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IMPACT^^  the  innovative  newsrack  that  looks  better,  works  better  and  sells  more  newspapers  than 
the  outdated  competition,  is  making  news  again.  Now  you  can  customize  your  IMPACT  newsrack 
with  vinyl  wraps  designed  to  promote  your  brand — and  your  newspapers — better  than  ever. 

IMPACT  gives  you  the  corner  on  building  sales  with  graphics  that  create  visual  impact  and  interest, 
while  promoting  your  brand.  So  leave  the  competition  on  the  shelf.  Wrap  up  bigger  sales  with  IMPACT. 
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LETTERS 


THE  WRITE  WAY 

E&P  •welcomes  letters.  E-mail  to  letters@ 
editorandpublisher.com,  fax  to  (646) 
654-5370,  orxmite  to  “Letters,”  Editor 
&  Publisher,  770  Broadway,  New  York, 
NY 10003.  Please  include  name,  title, 
location,  and  e-mail  address.  Letters 
may  be  edited  for  all  the  usual  reasons. 


A  FREE  HISTORY  LESSON 

Thought  you  might  be  interest- 
ed  in  the  history  of  newspaper 
endorsements  (E^Ps  November 
cover  story).  According  to  Erik  Devereux, 
executive  director  of  the  Association  for 
Public  Policy  Analysis  and  Management, 
there  have  been  only  two  elections  since 
1900  in  which  more  newspapers  en¬ 
dorsed  the  Democratic  presidential 
candidate  than  the  Republican  presiden¬ 
tial  candidate:  the  1964  election  (Lyndon 
Johnson  vs.  Barry  Goldwater)  and  in  1992 
(Bill  Clinton  over  George  H.  W.  Bush). 
The  1996  election  (Clinton  vs.  Bob  Dole) 
was  the  only  other  race  that  was  even 
close.  So  much  for  the  liberal  media  bias. 

WAYNE  WANTA 
PROFESSOR,  School  of  Journalism 
EXECUTIVE  DIRECTOR, 
CENTER  FOR  THE  DIGITAL  GLOBE 
University  of  Missouri 
Columbia,  Mo. 


FEEIIN66RAVEMI$GIVIN6$ 

IN  REGARD  TO  THE  EUPHEMISTIC 

caption  in  your  November  issue, 
“Army  Sgt.  Michael  A.  Uvanni, 
below,  is  carried  to  his  resting  place  in 
Rome,  N.Y.”:  My  “resting  place”  is  my 
couch.  Sgt.  Uvanni  was  being  carried 
to  his  grave. 

GERRY  GOLDSTEIN 

RETIRED  EDITOR  AND  COLUMNIST, 
The  Providence  (R.I.)  Journal 
Greenville,  R.I. 

ENtONRAGING  ANOTHER  SPIN 

I  REALLY  ENJOYED  GrEG  MiTCHELL’S 
Springsteen  column  (November 
E^P,  p.  22).  Those  early  shows  must 
have  been  unforgettable  —  Greetings  from 
Asbury  Park  still  blows  my  mind  every 
time  I  play  it.  Nice  work. 

MICHAEL  MALONE 
New  York,  N.Y. 


OyTOFTOGCHWITHTHEPUREIC?  10  HAS  THE  RIGHT? 


Concerning  newspaper  endorse- 
ments  of  candidates:  I  find  it 
helpful,  first  of  all,  to  know  which 
papers  in  my  area  and  nationally  are  less 
worthy  of  my  subscription  because  of  an 
apparent  lack  of  journalistic  objectivity. 

In  addition,  those  papers  not  supportive 
of  my  candidate  have  guaranteed  no 
support  from  me  for  their  newspaper. 

The  practice  of  newspaper  endorse¬ 
ments  is  ludicrous  and  shameful, 
especially  when  you  consider  that  I  live 
in  North  Carolina.  Bush  will  win  easily 
here,  however  —  every  large  paper 
endorses  Kerry. 

I  am  very  thankful  that  the  opinions  of 
the  “professional”  —  and  I  use  the  term 
loosely  —  journalists  are  in  no  way  reflec¬ 
tive  of  the  opinions  of  the  majority. 

HOLLY  SAWIN 
VICE  PRESIDENT/GLOBAL  RESEARCH 
Medical  Marketing  Research,  Inc. 

Raleigh,  N.C. 


Those  who  feel  Springsteen  has 
no  basis  for  criticizing  the  media 
make  me  curious.  Who  exactly 
does  have  the  right  to  criticize  the  media? 
If,  as  Wayne  Schei  implies,  only  “experts” 
do,  then  what  makes  someone  an  expert? 
Academic  degrees?  Being  a  member  of 
the  media? 

As  for  Scott  Smith’s  desire  that  Spring¬ 
steen  “stuff  his  political  opinions  up  his 
snare  drum,”  I  have  a  similar  question. 
Who  does  have  the  right  to  express  a 


political  opinion?  Though  I  personally 
wish  political  activists  would  shut  up 
unless  they  really  had  the  facts  in  hand, 
everyone  has  the  right  to  stump  for  his  or 
I  her  candidate.  When  liberal  folk  like 
Springsteen  raise  dough  for  their  candi- 
I  date,  it’s  no  less  fair  than  when  conserva- 
j  tive  companies  contribute  to  the  political 
i  campaigns  that  best  serve  their  interests, 

I  even  if  those  companies  often  do  so  in  a 
j  less  showy  fashion. 

j  You  don’t  want  to  hear  Bruce  Spring- 
I  Steen  bash  Bush?  Don’t  go  to  the  concert. 

KATRINE  LARSEN 
!  Seattle,  Wash. 

I 

NOMINOLESSRLAORERHERE 

I  VERY  MUCH  ENJOYED  YOUR  PIECE 
on  Bruce  and  have  enjoyed  much  of 
your  work  over  the  years.  As  for  the 
people  who  don't  want  Bruce  to  take  a 
stand  on  anything  political  or  thought- 
provoking,  there’s  plenty  of  mindless 
blabber  (read:  Ashlee  Simpson)  out  there. 

I  There’s  too  much  apathy  and  Monday 
i  morning  quarterbacking  in  today’s  gener- 
i  ation  —  and  trust  me,  I  ain't  that  old  (37). 

!  Now  I'm  blabbering! 

I  BRIAN  KAPLAN 

I  Impression  PR 

I  New  York,  N.Y. 

I - 

I  Correction 

In  the  “Top  Markets  for  Sports  Sections” 
chart  on  E&P ’s  Data  Page  in  the  Novem¬ 
ber  issue,  Charleston/Huntington  was 
I  listed  in  South  Carolina.  It  should  have 
\  read:  Charleston/Huntington,  W.  Va. 


- 50  YEARS  AGO-® - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


DECEMBER  11, 1954: 
The  New  York  Daily  News,  making 
good  on  its  $250  reward  for  infor¬ 
mation  leading  to  the  arrest  and 
conviction  of  “dope  peddlers,” 
paid  out  $2,225  for  the  first  eight 


convictions  this  week.  Tips  from 
the  paper  to  narcotic  squads  led 
to  153  arrests  in  six  months. 

DECEMBER  18,  1954: 
The  Minneapolis  Tribune  offered 


its  forecast  of  American  life  in  a 
series  titled  “1999:  Our  Hopeful 
Future.”  Victor  Cohn  wrote  that 
in  the  home,  “electronic  controls 
cook  meals,  wash  clothes,  guard 
the  house  and  watch  the  baby.” 
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The  Funniest  Dave  Barrys  Ever 


"Although  golf  was  originally  restricted  to  wealthy,  overweight  Protestants, 
today  it’s  open  to  anybody  who  owns  hideous  clothing." 

"I  can  win  an  argument  on  any  topic,  against  any  opponent.  People  know 
this,  and  steer  clear  of  me  at  parties.  Often,  as  a  sign  of  their  great  respect, 
they  don 't  even  invite  me." 

"Most  of  us  could  never  in  a  million  years  figure  out  our  own  Body  Mass 
Index,  so  it's  only  a  matter  of  time  before  the  Internal  Revenue  Service 
requires  us  to  include  it  on  our  tax  returns." 


Since  1974,  Dave  Barry  has  combed  through  personal 
territory,  headlines  and  police  blotters  for  material 
to  share  with  his  readers.  So,  for  the  next  52  weeks, 
Dave  is  taking  a  much-deserved  break.  During  that 
time.  Tribune  Media  Services  will  present  the  very  best 
of  Dave  Barry.  Your  readers  will  laugh  out  loud  as  they 
read  the  best  columns  written  by  one  of  America's 
greatest  humor  writers.  The  offering  is  topped  off 
with  Jeff  MacNelly's  classic  illustrations  of  Dave's 
weekly  columns. 


USFat 

Chart 


TMS  is  also  offering  the  fresh,  wry  and  offbeat  work  of  rising 
young  humorist  Mark  Bazer.  He  explores  the  uncharted  terrain 
of  human  behavior  . . .  from  the  practice  of  using  nail-polish 
remover  in  public  to  the  art  of  quitting  your  job  in  style. 

It's  a  quirky  look  at  the  everyday  incidents  that  many  of  us  zip 
right  past. 


For  rates  and  availability,  call  Tribune  Media  Services  at  800-245-6536. 
Outside  the  United  States,  call  +1-312-222-4444.  Take  delivery 
at  www.tmsfeatures.com  or  www.krtdirect.com. 


Knicritt  Ridder 
Tribune 
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BY  ERIN  OLSON 

Pop  quiz:  You  and  every  other 
film  critic  in  the  city  have  been 
banned  from  a  movie  preview 
screening.  What  do  you  do? 

If  you’re  M.E.  Russell,  you  snag  a 
preview  pass,  don  a  broad-brimmed  hat, 
and  attend  anyway.  That’s  what  Russell,  a 
self-described  “second-  or  third-string  film 
critic”  for  The  Oregonian  in  Portland,  did 
after  receiving  an  e-mail  notification  that 
7  the  theater  must  turn 

I  away  press  from  the 

f  public  screening  for 

T|i|t  the  campy  horror  film 

“It  constituted  a 
dare,” explains  Russell, 
BjBjBgjflf '  who  has  written  for 
The  Wall  Street  Jour- 
^  ^  nal  and  The  Daily 

Chucky,  critics  Standard  and  also 

be  damned,  is  on  draws  a  comic  strip 
another  rampage  Oregonian. 

“The  funny  irony  is  that  we  had  all  been 
sent  invitations  to  it  before  that,  so  I  just 
took  that  pass  and  went  in  with  the  public.” 

Russell,  who  documented  his  experience 
for  the  Oregonian,  says  he  had  full  editorial 
backing  for  his  actions,  which  have  drawn 
quite  a  bit  of  outside  media  attention. 

As  for  the  movie  itself,  Russell  noted 
“a  shocking  number  of  jokes  about  sexual 
confusion.”  He  found  it  more  funny  than 
scary  —  though  the  funniest  parts  were 
fellow  audience  members.  “There’s  an  in¬ 
credible  subculture  of  people  who  go  to  all 
these  screenings,”  he  comments.  “It’s  like 
going  to  a  movie  with  a  bunch  of  comic 
book  nerds  —  which  I  am  one,  so  it  was 


Police  remove  the  bodies  of  two  illegal  immigrants  who  died  in  the  desert  en  route  from  Mexico. 

Arizona  paper  keeping  count 


“I  will  run  into  people  who  are  looking 
for  a  wife,  looking  for  a  husband, 
looking  for  a  brother,”  says  Marizco, 
who  has  been  a  border  reporter  for  the 
Daily  Star  since  April  2003.  “It  starts 


BY  ERIN  OLSON 

Michael  Marizco,  a  border 
reporter  for  the  Arizona 
Daily  Star  in  Tucson,  tells 
the  story  of  an  illegal  immigrant  from 
Michoacan,  Mexico,  who  was 
separated  from  his  wife  on  their 
way  to  the  United  States.  The 
man  visited  Arizona’s  port  of 
entry,  where  immigrants  cross 
into  America,  every  night  for 
a  week,  hoping  his  wife  would 
be  there.  He  didn’t  know  if  she 
was  alive  or  if  she  had  perished 
in  the  journey  across  the  Ari¬ 
zona  desert  —  and  Marizco 
doesn’t  know  if  the  man  ever 
found  out.  He  eventually  left 
the  United  States  and  returned 
to  Michoacan  alone. 


Guillermo  Perez  gets  first  crack  at  a  water  bottle  as  he 
and  other  immigrants  await  processing  by  Border  Patrol. 
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2004  Gramling  Award  Winners 


Celebrating  API'eopie 


JOURNALISM  AWARDS 

Aye  Aye  Win,  a  Yangon- 
based  correspondent  forThe 
Associated  Press,  for  her 
daily  coverage  of  Myanmar 
under  difficult  circumstances. 

Ted  Bridis,  a  reporter  in 
Washington,  D.C.,  for  putting 
the  AP  ahead  on  a  wide 
range  of  major  breaking 
stories,  such  as  the  Abu 
Ghraib  prison  torture  scandal 
and  the  decision  in  the 
Microsoft  anti-trust  case,  with 
a  blend  of  source  reporting, 
technology  and  strategic 
thinking. 


ACHIEVEMENT  AWARDS 

David  Hoad,  London-based 
Associated  Press  Television 
News  Head  ofTechnology 
and  Strategic  Products,  for 
helping  lead  APTN's 
conversion  to  digital 
production  and  other 
projects. 

Ahmed  Sami,  APTN  senior 
producer  in  Baghdad,  for 
being  the  linchpin  of  the 
company's  television 
coverage  in  Iraq  for  a  decade 
and  significantly  contributing 
this  year  to  AP's  print,  photo 
and  radio  newsgathering 
efforts. 


SPIRIT  AWARDS 

Jerry  Schwartz,  New  York- 
based  national  writer,  who 
wrote  the  AP  Reporting 
Handbook,  for  embodying 
the  spirit  of  the  AP  by 
sharing  his  insights  with  any 
colleague  around  the  world 
who  calls  and  asks  for 
guidance  on  issues  ranging 
from  writing  and  editing  to 
personal  concerns. 

Andy  Lippman,  Los  Angeles 
assistant  chief  of  bureau,  for 
his  decades-long  devotion  to 
the  company,  his  work  and 
his  colleagues. 

Lisa  Matthews,  All  News 
Radio  Editor  for  the 
Broadcast  News  Center  in 
Washington,  D.C.,  for  her 
daily  dedication  to  the  AP's 
mission  of  cooperation  and 
her  exceptional  and 
enthusiastic  service  to 
colleagues  around  the  globe 
and  member  broadcasters. 


SCHOLARSHIP  AWARDS 

Dave  Carpenter,  Chicago- 
based  business  writer,  who 
will  use  his  award  to 
participate  in  the  Financial 
Decision  Making  certificate 
program  at  the  University  of 
Chicago's  Graham  School  of 
General  Studies. 

Kia  Breaux  Randle,  Omaha- 
based  Nebraska  news  editor, 
who  will  use  her  award 
toward  a  Master  of  Science 
in  Management  degree  at 
Baker  University  in  Overland 
Park,  Kan. 


The  Gramling  Awards  program,  now  in  its  11  th  year,  honors 
Associated  Press  staffers  for  excellence.  The  awards  are  made 
possible  by  a  bequest  from  the  lateAP  newsman  and  executive 
Oliver  S.  Gramling,  who  died  in  1992  at  age  87. 


Associated  Press 

The  essential  global  news  network 
www.ap.org 
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to  weigh  on  you,  frankly.” 

Marizco  started  keeping  track  of  the 
deaths  of  illegal  immigrants  who  try  to 
cross  into  the  United  States  through  south¬ 
ern  Arizona  because  he  didn’t  want  to  rely 
on  numbers  provided  by  the  Border  Patrol. 
But  the  information  he  collected  gave  him 
an  idea:  creating  the  first  online  database 
to  catalogue  the  deaths  of  illegals  (more 
than  200 just  this  year).  Now  available  at 
the  Daily  Star’s  Web  site,  azstamet.com, 
under  “Border  News,”  the  database  is 
searchable  by  a  missing  person’s  name, 
age,  or  hometown. 

The  program,  launched  July  15,  is  still 
a  work  in  progress.  Marizco  and  Andrew 
Satter,  online  producer  for  the  Daily  Star, 
compiled  the  available  data  going  back  to 
October  2003,  and  Sean  Kasun,  a  StarNet 
programmer,  created  the  database.  Marizco 
says  it  took  about  a  month  to  set  up  the 
original  program,  and  he  tries  to  update  the 
information  once  a  month  as  new  immi¬ 
grant  deaths  are  reported. 

“We  had  a  difficult  time  keeping  counts 
of  the  illegal  entrants  who  died,”  Marizco 
explains.  “The  Border  Patrol  gets  the  ma¬ 
jority,  but  they  don’t  get  all.  That  evolved 
into  starting  up  a  database  where  famUies 
can  go,  because  so  many  people  lose  family 
members  and  fiiends  trying  to  get  through 
the  desert.” 

This  year  alone,  the  Daily  Star  counted  a 


Arizona  Daily  Star 
Reporter  Michael 
Marizco  and  the 
paper's  online  database 

record  number  of 
221  deaths  using 
data  from  documents 
provided  by  Mexico’s 
Secretary  of  Foreign 
Relations,  local  law  enforcement,  and 
Arizona  county  medical  examiners.  Accord¬ 
ing  to  Marizco,  the  immigrant  death  toll 
has  been  on  the  rise  since  2000  —  which  is 
why  he  has  already  requested  information 
irom  Mexico  “going  back  a  couple  of  years” 
to  include  in  the  database. 

Though  he  admits  that  staying  on  top  of 
the  information  was  overwhelming,  the 
work  appears  to  be  worth  it.  According  to 


Satter,  upon  its  initial  introduction, 
the  page  was  getting  about  150  views 
a  day,  though  he  didn’t  know  if  any¬ 
one  had  actually  found  relatives 
through  its  use.  The  Daily 
Star  provides  the  information, 
but  it  tells  searchers  to  contact 
the  authorities  if  they  find 
a  loved  one  on  the  site. 

“The  summer,  unfortunate¬ 
ly,  is  the  most  deadly  time  of 
year,  so  that  was  kind  of  the 
peak  time  when  there  were 
multiple  deaths  coming  through  each 
week,”  Satter  says.  “It’s  one  of  those  things 
—  the  less  people  have  to  use  it,  the  better.” 

;  Marizco  and  Satter  are  working  on  improv¬ 
ing  the  database  with  a  new  search  method 
Satter  refers  to  as  a  “things  they  carried” 
feature:  details  like  the  clothes  or  jewelry 
immigrants  were  wearing,  tattoos,  and 
other  distinctive  markings  or  articles. 
Eventually  they  hope  to  make  the  database 
searchable  by  such  items. 

For  the  time  being,  in  addition  to  provid¬ 
ing  a  service  to  the  families  that  may  have 
lost  loved  ones  in  the  dry  Arizona  desert, 
the  site  is  doing  double  duty  as  a  public 
i  service  announcement.  As  Satter  puts  it, 
“Hopefully  it  will  give  people  perspective 
on  how  deadly  it  is  out  in  the  desert,  and 
that  more  needs  to  be  done  to  help  save 
people.”  11 


Next  time,  quality  circ  may  make  a  comeback 


Newspapers  craft  an  effort 
to  reduce  ‘other  paid’ 


BY  JENNIFER  SABA 

The  latest  circulation  figures 
for  the  six-month  FAS-FAX  period 
ending  September  2004  contained 
no  bombshells.  As  always,  there  was  an 
overall  decline,  and  it  was  fairly  minimal. 
No  new  paper  came  forward  with  tales  of 
tampering  vrtth  the  numbers. 

Analysts  damned  the  industiy  with  faint 
praise.  Merrill  Lynch  issued  a  report  say¬ 
ing  that  “while  hardly  encouraging,  the  de¬ 
clines  were  not  as  drastic  as  some  had 
feared.”  Goldman  Sachs  wrote,  “While  the 
declines  are  larger  than  the  recent  trend 
line,  in  light  of  the  recent  circulation  scan¬ 
dals  that  have  impacted  the  industry  we 
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believe  investors  will  perceive  this  data  to 
be  ‘good  news’  in  the  sense  that  it’s  not  as  j 
bad  as  some  had  feared.” 

Though  no  landmines  were  discovered, 
there  definitely  appeared  to  be  a  new 
effort  to  clean  up  circulation  in  the  “other 
paid  categoiy,”  which  includes  third-party. 
Newspaper  in  Education,  and  employee 
copies.  By  no  means  useless,  this  kind  of 
circulation  has  nevertheless  come  under 
fire  from  advertisers  looking  to  put  pres¬ 
sure  on  rates. 

It  was  an  issue  during  the  Audit  Bureau  | 
of  Circulations  board  meeting  in  mid- 
November.  No  rule  changes  will  result, 
but  the  organization  did  its  own  analysis  ' 
of  the  “other  paid”  line  looking  purely  at 
third-party  copies.  It’s  on  the  rise  but  it’s 
still  a  small  slice  of  the  pie,  says  John 
Murray,  vice  president  of  circulation  at  the 
Newspaper  Association  of  America. 


Latest  analyses  put  that  less-than-50% 
share  at  about  10.2%,  up  from  4.8%  just 
two  years  ago. 

The  scrubbing  in  this  category  was  par¬ 
ticularly  evident  among  those  papers  that 
reported  the  steepest  overall  circ  declines. 
The  San  Francisco  Chronicle  dropped  a 
whopping  6%  in  daily  circulation  for  this 
period.  Chris  Blasser,  vice  president  of 
circulation,  explains  that  they  looked  at 
less  profitable  circulation  while  working 
with  advertisers  to  see  what  portions  were 
less  meaningful,  and  “self-reduced.” 

A  25-cent  price  increase  introduced  for 
the  Chronicle  last  November,  now  at  50 
cents,  is  starting  to  have  an  effect  on  the 
numbers  as  well.  “Any  time  there’s  a  loss, 
well,  we’re  not  oveqoyed,”  Blasser  says.  “But 
the  reduction  was  self-determined  and  we 
feel  it’s  the  right  price  for  the  product.” 

The  Chronicle  is  surrounded  by  competi- 
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TOP  20  SUNDAY  PAPERS 

ABC  FAS’FAX for  Top  20  Sunday  Paprrt 

FOR  SIX  MONTHS  ENDED  SEPT.  30. 2004 

AVERAGE  SUNDAY  GAiN/aOSS)  SAME 
CIRCULATION  PERIOD  LAST  TEAR 

1.  TbeHew^Times 

1.680,583 

3,698  0.2% 

2.  Los  Angelos  Times 

1,292,274  (86,984)  (6.3%) 

3.  The  Washington  Post 

1,007,487 

(18,038)  (1.7%) 

4.  IMcago  Tribune 

963,927 

(38,239)  (3.8%) 

5.  NewYork 

786,952  (16,021)  (2.0%) 

6.  The  Philadelphia  Inquirer 

750,780 

987  0.1% 

7.  The  Denver  Post/Rocky  Mountain  Hews 

750,593  (35,082)  (4.4%) 

8.  Houston  Chronicle 

737,580 

(9,822)  (1.3%) 

9.  The  Detroit  News  t  Free  Press 

710,036 

(10,535)  (1.4%) 

10.  The  Boston  Globe 

707,813 

1,660  0.2% 

11.  Star  Tribune,  Minneapolis 

678,650 

721  0.1% 

12.  7%«  Si>r-lM||w,  Newark,  NJ. 

608,257 

(2,770)  (0.4%) 

1.3.  The  Atlanta  Journal-Constitution 

606,246  (15,819)  (2.5%) 

14.  San  Francisco  Chronicle 

540,314 

(20,804)  (3.7%) 

15.  The  Arizona  Republic,  Phoenix 

530,751 

(17,108)  (3.1%) 

16.  The  Plain  Dealer,  Civieiani 

479,131 

(6,413)  (1.3%) 

17.  The  Seattle  Times/Post-Intelligencer 

462,920 

(10,795)  (2.2%) 

18.  Hew  York  Post 

455,511 

18,394  4.2% 

19.  TAe  Jon,  Baltimore 

454,045 

(11,762)  (2.5%) 

20.  St  Louis  Post-Dispatch 

449,845 

(9,376)  (2.0%) 

TOP  20  DAILY  PAPERS 

ABCFAS-FAX for  Top  20  Daily  Papers 

FOR  SIX  MONTHS  ENDED  SEPT.  30. 2004 

AVERAGE  DAILY 
CIRCUUTION 

GAIN/ILOSS)  SAME 
PERIOD  LAST  YEAR 

1.  USA  Today,  McLean,  Va.  (m-f)* 

2,309853 

62,857  2.8% 

2.  The  Y/all  Street  Journal  (M-F) 

2,106,774 

15,712  0.7% 

3.  The  New  Ybrk  Times  (M-F) 

1,121057 

2,492  0.2% 

4.  Los  Angeles  Times  (M-Sat.)‘$ 

902,164  (53,047)  (5.5%) 

5.  Daily  Hews,  New  York  i  m  f 

715,052  (11,694)  (1.6%) 

6.  The  Washington  Post  (.M-F) 

707,690  (22,179)  (3.0%) 

7.  Hew  Wirk  Post  (M-F) 

686,207 

33,781  5.1% 

8.  Chicago  Tribune  (M-F)« 

600,988  (12,493)  (2.0%) 

9.  Houston  Chronicle  (M-Sa) 

554,783 

1,767  0.3% 

10.  San  Francisco  Chronicle  (M-F)*» 

480,587  (31,158)  (6.0%) 

11.  The  Boston  Globe  (M-F) 

451,471 

933  0.2% 

12.  The  Arizona  Republic,  Phoenix  (M-Sat.) 

413,268  (19,017)  (4.4%) 

13.  The  Star-Ledger,  Newark,  NJ.  (M-F) 

400,042 

(8,630)  (2.1%) 

14.  The  Atlanta  Journal-Constitution  (M-F)* 

397,097 

14,677  3.8% 

15.  Srar  IriOuoe,  Minneapolis  (M-Sat.) 

381,094 

740  0.1% 

16.  The  Philadelphia  Inquirer  (M-Sat.)* 

368.883 

(7,610)  (2.0%) 

17.  The  Plain  Dealer,  Cleveland  (M-Sat.) 

354,309  (10,980)  (3.0%) 

18.  Detroit  Free  Press  (M-F) 

348,838 

3,876  1.1% 

19.  The  San  Diego  Union-Tribune  (M-Sat.)’ 

339,037  (13,161)  (3.7%) 

20.  The  Oregonian,  Portiand  (M-F) 

337,707 

2,924  0.8% 

Newsday  and  Chicago  Sun-Times  not  listed  due  to  ABC  censure. 

'Averages  calculated  by  E&P  #Change  in  publishing  plan  and/oi  frequency. 


tion  including  the  free 
Examiner  and  the  San  Jose 
Mercury  News  and  Contra 
Costa  Times,  which  cost 
35  cents  and  25  cents 
respectively. 

Not  that  the  Mercury 
News  fared  much  better. 

Polk  Laffoon,  vice  presi¬ 
dent  of  corporate  relations 
at  Knight  Ridder,  says  that 
the  Mercury  News  is  start¬ 
ing  to  chafe  off  the  weak 
circ  too.  The  daily  circula¬ 
tion  for  the  paper  declined 
3.2%.  The  Tribune  Co., 
which  pre-announced  the 
6%  slip  in  daUy  circulation 
at  the  Los  Angeles  Times, 
cited  the  same  reasons 
for  its  sinking  numbers. 

There  are  some  success 
stories,  including  the  North 
County  (Calif.)  Times,  which  managed 
to  grow  its  circulation  (daily  is  up  .9%) 
and  land  the  number  one  spot  on  both  the 
Deutsche  Bank  and  Merrill  Lynch  analyses 
of  papers  that  have  the  highest  percentage 
of  “quality”  paid  circulation. 

Mark  Henschen,  circulation  director  for 
that  paper,  gives  all  the  credit  to  Easy  Pay. 
He  says  that  64%  of  all  subscribers  use  the 


system.  The  North  County  Times  offers 
readers  a  rate  of  $11.90  per  month  if  they 
sign  up  using  Easy  Pay  (the  first  four 
months  cost  $7  or  $28  total)  versus  the 
full  price  of  $13  per  month.  It’s  also  helped 
reduced  chum:  A  decade  ago  it  was  134%, 
now  it’s  at  44%.  “It’s  declining  methodical¬ 
ly,”  he  says. 

Executives  at  the  New  York  Post  —  the 


paper  that  always  makes  acrobatic  leaps  in 
circ  —  are  keeping  a  close  eye  on  the  other- 
paid  category.  The  paper’s  meteoric  rise 
surely  has  to  do,  in  part,  with  its  25-cent 
price  tag.  Geoff  Booth,  vice  president  and 
:  general  manager  of  the  paper,  says  the 
paper  did  away  with  its  in-flight,  third- 
party  sponsors,  essentially  axing  free  copies 
of  the  Post  at  airport  gates.  (1 


Henry  hits  the  floor 
running  as  teen  journo 


BY  ERIN  OLSON 

HILE  OTHER  7“ 
year-olds  were 
playing  tag  and 
building  forts  back  in  the  sum¬ 
mer  of  1999,  Henry  Rome  was 
busy  launching  his  own  news¬ 
paper.  Now  13,  Heniy  boasts 
a  multiple-page  resume  that 
includes  editing  his  middle 
school  paper,  working  as  a  re¬ 
porter  for  Time  for  Kids  maga¬ 
zine,  and  covering  this  year’s 
GOP  convention  in  New  York. 

Time  for  Kids,  which  chose 
Henry  and  14  other  reporters 
out  of  a  pool  of  nearly  1,000 
applicants  in  2003,  sent  the 
Peimsylvania  teenager  to 
the  Republican  National 
Convention,  where  he  was 


the  youngest  credentialed 
reporter.  Speaking  with  the 
likes  of  Sen.  John  McCain 
(R-Ariz.),  Henry  said,  gave 
him  confidence. 

“When  you’re  feet  from 
them,  or  you  see  them,  all  the 
Tm  a  little  kid’  kind  of  thing 
goes  away,”  Henry  says.  “I  just 
want  to  go  up  and  talk  to 
them,  because  that  could  be 
a  once-in-a-lifetime  thing.” 

Henry  also  appeared  on 
CNN,  Fox  News  Channel,  and 
The  Tonight  Show  with  Jay 
Lena  —  which,  when  he  got 
back  to  school,  “took  a  lot  of 
explaining  to  do  about  what  I 
did  on  my  summer  vacation,” 
the  young  reporter  remarked. 

During  summers  with  his 


Teenage 
reporter 
Henry  Rome 
takes  notes 
on  the  floor 
during  the 
Republican 
National 
Convention. 
Below,  he 
looks  for 
comment 
from  Sen. 
John  McCain. 


family  in  Woods  Hole, 

Mass.,  Henry  writes  and 
publishes  his  own  newspa¬ 
per,  Henry’s  Paper,  every 
two  weeks,  using  a  home 
computer  and  printer. 

What  began  five  years  ago 
as  a  single-page  joke  has 
become  a  10-page  paper 
with  color  photos,  drawing 
a  readership  of  about  100.  like  to  go  into  it,”  Henry  says 

“I’m  having  a  lot  of  fiin  with  of  his  future  career.  “I  like 

newspapers,  so  I  think  that  I’d  interviewing  people.” 
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altria.com 
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The  evolving  responsibility  of  business 
to  reflect  society 

by  the  parent  company  of  Kroft  Foods,  Philip  Morris  International 
and  Philip  Morris  USA 

What  makes  a  responsible  company?  Over  years 
and  even  decades,  the  answers  from  society  to 
this  question  have  evolved  considerably. 

At  Altria  Group,  the  ways  in  which  we  aie 
striving  to  meet  societal  expectations  also  continue 
to  evolve.  An  important  element  is  our  commitment 
to  hsten  to  all  sectors  of  society,  including  our 
companies’  critics.  Not  just  to  detect  shifts  in 
society’s  expectations,  but  to  respond  honesdy  and 
positively  when  we  hear  them. 

We  know  that  the  right  structures  and  processes 
must  be  in  place  throughout  our  companies  so  that 
the  letter  and  spirit  of  laws  are  followed.  But  even 
more  than  this,  the  right  values  and  skills  must  be 
instilled  in  our  people.  Each  of  our  companies  is 
working  so  that  these  things  are  in  place. 

As  a  company  that  is  the  parent  of  both  food  and 
tobacco  companies  we  know  we  have  a  role  to 
play.  Our  commitment  to  employees,  shareholders, 
our  companies’  consumers,  regulators  and  society 
as  a  whole  is  to  continually  make  progress  as  we 
move  forward. 

Our  name  is  Altria  Group. 


Altria 


Kraft  Foods 

Philip  Morris  International 
Philip  Morris  USA 
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Blogging  here  in  Allentown 

The  next  big  thing; 
Threat  or  promise? 


BY  JESSE  OXFELD 

There’s  a  tradition  at  The  Morn- 
ing  Call,  the  Tribune-owned  daily 
in  Allentown,  Pa.,  of  hosting  news- 
related  speakers  and  panels.  These  events 
are  part  of  the  paper’s  effort,  as  Mike 
Foux,  vice  president  of  marketing  and 
planning,  puts  it,  to  be  “the  ultimate 
information  provider  in  the  community.” 
So  with  Election  Day  approaching,  it 
seemed  natural  to  host  an  event  related 
to  the  presidential  race. 

But  when  the  newspaper’s  organizers 
realized  that  “the  only  speakers  left  were 
irrelevant,  too  expensive,  or  hired  by  the 
campaigns,”  according  to  Chris  Krewson, 
a  multimedia  editor,  they  settled  on  an 
unusual  idea:  Rather  than  having  political 
actors  talk  about  the  campaign,  the  Morn¬ 
ing  Call  invited  political  bloggers. 

“Blog  the  Vote:  How  Politics,  Journal¬ 
ism  and  the  Internet  Mix”  was  the  result, 
a  panel  discussion  held  Oct.  19  at  nearby 
Moravian  College.  The  Morning 
Call  flew  in  three  of  the  country’s 
top  political  bloggers  —  Won- 
kette’s  Ana  Marie  Cox  from 
Washington,  D.C.,  Daily  Kos’ 

Markos  Moulitsas  Zuniga  from 
California,  and  Power  Line’s 
John  Hinderaker  from  Minneso¬ 
ta  —  for  a  lively  and  serious 
discussion  of  presidents,  politics, 
and  new  media  vs.  old. 

They  talked  about  whether 
blogging  is  journalism  (“People 
who  want  to  be  journalists  will 
call  themselves  journalists.  I 
don’t.  I  do  commentary,”  said 
Cox);  about  political  talk  shows 
(“On  talk  shows,  they  just  throw 
out  unsupported  assertions,” 
whereas  bloggers  have  to  back 
things  up  with  links  to  sources, 
said  Moulitsas);  and  about  the 
future  of  media  (“If  I  ran  a  news¬ 
paper,  I’d  be  very  concerned  that 
I  have  millions  and  millions  of  Morning 


dollars  invested  in  back  of  the. 

technology  that’s 
essentially  obsolete,” 

said  Hinderaker).  Markos 

Thereisa^aybeard 

concern  that  blogs  Democratic 

can’t  really  be  trusted,  blog  Daily  Kos, 

and  bloggers  are  often  flew  in  from 

perceived  as  loose  California 

cannons.  On  the  panel, 

Cox  compared  some  of  her  work  to 
“throwing  spitballs  from  the  back  of  the 
class.”  But  a  poster  in  the  auditorium’s 
lobby  advertising  an  appearance  the  next 
week  by  Paul  Begala  and  Tucker  Carlson 
of  CNN’s  “Crossfire”  made  it  seem  almost 
certain  that  the  show  put  on  by  those 
so-called  “real”  commentators  would  in 
fact  be  more  shticky,  more  choreographed, 
less  insightful,  and  less  revealing. 

Beyond  an  informative  discussion,  the 
Morning  Call  recognized  another  poten¬ 
tial  advantage  of  having  a  panel  of  blog- 


throws  “spitballs  from  the 
back  of  the  class.” 


Power  Line's 
conservative 
blogger  John 
Hinderaker 
worries 
about  the 
future  of 
newspapers. 

gers:  It  could 
be  a  way  of 
reaching  out 
to  new  read¬ 
ers.  “We  know  young  people  are  reading 
blogs,”  said  multimedia  editor  Krewson, 
“and  we  know  they’re  not  reading  newspa¬ 
per  sites  the  way  we  hope.” 

To  that  end,  the  panel  was  heavily  pro¬ 
moted  among  the  large  college-student 
community  in  the  Lehigh  Valley  area. 
Perhaps  because  it  was  a  rainy  nigbt,  or 
because  “it  was  hard  for  us  to  find  a  way 


Call  Harrisburg  correspondent  John  L.  Micek  (far  left)  moderated  the  panel,  at  Moravian  College. 
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Not  even  in  South  Carolina,  where 
a  history  of  inequality  and  injustice 
placed  the  state  in  the  middle  of 
tremendous  social  upheaval  during 
the  civil  rights  movement. 


But  recent  debates  -  from 
Confederate  flags  displayed  on  state 
property  to  school-funding  inequities 
along  racial  lines  -  have  raised  the 
specter  of  racism  in  South  Carolina. 


To  provide  context,  journalists  at  The 
(Columbia)  State  produced  an  award¬ 
winning  special  report  detailing  the 
evolution  of  the  civil  rights  movement 
in  South  Carolina.  The  Long  Road  To 
Justice:  Civil  Rights  in  South  Carolina 
captured  for  readers  the  people,  the 
passion,  the  politics  and  the  protests 
that  helped  change  the  course  of 
American  history. 


The  State's  report,  which  has  earned  a 
spot  ia  libraries,  schools  and  historical 
societies  throughout  South  Carolina, 
reaffirms  the  vital  role  newspapers 
play  in  our  society.  It  also  exemplifies 
the  thorough,  sensitive  and  balanced 
reporting  that  is  a.hallmark  of  all 
Knight  Rid<^r  newspapers. 
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to  promote  it  that  told  people  what  it  was,” 
as  Krewson  says,  turnout  was  unimpres¬ 
sive,  with  about  75  attendees.“It  was  such  a 
great  event,  it  was  disappointing  that  not 
enough  got  to  see  it,”  says  Foux. 

But  the  event  may  have  served  an  even 
more  important  purpose  for  the  newspa¬ 
per.  “It  definitely  raised  the  consciousness 
level  in-house  of  what  blogs  are  and  what 
they  can  do,”  says  Krewson.  After  all,  a  re¬ 
cent  survey  of  active  newspaper  readers  by 
the  Associated  Press  Managing  Editors’ 
National  Credibility  Roundtables  Project 


found  that  20%  of  respondents  read 
i  blogs  for  news. 

Russell  Glitman,  the  Morning  Call s 
online  editor  who  runs  the  paper’s  Web 
t  site  with  four  other  editor/producer/ 

!  designer-types,  notes  that  in  wake  of  the 
i  event  —  and  after  a  successful  blog  by  a 
!  reporter  during  tbe  summer’s  Republican 
convention  —  tbe  paper  (like  others 
I  around  the  country)  is  looking  to  add  blogs 
i  to  its  online  offerings.  Several  are  planned 
for  the  Web  companion  to  a  new  youth 
section  scheduled  to  launch  soon,  and 


i  there’s  “definite  interest”  in  having  the 
panel’s  moderator,  Harrisburg  correspon- 
!  dent  John  L.  Micek,  start  a  blog  from 
Pennsylvania’s  capital. 

And,  at  the  very  least,  the  October  event 
brought  the  paper  a  little  credibility  for 
hipness.  “I  have  been  teaching  at  Lehigh 
University  for  three  years,  and  this  is  the 
first  time  I  have  witnessed  such  a  cutting- 
edge  event  in  the  Lehigh  Valley,”  wrote 
Amardeep  Singh,  an  assistant  professor  of 
English,  in  a  letter  to  the  editor  of  the  Call. 
“I  hope  there  will  be  more  like  it  soon.”  S! 


Freedom  on  march  in  Latin  America? 


BY  MARK  FITZGERALD 

From  the  first  day  of  the  Inter 
American  Press  Association  (LAP A) 
General  Assembly  in  Antigua, 
Guatemala,  delegates  saw  dramatic 
evidence  of  the  journalistic  climate 
changes  the  free-press  association  has 
heljjed  bring  to  Latin  America. 

Without  prompting,  thepresident  of 
Guatemala’s  judiciary,  Rodolfo  de  Leon 
Molina,  announced  that  the  entire  judici¬ 
ary  would  open  its  doors  to  the  press  and 
public  and  work  “without  secrets  or  reser¬ 
vations.”  In  a  nation  with  a  dark  history  of 
assassinating  and  “disappearing”  journal¬ 
ists  during  a  series  of  dictatorships  and 
militaiy  governments,  de  Leon  declared 
that  Guatemala’s  judicial  branch  “signals 
with  all  our  force  and  clarity  that  we  seek  a 
fraternal  relationship  with  all  communica¬ 
tions  media  and  journalists.” 

Similarly  remarkable  scenes  would  be 
repeated  throughout  the  annual  meeting, 
culminating  in  impassioned  remarks  by  El 
Salvadoran  President  Elias  Antonio  Saca 


lAPA  Executive  Director  Julio  E.  Munoz,  left,  Alejandro  Aguirre,  deputy  editor/publisher  of  Diario 
Las  Americas,  and  Tribune  Publishing  President  Jack  Fuller  confer  during  the  general  assembly. 


leaders  who  once  slammed  their  doors  in 
the  face  of  LAPA  fact-finders  are  now  will¬ 
ing  travel  to  another  country  just  to  speak 
to  them.  Tribune  Publishing  Co.  President 
Jack  Fuller,  who  wrapped  up  his  LAPA 
presidency  at  the  Antigua  meet,  attributes 
much  of  this  sea  change  to  the  Declaration 
of  Chapultepec,  a  statement  of  principles 
on  free  press  and  expression  that  LAPA 
drafted  10  years  ago. 

“It  became,  in  large  part,  embodied  in 
international  law,”  Fuller  says.  “At  the  be¬ 
ginning,  we  faintly  hoped  that  would  be 
the  case,  but  it  happened  rather  rapidly.” 

One  result  of  that  is  the  recent  intense 
interest  among  several  Latin  American  na¬ 
tions  in  adopting  freedom  of  information 
(FOI)  and  public  access  laws,  says  Fuller. 
He  notes  that  Argentina’s  Senate,  which  is 
debating  adoption  of  a  FOI  law,  has  asked 
LAPA  for  its  help  in  shaping  the  legislation. 

Kevin  M.  Goldberg,  a  Washington-based 
attorney  for  the  World  Press  Freedom 


condemning  courts  that  force  reporters 
to  reveal  confidential  sources.  “Nobody 
should  have  impunity,  including  the  press,” 
he  said,  “but  using  laws  to  silence  the  press 
and  intimidate  journalists  —  this  is  against 
freedom  of  expression.” 

As  some  500-plus  LAPA  delegates  burst 
into  applause,  it  was  not  lost  on  them 

that  the  president  of  a  nation 
that  was  once  among  the  most 
world’s  most  dangerous  places 
to  practice  journalism  had 
made  a  more  ringing  endorse¬ 
ment  of  reporters  than  they 
would  likely  have  heard  from 
the  president  of  the  United 
States. 

As  this  general  assembly 
made  clear,  Latin  American 


The  Milwaukee  Journal  Sentinel’s 
David  G.  Meissner  presents  the 
lAPA  Freedom  of  the  Press  award. 
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Committee,  saw  the  same  enthusiasm 
on  a  State  Department-sponsored  trip  to 
Argentina  and  Paraguay  to  explain  U.S. 
FOI  laws.  At  his  lectures,  the  main  audi¬ 
ences  were  journalists  and  students,  but 
in  Buenos  Aires,  the  chief  cabinet  member 
attended  one  speech,  and  in  Asuncion,  two 
supreme  court  justices  and  three  senators 
showed  up  for  his  talk. 

“The  hardest  part  was  getting  across  that 
things  won’t  change  overnight,”  Goldberg 
says.  “You  don’t  get  this  law  and  suddenly 
things  start  popping  up  on  [journalists’] 
desks.  What  they’re  going  to  have  to  do  is 
change  the  mindsets  [of  government]  and 
of  the  people.” 

There’s  also  a  less-welcome  change  un¬ 
derway  that  was  just  as  evident  at  lAPA’s 
Antigua  meeting  as  the  trend  towards  gov¬ 
ernment  openness  with  the  press.  In  the 
year  between  lAPA’s  general  assemblies,  17 


—  ELIAS  ANTONIO  SACA 

President  of  El  Salvador 


journalists  were  assassinated,  29  inde¬ 
pendent  Cuban  journalists  were  impris¬ 
oned  in  a  single  mass  raid,  and  countless 
reporters  and  editors  were  threatened  with 
death  throughout  Latin  America.  Under 
President  Hugo  Chavez,  the  lAPA  formally 
declared  at  the  end  of  its  meeting, 
“Venezuela  is  taking  an  alarming  turn  to¬ 
ward  press  restriction  and  intimidation.” 

“Two  things  are  going  on  in  Latin  Amer¬ 
ica,  and  they’re  going  in  the  opposite  direc¬ 
tion,”  Fuller  says.  “In  Venezuela  you  have 
the  development  of  a  classically  repressive 
regime.  For  quite  some  time  we  haven’t 
seen  one  like  that  in  Latin  America.  It  used 
to  be  quite  common,  and  then  became  un¬ 
common  —  and  now  we’re  seeing  it  again.” 

Worse,  the  same  wave  of  “populism 
with  a  repressive  flair”  that  Chavez  repre¬ 
sents  could  be  spreading  in  unstable 
nations  such  as  Bolivia  and  Peru,  Fuller 
warns.  “When  the  Declaration  of  Chapul- 
tepec  was  adopted,  it  was  a  moment  of 
great  optimism,”  he  recalls.  “Freedom 
was  on  the  march  all  over  the  world.  Then 
economic  reality  kicked  in.  So  there’s  this 
opposite  trend ...  and  a  march  of  institu¬ 
tionalization  of  new  norms  of  freedom 
of  expression.”  0 
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ALI  JAREKJI,  REUTERS,  NOV.  12 

A  PALESTINIAN  WOMAN  IN  AmMAN,  JORDAN,  MOURNS 

the  passing  of  President  Yasser  Arafat,  who  would 
never  realize  his  dream  of  a  Palestinian  state.  Arafat 
died  the  previous  day  in  France,  at  age  75.  —  Greg  Mitchell 


Holiday  retail:  Jolly  times  ahead? 


BY  JENNIFER  SABA 

Even  in  late  November,  the 
verdict  was  still  out  on  holiday 
retail  sales,  but  media  economist 
Miles  Groves  expects  a  “good  holiday 
season”  for  newspapers.  Employment  is 
i  slowly  picking  up,  the  presidential  race 
i  is  over,  and  retail  spending  was  good  in 
I  October  —  all  signs  that  point  to  a  ho-ho- 
j  ho  holiday. 

Groves  did  warn  that  the  Sears/Kmart 


merger  could  dampen  spirits.  However, 

;  it’s  likely  both  retailers  had  their  holiday 
;  budget  plans  in  place  well  before  the 
union.  With  all  this  in  mind.  Groves 
expects  the  holiday  season  to  be  flat  to  up. 

If  the  October  retail  numbers  that 
Goldman  Sachs  reported  are  any  indica¬ 
tion,  December  could  be  far  from  chilly. 
The  firm  reported  that  retail  sales  were 
up  4.2%  but  warned,  “one  month  does 
not  make  a  trend.”  ® 
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Scott  Smith 

Scott  Smith  has  been  named  president 
of  Chicago-based  Tribune  Publishing. 
Smith  has  been  president  and  publisher 
of  the  Chicago  Tribune  since  1997  and 
served  in  the  same  capacities  at  the  South 
,  Florida  Sun-Sentinel  in  Fort  Lauderdale, 
Fla.,  from  1993  to  1997-  Before  that  he 
was  responsible  for  Tribune  Company 
strategic  planning,  acquisitions  and  new  venture  investments 
from  1991  to  1993,  and  served  as  the  company’s  chief  financial 
officer  from  1985  to  1991.  Smith  replaces  the  retiring  Jack 
Fuller,  who  has  been  Tribune  Publishing  president  since  1997- 


ALABAMA 

Bill  Blevins  has  been  named  vice  president 
of  Internet  operations  for  Community 
Newspaper  Holdings  Inc.  in  Birmingham. 
Blevins  was  Internet  manager  of  The  Free 
Lance-Star  in  Fredericksburg,  Va. 

CALIFORNIA 
Daniel  Cavazos  has  been  named  director 
of  Spanish  publications  for  Community 
Newspapers  in  Irvine.  Stephen  C.  Johnson 
has  been  named  Community  Newspapers’ 
director  of  circulation. 

Art  Brisbane  and  Hilary  Schneider  have  been 
named  senior  vice  presidents  of  Knight 
Bidder’s  newspaper  division.  Steve  Rossi, 
president  of  the  newspaper  division,  has 
been  named  senior  vice  president  and 
CFO.  Tom  Mohr  has  been  named  president 


of  Knight  Bidder  Digital  in  San  Jose.  He 
was  vice  president  at  KRD  and  director 
of  Knight  Bidder  classifieds. 

Rosanne  Cheeseman  has  been  promoted  to 
associate  publisher  of  the  North  County 
Times  in  Escondido.  Cheeseman  has 
served  as  ad  director  since  2002. 

Mike  Klocke  has  been  named  editor  of  The 
Record  in  Stockton.  Klocke  previously 
served  as  managing  editor. 

Amee  Thompson  has  been  named  editor 
of  the  Tulare  Advance-Register.  She  has 
been  assistant  city  editor  since  2003. 

Bill  Camp  has  been  appointed  publisher 
of  the  Turlock  Journal. 

James  Folmer  has  been  named  editor  of  the 


Redlands  Daily  Facts.  Folmer  most  re¬ 
cently  was  editor  of  City  News,  a  commu¬ 
nity  news  section  published  in  the  Inland 
Valley  Daily  Bulletin  in  Ontario. 

CONNECTICUT 
Dave  Phillips  has  been  named  sports  editor 
for  Shore  Publishing  LLC,  the  Madison- 
based  publisher  of  13  weekly  newspapers. 

DISTRICT  OF  COLUMBIA 
Philip  Bennett  has  been  promoted  to 
managing  editor  of  The  Washington  Post. 
Bennett  most  recently  served  as  assistant 
managing  editor  for  foreign  news. 

FLORIDA 

Peter  Ellis  has  been  named  editor  of 
The  St.  Augustine  Record.  Ellis  most 
recently  was  managing  editor  of  The 
Daily  News  in  Longview,  Wash. 

Mickey  Johnson  has  been  promoted  to 
managing  editor  of  the  Pensacola  (Fla.) 
News  Journal.  Johnson  has  served  as 
special  projects  editor  since  May. 

GEORGIA 

William  H.  Bronson  III  has  been  named  pub¬ 
lisher  of  Xhe  Americas  Times-Recorder. 
Bronson  had  served  as  advertising  direc¬ 
tor  of  The  Advertiser  in  Lafayette,  La. 

Mike  King  has  been  promoted  to  associate 
editor  of  the  editorial  page  at  The  Atlanta 
Journal-Constitution,  from  public  editor. 
Angela  Tuck,  who  was  newsroom  personnel 
manager,  replaces  King  as  public  editor. 

OHIO 

Mark  G. 
Contreras 

has  been  named 
VP/newspaper 
operations  for 

The  E.W.  Scripps  Co.  He  most 
recently  was  senior  vice  presi¬ 
dent  of  Pulitzer  and  its  Pulitzer 
Newspapers  Inc.  (PNI)  unit. 


Entries  are  being  accept¬ 
ed  for  the  Michael  Kelly 
Award,  which  grants 
^  $25,000  to  the  winner 
and  $3,000  to  finalists. 


Entries  must  be  for  work 
published  in  a  U.S. 
newspaper,  and  team 
entries  are  accepted.  ■ 
The  award,  sponsored 
by  the  Atlantic  Media 
Co.,  is  named  for  the 


late  reporter/editor  Kelly, 
who  worked  for  Atlantic 
from  1997  to  2003.  Log 
on  to  WWW. kellya ward, 
com  for  rules,  an  entry 
form,  and  additional  in¬ 
formation  on  the  award. 


•  The  Inland  Press  Asso¬ 
ciation  has  elected  Jeff 
Brown,  president  of 
Home  News  Enterprises 
of  Columbus,  Ind.,  its 


president  for  2004-05. 

•  Mike  Fern,  who 
serves  as  circulation 
director  of  the  Bangor 
Daily  News,  has  been 
elected  president  of  the 
Maine  Press  Association, 
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Actress 

Natalie  Portman 
reflects  on  her  career 
family  and  how 
she  learned  about 
compassion. 


Matter 


An  Interview 
By  Robert  Morits 


Plus..  The  Untold  Story  of  Madame  Curie  •  Monday  Books.  CDs  and  OVDs  •  KelSey  Grammar 


On  November  28, 2004,  actress  Natalie  Portman  shared  her  journey  from  girl-next-door  to  Hollywood  star. 
Along  the  way,  she  discovered  that  compassion  for  other  people  is  what  really  drives  her.  To  have  a  conversation 


about  newspapers,  please  contact  Lamar  Graham,  General  Manager,  at  212-450-7183. 


More  Than  A  Magazine 


A--. 


I 


rES 


Dirks,  Van  Essen  &  Murray 


OBITUARIES 


IDAHO 

Brad  Hurd  has  been  appointed  publisher  of 
The  Times-News  in  Twin  Falls.  Hurd  most 
recently  served  as  publisher  of  the  Inde¬ 
pendent  Record  in  Helena,  Mont. 


Dick  Snider 

83,  DIED  Nov.  20 

COLUMNIST/FORMER  SPORTS  EDITOR,  TH£  TOPEKA 
CAPITAL-JOURNAL 


ILLINOIS 

David  Hiller  has  been  named  publisher 
of  the  Chicago  Tribune.  Hiller  has  served 
as  senior  VP/Tribune  Publishing  since 
2003,  and  was  president  of  Tribune 
Interactive  from  2000  to  March  2004. 
Don  L.  Hurd  has  been  named  publisher  of 
the  Pekin  Daily  Times.  Hurd  served  as 
publisher  of  the  Sturgis  (Mich.)  Journal. 


IN  A  RECENT  COLUMN,  DiCK  SnIDER 
told  readers  that  his  death  from 

cancer  was  imminent.  “Father  John  / 

Rossiter  has  punched  my  Pearly  Gate  ^ 

ticket,  but  he  can’t  guarantee  my  reserva- 

tion,”  he  wrote.  “He  can’t  tell  me  if  I’m  going  first  class,  or  even  when  my  bus  leaves.” 

It  was  a  perfect  example  of  the  sharp  storytelling  skills  and  writing  style  Snider 
honed  during  his  years  in  journalism.  As  sports  editor  of  the  former  Topeka  Daily 
Capital  in  the  1950s,  Snider  wrote  about  such  legendary  figures  as  Joe  Lewis  and 
college  basketball  coach  Forrest  “Phog”  Allen,  among  others,  and  also  served  as 
the  paper’s  managing  editor. 

Snider  also  demonstrated  a  love  for  politics.  In  1961,  he  temporarily  left  newspa¬ 
pers  to  serve  on  the  President’s  Council  on  Physical  Fitness  and  Sports  during  the 
Kennedy  administration  and  later  managed  the  1964  U.S.  Senate  campaign 
of  former  University  of  Oklahoma  football  coach  Bud  Wilkinson.  Although  the  bid 
was  unsuccessful,  Snider  enjoyed  reminding  colleagues  of  his  involvement. 

Snider  founded  NCAA  Films  in  1965  and  produced  “College  Football,”  a 
Sunday  morning  program  featuring  filmed  highlights  from  major  college  football 
games  across  the  country.  He  served  as  vice  president  of  communications  for 
Wichita-based  Vickers  Oil  until  1981,  and  returned  to  the  Capital-Journal  in  1985 
to  pen  an  opinion  column  that  appeared  three  times  a  week  until  his  death. 


INDIANA 

Paulette  Haddix  has  been  promoted  to 
executive  editor  of  the  Post-Tribune  in 
Gary.  Haddix  has  served  the  paper  as 
deputy  managing  editor  since  2003. 


IOWA 

Carol  Hunter  has  been  named  editorial 
page  editor  of  The  Des  Moines  Register. 
Hunter  previously  was  executive  editor 
of  the  Green  Bay  (Wis.)  Press-Gazette. 


MAINE 

Sarah  Quinn  has  joined  the  staff  of  the 
Portland  Press  Herald! Maine  Sunday 
Telegram  as  a  copy  editor.  She  was  a  page 
designer  and  wire  editor  for  the  San 
Diego  Union-Tribune.  Bob  Williams  has 
been  named  IT  director  for  the  Telegram. 


We  are  pleased  to  have  represented  the  Phillips  family  in  this  transaction 


MASSACHUSETTS 
Al  Getler  has  been  named  vice  president 
of  circulation  at  Community  Newspaper 
Company.  Getler  most  recently  was  vice 
president  of  marketing  and  circulation 
for  a  group  of  Gannett  dailies  and 
weeklies  in  central  Ohio. 


The  Phillips  Family 

of  Destin,  Florida 

has  sold 


rpost>9/ii 
aid  cau^ 


David  Johnson  has  been  appointed  vice 
president  and  general  manager  of  Enter- 


The  Northern  Virginia  Journal 
The  Montgomery  (MD)  Journal 

The  Prince  George's  (MD)  Journal 

(115,000  combined  daily  and  Sunday  distribution) 


I  KANSAS 

Sherry 

I  Chisenhall 

'  has  been  named 

editor  of 
Wichita  Eagle. 
She  has  been  the  newspaper's 
managing  editor  for  four  years. 


Clarity  Media  Group 

a  subsidiary  of  The  Anschutz  Company 


OO  FAX 
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JOHN  KEATING/nEWSDAY,  MELVILLE, 


NEWSPEOPLE 


prise  News  Media,  which  includes  two 
dailies:  The  Patriot  Ledger  of  Quincy, 
and  The  Enterprise  of  Brockton. 

Jack  Sullivan  has  been  named  editor  of 
the  city  edition  of  The  Patriot  Ledger,  and 
Linda  Shepherd  has  been  named  editor  of 
its  south  edition.  Sullivan  was  a  reporter 
for  The  Boston  Globe.  Shepherd  is  pro¬ 
moted  from  evening  editor. 

Peter  Costa  has  been  named  editor  of  the 
Bedford  Minuteman.  Costa  will  continue 
as  editor  of  the  Westford  Eagle. 

Maureen  O’Connell  has  been  named  editor 
of  the  Lincoln  Journal.  Cheryl  Lecesse  has 
been  named  assistant  editor.  O’Connell 
is  editor  of  The  Concord  (Mass.)  Journal, 
and  will  continue  in  that  position.  Lecesse 
has  been  a  reporter  with  the  Billerica 
(Mass.)  Minuteman  since  1992. 

Tracey  Rauh  Solomon  has  been  named 
business  editor  of  The  Eagle-Tribune  of 
Lawrence.  He  has  served  as  lifestyles 
editor  of  the  Portsmouth  (N.H.)  Herald. 

Suzanne  Besser  has  been  appointed  man¬ 
aging  editor  of  The  Beacon  Hill  Times  of 
Boston.  She  has  worked  as  a  correspon¬ 
dent  for  The  Hartford  (Conn.)  Courant. 

MINNESOTA 

Rob  Karwath  has  been  named  executive  ed¬ 
itor  of  the  Duluth  (Minn.)  News  Tribune. 
Karwath  most  recently  served  as  associate 
managing  editor  for  business  coverage  for 
the  Chicago  Tribune.  Andrea  Novel  Buck 
has  been  promoted  to  managing  editor. 

Kate  Parry  is  the  new  reader’s  representa¬ 
tive  at  the  Star  Tribune  in  Minneapolis. 
Parry  most  recently  was  a  senior  editor 
at  the  St.  Paul  Pioneer  Press.  Jim  Souhan 
has  been  promoted  to  sports  columnist. 

Brian  K.  Anderson  has  been  named  manag¬ 
ing  editor,  and  Brian  Palokangas  has  been 
named  advertising  director  at  The  Daily 
Tribune  in  Hibbing. 

MISSISSIPPI 
Peter  Williams  has  been  named  editor  of 
The  Clarksdale  Press  Register.  Williams 
has  been  managing  editor  since  2003 
and  has  served  as  editor  of  the  Sun 
Journal  in  New  Bern,  N.C. 

MISSOURI 

Mac  Tully  has  been  appointed  president 


and  publisher  of  The  Kansas  City  Star, 
effective  Jan.  1.  TVilly  has  served  since 
January  as  vice  president  of  operations 
for  Knight  Bidder  Inc.  Susan  Cantrell  has 
been  named  vice  president  of  sales  and 
marketing.  Liz  Irwin  has  been  named 
director  of  classified  advertising.  Steve 
Curd  has  been  appointed  director  of  retail 
advertising/suburban  operations. 

MONTANA 

Pat  Schlauch  has  been  named  publisher  of 
the  Independent  Record  in  Helena. 
Schlauch  most  recently  was  a  newspaper 
financial  executive  for  Lee  Enterprises. 


-  NEW  YORK 

John 
Mancini 

has  been  named 
editor  of  iVews- 

_  day  in  Melville. 

Mancini  previously  was  assis¬ 
tant  managing  editor  for  News- 
days  New  York  City  edition. 


The  only  leadership  simulation  that  accurately  replicates  the  culture  and  challenges 
of  running  a  daily  news  publishing  operation.  Learn  first-hand  while  spending  five 
virtual  years  in  senior  management  of  a  complex  media  organization. 


Emphasizing: 

•  financial  management 

•  enterprise-wide  communication 

•  strategic  decision-making 

•  team-building  skills 

•  negotiating  abilities 

New  for  2005: 

•  The  latest  industry  research — including 
findings  by  the  Readership  Institute — 
focusing  on  increasing  readership  and 
developing  new  products  to  reach  new  tar¬ 
get  audiences. 

•  Leadership  Aptitudes  and  Practices 
Survey,™  an  exceptional  developmental 
feedback  instrument  for  senior  leaders, 
including  complimentary  follow-up  one 
year  telephone  and  e-mail  coaching. 

“The  program  gave  me  a  total  view  from 
the  publisher’s  perspective. . .  the  biggest 
benefit  I  received  was  ‘living’  the  overall 
strategic  piece  of  it.  It  was  great!” 


Dates  and  Prices 

METRO  MARKETS; 

Feb.  13-18, 2005  (earlybird  deadline  Dec.  17, 2004) 
Oct.  16-21, 2005  (earlybird  deadline  Aug.  19, 2005*) 
Tuition  if  paid  by  earlybird  deadline:  $3,465 
Tuition  after  that  date:  $3,850 
Hotel/tneal  package:  $935 

COMMUNITY  MARKETS: 

March  6-11, 2005  (earlybird  deadline  Jan.  7, 2005) 
Aug.  7-12, 2005  (earlybird  deadline  June  10, 2005*; 
in  partnership  with  Suburban  Newspapers  of  America) 
Tuition  if  paid  by  earlybird  deadline:  $2,835 
Tuition  after  that  date:  $3,150 
Hotel/meal  package:  $935 

*Book  by  December  31, 2004 
and  save  even  more! 


American 
Press 
Institute 

THE  LEADERSHIP  PLACE 


www.edltorandpubllsher.com 


DECEMBER  2004  EDITOR& PUBLISHER  19 


NEWSPEOPLE 


—OBITUARIES— 


Kay  Smith 

89,  Died  Nov.  18 
REPORTER/COLUMNIST.  BONITA 
BANNER,  NAPUS  DAILY  NEWS 

NOWN  TO  READ- 

ers  as  the  “First 
Lady”  of  Bonita 
Springs,  Fla.,  Kay  Smith 
was  a  longtime  reporter 
and  columnist  for  the 
Bonita  Banner  and  the 
Naples  (Fla.)  Daily 
News.  Smith  was  regard¬ 
ed  as  the  backbone  of 
her  community,  and  not¬ 
ed  for  being  fair  and  not 
opinionated.  She  had  re¬ 
tired  in  August. 

A  veteran  of  the 
British  armed  services 
in  World  War  II,  Smith 
came  to  America  more 
than  50  years  ago  but 
retained  some  British 
colloquialisms:  She  of¬ 
ten  ended  her  telephone 


conversations  vdth  a 
sprightly  “Righty-o.” 
Smith  started  as  a 
reporter  for  the  Banner 
in  the  1970s,  and  later 
joined  the  Daily  News 
where  she  became 
bureau  chief  in  1978. 

It  was  there  that  she 
began  her  daily  column, 
“The  Bonita  Way,”  which 
ran  daily  for  many  years. 

Ron  Weiskind 

54,  Died  Nov.  11 

MOVIE  EDITOR,  THE  PITTSBURGH 

POST-GAZETTE 

CLEVELAND 
native  Ron 
Weiskind, 

entertainment  critic 
and  movie  editor  at  the 
Pittsburgh  Post-Gazette, 
has  died  of  liver  failure. 

Early  in  his  career, 
Weiskind  worked  for  the 


former  Lorain  (Ohio) 
Journal  for  several 
years,  covering  crime 
and  politics  in  the  1970s. 

Weiskind  started  at 
the  Post-Gazette  in  1980 
as  a  copy  editor,  was 
named  TV  and  radio 
critic  in  1984,  and 
became  an  entertain¬ 
ment  critic  in  1992. 

In  1997,  Weiskind  was 
named  movie  editor.  He 
covered  the  Academy 
Awards  and  internation¬ 
al  film  festivals,  and  was 
a  particular  fan  of  art 
house,  martial  arts, 
and  comedic  films. 

Weiskind  overcame 
non-Hodgkins  lym¬ 
phoma  about  10  years 
ago.  But  early  this  year, 
doctors  discovered  a 
cancerous  growth  and 
removed  a  kidney. 


NEW  JERSEY 
Christopher  A.  Henry  has  been  named  pub¬ 
lisher  of  InterCounty  Newspaper  Group 
and  Chesapeake  New  Jersey  Publications, 
as  well  as  publisher  of  News  Gleaner 
Publications,  which  include  20  publica¬ 
tions  in  Pennsylvania  and  New  Jersey. 

B.J.  King  has  been  named  advertising 
director  of  the  Home  News  Tribune  in 
East  Brunswick.  King  was  retail  advertis¬ 
ing  manager  for  theAsbury  Park  Press. 


NEW  MEXICO 
Tom  McDonald  has  been  appointed  publish¬ 
er  and  editor  of  the  Las  Vegas  Optic.  He 
has  been  general  manager  and  editor  of 
tbe  Springfield  (Ky.)  Sun  since  2002. 

NEW  YORK 

Michael  Oreskes  has  been  promoted  to 
deputy  managing  editor  of  The  New  York 
Times.  Oreskes,  who  will  take  over  his 
new  position  effective  Jan.  1,  most  recent¬ 
ly  served  as  an  assistant  managing  editor. 


Olena  Feltes  has  been  promoted  to  adver¬ 
tising  director  of  The  Trentonian,  from 
display  advertising  manager.  Feltes  has 
been  with  the  Trentonian  since  1997. 


Paul  Barbetta  has  been  named  vice 
president  of  circulation  at  Newsday  in 
Melville.  Barbetta  was  director  of  circula¬ 
tion  services  for  The  Sun  in  Baltimore. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


'ore  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


'CPm/ux/ny' 


1605  Colonial  Parkway,  Suite  200  •  Inverness,  Illinois  tfXnn-Aiyi 
847.991.6900  •  Fax  847.934.6607  •  info@youngswalker.coin 


Brian  R  Moss  has  been  named  editor-in- 
chief  for  Metro  U.S.  Moss  most  recently 
served  as  deputy  Sunday  editor  at  the 
New  York  Daily  News. 

Bob  Quinn  has  been  named  managing 
editor  of  The  Warwick  Advertiser.  Quinn 
most  recently  was  training  and  news 
editor  at  the  Norwich  (Ct.)  Bulletin. 

NORTH  CAROLINA 
Ted  Vaden  has  been  named  to  the  new 
position  of  public  editor  at  The  News  Cf 
Observer  in  Raleigh.  Vaden,  publisher  of 
the  Chapel  Hill  News  for  the  past  11  years, 
is  a  former  editor  at  the  News  &  Observer. 

OHIO 

Ray  Booth  has  been  named  executive 
editor  of  The  Daily  Jeffersonian  in 
Cambridge.  Booth  has  overseen  produc¬ 
tion  of  the  newspaper  since  1999.  i 

1 

Fred  Temby  has  been  appointed  advertising  [ 
manager  of  The  Blade  in  Toledo,  effective 
Jan.  3.  Temby  was  formerly  with  the 
Newspaper  Agency  Corporation. 

Michael  Caldwell  has  been  named  manag¬ 
ing  editor  of  The  Ironton  Tribune.  He 
has  been  news  editor  since  2003. 

PENNSYLVANIA 
Larry  Holeva  has  been  named  managing 
editor  of  The  Citizens'  Voice  in  Wilkes- 
Barre,  Pa.  Jim  Gittens  has  been  promoted 
to  assistant  managing  editor. 

SOUTH  CAROLINA 
Judy  S.  Watts  has  been  promoted  to 
features  editor  at  The  Post  and  Courier 
,  in  Charleston,  from  reporter/columnist. 

i  TEXAS 

Gene  Haddock  has  been  promoted  to  vice 
president  of  circulation  for  the  Houston 
Chronicle.  Previously,  he  had  been  direc-  ! 
'  tor  of  circulation  single  copy  sales  and 
new  business  development. 

John  W.  Martin  has  been  appointed  produc¬ 
tion  director  of  7%e  San  .,4nfomo 
News.  Martin  previously  was  the 
production  director  for  The  Reporter 
in  Fond  du  Lac,  Wis. 

VERMONT 

Lyn  Bixby  has  been  named  executive  editor  i 
of  The  Caledonian-Record  in  St.  Johns-  j 

bury.  He  has  been  assistant  editor  at  The 
Courier  in  Littleton,  N.H.,  since  2002.  i 
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EDITORIAL 


Amid  scandals,  the  Audit  Bureau  of  Circulations  finally 
concentrates  on  auditing  rather  than  redefining  paid  circ 


SOMETHING  UNUSUAL  HAPPENED 
up  in  Toronto  last  month:  For 
the  first  time  in  a  long  time,  the 
Audit  Bureau  of  Circulations 
(ABC)  focused  most  of  its  annual  meeting 
on,  of  all  things,  auditing. 

Auditing  is  not  normally  a  preoccupa¬ 
tion  during  ABC’s  get-togethers.  To  the 
extent  that  it  ever  discusses  its  business 
publicly  —  and  ABC  could  give  even  the 
Bush  administration  lessons  on  keeping 
its  workings  secret  —  the  usual  agenda  is 
finding  ways  to  legally  inflate  the  top-line 
circulation  numbers  of 
newspaper  members. 

So,  over  the  years,  ABC 
expanded  the  number  of 
days  that  could  be  omitted 
from  the  paid  daily  circula¬ 
tion  average.  It  embraced 
third-party  sponsored  sales 
once  disparaged  as  “bulk 
circulation.”  It  created  an 
entire  new  category  of  paid 
circulation  for  copies  sold  at  deep 
discounts. 

Chances  are,  ABC  would  have  gone  on 
happily  inventing  new  methods  of  pump¬ 
ing  up  paid-circ  figures  had  it  not  been 
for  the  unfortunate  recent  events  at  News- 
day.  And  Hoy.  Oh,  and  the  Chicago  Sun- 
Times,  too.  And,  um.  The  Dallas  Morning 
News.  ABC  Chairman  Robert  Troutbeck, 
an  ad  agency-side  director  of  the  bureau, 
grumbled  at  the  Toronto  meeting  that  un¬ 
named  “irresponsible”  news  organizations 
exaggerated  the  circulation  scandals  be¬ 
cause  it  supposedly  made  a  more  juicy 
story,  and  they  “care  more  for  the  angle 
than  getting  it  right.” 

Tell  the  100  people  losing  their  jobs  at 
Newsday  that  the  consequences  of  circu¬ 


lation  fraud  have  been  exaggerated.  Tell 
the  Chicago  Sun-Times,  bled  already  from 
the  money  pocketed  by  Conrad  Black 
and  others,  to  consider  as  a  mere  book¬ 
keeping  adjustment  that  $27  million  it 
has  put  aside  in  hopes  of  satisfying  angry 
advertisers. 

But  for  all  the  defensive  talk  in  Toronto 
about  what  the  scandals  have  done  to 
ABC’s  “image,”  the  fact  is  the  bureau  itself 
now  realizes  that  it  must  return  to  its 
historic  role  as  an  enforcer  of  circulation 
credibility  rather  than  an  enabler  of 
artificially  enlarged 
top-line  figures.  ABC 
President  and  Managing 
Director  Michael  J. 
Lavery  announced  plans 
to  add  as  many  as  20% 
more  field  auditors  over 
the  next  year  or  so.  Audi¬ 
tors  will  also  begin  sur¬ 
veying  subscribers  and 
retailers  to  verify  that 
customers  are  actually  paying  for  the 
copies  that  newspapers  say  they’ve  sold. 

“Our  focus  now  is,  we  will  catch  fraud,” 
Chairman  Troutback  told  some  500  un¬ 
derstandably  agitated  attendees  at  the 
meeting. 

Some  outside  the  newspaper  industry 
might  have  thought  that  was  supposed 
to  be  the  focus  all  along,  of  course.  But, 
better  late  than  never. 

The  focus  for  newspapers  now,  more 
than  ever,  must  be  on  adopting  new  ways 
of  creating,  formatting  and  displaying  ed¬ 
itorial  and  ad  content  that  will  draw  new 
readers  to  the  paper  —  so  a  besieged  cir¬ 
culation  director  never  believes  his  job  is 
to  unload  copies  on  people  who  don’t 
really  want  them. 


ABC’s  focus 
has  returned  to 
catching  fraud, 
rather  than  new 
ways  of  inflating 
circ  numbers. 
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PRESSING  ISSUES 


Too  late  to  stop  now 


A  A  mm  0 


From  the  box  scores  of  my  youth  to  My  Life  as  a  Blog, 

I’ve  had  a  50-year  love  affair  with  newspapers 

SOME  PEOPLE  KNOW  ME  AS  A  “MAGAZINE  GUY,”  OTHERS 
as  a  ‘l30ok  guy,”  but  the  truth  is.  I’ve  always  considered 
myself  a  “newspaper  guy,”  and  I  do  mean  always.  From  a 
very  early  age  I  checked  the  baseball  box  scores  often,  as 
this  was  long  before  Sports  Phone  and  the  Web.  Another 
factor,  which  I’ve  mentioned  previously:  My  comic  book  hero 
was  Superman,  but  I  really  wanted  to  grow  up  to  be  Clark  Kent,  who 
didn’t  have  to  worry  about  kryptonite  or  the  chance  that  one  day 
a  bullet  would  not  bounce  off  his  chest. 

My  interest  in  newsprint  led  to  a  gimmick  that  earned  me  good 


grades  in  school;  No  matter  what  the  class 
(except  gym  and  woodshop),  I’d  execute 
most  of  my  major  reports  in  the  form  of  a 
tabletop  newspaper.  Rather  than  create  a 
stuffy  term  paper  with  footnotes  and  a  lot 
of  te.xt,  I’d  imagine  how  the  front  page  of 
a  newspaper  might  have  covered,  say,  the 
Battle  of  Gettysburg  or  the  opening  night 
of  Hamlet. 

Taking  a  a  blank  sheet  of  paper.  I’d  draw 
in  a  few  columns  for  Page  One,  hand-letter 
a  logo  and  the  headlines,  and  then,  on  my 
father’s  typewriter,  compose  a  few  short  sto¬ 
ries,  careftil  to  stay  within  the  margins. 
Sometimes  I’d  paste  in  a  photo  or  two. 

Worked  every  time:  A+  for  originality, 
even  if  the  content  was  slight  (is  this  how 
Al  Neuharth  got  the  idea?). 

In  junior  high  I  joined  the  school  paper, 
but  it  didn’t  come  out  often  enough  and 
I  hardly  wr  ite  a  thing.  Taking  matters  into 
my  own  hands,  I  co-founded  what  I  later 
called  “the  first  junior  high  school  under¬ 
ground  paper  in  America.”  (The  term  “un¬ 
derground  paper”  didn’t  even  exist  in  1962.) 
With  a  couple  of  helpers,  I  wrote  and  edited 
a  six-page  mimeographed  news  and  gossip 
sheet  every  few  weeks. 


We  covered  sports,  the  red-hot  race 
for  class  president,  and  upcoming  school 
events,  and  provided  lists  of  everyone’s 
favorite  songs  (mainly  early  Beach  Boys). 


My  fnend’s  father  printed  it,  primitively, 
at  his  office.  It  was  a  direct  challenge  to  the 
lame  school  paper.  Just  as  we  were  about 
to  get  busted,  8th  grade  mercifully  ended. 

We  revived  the  paper  the  following  year, 
but  the  school  lowered  the  boom  after  we 
hinted  that  a  certain  English  teacher  was 
perhaps  a  little  too  fiiendly  with  some  of 
the  girls  in  his  class.  The  paper  had  become 
so  popular,  the  principal  offered  a  deal: 

You  can  keep  publishing,  but  you  have  to  do 
it  out  of  the  school  print  shop,  and  with  a 
faculty  advisor.  We  turned  down  the  offer, 
and  with  graduation  on  tap,  we  let  it  go. 


In  high  school  I  kept  doing  those  fake  i 
newspapers  as  term  papers  (still  worked),  | 

!  and  met  my  first  steady  girlfiiend  working  | 
for  the  school  paper.  Went  to  Press  Day  at  j 
I  a  nearby  j-school  and  ended  up  enrolling  j 

there.  During  my  summers  in  college  I 
I  worked  for  the  Niagara  Falls  Gazette,  a 
mid-sized  Gannett  daily  —  the  best  job 
I’ve  ever  had,  present  company  included. 

It  had  all  the  classic  elements:  carbon 
paper,  a  Press  Box  tavern  next  door,  and 
sloshed  copy  editors.  The  editors  gave  the 
summer  reporters  a  lot  of  rope,  and  I  wrote 
dozens  of  stories,  somehow  managing  to  ! 

win  the  top  reporting  prize  in  our  circ  class  | 
from  the  New  York  State  Publishers  Associ¬ 
ation  for  a  10-part  series  on  police/black  | 
community  relations  after  the  city  was  hit 
j  by  a  minor  riot.  Got  $500  for  it,  too. 

One  of  my  favorite  chores  was  filling 
in  for  vacationing  sports  writers,  which  i 

allowed  me  to  cover  the  Buffalo  Bisons  i 

minor  league  baseball  team.  One  year 
I  met  a  19-year-old  catcher  named  Johnny 
Bench.  Another  time,  Bisons  manager 
Don  “Zip”  Zimmer,  already  hefty  and  long 
retired  as  a  player,  had  to  activate  himself 
for  a  game  because  of  injuries  to  others. 

Sure  enough,  in  the  first  inning,  he  popped 
a  home  run.  He  re-retired  after  the  game,  ; 

so  I  saw  Don  Zimmer’s  last  dinger.  i 

But  it  gets  better.  Upon  graduation,  ! 

I  spumed  newspaper  offers  to  head  to  I 

New  York  and  enter  the  magazine  world. 

A  dozen  years  later,  freelancing,  I  went  to 
Miami  to  write  a  spring  training  profile 
of  fiery  Baltimore  Orioles 
manager  Earl  Weaver  for 
Sport  magazine.  Walking 
along  the  left  field  line  with 
the  “Earl  of  Baltimore,” 

I  mentioned  that  I  had  seen  I 
the  last  home  run  hit  by 
his  fnend,  Don  Zimmer.  , 

Weaver  laughed  and  J 

muttered:  “So  did  I.” 

’Ibms  out  the  home  mn  came  against  the 
Rochester  Red  Wings,  the  team  he  man¬ 
aged  on  the  way  to  the  big  time.  Then 
'  Weaver  added  a  few  crucial  details:  It  was  a 
grand  slam,  and  he  hadjust  gone  out  to  the  i 
mound  to  tell  his  young  pitcher  not  to  give  i 

the  old  guy  anything  good  to  hit  because  ! 

he  might  still  be  dangerous.  So  the  pitcher 
turned  around  and  laid  it  right  in  there 
and  Zim  hit  it  out.  The  name  of  the  pitcher? 
Future  Hall  of  Famer  (and  underwear  mod¬ 
el)  Jim  Palmer. 

Baseball,  and  newspapers,  been  very, 
very,  good  to  me.  11 


BY  GREG  MITCHELL 


Editing  this  magazine 
has  given  me  a  chance 
to  return  to  my  roots 
as  a  daily  reporter. 
Now,  if  I  could  just 
get  the  hasehall  heat. 
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ETHICS  CORNER 


OM-sckool  confidential 


For  once,  the  fiery  columnist  is  at  a  loss  for  words,  as 
colleagues  face  jail  time  and  other  penalties  in  Plame  case 


Robert  Novak  is  a  prominent  presence  on  the 
Op-Ed  pages  of  The  Washin^on  Post  and  some  300 
other  newspapers  where  he  rages  against  govern¬ 
ment  secrecy.  But  while  Novak  spouts  off  in  his 
syndicated  column,  he  keeps  a  secret  he  would  not 
permit  any  politician  to  get  away  with. 

Novak  refuses  to  say  whether  he  was  subpoenaed  or  if  he  testified 
before  a  grand  juiy  attempting  to  discover  who  leaked  the  name  of  a 
CIA  agent  he  identified  in  his  column  15  months  ago. 

It’s  an  untenable  ethical  position.  “If  he  has  a  justifiable  reason  to 


withhold  that  information,  he  should 
give  a  reason  why,”  said  Robert  Steele, 
director  of  ethics  at  the  Poynter  Institute 
of  Media  Studies  in  St.  Petersburg,  Fla. 
“Otherwise,  he  is  undermining  his  credibili¬ 
ty  as  an  honest  broker  of  ethical  journalism. 
If  he  were  on  the  other  side,  he  would  chal¬ 
lenge  journalists  for  not  saying  anything.” 

Novak,  citing  “two  senior”  Bush  adminis¬ 
tration  officials,  outed  the  CIA  agent, 
Valerie  Plame,  and  launched  a  guessing 
game  that  has  embroiled  Washington  ever 
since.  It  is  against  the  law  to  leak  the  name 
of  an  undercover  agent,  but  perfectly  legal 
to  publish  it. 

Novak’s  punditry  on  the  Washington 
Post  editorial  pages  gives  the  impression 
that  the  newspaper  endorses  his  close¬ 
mouthed  behavior,  which  they  apparently 
do.  “Bob  Novak  has  taken  a  stand  that  is 
supported  by  many  in  the  press,”  said  Bob 
Woodward,  an  assistant  managing  editor 
at  the  Post  (who  set  the  standard  for 
anonymous  sources  with  Deep  Throat). 

“He  is  protecting  his  sources.  He  has  done 
nothing  that  is  illegal  or  improper.” 

This  is  one  time  I  diss^ee  with  Wood¬ 


ward.  He  and  Editorial  Page  Editor  Fred 
Hiatt  should  deep-six  Novak’s  column  until 
he  comes  clean.  Hiatt,  normally  a  talkative 
fellow,  had  nothing  to  say  about  this  issue. 


While  Novak  keeps  writing,  Glenn 
Kessler  and  Walter  Pincus,  two  of  the  news¬ 
paper’s  best  investigative  reporters,  suc¬ 
cumbed  to  a  subpoena  and  gave  sworn 
depositions  to  the  special  prosecutor.  They 
might  have  been  able  to  fight  off  their  sub- 
poena.s  if  their  lawyers  had  known  whether 
Novak  —  who  broke  the  story  on  the  CIA 
agent  —  had  been  called  by  the  grand  jury. 

The  fact  is,  special  prosecutors  usually 
don’t  start  issuing  subpoenas  to  journal¬ 
ists  in  criminal  matters  unless  the  judge 
believes  that’s  the  only  way  the  law 


enforcement  officials  can  break  a  case.  1 1 

Novak  has  an  obligation  to  own  up.  ; ' 

Matthew  Cooper  of  Time  magazine  was 
found  in  contempt  of  court  and  threatened  !  j 

with  a  jail  term  until  he  agreed  to  give  a 
sworn  deposition.  U.S.  District  Judge  j 

Thomas  F.  Hogan,  the  same  judge  who 
found  Cooper  in  contempt,  has  sentenced 
Judith  Miller  of  The  New  York  Times  to  an 
18-month  prison  term  unless  she  tells  the 
court  who  her  sources  were  in  the  case, 
even  though  she  never  wrote  a  story  about 
the  CIA  saga.  She  faces  jail  this  month. 

Kessler  and  Pincus  of  the  Post,  Cooper, 
and  Tim  Russert  of  NBC  all  gave  sworn  | 

depositions  after  their  key  source  —  Lewis  I  j 
“Scooter”  Libby,  Vice  President  Dick  Ch-  ; ! 
eney’s  chief  of  staff  —  waived  a  confidential-  -  i 

ity  agreement  he  had  with  them. 

But  that  was  a  very  bad  excuse  to  testily. 

The  Bush  administration  has  forced  all  of 
its  officials  to  sign  waivers  with  reporters 
or  face  possible  prosecution  themselves. 

Which  means  that  all  of  the  above  should 
have  told  special  prosecutor  Patrick  J. 

Fitzgerald  to  stuff  his  subpoena.  If  they  had 
stood  together,  then  perhaps  the  judge  ' 

would  have  thought  twice  about  jailing  I 

journalists. 

Miller  and  the  New  York  Times  under-  I 
stand  the  situation  very  well.  Miller  has  1 

said  that  she  is  ready  to  begin  serving  her  j 

sentence  if  and  when  her  appeal  is  denied, 
which  seems  very  likely  given  Hogan’s 
previous  decisions. 

Meanwhile,  Novak  continues  to  live  a 
charmed  life  in  journalism,  writing  his 
column  and  appearing 
regularly  on  CNN,  where 
he  is  never  challenged. 

“I  haven’t  thought  it  1 1 

through,”  says  CNN  media 
critic  Jeff  Greenfield.  i 

“I  don’t  want  to  talk  about  ; 
it,  because  I  have  no  i 

opinion  on  it.” 

Howard  Kurtz,  the 
Washington  Post  media  writer  who  hosts 
“Reliable  Sources”  on  CNN,  has  discussed 
Novak’s  silence  on  his  program  several 
times  this  year.  Kurtz  also  has  written 
articles  on  the  case. 

“This  whole  thing  is  really  strange,” 
said  Jack  Nelson,  a  retired  bureau  chief 
of  the  Los  Angeles  Times  and  a  founding 
member  of  The  Reporters  Committee  for 
Freedom  of  the  Press.  “Novak  was  the  guy  [ 
who  wrote  the  column  that  exposed  the  | 
CIA  agent,  and  yet  they  don’t  seem  to  be  1 
going  after  him.”  11  i  [ 


Novak  has  “taken  a 
stand  that  is  support¬ 
ed  by  many  in  the 
press,”  says  Bob 
Woodward.  This 
is  unfortunate. 
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The  Fines  moved  from  New  York  to  Cleveland  to  raise  their  family  in  Shaker  Heights.  From  left 
to  right:  Jordan,  Graham,  Brooke,  Lauren,  and  Scott  with  family  dog,  Bogart. 
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BRINGING  IT 
ALL  BACK 

HOME 

From  her  third-floor  office, 
Lauren  Rich  Fine  makes 
the  calls  that  get  heard 

BY  JENNIFER  SABA 

Lauren  Rich  Fine  makes  it  no  secret 
that  she  loves  newspapers.  The  Merrill  Lynch 
analyst  is  perhaps  the  most  influential  out¬ 
side  observer  of  the  newspaper  industry,  but 
some  experts  can  study  a  subject  all  day  with¬ 
out  much  caring  for  it.  For  Wall  Street  types  in  particular, 
the  main  show  is  the  money,  and  the  industry  generating 
the  profits  is  often  relegated  to  sideshow  status. 

Fine  is  different  —  not  because  money  doesn’t  matter 
to  her,  because  it  does.  She’s  just  passionate  about  the 
industry,  in  ways  even  some  insiders  are  not. 

In  Fine’s  world,  eveiything  is  tied  to  newspapers. 

When  she  travels,  no  matter  where  she  lands  —  mid-sized 
cities  or  tiny  towns  —  she  immediately  picks  up 
the  daily  newspaper  and  plays  a  game.  She  takes  a  quick 
look  and  then  guesses  the  ownership  before  flipping  to  the 
masthead  to  see  if  she  got  it  right. 

Another  example:  A  conversation  about  the  trend  of 
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people  waiting  later  in  life  to  get  married 
turns  into  an  analysis  of  why  the  newspa¬ 
per  industry  is  failing  to  nab  thirty-some¬ 
things,  then  morphs  into  the  missed 
opportunity  of  retail  advertising. 

“My  husband  is  like,  ‘Everything  you  do 
is  about  newspapers!’”  Fine  says  while 
paying  a  mid-October  visit  to  Merrill  Lynch 
headquarters  in  New  York.  “We  check  into 
a  New  York  hotel  and  I  immediately  ask 
for  an  upgrade  to  The  New  York  Times. 

I’m  walking  around  New  York  this  weekend 
thinking  how  come  [the  Times']  isn’t  mak¬ 
ing  boatloads  of  money,  everybody 
is  out  shopping.” 

A  series  of  non-sequiturs  snap  into  a 
tight  observation.  “One  of  the  biggest  trig¬ 
gers  of  why  somebody  reads  the  newspaper 
is  twofold:  They  want  to  be  part  of  the 
community,  and  they  want  to  know  what 
to  do  with  their  children  over  the  weekend.” 

Fine  has  been  covering  newspapers 
(along  with  the  advertising,  for-profit 
education,  and  online  sectors)  for  Merrill 
Lynch  since  1994.  She  leads  a  New  York- 
based  team  of  four  analysts  and  one  admin¬ 
istrative  assistant  Irom  her  at-home  office 
in  Clevelsmd  and  follows  roughly  30  com¬ 
panies,  including  Google  and  Yahoo,  which 
were  recently  added  to  her  watch. 

Fine  is  considered  one  of  the  best  in 
her  field  among  her  peers  and  the  compa¬ 
nies  she  covers.  Institutional  Investor 
Magazine  continually  lists  her  as  one  of 
the  top  “All-American”  analysts.  This  year 
she  was  ranked  number  one  in  her  sector, 
a  spot  she  has  held  in  either  the  advertising 
or  combined  advertising  and  publishing 
category  for  seven  years. 

As  one  of  the  industry’s  reigning  power¬ 
houses,  Fine  has  the  ability  to  move  mar- 
kets.  “If  somebody  gets 


downgraded,  the  price 


f 


of  the  stock  inevitably  falls,  particularly 
if  it’s  [from]  one  of  the  leading  analysts, 
which  [Fine]  is,”  says  Tony  Ridder,  CEO  of 
Knight  Ridder,  adding  that  the  same  effect 
holds  when  a  stock  is  upgraded. 

And  when  an  analyst  makes  a  call,  there’s 
little  a  company  can  do  about  it.  “It’s  like 
when  you  get  a  bad  grade  in  school,”  Ridder 
explains.  “You  can’t  go  back  and  say,  ‘why 
did  you  give  me  a  B  when  I  deserved  an  A?’” 
He  notes  that  analysts,  like  professors,  are 
more  than  willing  to  explain  why  they  rated 


a  company  a  certain  way  but  they  never 
change  a  call. 

Because  Fine  is  such  a  force  in  the  indus¬ 
try,  her  thoughtfulness  is  even  more  impor¬ 
tant.  “She’s  an  outstanding  analyst  with  a 
lot  of  consistency,”  says  Jerry  Labowitz,  di¬ 
rector  of  Americas  equity  research  at  Mer¬ 
rill  Lynch.  Labowitz  has  been  working  at 


Lauren  Rich  Fine,  pictured  in  her  home  office,  which  takes  up 
the  entire  third  floor  of  her  family’s  Georgian-style  house. 

Merrill  since  1975  and,  until  two  years  ago,  and  she’s  al 

was  Fine’s  peer  until  he  was  appointed  head  insane  sche 
of  the  research  division.  “I’ve  known  her  for  there’s  a  so( 

several  years  and  I’ve  seen  her  get  more  and  phone  calls 

more  seasoned  with  experience  and  age.  I  work  betw< 
wish  I  had  20  Laurens  working  for  me.”  with  her  fa 
It’s  no  wonder  that  Labowitz  wants  sev-  ,  homework 

eral  duplicates  of  Fine.  At  45,  she  has  the  !  reports  bet 

energy  of  an  eager  college  grad  without  “Lauren 

being  in  your  face.  On  the  day  we  met  in  a  '  ”  • 


Merrill  Lynch  conference  room,  she  was 


—  TONY  RIDDER/CEO,  Knight  Ridder 


wearing  a  pink  sweater,  black  pants,  and 
black  patent  leather  shoes  with  a  square 
one-inch  heel.  She  looked  polished  yet 
youthfully  laid-back.  Only  the  gray  that 
streaks  her  long  black  hair  betrays  her  age. 
She’s  someone,  to  use  the  presidential 
yardstick,  you’d  want  to  have  a  beer  with. 

Early  bird  gets  her  news 

A  typical  day  for  Fine  starts  at  her  home 
in  Cleveland  at  5:30  a.m.  when  she  starts 
reading  The  Wall  Street  Journal  and  The 


..  i 
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New  York  Times.  (She  takes  The  Plain  Deal¬ 
er  on  weekends).  She  then  checks  e-mail  — 
she  receives  about  200  non-spam  m.essages 
in  any  given  day  —  and  gets  her  three 
children  out  of  bed  and  down  to  breakfast. 
“Before  7,  I’m  pretty  well  educated  about 
the  news  of  the  day,”  she  says. 

The  Merrill  Lynch  daily  conference  call, 
where  all  the  analysts  go 
over  their  agendas  and  “big 
ideas,”  starts  at  7:30.  This 
is  where  Fine,  in  her  third- 
floor  home  office,  talks 
about  research  or  any  notes 
that  she  might  have  sent 
out.  After  seeing  her  three 
children  —  an  11-year-old 
son  and  two  teenage  girls  — 
off  to  school,  she  spends  the 
rest  of  her  daylight  hours 
with  the  phone  attached  to 
her  ear.  “I  would  say  during 
the  course  of  any  day  you’re 
typically  trying  to  manage 
the  number  of  minutes 
you’re  on  the  phone  with 
clients  and  companies,” 
she  says,  adding  she  gets 
anywhere  between  10  to 
30  calls  a  day. 
ich  takes  up  Fine’s  family  plays  an 

house.  u  ir 

important  part  m  her  life, 

and  she’s  always  trying  to  balance  her 
insane  schedule  with  school  activities.  If 
there’s  a  soccer  game  going  on.  Fine  takes 
phone  calls  at  the  field;  she  shutters  any 
work  between  6  and  9  p  m.  to  eat  dinner 
with  her  family  and  help  her  kids  with 
homework,  then  finishes  her  research 
reports  between  9  and  10. 

“Lauren  is  very  good  at  multitasking  and 
handling  priorities,”  says  her  equally  affable 
husband  Scott  Fine,  a  professor  at  Case 
Western  Reserve  University’s  Weatherhead 
School  of  Management  and  a  former  in¬ 
vestment  banker  at  Goldman  Sachs.  He 
says  that  he’s  in  awe  of  the  way  she  takes 
on  a  stressful  job  whUe  raising  a  family: 

“I  could  never  do  her  job  —  it’s  highly  com¬ 
petitive,  and  you  have  to  be  confident  about 
your  own  means.  But  she’s  able  to  turn  the 
switch  off,  even  when  we  go  on  vacation. 
She’s  very  good  at  balancing  things.” 

When  she  travels  —  which  is  less  fre¬ 
quently  now  —  she  tends  to  write  whenever 
she  can  before  she  steps  onto  a  plane.  This 
is  where  she  reads,  usually  a  book  a  week. 
On  this  trip  it’s  a  novel  called  The  Mam¬ 
moth  Cheese,  or  varied  magazines  like 
Business  Week  and  The  New  Yorker. 

Despite  the  hectic  schedule,  she’s  enam¬ 
ored  with  what  she  does.  “It’s  a  great  job  in 
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that  you  are  paid  to  know  about  the  industry 
and  understand  the  positions  of  the  compa¬ 
ny  within  the  industry.  You’re  hanging  out 
with  Tony  Ridder  and  it’s  a  lot  of  fan,”  she 
says  by  cell  during  a  cab  ride  on  the  way  to 
San  Jose  International  Airport.  | 

“I  don’t  sit  there  and  drill  him  on  what 
the  next  quarter  is  going  to  look  like.  I  sit 
and  say  to  him,  ‘Let’s  talk  about  five  years 
out.  What’s  the  industry  going  to  look  like 
and  how  are  you  going  to  fit  in?  Daily  news¬ 
paper  circulation  is  declining  and  the  return 
on  investment  on  all  these  new  products  is 
lower,’  and  he’ll  come  back  and  challenge  all 
these  notions.  It’s  just  a  fan  conversation  be¬ 
cause  there  is  no  right  or  wrong.  I’m  luclq^  to 
talk  about  these  things.” 

Telling  it  like  it  is 

There  are  various  approaches  to  equity 
research,  the  part  of  a  financial  house  that 
provides  information  to  those  buying  specific 
stocks.  Many  of  those  approaches  have  come 
under  fire  in  recent  years,  and  some  analysts 
once  treated  like  rock  stars  are  now  consid¬ 
ered  pariahs.  Unlike  some  of  her  more 

_  storied  colleagues.  Fine 


negative,”  he  says.  “She  is  recommending 
stocks  to  potential  investors  and  that’s  very 
much  a  numbers  game.  And  she  understands 
for  many  investors,  the  decision  goes  beyond 
the  short-term  numbers.  She  incorporates  a 
broader  view.” 

Fine  is  academic  without  being  pedantic, 
and  that’s  how  she’s  gained  so  much  ground. 
She  has  a  natural  love  of  learning  —  the  edi¬ 
torial  as  well  as  the  business  side  —  so  when 
the  Poynter  Institute  asked  her  to  join  their 
advisory  board,  she  leapt  at  the  chance. 

“It’s  perfect  for  me  because  I  have  the 
chance  to  really  meet  the  leaders  in  these 
organizations,  whether  it’s  the  head  of  the 
newspaper  division  or  the  head  of  the  broad¬ 
cast  division,”  Fine  says.  “You  really  come  in 
and  talk  about  the  struggle  they  face  trying 
to  maintain  a  certain  level  of  journalism,  yet 
understand  the  value  of  the  organization  in 
terms  of  what  they  are  trying  to  deliver.” 

Though  advisoiy  members’  terms  vary 
(hers  is  up  in  2006),  Fine  is  one  of  the  few 
business  voices  amid  the  chattering  news¬ 
room  mob.  Her  views  on  editorial  quality  for 
example,  aren’t  exactly  going  to  endear  her  to 
the  ink-stained  set.  “As  a  financial  investor. 


anything  is  fair  game  in  the  sense  that  if  its 
selling  papers,  it’s  OK,”  she  says.  Though 


Perhaps  it’s  because  she  takes  the  long  view. 

“I  think  if  anyone  knows  Lauren,  and  if 
they  have  worked  with  her  a  long  time,  she 
is  very  fair  and  very  thoughtful,”  says  Janet  L. 
Robinson,  COO  and  executive  vice  president 
of  The  New  York  Times  Co.  “She  never 
jumps  to  a  conclusion,  and  she  approaches 
her  work  with  a  degree  of  openness  and 
willingness  to  engage  in  conversation.  It’s  a 
wonderful  trait.” 

It  speaks  volumes  that  a  woman  who 
could  quickly  cut  a  newspaper  company’s 
market  value  is  apparently  thought  of  so 
highly  by  those  she  covers.  The  same  descrip¬ 
tion  of  Fine  emerges  no  matter  who  is  doing 
the  talking.  Gary  Pruitt,  CEO  of  McClatchy, 
says:  “She  knows  our  company  very  well,  and 
has  spent  time  to  learn  and  understand  it. 
She  has  done  her  homework.  I  don’t  get  the 
sense  that  she  is  influenced  by  anyone.  She 
has  her  own  judgment  and  sticks  with  it.” 

Though  Pruitt  is  very  aware  of  the  effects 
of  her  calls,  like  Tony  Ridder  he  accepts  it 
as  a  part  of  doing  business  even  when  she 
might  downgrade  his  company.  “Sometimes 
I  think  it’s  a  positive,  and  sometimes  it’s  a 


i  she’s  aware  of  the  drive  for  a  high-quality 
product  (she  cites  Rick  Edmonds’  efforts  at 
Poynter  as  way  of  example),  she  doesn’t 
believe  there’s  a  proven  correlation  between 
better  quality  and  higher  readership. 

This  could  become  semi-hostile  territory, 
but  “her  ideas  are  so  well  thought-out  and 
expressed,  they  are  received  well,”  says  Karen 
Brown  Dunlap,  president  of  the  Poynter 
Institute.  “It’s  invaluable  to  be  able  to  turn 
to  her.  As  the  circulation  crisis  unfolded  this 
year,  she  and  I  had  a  long  talk  about  what 
she  is  seeing  in  the  industry  and  the  effect  it 
:  will  have.  You’re  looking  at  a  triple  blessing 
i  —  a  board  member,  a  teacher,  and  a  source.” 

I 

Finding  her  niche 

While  Fine  seems  like  a  natural  to  cover 
the  industiy,  it  took  a  while  for  this  woman, 

1  who  comes  across  as  one  of  those  people 
!  who  had  already  mapped  out  her  life  as  an 
adolescent,  to  find  her  place. 

Fine  had  always  harbored  a  curiosity 
about  newspapers.  At  the  age  of  10  her 
father,  a  furniture  manufacturer  rep  who  is 
now  deceased,  bought  her  a  printing  press: 


one  of  those  little  numbers  with  a  rack  of 
rubber  stamps  that  allowed  Fine  to  publish 
community  news  as  well  as  a  comic  strip. 

After  finishing  high  school  in  Cleveland, 
where  she  was  bom  and  raised,  she  headed 
to  'Ibfts  University  outside  of  Boston  where 
she  got  a  dual  degree  in  psychology  (her 
mother  is  a  psychologist)  and  economics, 
i  She  immediately  headed  to  New  York 
University  to  study  business. 

!  Out  of  necessity  she  found  a  job  with 

!  Merrill,  working  35  hours  a  week  in  the 
I  economics  department  while  carrying  a  fall 
!  course  load.  Between  sessions  she  married 
Scott,  her  high  school  sweetheart. 

After  school,  the  pair  moved  west  to  Palo 
Alto,  Calif  Lauren  took  a  job  in  the  treasury 
department  at  National  Semiconductor  until 
Scott  finished  his  MBA  at  Stanford.  They 
headed  back  to  New  York  and  Lauren  picked 
up  again  at  Merrill. 

Because  of  her  work  at  National  Semicon¬ 
ductor,  Merrill  thought  Fine  would  be  a  fit  in 
its  treasury  department,  in  which  analysts 
work  on  special  projects  for  the  company. 

It  was  an  accounting-driven  job  that  attract¬ 
ed  a  lot  of  introverts.  Fine’s  ease  with  people 
and  outgoing  personality  went  to  waste, 
f  “I  really  didn’t  like  being  in  [that  area].  It 
was  a  very  bad  fit  in  terms  of  the  people 
I  was  working  with,”  she  recalls. 

I  Colleagues  convinced  her  to  look  at  equity 
research  within  Merrill,  where  she  got  a  gig 
working  under  senior  analyst  Peter  Falco. 
When  he  retired  in  1994,  Fine  picked  up  his 
large  sector,  which  included  advertising, 
publishing,  cable,  broadcast,  and  online  (she 
passed  the  latter  on  to  Henry  Blodgett). 

By  1996,  the  Fines  realized  they  didn’t 
want  to  raise  their  children  in  New  York  — 
they  were  living  in  TVibeca  at  the  time  — 
and  headed  back  to  their  hometown.  Lauren 
convinced  management  to  let  her  work  out 
of  Cleveland.  The  couple  bought  a  three- 
stoiy  Georgian  house;  Fine’s  office,  which  she 
describes  as  “a  mess,”  takes  up  the 
entire  top  floor. 

But  really,  she  just  sort  of  fell  into  the  job: 
“It  was  just  by  accident  and  me  not  liking 
something  and  [colleagues]  saying  some¬ 
thing  that  I  didn’t  see.  What’s  amazing  about 
it  is  you’re  juggling  a  tremendous  amount  in 
terms  of  your  skill  set.  If  you’re  luclty,  the  in- 
!  dustry  changes  enough  to  stay  interesting.” 

I 

You’re  selling  advertising’ 

Since  she’s  been  covering  newspapers. 

Fine  thinks  the  biggest  thing  to  hit  has  been 
the  growth  of  the  Internet,  something  that 
'  fundamentally  changes  the  way  people  read 
and  how  a  paper  can  make  money. 

It’s  not  news  that  fewer  young  people  are 
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reading  the  paper  these  days.  It’s  a  charge 
that  Fine  herself  takes  up  with  her  own  chil¬ 
dren  who,  she  fears,  stand  a  shot  of  never 
reading  a  paper.  “I  try  almost  every  morning 
that  I’m  home  to  find  an  article  that  my  kids 
will  think  is  interesting  —  which  means  I’ve 
stooped  pretty  low,  to  reading  Britney  Spears 
reviews,”  she  admits.  “But 


I  still  want  them  to  know 


about  some  of  the  opportunities  for  newspa¬ 
pers  ...  I’m  not  ringing  the  death  knell  for 
newspapers.  It’s  more  watching  management 
go  through  some  pretty  interesting  transi¬ 
tions.” 

Fine  thinks  that  newspapers  have  a  role  in 
the  future.  “I  ultimately  think  that  newspa¬ 
pers  are  an  opportunity  to  bring  together 
buyers  and  sellers,”  she  says.  “And  you  can  do 


—  GARY  PRUin/CEO,  The  McClatchy  Company 


the  breadth  of  what  is  in  a  paper.” 

Fine’s  children  are  so  entrenched  in  the 
digital  world  that  when  their  modem  went 
down  one  of  her  daughters  refused  to  look 
up  a  movie  time  in  the  paper.  “She  said, 
‘Mom,  I  don’t  want  to  do  it.  I  don’t  want  to 
touch  [the  paper].  I  said,  ‘OK,  then  we  won’t 
go  to  the  movies,”’  Fine  recalls. 

It’s  not  that  Fine’s  children  don’t  read,  they 
just  prefer  a  screen  to  a  piece  of  paper.  And 
her  kids’  preference  reflects  a  problem  faced 
by  the  industry  at  large.  “It’s  a  challenge  for 
newspapers,”  she  says.  “If  you  sit  and  think 


it  under  the  auspices  and  provide  the  content 
that  people  care  about.  I  know  journalists 
don’t  like  to  hear  this,  but  guess  what?  You’re 
selling  advertising.  You  call  me  an  analyst 
and  I  sell  stocks.  We’re  all  selling  at  the  end 
of  the  day.  My  point  is,  you’re  still  delivering 
content  that  people  want  but  you  have  to  find 
a  different  way  to  support  it.” 

She  envisions  a  future  where  a  reader  can 
log  on  and  know  everything  that’s  necessary 
for  the  day  provided  by  the  local  papers: 
school  lunches,  soccer  practice  times,  things 
on  sale  to  buy  for  a  kid’s  birthday  party.  It 


sounds  like  a  cross  between  a  traditional 
paper  and  Microsoft  Outlook.  And  she 
thinks  that  CrossMedia’s  ShopLocaI.com 
is  a  good  start. 

Fine  is  aware  that  changes  have  to  be 
made,  and  made  quickly.  “It’s  like  you’re 
going  to  accelerate  into  this  brick  wall;  you 
don’t  know  when  you  are  going  to  hit  it,” 
she  says.  “Meanwhile,  the  question  is,  do  you 
keep  investing  on  a  local  scale  and  increase 
the  number  of  outlets,  weeklies,  ethnically 
targeted  newspapers?” 

She  thinks  niche  publications  have  a 
way  to  go  before  providing  a  good  return 
on  investment  but,  taking  the  long  outlook, 
she  says  it’s  a  good  idea:  “I  think  the  big 
challenge  is,  are  people  willing  to  pay  for  it? 
I’ve  always  been  astounded  about  people’s 
unwillingness  to  pay  for  a  newspaper.” 

But  Fine  being  Fine,  and  always  thinking 
of  ways  to  push  the  industry  further,  she 
imagines  her  own  marketing  campaign, 
one  that  shows  people  just  how  much  bang 
they’re  getting  for  their  money.  She  describes 
a  screen  that  starts  filling  up  with  stories  — 
essentially,  a  sped-up  version  of  a  newspa¬ 
per’s  production  —  until  you  get  the  finished 
the  product  She’s  even  thought  of  a  tag: 

“All  for  you,  for  50  cents.”  11 


Thinking  redesign?  Get  it  right 


A  successful  redesign  is  much  more  than  cosmetic.  It  is  an  opportunity  to 
improve  your  workflow,  content,  communication,  sectioning  and  management. 

Creative  Circle's  team  members  have  redesigned  hundreds  of  newspapers, 
magazines,  classified  sections  and  web  sites.  Our  projects  are  unique 
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•  We  create  a  reader-focused  culture  in  the  newsroom. 

•  And  all  our  bids  are  a  fixed,  reasonable  price,  including  expenses. 

•  We  even  make  the  process  fun! 

What  we  do  must  be  working.  A  majority  of  our  clients  are  repeat  clients. 

And  most  of  our  daily  redesigns  are  gaining  in  circulation. 

Creative  Circle  redesigns. 

Just  the  best  and  most  effective  in  the  industry. 
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(/REUTEKS;  left,  REUTERS 


BY  ALLAN  WOLPER 


Andrew  Marshall,  Reuters’  chief  correspon- 
dent  in  Iraq,  is  seeking  justice  for  three  of  his  Iraqi 
news  staffers  and  an  NBC  cameraman  who  claim 
they  were  severely  abused  earlier  this  year  at  a 
United  States  Army  base  outside  of  Fallujah. 
Marshall,  a  soft-spoken,  short-haired,  mirror  image  of  a  mili¬ 
tary  officer,  lobbies  the  American  media  to  cover  the  case  (it  was 
I  first  probed  by  E^P  Online  in 
i  May)  while  pressuring  the  Penta- 
I  gon  to  reopen  its  investigation  of 
' ;  the  incident  that  was  eerily  simi¬ 
lar  in  some  regards  to  the  mili¬ 
tary  treatment  of  prisoners  at 
Abu  Ghraib  prison. 

The  Reuters  staffers  and  an 

www.edltorandpublisher.com 
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At  left,  Reuters’  Baghdad  bureau.  U.S.  Army 
troops  of  the  82nd  Airborne  Division  secure 
an  area  where  the  helicopter  crash  occurred. 
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SALEM  UREIBI/Reuters  cameraman 


NBC  newsman  who  was  with  them  were 
arrested  last  Jan.  2  hy  soldiers  in  the  82nd 
Airborne  Division  as  they  were  filming  the 
aftermath  of  the  downing  of  an  American 
helicopter.  The  Iraqi  staffers  say  they  were 
handcuffed  as  one  in  a  press  jacket  shout¬ 
ed,  “Reuters,  Reuters,  journalist,  journal¬ 
ist,”  in  English  and  were  then  carted  off  to 
the  Forward  Operating  Base  Voltumo 
Army  camp  in  a  Humvee.  (Two  of  them 
had  active  press  credentials  and  a  third, 
whose  card  had  expired,  had  one  waiting 


for  him  when  he  ret  imed  to  Baghdad.) 

The  men  claim  that  at  Voltumo,  they 
were  subjected  to  three  days  of  mental 
and  physical  abuse.  This  included  beat¬ 
ings,  sexual  humiliation,  and  sleep 
deprivation.  ||| 

“We  all  felt  we  were  going  to  die,”  i 
Salem  Ureibi,  a  longtime  cameraman 
for  Reuters,  told  Marshall  and  Khaled  ||i 
al-Ramahi,  the  news  agency’s  Bagh-  H 

dad  office  manager.  “They  treated  us  H 
like  criminals.  They  did  not  let  us  H 

sleep.  During  [the  first]  night,  two 
hooded  people  and  a  translator  took  H 

me  for  questioning.”  H 

Later,  he  continued,  “I  cried.  I  nev- 
er  cried  before.  Even  when  my  father  H 

died,  when  Saddam  killed  my  brother,  H 
I  never  cried.  In  this  situation,  with  H 
the  Americans,  I  cried.”  H 

Marshall,  after  learning  that  the  H 

men  had  been  arrested,  sent  an  e-mail  H 
to  the  Army  stating  that  three  of  them  H 
were  Reuters  staffers  and  asked  when  H 
they  might  be  released.  They  were  set  ^ 
free  60  hours  later. 

The  transcript  of  Ureib’s  testimony, 
that  of  Ahmad  Hussein  (another  Reuters 
cameraman),  and  Satar  Jabar  (a  driver 
for  Reuters)  —  supported  by  statements 
from  NBC  television  cameraman  Ali 
Muhammed  Hussein  Ali  al-Badrini  —  has 
not  moved  the  Pentagon,  which  found  no 
fault  with  their  treatment  in  January,  frus¬ 
trating  Marshall.  Reuters  has  been  asking 
since  Feb.  3  for  the  probe  to  be  reopened. 

“If  an  organization  with  the  resources 
and  influence  of  Reuters  finds  it  hard  to  get 
results,  one  can  only  assume  that  the  ordi- 


A  security  warning  greets  Reuters  staffers  as 
they  pass  through  this  entryway  to  the 
Baghdad  bureau.  Outside,  they  must  walk 
around  concrete  blast  walls. 


The  New  York  Times  on  Oct.  14  published 
an  article  on  the  Iraqis’  detainment  that 
quoted  the  Defense  Department  saying  its 
civilian  lawyers  “were  reviewing  the  case” 
to  determine  if  it  warranted  a  follow-up 
investigation. 

Hoping  for  the  best,  he  rushed  to  Wash¬ 
ington  and  met  with  Bryan  Whitman,  a 
spokesperson  for  the  Defense  Department 
who  had  once  called  the  Reuters  allegations 
appalling.  But  now,  in  November,  back  in 
Baghdad,  Marshall  is  disillusioned,  if  not 
deflated. 

“My  talk  really  didn’t  achieve  any 
progress,”  he  said  afterward.  “I  just  wanted 
them  to  know  I  wasn’t  giving  up.  Our 
senior  management  have  put  their  reputa¬ 
tions  on  the  line  to  back  up  our  Iraqi 
journalists.” 

Capt.  David  Romley,  an  aide  to  Whit¬ 
man,  confirmed  the  meeting  took  place  but 
said  that  his  boss  was  bogged  down  in 
handling  press  briefings  on  the  current 
situation  in  Fallujah  and  would  try  to  get 
back  to  me.  He  never  did. 

Marshall  should  not  have  been  surprised. 
He  had  been  warned  in  August  by  U.S. 

Rear  Admiral  Gregory  J.  Slavonic  at  a 
meeting  in  Baghdad  not  to  expect  too  much 
from  a  Defense  Department  review. 


nary  Iraqis  who  have  been  abused  will  face 
an  impossible  task  to  get  their  complaints 
taken  seriously,”  Marshall  said  in  New  York 
in  October.  He  added  that  the  American 
media  ought  to  devote  more  coverage  to  the 
suffering  of  Iraqi  journalists,  noting  that 
they  are  the  ones  carrying  the  true  burden 
of  the  U.S.  media’s  war  coverage. 


Climbing  a  stonewall 

Marshall  thought  he  might  achieve  a 
breakthrough  with  the  Pentagon  after 
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to  following  newsroom  fa-ainers 
lleHon  of  American  Press  Institute’s 
unar  October  24-27, 2004:^* 


Elizabeth  Ann  Allen,  Administrative  Editor,  Erie  (Pa.)  Times-News 

Denise  M.  Bridges,  Professional  Development  Director,  Virginia  Press  Association,  Glen  Allen,  Va. 
Bradley  E.  Dennison,  Director  of  Readership,  Newspaper  Holdings,  Inc.,  Birmingham,  Ala. 
Julia  Franco,  Training  &  Communication  Specialist,  Los  Angeles  Times 
Marjorie  R.  Frazer,  Recruitment  and  Development  Editor,  The  Plain  Dealer,  Cleveland 
r Robert  C.  Gabordi,  Executive  Editor,  Asheville  (N.C.)  Citizen-Times 
[jifc  Diane  E.  Graham,  Managing  Editor,  Staff  Development,  The  Des  Moines  (Iowa)  Register 
Gary  Graham,  Managing  Editor,  The  Spokesman-Review,  Spokane,  Wash. 

Jani^P.  Herman,  AME/Staff  Development,  Democrat  and  Chronicle,  Rochester,  N.Y. 

Horowitz,  ColumnistAVriting  Coach,  Shorewood,  Wis. 

«si^^|bsTY  J.  Lang,  General  Editor,  Tulsa  (Okla.)  World 

,^HpRENEE  R.  McGivern,  Executive  Director,  Minnesota  Newspaper  Foundation,  Minneapolis 
'Kevin  E.  McGrath,  Communities  Team  LcaderAVriting  Coach,  The  Wichita  (Kan.)  Eagle 
Peter  Perl,  Director,  Newsroom  Training  and  Development,  The  Washington  Post 
Kevin  D.  Robbins,  Sports  Writer,  Austin  (Texas)  American-Statesman 
David  G.  Solomon,  Executive  Editor,  The  Telegraph,  Nashua,  N.H. 

Richard  W.  Somerville,  Editor,  The  Union,  Grass  Valley,  Calif. 

Rosalie  Stemer,  Newsroom  Coach,  Stamford,  Conn. 

Andy  Stone,  Editorial  Director,  Colorado  Mountain  News  Media,  Gypsum,  Colo. 

Deborah  P.  Wolfe,  Technology  Training  Editor,  St.  Petersburg  (Fla.)  Times 


The  American  Press  Institute  would  like  to'thank  the  John  S.  and  James  L'.  Knight  Foundation,  whose  generous  grant 
has  made  possible  this  program.  The  API  Train-the-Trainer  programs  are  designed  to  strengthen  the  internal  resources 
available  for  newsrooms  to  train  their  staffs.  The  seminars  are  free  to  attendees. 


Please  visit  the  Train  the  Trainer 
Resources  section  of  API's  Web  site  ot 
http^vww.amerkanpressinstitute.org/trainer/resources/ 
for  0  full  range  of  articles,  tips  and  techniques  to  help 
troiners  enhance  their  ability  to  engage,  educate 
and  motivate  newspaper  personnel. 


If  you  haven  t  had  formal 
training  in  this,  you  just  don't 
know  everything  you're  missing 
from  your  training  arsenal  ” 

—  Bradley  E.  Dennison,  Director  of  Readership, 
Newspaper  Holdings,  Inc.,  Birmingham,  Ala. 


American 

Press 

Institute 


THE  LEADERSHIP  PLACE 


John  S.  and  James  I. 


Knight  Foundation 


“It  was  a  great  session... 

Alan  Weiss  is  simply  the  best 
presenter  I've  encountered  in 
my  26  years  in  newspapers.” 

—  Bob  Gabordi,  Executive  Editor 
Asheville  (N.C.)  Citizen-Times 


Alan  Weiss 


Appheotions  for  the  next  API  Train  the  Trainer'  seminor.  May  22-25, 2005,  ore  available  at 
www.umerkanpressinstitute.()rg/05/trainef.  For  fui^  information  about  the  seminar,  please  ennad 
Carol  Ann  lOordan,  API  vice  president  of  programming  and  personnel,  at  criordan@amerkanpressiri$iitute.org. 
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shall  permission  to  go  public  with  their  pri- 
i  vate  testimony.  A  stoiy  Marshall  wrote  for 
Reuters  on  May  18,  based  on  the  testimony 
of  the  Iraqis  and  followed  by  release  of 
extensive  supporting  materials  to  E^P 
(quoted  at  length  at  E&P  Online),  did  not 
'  attract  American  attention. 

'  Marshall’s  account  was  published  in  much 
briefer  form  in  the  New  York  Times  and 
The  Washington  Post  as  well  as  many  other 
papers,  but  no  one  devoted  their  own  re- 
j  sources  to  exploring  the  incident  further. 

“I  knew  that  the  story  needed  a  lot  of 
work,”  he  said.  “I  knew  that  it  needed 


A  barbed  wire  fence  surrounds  the  Reuters 
bureau.  A  thick,  high  concrete  perimeter  helps 
to  protect  the  building  from  explosions. 

“He  told  me  that  a  new  investigation 
might  be  very  difficult  because  so  much  time 
had  passed  since  the  incident  and  because  it 
might  be  hard  tracking  down  the  soldiers  in¬ 
volved,”  Marshall  said  in  an  e-mail  to  Ei^P. 
“He  said  that  this  might  mean  an  investiga¬ 
tion  could  drag  on  for  months  or  even  over  a 
year.  I  told  him  I  had  no  problem  with  that, 
as  long  as  the  investigation  was  thorough 
and  impartial.” 

Slavonic  might  be  right,  but  the  transcript 
describing  Ureibi’s  ordeal  provided  some 
slight  clues  to  the  identity  of  the  interroga¬ 
tors.  Ureibi  complained  about  a  “black” 
soldier  who  threatened  to  “put  a  pen  up  his 
nose”  and  a  white  officer,  identified  only 
as  “Jerry,”  who  was  kind  to  him. 

No  questions  asked 

Reuters  officials  have  decried  the  manner 
in  which  the  Army  dismissed  their  com¬ 
plaints.  In  January,  the  Army  claimed  the 
Iraqis  were  picked  up  because  of  reports  that 
“enemy  personnel”  were  posing  as  journal¬ 
ists,  and  then  declared  the  case  closed  with¬ 
out  interviewing  the  alleged  victims. 

Marshall  wrote  in  a  report  (obtained  by 
E^P)  at  that  time,  “It  should  be  noted  that 
the  bulk  of  their  mistreatment  —  including 
their  humiliating  interrogations  and  the 
mental  and  physical  torment  of  the  first 
night  which  all  agreed  was  the  worst  part  of 


their  ordeal  —  occurred  several  hours  after 
I  had  informed  the  82nd  Airborne  Division 
that  they  were  Reuters  staff.” 

He  tried  to  persuade  American  journalists 
to  join  his  crusade,  sending  e-mails  to  Bagh¬ 
dad-based  journalists,  gently  prodding  re¬ 
porters  whenever  possible,  and  giving  brief 
statements  on  the  case.  But  it  never  did 
much  good. 

“I  was  at  a  news  conference  after  our 
[Iraqi  news  staffers]  were  released,  and  I 
was  hoping  that  someone  would  ask  about 
them,”  Marshall  recalled.  “But  no  one  did.  So 
I  had  to.  It  was  distressing.  If  the  journalists 
had  been  American,  I  think  it  would  have 
been  different.” 

After  Abu  Ghraib  exploded  onto  the 
American  front  pages  last  April,  the  Iraqi 
journalists,  seeing  the  abuses  there  as  similar 
to  what  they  had  gone  through,  gave  Mar- 


reporters  in  the  states  to  work  on  it  because 
of  the  Defense-Department  angle.  We  knew 
we  needed  an  independent  investigation 
by  another  media  outlet.” 

In  September,  disgusted  by  the  lack  of  in¬ 
terest  by  the  American  press  corps,  Marshall 
sought  out  New  York  Times  foreign  corre¬ 
spondent  John  Bums  —  a  fiiend  and  fellow 
Brit  —  to  investigate  the  story.  “I  knew  we 
needed  a  big  player  in  the  American  media,” 
Marshall  said.  “It  was  going  to  have  to  be 
either  the  Times  or  the  Washington  Post. 

“I  knew  John,  so  I  went  to  see  John  and 
he  assigned  two  of  his  reporters,  Norimitsu 
Onishi  and  later,  Eric  Schmitt,  to  the  stoiy,” 
he  recalls.  “If  John  had  turned  me  down, 

I  would  have  called  Seymour  Hersh.” 

But  even  though  Marshall  was  grateftil  to 
the  Times  for  its  story,  he  was  disappointed  it 
took  so  long  to  get  an  American  news 
organization  to  use  its  own  reporters  to 
investigate  what  had  happened.  “U.S.  media 
attention  is  cmcial  if  we  are  going  to  force 
the  Pentagon  to  ensure  that  justice  is  done,” 
he  said. 

According  to  Paul  Holmes,  Reuters’ 
political  and  general  news  editor,  no  one 
in  the  press  outside  of  CNN  Pentagon 
Correspondent  Barbara  Starr  did  anything 
with  the  story  until  Bums  assigned  his  two 
reporters  to  it.  Marshall  said,  “I  have  long 
been  baffled  about  why  the  U.S.  media 
showed  so  little  interest  in  the  case ...  until 
[the  Times  story],  no  major  media  organiza¬ 
tion  had  shown  much  interest  in  it,  despite 
the  fact  that  Reuters  was  regularly  putting 
out  stories  and  statements.” 


—  ANDREW  MARSHALL/Reuters 


36  EDITOR  &  PUBLISHER  DECEMBER  2004 


www.editorandpublisher.com 


TOP  LEFT:  CHRIS  HELGREN/REUTERS;  REUTERS 


right:  falkh  kheiber/reuters;  top  right,  rkuters 


■.-.'  -  -- 


Iraqi  stringers  carry  the  ball 

The  Iraqi  staffers  are  no  longer  shy  about 
speaking  out,  but  they  won’t  allow  E^P  to 
publish  pictures  of  them  because  they  fear 
that  some  soldiers  —  especially  in  the  82nd 
Airborne  —  might  then  be  motivated  to 
hunt  them  down. 

Their  concern  is  twofold:  A  defense 
attorney  for  one  of  the  soldiers  involved 
in  the  Abu  Ghraib  case  wants  them  as  wit¬ 
nesses  as  proof  that  the  military  misbehavior 
was  the  result  of  White  House  policy  and 
not  the  work  of  individual  soldiers. 

Marshall  said  he  provided  the  attorney 
with  information,  adding,  “There  has  been 
no  formal  move  to  subpoena  anybody  so 
far,  but  Reuters  would  cooperate  with  any 
reasonable  request.” 

Reuters  received  another  blow  in  early 
November  when  the  U.S  military  announced 
that  a  Marine  sniper  had  killed  an  individual 
who  was  carrying  a  video  camera  during 
heavy  fighting  between  Americans  and  in¬ 
surgents  in  the  Iraqi  city  of  Ramadi.  The 
victim  turned  out  to  be  Dhia  Najim,  a 
Reuters  cameraman. 

The  news  agency  again  expressed  its  out¬ 
rage.  “We  reject  the  clear  implication  in  the 
Marines  statement  that  Dhia  was  part  of  an 


insurgent  group,”  said  Reuters  Global  Man¬ 
aging  Editor  David  Schlesinger.  “This  claim 
was  not  supported  by  available  evidence. 


Sandbag  emplacements  and 
other  security  measures  have 
become  second  nature  to 
Reuters  personnel  in  Iraq. 


I  strongly  urge  the  U.S. 
military  to  conduct  a  proper 
investigation  into  this 
tragic  event.” 

This  becomes  all  the 
more  just,  with  American 
reporters  increasingly  hun¬ 
kered  down  in  Baghdad  while  native  Iraqis 
venture  into  danger.  “We  all  need  them,  so 
we  ought  to  take  care  of  them,”  said  Mar¬ 
shall,  who  noted  that  Reuters  regularly  gives 
credit  to  its  Iraqi  stringers  and  staff  people. 
The  military  has  also  denied  any  wrongdoing 
in  the  killing  of  two  journalists,  including 
another  Reuters  cameraman,  in  Baghdad 
in  April  2003. 

“Previously  journalists  were  seen  as  non- 
combatants,”  Marshall  said.  “Now  journalists 
are  targets  and  alw'ays  under  suspicion.  In 
Iraq,  especially,  the  people  are  not  used  to 
being  covered  by  mass  media.  They  are  used 
to  being  tightly  controlled  by  Saddam.  But 
those  days  are  over.  Journalists  will  never 
be  safe  again  in  most  of  the  world.”  11 


>lntelligent  Inserting  Technology> 


www.edltorandpublisher.com 


Is  it  time  for  a  post  press  upgrade? 

Make  the  intelligent  choice. 

A  NEWSTEC  remanufactured  inserter  allows  for 
comparable  net  throughput  speeds  and  state-of-the-art 
control  capabilities.  When  it  comes  time  for  your  next 
post  press  upgrade,  meet  all  your  production,  advertising 
and  budgetary  goals  with  NEWSTEC. 


>lnteUigent  Inserting  TechnologY> 

4  Walpole  Park  South  Drive,  Walpole,  MA  02081 
P.  508.850.7945  F.  508.850.7951  www.newstec.com 


DECEMBER  2004  EDITOR*  PUBLISHER  37 


1 


Sen.  John  Edwards  meets 
with  the  media  after  a  cam¬ 
paign  rally  in  Madison,  Wis. 


Another  race  for  the  White  Home  has 
gone  into  the  hooks  (we  think).  Where 
did  the  press  go  wrong,  or  get  it  right? 

BY  JOE  STRUPP 

SO  HOW  DID  WE  DO?  DiD  REPORTERS  GET  CARRIED  AWAY 

on  swift  boats  and  mired  in  National  Guard  records  from 
30  years  ago  and  ignore  plans  for  health  care,  taxes, 
and  the  environment?  Did  the  never-ending  polling  and 
‘Tiorse-race”  stories  go  overboard?  If  so,  do  newspapers  still 
deserve  praise  for  increased  fact-checking  of  ads  and  stump  state¬ 
ments?  And  what  about  debate  coverage?  Did  that  bulge  in  Bush’s  back 
gamer  too  much  or  not  enough  attention? 

Aiming  to  compile  a  report  card  on  the  just-completed  race  for  pres¬ 
ident,  E^P  asked  more  than  a  dozen  key  journalistic  participants  and 
observers  to  assess  the  good,  bad,  and  ugly  of  campaign  2004.  In  the 
end,  like  President  Bush  and  Sen.  Kerry,  they  agreed  to,  well,  not  agree. 

For  those  who  ventured  a  grade,  the  press  got  anywhere  from  a  B+ 
to  a  C-.  Many  reporters,  however,  got  high  marks  for  climbing  out 
of  the  campaign  planes  and  Washington  offices  and  following  the 
ground-war  story  more  than  ever.  Some  observers  hinted  that  next 
time  around,  this  may  be  the  main  element  of  coverage. 


“It  costs  $1,000  per  day  to  be  on  the 
campaign  trail,  more  if  you  are  with  the 
president,”  explains  Marc  Sandalow,  Wash¬ 
ington  bureau  chief  for  the  San  Francisco 
Chronicle.  “You  could  spend  that  same 
amount  of  money  and  parachute  into  Ohio 
for  a  week  and  really  talk  to  people.”  Still,  as 
David  Broder  of  The  Washington  Post  points 
out:  “We  understood  the  role  of  the  church¬ 
es  and  religious  groups,  but  we  did  not  come 
close  to  gauging  their  potential  impact.” 


their  stubborn  refusal  to  show  Kerry  with  a 
lead,  turned  out  quite  right.  But  many  be¬ 
lieve  the  daily  updates  that  usually  showed 
little  significant  change  were  overkill. 

“It  wouldn’t  be  a  bad  idea  to  stop  polling 
altogether,”  declares  Adam  Nagourney, 
political  reporter  for  The  New  York  Times. 


WHEN  EaP  PUBLISHED  ITS  “10 
Mistakes  The  Press  Makes 
Every  Election  Year”  in  July,  the 
top  penalty  was  falling  in  love  with  polls. 

As  2004  was  among  the  closest  races  in 
history,  such  a  romance  might  seem  excus¬ 
able,  especially  since  most  of  the  surveys,  in 
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“We  always  do  [that]  too  much  because  it  ;  Blankley,  give  polling  more  due.  Broder,  who  is  winning,  and  who  is  losing.” 
is  the  easiest  kind  of  story  to  write.”  Mark  considered  the  dean  of  political  colum-  But  Blankley  stresses  that  too  many 

Silva,  a  Washington,  D.C.,  correspondent  nists,  says  polling  worked  well  this  year.  “I  newspapers  will  tout  their  own  polls 

for  the  Chicago  Tribune,  also  slams  that  in-  think  in  terms  of  a  horse  race  it  was  good,”  even  if  they  do  not  offer  anything  newsy, 

fatuation.  “We  saw  the  biggest  proliferation  he  tells  E&P.  “We  identified  the  battle-  simply  because  they  paid  for  them.  In- 
of  bad  polling  that  we  have  seen  in  along  i  ground  states  and  Ohio  turned  out  to  be  stead,  he  advocates,  they  should  look 

time,”  he  says.  “So  much  discussion  was  '  the  right  place  to  focus.”  Blankley  also  at  the  average  of  many  reliable  polls, 

about  poll  results  that  were  portrayed  as  a  i  looks  at  the  voter  surveys  as  necessary.  “It’s  “Otherwise,  it  is  a  bit  of  salesmanship,” 

shift  when  they  weren’t.”  i  like  complaining  that  we  have  to  eat  or  go  he  says.  The  horse  race,  in  a  way,  also 

But  two  of  Washington,  D.C.’s  most  in-  to  the  bathroom,”  he  says.  “You  have  to  led  to  expectations  that  a  tight  outcome 

fluential  opinion  writers,  Broder  and  Tony  cover  it,  that  is  what  people  care  about  —  would  lead  to  the  litigation  and  recounts 
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says  Silva.  “The  expectation  that  we 
would  be  facing  ballot  disputes  was 
not  real.” 


of  Baltimore  (he  grades  overall  press 
performance  for  the  campaign  a  C-).  Page 
of  USA  Today  also  gave  a  thumbs-up. 

This  year  may  also  mark  the  beginning 
of  the  end  for  “spin  alley,”  the  post-debate 
gathering  where  campaign  hacks  tell 
reporters  why  their  candidates  won.  “It 
became  less  important  to  be  in  the  debate 
city  to  get  a  dateline,”  says  Sandalow. 

“It  was  better  to  cover  it  on  television  in¬ 
stead  of  sitting  in  a  spin  room.”  Blankley 
declares:  “Spin  alley  is  almost  ready  to 
disappear.  It’s  become  more  and  more 
obvious  that  it’s  just  straight-out  lying.  It’s 
gotten  sort  of  silly.”  i] 


of  four  years  ago,  according  to  some. 
“Everyone  was  so  intent  on  [a  possible] 
repeat  of  2000,  you  read  a  lot  about  it,” 


WHILE 

election  A 

may  have  had  no  r  ^ 

October  Surprise  g 

other  than  Osama 

bin  Laden’s  last- 

minute  tape  an- 

nouncing,  “Hey, 

I’m  still  alive,”  i| 

there  was  quite  M  ^  , 

a  Summer  Scare: 

scrutiny  of  both 

John  Kerry’s 

Vietnam  service  fib: 

and  George  W.  ’ 

Bush’s  National 
Guard  stint. 

“The  whole  matter  of  swift  boats  and 
National  Guard  were  a  diversion,”  argues 
Dan  Balz,  a  veteran  political  reporter  for 
the  Washington  Post.  “People  looked  for 
an  issue  where  they  could  create  an  ad¬ 
vantage  for  themselves.”  Sherry  Bebitch 
JeflFe,  a  political  commentator  and  profes¬ 
sor  at  the  University  of  Southern  Califor¬ 
nia,  also  saw  it  as  overdone.  “Newspapers 
glommed  on  to  it  much  too  long  because 
it  was  simple  and  adversarial,”  she  says. 

“I  think  the  press  stayed  on  it  longer 
than  the  public.” 

But  for  those  who  often  argue  that 
campaign  reporters  must  cover  the  events 
and  not  dictate  them,  the  story  was  major 
news  and  deserved  major  coverage. 
“Newspapers  pursued  it  actively  in  a  seri¬ 
ous,  investigative  way,”  says  Susan  Page, 
Washington  bureau  chief  for  USA  Today. 
“I  give  them  high  marks  on  that.  It  was  a 
complicated  issue.  I  think  we  did  a  good 


But  no  discussion  of  the  de- 

bates  is  complete  without  asking, 
“what  was  that  thing?”  The  myste¬ 
rious  bulge  on  Bush’s  back  during  all  three 
debates  had  about  as  much  impact  on 
voters’  lives  as  the  color  tie  he  wore.  Still, 
the  mystery  —  and  the  White  House’s 
reluctance  to  adequately  explain  it  — 
made  it  a  story  that  still  has  not  died.  So 
should  newspapers  be  chastised  for  draw¬ 
ing  attention  to  the  issue,  or  are  they  to 
blame  for  not  digging  into  it  enough? 

“I  think  we 

^exercised  good 
restraint,”  the 
Chicago  Tribune’s 
Silva  says.  “There 
were  clearly  doc¬ 
tored  photographs 
going  around,  but 
we  looked  into  it.” 
Balz  of  the  Wash¬ 
ington  Post  also 
gave  it  little  atten¬ 
tion,  but  under¬ 
stood  why  some 

i  and  Bush,  after  the  played  it  up.  “I 
iai  debate  on  Oct.  13  think  it  will  live  on 
well  after  the  campaign,”  he  says.  “Some 
people  thought  it  was  a  real  issue.” 

Apparently  Ron  Browns  tein  of  the  Los 
Angeles  Times  didn’t.  His  response:  “Cam¬ 
paign  coverage  overdoes  everything.” 

For  the  New  York  Times’  Nagoumey, 
however,  the  story  is  likely  not  over. 

“I  would  not  be  surprised  if  coverage  of  it 
kept  up,”  he  says.  “Who  knows?  It  may  end 
up  being  something  in  six  months.”  But 
did  the  press  fail  in  finding  out  what  the 
object  was?  “It  is  perplexing,”  notes  Page. 
“But  what  is  the  alternative?  It’s 
not  like  there  is  congressional  oversight 
of  this.”  II 


job  sorting  it  out  and  doing  what  the 
press  ought  to  do.”  Sandalow  of  the  San 
Francisco  Chronicle  agrees.  “I  think  they 
did  what  they  had  to  do,”  he  says  of  the 
dailies.  “They  covered  it,  did  the  fact¬ 
checking,  and  it  faded.” 

Syndicated  columnist 
Cal  Thomas,  who  believes 
newspapers  got  on  the  swift 
boat  story  late,  disagrees 
that  it  took  up  too  much 
coverage.  “Newspapers  final- 
ly  caught  up  to  it  after  cable 
drove  it,”  he  says.  “But  every- 
one  had  their  say.  I  think  it 
was  a  side  issue.”  But  Alex 
Jones,  director  of  the  Joan 
Shorenstein  Center  on  Press, 

Politics,  and  Public  Policy, 

saw  it  as  a  major  issue, 

adding,  “How  can  you  let  a  Round  3:  I 

hugely  damaging  accusation  presii 

go  unchallenged?”  I 


rate,  while  praising  the  increased  fact¬ 
checking  by  newspapers  of  statements 
and  accusations  made  during  the  90- 
minute  events.  In  some  cases,  newspaper 
Web  sites  debunked  incorrect  comments 
almost  in  real  time. 

“Newspapers  really  pointed  out  the  in¬ 
consistencies  and  accuracies,”  says  Jack 
Germond,  former  columnist  for  The  Sun 


WHO  WON?  Who  lost?  And 
in  the  end,  who  cared?  The 
simple  assessment  of  the 
importance  of  the  lavishly  covered  three 
presidential  debates  is  that  they  mattered 
little  because,  by  most  accounts,  Kerry 
won  all  three  but  still  lost  the  election. 

Still,  most  of  those  who  spoke  with 
E^P  found  the  reporting  fair  and  accu- 
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So,  IN  ALL  THIS  EXCITEMENT,  WHAT 
did  the  press  miss  during  the  presi¬ 
dential  election?  Most  agree  that  it 
was  the  influence  of  the  religious  right 
and  the  swelled  ranks  of  conservative, 
evangelical  voters  who  came  out  in  the 
“red”  states  for  Bush,  enough  to  push  him 
over  the  top.  “Everyone 
is  having  to  go  back  and 
look  at  the  issue  of  reli¬ 
gion,”  says  Balz.  “It  was 
a  motivating  force  for 
many  voters.” 

Cal  Thomas  expands 
this  notion  to  include 
other  issues  such  as 
voters’  opinions  on 
abortion  and  values. 

“They  shied  away  a  lot 
from  the  moral,  spiritu¬ 
al  issues,”  says  Thomas.  “You  see  it  cov¬ 
ered  in  terms  of  what  leaders  say,  but  you 
rarely  see  a  sound,  reasoned  presentation 
of  abortion.”  The  columnist  also  believes 
newspapers  “failed  to  ask  the  question 


about  why  people  think  the  government 
can  flx  their  morals.” 

Beyond  this,  other  under-covered 
issues  included  social  security  reform, 
health  care  changes,  gas  prices,  the  econ¬ 
omy,  poverty,  and  fiscal  issues.  Some  in 
the  press  argue  that  they  can  only  cover 
what  the  candidates  choose  to  bring  up. 
“Newspapers  tried  to  cover  the  health 
issue,  but  had 
a  tough  time 
because  the 
candidates 
wouldn’t  talk 
about  it,”  Susan 
Page  says. 
“People  did 
stories  on 
them,  but 
the  campaigns 

should  have  done  more.” 

Brownstein  made  the  same  argument 
for  Social  Security,  claiming  it  was  cov¬ 
ered,  but  it  was  unable  to  be  inserted 
often:  “The  press  should  not  shape  the 


day-to-day  dialogue,  because  we  are  not 
running.”  Grermond  contends  that  issues 
such  as  health  care  and  the  economy  were 
I  covered,  but  voters  didn’t  focus  on  them. 

I  “Kerry  told  us  what  his  health  care  plan  j 
I  was  and  newspapers  printed  it,  but  not  j 
I  everyone  read  it,”  he  says. 

t/SA  Todaj  columnist  Walter  Shapiro, 

1  who  wrote  a  book  about  the  presidential 
I  race  at  its  midpoint,  found  a  lack  of  sto-  | 
I  ries  offering  an  “astute  primer”  of  what  I 
i  a  second  Bush  term  would  look  like.  He  I 
i  also  criticizes  the  disappearance  of  the  | 

j  Abu  Ghraib  scandal  and  a  lack  of  report-  j 
ing  on  how  campaigns  spent  money.  j 

I  “On  the  whole,  newspapers  got  a  B,” 

!  Shapiro  judges.  “There  was  not  some  big  | 

!  missing  ingredient.  There  are  no  major  | 
shocks  coming  out  afterward.”  I 

Alex  Jones  claims  voters  could  find  out  I 
from  newspapers  all  they  needed  on  a 
candidate  if  they  looked  for  it.  Others, 
such  as  Jeffe,  praised  the  more  effective 
use  of  Web  sites,  including  in-depth 
electoral  graphs  and  maps.  “I  loved  that 
things  could  stay  online  longer  and  be 
expanded,”  she  says.  “There  was  a  greater 
j  synergy  [between  print  and  Web]  than 
I  before.”  Ill 


—  DAN  BALZ/r/?e  Washington  Post 
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Turn  and  face  the  music:  It’s  debatable  whether  criticism 
of  both  candidates  was  balanced  during  the  election  process. 


Adam  Nagourney 
also  points  out  that 
reporters  too  often 
felt  the  need  to  carefully  bal¬ 
ance  critical  coverage,  citing 
negatives  in  both  campaigns 
when  (sometimes)  only  one 
deserved  them.  “It  is  a  false 
equivalent,”  he  says.  “Just 
because  you  say  something 
judgmental  about  one,  you 
have  to  say  something  about 
the  other?  That  is  not  true.” 

So  did  either  candidate  get 
unfair  coverage?  For  those 
who  cited  an  imbalance, 
most  believed  Kerry  got  the 
short  end  of  the  stick  in  most 
cases.  “I  think  Bush  got  away 
with  murder  on  the  war,”  says  Germond. 
But  Blankley  saw  the  opposite.  “I  think 
the  print  media  grossly  overreported  prob¬ 
lems  in  Iraq  and  Abu  Ghraib,”  says  the 
former  press  secretary  to  Newt  Gingrich. 
“And  underreported  the  successes.” 

Then  there  is  the  flip-flop  charge,  which 


Sandalow  and  others  believe  was  unfairly 
placed  on  Kerry'.  “Branding  Kerry  a  flip- 
flopper  is  something  newspapers  took  on 
its  face  too  much,”  he  says.  “They  went  too 
long  without  calling  Bush  out  on  his  flip¬ 
flopping  charge.  Eventually,  they  fact- 
checked.”  11 


REGRETS, llHADAFEW.REPOIiTERS  ADMIT 


So,  AFTER  NEARLY  TWO  YEARS  OF 

campaign  coverage  culminating  in 
the  November  vote,  what  specifically 
do  some  of  the  leading  political  writers  say 
about  their  work? 

Page  of  USA  Today,  who  has  covered 
seven  presidential  campaigns,  wishes  she 
had  focused  on  how  Bush  was  going  after 


his  conservative  base  and  Kerry  was  trying 
to  bring  in  swing  voters:  “I  saw  stories 
on  that  in  The  Boston  Globe  and  Chieago 
Tribune  before  I  had  noticed  it.” 

For  the  Tribune's  Silva,  dispelling  the 
swift  boat  story  sooner  would  have  been 
his  priority.  “It  was  ridiculous  on  the  face  of 
it,”  he  says. 


Dan  Balz  cites  letting  polling  steer  him 
away  from  one  story.  “I  had  information 
in  December  2003  that  led  me  to  think 
Kerry  would  come  back  [in  Iowa  and  New 
Hampshire],”  he  told  E^P.  “But  some 
polling  in  New  Hampshire  showed  the  op¬ 
posite  so  I  did  not  write  it.  I  missed  writing 
that  there  was  a  comeback  in  the  making.” 

Another  polling  regret  comes  from  the 
Des  Moines  Register,  where  assistant  man¬ 
aging  editor/metro  Randy  Essex,  who 
oversees  political  reporters,  says  his  paper’s 
last  polling  story  —  published  two  days 
before  Election  Day  —  was  way  off".  “It 
showed  Kerry  up  3%  and  Bush  ended  up 
winning  by  10,000  votes,”  Essex  says. 

Carl  Rauscher,  Cox  Newspapers’  politics 
editor,  laments:  “We  should  have  paid 
more  attention  to  the  GOP  ground  game.” 
Rauscher  adds  that  reporters  looked  close¬ 
ly  at  the  so-called  527  committees  and 
other  Democratic  Party  groups,  “but  the 
GOP  mobilization  and  turnout  effort  got 
much  less  scrutiny.”  He  also  feels  fact¬ 
checking  began  “way  too  late.” 

Germond  says  he  had  researched  a 
piece  for  The  Sun  that  incorrectly  com¬ 
pared  the  election  to  the  1992  race,  on  an 
economic  basis.  “But  the  economy  is  not 
as  bad  as  in  1992,  not  nearly  as  bad,”  he 
says.  “We  did  not  assess  the  weight  of  that 
issue.”  He  also  wrongly  assumed  that  job 
loss  in  Ohio  would  tip  the  state  to  Kerry, 
adding  “the  job  loss  was  primarily  on 
blue-collar  workers  who  already  vote 
Democratic.” 

Then  there  is  Ron  Brownstein,  who  says 
he  mistakenly  compared  Bush  to  other 
past  incumbents,  and  spent  too  much  time 
in  Wisconsin,  rather  than  southern  Ohio, 
which  went  overwhelmingly  for  the  presi¬ 
dent.  His  lament:  “I  did  not  spend  enough 
time  explaining  their  ties  to  Bush.”  11 


Why  newspapers  are  losing  faith 

Opinion:  As  election  showed,  they  give  evangelicals  little  ink 

BY  DALE  BUSS  spawning  a  new  determination  to  under-  pers  aren’t  so  good  at  covering  the  world- 

American  newspapers  have  been  stand  and  even  appeal  to  this  increasingly  view,  lifestyles,  and  everyday  existence  of 

doing  a  bad  job  for  a  long  time  of  important  constituency.  Or  maybe  they’ll  the  25%  to  30%  of  Americans  who  describe 

relating  to  people  of  faith,  especial-  keep  allowing  a  large  group  of  highly  aware  themselves  as  evangelicals, 

ly  evangelical  Christians.  Coverage  before  and  engaged  citizens  to  keep  slipping  out  Sometimes  this  shortcoming  manifests 

and  after  November’s  elections  —  when  the  of  their  circulation  base.  i  itself  as  bias  or  outright  malice,  other  times 

emergence  of“values  voters”  surprised  the  It  isn’t  that  newspapers  generally  fail  to  in  sins  of  omission  or  ignorance.  In  any 

nation’s  press  —  comprised  just  the  latest  cover  religion  per  se.  They  can  even  excel  i  event,  72%  of  all  evangelicals  now  feel 

chapter  in  that  poor  performance.  when  dealing  with  institutions  of  faith,  as  i  the  mass  media  are  hostile  to  their  moral 

Perhaps  this  episode  ultimately  will  help  some  newspapers  did  in  covering  child  and  spiritual  values,  according  to  Bama 

editors,  reporters,  and  their  publications  by  abuse  by  Catholic  priests.  But  U.S.  newspa-  Research  Group,  the  foremost  authority 
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Sen.  John  Kerry  attends  a  Sunday  service  at  Mount 
Hermon  AME  Church  in  Ft.  Lauderdale,  Fla.,  in  October. 


on  contemporary  evangelical  opinion. 

Newspapers  continuously  discredit 
themselves  in  the  eyes  of  evangelical 
readers  —  and  former  readers  —  in 
the  following  ways: 

SettMi«for‘1i^Mce’’:  Like  most 
readers,  most  evangelicals  aren’t  stu¬ 
pid.  While  a  story  or  newspaper  series 
may  indeed  be  internally  balanced  with 
their  viewpoint,  they  understand  that 
the  key  to  a  newspaper’s  tilt  lies  in  what 
topics  it  chooses  to  address  and  not  ad¬ 
dress  in  the  first  place.  And  they’re  well 
aware  of  the  surveys  of  journalists  that 
quantify  the  liberalism  of  most  big-city 
newsrooms.  Evangelicals  don’t  expect 
their  daily  newspaper  to  read  like  a 
long  version  of  the  church  bulletin.  But 
like  any  demographic  or  group,  they’re 
disappointed  when  they  are  so  left  out 
of  its  agenda. 

Dissillgtlie  faithful:  in  early  1993, 
a  front-page  news  story  in  The  Wash¬ 
ington  Post  famously  described  evan¬ 
gelicals  as  “largely  poor,  uneducated 
and  easy  to  command,”  and  this 
mental  picture  of  conservative  Chris¬ 
tians  clearly  persists  in  newsrooms 
today.  Newsweek  managing  editor 
Jon  Meacham  wrote  just  before  the 
election,  for  example,  “Crusades  are 
for  the  insecure,  literalism  for  the 
weak.”  Other  print  pundits  regularly 
vilify  “the  Christian  Right”;  some  compare 
evangelicals  to  Islamic  extremists.  Imagine 
newsroom  management  allowing  rabid 
editorialists  to  spew  such  constant  outright 
derision  of  any  other  group. 

Separating  “reigioii’’ from  ife:  News¬ 
room  denizens  are  happy  to  portray  the 
everyday  existence  of  many  types  of  indhid- 
uals,  from  truck  drivers  to  women  entrepre¬ 
neurs  to  crack  addicts.  But  rarely  are  there 
holistic  depictions  of  evangelicals  and  their 
faith,  which  informs 
their  daily,  not  just  Sun¬ 
day-morning,  existence. 

Confusing  the 
gospel:  Theistic  liberals 
are  honestly  fhistrated 
that  evangelicals  don’t 
attribute  them  ’xith 
“values.”  Many  reporters 
and  editors  personally 
share  this  conftision  and 
project  it  professionally.  What  about  the 
“social  gospel”  that  dictates  Christian  con¬ 
cern  for  the  poor,  they  protest,  and  the  criti¬ 
cism  of  “faith  without  works”  in  the  book 
of  James  in  the  New  Testament?  Those  are 
demonstrably  important  to  many  evangeli¬ 
cals  as  well.  But  what  also  matters  to  them 


is  that  an  individual’s  genuine  faith,  not 
some  abstract  sense  of  the  public  good, 
motivates  their  works. 

Missing  stories:  Most  newspapers 
have  simply  overlooked  huge  developing 
stories  in  evangelicalism  that,  in  turn,  hsid 
major  eflects  on  society.  They  include  the 
I  explosive  growth  of  so-called  “seeker” 

I  churches;  the  importance  of  religious  val¬ 
ues  in  drawing  more  Afiican  Americans 
and  Hispanics  to  the  Republican  Party; 

the  rise  of  home 
schooling,  which 
has  been  fueled 
by  evangelicals; 
and  the  cultural 
phenomenon 
called  The 
Purpose-Driven 
Life,  a  book 
aimed  at  evan¬ 
gelicals  that 
already  had  sold  a  staggering  13  million 
copies  last  year  before  a  single  national 
newspaper  bothered  to  review  it. 

Lack^  rolighHIS  Kteracy.  Evangelicals 
are  put  off  when  newspapers  clearly  don’t 
know  their  leadership;  one  of  the  most 
prominent  leaders  of  conservative  Chris¬ 


tians,  child  psychologist  and  radio  i 

host  James  Dobson,  is  still  wrongly  ! , 
identified  as  a  pastor,  for  example.  ' 

They  noticed  that  no  journalists  knew 
enough  Scripture  to  tweak  John  Kerry  i 
for  misquoting  the  First  Command-  ! 
ment  during  a  presidential  debate  in 
which  he  was  tiying  to  prove  his  reli-  1 1 
giosity.  And  many  journalists  quote  the  I  i 
National  Council  of  Churches  as  some 
sort  of  uber-authority  for  Christianity 
when  the  fact  is  that  it  represents  only 
liberal  denominations. 

Muintcrprotii^the  First  Amend* 
ment:  So  much  of  secularists’  com¬ 
plaint  against  evangelicals  is  that  the 
faithful  are  breaching  the  “separation 
of  church  and  state”  by  influencing 
public  policy.  Much  newspaper  cover-  i 
age  at  least  implicity  reflects  this  phi¬ 
losophy  But  it  used  to  be  that  every 
junior  high-schooler  in  America  un¬ 
derstood  that  the  First  Amendment 
wasn’t  trying  to  keep  religion  out  of 
government  but  vice  versa 
Keeping  conservatives  out:  Evan¬ 
gelicals  operating  in  the  realm  of 
mainstream  newspapers  are,  and  al-  I 
ways  have  been,  rare  birds.  Nicholas 
Kristof  of  The  New  York  Times  wrote 
in  2003  that  he  couldn’t  “think  of  a 
single  evangelical  working  for  a  major 
news  organization.”  This  is  inexcusable 
in  an  era  when  newspapers  consciously  try 
to  boost  the  number  of  various  demograph- 
i  ic  and  lifestyle  minorities  on  staff. 

!  Overall,  newspapers  have  made  little  or 
no  efibrts  to  address  these  shortcomings. 

But  unlike  some  other  aggrieved  groups, 
many  evangelicals  have  simply,  quietly  left 
—  or  at  least  compartmentalized  their  use 
for  —  their  daily  newspapers.  No  doubt  this 
has  contributed  to  the  industry’s  troubling 
circulation  declines  of  late. 

But  there  are  a  few  new  positive  signs. 

The  New  York  Times,  for  instance,  recently  i 
created  a  beat  covering  “conservatism”  for 
David  Kirkpatrick.  Maybe,  in  the  wake  of 
the  elections,  more  newspapers  will  tiy 
harder  to  understand  values  voters  instead 
of  treating  them  like  some  alien  nation.  11 


Dak  Buss  has  written  on  religion  and  the 
media  for  The  American  Enterprise  and 
other  publications,  and  is  a  former  reporter 
for  The  Wall  Street  Journal  and  depart¬ 
ment  editor  for  the  St.  Petersburg  (Fla.) 

\  Times  and  former  Milwaukee  Journal.  He  is 
;  a  contributor  to  the  Wall  Street  Journal 
!  amZ  The  New  York  Times. 
j  of  James  Dobson,  Family  Man,  is forthcom- 
ingfromTyndak  House  Publishers. 
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Is  it  tough  to  get  your  hands  on  the 
competitive  local  market  data  you  need? 
MarketAdvisor puts  it  all 
within  easy  reach. 

MarketAdvisor  delivers  complete  local  market  and  media  intelligence  -  covering  Spot  Television,  Local 
Newspapers,  Spanish  Language  Newspapers,  Local  Radio,  Local  Magazines,  Outdoor  and  the  Internet  -  all 
from  a  single  source.  That's  easy  reach.  Easier  still,  MarketAdvisor  is  a  web-based  application  -  so  you  can 
access  the  data  anytime,  anywhere.  But  easiest  of  all  is  the  system  itself.  MarketAdvisor  is  so  simple  to  use, 
with  so  many  timesaving,  customizable  features  that  your  hands  will  be  free  to  do  what  you  do  best  -  outsell 
the  competition. 
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‘Nuestro  Diario’  grows  a  huge  readership 
in  impoverished  Guatemala,  using 
American-hred  ideas  that 
U.S.  publishers  mestly  ignore 

BY  MARK  FITZGERALD 


ON  A  LATE  October  afternoon,  Marvin  Martul 
and  two  other  14-year-old  boys  are  hanging  out  in 
the  central  plaza  of  the  colonial  city  of  Antigua, 
Guatemala.  They  are  banging  plastic  water  bottles 
against  a  bench  and  cracking  wise  with  each  other 
when  they  are  approached  by  an  E^P  reporter  who  asks  whether 
they  had  a  favorite  newspaper. 

After  some  giggling  at  the  notion  of  being  interviewed  by  a  gringo 
with  a  bad  accent,  Marvin  says,  yeah,  he  does  have  a  favorite  paper: 
Nuestro  Diario.  “I  like  the  sports,  the  stories  about  soccer,  the  crime 
stories,”  he  says.  “But  the  main  thing  is,  it’s  entertaining,  a  way  to 

the  time.”  His  buddies,  who  won’t  give 
their  names,  chime  in  that  they,  too,  read 
Nuestro  Diario,  which  means  “Our  Daily 

And  how  often  does  the  young  teenager 
read  that  paper?  “Coda  dia,”  Marvin  says. 
Every  day.  And  his  they  say. 

JjM  Note  to  U.S.  publishers  and  editors: 
ill  Don’t  try  this  at  home.  There’s  just  about 
HL.  zero  chance  that  three  American  14-year- 

JL  olds  encountered  at  random  in  a  city  park 

Vv  will  all  say  they  read  a  newspaper  every 

day.  And  yet,  Nuestro  Diario's  success  at 
turning  non-readers,  young  and  old,  into 
^  loyal  buyers  owes  so  much  to  newspaper 
..  ^  readership  research  conducted  in  the 

United  States  that  the  tabloid  might  as 
well  carry'  a  “Made  In  America”  label. 

In  an  instance  of  the  student  turn- 
ing  teacher,  Nuestro  Diario  is  the  hottest 


Publisher  Jorge  Springmuhl  says  he  wants 
Nuestro  Diario  to  become  “the  largest  paper 
in  all  the  Americas.”  At  right,  reporters  in 
the  newsroom  of  the  Guatemalan  paper. 
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case  study  on  the  international  newspaper 
circuit. 

Before  Nuestro  Diario  was  created  six 
years  ago,  all  the  newspapers  in  Guatemala 
combined  sold  just  180,000  copies  a  day. 
All  by  itself,  Nuestro  Diario  averaged 
291,301  copies  daily  this  summer,  accord¬ 
ing  to  San  Rafael,  Calif.-based  Verified 
Audit  Circulation  (VAC). 

Publisher  Jorge  Springmiihl  traces 
Nuestro  Diario’s  remarkable  achievements 
to  ideas  he  picked  up  from  a  newspaper 
association  headquartered  in  Dallas  and 
a  joint  venture  of  industry  and  academia 
located  in  Evanston,  Ill. 

“John  Lavine  and  Mike  Smith  were 
crucial  to  our  success.  If  you  are  humble 
and  willing  to  learn  and  do  what  they  say 
—  you  will  be  a  success,  too,”  the  voluble 
Springmuhl  says  in  an  interview  between 
sessions  at  the  Inter  American  Press 
Association  general  assembly  this  October 
in  Antigua. 

He’s  referring  to  the  director  and  manag¬ 
ing  director,  respectively,  of  the  Media 
Management  Center  at  Northwestern 
University  (a  joint  project  of  the  Kellogg 
School  of  Management  and  the  Medill 
School  of  Journalism).  “And  don’t  forget 
to  mention  INMA,  I  learned  so  much  at 
INMA,”  Springmuhl  adds,  referring  to 
the  Dallas-based  International  Newspaper 
Marketing  Association. 

Nuestro  Diario  is  about  as  pure  an 
expression  of  contemporary  research  into 
newspaper  readership  as  any  paper  pub¬ 
lished  on  the  planet.  An  engineer  by  train¬ 
ing,  Springmuhl  leads  a  staff  of  96  that 
applies  a  rigorous  readership  formula 
with  steely  discipline. 

Nuestro  Diario’s  sensational  success  in 
such  an  unpromising  market  as  Guatemala 
offers  many  lessons  for  a  U.S.  newspaper 
industry  struggling  with  long-term  decline 
in  total  readership  and  a  precipitous 
drop-off  in  young  readers. 

“They  have  done  so  many  smart  things,” 
says  the  Media  Management  Center’s 
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Smith.  The  paper  has  already  had  at  least  a 
little  hit  of  influence  on  an  American  news¬ 
paper:  When  TVibune  Co.  was  developing  a 
youth-oriented  daily  tab  that  became  Red- 
Eye,  Smith  gave  executives  in  Chicago  a 
presentation  about  the  Guatemalan  paper. 


figures  are  taken  from  the  newspapers’ 
quarterly  submissions  to  VAC  for  the  July 
to  September  2004  period.) 

Nuestro  Diario's  distribution  depends 
100%  on  single-  _ 

when  it  r^sed  its 
lation  also  rose  — 

just  as  it  has  after  MMII  CiOw 


i  important  rule,  Springmiihl  says,  is  that 
!  the  reader  comes  first. 

I  That’s  why,  for  instance,  the  first  six  pages 
i  are  completely  ad-free.  The  first  ad  always 
!  runs  on  page  7,  and  it’s  always  a  full-page  ad. 

,  Putting  readers  first  is  also 
I  why  there  are  no  stair-step- 
'  blocks  of  ads  that  pinion 

SBKSjhfmlU  I  editorial  content  to  the  edge  of 
liii  a  —  I  a  page.  While  ads  are  allowed 
^l^nAf  I  on  certain  pages  with  content, 

I  uniform-sized  hori- 

zontal  banners  that  run  on  the 
bottom  of  pages. 

This  predictability  is  a  key 
’ to  Nxmtro  Diario  —  and  what 
people  worldwide,  especially 
young  people,  want  in  a  newspa- 
per,  says  Media  Management 
Center’s  Smith. 

iBBaa^F  "Again  and  again  what  they’ll 
tell  you  is  there’s  too  much 
/  newspaper  there,”  he  says. 

Lie,.  /  Nuestro  Diario  from  the  start 

I  avoided  that  perception  of  over- 
I  '  I  load  by  setting  a  strict  number 
*  /  of  pages:  32  pages  on  TXiesdays 

1.^  /  through  Saturdays,  36  on  Sundays, 
5?*^^  /  and  40  for  the  heavier  sports  cover- 
B||M  /  age  on  Mondays.  “In  America,  of 
/  course,  you  could  never  do  that 

***  /  because  the  ads  dictate  the  number 
I  of  pages,”  Smith  adds. 

/  But  the  locked-in  number  of  pages, 

/  Smith  and  Springmiihl  argue,  offers 
1^  /  three  big  advantages.  First,  it  makes  the 
^  /  reader  comfortable,  since  editorial  con- 
_  /  tent  and  ad  content  are  easy  to  find  in 
predictable  places.  Second,  it  makes 
advertising  real  estate  more  valuable, 
and  forces  the  newspaper  to  think  con¬ 
stantly  about  accepting  only  advertis¬ 
ing  that  builds  readership.  Third,  it 
allows  the  newsroom  to  know  right 
from  the  start  of  the  cycle  exactly  how  much 
space  it  has. 


An  ‘Americas’ dream 

Nuestro  Diario  has  big  ambitions.  “We 
want  to  become  the  largest  paper  in  the 
Americas,  in  all  the  Americas,”  Springmiihl 
says  in  English.  “1  think  we  can 
produce  success  in  other 
markets,  with  local  part¬ 
ners.” 

That  includes  the  Unit¬ 
ed  States,  the  biggest  of  all 
markets  —  and  one  he’s 
clearly  been  thinking  about 
a  lot.  For  instance,  he  says 
that  with  all  due  respect  to 
Hoy,  the  newspaper  TVibune 
Co.  has  so  far  rolled  out  in 
New  York,  Chicago,  and  Los 
Angeles,  he’s  concluded  that 
a  national  Spanish-language 
daily  won’t  work  in  the 
sprawling  United  States 
with  its  mix  of  native  ? 

and  immigrant  Latinos  1 

drawn  from  throughout  I 

the  hemisphere.  | 

Nuestro  Diario  —  ' 

which  mixes  hard  news 
with  crime  coverage,  car 
accidents,  soccer,  girl- 
next-door  cheesecake  and 
a  healthy  dollop  of  celebri¬ 
ty  news  that  Latin  Ameri¬ 
can  newspapers  call 
farandula  —  has  grown 
well  beyond  expecations. 

For  starters,  Guatemala  is 
not  exactly  a  dream  newspa¬ 
per  market.  Some  80%  of  the 
population  falls  into  the  lower-income  or 
even  desperately  poor  groups  demographers 
label  the  ‘C’  and  ‘D’  segments. 

Now  Nuestro  Diario  is  well  on  its  way  to 
doubling  the  number  of  newspaper  readers 
in  Guatemalau 

The  next-biggest  paper  is  the  140,643- 
circulation  Prensa  Libre,  the  well-respected 
dean  of  Guatemalan  newspapers,  and 
Nuestro  Diario’s  owner  for  the  past  three 
years.  ElPeriodico,  the  upmarket-oriented 
newspaper,  averages  27,426.  Sigh 
Veintiuno,  also  targeted  high,  sells  27,491. 

Its  spin-off  tab,.dZ  Dia,  is  aimed  at  the  same 
downmarket  demographic  as  Nuestro 
Diario,  but  at  41,988  copies  a  day,  its  sales 
do  not  reach  even  15%  of  that  paper.  (All 
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The  Guatemalan  newspaper 
market  also  includes  Prensa 
Libre,  Nuestra  Diario's 

owner;  Siglo  Veintuno  and 
its  spin-off  tab,  Al  Dia; 
and  El  Periodica. 
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four  previous  price  increases.  By  mid- 
October,  according  to  the  paper’s  unaudited 
figures,  circulation  was  averaging  about 
329,000,  and  one  day,  afler  a  big  national 
soccer  team  victory  the  night  before,  it  leapt 
to  402,000. 

Advertisers  are  willing  to  pay  even  steeper 
increases:  In  sue  yetirs,  the  price  of  a  full- 
page  ad  has  gone  from  2,000  quetzals  to 
24,000  quetzals,  or  about  $258  to  $3,091. 
One  more  thing:  No  matter  what  they  pay, 
advertisers  cannot  demand  premier  posi¬ 
tions. 

“If  your  paper  really  is  reader-driven,  then 
the  all  the  best  pages  should  be  reserved  for 
the  reader,”  Springmiihl  says  flatly. 

Nuestro  Diario  never  applies  any  of  its 
readership  rules  halfway.  And  the  most 


Not  yellow  (or  red)  journalism 

Nuestro  Diario’s  slogan  translates  roughly 
as  “News  as  it  is.”  In  a  violent  country  racked 
by  powerful  street  gangs  and  the  aftermath 
of  a  36-year  civil  war  that  ended  only  in 
1996,  “news  as  it  is”  often  means  violence. 
There’s  more  coverage  in  Nuestro  Diario 
than  in  the  A  or  B  papers,  but  everyone 
covers  Guatemala’s  many  forms  of  violence, 
the  robberies,  assaults,  drug  turf  wars  — 
even  riots  around  the  nation  provoked  by  a 
proposed  six-cent  increase  in  the  bus  fare. 

The  paper  runs  full  color  on  every  page, 
emd  while  a  certain  lemony  tint  is  a  favorite 
background,  Springmiihl  insists  there’s 
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nothing  yellow  about  the  journalism.  “And  | 
we  are  not  ‘red,’  as  they  say  in  Mexico,”  he 
adds,  referring  to  papers  that  feature  grue-  ' 
some  photos  of  accidents  or  mayhem.  The 
paper  has  rules  about  coverage,  too.  No 
pictures  of  bodies  or  blood.  No  exaggera¬ 
tion  or  exclamation  marks  in  headlines. 

What’s  most  interesting  about  Nuestro 
Diario’s  coverage,  though,  are  not  those 
things  reporters,  photographers,  and 
graphic  designers  are  not  allowed  to  do  — 
but  what  they  have  to  do  every  day. 

Stories  are  told  with  a 
mix  of  text,  photos,  and 
graphics.  There  are  lots  of 
short  captions,  giving  infor¬ 
mation  that  is  not  repeated 
anywhere  else.  The  main 
story,  always  short,  almost 
never  quotes  anyone.  In¬ 
stead,  the  quotes  appear 
in  short  snippets  under 
headshots  of  the  sources, 
who  may  be  witnesses  to  a 
crime  or  giving  an  opinion 
about  what  happened. 

In  a  package  of  text  and 
graphics  occupying  just  a 
third  of  page,  there  might  be 
more  than  a  half-dozen  ways 
to  enter  the  story.  On  the  big 
story  that  stretches  across  pages  2  and  3, 
there  might  be  25. 

“Young  people  read  differently,”  Spring- 
miihl  says.  “They  surf.  They  want  to  get 
information  in  a  way  that  is  agile.” 

To  get  that  effect,  reporters  and  pho¬ 
tographers  work  closely  with  designers, 
who  are  assigned  to  a  single  section  of  the 
paper.  Every  page  is  produced  separately 
and  reporting  teams  compete  just  to  get 
on  it.  “We  produce  much  more  news  than 


we  publish,”  Springmiihl  says. 

“The  first  challenge  you  hear  to  this 
is  that  it’s  ‘dumbing  down’ journalism,” 
says  Northwestern’s  Smith.  “I  often  say 
to  people,  well,  you  try  to  get  that  much 
information  in  a  half-page  of  text.  I  don’t 
think  that’s  dumbing  down  —  I  think  it’s 
smartening  up  the  presentation.” 

Nuestro  Diario  is  also  filled  with  pic¬ 
tures  of  ordinary  people  —  exactly  what 
readership  studies  say  readers  and  non¬ 
readers  want  to  see.  “I  always  think  of 


Mike  Smith  asking  publishers,  ‘How  many 
pictures  of  readers  do  you  have  in  your 
paper  every  day?’”  Springmiihl  says. 

Of  course,  readers  also  want  to  see 
some  out-of-the-ordinary  people,  too  — 
and  Nuestro  Diario  has  rules  for  that. 
While  the  paper  every  day  manages  to 
showcase  photos  of  bikini-clad  women  — 
whether  beauty  queens,  celebrities  or 
models  —  they  must  look  like  madrinas, 
Springmiihl  says,  using  the  term  to  sug¬ 


gest  the  equivalent  of  a  wholesome  cheer¬ 
leader.  Females  account  for  42%  of 
Nuestro  Diario’s  audience,  the  publisher 
notes,  “and  we  don’t  want  anyone,  um, 
promiscuous,  no  one  who  is  a  threat  to 
the  female  reader.” 

Promos  have  the  Big  Mo 

Some  of  the  most  effective  ads  are  the 
ones  Nuestro  Diario  does  for  itself  just 
as  it  is  about  to  increase  its  cover  price. 
“Every  time  they  increase  the  price,  they 
increase  circulation  because 
the  promotion  they  run  is 
so  lucrative,”  Smith  says. 
“People  come  for  the  promo¬ 
tion  and  get  hooked  on  the 
content.” 

The  paper  has  given  away 
a  house  with  all  utilities  paid 
for  a  year,  for  instance. 

Readers  get  hooked  on  the 
promos,  but  Springmiihl  says 
the  paper  isn’t:  “I  believe  if 
you  overdo  it,  it  becomes 
like  a  drug.”  So  just  before 
every  price  increase,  the  pa¬ 
per  also  adds  some  content. 

In  October,  it  was  the  horo¬ 
scope  column  of  Walter 
Mercado,  a  flamboyant  fig¬ 
ure  who  is  wildly  popular  in  Latin  Ameri¬ 
ca  as  a  kind  of  astrological  Liberace. 

The  promotion  following  the  October 
price  hike  offered  a  chance  to  win  about 
$500  a  month  for  life.  Whoever  won  the 
drawing,  which  was  scheduled  for  Nov. 

29,  learned  then  that  Nuestro  Diario 
would  pay  all  the  taxes  on  the  winnings. 

“It’s  a  surprise,”  Springmiihl  says.  “A 
newspaper  always  has  to  have  a  pleasant 
surprise  for  the  reader.”  ® 


The  St.  Petersburg  Times  is  committed  to  attracting 
the  best  and  brightest  young  talent  to  the  newspaper 
business.  So  we  offer  journalism  scholarship  and 
internship  programs  for  college  students  that  provide 
paid,  hands-on  work  experience  plus  a  scholarship. 

Since  1953,  the  St.  Petersburg  Times  Fund  has 
provided  nearly  $3  million  in  journalism  scholarships 
for  hundreds  of  students.  It’s  our  investment  in 
journalistic  excellence,  for  today  and  tomorrow. 

For  more  information  about  internships  and 
scholarships,  contact  Nancy  Waclawek.  Director  of 
Corporate  Giving  at  waclawek@sptimes.com 

Petersburg  Slimes 
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A  five  and  six  levels,  changes  to  the  dimensions  Hr  ^ 

of  the  cylinders  themselves  gave  rise  to  six-  ^ 

To  suit  production  requirements,  newspapers  — 

Though  possibly  the  first  to  suggest  a  3-by-2,  and  p,ess™.m, 

with  a  4-by-l  design  since  2000,  KBA  only  now  has  production  plant  is  added  to  the  Packet  building  in  Bluffton  (above). 

sold  its  first  of  each.  But  unlike  its  first  triplewide  press  sales  or  those  of  Glerman  competitor  MAN 
Roland,  its  first  3-by-2  and  4-by-l  sales  are  to  U.S.  dailies.  MAN’S  first  3-by-2,  a  version  of  the  Uniset 
that  revives  the  Mediaman  name,  last  year  also  found  its  first  home  at  The  Bismarck  (N.D.)  Tribune. 
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If  we  make  our  decisions  based  on  what  is 
in  the  best  interest  of  our  clients,  it  will  prove 
to  be  in  our  own  best  interest  in  the  long 
run. 

Dario  D.  D.  DiMare,  AIA,  President 


THE  Newspaper  Facility  Design  Specialists 

would  like  to  thank  our  2004  clients  for  contributing  to  our  success. 
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And  like  two  of  the  earliest  buyers  of  the  first 
4-by-l  presses  —  MAN  s  Regioman  and  Hei¬ 
delberg’s  Mainstream  —  KBAs  first  Prisma 
user  will  be  in  the  Southeast  United  States. 

In  fact,  both  the  Prisma  and  the  3-by-2 
version  of  KBAs  Comet  will  go  into  the 
Southeast  —  centerpieces  of  new  plants  to 
be  built  for  McClatchy  and  Media  General 
dailies  that  now  roll  off  30-  to  40-year-old 
singlewide,  two-around  Goss  Urbanites. 

The  papers  came  under  McClatchy  and 
Media  General  ownership  when  the  groups, 
principally  known  for  their  respective  trios  of 
California  and  Southeastern  dailies,  began 
acquiring  mid-size  and  smaller  papers  in 
recent  years.  In  different  ways,  each  plant 
will  serve  readers  in  two  towns. 

Iwo  markets  in  one  county 

In  1990,  News  &  Observer  Publishing 
sold  the  McClatchy  Co.  three  South  Carolina 
dailies:  The  Island  Packet,  Hilton  Head, 

The  Beaufort  Gazette,  and  The  Herald,  Rock 
Hill.  (Five  years  later,  the  Raleigh,  N.C., 
company  also  sold  to  McClatchy  its  flagship 
News  ef  Observer.) 

Started  as  a  weekly  in  1970,  the  Packet’s 
circulation  growth  in  recent  years  has  far 


the  news  deadline  “just  to  get  the  papers  out 
the  door,”  owing  to  increasing  circulation 
and  page  counts. 

The  somewhat  seasonal  Packet  usually 
runs  48-72  pages  weekdays,  while  the 
Gazette  averages  32-36  pages  weekdays, 
according  to  the  publisher. 

But  the  Packet,  she  says,  “has  always  been 
printed  at  Beaufort.”  Five  years  ago,  it 
moved  its  offices  a  little  farther  inland  to 
Bluffton,  still  within  Beaufort  County  and 
close  to  both  Hilton  Head  and  the  town  of 
Beaufort.  Unlike  the  Gazette’s  location,  the 
site  in  Blufilon  has  room  to  build. 

“We  had  planned  to  move  production  here 
for  quite  some  time,”  Borton  says.  McClier 
Corp.  was  hired  for  architectural  design  and 
a  local  contractor  for  construction. 

“We’re  slated  to  break  ground ...  in  April 
of  next  year,”  take  delivery  of  a  new  press  one 
year  later,  and  “plan  to  be  on  edition  by  Oc¬ 
tober  of ’06,”  says  Production  Director 
William  King.  “We’re  in  a  pretty  small 
facility  now,”  he  says,  but  production  that 
now  occupies  10,000  square  feet  will  move 
to  a  plant  four  times  as  spacious. 

“A  lot  of  that  growth  is  in  the  packaging 
center,”  says  Borton.  For  inserting,  the 


outpaced  that  of  the  six-  Heidelberg  (now  Goss)  Magnapak  and 

day  Gazette,  as  Hilton  GMA  SLS-3000  are  both  being  evaluated. 


—  JAMES  H.  HYAH  MJHerald  Comer  publisher 


Head  developed  into  a  community  of 
second-home  owners  and  retirees,  and  as  a 
mostly  high-end  golf  and  resort  destination. 
In  that  time,  the  paper  also  steadily  grew, 
becoming  a  twice-,  then  thrice-weekly,  and, 
in  1986,  a  weekday  daily.  Until  that  time, 
according  to  its  publisher,  the  paper  served 
a  combination  of  Savannah,  Ga.,  and 
Charleston  and  Beaufort,  S.C.,  with  Savan¬ 
nah  probably  the  dominant  market. 

Eight  years  later  it  went  to  seven  days. 
Since  then,  growth  in  the  number  of 
permanent  residents  alone  has  been  “just 
phenomenal,”  says  Sara  Johnson  Borton,  cit¬ 
ing  an  approximate  40%  increase  over  the 
past  10  years.  Today,  Packet  circulation 
stands  at  18,416,  while  the  Gazette  circulates 
11,985  copies. 

“Now  we  only  break  the  Packet  into  four 
different  zones,”  says  Borton,  publisher  of 
both  papers  and  president  of  McClatchy’s 
Lowcountry  Operations,  which  do  not 
include  the  Herald,  straight  north  at  the 
opposite  end  of  the  state.  They’ve  had  to 
scale  back  zoning  and  reluctantly  push  up 


“I  believe  either  of  those  technologies  will 
do  a  good  job  for  us,”  says  King. 

With  freestanding  inserts  the  largest  area 
of  growth  at  both  papers,  their  storage  has 
become  an  important  issue,  Borton  says. 

The  new  plant  will  provide  more  rack 
storage  for  the  FSIs. 

Newsprint  storage  also  will  get  more 
space  —  to  a  point.  “We’re  probably  going  to 
look  at  two  weeks’  storage,”  says  King.  “That 
floor  space  is  more  wisely  used  for  produc¬ 
tion  than  for  storage  of  newsprint.” 

After  a  feasibility  study  in  early  2003,  King 
spent  12  months  on  “extensive  research  and 
did  a  lot  of  traveling”  to  press  manufacturing 
and  printing  sites,  looking  for  more  paging 
and  flexibility,  says  Borton. 

After  all  five  press  makers  with  4-by-l 
designs  were  considered,  the  choice  was 
narrowed  to  Goss  International  and  Koenig 
&  Bauer  AG,  according  to  King.  As  early  as 
last  June,  he  says,  KBA  indicated  it  could 
meet  his  paper’s  timetable. 

A  few  months  ago,  KBA  said  that  “an 
exceptionally  heavy  production  workload  at 


the  beginning  of  the  millennium”  delayed 
Prisma’s  launch.  Early  on,  the  company  built 
a  test  press  with  a  blanket  cylinder  of  the 
same  diameter  as  the  plate  cylinder.  By 
spring  of 2000,  however,  KBA  was  moving 
to  a  two-around  blanket  cylinder,  says  Gary 
Owen,  KBA  North  America  marketing  and 
newspaper  sales  director. 

One-  or  two-around  blankets? 

Though  their  blanket  implementations 
differ,  the  Heidelberg-Goss  Mainstream  and 
TKS  Ck)lorTop  5000UD  employ  a  1:1  cylin¬ 
der  design.  MAN  has  patents  pertaining  to 
2:1  design,  according  to  Regioman  design 
leader  Ralf  Schaedlich,  who  last  year  said  it 
was  a  matter  of  contention  with  Goss  regard¬ 
ing  the  Uniliner  design.  A  2:1  arrangement, 
he  said,  affords  accessibility  for  maintenance 
and  for  incorporating  subsystems  such  as 
blanket  washing  (ECfP,  June  23, 2003). 

Owen  says  he  is  unaware  of  any  licensing 
agreement  with  or  challenge  by  MAN 
concerning  Prisma’s  2:1  cylinder  ratio,  and 
that  the  choice  resulted  from  KBA  going 
with  its  own  design. 

Given  her  papers’  circulations  “and  the 
fact  that  we  have  to  get  two  newspapers  off 
each  night,”  says  Borton,  “the  4-by-l  is 
perfect  for  us,”  allowing  better  sectioning  of 
more-colorful  papers  at  speeds  that  equal 
the  throughput  of  a  two-around  doublewide 
run  straight  —  and  “you  save  half  on  your 
consumables.”  Whereas  now  the  pressroom 
maxes  out  on  color  once  or  twice  a  week,  she 
says,  the  new  press  will  “be  able  to  run  48 
pages  of  straight  color.” 

The  consumables  that  a  4-by-l  saves  are 
plates.  This  matters  because  platemaking 
will  convert  to  direct  output  for  the  new 
press,  and  laser  plates  for  digital  platesetters 
cost  more  than  current  conventional  plates. 
As  to  the  paper’s  choice  among  computer- 
to-plate  suppliers,  “we  pretty  much  know ... 
but  we’re  not  ready  to  announce,”  says  Bor¬ 
ton,  adding  that  “people  are  coming  to  the 
table  with  some  pretty  good  deals.” 

With  the  choice  of  technology  down  to 
thermal  or  violet,  says  King,  “we’re  actually 
leaning  toward  violet.”  He  explains  that  two 
devices  will  be  needed  —  more  for  redun¬ 
dancy  than  speed  —  and  the  price  of  violet- 
exposure  equipment  makes  that  affordable, 
while  “having  the  thermal  might  lock  us  out 
of  the  market.” 

Part  of  the  press-selection  process  ranked 
the  results  of  comparisons  of  what  King 
learned  in  his  talks  and  travels  against 
dozens  of  criteria.  His  recommendation  of 
the  75,000-copy-per-hour  Prisma  not  only 
led  to  that  model’s  first  sale,  but  also  repre¬ 
sents  McClatchy’s  first  purchase  from  KBA. 
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Owner  of  a  dozen  dailies  and  18  community 
papers,  Sacramento-based  McClatchy  largely 
relies  on  Goss  and  MAN  equipment,  includ¬ 
ing,  respectively,  flexo  presses  at  its  other 
California  sites  —  the  Modesto  and  Fresno 
Bees.  It  does,  however,  operate  KBA  presses 
—  also  flexo  —in  Raleigh,  thanks  to  its  1995 
N^O  acquisition. 

Heft  and  access  are  two  characteristics 
King  keeps  coming  back  to,  saying  he 
prefers  a  heavier,  physically  larger  press 
design  that  withstands  any  vibration  on  the 
necessarily  double-speed  plate  cylinder 
(which  makes  two  revolutions  for  every 
one  by  the  blanket  cylinder)  and  provides 
enough  room  to  easily  operate  and  work  on 
units.  He  says  he  believes  most  manufactur¬ 
ers  decided  to  “use  this  as  an  opportunity  to 
downsize  and  save  some 
money”  —  for  example,  by 
using  a  slab  Irame  on  one 
side  of  a  unit  and  a  box 
Irame  on  the  other. 

At  6  feet  2  inches  tall.  King 
points  to  the  space  between 
H-type  units,  saying  that  to 
work  on  the  151,000-pound 
Prisma  tower,  “I  could  walk 
down  into  the  unit  and  stand 
up”  but  would  have  to  crawl 
or  stoop  in  a  139>000-pound 
Goss  Uniliner  S  tower. 

According  to  King,  while 
other  press  makers  have  con¬ 
tinued  upgrading  their 
4-by-l  models  to  bring  them 
closer  to  the  sturdiness  of 
their  established  double- 
wides,  KBA  based  the  Prisma 
on  its  Colora  doublewide  — 
which  he  compares  to  Goss’  doublewide 
Newsliner  rather  than  its  UnUiner,  a  press 
originally  designed  with  Newsliner  and 
singlewide  Universal  inputs  for  Europe’s 
Berliner-format  market. 

Owen  says  his  company’s  engineers  in 
Germany  looked  into  making  an  affordable 
4-by-l  by  modifying  the  singlewide  designs 
of  the  two-around  Comet  (39-plus  inches 
wide)  or  even  the  one-around  Continent. 

In  the  end,  he  says,  it  made  more  sense  to 
use  the  doublewide  Colora  as  a  platform  for 
developing  a  4-by-l,  “and  arrive  at  a  solution 
that  was  very  durable  for  the  market.” 

The  Prisma  offers  web  widths  up  to  66 
inches  and  cut-offs  from  I8V2  to  23V2  inches, 
but  the  former  is  dependent  on  the  latter:  A 
very  wide  plate  cylinder  cannot  also  be  very 
skinny.  So  the  smallest  cut-off  is  not  avail¬ 
able  for  the  widest  web  width. 

KBA  and  King  also  cite  the  Prisma’s 
ergonomic  design,  in  particular  the  “hands- 


down”  plating  at  all  print  couples.  Owen 
says  that  means  an  operator’s  arms  and 
'  hands  are  naturally  extended  —  without  the 
hands  repeatedly  tipping  up  and  down  — 
while  plating  both  the  upper  and  lower 
!  cylinders  of  each  H-type  unit.  He  calls  it 
!  “a  much-improved  ergonomic  design”  that 
'  helps  avoid  the  kind  of  repetitive  motion 
i  that  over  time  may  cause  injury. 

Color  on  every  page 

The  Prisma  bound  for  Bluffton  will  print 
on  five  four-bigh,  eight-couple  towers,  one 
1  of  which  will  be  configurable  for  running 
'  four-color  on  one  web  or  black  and  spot 
!  color  on  two  webs.  So,  when  operated  as  a 
40-page  press,  four-color  will  be  available  to 
every  page;  and  when  operated  as  a  48-page 


press,  32  pages  will  be  able  to  take  full  color 
1  and  16  will  be  black  with  a  spot  color 
possible. 

“The  majority  of  the  time  we’ll  run  it  as  a 
40-page  press,  with  color  on  every  page,” 
says  King,  adding  that  readying  the  press 
and  webbing  it  up  will  be  easier  when  two 
webs  are  not  run  through  the  same  tower. 

To  be  installed  on  a  concrete  table,  the 
press  will  have  six  KBA  Pastostar  RC 
:  split-arm  reelstands  with  infeed  systems,  a 
I  2:5:5  jaw  folder,  and  a  2:3:3  jaw  folder  and 
:  quarterfolder.  The  Prisma  will  be  equippe<l 
with  an  automatic  blanket  wash  system 
from  either  Elettra  or  Baldwin.  Such  third- 
I  party  ancillary  systems  ordinarily  are  speci- 
'  fled  at  the  outset  and  installed  by  KBA.  For 
!  this  and  other  add-ons,  “we  leave  those 
choices  open  to  the  customer,”  says  Owen, 
adding  however,  that  KBA  wants  to  be  sure 
i  that  any  choice  is  a  proven  solution  that 
!  won’t  compromise  the  integrity  of  a  press. 


One  daily  across  two  states 

If  the  Comet  was  not  a  suitable  starting 
'  point  for  KBAs  preferred  4-by-l  design,  it 
was  perfect  for  a  3-by-2  model.  And  if  all 
1  goes  according  to  plan,  just  a  few  months 
before  papers  begin  rolling  ofiF  its  first 
Prisma  in  South  Carolina,  KBAs  first  3-by-2 
should  go  into  operation  when,  in  about  a 
'  year  and  a  half,  the  Bristol  Herald-Courier 
i  will  be  created  by  news  and  ad  staffers  in 
Virginia  and  produced  and  packaged  at  a 
new  plant  in  Tennessee. 

Media  General  bought  the  39,104- 
circulation  daily  and  two  weeklies  in  1998 
from  the  Worrell  family.  A  new  production 
facility  had  been  under  consideration  for 
;  at  least  two  years.  This  spring,  KBA  an¬ 
nounced  it  would  put  its  3-by-2  Comet 
in  the  new  plant,  which 
was  then  expected  to  start 
up  next  October.  But  mostly 
for  internal  administrative 
reasons,  the  project  “had 
been  delayed,”  says  Publisher 
James  H.  Hyatt  Jr. 

The  plant  is  now  on  track 
to  open  in  spring  2006,  just 
short  of  the  centennial  of 
the  merger  that  created  the 
Herald-Courier  and  20  years 
after  the  jointly  operated  af¬ 
ternoon  Virginia-Tennessean 
(which  T.  Eugene  Worrell 
founded)  was  folded  into 
the  Herald-Courier. 

With  construction  slated 
to  commence  early  next  year, 
ground  was  broken  at  the 
beginning  of  last  month,  even 
though  Dario  Designs  (which 
also  has  other  Media  General  projects)  was 
still  working  up  final  drawings,  according  to 
Hyatt.  “There’s  still  a  lot  a  detail  to  be  final¬ 
ized,”  he  sajs. 

Production  will  be  separated  from  the 
newspaper’s  Bristol,  Va.,  news  and  business 
offices  when  the  new  plant  goes  into 
operation  in  Bristol,  Tenn.  The  state  line 
runs  through  the  center  of  the  city,  which  in 
2000  had  17,367  people  on  the  Virginia  side 
(in  a  county  of 51,000)  and  24,821  on  the 
Tennessee  side  (in  a  county  of 151,000). 

As  recently  as  spring,  a  Virginia  industrial 
park  was  the  new  plant’s  likely  location.  Sub- 
'  soil  testing,  however,  showed  extra  work  was 
required  for  an  adequate  press  foundation, 
says  Herald-Courier  General  Manager  Sam 
;  Hightower,  formerly  production  director  at 
Media  General’s  Winston-Salem  (N.C.)  Jour¬ 
nal.  The  structure  is  now  slated  to  become 
the  anchor  of  the  new  Bristol  Business  Park, 
about  five  miles :  outh  in  Tennessee.  Though 
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a  rail  line  runs  behind  the  property,  news¬ 
print  will  be  trucked  in,  as  it  currently  is. 

The  newspaper  bought  10.6  acres,  on 
which  it  will  put  up  its  53,000-square-foot 
plant,  a  substantial  increase  in  space 
available  to  production,  according  to 
Hightower.  “We’ve  actually  designed  into 
this  plant  the  capability  of  expanding  in 
the  future,  if  needed,”  he  says.  The  Herald  - 
Couriers  current  downtown  plant  and 
offices  together  occupy  60,000  square  feet. 
Of  the  approximately  $16  million  total 
project  cost,  the  paper  paid  $107,000  for 
the  land,  according  to  a  report  in  its  Oct.  6 
edition. 

Hightower  says  that  though  the  new 
plant  will  probably  store  more  newsprint 
and  advertising  preprints  than  is  now  the 
practice,  much  of  the  reason  is  centraliza¬ 
tion  of  production  of  all  publications, 
which  include  several  newspapers  that 
publish  one  to  three  times  per  week. 

The  plant’s  new  presses  “will  better 
enable  us  to  zone  and  do  things  we’ve 
never  been  able  to  do,”  says  Hyatt.  The 
presses  will  run  web  widths  ranging  from 
22  to  39  inches  and  have  a  21-inch  cut-off. 
Along  with  its  slightly  smaller  dimensions, 
says  Hyatt,  some  redesign  is  planned  for 
the  Herald-Courier. 

Rated  at  up  to  75,000  copies  per  hour  in 
straight  production  mode,  the  versatile 
presses’  size  and  configuration  will  provide 
more  color  capacity  for  the  Herald-Courier 
and  permit  more  semicommercial  printing. 

The  Comet  will  be  floor-mounted  in 
parallel  lines  of  three  and  two  eight-couple 
towers  (an  empty  sixth  position  will  be  re¬ 
served  for  a  future  tower)  fed  by  seven  KBA 
Pastoline  reelstands  with  infeed  systems 
and  running  to  two  KBA  2:3:3  jaw  folders 
and  one  quarter  folder.  EAE  will  supply  a 
press  control  system  with  four  consoles. 

To  print  three  broadsheet  pages  across 
the  web,  KBA  will  equip  the  Comet  with 
specially  designed  turner-bar  structures  to 
bring  ribbons  at  right  angles  over  pairs  of 
side-by-side  formers  and  the  folders  which 
will  be  perpendicular  to  conventional  ori¬ 
entation.  According  to  Owen,  the  layout 
calls  for  the  press  lines  to  work  either  inde¬ 
pendently  or  together  as  one  press  —  webs 
from  both  can  be  brought  to  either  folder, 
or  each  press  can  run  to  its  own  folder. 

Fewer  changes  are  anticipated  before  and 
after  printing.  Computer-to-plate 
output  will  not  be  implemented,  according 
to  Hightower,  who  also  says  that  although  a 
new  inserter  and  gripper  conveyor  will 
bring  mailroom  operations  “technologically 
up  to  date,”  there  will  be  no  fundamental 
changes  to  post-press  processes.  11 


Ready  to  move 
to  an  industrial 
park,  The  Ledger 
Independent 
took  another  look 
at  downtown 
Maysville  at  the 
urging  of  Lee 
Enterprises, 
which  took  over 
the  paper  when 
it  acquired 
Howard  Publica¬ 
tions  in  2002. 


Plant  projects  at  smaller  papers 


Community  dailies’  new  quarters, 
from  the  Ohio  River  to  the  Klamath 


American  newspapers  of  every 
size  are  planning  or  proceeding 
with  projects  to  build  or  expand 
facilities.  The  Ledger  Independent  s 
Maysville,  Ky,  moved  into  a  new  home 
Sept.  15  and  began  printing  there  Oct.  11. 

At  18,000  square  feet,  the  two-story 
brick  building  “is  at  least  double  what  we 
had  before,”  says  Publisher  Robert  Hen¬ 
drickson.  “We  were  in  a  two-building  store¬ 
front  ...  that  has  to  be  100  - 

years  old,”  with  “a  lot  of  wast¬ 
ed  space”  over  three  stories. 

Among  financial  incentives 
valued  at  almost  $500,000, 
the  city  provided  a  lot  about 
three  blocks  from  the  old 
location,  which  the  publisher 
called  “the  determining  factor 
in  keeping  us  downtown.” 

Nearby  TVace  Creek  Con¬ 
struction  realized  the  late 
Cincinnati  architect  John 
Suharsdesign.-Theydida 
fine  job  for  us,”  Hendrickson  says  of  a  firm 
that’s  built  schools  and  libraries  but  proba¬ 
bly  never  “anything  like  a  newspaper.” 

For  its  pressroom,  the  Lee  Enterprises 
paper  traded  its  Harris  V-15A  for  a  10-unit 
Goss  Community  formerly  at  Lee’s  Mattoon 
Journal-Gazette  —  now  printed  on  the 
Decatur,  Ill.,  Herald  &  Reviews  flexo  press. 
The  Community  more  than  doubles  the  V- 
15As  capacity  and  provides  front  and  inside 
color.  “The  old  Harris  was  never  designed 
to  do  color,”  says  Hendrickson.  Because  Lee 
supplied  a  new  imagesesetter  not  long  ago, 
“we  were  actually  in  pretty  good  shape  on 


Press  Manager  Don  Kelly  at 
Maysville's  new  Community 


prepress  prior  to  the  move,”  he  adds. 

With  circulation  up  5%  in  the  latest 
reporting  period,  the  8,805-circulation 
Ledger  Independent  probably  is  a  sound 
investment.  “The  economy  around  here  is 
fairly  strong,”  and  Lee  “provided  us  with 
several  initiatives  that  have  made  a  big 
difference,”says  Hendrickson,  citing  such 
things  as  a  hotel  wrap,  kiosk  sales,  and  an 
NIE  program  headed  by  a  retired  teacher. 

Across  the  country.  Pioneer  Newspapers’ 
evening  Herald  and  News  cannot  expand  at 
its  current  location  in  Klamath  Falls,  Ore. 

By  January,  Dario  Designs 
is  to  present  a  plan  to  build 
offices  and  plant  on  a  green¬ 
field  site  bought  outside  the 
city,  and  another  to  rehab 
an  old  downtown  building. 

Drawings  will  be  prepared 
for  the  chosen  plan  and  bids 
sought  for  a  summer  ground¬ 
breaking,  “with  the  plan  to 
be  in  there  by  the  third  quar¬ 
ter  of 2006,”  says  Pioneer 

Don  Kelly  at  president  David  Lord.  He 
Community  .  .  „  n 

anticipates  floor  space  of  up 

to  30,000  square  feet.  With  no  site  plan  and 
a  confidentiality  agreement  with  Dauphin 
Graphic  Machines,  Lord  can’t  estimate  the 
project’s  price.  A  new  DGM  440  (used  at 
other  group  sites)  —  three  towers,  two  floor 
units,  folder  —  will  replace  an  Urbanite. 

The  mailroom  is  “pretty  well  set”  for 
inserting,  he  says,  and  prepress  has  a 
2-year-old  imagesetter.  Groupwide,  “as  they 
go  down,  v/e’ll  start  replacing  them  with 
computer-to-plate,”  sa>'s  Lord,  pointing  to 
a  basysPrint  UV-Setter  at  Pioneer’s  Bear 
River  Publishing  in  Preston,  Idaho. 

-JIM  ROSENBERG 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


DAILY  -  WEEKLY  -  MONTHLY 

In  the  Stars  ■  Cosmic  College 
Fortune  Cookies 

Features  Tied  in  with  our  Daily  Website 
www.Astrology  -  101.com 
TIME  DATA  SYNDICATE  (800)  322-5101 


EDUCATION 


MINDing  theMIND 

Tap  into  readers'  desire  to  know 
about  themselves  and  the 
psychology  of  everyday  life. 

www.MINDingtheMIND.com 


LAUGHTER  BVZLDd 
READCRdHXP 

Be  Hie  Newspaper  they  can't  wait  ta  read 

Genuine  laughs  delivered  each  and  every  week 
by  up-and-coming  author  Mark  Jhrke 

Send  ior  a  free  sample: 
pioffingsvvorth@bowesnet.com 


PUZZLE  FEATURES 
SYNDICATE 

The  Finest  in  Daily  and 
Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


ANNOUNCEMENT^ 


PUBLISHING  OPPORTUNITY 

Great  for  current  publishers  to  add-on 
or  for  ad  sales  reps  who  want  to  move 
up.  Visit: 

www.PublishingOpportunity.com 

for  more  information  or  call  Allen  at: 

(800)  941-9907.  ext.  11 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGOS  & 


Box  579,  Landrum,  SC  29356 


www.editoranclpublisher.com 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


NATIONAL  MKOIA  ASSOCIAIKS 

Brokers  •  Appraisers  •  ('.onsiiltants 


EXPERIENCE  •  KNOWLEDGE  •  INTEGRITY 

^  THOMAS  C.  BOLITHO 

P.O.  BOX  2621 
ADA,  OK  74821 
580.421.9600 


EDWARD  M.  ANDERSON 
P.O.  BOX  2001 
BRANSON,  MO  6561 5 
417.336.3457 


Representing  a  traditum  of  service  to  the  best  interest  or  our  clients 
and  the  communities  they  serve. 

If  you  have  been  considering  a 

transaction  in  the  new  year,  we  look  forward  to  an  initial  conversation 
and  to  achieving  your  highest  potential  value. 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO  GROUP 


Appraisals  •  Business  Plans  •  Brokering 
Restructuring  •  Feasibility  Studies 
Expert  Valuation  Witness 
(516)  379-2797 
info@kamengroup.com 
www.kamengroup.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers  > 

Check  our  references 
(214)  265-9300 
Rickenbacher  IVledia 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


GREGG  K.  KNOWLES 


Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834 
Fax  (661)  833-3845 


www.media-broker.com 


MICHAEL  O.  LINDSEY 


Newspaper  Sales/Appraisals 


Expenenced  &  Contidentlal 


(307)  772-0003 


www.publicationsforsale.com 


NEWSPAPER  BROKERS 


WE  KNOW 

NEWSPAPERS 


V  t 


JP  Media  Partners  assists  owners  irt  the 
sale  of  their  newspapers  and  offers 
appraisal  and  consulting  services.  The 
firm's  principal,  jeffrev  Potts,  has  a 
combined  17  years  of  experience 
working  for  newspapers,  evaluating 
their, markets  and  operations. and 
managing  their  sale. 

Call  him  today  for  a  confidential  discussion. 


NEWSmaki  the  difference. 


GAUGER  MEDIA  SERVICE,  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 
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EQUIPMENTS  SUPPLIES 


EQUIPMENTS  SUPPLIES 


DON’T  SELL  YOUR  WEB  PRESS 


IVEWSPAPERS  FOR  SALE 


NEWSRACKS 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


TEXAS  NEWSPAPERS.  Many  good 
ones  available.  Bill  Berger, 
Associated  Texas,  Newspapers,  Inc. 

(512)  476-3950.  1801  Exposition,  Aus¬ 
tin,  Texas  78703. 


A  Tradition  of  Trust 


Finger  Lakes  Times 


It  takes  respect  of  tradition  and  New  York,  to  Community 
a  relationship  of  trust  to  handle  Media  Group,  also  a  family- 
the  ownership  transfer  of  a  daily  owned  newspaper  group 
newspaper  based  in  West 

company.  Frcinkfort,  Illinois. 

Indeprendent  TlMES  =  Ciibb  &  Associates 

Publications,  sdtumenv\tx!nierwiH«toyopei  isproud  to  have 

Inc.,  a  family-  j  represented 

owned  Independent 

newspaprer  Publications,  Inc  in 

group  in  Bryn  -  this  transaction.  Witfi 

Mawr,  over  80  years  of 

Pennsylvania  has  transferred  the  appraising,  consulting  and 
ownership  of  the  Finger  Lakes  brokering  publishing  company 
Times,  a  17,000  paid  circulation  seiles,  publishers  trust  Cribb  & 

daily  newspaper  in  Geneva,  Associates. 


Until  you  contact  Newman  International  Web  Press  Sales 
“Worldwide  Marketing  of  Commerical  Web  and 
Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  VI 5A  V22  V25  VI  5d  845:  KING  Process  Color  or  Daily: 
GOSS  Community  Suburban  Urbanite  Metro,  SOLNA  D  30  C96:  HANTSCHO IV  VI: 


FOR  SALE:  5/u  1985  Harris  VISA;  9/u  1989  V15D;  Urbanite  folder  w/upper  former;  2 
Butler  Datamat  &  4  Martin  EC1338  splicers;  6/u  1980  Goss  Community;  6/u  Harris  845. 

8/u  1984  Harris  V25;  5  unit  Harris  MlOOOAl  1983. 


Tele:  (913)  648-2000  Fax:  (913)  684-7750  e-mail:  j.newman@att.net 


Gary  Greene 
434-971-8344 
^reene^ribb.com 


John  Cribb 
406-586-6621 
)cribb€Pcribb.com 


Tom  Karavakis 
239-403-4133 
tkaravakis^Pcribb.com 


’Brokerage 

’Appraisal 

’Consulting 


Since  1923  17?^  CRIBB 

&  Associates,  LLC 

104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  406-586-6621  •  Fax:  406-586-6774  •  CTibb.com 


CURRENTLY  AVAILABLE  FROM  INLAND 

12-unit  GOSS  URBANITE  with  1000  series  &  800  series  folders. 

8-unit  GOSS  URBANITE,  1968/1972/1991  -  very  clean,  top-notch  condition. 

8-unit  GOSS  URBANITE,  maintained  well,  older  press,  good  buy. 

6Hinit  GOSS  COMMUNITY  with  SC  folder  &  50HP  drive. 

4- unit  HARRIS  VI 5A  with  JF7  and  30HP.  Clean  and  very  well  maintained. 

5- unit  HARRIS  VI 5C  press,  1981  vintage. 

UNIMAN  With  double  2:1  folder,  5  mono  units,  4  color  decks  ,  five  45”  MEG’s. 

Two  GOSS  METRO  OFFSET  units,  22  ae”  cut-off  (578mm). 

6- Unit  HARRIS  845/840  press  with  RBC-2  folder  &  150HP  drive,  1972/80  vintage 
5-unit  HARRIS  1660  with  double  2:1  folder,  five  MEG's. 

HARRIS  1650  left-hand  printing  unit. 


Looking  To  Buy  Or  Sell? 
Free  Initial  Appraisals 

Visit  us  on  the  web  at 
www.mediamergers.com 
for  details  and 
an  up-to-date 

list  of  available  properties 

or  coriact  one  of  our 
regional  offices 


South/Southeast  Northeast/Midwest  South/Southwest 

Chartes  Womack  John  Szefc  Dennis  Richardson 

(336)316-1231  (845)291-7367  (931)584-7200 

Midwest/  Southwest/West  Plains  States 

National  Accts.  Steve  Klinger  Mike  Kreiter 

David  Emmons  (505)524-0122  (913)897-4790 

(888)  237-7244 

'  '  Radionv/Cable  Mid-Atlantic 

Bob  Mahiman  Kent  Roeder 

(914)793-1577  (973)729-2973 


Inland  Newspaper  Machinery  Corp. 
P.O.  Box  1S999,  Lenexa,  Kansas  USA  66285 
(913)492-9050  •  Fax  (913)  492-6217 


VtlB.  Grimes 
^Company 


'  Est.  1959  Corporate  Offices: 

Thousands  Sc.i/Appraiaed  24212  Muacari  Court 
Lany  Grimea,  PreaUant  Oaittierabuig.  MO  20882 
Lgiimea2e90(xxncaatnet  (301)253-5016 


NEWSPAPERS  WANTED 


PUBLICATIONS  FOR  SALE 


www.inlandnews.com 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspa¬ 
per  groups  to  our  family  of 
award-winning  publications.  All  Informa¬ 
tion  will  be  held  in  the  strictest  of  confi¬ 
dence.  For  a  quick  sale,  send  information 
about  your  company  to: 

Box  3627,  Editor  &  Publisher,  Classified 
770  Broadway  7th  Floor,  New  York,  NY 
10003 


OUTDOOR  NEWS  MAGAZINES 

for  Sale  Respected,  50  year  old 
Outdoor  Journal  with  multiple  di¬ 
versifications,  ABC  circulation 
and  complete  modern  web  print 
shop  with  past  volumes  of  over 
10  million,  attractively  priced  and 
variable  pay  offs.  Founder  ap¬ 
proaching  middle  age  and  may 
wish  to  retire.  John  Cribb  (406) 
586  6621 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

ws/t  our  website 

- www.editorandpublisher.com - 
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-EQUIPMENTS  SUPPLIES- 


-INDUSTRY  SERVICES- 


PRESSES 

PRESSES 

MAILROOM  SERVICES 

MAILROOM  SERVICES 

PRESSES 

•  Goss  3:2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2",  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  45” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 
Fax;  (323)  256-7607 
www.neiinc.com 


New-Used  Web  Presses 

4-HI  Towers  -  3-Colors  Satellites  &  more 

ALTABER&  ASSOCIATES 
www.altagraphics.com 
E-mail:  altaeg@aol.com 

770-552-1528 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  III 

Telemarketing  Sales 
NATIONWIDE 

John  Dinan  (800)  650-7183 
Circulationlll.com 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 

Nationwide  TELEMARKETING 
**PRE-PAID  Experts** 

100%  COMPLIANT 
Horace  Souttiward/Eric  Southward 
(800)  !}50-8475»www.metro-news.com 


CIRCULATION  SERVICES 


THE  KIOSK  PROGRAM 

Store  front  subscripbon  sales 
Northeast,  Mid  Atlantic  & 

Upper  Midwest  only 

thekioskprogram@earthlink.net 

717-658-3694 


COMPUTER  SOFTWARE 

ORDER  ENTRY  SOFTWARE  for  Displays, 
Classifieds,  Scheduling  &  Billing 

Fake  Brains 
Software 

(303)  791-3301 
www.fakebrains.com 

CONSULTANTS 


>lntelligent  Inserting  fechnology> 


NEWSTEC,  since  1998,  has  provided  newspapers  and 
weekly  publications  quality  remanufactured  integrated 
inserting  technology  and  NEWSCOM  Post  Press  Controls, 
including  NEWStack,  NEWSwrap,  and  NEWSIabel,  at 
significant  cost  savings.  Contact  NEWSTEC  today  and 
see  how  an  integrated  NEWSTEC  solution  meets  and 
exceeds  your  inserting,  control,  planning  and  reporting 
requirements  at  an  affordable  and  reasonable  price. 


PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


TYPE  TO  TRUCK: 

Focusing  on  PRESSROOM  TRAINING 

Complete  production  staff  training  with  the  main  focus  on  the  press  crew.  Do  you 
want  to  improve  Reproduction  Quality?  Reduce  Waste?  Establish  a  Preventative 
Maintenance  Program  and/or  an  In  House  Training  Program?  All  will  increase  the 
profit  margin  with  a  definite  ROI.  Check  CWC’s  web  site;  www.cwc4webs.com 
We  have  satisfied  clients  spanning  5  continents  in  over  45  countries.  Proven  track 
record.  We  can  help  large  or  small  newspapers.  All  inquiries  welcome. 

Canadian  Web  Consultants  Limited 
Box  687,  99  Vista  Concordia,  Chrlstlansted,  St.  Croix,  USVI 00821 
Ph;  (340)  778-9246  Fax:  (340)  719-4988  E-mail:  stevetweddle@cwc4webs.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  predic¬ 
tive  dialer.  We  have  many  years  of  expe¬ 
rience  delivering  100%  Compliant  Phone: 
(732)  602-1919  FAX:  (732)  602-9090 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING 

SERVICES 

FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


TELEMARKETING 

IS 

NOT  DEAD!! 

WWW.CCAPROMOTIONS.COM 


PUBLISHER’S 

CONSULTANT 

Able  to  initiate  cold-starts,  rebuild  dor¬ 
mant  or  red  ink  papers,  recruit  and  train 
ad,  edit,  or  circulation  personnel.  Able 
to  serve  as  the  publisher's  right-hand  for 
as  long  as  needed.  References  and  bro¬ 
chure  available.  Contact:  Michael 
Bradley,  (508)  563-2835.  E-mail: 
mbradley.capecod@verizon.net. 


MAILROOM  SERVICES 


Increase  Revenue! 


Apply  Front  Page 
Advertising  Nfftes 

On-Line  or 

Off-Line 

Applications. 


Profitpackaging,  Inc. 
(660)  438-7090 

profitpackaging@earthlink.net 


WHAT  IF.... 

•  Your  floors  were  clean  and  safe 

•  Your  walls  were  bright  and  cheerful 

•  Your  presses  ran  more  efficiently 

•  You  had  less  paper  waste 

Our  professionally  trained  employees  can  help  you  attain 
these  goals.  Call  today  for  a  free  quote  on: 

Full  Time  Service  Contracts 
I  I  One  Time  Cleaning  and  Redecorating  Projects 


PRESSROOM  CLEANERS,  INC. 

1  (800)  657-2110 

45  years  in  the  Newspaper  Industry 


CLASSIFIED 

ADVERTISERS 


If  you  don’t 
see  a  category 
that  fits  your  needs, 
please  call  us  at  888.825.9149. 
For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com 


www.edltorandpublisher.com 
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Phone:1-888-825-9149  -  JLOTD  MVERIISINe  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-INDUSTRY  SERVICES- 


RECRUITMENT  SPECIALIST  RECRUITMENT  SPECIAUST 


MEOIATT 

M  ANAGl^ENT  JL  J. 
Recruitment  Specialists 


Give  Yourself  the  Media  Management  II  Advantage 

Contact  Terry  Knust 
847.963.9300  or  mm2@voyager.net 


-HELP  WANTED- 


ACADEMIC _  _ ACADEMIC 


EMORY  UNIVERSITY 

JOURNALISM  LECTURER 

The  Journalism  Program  invites  nominations  and  applications  for  a  three-year  lectureship  in 
video  news  and  news  writing  beginning  September  1,  2005.  The  ideal  candidate  will  have  a 
master’s  or  other  advanced  degree,  professional  experience,  and  an 
enthusiasm  for  teaching.  Knowledge  of  and  the  ability  to  teach  scriptwriting  and  video 
editing  on  Final  Cut  Pro  are  essential:  knowledge  of  and  the  ability  to  teach  web  design  would 
be  a  plus.  The  distinguished  journalist  will  teach  undergraduate  courses  in 
reporting  and  writing  and  video  news.  The  successful  candidate  also  will  be  expected 
to  participate  in  the  Summer  Study  Abroad  Program  in  South  Africa  and  the  spring 
preparatory  course. 

The  Emory  Journalism  Program  features  an  interdisciplinary  curriculum  and  international  per¬ 
spective.  Send  a  letter  of  interest  (no  telephone  calls,  please),  a  resume  and 
the  names,  addresses  and  telephone  numbers  of  three  references  to: 

Sheila  Tefft,  Director,  Journalism  Program 
Emory  University 

537  Kilgo  Circle,  S106  Callaway  Center,  Atlanta,  GA  30322 

Review  of  applications  will  begin  January  1,  2005.  Emory  University  is  an  Equal 
Opportunity/Affirmative  Action  employer  encouraging  diversity. 


ADMINISTRATIVE 

ADMINISTRATIVE 

GENERAL  MANAGER 


The  Greenspun  Media  Group  is  one  of  the  largest  periodical  publishers  in  Southern  Nevada. 
Our  titles  include:  Vegas  Magazine,  Showbiz  Weekly,  In  Business,  Las  Vegas 
Weekly,  VegasGolfer,  and  Las  Vegas  Life.  We  are  looking  to  fill  the  following  position: 
General  Manager,  Community  Newspapers. 

This  position  is  responsible  for  all  aspects  of  a  weekly  newspaper,  including  P&L,  advertising, 
circulation,  editorial,  design,  marketing,  public  relations  and  promotion.  Skills  in 
strategic  planning  and  implementation  are  essential.  We  seek  someone  with  a  proven 
sales  management  and  operational  background.  Direct  experience  in  launch  and  develop¬ 
ment  of  new  products  is  preferred. 

Greenspun  Media  Group  offers  excellent  benefits:  medical,  dental,  vision,  life  insurance, 
401K,  tuition  reimbursement,  and  more.  Interested  candidates  should  submit  resume, 
cover  letter,  and  salary  requirements  in  confidence  to: 

Greenspun  Media  Group 
Attn:  Human  Resources 
2290  Corporate  Circle  Dr.,  #250 
Henderson,  NV  89074 
Fax:  (702)  990-2593 
E-mail:  Jessica.eaton@gmgvegas.com 


(§)  visit  our  website 
www.eciitorandpublisher.com 


1  -HELP  WANTED-  ;  I 

ACADEMIC 

ACADEMIC 

SOUTHERN  ILLINOIS  UNIVERSITY 
CARBONOALE  SCHOOL  OF  JOURNALISM 

FACULTY  POSITIONS:  2005-2006  ACADEMIC  YEAR 


The  Southern  Illinois  University  Carbondale  School  of  Journalism 
(http://www.siu.edu/departments/journal/)  is  seeking  four  outstanding  teachers  and 
scholars  to  join  its  faculty  for  the  2005-06  academic  year.  These  are  excellent  opportu¬ 
nities  for  people  with  teaching  and  research  qualifications  in  the  following  areas: 

•  ASSISTANT  OR  ASSOCIATE  PROFESSOR,  POLITICAL  ECONOMY  OF  THE  MASS 
MEDIA:  Teach  courses  in  political  economy  and  contribute  to  the  School’s  specializations 
in  news  editorial,  photojournalism,  or  advertising/integrated  marketing  communication. 
Carry  out  research  in  one  or  more  of  these  areas:  media  industry  structure  and  policy,  the 
new  media  and  privacy  issues,  globalization  of  the  media,  transnational  cultures, 
and  media  diversity  in  a  multicultural  world.  Ph.D.  in  mass  communications  or  related 
field  required.  Candidates  for  assistant  professors  required  to  show  potential  for  superior 
teaching  and  research.  Candidates  for  associate  professor  must  have  established 
record  of  academic  research  and  publication  commensurate  with  the  rank. 

,  •  ASSISTANT  PROFESSOR,  MEDIA  WRITING:  Teach  courses  in  media  writing,  elevating 

the  importance  of  writing  in  all  three  of  the  School’s  undergraduate  academic  spe¬ 
cializations:  news-editorial,  advertising/integrated  marketing  communication,  and  photo- 
I  journalism.  Master’s  degree  and  significant  media  writing  accomplishments  required. 
Ph.D.  or  ABD  in  mass  communications  or  related  field  preferred.  Potential  for  superior 
teaching  and  research  required. 

•  ASSISTANT  PROFESSOR,  NEW  MEDIA  AND  DIGITAL  JOURNALISM:  Teach  courses 
in  new  media,  on-line  journalism  and  contribute  to  the  School’s  digital  communication 
specialization.  Prefer  ability  to  contribute  to  the  School’s  course  work  in  writing, 
reporting,  editing,  magazine  or  graphic  communication.  Ph.D.  or  ABD  in  mass  communi¬ 
cations  or  related  field  required.  Professional  experience  in  new  media  and  digital  journaF 
ism  preferred.  Potential  for  superior  teaching  and  research  required. 

•  ASSISTANT  PROFESSOR,  ADVERTISING/INTEGRATED  MARKETING  COMMUNI¬ 
CATION:  Teach  advertising  strategy  and  copywriting,  provide  an  innovative  and  multimedia 
approach  to  instruction  in  advertising  principles,  and  instruct  undergraduate  and  graduate 
students  on  reaching  multicultural  and  diverse  racial  and  ethnic  cultures.  Master’s 
degree  required  with  Ph.D  strongly  preferred.  Candidates  with  master’s  degrees  are  re¬ 
quired  to  have  about  ten  years  experience  in  field.  Potential  for  superior  teaching  and  re¬ 
search  required. 

I  All  faculty  will  conduct  research  and  contribute  to  the  intellectual  life  of  the  School  using 
the  qualitative  or  quantitative  traditions.  Opportunities  to  participate  in  the  development 
!  of  the  College’s  new  Global  Research  Media  Center.  Advise  master’s  and  doctoral  students 
and  perform  a  variety  of  service  activities  depending  on  individual  interests  and 
I  abilities.  Preference  will  be  given  to  applicants  who  can  contribute  to  a  climate  that 
i  values  and  uses  diversity  in  all  its  forms  to  enliven  and  make  more  inclusive  the  mission 
I  of  the  School. 

If  candidates  who  are  ABD  cannot  provide  official  evidence  of  completion  of  the  earned 
doctorate  prior  to  the  date  of  appointment,  this  position  will  be  changed  to  an  appointment 
at  the  rank  of  Instructor  with  lower  salary.  Deadline  to  apply  01/31/05,  or  until 
filled.  Positions  begin  8/16/05. 

Applicants  should  send  a  letter  of  interest,  specifying  which  position  they  would  like  to  be 
!  considered  for,  their  resume,  three  letters  of  reference  to  Chair,  Search  Committee, 
School  of  Journalism,  Mailcode  6601,  Southern  Illinois  University  Carbondale, 
Carbondale,  IL  62901. 

SlUC  is  committed  to  developing  a  diverse  faculty  and  staff  population.  SlUC  is  an  affirm- 
j  ative  action/equal  opportunity  employer  that  strives  to  enhance  its  ability  to  develop  a  di- 
\  verse  faculty  and  to  increase  its  potential  to  serve  a  diverse  student  population.  All  appli- 
i  cations  are  welcomed  and  encouraged  and  will  receive  consideration. 


ADMINISTRATIVE  ADMINISTRATIVE 


PUBLISHER/GM 

j  Feel  ready  to  be  a  PUBLISHER  (or  General  manager?)  of  a  high  quality  weekly  newspaper? 

I  All  the  benefits  of  a  strong,  family  owned  newspaper  group  in  a  great  small  town  three 

j  hours  from  the  nearest  mall  but  only  3  minutes  from  great  trout  fishing,  minutes  more  to 

j  hunting  and  wildlife  viewing  along  with  world  class  hiking.  It  may  not  be  paradise  but  you 

could  see  it  from  here!  Our  publishers  have  news  experience  in  addition  to  solid  business 
j  credentials  and  ad  sales  know  how.  A  good  general  manager  could  fill  this  spot,  supporting 

I  a  solid  news  team  and  keeping  the  business  humming  through  ad  sales.  Good  health 

j  plan,  401(k),  profit  sharing,  paid  vacations  and  holidays.  Hard  work  well  rewarded.  If  you 

qualify  by  experience  and  education,  have  a  real  interest  in  a  wonderfully  healthy  rural 
lifestyle,  send  your  resume  and  cover  letter  to:  ckpat@eastoregonian.com. 


THE  NEWSPAPER  INDUSTRY’S  MEETING  PLACE 


C4  EDITOR& PUBLISHER  CLASSIFIEDS  DECEMBER  2004 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLASSIFIED  ADVERTISIN6_  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ACADEMIC _  ACADEMIC 


THE  UNIVERSITY  OF  MICHIGAN 

Department  of  Communication  Studies 

Howard  R.  Marsh  , 

Visiting  Professorship  in  Journalism  i  i 

The  Department  of  Communication  Studies  at  the  University  of  Michigan  seeks  nominations  ! 
and  applications  for  the  Howard  R,  Marsh  Visiting  Professorship  in 
Journalism.  The  Howard  R.  Marsh  Endowment  provides  funds  for  a  one-semester  or  i 
one-year  visit  from  either  a  distinguished  academic  scholar  who  studies  journalism 
and  news  media  or  an  eminent  professional  journalist.  The  individual  selected  for  this  I 
appointment  will  contribute  to  the  education  of  students  in  the  Department  and  ! 
College  who  are  studying  long-range  factors  affecting  the  ability  of  the  news  media  to  !  i 
perform  their  functions  in  a  democratic  society.  | 

The  Marsh  Visiting  Professor  will  teach  up  to  two  courses  per  term,  engage  in  additional  di-  \ 
alogue  with  students  and  faculty,  pursue  current  professional  or  scholarly  interests,  and  con¬ 
tribute  to  the  direction  of  the  Howard  R.  Marsh  Center  for  the  Study  of 
Journalistic  Performance.  The  Center,  located  in  the  Department  of  Communication 
Studies,  supports  scholarly  research  on  democratic  functions  of  the  news  media.  i 

Applicants  for  the  Howard  R.  Marsh  Visiting  Professorship  should  send  a  vita,  evidence  of  ,  [ 
teaching  excellence,  and  three  letters  of  recommendation  to:  I  [ 

Marsh  Professor  Search  !  i 

Department  of  Communication  Studies 
The  University  of  Michigan 

2020  Frieze  Building,  105  South  State  Street,  Ann  Arbor,  Ml  48109-1285 
Questions  should  be  sent  to:  comm.studies.dept@umich.edu. 

Review  of  nominations  and  applications  for  single-term  or  academic  year  appointments  that  \  '< 
would  start  in  the  Fall  of  2005  will  begin  immediately  and  continue  until  the  |  j 
position  is  filled.  I 


The  University  of  Michigan  is  a  norhdiscriminatory/affirmative  action  employer. 
Women  and  minorities  are  encouraged  to  apply. 

The  University  is  responsive  to  the  needs  of  dual  career  couples. 


-  —  —  —  - 
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New  York  University 

CLINICAL  ASSISTANT  PROFESSOR 


Department  of  Journalism 
FACULTY  OF  ARTS  AND  SCIENCE 

The  Department  of  Journalism  in  the  Faculty  of  Arts  and  Science  at  New 
York  University  invites  applications  for  three  full-time,  non-tenure-track 
positions  at  the  rank  of  Clinical  Assistant  Professor.  We  are  seeking 
accompli.shed  joumali.sts  with  a  passion  for  teaching  the  basics  of 
Journalism  and  extensive  professional  experience  in  newspaper  and/or 
magazine  Journalism.  Duties  include  teaching  three  sections  a  semester 
of  introductory  graduate  and  undergraduate  classes  in  basic  writing  and 
reporting,  as  well  as  preparing  courses  and  consulting  on  curriculum 
issues  during  the  summer. 

The  successful  candidates  will  have  good  industry  contacts  and  a  desire 
to  help  build  our  distinguished,  innovative  and  distinctive  basic 
reporting  program  -  one  that  is  both  professionally  oriented  and 
intellectually  rich.  Teaching  experience  is  desirable.  Master's  degree 
helpful  but  not  required. 

Positions  will  begin  September  1, 2005,  pending  budgetary  and  administrative 
approval.  Send  cover  letter  and  resume,  by  January  5,  2005,  to  Professor 
William  Serrin,  Department  of  Journalism.  Faculty  of  Arts  and  Science, 
New  York  University,  10  Washington  Place,  New  York,  NY  10003. 

NYU  is  an  Equal  Oppominity/AfTinnative  Action  Employer. 


ACADEMIC 

ACADEMIC 

TENURE  TRACK  OR 
TENURED  POSITION 

Department  of  Journalism 


FACULTY  OF  ARTS  AND  SCIENCE 

The  Department  of  Journalism  in  the  Faculty  of  Arts  and  Science  at  New 
York  University  invites  applications  for  a  full-time,  tenure-track  or 
tenured  position,  rank  commensurate  with  qualifications,  field  open. 
The  Department  seeks  an  accomplished,  innovative  Journalist  or 
educator  with  extensive  professional  and/or  academic  experience  and  a 
distinguished  publishing  or  broadcast  record,  who  has  made  and  is 
expected  to  continue  making  a  significant  contribution  to  public 
knowledge  and  understanding  of  contemporary  affairs.  Teaching 
experience  is  desirable.  Masters  degree  or  Ph.D  helpful  but  not  required. 

Position  will  begin  September  1,  2005,  pending  budgetary  and 
administrative  approval.  Send  cover  letter,  resume  or  curriculum  vitae 
and  two  samples  of  your  work  by  January  5,  2005  to  Professor  Ellen 
Willis,  Department  of  Journalism,  Faculty  of  Arts  and  Science,  New 
York  University,  10  Washington  Place,  New  York,  NY  10003. 


NYU  is  an  Equal  OppMluniiy/Afnnnalive  Acikm  Emptoyer. 


ADMINISTRATIVE 

ADMINISTRATIVE 

GENERAL  MANAGER 
dispatch.com 
The  Columbus  Dispatch 

I  The  Columbus  Dispatch  is  the  number  one  source  of  information  in  central  Ohio  and  i 
I  the  only  daily  newspaper  serving  all  of  the  Columbus.  Ohio  metropolitan  market.  Dis- 
I  patch.com  is  the  official  website  for  the  newspaper  and  its  subscribers.  Along  with  its 
affiliated  radio,  local  and  statewide  television  stations,  websites  and  direct-marketing  ; 
companies.  The  Dispatch  serves  millions  of  consumers  weekly. 

,  We  are  seeking  a  General  Manager  who  manages  the  day-today  operational  components  of 
i  dispatch.com  and  other  new  media  operations.  This  person  will  direct  and 
!  coordinate  activities  of  the  New  Media  department  to  obtain  optimum  efficiency  and 
economy  of  operations,  as  well  as,  maximize  revenues  and  profits  of  the 
:  dispatch.com  website  and  other  new  media  ventures.  The  General  Manager  will  manage  and 
supervise  the  New  Media  department  and  will  have  P&L  responsibilities. 

Candidates  must  have  a  Bachelor's  degree  (or  equivalent  experience),  a  minimum  of 
I  five  years  of  new  media  experience,  previous  supervisory  experience,  extensive 
knowledge  of  the  Internet  and  other  media  publishing  platforms  and  must  be  proficient  j 
;  with  media  sales  terminology  and  measures.  This  person  must  have  a  successful 
!  track  record  in  managing  internet  websites  and  online  businesses  and  the  ability  to 
I  assemble  and  lead  teams  with  excellent  communication  skills. 

;  We  offer  a  positive  work  environment  with  a  competitive  compensation  and  benefits 
'  package  including  401(k),  health,  dental  and  vision  insurance,  tuition  assistance  and 
!  generous  vacation.  Interested  applicants  should  forward  a  cover  letter,  including  salary  re-  : 
;  quirements,  and  a  resume  to:  i 

The  Columbus  Dispatch,  Human  Resources  Department  I 

34  S.  Third  Street,  Columbus,  OH  43215 
Fax:  (614)  461-5533  or  E-mail:  jobs@dispatch.com 
We  are  an  equal  employment  opportunity  employer 


It’s  a_  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


WWW,  editorandpublisher.com 
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-HELP  WANTED- 


ADMINISTRATIVE 

ADVERTISING 

ADVERTISING 

ADVERTISING 

PUBLISHER 

New  England 

Due  to  promotion  we  are  seeking  a 
proven  leader  to  become  publisher  at 
one  of  our  newspapers.  We’re  seeking 
someone  who  has  a  successful  track 
record  of  publishing  award  winning  news¬ 
papers  while  maintaining  excellent  finan¬ 
cial  results. 

The  ideal  candidate  will  have  extensive 
sales  and  marketing  experience.  We 
need  someone  who  believes  in  com¬ 
munity  involvement  and  understands 
the  value  of  the  publisher  keeping  in 
touch  with  key  advertisers. 

We  offer  a  competitive  salary  and  bonus 
program  plus  a  comprehensive 
benefits  package. 

Please  submit  your  resume  along  with 
a  cover  letter  and  salary  history  to: 

Charles  Sheridan  (609)  396-8356 
Or  E-mail:  jobs@journalregister.com 


CHIEF  OPERATING 
OFFICER 

The  family-owned  East  Oregonian  Pub¬ 
lishing  Co.  seeks  a  chief  operating 
officer  to  oversee  its  two  community  dai¬ 
lies,  3  community  weeklies  in  Oregon 
and  Washington  and  multi-state  agricul¬ 
tural  weekly. 

The  EOPC  puts  a  premium  on  journalism 
and  serving  its  communities  while  also 
running  a  healthy  business.  We  have 
grown  considerably  over  the  past  two 
decades  and  aim  to  continue  that  trend. 
Publisher  experience  required. 

Send  cover  letter  and  resume  to: 
Stephen  A.  Forrester 
President  and  CEO 
East  Oregonian  Publishing  Company 
P.O.  Box  210;  Astoria  OR  97103. 


PRESIDENT 

Major  NJ/NY  metropolitan  area  publishing 
company  seeks  an  individual  to 
create,  develop  and  manage  its  new 
niche  products  division.  The  successful 
candidate  must  have  an  impressive 
record  of  leadership  in  the  publishing 
industry.  High  energy  and  an  entrepre¬ 
neurial  flair  are  essential. 

We  are  an  employer  of  choice  offering 
excellent  pay  and  fringe  benefits. 

Send  resume  to: 

Box  3795,  Editor  &  Publisher 
Classified  Department 
770  Broadway,  7th  Floor 
New  York,  NY  10003 

Or  E-mail  with  Box  3795  in  subject  to: 
hpreuss@editorandpublisher.com 


CLASSIFIED 
ACCOUNT  EXECUTIVE 

VNU,  a  leading  business-to-business  information  company,  has  a  great 
opportunity  for  a  Classified  Account  Executive  to  join  Editor  &  Publisher’s 
Classified  team. 

Responsibilities  include  managing  existing  account  base  as  well  as  ongoing  new 
business  development.  Ideal  candidate  will  have  at  least  3  years 
of  inside  sales  experience.  Must  have  great  communication  skills,  be  a 
team  player  with  a  great  attitude  and  have  high  energy. 

VNU  offers  competitive  salary  plus  potential  to  earn  commissions.  We 
also  have  a  comprehensive  benefits  package  that  includes  a  401(k)  plan 
and  a  pension  plan. 

Send  resume  with  cover  letter  indicating  salary  requirements  to: 

VNU  Business  Publications 
E-mail;  MMRopportunities@vnuusa.com 
Please  indicate  “Classified’'  in  subject  line  when  E-mailing  resume 
Fax;  (646)  654-7278  codeBC 


CLASSIFIED  DIRECTOR 

The  San  Gabriel  Valley  Newspaper  Group  in  Southern  California  (100,000  circulation)  is 
seeking  an  aggressive  Sales  Director  to  join  our  team  of  Classified  sales  professionals. 
We  are  looking  for  a  strategic  thinker  with  a  proven  track  record  and  excellent  communi¬ 
cation  skills.  Responsibilities  include  directing  supervisors  and  staff  in  areas  of  sales 
strategies,  customer  relationships,  analysis  of  competitive  media,  managing  revenue  and 
expense  budgets  in  a  multimedia  environment  while  providing  ethical  leadership. 

The  ideal  candidate  will  have  demonstrated  abilities  in  developing  and  implementing  reve¬ 
nue  growth  strategies  preferably  in  a  classified  environment.  You  should  possess  strong 
motivational,  analytical,  and  organizational  skills.  Working  knowledge  of  daily,  TMC,  niche 
and  interactive  media  products  will  increase  your  success  rate.  The  candidate  will  have  a 
college  degree  in  advertising  or  marketing  or  similar  work  experience.  We  offer  competi¬ 
tive  salary,  bonus  and  benefits  program  including  401(k).  Submit  cover  letter,  resume, 
and  salary  history  via  E-mail  to  to:  sgvnjobs@sgvn.com  OR 

San  Gabriel  Valley  Newspaper  Group,  Human  Resources  Department 
1210  North  Azusa  Canyon  Road,  West  Covina,  CA  91790 
FAX;  (626)337-0514 


ACCOUNT  EXECUTIVE 

The  Observer  &  Eccentric  Newspapers  seeks  results-oriented  sales  professional. 
Bachelor’s  degree  or  equivalent  work  experience,  minimum  2  years  outside  sales  ex¬ 
perience.  Strong  background  in  selling  advertising  for  niche  publications  plus  proven 
track  record  of  prospecting  new  business  desired.  We  offer  a  great  work  environment 
plus  excellent  benefits.  Please  E-mail  (preferred)  or  fax  resume  to: 

employment@oe.homecomm.net  Fax:  (734)  953-2057 


CLASSIFIED  ADVERTISING  MANAGER 

Tahoe-Carson  Area  Newspapers,  publisher  of  the  Nevada  Appeal  in  Carson  City,  Nevada, 
is  seeking  a  classified  advertising  manager  to  lead  our  centralized  classified  sales  team 
of  13,  who  sell  for  our  region  of  seven  newspapers  (with  total  circulations  of  52,000 
daily  and  61,000  Sunday).  Our  newspaper  group  is  owned  by  the  respected  Swift  News- 
papersoone  of  the  few  remaining  family-owned  newspaper  companies  of  note  in  the 
USA. 

Our  team  is  highly  professional  and  accountable,  and  deserve  the  very  best  leadership. 
Our  team  of  regional  department  heads  is  solid,  very  successful,  and  congenial.  See  why 
our  employees  enjoy  coming  to  work!  The  central  classified  office  is  in  beautiful  Carson 
City,  surrounded  by  the  Sierra-Nevada  mountains  that  enclose  the  divine  waters  of  gorgeous 
Lake  Tahoe,  just  25  miles  up  the  road.  The  ideal  candidate  will  have  ample  years 
of  classified  advertising  management  experience  at  small  to  medium  size  newspapers, 
and  possess  the  gift  of  targeted  vision  and  out-of-the  box  creativity. 

We  need  a  strong  and  balanced  leader  who  can  progress  our  great  past  successes 
through  2005  and  beyond.  Benefits  include  401(k),  medical/health/dental  insurance, 
quarterly  bonus,  and  competitive  pay  for  our  size  operation.  We  are  a  small  company. 
We  are  not  a  metro-like  company! 

Interested  executives  should  send  resume  and  compensation  expectation  in  strict  confi¬ 
dence  to:  Gail  Powell-Acosta,  Regional  Advertising  Director/Tahoe-Carson  Area 
Newspapers,  580  Mallory  Way,  Carson  City,  Nevada  89701. 

E-mail:  gpowell@t-can.org 


ADVERTISING 

DIRECTOR 

Driven,  experienced  advertising  sales 
manager  needed  for  fast  growing  peri¬ 
odical  publisher  based  in  Worcester 
County,  Massachusetts.  Successful 
candidate  will  develop  training  programs, 
work  accounts  with  sales  team, 
and  participate  in  strategic  planning. 
Resumes  to: 

Publisher 

Holden  Landmark  Corporation 
1650  Main  Street,  Holden,  MA  01520 
Or  gcharter@holdenlandmark.com 
No  phone  calls,  please 


SALES  MANAGER 

We’re  looking  for  a  sales  manager  for 
our  shopper  products  in  West  Michigan. 
Experience  in  the  shopper  and  free- 
distribution  business  is  a  must.  The 
successful  applicant  will  have  a  proven 
record  in  leading  sales  staff  and  pro¬ 
moting  a  productive  atmosphere  while 
formulating  strategies  with  staff  to  pro¬ 
duce  required  revenue.  Reply  to; 

Box  3794,  Editor  &  Publisher 
Classified  Department 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  with  Box  3794  in  subject; 
hpreuss@editorandpubiisher.com 


CLASSIFIED 


One  of  the  midwest’s  finest  suburban 
newspapers  located  in  Kansas  City  is 
looking  for  a  Classified  Sales  Manager, 
Attractive  salary  plus  bonus  plan. 

Oversees  8  weeklies  and  3  niche  prod¬ 
ucts.  Proven  track  record  and 
references. 

Send  resume  to: 

Roy  Biondi 
Sun  Publications 
7373  W  107th  Street 
Overland  Park,  KS  66212 

OR  E-mail  to: 

rbiondi@sunpublications.com 


Obstacles  don't  have  to  stop  you. 
If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

-  Michael  Jordan 


C6  EDITOR  &  PUBLISHER  CLASSIFIEDS  DECEMBER  2004 


www.editorandpublisher.com 


Phone:1-888-825-9149  -  C| 

[1 

ISSI 

FI 

El 

lAD 

IVE 

HI 

ISI 

Nl 

|]  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  • 

MMACMAHON@EDITORANDPUBLISHER.COM 

•  HPREUSS@EDITORANDPUBLISHER.COM 

-HELP  WANTED- 


ADVERTISING 


ADVERTISING 


ADVERTISING 


ADVERTISING 


ONLINE  SALES  AND 
MARKETING  MANAGER 

Work  for  The  Ledger  (Lakeland,  Florida),  a  New  York  Times  owned  newspaper,  creating  and 
launching  Internet  specialty  web  sites  for  the  local  market.  Responsible  for 
site  revenue  growth,  leveraging  the  strength  of  high  traffic  on  The  Ledger’s  web  sites  - 
www.theledger.com.  Requires  ability  to  multi-task  at  a  fast  pace,  manage  and  train 
sales  people,  work  with  multiple  vendors  and  products,  and  understanding  of  a  wide 
range  of  local  industries. 

Excellent  benefits,  fast-growing  division  with  forward-thinking  corporate  strategy. 
Competitive  salary  commensurate  with  experience.  The  Ledger  offers  a  comprehensive  flex¬ 
ible  benefits  package.  Medical,  prescription,  hearing,  vision,  dental  and  life 
insurance  available  at  low  cost.  Great  401(k)  and  noncontributory  pension  plan. 

The  Ledger  encourages  applications  from  those  with  diverse  backgrounds.  The  Ledger  is  a 
DRUGFREE  workplace.  Apply  online  at:  www.TheLedger.com/LedgerJobs. 

No  phone  calls,  please 


CLASSIFIED  ADVERTISING 
MANAGER 

The  Blade,  the  Pulitzer-prize  winning  newspaper  serving  northwestern  Ohio  and 
southeastern  Michigan,  is  seeking  an  aggressive,  motivated  sales  manager  to  lead 
our  classified  sales  team  of  40  employees. 

We  are  looking  for  a  strategic  thinker  with  a  proven  track  record  of  revenue  growth 
and  relationship  building.  The  ideal  candidate  will  have  demonstrated  success  in  advertising 
management,  strong  and  effective  communication  skills  and  possess 
topcotch  team  leadership  capabilities,  including  online  marketing  initiatives. 

Responsibilities  include  managing  the  inside  and  outside  sales  divisions.  This  position 
will  assess  the  competitive  market  and  be  accountable  for  managing  revenue  and  expenses 
for  a  multitude  of  classified  related  initiatives  and  products. 

A  college  degree  in  advertising  or  marketing  or  similar  work  experience  is  required. 
We  offer  a  competitive  salary,  bonus  and  benefit  program  including  a  401(k)  plan. 
Please  submit  cover  letter,  resume  and  salary  history  to: 

E-mail;  HR@toledoblade.com 
THE  BLADE 

Human  Resources  Department 
541  N.  Superior  Street,  Toledo,  OH  43660 


DIVISIDNAL  SALES  MANAGER 

The  Las  Vegas  Review  Journal  and  Las  Vegas  Sun  (NV),  JOA  newspapers,  seeks  an  expe¬ 
rienced  advertising  sales  professional  to  join  our  management  team  in  the  local  retail  ad¬ 
vertising  department.  In  addition  to  experiencing  one  of  the  most  creative  media  teams 
in  the  newspaper  industry,  you  would  live  in  Las  Vegas,  the  fastest  growing  and  most  ex¬ 
citing  market  in  the  country. 

This  successful  leader  will  have  a  minimum  3-5  years  sales  experience  with  a  daily  metro 
newspaper  including  supervisory/management  responsibilities.  If  you  can  sell  with  enthu¬ 
siasm,  have  the  ability  to  handle  a  number  of  assignments  simultaneously,  know  how  to 
motivate  sales  people  and  have  the  experience  to  mentor  an  experienced  staff,  we  would 
like  to  hear  from  you. 

You  will  join  a  leading  edge  company  with  a  diverse  publication  and  online  product  line  in¬ 
cluding  shoppers,  alternative  publications,  direct  mail  progran.s,  Spanish  language  publi¬ 
cations  and  magazines.  This  is  a  great  opportunity  to  work  with  a  variety  of  products  and 
to  grow  with  a  successful  management  team.  Send  your  resume  to: 

Las  Vegas  Review  Journal 
P.O.  Box  70,  Las  Vegas,  NV  89125-0070. 

Attn:  Diane  Winnemuller,  Local  Retail  Advertising  Manager 
OR  E-mail  to  :  dwinnemuller@reviewjournal.com 

Pre  employment  drug  testing  required.  We  are  an  EOE. 


ADVERTISING  DIRECTDR 

Join  us  in  our  quest  to  be  the  best  media  company  of  our  size  in  America.  Cape  Cod 
Times  (50,000  daily,  60,000  Sunday)  seeks  a  dynamic,  energetic  and  bright  leader 
for  its  progressive  advertising  department.  (This  rare  opportunity  is  the  result  of  our 
current  ad  director  being  promoted  to  a  general  manager  position  within  our  group.) 
The  ad  director  leads  a  staff  of  sixty  and  is  responsible  for  all  aspects  of  advertising 
sales  and  service.  The  ad  director  is  a  valued  member  of  the  newspaper’s  executive 
committee  and  prominent  representative  in  the  community. 

The  ideal  candiaate  will  hold  a  bachelor’s  degree  or  higher  and  have  at  least  5  years 
experience  as  a  proven  ad  department  leader.  Superior  people  skills,  budgeting  skills 
and  a  high  degree  of  motivation  and  independence  are  critical.  The  successful  candidate 
will  have  the  fortitude  to  hang  tough  in  difficult  situations,  yet  be  quick  to  recognize  and  ceF 
ebrate  staff  and  department  successes. 

Please  send  a  cover  letter  and  resume,  including  salary  expectations,  to: 

Leslie  Terry,  Human  Resources  Manager 

Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 
Or  E-mail:  lterry@capecodonline.com 
EOE 


ADVERTISING  DIRECTDR 

The  Herald  and  Sunday  Herald  Press,  located  in  New  Britain,  CT  seeks  an  experienced, 
hands-on,  daily  newspaper  advertising  professional  to  manage  its  20  employee  staff.  Com¬ 
prehensive  knowledge  of  all  categories  of  advertising,  including  online, 
is  required  in  this  position.  Tremendous  advancement  opportunity  in  a  publicly  held 
company  awaits  the  successful  candidate.  Please  mail  resume  and  compensation 
history  to: 

The  Herald 

1  Herald  Square,  New  Britain,  CT  06050 
Attn;  Human  Resources 
Or  E-mail:  nyoung@newbritainherald.com 


CIRCULATION 


JIRCULATION 


CIRCULATIDN  DIRECTDR 

Times-Shamrock  Communications  is  seeking  an  experienced  circulation  director  for 
our  two  dailies  in  the  Scranton/Wilkes-Barre  market  of  Northeastern  Pennsylvania. 
With  a  combined  daily  circulation  of  95,000  and  combined  Sunday  of  107,000,  the 
ideal  candidate  must  have  a  proven  track  record  of  success. 

Providing  outstanding  leadership  to  grow  circulation,  oversee  a  successful  sales  and 
marketing  plan  and  provide  excellent  customer  service  is  key  in  this  competitive  envF 
ronment.  The  ability  to  develop,  communicate  and  implement  strategies  is  a 
necessity.  Five  or  more  years  experience  in  circulation  operations  management, 
strong  communication,  organizational  and  tactical  planning  skills  are  a  must.  Creating 
budgets,  goals  and  action  plans  required. 

Times-Shamrock  Communications  is  a  family-owned  media  corporation  encompassing  33 
print,  12  radio  broadcasting  properties  and  a  distribution  company.  We  offer  a  competitive 
salary,  generous  benefits  package  and  the  opportunity  to  lead  two 
award-winning  newspapers.  If  you’re  looking  for  a  challenging  career  with  significant 
bottom-line  impact  then  this  position  may  be  for  you.  EOE.  All  inquiries  in  strict  confidence. 
Please  send  or  E-mail  resume  and  salary  requirements  to: 

Harold  Marion,  Times-Shamrock 
149  Penn  Avenue,  Scranton,  PA  18505 
E-mail:  hmarion@timesshamrock.com 


SALES  MANAGER:  DIRECT/SHARED  MAIL 

The  News  Tribune  is  looking  for  a  Sales  Manager  to  direct  a  sales  operation,  manage 
and  direct  sales  and  support  staffs  to  generate  new  accounts  while  providing  excellent 
service  for  existing  advertisers.  Monitor  and  analyze  sales  results. 

Lead  through  innovation  and  creativity  with  innovative  sales  programs  designed  to 
achieve  sales  goals.  At  least  5  years  experience  in  direct  newspaper  advertising  manage¬ 
ment.  College  degree  preferred.  Experience  working  with  large  major  accounts  and 
strong  negotiating  skills.  Experience  in  direct  mail,  TMC,  classified  and  retail  advertising; 
on-line  -  Internet  and  computer  skills  are  all  pluses. 

Resume  to;  The  News  Tribune,  P.O.  Box  11000,  Tacoma,  WA  98411. 
E-mail:  lorene.lenderman@thenewstribune.com  EOE. 

www.eclitorandpublisher.com 


CIRCULATION  /  MARKETING  DIRECTOR 

The  Grand  Island  (Nebraska)  Independent  newspaper  is  seeking  a  talented  manager  to 
guide  and  direct  our  circulation,  marketing  and  distribution  departments.  Strong  leadership, 
excellent  communication  skills,  and  a  passion  for  customer  service  are  required. 
The  successful  candidate  will  have  a  thorough  knowledge  of  circulation  marketing  and  a 
minimum  of  two  years  supervisory  experience  in  a  circulation  or  distribution  department. 

We  offer  a  competitive  compensation/benefits  package  in  an  area  with  high  quality 
of  life  and  affordable  cost  of  living.  Contact;  Molly  Holcher,  HR  Coordinator, 
Grand  Island  Independent,  422  W.  1st  Street,  Grand  Island,  Nebraska  68801. 
US  Mail:  P.O.  Box  1208,  zip  code  68802. 

E-mail:  molly.holcher@theindependenLcom.  EOE. 
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CIRCULATION 

CIRCULA’nON 

1 

CONTRACT  VENDOR 

OPPORTUNITY  STOREFRONT  KIOSK  SALES 


The  Denver  Newspaper  Agency,  publisher  of  The  Denver  Post  and  Rocky  Mountain  News 
is  accepting  bids  from  Storefront  Kiosk  Sales  vendors.  Qualified  vendors  will  be  contracted 
to  sell  both  brands  at  retail  outlets  in  the  Denver  metropolitan  area  and  the  Colorado 
market.  Contractor  must  recruit,  develop  and  maintain  a  professional  sales  force  to  meet 
staffing  requirements  to  sell  subscriptions  at  major  retail  grocery  chain  outlets.  Must  be 
bondable  and  comply  with  state  and  federal  regulations  and  insurance  requirements. 

Inquiries  should  be  directed  to:  gcampbell@denveniewspaperagency.com 
Greg  Campbell,  Retail  Sales  Manager  Denver  Newspaper  Agency, 

400  W.  Colfax  Ave,  Denver,  CO  80204. 


CIRCULATION  CENTER  MANAGER 

The  Las  Vegas  Review-Journal  is  seeking  an  experienced  circulator  ready  to  move  up  to  [ 
serve  as  a  center  manager  in  one  of  the  cities  in  the  UP.SE.  This  position  oversees  the 
distribution  of  some  40,000  newspapers  and  manages  service  to  our  customers.  Will  be  I 
accountable  for  10-15  employees,  over  100  contractors,  and  an  annual  budget. 

Must  have  at  least  a  high  school  diploma  or  equivalent,  be  a  motivated  ,  and  possess  a 
valid  drivers  license  and  reliable  vehicle.  The  successful  candidate  will  have  had  five 
years  of  managerial  experience  and  a  demonstrated  ability  to  effectively  communicate 
with  and  manage  a  distribution  staff.  I 

If  you  are  interested  and  you  meet  these  qualifications,  send  resume  and  salary  expecta¬ 
tions  to  Las  Vegas  Review  Journal,  Human  Resources,  P.O.  Box  70,  Las  Vegas,  j 
NV  89125.  j 

You  may  also  E-mail  (NO  attachments)  to;  hr@review  journal.com 

Pre-employment  drug  screen  required.  EOE.  I 


DIRECTOR  OF  OPERATIONS  AND  CIRCULATION 

Southwest  Georgia's  #1  daily  needs  a  proven  individual  to  lead  our  mailroom  and  circulation 
department.  We  are  seeking  a  unique  individual  with  a  solid  track  record, 
highly  skilled  in  BOTH  the  entire  mailroom  and  circulation  function. 

The  individual  we  hire  must  know  all  aspects  of  managing  and  organizing  an  efficient  '  j 
mailroom.  Along  with  being  a  mailroom  expert  our  candidate  will  have  at  least  5  years  ,  i 
of  successful  management  of  the  entire  circulation  department.  You  must  be  people  !  ! 
oriented  and  possess  good  communication  skills  while  being  a  “hands  on'  manager.  |  ' 
The  person  we  select  should  have  a  history  of  achieving  budgeted  numbers  while  increasing 
efficiencies.  I 

We  offer  a  great  opportunity  for  career  growth,  a  competitive  compensation  plan,  and  I  I 
a  good  benefits  package.  If  you  possess  these  qualities  and  you’re  ready  to  roll  up  i 
your  sleeves  and  work  hard,  please  send  your  resume  to:  | 

Box  3822,  Editor  &  Publisher  Ciassified 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
Or  E-mail  with  Box  3822  in  subject  to:  hpreuss@editorandpubiisher.com 


CIRCULATION  OPERATIONS  MANAGER  | 

The  Antelope  Valley  Press  in  Palmdale  California  is  looking  for  a  strong  manager  to  oversee  j 

the  home  delivery  and  single  copy  operations.  Responsibilities  include,  improving  | 

carrier  CPM  minimizing  carrier  turnover  and  improving  carrier  retention.  Also,  increasing 
sales,  controlling  returns  and  minimizing  sellouts  in  single  copy.  Directly  responsible  for  ' 
all  functions  related  to  a  home  delivery  independent  contractor  delivery  force  and  an  em¬ 
ployee  based  single  copy  operation.  | 

We  are  a  seven  day  operation  in  a  very  competitive  market.  Must  be  a  decision  maker 
that  is  able  to  lead  by  example.  PBS  and  Bellatrix  experience  a  plus.  A  minimum  of  five 
years  operations  experience  in  home  delivery  and  single  co(w  is  required.  The  Antelope 
valley  is  one  of  the  most  desirable  areas  in  southern  California  and  offers  many 
affordable  housing  opportunities.  Send  resumes  to  P.O.  Box  4050  Palmdale,  Cali¬ 
fornia  93590  or  E-mail  to;  personnel@avpress.com. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.editorandpublisher.com - 


_ CIRCULATION _  j  _ CIRCULATION _ 

I  CIRCULATION  SALES  DIRECTOR 

The  Douglas  County  Sentinel  has  an  immediate  opening  for  a  Circulation  Sales  Director.  The ; 
right  candidate  for  this  position  must  be  multi-task  oriented,  with  previous  j 
circulation  sales  and  management  experience.  This  position  will  also  be  responsible! 
for  our  day-to-day  circulation  office  operations  and  a  small  staff  of  full  and  part-time  I 
'employees  of  a  daily,  a  weekly,  and  a  TMC.  Douglas  County  is  located  30  minutes | 
I  west  of  Downtown  Atlanta.  Close  enough  to  take  the  advantage,  but  far  enough  away! 
I  to  enjoy  the  quality  of  life.  We  offer  a  competitive  salary  plan  and  excellent  benefits  i 
'  package  that  includes  medical,  dental,  vacation  and  401(k).  Fax  or  E-mail  resume  to:  ! 


(770)  949-7556  mlynch@douKlascountysentinel.com 


EDITORIAL 

EDITORIAL 

EDITOR 

The  Courier,  a  12,000-circulation  morning  newspaper  in  Russellville,  Ark.,  seeks  an  ener¬ 
getic  editor.  A  recipient  of  23  Arkansas  State  Press  Association  awards  in  2004,  The 
Courier  is  the  Arkansas  River  Valley’s  source  for  news,  entertainment,  sports  and  adver¬ 
tising  information.  This  is  a  big  job  and  requires  energy,  vision  and  talent  to  match.  The 
Courier  editor  is  responsible  for  the  planning,  editing  and  production  of  the  newspaper; 
including  assigning  stories,  designing  pages  and  making  certain  deadlines  are  met. 

The  editor  is  responsible  for  the  work  and  development  of  an  11-person  newsroom  team 
and  is  a  member  of  The  Courier’s  management  team.  Interested  candidates  should  have 
a  bachelor’s  degree  in  journalism  and  a  minimum  of  five  years  daily  newspaper  experience. 
If  you’re  an  experienced  editor  looking  for  the  next  challenge  and  have  a  desire  to 
live  in  a  quality  community,  then  send  your  resume  and  samples  to:  Neal  Ronquist, 
Publisher,  The  Courier,  201  East  Second  St.,  Russellville,  AR  72811. 


MANAGING  EDITOR 

The  Sun  Gazette  Newspaper  is  seeking  a  Community-Minded  Editor  with  management  ex¬ 
perience.  Candidate  must  have  previous  newspaper  experience  with  a  journalism  degree. 
We  are  seeking  a  talented,  self  starter  that  can  motivate  the  staff  and 
take  our  news  product  to  the  next  level.  Candidate  must  understand  and  embrace  all 
facets  of  the  community  journalism. 

Excellent  benefits  and  competitive  salary.  Join  a  well-established  weekly  newspaper! 
The  Sun  Gazette  covers  the  following  areas:  McLean,  Great  Falls,  Vienna,  Oakton 
and  Arlington! 

E-mail  resume  to:  dtalla@sungazette.net  Or  call  (703)  846-8442 


BUSINESS  EDITOR  | 

i  The  Cape  Cod  Times,  an  award-winning,  50,000-circulation  daily  based  in  Hyannis,  | 
I  Massachusetts,  is  seeking  an  experienced  editor  and  writer  to  head  its  dynamic  business  | 
i  section.  Candidates  must  have  at  least  five  years  of  editing  experience  and  at  i 
I  least  three  years  of  experience  as  a  business  editor  or  writer.  Familiarity  with  the  production  I 
side  of  the  aisle  is  helpful,  but  we  are  primarily  seeking  a  business  journalist  I 
who  grasps  the  ins  and  outs  of  the  stock  market  as  well  as  the  importance  of  prices  at 
the  supermarket;  who  can  plan  a  series  on  the  effect  of  immigration  laws  on  Cape 
I  employment  one  day  and  the  next  day  write  copy  for  a  reader  contest  on  how  to  relax  ' 
I  at  the  office.  Supervisory  experience  is  preferred.  Please  send  resume  and  samples 
to:  Alicia  Blaisdell-Bannon,  Managing  Editor/Features,  Cape  Cod  Times,  319 
Main  Street,  Hyannis,  MA  02601.  No  phone  calls  or  E-mails. 


EDITOR 

j  Editor  who  can  bring  us  new  energy  j 
i  and  take  us  to  new  levels  needed 
for  East  Coast  Jewish  weekly.  Must 
have  experience  in  Jewish  I 
'  journalism  or  3-5  years  of  community  | 

I  journalism.  Send  resume  to; 

Box  3821,  Editor  &  Publisher 
Classified  Department 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Or  E-mail  with  Box  3821  in  subject  to:  | 
hpreuss@editorandpublisher.com 


REPORTER 

for  small,  family-owned  daily  in  beautiful 
Southeast  Alaska.  Page  design  and  edit¬ 
ing  skills  helpful.  Benefits:  paid  vacation, 
health,  dental  insurance,  sick  leave,  paid 
holidays,  401(k)  and  profit  sharing. 

Send  letter,  resume  and  clips  to: 

Tena  Williams 
Ketchikan  Daily  News 
501  Dock  Street 
Ketchikan,  Alaska,  99901. 
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EDITORIAL 


-HELP  WANTED- 


MAILROOM 


MAILROOM 


PRESSROOM 


SENIOR 

EDITOR 

Leading  sports  organization  seeks 
Senior  Editor  to  supervise  production 
of  a  wide  range  of  communications  ma¬ 
terials,  including  weekly,  monthly,  quar¬ 
terly  and  annual  publications.  Position 
also  requires  ability  to  work  closely  with 
creative  design  team  to  help  ensure 
consistent,  professional  image  of  national 
organization. 

Respond  with  resume  to: 
jobmkt2003@yahoo.com 


EDITOR 

Editor  needed  for  The  Courier,  one  of 
New  England's  leading  weeklies,  in 
beautiful  Littleton,  New  Hampshire. 

Must  be  hands-on,  proficient  in  Quark 
and  Photoshop  and  able  to  lead  and 
develop  reporters.  Enjoy  an  excellent 
quality  of  life  while  directing  coverage 
on  everything  from  presidential  primaries 
to  grade  school  plays.  The  Courier 
is  5060  pages  per  week  with  a  generous 
newshole.  The  new  editor  will  enjoy 
local  editorial  control  and  his/her  input 
will  help  determine  future  publication 
frequency. 

The  Courier  is  part  of  Salmon  Press 
which  operates  nine  other  weekly 
newspapers  from  the  Lakes  Region  to 
the  Great  North  Woods.  Submit  cover 
letter  and  resume  to: 

Rich  Piatt,  Publisher 
Salmon  Press  Newspaper 
P.O.  Box  729,  Meredith,  NH  03253 
E-mail:  publisher@salmonpress.com 


PACKAGING  DISTRIBUTION 
CENTER  MANAGER 

Looking  for  a  seasoned  “hands-on”  Packaging  Distribution  Center  Manager 

The  successful  candidate  will  possess: 

•  6-10  years  experience  at  a  mid-sized  daily  with  at  least  3-5  years  in  management 

•  High  speed  inserter  experience  producing  high  page  count  packages 

•  Excellent  supervisory  and  interpersonal  skills  in  developing,  managing  and  training 
staff 

•  Excellent  organizational,  planning,  analytical  and  troubleshooting  skills 

•  Strong  communications  skills  both  verbal  and  written 

•  Strong  mechanical  and  maintenance  background  preferred 

•  College  degree  preferred,  but  work  experience  will  be  strongly  considered 

•  Strong  Computer  skills/Microsoft  office  software 

Responsible  for  all  department  operations,  maintenance,  hiring,  training,  planning, 
scheduling  and  budgeting  of  Zone  4  morning  newspaper.  An  Equal  Opportunity  Employer, 
we  enjoy  a  drug  free  workplace.  Successful  pre-employment  drug  screening 
required. 

A  competitive  salary,  bonus  and  benefit  package  awaits  the  ideal  candidate.  Send  a 
cover  letter,  confidential  resume  and  salary  history  to: 

Box  3800,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
Or  E-mail  with  Box  3800  in  subject  line  to:  hpreuss@editorandpublisher.com 


_ PRESSROOM _ 

PRESS 

OPERATORS 

& 

PRODUCTION 

MANAGER 

Openings  with  large  commercial 
webhouse.  Single  Width  open  web.  Expe¬ 
rienced  running  four  color.  Work  in  Sunny 
California.  Openings  near  San  Francisco 
and  Los  Angeles. 

E-mail  resume  to: 

etervol@yahoo.com 


PRESSROOM 


PRESSROOM  FOREMAN 

Very  successful  Midwestern 
daily/commercial  printer  seeks 
pressroom  foreman  to  lead  Communi¬ 
ty/Headliner  shop.  Need  an  experienced, 
organized,  qualityKfriven,  working  manag¬ 
er  to  help  our  business  grow.  Excellent 
wage  and  benefits  package,  including 
401(k),  health,  dental,  vision,  life  and 
more. 

Send  responses  to: 

Box  3807,  E&P  Classifieds 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
or  E-mail: 

mmacmahon@editorandpublisher.com 


ASSISTANT 

PRESSROOM 

FOREMAN 

New  York  Post  is  seeking  to  fill  the  po¬ 
sition  of  assistant  pressroom  foreman. 
Candidates  must  nave  the  knowledge 
of  GOSS  NEWSLINER  Presses.  Can¬ 
didates  must  have  a  strong  leadership, 
management,  interpersonal  skills  and 
the  ability  to  lead  and  motivate.  All  can¬ 
didates  must  be  a  journeyman  pressmen 
and  belong  to  the  GCIU. 

Fax  all  resumes  to: 

(718)  742-3137 

PRODUCnON/TECH 

OPERATIONS  DIRECTOR 

The  Portland  Press  Herald/Maine  Sunday 
Telegram,  one  of  New  England’s 
premier  daily  newspapers,  has  an  im¬ 
mediate  opening  for  an  operations  di¬ 
rector  to  oversee  its  pre-press,  distribu¬ 
tion,  facilities  and  press  operations.  Lo¬ 
cated  on  the  beautiful  Maine  coast,  with 
office  buildings  in  historic  downtown 
Portland,  our  award  winning  75,000 
daily  and  120,000  Sunday  newspaper 
seeks  an  experienced  director  to  join 
our  executive  management  team.  A  re¬ 
lated  degree  and  a  minimum  of  3  years 
experience  directing  newspaper  opera¬ 
tions  are  required.  Management  experi¬ 
ence  in  a  union  environment  is  desirable. 
This  position  offers  a  competitive 
salary,  an  excellent  benefits  package 
and  an  incentive  program.  Interested 
candidates  are  encouraged  to  send  a 
cover  letter,  their  resume  and  compen¬ 
sation  history  to: 

huinanresources@prassherald.com 
An  Equal  Opportunity  Employer 


PRESSROOM 


PRESSROOM 


PRESSROOM 


PRESSROOM 


PRESSROOM  MANAGER 

Looking  for  an  experienced  and  seasoned  “hands-on”  Pressroom  Manager 

The  successful  candidate  will  possess: 

•  Single  width  web  offset  experience,  prefer  GOSS  Urbanite  or  Community 

•  Strong  mechanical  and  maintenance  background 

•  Have  excellent  supervisory,  interpersonal  and  time  management  skills 

•  Have  excellent  planning,  analytical  and  troubleshooting  skills 

•  Strong  communications  skills  both  verbal  and  written 

•  College  degree  preferred,  but  work  experience  will  be  strongly  considered 

•  Strong  Computer  skills/Microsoft  office  software 

Responsible  for  all  department  operations,  maintenance,  hiring,  training,  planning, 
scheduling  and  budgeting  of  Zone  4  morning  newspaper.  An  Equal  Opportunity  Employer, 
we  enjoy  a  drug  free  workplace.  Successful  pre-employment  drug  screening 
required. 

A  competitive  salary,  bonus  and  benefit  package  awaits  the  ideal  candidate.  Send  a 
cover  letter,  confidential  resume  and  salary  history  to: 

Box  3801,  Editor  &  Publisher  Classifieds 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
Or  E-mail  with  Box  3801  in  subject  line  to:  hpreuss@editorandpublisher.com 


PRESSROOM  FOREMAN 

Odessa  American,  Odessa,  Texas  is  looking  for  a  Press  Foreman.  Harris  1650  press  for 
27k  circulation  daily.  Responsibilities  include  leading  ongoing  quality  improvement 
efforts,  waste  reduction,  ensuring  products  produced  for  internal  and  external  customers 
meet  deadlines,  quality  and  productivity  goals.  Provide  professional  leadership  and  direc¬ 
tion  to  all  press  department  employees  while  maintaining  a  productive  atmosphere  and 
high  morale. 

Qualification  and  requirements  include  at  a  minimum  a  high  school  diploma,  college  degree 
or  equivalent  experience  will  be  a  plus.  Requires  five  to  seven  years  of  experience 
running  double  width  offset  newspaper  presses.  Must  have  experience  supervising  press 
crews  and  delegating  press  assignments  to  press  crew  members.  Must  be  able  to  work 
under  pressure  situations  while  maintaining  a  professional  demeanor  at  all  times.  Must 
have  good  customer  service  skills. 

We  offer  a  competitive  salary  and  comprehensive  benefits  package,  for  consideration, 
please  submit  resume  with  salary  requirements  to: 

Odessa  American,  Attn:  Bob  Braswell 
222  E.  4th.  Street,  Odessa,  Texas  79761 
E-mail:  braz@oaoa.com 

Odessa  American  is  an  Equal  Opportunity  Employer. 


Gassified  Advertising  Call  Hazel  Preuss  at  888*825-9l49 
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-HELP  WANTED-. 


PRESSROOM  PRESSROOM 


PRESSMEN/ROLLMEN 

Growing  suburban  Detroit,  (Troy)  Ml  printing  company  is  seeking  pressmen/rollmen 
with  extensive  heatset  experience  running  multiple  webs  (newsprint  and  gloss  with 
glue)  on  Goss  community  4  highs  with  Butler,  Martin  and  Enkel  splicers.  If  you  are  a 
“take  charge  leader",  like  to  run  fast  and  know  how  to  produce  high  quality  with  low 
waste,  we  need  to  talk!  Experience  with  and  knowledge  of  lean  manufacturing  principles  and 
applications  a  definite  plus.  We  are  willing  to  pay  higher  than  industry  average  compensa¬ 
tion  to  the  right  individual(s). 

Please  forward  current  resume,  references  and  salary  requirements  via  E-mail  to: 

clfrancisco@ntvbooks.com  or  send  via  mail  to:  Dean  Francisco,  Plant  Manager, 
National  Television  Book  Company,  209  Park  Street,  Troy,  Ml  48083. 


PRESS  OPERATOR  /  SUPERVISOR 

The  Sacramento  Bee,  a  division  of  The  McClatchy  Company,  has  an  excellent  opportunity 
for  an  experienced  OPERATOR/SUPERVISOR  to  work  in  our  Pressroom  Department.  The 
ideal  candidate  must  have  at  least  four  years  double  wide  offset  press  experience  plus  at 
least  four  years  of  supervising  press  crews. 

The  Sacramento  Bee  is  located  in  Northern  California  in  a  beautiful  area  that  offers  city  or 
country  living,  close  proximity  to  San  Francisco  and  Lake  Tahoe.  We  offer  a  competitive 
salary  and  an  excellent  benefit  package,  including  401  (k).  Stock  Option,  on-site  fitness 
and  childcare  centers. 

To  apply,  please  indicate  on  your  cover  letter  applying  for  Operator/Supervisor  position. 

You  can  apply  by  FAXING  your  resume  to  (916)  321-1984. 

E-mail  your  resume  to;  resumes@sacbee.com  or  mail  to: 

THE  SACRAMENTO  BEE,  Attention:  Human  Resources  Department 
P.O.  Box  15779,  Sacramento,  CA  95852 


PRODUCTION/TECH 

PRODUCTION  MANAGER 

The  Salisbury  Post  in  Salisbury,  North 
Carolina  is  looking  for  an  experienced 
Production  Manager  to  manage  the 
'  day-to-day  operation.  In  addition  to  the 
daily  newspaper  this  person  will  also 
have  the  responsibility  for  Commercial 
Printing  and  the  USA  Today  printing 
i  operation,  which  is  under  contract  with 
Salisbury  Post. 

JOB  DESCRIPTION: 

The  candidate  needs  to  have  strong 
leadership  experience.  Experience  in 
web  offset.  Responsible  for  budgeting, 
personnel  and  cost  control.  Must  have 
good  communication  skills,  strong  quality 
standards,  good  organizational 
skills,  and  works  well  with  other  depart¬ 
ments  and  customers. 

JOB  SKILL  REQUIREMENTS: 

Minimum  of  five  years  experience  with 
offset  printing.  Goss  Metroliner  experi¬ 
ence  helpful.  Direct  to  plate  experience 
helpful.  Strong  knowledge  of  Mailroom, 
Camera  and  Pre-press  departments. 
Good  budgeting  and  problem  solving 
skills. 

Qualified  candidates  should  send  resumes  to: 

Salisbury  Post 
Attn:  Mickey  Bella 
131  West  Innes  Street 
Salisbury,  NC  28144 


“Remember  always  that  you  have 
not  only  the  right  to  be  an  indi¬ 
vidual.  you  have  an  obligation  to 
be  one." 

-  Eleanor  Roosevelt 


SALES 


NEWSPAPER  SALES 
TRAINERS 

CityXpress,  the  leading  supplier  of  event 
auctions  for  newspapers  requires  two  ad¬ 
ditional  contract  trainers  to  add  to  its 
I  sales  training  team.  A  strong  training 
I  background  and  a  history  of  working  with 
j  newspapers’  sales  reps  is  required. 

I  The  role  includes  the  facilitation  of  training 
I  sessions  on  the  exciting  newspaper 
!  event  auction  program  and  in-ma^ket 
sales  calls  with  the  newspapers'  sales 
staff  over  a  one-week  period.  The  posi- 
I  tions  are  paid  on  a  weekly  fee  basis  and 
I  significant  travel  throughout  the  country 
'  is  required. 

i  Please  contact: 

Jim  MacKay,  VP  Sales/Marketing 
jmackay@cityxpress.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 


888.825.9149 


Belden 


Belden  Associates 

www.beldenassociates.com 
(214)  689-1977 
info@beldenassociates.com 
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Read  by  8y%  of  Production  Managers  in  the  Newspaper  Busin 


The  pressroom.  The  newsroom.  The  boardroom. 
One  ad  in  Editor  &  Publisher  can  affect  the  decisions 
made  in  all  three.  Combine  that  kind  of  reach  with 
the  daily  impact  of  advertising  on  our  website,  and 


you’ll  see  why  Editor  &  Publisher  is  the  most 
influential  magazine  in  the  newspaper  business. 

- EDITORef  PUBLISHER - 


\ 


Now 


Get  hourly  breaking  news,  exclusive  industry  reports 
and  more  —  only  at  E&P  online. 


If  you’re  not  using  E&P  online,  you’re  missing  out  on  critical  developments  in  the  newspaper  business. 

Every  hour,  every  day  E&P  online  brings  you  real-time  coverage  of  industry  news  and  events  as  they 
happen.  Plus  inside  reports  on  the  very  latest  in  the  newsroom,  financial  and  corporate  affairs,  advertising 
and  circulation,  technology,  syndicates  and  online  journalism.  Add  to  that  exclusive  access  to  updated 
classifieds  and  archived  articles  -  and  you’ll  understand  why  E&P 
online  is  your  industry  lifeline. 

Don’t  miss  another  day  of  vital  news  and  information.  Activate  your 
online  access  at  www.editorandpublisher.com/activate  today. 

You’ve  got  it.  Now  make  the  most  of  it! 


EDITORef 

PUBLISHER 


www.editorandpublisher.com 


Monthly  in  print. 

Hourly  online. 
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puwSher  ANNUAL  DIRECTORIES 

Access  the  information  you  need... 

instantly! 
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Editor  &  Publisher 
INTERNATIONAL  YEARBOOKS 

POBOX  16748 

NORTH  HOLLYWOOD  CA  91 61 5-6748 
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IBIERa/THE  MIAMI  HERALD 


SYNDICATES 


Space  is  up  for  grabs 

nUSEFFORRTO 


When  Dave  Barry  goes  on  leave  next  month,  reruns  by  Barry 
and  columns  by  many  others  will  fill  his  newspaper  slots 


BY  DAVE  ASTOR 


HO  WILL  FILL  DaVE  BaRRY’S  500-PLUS  NEWS- 
paper  slots  when  he  starts  his  indefinite  leave 
of  absence  next  month?  Newly  syndicated 
humor  columnists,  already  syndicated  humor 
columnists,  and  ...  Barry  himself,  whose  past 


Bombeck  Writers’  Workshop  at  the 
University  of  Dayton. 

A1  Leeds,  president  of  the  Los  Angeles 
Times-Washington  Post  Writers  Group 
(LAT-WP),  said  the  recycling  of  Barry  is 
“prohahly  a  good  idea,  as  long  as  there  is 
a  year  or  two  limit  to  it.”  He  noted  that 
newspapers  need  to  hold  on  to  big  bylines 
to  help  prevent  readers  from  switching  to 
other  media,  and  that  some  readers  might 
not  have  seen  Barry’s  earlier  work. 

Lisa  Klem  Wilson,  senior  vice  president 
and  general  manager  of  United  Media, 
said  some  of  Barry’s  work  is  “classic”  and 
“it’s  up  to  editors  and  readers”  to  welcome 
or  not  welcome  the  reruns. 

United  syndicates  “Peanuts”  repeats  to 
2,000-plus  papers  —  pleasing  fans  of  the 
late  Charles  Schulz  while  frustrating  some 
cartoonists  by  leaving  less  space  for  new 
comics  {E&P,  January  2004,  p.  56). 

Others  aren’t  happy  with  recycling 
Barry.  “Will  Walter  Lippmann  be  next?” 
asked  Alan  Shearer,  editorial  director  and 
general  manager  of  the  Washington  Post 
Writers  Group  (WPWG).  “There’s  a 


reason  why  new  is  in 
‘newspaper.’” 

Creators  Syndicate 
President  Rick  Newcombe 
added:  “I  don’t  think 
reruns  bring  new  readers 
into  a  newspaper.”  He  also 


Dave  Barry’s 
humor  is  in 
bookstores  and 
on  the  Web, 
but  newspa¬ 
pers  won’t  be 
carrying  new 
columns  by 
him  for  at 
least  a  year. 


■I  you  ton* 
IwilkHthts 
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ANNOUNCEMENT 


•NCPP 

National  Council 
on  Public  Polls 

Requests 
Nominations  for 

&(EUEN(E  IN 

Iedia  (overace 


2004  Award  Winner 

\  -  Will  Lester 

Associated  Press 

-  Visit - 

www.ncpp^org 

for  details 

Submit  nominations  to: 
President  National 
Council  on  Public  Polls 

Lee.Miringoff@Maristedu 

Nominations  are  due . 
by  January  5, 2005 


wondered  how  many 
Barry  columns  —  which 

can  include  topical  H  this 

references  —  are  Wm  i  ii^p 

completely  timeless.  B  ^ 

But  what  about  BL  P 

Creators’  syndication 

(to  100-plus  papers)  '"'Xj 

of  reruns  by  the  late  Ann  4 

Landers?  Newcombe  9 

said  those  advice 

columns  address 

“human  problems”  that 

don’t  change  much  from  ^ 

Kathie  Kerr,  director  f 
of  communications  for 
Universal  Press  Syndi- 
cate,  said:  “We  believe 
editors  want  iresh  mate- 
rial  for  their  readers.” 

Like  most  people  qpp  carti 

interviewed.  National 
Society  of  Newspaper  Columnists  Presi¬ 
dent  Suzette  Standring  praised  Barry’s 
work.  But  the  self-syndicated  humorist 
doesn’t  want  to  see  it  recycled  in  newspa¬ 
pers.  “How  trite  and  tired,”  she  said. 

Self-syndicated  humor  columnist  Rick 
Horowitz  added:  “The  pressure  for  space 
is  so  intense  these  days  that  editors  may 
be  reluctant  to  commit  that  space  to  old 
stuff.”  And  he  said  newspapers  that 
publish  Barry  on  feature  pages  would  be 
more  likely  to  buy  reruns  than  those  who 
use  Barry  on  Op-Ed  pages  —  “which  try 
to  stay  closer  to  the  news.” 

How  will  newspapers  fill  Barry’s  space 
if  they  don’t  use  the  reruns?  I  hey  can 
replace  him  with  no  one  and  save  some 
money,  use  local  or  self-syndicated  hu¬ 
morists,  or  turn  to  new  or  older  fare  from 
the  major  syndicates  and  news  services. 

WPWG,  for  instance,  will  distribute 
“Below  the  Beltway”  humor  writer  Gene 
Weingarten  of  The  Washington  Post  start¬ 
ing  Jan.  1  (see  E^Fs  Nov.  9  Web  story). 
Shearer  said  WPWG  had  previously  con¬ 
sidered  signing  Weingarten,  but  Barry’s 
leave  was  the  “catalyst”  to  finally  do  so. 
Weingarten  —  Dave  Barry’s  former  editor 
at  The  Miami  Herald  —  had  already  been 
appearing  in  other  papers  via  LAT-WP. 

At  LAT-WP,  columnists  that  might 
fill  some  of  Barry’s  slots  include  Susan 
Campbell  of  The  Hartford  (Conn.) 
Courant  and  Kevin  Cowherd  of  The  Sun 
in  Baltimore.  At  Newhouse  News  Service, 
there’s  humor  columnist  James  Lileks  of 
the  Minneapolis  Star  Tribune. 

Due  to  Barry’s  leave.  Creators  sped  up 


One  of  the  cartoons  Jeff  MacNelly  drew  for  Dave  Barry’s  column. 


the  signing  of  New  York  Daily  News/KRT 
j  columnist  Lenore  Skenazy  (see  E^Fs 
I  Nov.  11  Web  story).  And  Creators  is  offer- 
j  ing  two  humorists  who  were  already  on 
1  its  roster:  Peter  McKay  and  W.  Bruce 
I  Cameron.  The  latter  is  author  of  8  Simple 
I  Rules  for  Dating  My  Teenage  Daughter 
and  the  new  How  to  Remodel  a  Man. 

I  At  Universal,  humor  features  that  could 
1  replace  Barry  include  Janet  Konttinen’s 
j  column,  “News  of  the  Weird”  by  Chuck 
Shepherd,  and  the  new  “M  Club”  by 
Kathryn  Sultzbaugh.  The  last  feature, 
which  comes  with  cartoons  by  Anne 
Gibbons,  was  in  the  pipeline  before 
Barry’s  leave  was  announced. 

United  has  “The  Village  Idiot”  by  Jim 
Mullen.  And,  for  clients  that  used  Barry 
on  Op-Ed  pages.  United  is  pitching  opin¬ 
ion  columnists  such  as  Margaret  Carlson. 

Outside  the  major  syndicates,  possible 
Barry  replacements  include  Bete, 
Horowitz,  Standring,  Karen  Rinehart, 
Dave  Glardon,  and  many  others. 

As  this  story  went  to  press,  no  colum- 
j  nist  or  syndicate  had  estimates  about  how 
I  many  Barry  slots  their  features  might  fill. 
Bete  did  observe:  “A  single  person  isn’t 
going  to  grab  a  significant  number  of  his 
!  papers.  I  suspect  dozens  of  columnists 
j  will  each  get  a  piece  of  the  pie.” 

1  Barry,  the  1988  Pulitzer  Prize  winner 
j  for  commentary,  thanked  newspapers  for 
!  giving  him  so  much  of  said  pie.  He  told 
E^P:  “I’m  truly  grateful  to  all  the  editors 
who  ran  my  stuff,  especially  back  in  the 
1  early  years  when  this  was  not  necessarily 
i  viewed  as  a  good  idea.”  11 
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THE  DATA  PAGE 


NEWSPAPER  STOCK  PERFORMANCE  |  ANALYZING  ABC  DATA  BY  CIRC 


Nov.  18  close 


%  change 


YOY 


Gannett  (GCi) 

80.65 

-4.92 

-1.04 

Dow  Jones  (DJ) 

43.84 

-13.63 

1.50 

Knight  Bidder  (KRi) 

69.42 

-5.27 

1.08 

Tribune  (TRB) 

43.65 

-7.78 

2.88 

New  York  Times  (NYT) 

41.42 

-11.50 

3.89 

E.W.  Scripps  (SSP) 

48.45 

5.28 

4.22 

Washington  Post  (WPO) 

966.00 

27.78 

8.42 

Belo  (BLC) 

24.77 

-8.43 

9.50 

McClatchy  (MNI) 

70.57 

6.60 

2.05 

Media  General  (MEG) 

59.94 

-10.67 

4.79 

Lee  (LEE) 

48.36 

14.49 

4.58 

DJ  U.S.  Publishing  Index 

326.51 

4.33 

3.59 

DJ  U.S.Total  Market  Index 

281.16 

14.85 

6.52 

Source:  Dow  Jones  Indexes 

GAINS  AND  LOSSES 


YoY  Change  in  Total  More-Than-50%  Paid  Daily  Circulation 
TOP  10  GAINS 


Paper 


Mar.  '03 


Mar,  '04 


North  County  (Calif.)  Times 

3.7%  -2.4%  0.3%  4.1% 

Sarasota  (Fla.)  Herald-Tribune 

-3.2%  -1.0%  1.9%  3.2% 

New  York  Post 

10.4%  12.8%  8.8%  2.4% 

The  Philadephia  Inquirer 

-3.6%  -3.8%  -1.8%  1.1% 

The  Sacramento  (Calif.)  Bee 

-2.2%  1.5%  -0.5%  1.0% 

The  Des  Moines  (Iowa)  Register 

-0.4%  -1.7%  -1.4%  -0.1% 

The  Cincinnati  Enquirer 

-2.2%  -4.7%  -1.5%  -0.4% 

The  Indianapolis  Star 

-0.9%  -2.5%  -1.8%  -0.4% 

The  Fresno  (Calif.)  Bee 

-0.3%  -1.8%  -1.9%  -0.5% 

Ventura  County  (Calif.)  Star 

0.9%  -1.9%  -0.1%  -0.7% 

TOP  10  LOSSES 

Paper 

Mar.  '03  Sept.  ‘03  Mar.  '04  Sept.  ‘04 

San  Francisco  Chronicle 

-5.4%  -6.7%  -9.0%  -13.1% 

Denver  Post/Rocky  Mtn.  News 

-2.7%  -7.1%  -13.6%  -12.9% 

Orlando  Sentinel 

-3.3%  -7.2%  -5.3%  -12.9% 

San  Jose  (Calif.)  Mercury  News 

-1.0%  -10.4%  -15.3%  -12.3% 

Ft  Worth  Star-Telegram 

0.1%  -1.7%  -3.8%  -11.4% 

Miami  Herald/El  Nuevo  Herald 

-0.5%  -3.3%  -14.1%  -10.4% 

Los  Anpits  Times 

-2.0%  -6.3%  -9.3%  -9.1% 

New  Haven  (Conn.)  Register 

-3.5%  -8.8%  -7.2%  -7.9% 

The  Buffalo  (N.Y)  News 

-1.2%  -7.4%  -9.2%  -7.9% 

The  Wall  Street  Journal 

-0.6%  -3.1%  -2.2%  -7.7% 

INDUSTRY  AVERAGE 
Based  on  58  large-market  metro  newspapers 

Mar.  '03  Sept.  '03  Mar.  '04  Sept.  '04 


-1.4% 


-2.5% 


-3.4% 


-3.7% 

Source:  Deutsche  Bank/ABC 


For  the  six  months  ending 

_ Sept.  '04  March  '04  Sept.'03  March’03  Sept.  '02 

Total  Circulation*  -0.5%  -0.6%  -0.7%  -0.4%  -0.3% 

>500KCirc*  -0.1%  -0.1%  -0.1%  -0.4%  0.0% 

100K-500KCirc  -0.7%  -1.1%  -1.2%  -0.6%  -0.6% 

40K-100KCirc**  -0.7%  -0.9%  -0.7%  0.0%  -0.6% 

*Exclude$  WSJ  online  subscribers  in  March  2004/September  2003. 
**Starting  in  Sept.  2004,  papers  included  w/circ  between  40K-50K. 

Source:  Merrill  Lynch 


GAINS  IN  WIRELESS  AD  SHARE 


2003 

All  industries  Wireless  ads 


I  TV  ■  Newspapers  ■  Radio  □  Magazines  ■  Internet  ■  Outdoor 

Source:  Deutsche  Bank 


CMR  NEWSPAPER  ADVERTISING  INDEX 


2004  performance  compared  to  2003 
GAINS/LOSSES  IN  RETAIL  CATEGORIES 

Retail  category _ YTD  Gain/loss%  Sept.  2004  Gain/loss% 


Apparel/accessory  stores 

1% 

-5% 

Auto  supply/repair 

-1% 

2% 

Books/stationery  stores 

5% 

-17% 

Building  materials 

2% 

29% 

Computer  stores 

19% 

30% 

Consumer  electronics 

12% 

16% 

Department  stores 

-14% 

1% 

Discount  stores 

-15% 

-1% 

Drug  stores 

-54% 

-76% 

Food  stores 

0% 

9% 

Furniture  and  accessories 

2% 

7% 

Jewelry  stores 

16% 

10% 

Office  supply  stores 

6% 

56% 

Sporting  goods  stores 

3% 

5% 

GAINS/LOSSES  IN  CLASSIFIED  CATEGORIES 

Classified  category 

YTD  Gain/loss% 

Sept,2004  Gain/loss% 

MmasHtn 

-4% 

-3% 

Education 

3% 

-7% 

Other  display  classified 

-1% 

17% 

Real  estate 

1% 

5% 

Recruitment 

9% 

4% 

Source:  E&P/CMR  Newspaper  Advertising  Indices 
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MONTH  IN  REVIEW 
Surf  on  over  to  W  Online  Editorial  Cartoon  of  the  Month 


Regular  visitors  to  EiP  Online  may  already 
have  seen  some  of  the  stories  below.  But 
for  those  who  would  take  advantage  of 
our  Web  reporting,  here's  a  recap  of  some  of  EiP’s 
top  stories  for  the  past  few  weeks.  If  you  haven’t 
done  so  already,  activate  your  registration  now 
by  visiting  www.editorandpublisher.com/activate. 

OCTOBER 

00  Polls  Show  Some  voters  in  Dark 
LL  With  the  election  less  than  two  weeks 
away,  Greg  Mitchell  in  “Pressing  Issues” 
shows  that  many  are  not  exactly  “reality- 
based.”  Is  the  media  to  blame? 

on  Charting  Endorsements  In  a 
lD  daily  tally,  EEs)P  keeps  tabs  on  how 
hundreds  of  papers  are  “voting”  on  their 
editorial  pages  for  Bush  or  Kerry.  So  far, 
the  Democrat  holds  a  steady  lead,  for 
whatever  that  is  worth. 

NOVEMBER 

1‘E&P’  Picks  Election  Winner  Strict¬ 
ly  on  the  basis  of  newspaper  endorse¬ 
ments,  picks  winner  in  Bush-Kerry 
contest  in  15  battleground  states.  Amaz¬ 
ingly,  in  the  end,  we  got  all  but  one  right: 
Florida  went  for  Bush  despite  big  editorial 
swing  to  his  opponent. 

5  Final  Endorsement  Tally  We  total 
up  a  final  count  and  find  Kerry  edged 
Bush  in  the  number  of  papers  backing 
him,  with  a  much  wider  edge  in  the 
circulation  of  those  papers.  Also, 
more  than  60  papers  that  backed 
Bush  in  2000  ended  up  switch¬ 
ing  to  the  Democrat  or  sitting 
this  one  out. 
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KEVIN  “KAL”  KALLAUGHER,  THE  SUN,  BALTIMORE/ 
N.Y.  TIMES  SYNDICATE/CARTOONARTS  INTL.,  NOV.  2 


Landscape  After  Battle  How  the  press 
covers  the  aftermath  of  the  fight  for  Fallu- 
jah  may  determine  how  many  other  cities 
we  may  end  up  destroying  to  save  them, 
writes  Greg  Mitchell  in  his  “Pressing 
Issues”  column. 

17  Sui:ZBERGER  ROASTED  The 
II  New  York  Times  publisher 
wins  a  top  honor  —but  has  to 
sit  for  barbs  from  friends. 


1C  Tribune  Co.  to  Consoli- 

1 

H  Merger  could  Hurt  Newspa- 

lu  DATE  Its  papers’  D.C. 

H  PERS  Sears  plus  Kmart  might  QQ 

bureaus,  that  is. 

1 

H  turn  out  to  be  a  minus  for  LU 

1 0  Ai.bfj{to  Gonzales  vs. 
lU  Press  Reporters  Committee 
for  Freedom  of  the  Press  says  the 
Attorney  General  nominee  has  a 
discouraging  record  on  press  issues. 


‘Newsday’  Audit  confirms  circ  drop 
Audit  Bureau  of  Circulations  finds  that 
circulation  scandal  in  Melville,  N.Y., 
is  every  bit  as  bad  as  it  appeared. 


Roasted  Sulzberger 
endures  a  fry-up 


print  ads. 


in  CoNTEMPT-iBLE  In  this 
10  latest  episode,  a  judge  holds 
a  Rhode  Island  TV  reporter  in  contempt 
for  protecting  a  source. 


IQ  “Citizen  Journalism”  and  the  Web 
10  It’s  a  hot  buzzword  now,  and  “Stop 
the  Presses”  columnist  Steve  Outing  says 
it’s  time  to  let  the  people  in. 

Serve  and  Protect  A  federal  shield 
law  for  reporters  is  finally  introduced 
in  Congress. 

All  about  M.E.  The  naming  of  a  new 
managing  editor  at  The  Washington  Post 
causes  a  bit  of  an  uproar  among  its  staff. 

QQ  Civilian  Toix  As  the  smoke  starts  to 
lU  clear  in  Fallujah,  The  New  York  Times 
starts  documenting  the  cost  to  civilians. 

QO  Winning  a  Pulitzer  Pulitzer  Inc., 
LL  owner  of  the  St.  Louis  Post-Dispatch 
and  other  newspapers,  confirms  the 
company  is  up  for  sale. 


Matthew  Shepard  Revisited  Mark  Easy  as  ABC?  Audit  Bureau  releases 
Fitzgerald,  in  his  “Newspaper  Beat”  new  circ  rules  and  policies  piertaining  to 

column,  decries  an  “outrageous”  gag  order  censure  after  its  board  of  directors  meet- 
in  the  case  now  getting  new  attention.  ing  in  Toronto. 
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Shoptalk 


Appealing  to  the  youth  demo  doesn’t  mean  dumbing  down 


OVER  THE  YEARS  I  HAVE  DEVELOPED  MAGAZINES,  NEW 

media,  and  youth-empowerment  campaigns  for  two 
generations  of  America’s  teenagers.  Many  of  my  jour¬ 
nalist  colleagues  wonder  why  an  adult  now  in 
his  50s  has  tried  so  hard  to  reach  out  to  what  they 
consider  the  most  distant,  self-absorbed,  and  inscrutable  of  audi¬ 
ences.  It’s  because  I’ve  never  wavered  in  my  respect  for  teenagers  — 
and  because,  over  the  years,  they’ve  taught  me  nearly  everything 
I  know  about  engaging  readers  of  all  ages.  You  and  your  newspaper 
can  attract  teen  readers,  but  it  won’t  happen  by  declaring  yourself 


“hipper”  and  “more  colorful”  or  by 
running  more  stories  on  teen  topics 
and  heartthrobs.  Attracting  teenage  read¬ 
ers  must  be  a  mission  and  mindset  for 
those  entrusted  with  the  task  —  hence, 
these  10  guiding  principles: 

1.  Don’t  pander,  don’t  preach. 

2.  Respect  their  far-ffom- 
monolithic  culture. 

3.  Celebrate  good  kids  and 
their  achievements  but  not  too 
much,  and  not  exclusively. 

4.  Truly  give  voice  to  young 
people. 

5.  Don’t  fear  controversy. 

6.  Never  report  a  problem 
without  suggesting  solutions 
and/or  resources. 

7.  In  presenting  stories,  color, 
energetic  photos,  playful  graphics,  and 
variety  on  every  page  help. 

8.  Make  stories  interactive. 

9.  Ask  and  your  teen  readers  will  respond. 

10.  Use  your  Web  site  and  newspaper 
together  to  create  a  dynamic  community. 

You  may  ask,  “Won’t  all  this  emphasis 
on  teens  turn  off  adults  and  dumb-down 
my  newspaper?” 

No.  To  attract  teen  readers,  you  don’t 
need  to  train  all  your  editors  and  reporters 
to  be  teen-sensitive  and  savvy  —  and  you 


don’t  need  to  fill  your  news  pages  with 
stories  about  teens.  But  you  do  need  to 
begin  a  conscious  process  of  including  teen 
voices  in  news  stories  that  are  relevant  to 
teen  lives  —  and  you  should  consider  carv¬ 
ing  out  one  or  more  areas  of  the  paper  that 
celebrate  and  give  voice  to  teenagers. 

News  stories:  If  you  are  pub¬ 
lishing  a  news  report  on  chal¬ 
lenges  facing  the  local  public 
schools,  be  sure  to  interview 
teens  along  with  the  education 
experts,  school  board  members, 
teachers  and  parents.  Include 
teen  voices  in  the  fabric  of  the 
news  story  or  in  a  separate  box. 
By  letting  teens  speak  out,  you 
engage  and  empower  them.  For 
most  reporters,  this  is  the  hard 
part.  To  let  teens  speak  for  themselves  —  to 
let  their  voices  shine  through  —  you  must 
lessen  the  tone  of  objective  reporting  that 
pervades  most  news  writing.  And  you  must 
minimize  what  I  call  the  “adult  glue”  that 
holds  most  news  stories  together. 

Teen  pages/special  sections:  Dozens  of 
newspapers  have  developed  their  own  teen 
pages  and  sections;  the  best  include  report¬ 
ing  and  contributions  by  teenagers.  There  is 
a  growing  body  of  shared  information  on 
strategies  that  work.  The  Youth  Editorial 


Alliance  (http://www.naa,org/foundation/ 
yea/)  is  a  good  resource. 

The  Web:  Make  the  most  of  it.  Begin 
a  debate  in  the  paper  and  continue  it  on 
the  Web;  play  back  some  of  the  best  Web 
answers  in  print. 

Going  the  extra  mile:  A  few  years  ago, 
with  funding  from  the  Pew  Center  for  Civic 
Journalism,  the  Portland  Press  Herald 
in  Maine  assigned  a  young  reporter  to  the 
teen  beat.  For  a  year,  Barbara  Walsh  ob¬ 
served  and  interviewed  hundreds  of  teens 
at  schools,  at  malls  and  in  places  adults 
seldom  venture.  Then  she  wrote  about 
them  in  prose  that  captured  the  informal, 
often  staccato  rhythms  of  teen  speech. 

Walsh’s  five-part  series,  “On  the  Verge,” 
painted  as  honest  a  portrait  of  teens  that 
I’ve  read  in  a  newspaper.  It  also  provoked 
an  extraordinary  dialogue  between  parents, 
teachers  and  young  people  in  the  pages  of 
the  newspaper,  on  the  pajjer’s  Web  site, 
and  in  forums  throughout  the  community. 
For  the  Press  Herald,  understanding  and 
attracting  teen  readers  was  a  commitment 
fully  embraced  by  the  paper’s  top  news 
and  business  executives.  It  paid  oflf.  You  can 
learn  more  at  http://www.institutodepren- 
sa.com/ponencias/below.asp. 

Who  should  report  and  lead  your  paper’s 
coverage  of  young  people?  Not  the  likely 
candidates.  I  always  caution  editors  to 
think  twice  before  assigning  parents  or 
former  teachers  to  the  task.  Why?  They 
have  a  tendency  to  preach.  Instead,  look 
for  reporters  like  Barb2U'a  Walsh  who  are 
authentically  interested  in  young  people, 
who  share  their  idealism  and  who  truly 
want  to  listen  to,  champion  and  help  them. 
Some  of  the  best  writers  and  editors  for  the 
teen  audience  are  stuck  in  adolescence. 
Don’t  be  aftmd  of  that  fact;  exploit  it. 

And  when  your  paper  writes  compelling- 
ly  about  teens  and  gives  them  voice,  guess 
what?  You’ll  attract  at  least  three  other 
audiences:  parents  who  want  to  understand 
them;  grandparents  who  love  them  and 
remember  their  own  teen  years  through 
them;  and  younger  siblings  who  aspire  to 
be  like  them.  II 


Lee  Kravitz  is  editor-in-chief  q/Tarade. 

He  was  founding  editor  of  its  teen-oriented  ! 

React  magazine,  and  an  editorial  director  : 
at  Scholastic  Inc.  He  also  serves  as  president  \  \ 
ofYouth  Communications  Inc. 


Printed  in  USA.  Vol.  137.  No.  12,  EDITOR  &  PUBLISHER  (ISSN:  0013-094X.  USPS:  168-120)  is  published  12  times  a  year.  Regular  issues  are  published  monthly  by  VNU  Business  Publications  USA,  770  Broadway,  N.Y.,  NY  10003;  Sales 
(646)  654-5103;  Editorial  (646)  654-5283.  Periodicals  postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Postmaster:  Please  send  address  changes  to:  EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATE,  P.O.  Box  16689,  N. 
Hollywood,  CA  91615-9460.  Copyright  2004,  VNU  Business  Media  Inc.  No  part  of  this  publication  may  be  reproduced,  stored  in  any  retrieval  system,  or  transmitted,  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying  or  oth¬ 
erwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscription  $99  in  the  US.  and  possessions  and  in  Canada  Foreign  surface  $130  and  Foreign  air  $320.  Canadian  Publication  Mail  Agreement  No.  40031729.  Return  Un¬ 
deliverable  Canadian  Addresses  to:  Deutsche  Post  Global  Mail  4960-2,  Walker  Road,  Windsor,  ON  N9A  6J3J^o  claims  for  back  issues  honored  aRer  one  year.  From  time  to  time,  E&P  may  allow  reputable  companies  to  send  information  that 
may  be  of  interest  mail  or  e-mail:  If  you  do  not  want  to  receive  this  information,  please  advise  Subscriber  Service  by  either  telephone  or  e-mail  (including  E&P  in  your  subject  heading).  Subscriber  Service  (800)  562-2706;  Customer 
Service  E-mail:  editoraiM^Uisber^espoonip.com 


62  EDITOR& PUBLISHER  DECEMBER  2004 


www.edrtorandpublisher.com 


DIRECTORY 


EDITORe^ 

PUBLISHER 

SPECIAL  SECTION 


“Intense,  focused  learning  with 

excellent  speakers  and  vital  topics.  This 
is  real  professional  development” 


— Paul  Wyckoff,  The  Star-Ledger,  Newark,  NJ. 


^pX'hPVtiQP^^  want  to  gain  expertise  for  your  beat . . .  Knight 

Jr  is  the  way  to  go!” - Diane  Wedner,  Los  Angeles  Times 


‘enrichment 

‘education” 


y  .  the  single  most  valuable  professional 
enrichment  experience  Vve  ever  had.  Also  the 

most  fun.” Mike  Swift,  The  Hartford  Courant 

“An  extraordinary  education  to  take  back  to  the 

newsroom.” - Yasmin  Anwar,  The  Honolulu  Advertiser 


The  Business 
of  Sports 

February  15-18 

APPLICATION  DEADLINE  JANUARY  7 

Law  &  the  Courts 

April  17-22 

APPLICATION  DEADLINE  MARCH  9 

Rural  America, 
Community  Issues 

June  12-17 

APPLICATION  DEADLINE  MAY  4 

U.S.  Jobs, 

Global  Economy 

September  6-9 

APPLICATION  DEADLINE  JULY  27 

Homeland  Security, 
Close  to  Home 

October  18-21 

APPLICATION  DEADLINE  SEPTEMBER  9 

Editorial  Writers 
Seminar 

Nov.  30-Dec.  2 
Topic  to  be  announced 

APPLICATION  DEADLINE  OCTOBER  21 


he  Knight  Center  for  Specialized 
Journalism  is  a  premier  national 
program  with  a  17-year  track  record  of 
offering  free  top-quality  seminars  for 
reporters,  editors  and  editorial  writers. 
At  Knight  Center  seminars  print, 
broadcast  and  online  journalists  receive 
in-depth  training  in  subjects  related  to 
their  coverage.  Fellowship  participants 
meet  like-minded  colleagues,  get 
grounded  in  a  new  assignment  or 
rekindle  enthusiasm  for  a  long-time 
beat.  And  results  last,  as  Knight  Fellows 
gain  new  sources,  valuable  reference 
materials  and 

many  story  ideas.  jj 


CAROL  HORNER 
DIRECTOR 
NATIONAL 
ADVISORY  BOARD 

Jane  Healy,  Chairman 
Editorial  Page  Editor 
The  Orlando  Sentinel 
Frank  Allen 
Executive  Director 
Institutes  for  Journalism 
&  Natural  Resources 

Peter  Bhatia 
Executive  Editor 
The  Oregonfon 
Michael  A.  Chihak 
Editor  and  Publisher 
Tucson  Citizen 

Michael  Days 
Managing  Editor 
Philadelphia  Daily  News 

Dinah  Eng 
Freelance  Columnist 
Gannett  News  Service 

Gregory  E.  Favre 

Distinguished  Fellow  in 
journalism  Values 
The  Poynter  Institute 

Carolina  Garcia 

Executive  Editor 

The  Alonterey  County  Herald 

James  I.  Houck 

City  Editor 

Visalia  (Calif.)  Times-Delta 

Sandy  Johnson 
Washington  Bureau  Chief 
The  Associated  Press 
Bruce  Kyse 
Vice  President 
News/New  Media 
The  New  York  Times 
Regional  Newspaper  Group 

Gene  Roberts 
Professor 
Philip  Merrill 
College  of  Journalism 
University  of  Maryland 

Mark  Zieman 

Editor 

The  Konsos  City  Stor 
Thomas  Kunkel 
Ex  Officio 
Dean 

Philip  Merrill 
College  of  Journalism 
University  of  Maryland 


KNIGHl^ENTER 

for  Specializedjournalism 


Send  three  copies  of  each  of  the  following  materials,  organized  into  sets:  a  resume,  including  contact 
information  at  work;  a  statement  of  up  to  500  words  giving  the  reasons  for  applyi.ng;  a  supervisor's  strong 
nominating  letter  that  also  agrees  to  cover  salary  and  partial  travel;  and  three  publish'id  articles  (editors  may 
send  edited  work,  broadcasters  send  one  audiotape,  CD  or  videotape)  to; 

Knight  Center  for  Specialized  Journalism 
riT  A  University  of  Maryland  ■  III?  Cole  Field  House 

College  Park,  MD  20742-1024 
Kt  J  (301)  405-4817  ■  knight@umd.edu 

-  www.knightcenter.umd.edu 

Fellowships  cover  instruction,  lodging,  meals  and  a  travel  subsidy.  Funded  by  the  John  S.  and  James  L.  Knight 
Foundation,  the  center  is  affiliated  with  the  University  of  Maryland's  Philip  Merrill  College  of  Journalism.  The 
Knight  Center  seeks  women  and  minority  applicants.  Topics  could  be  changed  by  events. 
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33rd  Annual  Directory  of  Journalism  Awards 

PROFESSIONAL  JOURNALISTS  and  students  alike  will  find 
many  opportunities  in  these  pages  to  further  their  careers. 

Each  year  new  awards  are  added,  and  every  effort  is  made  to  update 
the  information  on  previous  listings.  Some  entries  have  been 
dropped  because  of  a  lack  of  response.  Editor  &  Publisher  recom¬ 
mends  readers  contact  the  organizations  listed  for  complete  appli¬ 
cation  and  deadline  information. 

The  directory  is  divided  into  four  sections,  as  follows: 


8J  National  and  International  Journalism 
Competitions 

30J  Regional  Contests  for  All  Media 
34J  Honorary  Awards  and  Citations 
37J  Fellowships,  Grants  and  Scholarships 


Index  to  Regional  Awards 


California 

CNPA’s  Annual  Belter  Newspapers  Contest . AOJ 

Engineering/Land  Surveying  Communications  Awai  d  lOJ 

New  California  Media  (NCM)  Journalism  Awards ..  i2J 

Ruben  Salazar  Journalism  Awards .  I3J 

John  Swett  Awards .  13J 

Canada 

Atkinson  Fellowship  in  Public  Policy . 30J 

Adantic  Journalism  Awards . 30J 

Science  in  Society  Journalism  Awards . 33J 

Colorado 

Morton  Margolin  Prize . 31J 

Connecticut 

Advertising  Club  of  Westchester  "Big  W"  Awards . 30J 

Big  Apple  Awards . 30J 

Front  Page  Awards . 3IJ 

District  of  Columbia 

SPJ  Dateline  Awards  for  Excellence  in  Local  Journalism . 33J 

Florida 

Awards  for  Excellence  in  Cardiovascular  Communications . 30J 

Florida  Press  Association  2004  Better  Weekly  Newspaper 

Contest . 31J 

Barbara  L,  Frye  Scholarship  31J 

Sunshine  Slate  Awards .  3  3J 

Illinois 

Peter  Lisagor  Awards  for  Exemplary  Chicago  Journalism . 31J 

Master  Edtor  Golden  Em  Award . 31J 

Polly  Robinson  Feature  Story  Contest . 33J 

Indiana 

Peter  Lisagor  Awards  for  Exemplary  Chicago  Journalism . 31J 

Iowa 

Iowa  Master  Editor-Publisher . 31J 


Kansas 

Burton  W.  Marvin  Prize . 3IJ 

Kentucky 

Kentucky  Joumahsm  Hall  of  Fame . 31J 

Maryland 

SPJ  Dateline  Awards  for  Excellence  in  Local  Journalism . 33J 

Michigan 

Ben  East  Prize . 30J 

Michigan  Journalism  Hall  of  Fame  Award . 32J 

Mississippi 

SUver  Em  Award,  University  of  Mississippi  Department  of 
Joumali.sm . .33J 

New  England 

Horace  Greeley  .Award . 31J 

New  England  Newspaper  Association . 32J 

Pubhck  Occurrences  Awards . 32J 

.Allan  B.  Rogers  Editorial  .Award . 33J 

Yankee  Quill  .Award . 33J 

New  Jersey 

Advertising  Oub  of  Westchester  "Big  W""  Awards . 30J 

Big  .Apple  Awards . 30J 

Front  Page  Awards . 3 IJ 

Society  of  Professional  Journalists  New  Jersey  Chapter . 3.3J 

New  Mexico 

E.H.  Shaffer  Awards . 33J 

New  York 

Advertising  Club  of  Westchester  "  Big  W""  .Awards . .30J 

Mike  Berger  .Awards . 30J 

Big  Apple  Awards . 30J 

Deadline  Club  Awards . .30J 

Front  Page  Awards . 31J 

Gold  Typewriter  Award . 31J 

Connie  Kaiser  Achievement  Award . 3 IJ 


New  York  Newspaper  PubU.shers  Association  Awards  for 

Excellence  in  Journalism . 32J 

.NYNAME  .Advertising  Competition/Creative  .Awards . 32J 

New  York  Press  Club  Awards .  32J 

New  York  Press  Club  E-.News  Awards .  32J 

Robert  Puglisi  Merit  Award .  33J 

Ohio 

Ohio  News  Photographers  Association . 32J 

Pennsylvania 

G.  Richard  Dew  Award  for  Journalistic  Service . 30J 

Front  Page  .Awards .  3  IJ 

Keystone  Press  Awards .  31J 

Pennsylvania  Newspaper  of  the  Year  Contest  3  2J 

Puerto  Rico 

.Awards  for  Excellence  in  Cardiovascular  Communications . 30J 

Texas 

Bright  Idea  Awards . 30J 

DaUas-Fort  Worth  Association  of  Black  Communicators ....  . 30J 

H. M.  Fentress  Memorial  Intern  .Award . 31J 

Fred  Hartman  Excellence  in  Spoitswriting  .Award . 31J 

.Anson  Jones,  M.D.,  Award .  5IJ 

Mayfmm  .Award  for  Community  Leadership  3  IJ 

John  Murphy  .Award  for  Excellence  in  Copy  Editing . 32J 

PHAME  .Awards . 32J 

Pat  Taggart  .Award  for  Texas  Newspaper  Leader  of  the  Year . 33J 

Texas  Gavel  .Awards . .33J 

Virginia 

SPJ  Datehne  Awards  for  Excellence  in  IxKal  Journalism . 33J 

Virginia  Press  .Association  Contests . 33J 

West 

Best  of  the  West . .30J 

C.B.  Blethen  Memorial  Awards . .30J 

Debby  Lowman  .Award  for  Distinguished  Reporting  of  Consumer 

•Af^rs . 31J 

PEN  Center  USA  Literary  Awards . 32J 
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Category  Index  to  National  &  International  Competitions, 

Honorary  Awards  &  Citations,  and  Fellowships,  Grants  and  Scholarships 

The  journalism  awards  are  listed  alphabetically  by  the  first  word  of  the  title  except  where  the  title  begins  with  a  name. 
In  these  cases,  the  entry  is  listed  alphabetically  by  the  surname.  Every  entry  is  listed  at  least  once. 


Advertising 

ADDY  Award . 8J 

Advertising  Awards . 8J 

AAAA  Multicultural  Advertising  Intern  Program-MAIP . 37J 

Digital  Edge  Awards . 1 3J 

EFFIE  Awards . 13J 

Freedom  House  American  Volunteers  for  International  Development 

Program . AOJ 

MPA  Kelly  Awards . 18J 

Mobius  Advertising  Awards . 18J 

National  Council  on  Crime  and  Deliquency  PASS  Awards . 36j 

NAA  Advertising.  Qrculation  and  Marketing  Excellence  (ACME) 

■Awards . 22J 

NAA  ATHENA  .Awards .  22J 

Palm  Beach  Post/Cox  Foundation  Scholarship . 50J 

Si  Petersburg  Times  Scholarship .  52J 

SNA  Advertising  and  Promotions  Contest..  28J 

SNA  General  Excellence  Contest . 28J 

University  of  Florida  College  of  Journalism  and  Communications 
Graduate  .Assistantships . 54J 

Aging 

2005  Age  Boom  Academy . 37J 

Agriculture/Farming 

Gar  den  Media  Awards . 14J 

Armed  Forces 

American  Legion  Fourth  Estate  Award . 8J 

Gerald  R.  Ford  Prize  for  Distinguished  Reporting  on  Defense . 14J 

RTNDF  Fellowships . 52J 

Aviation/Aerospace 

•AOPA-Max  Karant  Awards  for  Excellence  in  Aviation  Coverage . 8J 

Cecil  A.  Brownlow  Publication  Award . 1 IJ 

Gold  Wing  Award . 15J 

Books 

Barach  Teaching  Fellowship  in  Non-Ficuon . 371 

Harry  Chapin  Media  Awards .  1  IJ 

Garden  Media  Awards .  I4J 

Goldsmith  Book  Prize .  15J 

IRE  Best  of  Investigative  Repotting  Awards . 16J 

IRE  Tom  Renner  Award . 17J 

Johns  Hopkins  University  Writing  Seminars,  Programs  in  Science 

Writing . 43J 

Los  .Angeles  Times  Book  Prizes . 35J 

Frank  Luther  Mon-Kappa  Tau  Alpha  Prize . 18J 

National  .Arts  Journalism  Program  Fellowships . 48J 

National  Council  on  Crime  and  DeUquency  PASS  Awards . 36j 

New  York  Public  Library  Helen  Bernstein  Book  Award  for  Excellence 

in  Joumahsm . 22J 

Overseas  Press  Club  of  America  Awards . 23J 

George  Polk  Awards . 23J 

Puhtzer  Prizes . 24J 

Bart  Richards  Award  for  Media  Criticism . 24J 

SATW  Foundation  Lowell  Thomas  Travel  Joumahsm  Competition  ...27J 

Washington  Monthly  Annual  PoUtical  Book  Award . 36j 

Wilbur  Awards . 29J 

Broadcasting/T  elevision 

AAES  Engineering  Joumahsm  Award . 8J 

American  Institute  of  Physics  Science  Writing  .Awards . 8J 

Association  of  Capitol  Reporters  and  Editors  2004  Award . lOJ 

Batten  Media  Fellowships . 37J 

Broadcast  Pacemaker  Awards . lOJ 

Broadcast  Story  of  the  Year  Awards . 1  IJ 

Bob  Brown  Memorial  Scholarship  for  Joumahsts . 38J 

Arthur  F.  Bums  Fellowship . 38J 


Harry  Chapin  Media  Awards . 1  IJ 

Clarion  Awards . 12J 

Walter  Cronkite  Award  for  ExceUence  in  Journalism  and  Mass 

Communication .  35J 

Alfred  I.  duPont-Columbia  University  Awards  1 3J 

Endometriosis  As.sociation  Media  Excellence  Awards . 13J 

Excellence  in  Media  Coverage  of  Polls .  ,  14J 

EMMAS .  35J 

Freedom  House  American  Volunteers  for  International  Development 

Program . 40J 

Garden  Media  .Awards . 14J 

Hearst  Joumahsm  Awards . 41J 

John  Hervey  Writing  Awards.  Broadcasters'  Awards,  and  Smallsreed 

Awards . 15J 

International  Reading  Association  Broadcast  Media  Awards  for 

Television . 16J 

IRE  Best  of  Investigative  Reporting  Awards . 16J 

IRE  Tom  Renner  Award . 17J 

Jefferson  Fellowships .  43J 

Kaiser  Media  Internships  in  Urban  Health  Repomng . a3J 

Robert  F.  Kennedy  Joumahsm  Awards .  17J 

John  S.  Knight  Fellowships  for  Professional  Joumahsts . 'wj 

Knight-Wallace  Fellows  at  Michigan .  hJ 

Leukemia  &  Lymphoma  Society  Media  Awards  1 7J 

Livingston  Awards . 17J 

Gerald  Loeb  Awards  for  Distinguished  Business  and  Financial 

Joumahsm . 17} 

Louisiana  State  University  Manship  School  of  Mass  Communication 

Graduate  Assistantships . 46j 

Louisiana  State  University  Manship  School  of  Mass  Communication 

Manship  Fellowships . 47J 

■Maxwell  Media  Awards . 36j 

McGee  Joumahsm  Fellowship  in  Southern  Africa . 47J 

■Media  Excellence  ■Awards . 18J 

MediU  Medal  for  Courage  in  Journalism  I8J 

Paul  Miher  Washington  Reporting  Fellowships  uSJ 

MDA  Broadcast  Joumahsm  Awards..  20J 

■NABJ  Awards .  20J 

National  Awards  for  Education  Reporting . 20J 

National  Couned  on  Crime  and  Dehquency  PASS  Awards . .36J 

NLGJ.A/Seigenthaler  Excellence  in  Audio  Award . 21J 

NPPA  TV  Workshop  Award . 49J 

NPPF  Television  News  Scholarship . 49J 

New  York  Festivals  Awards .  2  2J 

Overseas  Press  Club  of  Amenca  Awards . 23J 

George  Polk  Awards .  23J 

RTNDA  Edward  R.  Murrow  Awards . 24J 

RTN'DF  Fellowships . 52J 

RTNDF  Scholarships . 52J 

RTNDF/RIAS  Berhn  (jerman/American  Awards . 52J 

Reuters  Foundation  FeUowships .  52J 

Bart  Richards  Award  for  Media  Criticism .  24J 

Scripps  Howard  Foundation  Jack  R.  Howard  Awards . 26J 

Scripps  Howard  Foundation  National  Joumahsm  Awards . 26j 

Seigenthaler/NLGJA  Excellence  in  Television  Award . 27J 

SABEW  Best  in  Business  Television  News  Contest . 27} 

Society  of  Professional  Joumahsts  Sigma  Delta  Chi  Awards . 28J 

SAJA  Joumahsm  Awards . 28J 

Sovereign  Awards .  28J 

Television  News  Photography  Competition . 28J 

United  Nations  Correspondenls  A.s$ociation  Ehzabeth  Neuffer  Award 

for  U.N.  Coverage . 29J 

U.S.-Japan  Foundation  Media  Fellowships . 54J 

Unity  Awards  in  Media . 29J 

Ida  B.  Wells  Award . 29J 

Wilbur  Awards . 29J 

Business/Economics/Finance 

Award  for  Excellence  in  Economic  Reporting . lOJ 

Batten  Media  Fellowships . 37J 


BPEF  Student  Intern  Program . 38J 

Communications  Council  Fellowships . 39J 

Coro  Fellows  Program  in  Pubhc  Affairs . 39J 

Crain  Awards . 12J 

Dow  Jones  Newspaper  Fund  Minority  Business  Reporting  Intern 

Program . 39J 

Excellence  In  Financial  Joumahsm  Award . 13J 

lABC  Gold  Quill  Awards . 16J 

Knight-Bagehot  Fellowship  Program  in  Economics  and  Business 

Joumahsm . 44J 

Knight  Center  for  Speciahzed  Joumahsm:  Seminar  Fellowships  for 

Joumahsts . 44J 

Gerald  Loeb  Awards  for  Distinguished  Business  and  Financial 

Joumahsm . 17J 

National  Press  Club  Consumer  Joumahsm  Award . 21J 

National  Press  Foundation  Wa.shington  Financial  Seminar . 49J 

Jesse  H.  Neal  National  Business  Joumahsm  Awards . 22J 

Overseas  Press  flub  of  America  Awards . 2JJ 

Scripps  Howard  Foundation  National  Joumahsm  Awards . 26J 

Scripps  Howard  Foundation  Wilham  Brewster  Styles  Award . 27J 

SABEW  Best  in  Business  News  Contest . 27J 

SABEW  Best  in  Business  Overall  Excellence  Contest . 27J 

SABEW  Best  in  Business  Television  News  Contest . 27J 

Unity  Awards  in  Media . 29J 

Canadian 

APA  Joumahsm  Awards . 9J 

AAEGJohn  Locher  Memorial  Award  Competition . lOJ 

Heywood  Broun  Award . 1  IJ 

International  .As-sociation  of  Fire  Fighters  Media  Awards  Contest . 16J 

Michener  Award . 18J 

Michener  Awards  Foundation  Fellowship . 48J 

National  Newspaper  Awards . 21J 

SATW  Foundation  Lowell  Thomas  Travel  Joumahsm  Competition  ■..27J 

SAJA  Joumahsm  Awards . 28J 

Sovereign  Awards . 28J 

Cartoon/Comics 

James  Aronson  Award  for  Social  Justice  Joumahsm . 9J 
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ADDY  Awards  are  sponsored  by  the  American 
Advertising  Federation  to  recognize  creative  excel¬ 
lence  in  advertising.  Awards  given  in  media  categories 
as  well  as  for  advertising  components  that  include 
copy  writing  and  photography.  See  Weh  site  for  guide¬ 
lines.  CONTACT:  Gail  Bozeman,  American  Advertising 
Federation,  1101  Vermont  Ave.  NVt',  Suite  500,  Wash¬ 
ington,  DC  20005;  (202)  898-0089;  Fax:  (202)  898- 
0159;  E-mail:  gbozeman@aaf.org;  Web  Site:  www.aaf. 
org.  DEADUNE:  April  15,  2005. 

Advertising  Awards  honor  ad  staffs’  work  at  ACP 
member  pubhcations  in  five  categories:  display  ad,  in- 
house  promotional  ad,  classified  p^e/section,  ad/edi¬ 
torial  supplement,  and  marketing  brochure/rate  card. 
The  contest  is  co-sponsored  by  Larson  Newspapers  of 
Arizona.  CONTACT:  Jessica  Hampton,  Advertising 
■Awards,  NSPA/ACP,  2221  University  Ave.  SE,  Suite  121, 
Minneapolis,  MN  55414;  (612)  625-8335;  Fax:  (6l2) 
626-0720;  E-mail:  info@studentpress.org;  Web  Site: 
www.studentpress.org/acp.  DEADLINE:  June  2005. 


AOPA-Max  Karant  Awards  for  Excellence  in 
Aviation  Coverage  recognize  fair  and  insightful 
coverage  of  civilian,  non-scheduled  and  non-military 
aviation.  Four  $1,000  awards  will  be  given  for:  print; 
television,  feature  length;  television,  news  or  short  fea¬ 
ture;  and  radio.  Entries  must  be  pubUshed  or  broad¬ 
cast  in  the  2004  calendar  year  and  will  be  judged  by 


WIN  $3000 


A  CALL  FOR 
ENTRIES 


2005 

American  Institute  of  Physics 
Science  Writing  Award 
in  Physics  and  Astronomy 

To  be  awarded  to  a  scientist  for  books 
dealing  with  physics  or  astronomy 
and  intended  for  the  general  public. 

Deadline:  March  1, 2005 

For  an  entry  form  or  more  information,  visit 
www.aip.org/aip/writing 
or  contact:  Lalena  Lancaster, 
Media  &  Government  Relations 
Amencan  Institute  of  Physics 
Tel:  (301)209-3096 
Email:  llancasti4iaip.org 


the  Karant  Awards  Committee.  No  entry  fee.  CONTACT: 
Patricia  L.  Rishel,  Aircraft  Owners  and  Pilots  Associa¬ 
tion,  421  Aviation  Way,  Frederick,  MD  21701-4798; 
(301)  695-2157;  E-mail:  pat.rishel@aopa.org;  Web 
Site:  www.aopa.org/special/karant/.  DEADLINE:  Post¬ 
marked  by  April  15,  2005. 

AAR  Award  for  Best  In-Depth  Reporting  on 
Religion  by  Journalists  at  News  Outlets  with 
Circulations  Under  100,000.  The  American  Acad¬ 
emy  of  Rehgion  honors  best  in-depth  reporting  on 
topics  related  to  religion  (including,  but  not  limited 
to,  religion  and  politics,  popular  culture,  ethics  or 
bioethics,  the  courts,  schools,  science,  health,  or 
international  or  social  issues).  Afiihated  with  Emory 
University,  the  AAR  is  the  world’s  largest  association  of 
rehgion  scholars.  The  AAR  neither  endorses  nor 
rejects  any  refigious  belief  or  practice.  Most  judges 
are  current  or  former  joumahsts.  Winner  receives 
$1,000.  Entries  must  be  articles,  not  opinion  pieces, 
published  in  North  American  media  with  circulations 
of  less  than  100,000.  Writing  for  general  audiences 
preferred.  The  writing  must  benefit  from  the  work  of 
scholars,  though  they  do  not  have  to  be  mentioned. 
Submit  five  articles  on  a  diversity  of  topics  pubfished 
during  2004.  Entry  fee  is  $25.  See  Web  site  for  contest 
rules.  CONTACT:  Kyle  Cole,  AAR,  Reporting  Award,  825 
Houston  Mill  Rd.,  Adanta,  GA  30329;  (404)  727- 
4725;  Fax:  (404)  727-7959;  E-mail:  aar@aarweb.org; 
Web  Site:  www.aarweb.org/awards/journalism.asp. 
DEADUNE:  Feb.  28,  2005. 

AAR  Award  for  Best  In-Depth  Reporting  on 
Religion  in  Dutlets  with  Circulations  over 
100,000  honors  best  in-depth  reporting  on  topics 
related  to  religion  published  in  North  American  media 
with  circulations  over  100,000  or  onhne.  Winner 
receives  $1,000.  Entries  must  he  articles,  not  opinion 
pieces.  Writing  for  general  audiences  preferred.  The 
writing  must  benefit  from  the  work  of  scholars, 
though  they  do  not  have  to  be  mentioned.  Submit  five 
articles  on  a  diversity  of  topics  pubfished  during  2004. 
Entry  fee  is  $25.  See  Web  site  for  contest  rules.  See  the 
listing  above  for  more  information  on  AAR.  CONTACT: 
Kyle  Cole,  AAR,  Reporting  Award,  825  Houston  Mill 
Rd.,  Atlanta,  GA  30329;  (404)  727-4725;  Fax:  (404) 
727-7959;  E-mail:  kcole@aarweb.org;  Web  Site: 
www.aarweb.org/awards/joumalism.asp.  DEADUNE: 
Feb.  28,  2005. 

AAR  Award  for  Best  Opinion  Writing  about 
Religion  honors  the  best  editorials,  columns  or 
other  opinion  writing  related  to  religion  pubfished  in 
North  American  news  media  during  2004.  Winner 
receives  $1,000.  Writing  for  general  audiences  pre¬ 
ferred.  The  writing  must  benefit  from  the  work  of 
scholars,  though  they  do  not  have  to  be  mentioned. 
Submit  five  pieces  on  a  diversity  of  topics.  Entry  fee  is 
$25.  See  Web  site  for  contest  mles.  See  listings  above 
for  more  information  on  AAR.  CONTACT:  K^e  Cole, 
AAR,  Reporting  Award,  825  Houston  Mill  Rd.,  Atlanta, 
GA  30329;  (404)  727-4725;  Fax:  (404)  727-7959;  E- 
mail:  kcole@aarweb.org;  Web  Site:  www.aarweb.org/ 
awards/joumafism.asp.  DEADUNE:  Feb.  28,  2005. 


American  Association  for  the  Advancement  of 
Science  Journalism  Awards,  sponsored  by  the 
Whitaker  Foundation,  recognize  outstanding  reporting 
on  science  and  its  engineering  and  technological 
applications  (excluding  health  and  clinical  medicine). 
Entries  are  judged  on  clarity  of  interpretation,  initia¬ 
tive,  originality  and  scientific  accuracy.  One  $3,000 
award  is  given  in  each  of  the  following  categories:  gen¬ 
eral  circulation  magazines,  large  newspapers  over 
100,000  circulation,  small  newspapers  under 
100,000  circulation,  radio,  television  and  online  pub¬ 
lications.  Work  must  be  done  between  July  1,  2004, 
and  June  30,  2005.  CONTACT:  News  and  Information 
Office,  American  Association  for  the  Advancement  of 
Science,  1200  New  York  Ave.  NW,  Washington,  DC 
20005;  (202)  326-6440;  Web  Site:  www.aaas.org. 
DEADUNE:  Aug.  1,  annually. 

AAES  Engineering  Journalism  Award  recog¬ 
nizes  outstanding  reporting  of  an  event  or  issue  that 
furthers  public  understanding  of  engineering.  The 
award  is  given  in  one  of  three  categories:  daily  news¬ 
papers,  general  circulation  print  media,  and  broad¬ 
cast  radio  or  television.  The  prize  consists  of  a  plaque. 
Nomination  forms  can  be  found  on  the  Web  site.  Nom¬ 
inations  must  also  contain  a  resume  or  curriculum 
vitae  for  the  nominee,  plus  the  nominee’s  entire  arti¬ 
cle.  Articles  published  in  English  between  December 
1,  2004,  and  November  30,  2005,  eligible.  Nomina¬ 
tions  welcome  from  reporters,  editors,  publishers, 
and  members  of  the  engineering  community.  CON¬ 
TACT:  Tom  Price,  Exec.  Director,  American  Association 
of  Engineering  Societies,  1828  L  St.  NW,  Suite  906, 
Washington,  DC  20036-5110;  (202)  296-2237  ext. 
12;  Fax:  (202)  296-1151;  E-mail:  tprice@aaes.org; 
Web  Site:  www.aaes.org.  DEADUNE:  December  2005. 

American  Bowler  Writing  Awards  provide 
$3,800  in  cash  from  American  Bowler  magazine  for 
features,  news  stories  and  editorials  that  cover  Ameri¬ 
can  ten-pin  bowling.  53rd  year.  CONTACT:  Bill  Vint, 
American  Bowling  Congress,  5301  S.  76th  St.,  Green- 
dale,  WI  53129;  (414)  421-3227;  Fax:  (414)  421- 
1194.  Web  Site:  www.bowl.com.  DEADLINE.  Dec.  15, 
annually. 

American  Institute  of  Physics  Science  Writing 
Awards  were  designed  to  promote  effective  science 
communication  in  print  and  broadcast  media  in  order 
to  improve  the  general  public’s  appreciation  of 
physics,  astronomy,  and  allied  science  fields.  The  win¬ 
ning  author  will  receive  $3,000,  an  engraved  Windsor 
chair,  and  a  certificate  of  recognition.  There  are  four 
categories:  journalist,  scientist,  broadcast  media,  and 
writing  aimed  at  children.  CONTACT:  Lalena  Lancaster, 
Media  and  Government  Relations  Division,  American 
Institute  of  Physics.  1  Physics  Ellipse,  College  Park, 
MD  20740;  (301)  209-3096;  Fax:  (301)  209-0846;  E- 
mail:  llancast@aip.org;  Web  Site:  www.aip.org/aip/ 
writing.  DEADUNE:  March  1,  2005. 

American  Legion  Fourth  Estate  Award  honors 
exceptional  journalism  in  support  of  American  ideals. 
A  $2,000  stipend  is  offered  to  defray  the  cost  of 
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accepting  the  award  at  the  annual  National  Conven¬ 
tion.  Open  to  all  media  for  work  done  in  calendar 
year.  CONTACT;  Joe  March,  Public  Relations  Division, 
American  Legion,  700  N.  Pennsylvania  St.,  P.O.  Box 
1055,  Indianapolis,  IN  46204;  (317)  630-1253;  Fax: 
(317)  63O-I368;  Web  Site;  www.legion.org.  DEAD¬ 
LINE:  Jan.  30,  annually. 

APA  Journalism  Awards  offer  $200  prizes  to 
newspaper  reporters  in  the  United  States  and  Canada 
for  pubhc  service  rendered  in  the  advancement  of  city 
and  regional  planning  through  outstanding  journal¬ 
ism.  CONTACT:  Sylvia  Lewis,  American  Planning  Asso¬ 
ciation,  122  S.  Michigan  Ave.,  Chicago,  IL  60603; 
(312)  431-9100 ;  Web  Site;  www.planning.org.  DEAD- 
UNE:Jan.  12,  2005. 

American  Podiatric  Medical  Association 
Journalism  Award  recognizes  outstanding  achieve¬ 
ment  in  print  media  covering  foot  care  and  podiatric 
medicine.  Winners  of  the  award  receive  $500  and  a 
plaque.  CONTACT:  Julia  Scherer,  Public  Relations  Spe¬ 
cialist,  APMA,  9312  Old  Georgetown  Rd.,  Bethesda, 
MD  20814;  (301)  581-9227;  Fax:  (301)  530-2752;  E- 
mail;  jescherer@apma.org;  Web  Site:  www.apma.org. 
DEADLINE:  June  30,  annu^y. 

American  Society  of  Colon  and  Rectal  Sur¬ 
geons  2005  National  Media  Awards  recognize 
journalists  who  have  excelled  in  communicating  infor¬ 
mation  about  colon  and  rectal  disease  to  the  public. 
Awards  given  for  the  best  work  in  two  major  media 
categories:  print  (a  newspaper  or  magazine  report, 
feature  article  or  series)  and  broadcast  (a  radio  or 
television  comprehensive  news  report,  discussion 
program  or  documentary).  Winners  receive  a  $1,000 
cash  prize,  an  engraved  plaque  and  an  expense-paid 
trip  to  the  2005  ASCRS  Annual  Meeting.  CONTACT: 
Public  Relations  Director,  ASCRS,  85  W.  Algonquin 
Rd.,  Arlington  Heights,  IL  60005;  (847)  934-5580; 
Fax:  (847)  934-5596.  DEADUNE:  March  11,  2005. 

ASCAP  Deems  Taylor  Awards  are  presented 
annually  to  U.S.  authors  and  journalists  for  outstand¬ 
ing  print  and  media  cover^e  of  music.  Established  in 
1967  in  honor  of  composer,  critic,  commentator  and 
former  ASCAP  President  Deems  Taylor.  Cash  prizes 
awarded:  $500  for  best  book  and  $250  for  best  jour¬ 
nal,  mt^azine  or  newspaper  article.  Concert  program 
notes  and  record  Uner  notes  are  eligible  for  the  article 
category.  Plaques  are  presented  to  the  authors  as  well 
as  to  their  publishers.  Subject  matter  may  be  bio¬ 
graphical,  critical,  historical  or  reportorial — any 
form  of  non-fiction  prose  about  music  and/or  its  cre¬ 
ators  that  is  not  a  how-to-guide  or  an  instructional 
textbook.  Submissions  limited  to  three  entries  per 
author  for  articles.  Articles  published  as  a  series  on  a 
single  specific  subject  may  be  considered  one  entry. 
Work  published  in  the  United  States  in  English  during 
calendar  year  2004  is  eligible.  CONTACT:  Esther 
Sansaurus,  American  Society  of  Composers,  Authors 
and  Publishers,  1  Lincoln  Plz.,  New  York,  NY  10023; 
(212)  621-6323.  DEADUNE:  Aug.  30,  annually. 

ASNE  Distinguished  Writing  Awards,  Jesse 
Laventhol  Prizes  for  Deadline  News  Report¬ 
ing,  and  Community  Service  Photojournalism 
Award.  Five  $2,500  Distinguished  Writing  Awards 


are  given  for  work  done  in  these  categories:  non¬ 
deadline  writing,  commentary/column  writing,  profile 
writing,  editorial  writing  and  diversity.  Entries  will  be 
judged  on  langu^e,  style,  precision  of  word  us^e, 
structure,  descriptive  power,  narrative  skill  and  the 
like.  T\vo  $10,000  Jesse  Laventhol  Prizes  for  Deadline 
News  Reporting  are  awarded  for  work  done  by  an 
individual  and  by  a  team.  Entries  are  judged  on  writ¬ 
ing  quality  and  substance.  One  $2,500  Community 
Service  Photojournalism  Award  is  given  for  work  by  an 
individual  or  a  team.  The  award  recognizes  com¬ 
pelling  work  that  illuminates  a  community  issue  or 
concern.  Nominees  must  be  full-time  or  part-time  staff 
members  of  daily  newspapers  or  wire  services  serving 
daily  newspapers  in  the  Americas.  CONTACT:  ASNE 
Awards,  Poynter  Institute,  801  3rd  St.  S.,  St.  Peters¬ 
burg,  R  33701;  (727)  821-9494.  DEADUNE:  Feb.  1, 
2005. 

Amy  Writing  Awards  offer  cash  awards  totaling 
$34,000,  with  a  $10,000  first  prize  for  presentation  of 
biblical  truths  in  a  sensitive,  thought-provoking  man¬ 
ner  through  secular,  non-religious  publications.  Given 
for  work  done  in  calendar  year.  CONTACT:  W.  James 
Russell,  Amy  Foundation,  P.O.  Box  I609I,  Lansing,  Ml 
48901;  (517)  323-6233;  E-mail;  amyfoundtn@aol.com; 
Web  Site;  www.amyfound.org.  DEADUNE:  Jan.  31, 
annually. 

James  Aronson  Award  for  Social  Justice 
Journalism  was  established  by  Hunter  College  in 
1990  to  honor  the  distinguished  Hunter  College  pro¬ 
fessor  of  journalism  who  was  editor  from  1949  to 
1967  of  the  crusading  news  weekly.  The  National 
Guardian.  Stories  submitted  for  the  2004  award 
should  have  appeared  in  U.S.  newspapers,  magazines, 
newsletters  or  Internet  pubfications  in  2004  calendar 
year.  Award  also  open  to  cartooning  with  a  con¬ 
science.  See  Web  site  for  entry  form  and  information. 
CONTACT:  Peter  Parisi,  Dept,  of  Film  &  Media  Studies, 
Hunter  College,  695  Park  Ave.,  New  York,  NY  10021; 
(212)  772-5041;  Fax:  (212)  650-3619;  Web  Site: 
fihnmedia.hunter.cuny.edu/aronson.  DEADUNE:  Jan. 
17,  2005. 

AAJA  Lifetime  Achievement  Award  is  given  to 
an  Asian  American  who  has  demonstrated  courage 
and  commitment  to  jounahsm  principles  over  the 
course  of  a  fife’s  work.  Write  for  information  on  mak¬ 
ing  a  nomination.  CONTACT:  AAJA  Special  Awards, 


Asian  American  Journalists  Association,  1 182  Market 
St.,  Suite  320,  San  Francisco,  CA  94102;  (415)  346- 
2051;  Fax:  (415)  346-6343;  Web  Site:  www.aaja.org. 
DEADUNE:  Spring,  annually;  date  to  be  announced. 

AAJA  National  Awards  recognize  and  encour^e 
excellence  among  Asian  American  journalists  and  out¬ 
standing  coverage  of  Asian  American  issues.  CONTACT; 
AAJA  National  Awards,  Asian  American  Journalists 
Association,  1182  .Market  St.,  Suite  320,  San  Fran¬ 
cisco,  CA  94102;  (415)  346-2051;  Fax:  (415)  346- 
6343;  Web  Site:  www.aaja.org.  DEADUNE:  Late  May 
2005. 

AAJA  Special  Recognition  Award  honors  a  per¬ 
son  (Asian  or  non-Asian,  journalist  or  non-journalist) 
who  has  helped  to  advance  the  Asian  American  Jour¬ 
nalism  Association’s  goals.  Write  for  information  on 
making  a  nomination.  CONTACT:  AAJA  Special  Awards, 
Asian  American  Journalists  Association,  1182  Market 
St.,  Suite  320,  San  Francisco.  CA  94102;  (415)  346- 
2051;  Fax:  (415)  346-6343;  Web  Site:  www.aaja.org. 
DEADUNE:  Spring,  annually;  date  to  be  announced. 

APME  Freedom  of  Information  Award,  now  in 

its  35th  year,  recognizes  a  journalist  or  a  newspaper 
for  work  that  advances  the  First  Amendment,  makes 
good  use  of  Freedom  of  Information  principles  and/or 
statutes,  or  signifigantly  widens  the  scope  of  informa¬ 
tion  available  to  the  public.  Other  distinguished  efforts 
will  be  honored  with  FOl  citations.  CONTACT:  APME, 
Associated  Press,  450  W.  33rd  St.,  New  York,  NY 
10001;  (212)  621-1838;  Fax;  (212)  506-6102;  E- 
mail:  apme@ap.org;  Web  Site:  www.apme.com. 
DEADUNE:  Early  July,  annually. 

APME  International  Perspective  Awards  will 
be  given  to  AP  and  CP  member  newspapers  for  out¬ 
standing  coverj^e  of  international  news  for  local  read¬ 
ers.  Two  awards  are  given:  one  for  newspapers  with 
circulation  below  50,000;  and  one  for  newspapers 
with  circulation  of  50,000  or  more.  CONTACT:  APME, 
The  Associated  Press,  450  W.  33rd  St.,  New  York,  NY 
10001;  (212)  621-1838;  Fax;  (212)  506-6102;  E- 
mail:  apme@ap.org;  Web  Site:  www.apme.com. 
DEADUNE:  Early  July,  annually. 

APMEDnIine  Convergence  Awards  recognize 
the  effective  interplay  between  a  story  in  print  and  the 


Call  for  Entries 


The  American  Legion 
2005  Fourth  Estate  Award  Competition 

“For  Excellence  in  Journalism” 


Any  work  published  or  broadcast  during  2004 
which  covers  an  issue  of  national  interest  and  which 
contributes  to  excellence  in  journalism  is  eligible. 

Entry  deadline  is  January  31,  2005 

Award  to  be  presented  at  the  2005  National 
Convention  in  Honolulu,  HI 


Submit  entries  to: 

The  American  Legion 
Public  Relations  Division 
700  North  Pennsylvania  Street 
Indianapolis,  IN  46204 

For  mote  information 
call  (317)  630-1253 
Visit  our  web  page  at  www.legion.org 
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same  story  online.  Awards  given  in  two  categories:  one 
for  newspapers  with  circulation  of  100,000  or  more; 
and  one  for  newspapers  with  circulation  under 
100,000.  CONTACT  APME,  The  As,sociated  Press,  450 
W.  33rd  St.,  New  York,  NY  10001;  (212)  621-1838; 
Fax:  (212)  506-6102;  E-mail:  apme@ap.org;  Web 
Site:  www.apme.com.  DEADLINE:  Early  July,  annually. 

APME  Public  Service  Awards,  now  in  their  35th 
year,  recognize  AP  member  newspapers  for  outstand¬ 
ing  service  to  the  community,  state  or  nation.  There 
shall  be  two  awards:  one  for  newspapers  with  a  circu¬ 
lation  of  50,000  or  more  and  one  for  newspapers  with 
under  50,000  circulation,  based  on  latest  ABC  figures. 
CO.NTACT:  APME,  The  Associated  Press,  450  W.  33rd 
St.,  New  York,  NT  10001;  (212)  621-1838;  Fax:  (212) 
506-6102;  E-mail:  apme@ap.org;  Web  Site: 
www.apme.com.  DEADLINE:  Early  July,  annually. 

AAEC/John  Locher  Memorial  Award  Competi¬ 
tion  is  in  its  18th  year.  Applicants  must  be  non-pro¬ 
fessional  smdent  editorial  cartoonists,  18  through  25 
years  old,  from  the  United  States,  Canada  or  Mexico. 
Winner  receives  an  expenses-paid  trip  to  the  conven¬ 
tion  of  the  Association  of  American  Editorial  Cartoon¬ 
ists.  Send  clear  copies  of  four  cartoons.  No  remms. 
CONTACT:  Wanda  Nicholson,  Association  of  American 
Editorial  Cartoonists,  P.O.  Box  37669,  Raleigh,  NC 
27627;  (919)  859-5516;  Fax:  (919)  859-3172.  Web 
site:  www.editorialcartoonists.com.  DEADLINE:  Jan. 
15,  2005. 


Extraordinary 

Leadership 

The  American  Society  of 
Newspaper  Editors  seeks 
nominations  for  the 
Award  for  Editoriai  Leadership. 


We're  looking  for  leaders  who  have  taken 
their  newspaper  to  higher  journalistic 
ground. 

Newspaper  size  doesn't  matter,  nor  does 
rank.  The  winner  could  be  a  top  editor,  an 
assigning  editor,  a  publisher  or  other  busi¬ 
ness  executive  who  makes  contributions  to 
a  newspaper's  journalism. 

The  winner  of  this  annual  award  will  be 
honored  at  ASNE's  2005  Convention. 

Nomination  forms  are  available  on  our 
Web  site: 

www.asne.org/leadershipaward 


Deadline: 
February  1,  2005 


Association  of  Capitol  Reporters  and  Editors 
2004  Award.  Newspaper,  magazine,  wire 
service/online  journalism,  television  and  radio  awards 
are  focused  on  covert^e  of  state  government  and 
issues.  Categories  for  each  medium  are  beat  report¬ 
ing,  commentary/analysis  and  pubfic  service/in-depth 
reporting  for  work  published  or  aired  between  June  1, 

2004,  and  May  31,  2005.  CONTACT:  E-mail:  con- 
lest@capitolbeat.org;  Web  Site:  www.capitolbeat.org. 
DEADUNE:June  2005. 

Association  of  Food  Journalists  Awards  Com¬ 
petition  2005  is  held  in  multiple  categories  —  best 
food  section,  food  columns,  food  feature  writing, 
restaurant  criticism,  magazine  divisions,  food  news 
reporting,  Internet,  series,  and  food  photography.  For 
rules  and  entry  forms  check  Web  site  after  Jan.  2, 

2005.  CONTACT:  Carol  DeMasters,  38309  Genesee 
Lake  Rd.,  Oconomowoc,  WI  53066;  (262)  965-3251; 
Web  Site:  www.afjonline.com.  DEADLINE:  March  1, 
2005. 

Award  for  Excellence  in  Economic  Reporting 

is  presented  to  a  mj^azine  or  newspaper  writer  (or 
team  of  writers)  whose  series  or  columns  provide  the 
best  understanding  of  free  market  economic  princi¬ 
ples  and  their  impact  on  policies  and  markets,  it  is 
open  to  both  reporters  and  analysts,  but  judges  seek 
to  reward  outstanding  original  reporting  and  fact-find¬ 
ing  married  to  superior  analysis.  A  cash  prize  of 
$5,000  and  a  bronze  eagle  trophy  will  be  presented  in 
conjunction  with  the  2005  Summer  Institute  on  Polit¬ 
ical  Journalism  in  Washington,  DC.  Guidelines  for 
entries:  a  collection  of  stories  or  opinion  pieces  pre¬ 
sented  in  8  1/2  X  1 1  notebook  style  and,  in  a  separate 
section,  any  additional  stories  or  back-up  material 
considered  pertinent.  Three  copies  of  each  entry  are 
required.  Stories  must  have  been  published  after 
March  1,  2004.  Award  sponsored  by  the  IPJ,  an  edu¬ 
cational  program  sponsored  by  the  Fund  for  American 
Studies  and  operated  in  cooperation  with  Georgetown 
University.  CONTACT:  Traci  Leonardo,  Director,  Insti- 
mte  on  Pohtical  Journalism,  1706  New  Hampshire 
Ave.  NW,  Washington,  DC  20036;  (202)  986-0384; 
Fax:  (202)  986-0390;  E-mail:  tleonardo@tfas.org; 
Web  Site:  www.tfas.org/programs/ipjawards.htm. 
DEADUNE:  March  15,  2005. 

James  Beard  Foundation  Journalism  Awards 
for  Food  and  Beverage  Journalists  are  open  to 
active  food  and  beverage  journalists  in  North  America 
for  original  articles  published  in  2004.  A  medaUion 
and  certificate  will  be  presented  at  the  2005  awards 
dinner  in  New  York  on  April  29,  2005.  Submit  entry 
form,  six  copies  of  the  entry  and  $75  fee.  Applicants 
may  enter  more  than  one  award  category.  CONTACT: 
Yvon  Moller/Dawn  Padmore,  James  Beard  Foundation 
Awards  Office;  (212)  627-2090/(212)  620-7027,  ext. 
302;  Fax:  (212)  627-1064/(212)  645-3654;  E-mail: 
enlryforms@jamesbeard.org;  Web  Site:  www.james- 
beard.org.  DEADUNE:  Jan.  14,  2005. 

Aido  Beckman  Award  is  conferred  by  the  White 
House  Correspondents’  Association  and  grants  a  total 
of  $  1 ,000  for  overall  White  House  news  coverj^e.  Call 
or  check  Web  site  for  entry  form.  CONTACT:  Aldo 
Beckman  Award,  White  House  Correspondents’  Asso¬ 


ciation,  1920  N  St.  NW,  Suite  300,  Washington,  DC 
20036;  (202)  452-4836;  Email:  whca@starpower.net; 
Web  Site:  www.whca.net.  DEADUNE:  March  3,  2005. 

Best  of  Newspaper  Design  is  a  competition  for 
newspapers  and  newspaper  magazines  sponsored  by 
the  Society  for  News  Design.  26th  year.  CONTACT: 
Executive  Director,  Society  for  News  Design,  1130  Ten 
Rod  Rd.,  Suite  F104,  North  Kingstown,  PJ  02852- 
4177;  (401)  294-5233;  Fax:  (401)  294-5238;  E-mail: 
snd@snd.org;  Web  Site:  www.snd.org.  DEADUNE:  Jan. 
19,  2005,  for  U.S.  entries;  Jan.  26,  2005,  for  interna¬ 
tional  entries. 

Worth  Bingham  Prize  of  $10,000  honors  newspa¬ 
per  or  mt^azine  investigative  reporting  covering  sto¬ 
ries  of  national  significance  in  which  the  public  inter¬ 
est  is  ill-served.  Entries  must  be  published  during  the 
2004  calendar  year.  CONTACT:  Worth  Bingham  Prize, 
c/o  Susan  Talalay,  International  Center  for  Journalists, 
1616  H  Street  NW,  3rd  Floor,  Washington,  DC  20006; 
(202)  737-3700;  Fax:  (202)  737-0530;  E-mail: 
info@worthbinghamprize.org;  Web  Site:  www.worth- 
binghamprize.org.  DEADLINE:  Jan.  3,  2005. 

Blue  Pencil/Gold  Scretin  Awards  are  sponsored 
by  the  National  Association  of  Government  Communi¬ 
cators  in  recognition  of  outstanding  government  com¬ 
munications  projects  and  their  producers.  The  Blue 
Pencil  categories  are  designed  for  writing  and  print- 
related  projects  and  programs.  The  Gold  Screen  cate¬ 
gories  are  reserved  for  audio,  video,  CD-ROM,  Web 
site,  multimedia  and  other  broadcast-related  compo¬ 
nents  and  programs.  Open  to  government  communi¬ 
cators,  and  to  producers  in  the  private  sector  who 
have  completed  work  for  government  communica¬ 
tions.  CONTACT:  National  Association  of  Government 
Communicators,  Blue  Pencil/Gold  Screen  Awards, 
10366  Democracy  Ln.,  Suite  B,  Fairfax,  VA  22030; 
(703)  691-0377;  Fax:  (703)  691-0866;  E-mail: 
info@nagc.com;  Web  Site:  www.nagc.com.  DEAD¬ 
UNE:  Mid-December,  annually. 

Joseph  L.  Brechner  Freedom  of  Information 
Award  of  $3,000  recognizes  excellence  in  a  maga¬ 
zine  or  newspaper  article  or  series  on  the  subject  of 
freedom  of  information  or  access  to  governmental 
information.  CONTACT:  Sandra  F.  Chance,  Director, 
Brechner  Center  for  Freedom  of  Information,  3208 
Weimer  Hall,  P.O.  Box  118400,  College  of  Joumafism 
and  Communications,  University  of  Florida, 
Gainesville,  FL  32611;  (352)  392-2273;  Fax:  (352) 
392-9173;  Web  Site:  www.brechner.com.  DEADUNE: 
March  15,  2005. 

Broadcast  Pacemaker  Awards  are  given  to  high 
school  member  broadcast  programs  by  the  National 
Scholastic  Press  Association  (NSPA).  Programs  must 
be  submitted  on  standard  VHS  cassettes  and  be  no 
longer  than  20  minutes.  No  entry  fee;  winners 
announced  at  the  JEA/NSPA  Fall  National  High  School 
Journalism  Convention.  See  Web  site  for  details.  CON¬ 
TACT:  Broadcast  Pacemaker  Awards,  National  Scholas¬ 
tic  Press  Association,  2221  University  Ave.  SE,  Suite 
121,  Minneapofis,  MN  55414;  (612)  625-8335;  E- 
mail:  info@studentpress.org;  Web  Site:  www.student- 
press.org/nspa.  DEADLINE:  June  2005. 
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Broadcast  Story  of  the  Year  Awards  are  given  to 
high  school  member  broadcast  programs  by  the 
National  Scholastic  Press  Association  (NSPA).  The 
competition  is  judged  and  co-sponsored  by  the  CNN 
Smdent  Bureau.  The  categories  are  news,  sports  and 
feature  stories.  Stories  must  be  submitted  on  separate 
standard  VHS  cassettes  and  be  no  longer  than  10  min¬ 
utes.  No  entry  fee;  see  Web  site  for  details.  CONTACT: 
Broadcast  Story  of  the  Year  Awards,  National  Scholas¬ 
tic  Press  Association,  2221  University  Ave.  SE,  Suite 
121,  Minneapolis,  MN  55414;  (612)  625-8335;  E- 
mail:  info@studentpress.org;  Web  Site:  www.student- 
press.org/nspa.  DEADLINE:  June  7,  2004. 

Heywood  Broun  Award  confers  a  $5,000  prize  for 
journalism  in  the  spirit  of  Heywood  Broun  who  dis¬ 
played  an  abiding  concern  for  the  underdog  and  the 
underprivileged,  plus  two  $  1 ,000  awards  for  entries  of 
substantial  distinction.  Given  for  material  published  or 
broadcast  in  the  United  States,  Puerto  Rico  and 
Canada  during  2004  calendar  year.  CONTACT:  Andy 
Zipser,  Editor/Guild  Reporter,  The  Newspaper  Guild- 
CWA,  501  Third  St.  IVW,  2nd  Floor,  Washington,  DC 
20001-2797;  E-mail:  azipser@cwa-  inion.org;  Web 
Site:  www.newsguild.org.  DEADLINE:  Last  friday  in 
January,  annually. 

Emery  A.  Brownell  Media  Award  affords 
national  recognition  to  films,  newspapers,  radio  and 
television  stations  that  have  informed  the  public  of  the 
crucial  role  played  by  civil  legal  aid  or  public  defender 
organizations  in  ensuring  equal  justice  for  the  poor 
under  law.  This  award  commemorates  Emery 
Brownell,  who  began  his  legal  career  with  the  Legal 
Aid  Society  of  Rochester,  NY,  in  1925  and  served  as 
NLADA’s  Executive  Director  from  1940  to  1961.  CON¬ 
TACT:  Awards  Committee,  National  Legal  Aid  and 
Defender  A.ssociation,  1140  Connecticut  Ave.  NW, 
Suite  900,  Washington,  DC  20036-4019;  (202)  452- 
0620;  Fax:  (202)  872-1031;  E-mail:  info@nlada.oi^; 
Web  Site:  www.nlada.org. 

Cecil  A.  Brownlow  Publication  Award,  given  by 
Flight  Safety  Foundation  (FSF),  recognizes  outstanding 
achievement  in  furtherance  of  commercial  or  busi¬ 
ness  aviation  safety  through  reporting  to  the  aviation 
community  or  general  public.  Nominations  may  be 
made  on  behalf  of  individuals  or  media.  The  sponsor, 
IHS  Aviation  Information,  provides  a  $1,000  honorar¬ 
ium  and  transportation  to  the  award  venue,  the  joint 
meeting  of  the  FSF,  the  International  Federation  of  Air¬ 
worthiness  and  the  International  Air  Transport  Associ¬ 
ation.  CONTACT:  Mark  Lacagnina,  Sr.  Editor,  Flight 
Safety  Foundation,  601  Madison  St.,  Suite  300,  Alexan¬ 
dria,  VA  22314;  (703)  739-6700,  ext.  1 14;  Fax:  (703) 
739-6708;  Web  Site:  www.flighLsafety.org.  DEADLINE: 
Aug.  1,  2005. 

Cartooning  Awards  are  given  to  cartoonists  of 
member  publications  by  the  National  Scholastic  Press 
Association  (NSPA)  for  excellence  in  cartooning, 
specifically  editorial  cartoons  and  comic  strips.  The 
competition  is  co-sponsored  by  the  Universal  Press 
Syndicate.  CONTACT:  Jessica  Hampton,  Cartooning 
Awards,  NSPA/ACP,  2221  University  Ave.  SE,  Suite  121, 


Minneapolis,  MN  55414;  (612)  625-8335;  Fax:  (612) 
626-0720;  E-mail:  info@studentpress.org;  Web  Site: 
www.studentpress.org.  DEADLINE:  June  2005. 

Center  for  the  Business  of  Government  offers  a 
total  of  $15,000  in  grants.  Through  grants  for 
research,  the  Endowment  stimulates  research  and 
facilitates  discussion  of  new  approaches  to  improving 
the  effectiveness  of  government  at  all  levels.  Applica¬ 
tions  accepted  online.  See  Web  site  for  more  details. 
CONTACT:  Mark  Abramson,  Executive  Director,  The 
Center  for  the  Business  of  Government,  1301  K  St., 
NW,  Fourth  Floor,  West  Tower,  Washington,  DC  20005; 
(202)  515-4504;  E-mail:  endowment@businessof- 
govemment.org;  Web  Site:  www.businessofgovem- 
ment.org.  DEADLINE:  Nov.  1,  2004,  and  March  1, 
2005. 

Chandler  Award  for  Student  Reporter  of  the 
Year  in  Religion  News  bestows  $1,000  in  cash 
and  prizes  to  the  best  student  reporter,  with  emphasis 
on  reporting  skill  and  a  grasp  of  religion  issues  that  is 
fair,  balanced  and  in  accordance  with  journalistic 
standards.  Open  »o  any  undergraduate  or  graduate 
smdent  at  an  accredited  instimtion.  See  entry  form  for 
eligibility  guidelines,  available  on  Web  site.  Given  for 
work  in  2004-2005  academic  year.  $10  entry  fee. 
Forms  cannot  be  faxed.  CONTACT:  Debra  L.  Mason, 
Executive  Director,  PO  Box  2037,  Westerville,  OH 
43086;  (6l4)  891-9001;  Fax:  (6l4)  891-9774;  E- 
mail:  info@religionwriters.com;  Web  Site:  www.reli- 
gionwriters.com.  DEADLLNE:  May  1,  2005. 

Harry  Chapin  Media  Awards  bestow  $12,500  in 
prizes  (between  $1,000  and  $2,500  in  each  categorv). 
Administered  by  World  Hunger  Year,  awards  are  given 
for  the  year’s  best  journalism  in  the  following  cate¬ 
gories:  books,  broadcast  media  (including  televi¬ 
sion/film  and  radio),  periodicals,  newspapers  and 
photojournalism.  $25  application  fee,  $40  for  two, 
and  $50  for  three  or  more  entries.  Given  for  work 
done  in  calendar  year.  CONTACT:  Lisa  Batitto,  World 
Hunger  Year,  505  8th  Ave.,  Suite  2100,  New  York,  .NT 
10018-6582;  (212)  629-8850;  Fax:  (212)  465-9274; 
E-mail:  media@worldhungeryear.org;  Web  Site: 
www.worldhungeryear.org.  DEADLINE:  Early  February 
2005. 

Circle  of  Excellence  Media  Awards  are  spon¬ 
sored  by  the  American  Society  of  Plastic  Surgeons. 
Entries  should  be  articles  or  broadcasts  intended  for 
the  pubUc  and  related  to  cosmetic  or  reconstructive 
plastic  surgery.  Entries  may  be  submitted  in  the  fol¬ 
lowing  categories:  newspaper,  news  service,  maga¬ 
zine,  news  Web  site,  radio,  national/cable  television, 
and  local  television.  Entries  must  have  been  pubhshed 
or  aired  between  May  1,  2004,  and  April  30,  2005. 
Winners  invited  to  Plastic  Surgery  2005  in  Chict^o 
where  they  will  receive  $500  and  the  award.  CONTACT: 
Media  Relations  Coordinator,  American  Society  of 
Plastic  Surgeons,  444  E.  Algonquin  Rd.,  Arlington 
Heights,  IL  60005;  (847)  228-9900,  ext.  414;  Fax: 
(847)  228-7485;  E-mail:  media@plasticsurgery.org; 
Web  Site:  wwwplasticsurgery.org.  DEADLINE:  June 
2005. 


THE _ 

BRECHNER 

CENTER 


FOR  FREEDOM  OF 
INFORMATION 

The  20th  Annual 
Joseph  L.  Brechner 
Freedom  of 
Information  Award 
$3,000 

For  the  best  newspaper 
or  magazine  article,  or 
series  of  articles 
published  in  2004  on  a 
subject  related  to 
Freedom  of  Information, 
Access  to  Governmental 
Information  or  the  First 
Amendment. 

Deadline: 

MARCH  15,  2005 

Send  five  originals  or  copies 
to: 

Sandra  F.  Chance 
Executive  Director 
Brechner  Center  for  Freedom 
of  Information 
3208  Weimer  Hall 
P.O.  Box  118400 
University  of  Florida 
College  of  Journalism 
and  Communications 
Gainesville,  FL  3261 1 
Inquiries:  (352)  392-2273 


DECEf-IBER  2(X)4 


www.editorandpublisher.com 


J  2005  mmx 

National  and  International  Journalism  Competitions 


Clarion  Awards,  sponsored  by  the  Association  for 
Women  in  Communications,  recognize  outstanding 
achievement  in  approximately  90  categories  of  profes¬ 
sional,  international  communications  in  the  fields  of 
photography,  newspapers,  magazines,  brochures,  spe¬ 
cial  print  communications,  newsletters,  public  rela¬ 
tions,  marketing,  new  media,  video  productions,  tele¬ 
vision,  radio  and  advertising.  Open  to  individuals, 
companies  and  organizations,  members  and  non¬ 
members,  women  and  men.  More  than  half  of  an  entry 
must  be  pubhshed,  broadcast  or  implemented  in  2004 
calendar  year.  E-mail  for  brochure.  CONTACT:  Associ¬ 
ation  for  Women  in  Communications,  780  Ritchie 
Hwy.,  Suite  28S,  Sevema  Park,  MD  21146;  (410)  544- 
7442;  Fax:  (410)  544-4640;  E-mail:  clarion@wom- 
com.org;  Web  Site:  www.womcom.org. 


and  well-being.  The  honoree  receives  $3,000  and  a 
framed  certificate,  presented  at  the  annual  banquet  of 
the  Council  for  the  Advancement  of  Science  Writing. 
Travel  expenses  will  be  covered.  Editors,  collei^es, 
scientists  and  others  famihar  with  the  candidate’s 
work  may  proffer  nominations.  The  nominator  should 
submit  no  more  than  six  examples  of  the  candidate’s 
work.  Books  are  not  eligible.  Letter  of  nomination 
should  include  an  in-depth  evaluation  of  the  submis¬ 
sions  and  a  biographical  sketch  of  the  candidate. 
Please  provide  six  copies  of  the  published  work,  or 
standard  audio  or  videocassettes  accompanied  by 
typescripts.  CONTACT:  The  Victor  Cohn  Prize,  CASW, 
P.O.  Box  910,  Hedgesville,  WV  25427;  (304)  754- 
5077;  Fax:  (304)  754-5076;  Web  Site:  www.casw.org. 
DEADUNE:  July  31,  2005. 


Clark-Payne  Award  is  sponsored  by  the  National 
Press  Foundation  and  given  to  joumaUsts  aged  30  or 
younger.  Award  limited  to  non  technical  print  journal¬ 
ism  only.  $1,000  plus  expenses  awarded  for  outstand¬ 
ing  articles  on  any  field  of  science  by  young  reporters 
and  writers  published  in  magazines,  newsletters  and 
newspapers  (including  college  newspapers).  Free¬ 
lancers  and  staff  writers  ehgible.  Articles  must  be  pub¬ 
lished  between  Dec.  1, 2004,  and  Dec.  1, 2005.  Award 
given  at  the  annual  meeting  of  the  National  Association 
of  Science  Writers.  CONTACT:  Clark-Payne  Award, 
National  Press  Foundation,  1211  Connecticut  Ave.  NW, 
Suite  310,  Washington,  DC  20036;  (202)  721-9100; 
E-mail:  npf@natpress.org;  Web  Site:  www.national- 
press.org.  DEADLINE:  Dec.  10,  2005. 


College  Design  Contest  is  an  annual  contest  for 
students,  funded  by  the  Society  of  News  Design  Foun¬ 
dation  and  run  by  the  L'niversity  of  Missouri.  SND 
grants  two  paid  registrations  and  travel  stipends  to  its 
annual  workshop.  Contact  the  University  of  Missouri 
student  chapter  of  SND  for  more  information.  CON¬ 
TACT:  Daryl  Moen,  Univ.  of  Missouri  School  of  Jour- 
nahsm,  203  Neff  Hall,  Columbia,  MO  65211;  (573) 
882-3484;  Fax:  (573)  882-4823;  E-mail:  moend@ 
missouri.edu.  DEADLINE:  April  1,  2005. 


Victor  Cohn  Prize  for  Excellence  in  Medical 
Science  Reporting  honors  a  writer  for  a  body  of 
work  published  or  broadcast  within  the  last  five  years 
which  has  made  a  profound,  lasting  contibution  to 
public  awareness  and  understanding  of  advances  in 
medical  science  and  their  impact  on  human  healtli 


College  Photographer  of  the  Year  contest  is  con¬ 
ducted  annually  to  help  young  photographers  evaluate 
their  abilities  as  visual  communicators  and  compare 
their  work  with  that  of  their  peers.  Top  portfolio  win¬ 
ner  receives  a  camera,  plaque,  and  a  $1,000  scholar¬ 
ship.  Cash  prizes  and  film  for  runners-up.  Undergrad¬ 
uate  and  graduate  students  enrolled  in  the  2004-2005 
academic  year  are  ehgible.  Students  who  have  worked 
three  years  or  more  as  full-time  professional  publica¬ 
tions  photographers  (internships  included)  may  not 
enter.  CONTACT:  Angel  Anderson,  109  Lee  Hills  Hall, 


A  lone  writer 
can  make  a 
difference  .  .  . 


“When  a  man  has  a  conviction,  great 
or  small,  about  eggs  or  eternity,  he 
must  wear  it  always  in  plain  sight, 
pulled  down  tight  upon  his  fore¬ 
head.  I  see  no  wisdom  in  saving 
up  punches  for  a  rainy  day.  ” 
—Heywood  Broun 


.  .  .  and  The  Newspaper  Guild-CWA, 
founded  in  1933  by  columnist  Heywood 
Broun,  each  year  acknowledges  that 
remarkable  fact  by  recognizing  those 
journalists  who  best  exemplify  his 
efforts  on  behalf  of  the  underdog  and  the 
disadvantaged. 

Entries  of  work  done  in  calendar  year 
2004  must  be  postmarked  by  Jan.  28. 
For  contest  rules,  visit  our  web  site: 


umnv.  newsguild.org 


University  of  Missouri  School  of  Journalism,  Colum¬ 
bia,  MO  65211-1370;  (573)  882-4882;  Fax:  (573) 
884-4999;  E-mail:  info@cpoy.org;  Web  Site: 
www.cpoy.org.  DEADLINE:  Check  Web  site. 


Joseph  Costa  Award  for  Courtroom  Photogra¬ 
phy  is  granted  by  Ball  State  University  for  drama, 
emotional  content,  focus,  photo  composition,  print 
quahty  and  visual  impact.  Applicants  forward  clip¬ 
pings  and  prints  from  mt^azines  or  newspapers  with 
accompanying  letters  describing  the  circumstances 
which  the  photos  capture.  CONTACT:  Ken  Heinen,  Ball 
State  University,  Department  of  Journalism,  Muncie,  IN 
47306;  (765)  285-8217;  Web  Site:  www.bsu.edu/ 
journalism.  DEADLINE:  Postmarked  by  Jan.  15,  2005. 


Courage  in  Journalism  Award  honors  full-  or 
part-time,  domestic  or  foreign,  women  reporters,  edi¬ 
tors,  photographers  and  producers  who  have  shown 
determination  in  the  face  of  physical  danger,  official 
secrecy,  oppression,  political  pressure  or  other  pro¬ 
fessionally  intimidating  obstacles.  $2,000  award;  up  to 
three  presented  each  year.  The  International  Women’s 
Media  Foundation  Lifetime  Achievement  Award  is  also 
offered.  Nominations  are  accepted  between  January  1 
and  March  15  each  year.  Visit  Web  site  or  contact  the 
IWMF  for  information  on  nominating  a  journalist. 
CONTACT:  International  Women’s  Media  Foundation, 
1726  M  St.  NW,  Suite  1002,  Washington,  DC  20036; 
(202)  496-1992;  Fax:  (202)  469-1977;  E-mail: 
courage@iwmf.org;  Web  Site:  www.iwmf.oig.  DEAD¬ 
UNE:  March  15,  2005. 


Crain  Awards  are  supported  by  a  grant  from  the 
G.D.  Crain  Jr.  Foundation  and  conferred  annually  by 
American  Business  Media  for  outstanding  career  con¬ 
tributions  to  the  development  of  editorial  excellence 
by  ABM-member  publications  and  those  eligible  for 
membership.  37th  year.  CONTACT:  American  Business 
Media,  675  3rd  Ave.,  New  York,  NY  10017;  (212)  661- 
6360;  Fax:  (212)  370-0736;  E-mail:  d.humphre\s@ 
abmmail.com;  Web  Site:  www.americanbusinessme- 
dia.com.  DEADUNE:  Early  January  2005. 


Jane  Cunningham  Croly/GFWC  Print  Journal¬ 
ism  Award  for  Excellence  in  Covering  Issues  of 
Concern  to  Women  is  open  to  women  iind  men  who 
write  for  newspapers,  magazines,  news  services  or 
online  pubUcations,  either  on  staff  or  in  a  freelance 
capacity.  The  award  honors  the  journalist  whose  writing 
best  captures  the  course,  vision  and  spirit  of  Jane  Cun¬ 
ningham  Croly,  who  devoted  her  life  to  helping  women 
improve  their  fives  and  expand  their  rights.  Applicants 
submit  no  more  than  three  news  stories  published  in 
2004  that  demonstrate:  a  concern  for  women’s  rights; 
an  awareness  of  women’s  strength  and  courage;  or  an 
attempt  to  counteract  sexism.  Articles  should  he  cut  and 
pasted  onto  81/2x11  p^es.  Mail  original  articles  (no 
copies) ;  do  not  fax.  $  1 ,000  cash  prize  to  be  awarded  at 
the  GFWC  convention  in  Las  Vegas,  Nevada,  June  21-23- 
Write  for  brochure  and  application.  $50  entry  fee;  $40 
for  subsequent  entries  from  the  same  news  organiza¬ 
tion.  CONTACT:  Sally  Kranz,  General  Federation  of 
Women’s  Qubs,  1734  N  St.  NW,  Washington,  DC  20036- 
2990;  (202)  347-3168;  Fax:  (202)  835-0246;  E-mail: 
skranz@gfwc.  org;  Web  Site:  www.gfwc.org.  DEADUNE: 
March  7,  2005. 
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Dart  Award  for  Excellence  in  Reporting  on 
Victims  of  Violence  awards  a  $10,000  team  prize 
for  the  newspaper  story  or  series  that  best  portrays 
victims  and  their  experiences  with  accuracy,  insight 
and  sensitivity.  The  final  judging  panel  consists  of  an 
editor,  reporter,  photojoumalist,  and  two  victim  advo¬ 
cates.  Expenses  paid  for  a  representative  of  the  win¬ 
ning  team  to  attend  the  award  reception  in  New  York. 
Award  is  for  work  published  in  2004.  Write  or  see 
Web  site  for  guidelines.  CONTACT:  The  Dart  Award, 
Dept,  of  Communication,  Communications  Building 
Room  102,  University  of  Wa.shington,  Seattle,  WA 
98195;  (206)  616-3223;  Fax:  (206)  543-9285;  E- 
mail:  info@dartcenter.org;  Web  Site:  www.dartcen- 
ter.org.  DEADUNE:  Jan.  28,  2005. 

Design  of  the  Year  Awards  are  given  to  designers 
of  member  publications  by  the  National  Scholastic 
Press  Association  (NSPA).  The  competition  is  cospon¬ 
sored  and  judged  by  Adobe  Systems,  Inc.  First  place 
winners  in  each  category  -are  awarded  an  Adobe  soft¬ 
ware  program.  No  entry  fee;  see  Web  site  for  details. 
CONTACT:  Contest  Coordinator,  NSPA/ACP,  2221  Uni¬ 
versity  Ave.  SE,  Suite  121,  Minneapolis,  MN  55414; 
(612)  625-8335  ext.  2;  E-mail:  info@studentpress. 
org;  Web  Site:  www.studentpress.org/nspa.  DEADLINE: 
June  2005. 

Digital  Edge  Awards.  The  Edgies  honor  newspa¬ 
pers’  most  innovative  online  editorial  and  advertising 
programs.  The  program  celebrates  the  work  of  NAA 
member  companies.  CONTACT:  Rob  Runett,  Director 
of  Electronic  Media  Communications,  Newspaper 
A.ssociation  of  America;  (703)  902-1806;  Fax:  (703) 
902-1745;  E-mail:  rob.runett@naa.org;  Web  Site: 
www.digitaledge.org.  DEADLINE:  Nov.  1,  2005. 

Distinguished  Achievement  Awards  recognize 
excellence  in  educational  journalism.  Categories 
include:  print  publications,  books,  technology  and 
instructional  materials.  Write  for  entry  information. 
CONTACT:  Charlene  Gaynor,  Executive  Director,  The 
Association  of  Educational  Publishers,  510  Heron  Dr., 
Suite  309,  Logan  Township,  NJ  08085;  (856)  241- 
7772;  Fax:  (856)  241-0709;  E-mail:  mail@edpress. 
org;  Web  Site:  www.edpress.org. 

Alfred  I.  duPont-Columbia  University  Awards 

are  presented  annually  for  television  and  radio  jour¬ 
nalism.  Prizes  made  possible  by  the  Alfred  1.  duPont 
Awards  Foundation  of  Jacksonville,  FL.  Categories 
include  nationally-distributed  network  programs; 
major,  medium  and  small-market  stations;  indepen¬ 
dent  productions;  cable;  and  radio.  Awards  given  to 
individual  journalists,  programs,  stations  or  series,  at 
the  jurors’  discretion.  Entries  must  have  aired  for  the 
first  time  in  the  United  States  between  July  1,  2004, 
and  June  30,  2005.  CONTACT:  Jonnet  S.  Abeles,  Grad¬ 
uate  School  of  Journalism,  Room  709  Journalism, 
Columbia  University,  2950  Broadway  MC3805,  New 
York,  NY  10027;  (212)  854-5047;  E-mail: 
dupont@jm.columbia.edu;  Web  Site:  www.dupont. 
org.  DEADLINE:  June  15,  2005,  for  entries  over  two 
hours;  July  1,  2005,  for  all  others. 

Editor  &  Publisher  and  Mediaweek's  2005 
EPpy  Awards  for  Best  Media-Affiliated  Inter¬ 
net  Services.  This  is  the  tenth  year  for  the  contest. 


which  has  been  broadened  beyond  its  original  focus 
on  the  interactive  newspaper  industry  to  reflect  both 
the  marnring  of  die  Internet  industry,  where  media- 
affilirted  sites  compete  for  both  users  and  revenues, 
and  the  expanded  ?x:ope  of  the  Interactive  Media  Con¬ 
ference  and  Trade  :>how,  expected  to  attract  executives 
from  the  Internet  services  sponsored  by  newspapers, 
television  and  radio,  and  the  vendors  that  serve  them. 
Winners  of  this  international  competition  will  be 
announced  at  an  awards  ceremony  at  the  conference. 
Entries  are  reviewed  and  rated  hy  a  team  of  disin- 
guished  judges  from  the  media  industry  chosen  by  the 
management  of  Editor  &  Publisher  and  Mediaweek. 
CONTACT:  Shanny  Bang,  Director  of  Conferences  and 
Events,  Adweek  Mi^azines,  770  Broadway,  7th  Floor, 
New  York,  NT  10003;  (646)  654-5168;  Fax:  (646) 
654-5355;  Web  Site:  www.eppyawards.com.  DEAD¬ 
LINE:  Nominations  by  end  of  January  2005. 

Editor  &  Publisher  Newspaper  Photos  of  the 
Year  Contest  is  open  to  all  newspapers  for  pho¬ 
tographs  that  have  appeared  in  print  or  online  since 
September  1, 2004.  A  gallery  of  the  best  photos  will  be 
published  in  ESP  magazine  and  onfine,  and  one  win¬ 
ner  will  be  selected  to  receive  $  1 ,000.  Winning  entries 
will  also  be  exhibited  at  the  Photo  District  News  Photo 
Expo  in  New  York.  Photo  categories  include  features, 
news  (spot/general),  sports  and  multiple  image/photo 
essay  (3  to  10  photos).  Entries  are  broken  into  4 
newspaper  circulation  categories.  Photographs 
selected  as  E  &  P’s  Photo  of  the  Week  or  Photo  of  the 
Month  from  September  1,  2004  to  the  deadline  date 
are  automatically  entered  into  E  &  P's  Photos  of  the 
Year  Contest.  Color  or  black  and  white  photographs, 
digital  prints,  tear  sheets  up  to  8.5”  X  11”  or  a  CD  will 
be  accepted.  For  CD  submissions,  digital  photos  must 
be  300  DPI,  at  lea.st  5”  wide  with  the  corresponding 
height,  color  RGB,  in  JPEG  format.  We  will  NOT  accept 
prints  larger  than  8.5”  X  11”,  transparencies,  or 
emailed  photos.  If  you  would  like  your  images 
returned,  please  include  a  SASE  that  is  large  enough  to 
contain  the  im^es  and  has  adequate  postt^e.  Entry 
fees  are  $25  per  photo;  $50  per  entry  in  multiple 
image/photo  essay  category.  Contest  specifications 
subject  to  change.  CONTACT:  Daniela  DiMaggio,  Photo 
Editor,  Photos  of  the  Year  Contest,  Editor  &  Publisher, 
770  Broadway,  7th  Floor,  New  York,  NY  10003-9595; 
(646)  654-5285;  E-mail:  ddimi^o@editorandpub- 
lisher.com.  DEADLINE:  Mid-August  2005. 

EFFIE  Awards  are  sponsored  by  the  New  York 
American  Marketing  .Association.  Gold,  Silver  and 
Bronze  EFFIEs  are  awarded  in  over  40  categories  for 
effective  advertising  campaigns.  37th  year.  $525  entry 
fee.  CONTACT:  Awards,  New  York  American  Marketing 
Association,  1 16  E.  27th  St.,  6th  Floor,  New  York,  NY 
10016;  (212)  687-3280;  Fax:  (212)  557-9242;  Web 
Site:  www.effie.org.  DEADLINE:  Oct.  22,  2004. 

John  R.  Emeus  National  Award  for  Support  of 
a  Free  Student  Press  is  conferred  by  Ball  State  Uni¬ 
versity.  Award  is  given  to  a  campus  administrator  wbo 
has  displayed  unselfish  support  in  defense  of  freedom 
for  university  media.  CONTACT:  Department  of  Jour- 
nahsm.  Ball  State  University,  Muncie,  IN  47306;  (765) 
285-8200;  Fax:  (765)  285-7997;  E-mail: 


mweaver@bsu.edu;  Web  Site:  www.bsu.edu/joumal- 
ism.  DEADL1.NE:  Nominations  by  letter  no  later  than 
Jan.  15,  annually. 

Endometriosis  Association  Media  Excellence 
Awards  will  be  presented  for  the  best  submission  in 
each  of  the  following  categories:  daily  and  weekly 
newspapers;  broadcast  news;  m^azines  (medical  or 
scientific);  and  onfine.  The  award  was  established  to 
encourage  factual  news  covers^e  that  helps  increase 
the  diagnosis,  treatment,  and  research  of  endometrio¬ 
sis,  a  serious  chronic  disease.  All  journalists  who  have 
published  or  produced  a  story,  or  have  received 
acceptance  for  a  submitted  piece  about  endometriosis 
are  encounqjed  to  participate.  Submissions  must  be  in 
English  and  must  have  been  published,  broadcast,  or 
accepted  between  October  1,  2004,  and  December 
31, 2005.  Entry  forms  available  on  Web  site.  CONTACT: 
Endometriosis  Association,  International  Headquar¬ 
ters,  8585  N.  76th  PL,  Milwaukee,  W1  53223;  (414) 
355-2200;  Fax:  (414)  355-6065;  E-mail:  endo@ 
endometriosisas.sn.org;  Web  Site:  www.endometrio- 
sisassn.org.  DEADLINE:  Dec.  31,  annually. 

Epilepsy  Foundation  Distinguished  Journal¬ 
ism  Award  honors  scientific  accuracy,  originality, 
journalistic  merit  and  potential  for  stimulating  greater 
public  knowledge  of  epilepsy  —  the  condition  itself, 
efforts  to  find  its  cause  and  cure,  and  ways  in  which 
both  those  who  have  epilepsy  and  their  families  cope 
with  it  daily.  Five  categories  offered:  television,  radio, 
newspaper,  magazine  and  onfine.  Entries  must  have 
been  published  or  aired  between  June  1,  2004,  and 
May  31,  2005.  CONTACT:  Peter  van  Haverbeke, 
Epilepsy  Foundation,  4351  Garden  City  Dr.,  handover, 
MD  20578-7223;  (.301)  918-3772;  Fax:  (.301)  577- 
2684;  E-mail:  pvanbaverbeke@efa.org;  Web  Site: 
www.epilepsyfoundation.org.  DEADLLNE:  May  31, 
2005. 

Excellence  in  Feature  Writing  Competition  is 

sponsored  by  the  American  A.ssociation  of  Sunday  and 
Feature  Editors  The  competition  honors  the  craft  of 
feature  writing  and  those  who  do  it  for  a  living  at  daily 
newspapers  in  North  America.  Categories  include  arts 
and  entertainment  criticism,  entertainment  features, 
commentary,  narrative  writing,  general  features,  short 
features  (less  than  1,000  words)  and  headline  writing. 
Entries  must  have  been  published  during  the  2004  cal¬ 
endar  year.  There  are  four  circulation  categories: 
under  75,000;  75,001  to  175,000;  175,001  to 
300,000;  and  300,001  or  more.  CONTACT:  Penny  Ben¬ 
der  Fuchs,  AASFE,  College  of  Journalism,  1117  Jour¬ 
nalism  Bldg.,  University  of  Maryland,  College  Park, 
MD  20742-7111;  E-mail:  aasfe@jmail.umd.edu;  Web 
Site:  www.aasfe.org.  DEADLINE:  Early  March  2005. 

Excellence  in  Financial  Journalism  Award  is 

sponsored  by  the  New  York  State  Society  of  Certified 
Public  Accountants.  The  national  competition  recog¬ 
nizes  journalists  who  contribute  to  a  better  under¬ 
standing  of  business  and  financial  issues.  Five  cate¬ 
gories  are  offered:  print,  radio,  television,  wire  service 
and  electronic  media.  Entries  judged  for  accuracy  and 
thoroughness  of  research,  ability  to  communicate  an 
understanding  of  the  topic,  and  fair  and  balanced  rep- 
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resentation  of  issues.  $30  entry  fee.  CONTACT:  Lois 
Whitehead,  Excellence  in  Financial  Journalism  Award, 
NTSSCPA,  Public  Relations  Department,  530  5th  Ave., 
.New  York,  NY  10036-5101;  (212)  719-8405;  E-mail: 
lwhitehead@nysscpa.org;  Web  Site:  www.nysscpa.org. 
DEADUNE:  Feb.  1,  2005. 

Excellence  in  Journalism  Writing  Award  for 
Opinion/Editorial  bestows  one  $500  and  two  non¬ 
cash  awards  to  recognize  and  reward  excellence  in 
print  journalism  for  issues  related  to  the  gay,  lesbian, 
bisexual  and  transgender  communities.  Check  Web 
site  for  additional  details.  CONTACT:  National  Lesbian 
and  Gay  Journalists  Association,  1420  K  St.  NW,  Suite 
910,  Washington,  DC  20005;  (202)  588-9888;  Fax: 
(202)  588-1818;  E-mail:  info@nlgja.org;  Web  Site: 
www.nlgja.org.  DEADLINE:  Postmarked  by  June  30, 
2005. 

Excellence  in  Media  Coverage  of  Polls.  The 

award  is  given  annually  to  a  professional  joumabst 
who  best  exempUfies  accuracy  and  insight  in  reporting 
polls  in  the  media.  Submissions  may  be  a  news  story 
or  series  from  television,  print,  radio,  or  the  Internet, 
pubhshed  or  broadcast  in  the  United  States.  CONTACT: 
Lee  Miringoff,  President,  National  Council  on  Public 
Polls,  3399  North  Rd.,  Poughkeepsie,  NY  12601; 
(845)  575-5050;  E-mail:  lee.niiringoff@marist.edu; 
Web  Site:  www.ncpp.org.  DEADLINE:  Jan.  5,  2005. 

Excellence  in  Sports  Journalism  Awards 

honor  journalistic  achievements  that  enhance  our 
understanding  of  the  impact  of  sport  on  culture.  Given 
in  conjunction  with  the  Northeastern  University  School 
of  Journalism.  CONTACT:  Center  for  the  Smdy  of  Sport 
in  Society,  Northeastern  University,  3(i0  Huntington 
Ave.,  Suite  161CP,  Boston,  MA  02115;  (617)  373- 
4025;  Fax:  (617)  373-4566;  Web  Site:  www.sportinso- 
ciety.org.  DEADLINE:  Call  for  details. 


Entries  Due:  January  31,  2005 
Application:  johnfischetti.org 
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Grand  Prize  $5,000 


Ursula  and  Gilbert  Farfel  Prize  for  Excellence 
in  Investigative  Reporting  is  awarded  by  the  Col¬ 
lege  of  Communication’s  E.W.  Scripps  School  of  Jour¬ 
nalism  at  Ohio  University,  and  was  made  possible  by 
an  endowment  estabhshed  by  Ursula  and  Dr.  Gilbert 
Farfel  within  the  Ohio  University  Foundation.  The 
award  is  open  to  any  reporter,  team  or  freelance  jour¬ 
nalist  working  for  a  U.S.  newspaper,  magazine  or  wire 
service.  The  story  must  be  substantive  and  raise  pub¬ 
lic  awareness  of  its  topic.  The  winner  receives 
$25,000,  is  invited  to  serve  as  a  visiting  professional  in 
the  College  of  Communication,  and  will  hold  a  pubhc 
lecture  to  discuss  the  prize-winning  project.  CONTACT: 
Thomas  S.  Hodson,  Director,  E.W.  Scripps  School  of 
Journalism,  Ohio  University,  105B  Scripps  Hall, 
Athens,  OH  45701;  (740)  593-2590;  Fax:  (740)  593- 
2592;  Web  Site:  www.ohio.edu/farfelprize.  DEADLINE: 
Mid-March  2005. 

John  Fischetti  Editorial  Cartoon  Competition 

awards  a  $5,000  grand  prize  and  two  honorable  men¬ 
tions  for  cartoons  pubhshed  in  2004  on  current  social 
and  pohtical  subjects  in  U.S.  print  or  online  periodi¬ 
cals.  The  winners  receive  an  expenses-paid  trip  to  the 
April  7th  awards  ceremony  in  Chicago.  Up  to  3  car¬ 
toons  may  be  submitted  by  mail  or  electronically;  $50 
entry  fee.  See  Web  site  for  application  and  contest  info. 
CONTACT:  John  Fischetti  Ethtorial  Cartoon  Competi¬ 
tion,  Joumahsm  Dept.,  Columbia  College  Chicago, 
600  S.  Michigan  Ave.,  Chicj^o,  IL  (i0605;  (312)  344- 
7432;  Fax:  (312)  344-8059;  Web  Site:  www.johnfis- 
chetti.org.  DEADLINE:  Jan.  31,  2005. 

Gerald  R.  Ford  Prize  for  Distinguished  Report¬ 
ing  on  Defense  is  sponsored  by  the  Gerald  R.  Ford 
Foundation.  The  $5,000  award  honors  reporting  on 
defense  —  Department  of  Defense  mihtary  prepared¬ 
ness,  Congress’  role,  etc.  Entries  are  judged  on  the 
basis  of  their  value  in  fostering  better  understanding  of 
defense  matters  and  pohcy.  Competition  restricted  to 
print  joumahsm  pubhshed  in  calendar  year  2004. 
CONTACT:  Diane  Van  Ahsburg,  Gerald  R.  Ford  Founda¬ 
tion,  303  Pearl  St.  NW,  Grand  Rapids,  Ml  49504-5353; 
(616)  254-0396;  Fax:  (6l6)  254-0403;  E-mail: 
diane.vanallsburg@nara.gov;  Web  Site:  www.ford. 
utexas.edu.  DEADLINE:  1st  Friday  in  March,  annuahy 

Gerald  R.  Ford  Prize  for  Distinguished  Report¬ 
ing  on  the  Presidency  and  National  Defense 

sponsored  by  the  Gerald  R.  Ford  Foundation,  awards 
$5,000  for  exceUence  in  reporting  on  the  presidency 
and  national  defense  during  2004  calendar  year. 
Entries  are  judged  on  the  basis  of  their  value  in  fos¬ 
tering  better  understanding  of  the  nature  and  opera- 
hons  of  the  presidency  and  nahonal  defense.  CON¬ 
TACT:  Diane  Van  Ahsburg,  Gerald  R.  Ford  Foundation, 
303  Pearl  St.  NW,  Grand  Rapids,  MI  49504-5353; 
(616)  254-0396;  Fax:  (6l6)  254-0403;  E-mail: 
diane.vanallsburg@nara.gov;  Web  Site:  www.ford. 
utexas.edu.  DEADLINE:  1st  Friday  in  March,  annually 

Freedom  of  the  Press  Award  is  sponsored  by  the 
National  Press  Club.  Nominations  sought  for  nahonal 
and  intemahonal  awards  to  recognize  broadcast  and 
print  joumahsts  and  others  whose  work  in  2004  pro¬ 
moted  the  Ireedom  of  the  press.  Winners  are  recog¬ 


nized  at  an  awards  dinner  at  the  NPC  in  Washington. 
$1,000  award  in  each  category.  CONTACT:  Nahonal 
Press  Club,  General  Manager’s  Office,  Nahonal  Press 
Bldg.,  529  14th  St.  NW,  Washington,  DC  20045;  (202) 
662-8744;  Fax:  (202)  662-7512;  E-mail:  jbooze@ 
npcpress.org;  Web  Site:  npc.press.org.  DEADLINE: 
April  1,  2005. 

Garden  Media  Awards  sponsored  by  the  Garden 
Writers  Associahon  of  America,  honor  exceUence  in 
professional  garden  communicahons.  Awards  given  at 
two  levels:  the  Garden  Media  Award  and  the  Garden 
Media  Award  for  ExceUence  represenhng  the  best  of 
each  arhshc  category  (wrihng,  photography,  etc.)  and 
for  each  product  (book,  magazine,  etc.).  AU  entries 
have  an  opportunity  to  attain  the  Award  of  the  Year. 
Only  works  originally  pubhshed  or  aired  in  North 
America  in  calendar  year  2004  are  eligible.  CONTACT: 
Garden  Writers  Association  of  .America,  10210 
Leatherleaf  CL,  Manassas,  VA  201 11;  (703)  257-1032; 
Fax:  (703)  257-0213;  E-mail:  meetings@gwaa.org; 
Web  Site:  www.gwaa.org.  DEADLINE:  Jan.  31,  2005. 

GLAAD  Media  Awards  are  given  to  individuals, 
pubUcahons,  programs  or  program  segmenLs  based 
on  outstanding  achievement  in  fair,  accurate  and 
inclusive  representahons  of  gay,  lesbian,  bisexual  and 
transgender  fives.  Submissions  aired  or  pubhshed  in 
2004  calendar  year  are  eUgible.  No  hmit  to  the  num¬ 
ber  of  subnussions  per  individual  or  group.  Awards 
presented  in  Spring  of  2006.  CONTACT:  Nick  Adams, 
GLAAD,  Media  Award  Nominahons,  5455  Wilshire 
Blvd.,  Suite  1500,  Los  Angeles,  CA  90036;  (323)  933- 
2240;  E-mail:  adams@glaad.org;  Web  Site: 
www.glaad.org.  DEADLINE:  See  Web  site. 

German  Marshall  Fund  of  the  United  States- 
Peter  R.  Weitz  Prizes  for  European  Journal¬ 
ism.  Annual  awards  for  exceUence  in  repotting  and 
analyzing  European  and  transatlanhc  affairs  in  honor 
of  Peter  R.  Weitz,  a  longhme  execuhve  with  the  Ger¬ 
man  Marshall  Fund.  $10,000  senior  award  open  to  aU 
joumahsts  working  for  American  newspapers  and 
magazines;  $5,000  young  joumahst  award  open  to 
American  joumahsts  under  35.  Entries  must  have 
been  pubhshed  in  calendar  year  2004.  CONTACT: 
Ursula  Soyez,  German  MarshaU  Fund  of  the  United 
States,  1744  R  St.  NW,  Washington,  DC  20009;  (202) 
745-6686;  Fax:  (202)  265-1662;  E-maU:  usoyez@ 
gmfus.org;  Web  Site:  www.gmfus.org.  DEADLINE:  Feb. 
28,  2005. 

Global  Health  Council's  Excellence  in  Media 
Award  is  dedicated  to  drawing  attention  to  health 
issues  that  have  a  global  impact.  The  award  honors 
those  who  have  most  effectively  captured  the  essence 
of  a  major  global  health  issue  and  conveyed  it  to  a 
broad  audience.  Works  must  have  been  pubhshed  or 
aired  between  Mar.  3, 2004,  and  Feb.  28,  2005.  Nom¬ 
inees  may  include  institutions  or  independent  journal¬ 
ists.  CONTACT:  Carrie  Peterson,  Conference  Awards 
and  Program  Assistant,  Global  Health  Council,  20 
Palmer  Ct.,  White  River  Junction,  VT  05001;  (802) 
649-1340  ext.  2142;  Fax:  (802)  649-1396;  E-mail: 
cpeterson@globaUiealth.org;  Web  Site:  www.global- 
health.org.  DEADUNE:  Feb.  28,  2005. 
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Global  Health  Council's  Photography  Contest 

is  dedicated  to  drawing  attention  to  health  issues  that 
have  a  global  impact.  The  award  honors  those  who 
have  most  effectively  capuired  the  essence  of  the 
Global  Health  Council’s  annual  conference  theme.  The 
theme  for  the  2005  conference  is  “Health  Systems: 
Putting  Pieces  Together.”.  CONTACT:  Carrie  Peterson, 
Conference  Awards  and  Program  Assistant,  Global 
Health  Council,  20  Palmer  Ct.,  White  River  Junction, 
VT  05001;  (802)  649-1340  ext.  2142;  Fax:  (802) 
649-1396;  Email:  cpeterson@globalhealth.org;  Web 
site:  www.globalhealth.org.  DEADLINE:  Feb.  1,  2005. 

Gold  Circle  Awards  are  presented  to  high  school 
and  college  smdent  joumahsLs.  Given  for  work  done 
between  Oct.  31,  2004,  and  Nov.  1,  2005.  Categories 
include:  newspapers,  magazines,  yearbooks  and 
videos.  CONTACT:  Edmund  Sullivan,  Director,  Colum¬ 
bia  Scholastic  Press  Association,  Columbia  University, 
CMR  5711,  New  York,  NY  10027-6902;  (212)  854- 
9400;  Fax:  (212)  854-9401;  E-mail:  cspa@colum.- 
bia.edu;  Web  Site:  www.columbia.edu/cu/cspa.  DEAD¬ 
LINE:  Nov.  1,  2005. 

Gold  Wing  Award  is  presented  annually  for  excel¬ 
lent,  accurate  and  insightful  reporting  on  issues 
related  to  business  aviation,  by  trade  or  non-trade 
media,  in  either  print  or  broadcast  formats.  Entries 
must  appear  between  July  1, 2004,  and  June  30, 2005. 
$1,000  is  awarded  for  each  category.  Contact  for 
information  and  apphcation.  CONTACT:  Cassandra 
Bosco,  Awards  Coordinator,  Gold  Wing  Award, 
National  Business  Aviation  Association,  1200  Eigh¬ 
teenth  St.  N'W,  Suite  400,  Washington,  DC  20036; 
(202)  783-9362;  Fax:  (202)  833-9668;  E-mail: 
cbosco@nbaa.org;  Web  Site:  www.nbaa.org.  DEAD- 
UNE:July  15,  2005. 

Golden  Lamp  Award  is  the  highest  honor  given  by 
AEP,  The  Association  of  Educational  Publishers,  for 
significant  and  excellent  achievement  in  educational 
journalism.  Additional  awards  in  the  area  of  educa¬ 
tional  writing  and  graphics  are  also  given.  CONTACT: 
Charlene  Gaynor,  Executive  Director,  The  Association 
of  Educational  Pubfishers,  510  Heron  Dr.,  Suite  309, 
Logan  Township,  NJ  08085;  (856)  241-7772;  Fax: 
(856)  241-0709;  E-mail:  mail@edpress.org;  Web 
Site:  www.edpress.org. 

Golden  Quill  Award  is  presented  by  the  Interna¬ 
tional  Society  of  Weekly  Newspaper  Editors  for  strong 
and  effective  editorials  or  other  commentary  in  non¬ 
daily  newspapers.  Entries  should  reflect  the  purpose 
of  the  ISWNE:  to  encourage  editorial  writing  that  iden¬ 
tifies  community  concerns,  offers  an  opinion,  and 
supports  a  course  of  action.  TWelve  best  entries  are 
honored  as  the  Golden  Dozen  for  work  done  in  calen¬ 
dar  year  2004.  Entry  fee  of  $20  per  person  for  non- 
ISWNE  members;  with  entry  you  receive  1-year  mem¬ 
bership.  45th  year.  CONTACT:  Dr.  Chad  Stebbins, 
ISWNE,  Missouri  Southern  State  University,  3950  E. 
Newman  Rd.,  Joplin,  MO  64801-1595;  (417)  625- 
9736;  Fax:  (417)  659-4445;  E-mail:  stebbins- 
c@mail.mssu.edu;  Web  Site:  www.iswne.org.  DEAD¬ 
LINE:  Feb.  1,  2005. 


Goldsmith  Book  Prize,  established  by  the  Joan 
Shorenstein  Center  on  Press,  Politics  and  Public  Pol¬ 
icy  at  Harvard  University’s  Kennedy  School  of  Govern¬ 
ment,  is  funded  by  the  Goldsmith-Greenfield  Founda¬ 
tion.  TVvo  $2,500  prizes  will  be  awarded,  one  for  an 
academic  book  and  one  for  a  trade  book.  Books  will 
be  judged  by  how  well  they  fulfill  the  objective  of 
improving  government  through  an  examination  of  the 
intersection  between  press,  politics  and  pubhc  policy. 
CONTACT:  Goldsmith  Awards  Program,  Joan  Shoren¬ 
stein  Center,  Kennedy  School  of  Government,  79  JFK 
St.,  Cambridge,  MA  02138;  (6l7)  495-1329;  Fa.x: 
(617)  495-8696;  Web  Site:  www.shorenstein 
center.org.  DEADLINE:  Dec.  31,  2004. 

Goldsmith  Prize  for  Investigative  Reporting  is 

offered  by  the  Goldsmith  Awards  Program,  established 
by  the  Joan  Shorenstein  Center  on  Press,  Politics  and 
Public  Policy  at  Harvard  University’s  Kennedy  School 
of  Government  and  funded  by  the  Goldsmith-Green¬ 
field  Foundation.  $25,000  offered  annually  to  honor 
investigative  news  reporting  that  best  promotes  more 
effective  and  ethical  conduct  of  government,  the  mak¬ 
ing  of  public  policy  or  the  practice  of  politics.  CON¬ 
TACT:  Goldsmith  Awards  Program,  Joan  Shorenstein 
Center,  Kennedy  School  of  Government,  79  JFK  St., 
Cambridge,  Ma' 02138;  (617)  495-8269;  Fax:  (617) 
495-8696;  Web  Site:  www.shorensteincenter.org. 
DEADUNE:  Dec.  31,  2004. 

Robin  Goldstein  Award  for  Washington 
Regional  Reporting  honors  reporters  who  demon¬ 
strate  excellence  and  versatility  in  covering  Washing¬ 
ton,  DC,  from  a  local  angle.  $1,000  award.  CONTACT: 
National  Press  flub.  General  Manager  s  Office,  529 
14th  St.  .NW,  Washington,  DC  20045;  (202)  662-8744; 
Web  Site:  npc.press.org.  DEADLINE:  April  1,  2005. 

James  T.  Grady-James  H.  Stack  Award  for 
Interpreting  Chemistry  for  the  Public  was  estab¬ 
lished  by  the  American  Chemical  Society  to  encour^e 
coverage  that  materially  increases  the  public’s  knowl¬ 
edge  and  understanding  of  chemistry,  chemical  engi¬ 
neering  and  related  fields.  Annual  award  recognizes 
an  individual  s  career  accomplishments.  Anyone  may 
nominate  a  candidate.  $3,000  and  a  gold  medallion 
with  a  presentation  box  are  given,  plus  a  travel 
allowance  to  receive  the  award.  Open  to  all  media, 
including  articles,  broadcasts,  books,  films,  lecmres 


and  pamphlets.  Brochure  available.  50th  year.  CON¬ 
TACT:  Office  of  the  Awards  Program,  American  Chem¬ 
ical  Society,  1155  l6th  St.  NW,  Washington,  DC  20036- 
4800;  (202)  872-4408;  Fax:  (202)  776-8211;  E-mail: 
awards@acs.org;  Web  Site:  www.cbemistry.org/ 
awards.  DEADLINE:  Feb.  1,  annually. 

Health  Care  Journalism  Award  is  sponsored  by 
the  National  Institute  for  Health  Care  Man^ement 
Research  and  Educational  Foundation.  It  includes  a 
$10,000  prize  in  two  categories  —  general  circula¬ 
tion  and  trade  publications.  Tbe  award  recognizes 
excellence  in  reporting  that  produces  new  insights 
into  health  care  policy  or  financing  and  delivery.  Arti¬ 
cles  published  during  2004  will  be  considered.  See 
Web  site  for  brochure.  1 1th  year.  CONTACT:  NIHCM. 
1225  19th  St.  .NW,  Suite  710,  Washington,  DC  20036; 
(202)  296-4426;  Fax:  (202)  296-4319;  Web  Site: 
www.nihcm.org.  DEADLINE:  March  31,  2005. 

Hears!  Newspapers  Distinguished  Journal¬ 
ism  Awards  are  writing  and  photography  contests 
for  staff  employees  of  Hearst  Newspapers  only.  News¬ 
papers  judged  in  metro  and  community  categories. 
Ciish  prizes,  community  service  awards  and  trophies 
are  awarded.  CO.NTACT:  Helen  McDaniel,  Contest 
Coordinator,  Hearst  Newspapers,  38-08  209  St.,  Bay- 
side,  NY  11361;  (718)  428-4217.  DEADUNE:  Call  for 
info. 

Herblock  Prize  is  awarded  for  distinguished  exam¬ 
ples  of  orginal  editorial  cartooning  that  exemplifies 
the  courageous,  independent  standard  set  by 
Herblock.  Entry  forms  on  Web  site.  Winner  receives  a 
$10,000  after-tax  prize.  $50  entry  fee.  CONTACT: 
Frank  Swoboda,  The  Herb  Block  Foundation,  1730  M 
St.  NW,  Suite  901,  Washington,  DC  20036;  (202)  223- 
8801;  E-mail:  info@herbblock.org;  Web  Site: 
www.herbblockfoundation.org.  DEADLINE:  Post¬ 
marked  by  Feb.  1,  2005. 

John  Hervey  Writing  Awards,  Broadcasters' 
Awards,  and  Smallsreed  Awards  are  presented 
for  outstanding  stories  (43rd  year),  broadcasts  (20th 
year),  and  photographs  about  harness  racing,  pub- 
fished  in  calendar  year  2004.  $3,500  total  in  prizes, 
with  a  $500  grand  prize  in  each  of  five  categories  — 
magazines,  newspapers,  photography,  television  fea¬ 
ture  and  television  program.  CONTACT:  John  Pawlak, 


EUROPEAN  JOURNALISM  AWARDS 

$10,000  Senior  Award;  $5,000  Young  Journalist  Award 

Fourth  annual  Peter  Weitz  Prizes  sponsored  by  the  German  Marshall  Fund  of  the  United  States. 

For  excellence  in  the  reporting  and  analysis  of  European  and  Transatlantic  affairs.  Senior  award  open  to  all 
journalists  working  for  American  newspapers  and  magazines.  Young  journalist  award  for  American  journalists  under 
35.  Awards  honor  Peter  R.  Weitz,  late  Director  of  Programs  of  the  German  Marshall  Fund  in  Washington  D.C. 

The  German  Marshall  Fund  also  offers  journalism  fellowships  worth  $2,000  to  $25,000  for  American  journalists 
to  encourage  the  coverage  of  European  issues  by  U.S.  newspapers,  magazines,  television  and  radio. 

Deadline  for  lournalism  Awards  February  28, 2005. 

Contact:  Ursula  Soyez,  German  Marshall  Fund  of  the  United  States,  1744  R  Street  N.W.,  Washington,  DC  20009 
Tel:  202  745  6686  •  Fax:  202  265  1662  •  E-mail:  usoyez@gmfus.org  •  Details:  www.gmfus.org 


December  2004 


WWW.  editorandpublisher.  com 


Editor  &  Pubusher  15J 


I 


J  2005  M'mx 

National  and  International  Journalism  Competitions 


Publicity  Department,  U.S.  Trotting  Association,  750 
Michigan  Ave.,  Columbus,  OH  43215;  (6l4)  224- 
2291  ext.  3229;  Fax:  (6l4)  228-1385;  E-mail: 
jpawlak@ustrotting.com;  Web  Site:  www.ustrotting. 
com.  DEADLLNE:  Feb.  4,  2005. 

Sidney  Hillman  Prize  offers  $2,000  and  a  plaque  to 
honor  journalism  and  non-fiction  writing  that  speaks 
to  social  justice  concerns.  The  contest  is  open  to  all 
media.  Given  for  work  done  in  the  year  prior  to  dead¬ 
line.  Award  categories  include:  boob  (non-fiction) 
and  newspaper,  magazine,  broadcast  and  film,  radio 
and  photojournalism  reporting.  For  more  information 
and  submission  guidelines,  see  Web  site.  CONTACT: 
Amanda  Cooper,  Sidney  Hillman  Foundation,  275  Sev¬ 
enth  Ave.,  11th  Floor,  New  York,  NY  10001;  (212) 
265-7000  ext.  4760;  Fax:  (212)  582-3175;  E-mail: 
info@hillmanfoundation.org;  Web  Site:  www.hillman- 
foundation.org.  DEADLINE:  Feb.  15,  2005. 

Inland  Community  Leadership  Award,  spon¬ 
sored  by  the  University  of  Missouri  School  of  Journal¬ 
ism,  recognizes  innovative  projects  beyond  reporting 
of  news.  Open  to  all  Inland-member,  daily  and  non¬ 
daily  newspapers.  Projects  should  demonstrate  cre¬ 
ative  leadership  in  communities  over  a  period  of 
years.  CONTACT:  Inland  Press  Association,  701  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  847-0380; 
Fax:  (847)  847-0385;  E-mail:  elange@inland 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 
Sept.  15,  2005. 

Inland  Editorial  Excellence  Contest  recognizes 
excellence  in  writing  of  editorials.  Open  to  all  Inland- 
member  newspapers  —  daily  and  non-daily  —  with 
entrants  divided  into  circulation  classes.  Judging  con¬ 
ducted  by  Wilham  Allen  White  Foundation  at  the  Uni¬ 
versity  of  Kansas  School  of  Joumahsm.  33rd  year. 
CONTACT:  Inland  Press  Association,  701  N.  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  759-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inlandpress. 
org;  Web  Site:  www.inlandpress.org.  DFADLINE:  Sept. 
15,  2005. 

Inland  Local  Newswriting  Awards  are  spon¬ 
sored  by  the  University  of  Kentucky  School  of  Journal¬ 
ism  and  Telecommunications  for  members  of  the 
Inland  Press  Association.  Entries  should  be  news  sto¬ 
ries  or  features  pubhshed  between  August  1,  2004, 
and  July  31,  2005,  involving  local  pubfic  affairs.  57th 
year.  CONTACT:  Inland  Press  Association,  701  N.  Lee 
St.,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inlandpress. 
org;  Web  Site:  www.inlandpress.org.  DEADLINE:  Sept. 
15,  2005. 

Inland  News  Picture  Contest  is  in  its  65th  year. 
Two  sweepstakes  awards  and  trophies  are  given  in  9 
categories  for  photos,  and  in  five  categories  for  use  of 
picnires.  Entries  are  published  by  members  of  the 
Inland  Press  Association  between  August  1,  2004,  and 
July  31,  2005.  CONTACT:  Inland  Press  Association, 
701  N.  Lee  St.,  Suite  925,  Des  Plaines,  IL  60018;  (847) 
795-0380;  Fax:  (847)  795-0385;  E-mail: 

elange@inlandpress.org;  Web  Site:  www.inland- 
press.org.  DEADLINE:  Sept.  15,  2005. 
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Inland  Newspaper  Special  Sections  Contest  is 

given  for  effective,  innovative  ideas  in  the  design  of 
special  sections  among  Inland-member  and  non¬ 
member  newspapers.  Judged  in  circulation  classes. 
CONTACT:  Inland  Press  Association,  701  N.  Lee  St., 
Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  elange@inlandpress. 
org;  Web  Site:  www.inlandpress.oig.  DEADLINE:  June 
11,  2005. 

Inland  Press  Association  Front  Page  Contest 

recognizes  quafity,  completeness  and  appeal  in  front 
pt^es.  Open  to  all  Inland-member  daily  and  non-daily 
newspapers.  Contest  is  divided  into  circulation 
classes.  CONTACT:  Inland  Press  Association,  701  N. 
Lee  St.,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795- 
0380;  Fax:  (847)  795-0385;  E-mail:  elange@inland- 
press.org;  Web  Site:  www.inlandpress.org.  DEADLINE: 
Sept.  15,  2005. 

Inland  Print  Quality  Competition  awards  the 
newspaper  with  the  best  quality  photo  reproduction. 
Judging  categories  include  color,  black  and  white,  and 
circulation  classes.  Open  to  members  and  non-mem¬ 
bers.  CONTACT:  Inland  Press  Association,  701  N.  Lee 
St.,  Suite  925,  Des  Plaines,  IL  60018;  (847)  795-0380; 
Fax:  (847)  795-0385;  E-mail:  inland@inland 
press.oig;  Web  Site:  www.inlandpress.org.  DEADUNE: 
To  receive  an  entry  form:  Dec.  31, 2004;  contest  dead¬ 
line:  Feb.  1,  2005. 

lABC  Gold  Quill  Awards  consist  of  24  divisions, 
including  annual  reports,  magazines,  newsletters, 
newspapers,  interactive  and  electronic  communica¬ 
tions,  photography  and  writing.  All  entries  must  be 
business  communication  or  public  relations  work 
produced  for  specific  organizational  goals.  Open  to 
both  members  and  non-members  of  the  International 
Association  of  Business  Communicators  for  work 
done  in  2003  and  2004.  CONTACT:  Juliane  Mittman, 
lABC  Gold  Quill  Award,  lABC,  One  Hallidie  Plz.,  Suite 
600,  San  Francisco,  CA  94102;  (415)  544-4745,  ext. 
731;  Fax:  (415)  544-4747;  E-mail:  jmittman@iabc. 
com;  Web  Site:  www.iabc.com.  DEADLINE:  Early-bird: 
Feb.  1,  2005;  Final  Deadfine:  Feb.  9,  2005. 

International  Association  of  Fire  Fighters 
Media  Awards  Contest  gives  $5,000  in  prizes  for 
stories  and  pictures  in  U.S.  and  Canadian  news  media 
depicting  fire  losses  and  professionalism  by  fire  fight¬ 
ers.  Given  for  work  done  in  calendar  year.  News  orga¬ 
nizations  can  only  enter  contest  through  the  sponsor¬ 
ship  of  local  affiliates.  39th  year.  CONTACT:  Jane 
Schultz,  International  Association  of  Fire  Fighters, 
1750  New  York  Ave.  N'W,  Washington,  DC  20006; 
(202)  824-1588;  Fax:  (202)  783-4570;  E-mail: 
jschultz@iaff.org;  Web  Site:  www.iaff.org.  DEADLINE: 
Nominations  are  made  by  local  unions  before  April 
30,  2005. 

ICIJ  Award  for  Qutstanding  International 
Investigative  Reporting  honors  excellence  in 
transnational  investigative  journalism  with  a  $20,000 
first-place  cash  prize  and  up  to  five  finalist  prizes  of 
$1,000  each.  There  is  no  entry  fee,  and  the  award 
competition  is  open  to  any  journalist,  or  team  of  jour- 

www.editorandpublisher.com 


nalists,  working  in  any  medium  on  an  international 
topic  involving  investigative  reporting  in  at  least  two 
countries.  Work  must  have  been  first  published  or 
broadcast  in  general  information  media  between  June 
1, 2004,  and  June  1, 2005.  ICIJ  is  a  project  of  the  Cen¬ 
ter  for  Pubfic  Integrity,  a  Washington,  DC,  based  inves¬ 
tigative  research  organization.  CONTACT:  Award  Coor¬ 
dinator,  IClJ-Center  for  Pubfic  Integrity,  910  17th  St. 
NW,  7th  Floor,  Washington,  DC  20006;  (202)  466- 
1300;  Fax:  (202)  466-1101;  E-mail:  info@icij.org; 
Web  Site:  www.icij.oi^.  DEADLINE:  Postmarked  by  July 
15,  2005. 

INMA  Newspaper  Marketing  Awards  are  in 

their  70th  year.  Awards  and  certificates  of  merit  are 
presented  in  20  categories  of  newspaper  promotion 
and  marketing  within  four  circulation  groups.  CON¬ 
TACT:  Jara  Geezi,  Contest  Coordinator,  INMA  Awards 
Competition,  10300  N.  Central  Expwy.,  Suite  467,  Dal¬ 
las,  TX  75231;  (214)  373-9111;  Fax:  (214)  373- 
9112;  E-mail:  geczi@inma.org;  Web  Site:  www.inma. 
org.  DEADUNE:  Jan.  25,  2005. 

International  Reading  Association  Broadcast 
Media  Awards  for  Television  recognize  out¬ 
standing  reporting  and  programming  on  television 
that  deals  with  reading  and  literacy,  recognizes  the 
value  of  reading  in  today's  society,  and/or  promotes 
reading  as  a  lifetime  habit.  Entries  must  be  oriented 
toward  the  general  pubfic  rather  than  professionals  in 
reading  education,  and  should  be  informational,  crit¬ 
ical  or  motivational  rather  than  instructional.  Entries 
must  have  appeared  between  Jan.  1  and  Dec.  31, 
2004.  Non-English  entries  should  be  accompanied  by 
a  translation.  CONTACT  For  information,  contact  Beth 
Cady,  Pubfic  Information  Office,  International  Reading 
Association,  P.O.  Box  8139,  Newark,  DE  19714-8139; 
(302)  731-1600  ext.  293;  Fax:  (302)  731-1057;  E- 
mail:  bcady@reading.org;  Web  Site:  www.reading.org. 
Send  Nominations  to  Laveria  Hutchinson,  University  of 
Houston,  College  of  Education,  256  Farish  Hall,  Hous¬ 
ton,  TX  77204.  DEADLINE:  Jan.  7,  2005. 

International  Reading  Association  Print 
Media  Award  Contest  recognizes  outstanding 
reporting  in  newspapers,  magazines  and  wire  ser¬ 
vices.  Entries  may  include  in-depth  studies  of  reading 
instruction,  discussion  of  research,  or  ongoing  cover- 
t^e  of  reading  programs  in  the  community,  and  must 
have  appeared  between  Jan.  1  and  Dec.  31,  2004.  The 
contest  is  limited  to  professional  journalists.  Non-Eng- 
fish  entries  should  be  accompanied  by  a  translation. 
CONTACT:  For  information  contact  Beth  Cady,  Pubfic 
Information  Office,  International  Reading  Association, 
P.O.  Box  8139,  Newark,  DE  19714-8139;  (302)  731- 
1600  ext.  293;  Fax:  (302)  731-1057;  E-mail: 
bcady@reading.org;  Web  Site:  www.reading.org.  Send 
nominations  to  Laveria  F.  Hutchinson,  University  of 
Houston,  College  of  Education,  256  Farish  Hall,  Hous¬ 
ton,  TX  77204.  DEADUNE:  Jan.  7,  2005. 

IRE  Best  of  Investigative  Reporting  Awards  are 

given  in  several  categories:  daily  and  weekly  newspa¬ 
pers  under  100,000,  between  100,000  and  250,000, 
between  250,000  and  500,000,  and  more  than 
500,000  circulation;  m^azine  or  specialty  publica¬ 
tions;  books;  network  or  syndicated  television;  televi- 
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Sion  in  the  top  20  markets;  television  in  markets 
below  the  top  20;  online;  and  radio.  Entries  must  be 
pubhshed  or  aired  during  calendar  year.  $50  entry  fee 
for  IRE  members;  $100  for  non-members.  CONTACT: 
Investigative  Reporters  &  Editors  Contest,  138  Neff 
-Annex,  Missouri  School  of  Journalism,  Columbia,  MO 
65211;  (573)  882-6668;  Fax:  (573)  882-5431;  E- 
mail:  rescntr@ire.org;  Web  Site:  www.ire.org/contest. 
DEADLI.NE:Jan.  10,  2005. 

IRE  Tom  Renner  Award  for  crime  reporting  car¬ 
ries  a  $500  cash  prize  and  is  given  to  the  best  inves¬ 
tigative  reporting  in  print,  broadcast  or  book  form. 
Entries  must  be  published  or  aired  during  calendar 
year.  $50  entry  fee  for  IRE  members;  $100  for  non¬ 
members  including  a  membership.  CONTACT:  Inves¬ 
tigative  Reporters  &  Editors  Contest,  138  Neff  Annex, 
Missouri  School  of  JoumaUsm,  Columbia,  MO  65211; 
(573)  882-6668;  Fax:  (573)  884-8151;  E-mail:  car- 
olyn@ire.org;  Web  Site:  www.ire.org/contest.  DEAD- 
UNE:  Jan.  10,  2005. 

Eugene  Katz  Award  for  Excellence  in  the  Cov¬ 
erage  of  Immigration  recognizes  reporters  whose 
coverage  reflects  an  appreciation  for  the  complexity  of 
the  immigration  issue.  Submissions  should  include 
three  to  five  stories  (more  are  permitted  if  part  of  a 
series).  Submissions  may  be  in  any  form  (newsprint, 
photocopy,  printout).  They  will  not  be  returned. 
Entries  must  be  pubhshed  after  Apr.  1,  2004,  and 
before  Apr.  1,  2005.  The  award  is  presented  in  June 
each  year.  CONTACT:  John  Keeley,  Center  for  Immigra¬ 
tion  Studies,  1522  K  St.  -NW,  Suite  820,  Washington,  DC 
20005;  (202)  466-8185;  Fax:  (202)  466-8076;  E- 
mail:  jmk@cis.org;  Web  Site:  www.cis.org.  DEADLINE: 
April  30,  2005. 

Michael  Kelly  Award  honors  a  writer  or  editor 
whose  work  exemplifies  qualities  that  animated 
Michael  Kelly's  own  career:  the  fearless  truth  and  pur¬ 
suit  of  expression.  $25,000  award  for  winner;  $3,000 
for  finahsLs.  The  award  is  sponsored  by  the  Adantic 
Media  Co.,  where  Kelly  worked  from  1997  until  his 
death  in  2003.  CONTACT:  The  .Michael  Kelly  Award  c/o 
Charles  Green,  Atlantic  Media  Company,  600  New 
Hampshire  Ave.  NW,  Washington,  DC  20037;  (202) 
739-8417;  E-mail:  cgreen@nationaljoumal.com;  Web 
Site:  www.kellyaward.com.  DEADLINE:  Feb.  14,  2005. 

Robert  F.  Kennedy  Journalism  Awards  confer 
$  1 5,000  total  in  prizes  for  U.S.  material  about  the  dis¬ 
advantaged  and  the  endeavors  relevant  to  their  fives.  A 
cash  prize  of  $1,000  may  be  awarded  to  the  entry 
judged  most  outstanding  in  each  category.  At  the  dis¬ 
cretion  of  the  awards  committee,  a  grand  prize  of 
$2,000  may  be  awarded  to  the  most  outstanding  of  the 
category  winners.  Winners  chosen  in  the  following 
categories:  print,  radio,  television,  editorial  cartoon 
and  photojournalism  for  both  domestic  and  interna¬ 
tional  subject  matter.  Other  categories  include  college 
undergraduates  and  high  school  smdents.  All  snident 
entries  will  be  judged  separately  from  those  of  profes¬ 
sionals.  $50  entry  fee  for  professional  categories.  37th 
year.  CONTACT:  Journalism  Awards  Coordinator, 
Robert  F.  Kennedy  Journalism  -Awards,  1367  Connecti¬ 
cut  Ave.  NW,  Suite  200,  Washington,  DC  20036;  (202) 


463-7575,  ext.  234;  E-mail:  info@rfkmemorial.org; 
Web  Site:  www.rfkmemorial.org.  DEADLLNE:  Jan.  21, 
2005. 

Donald  Keyhoe  Journalism  Award  is  sponsored 
by  the  Fund  for  UFO  Research  Inc.  Award  recognizes 
the  best  articles  published  on  the  phenomenon  of 
unidentified  flying  objects  during  2004.  CONTACT: 
Don  Berliner,  Fund  for  LTO  Research,  P.O.  Box  277, 
Mt.  Rainier,  MD  20712-0277;  (703)  684-6032;  Web 
Site:  www.hifor.com.  DEADU-N'E:  Feb.  15,  2005. 

Robert  L  Kozik  Award  for  Environmental 
Reporting  recognizes  excellence  in  environmental 
reporting  at  the  local,  national  or  international  level. 
Entries  must  demonstrate  a  clear  understanding  of  the 
environment  and  show  how  their  series  had  an  impact 
or  prompted  action  to  remedy  an  environmental  prob¬ 
lem.  $500  award  and  Kozik  medal  for  each  category. 
CONTACT:  National  Press  Qub,  529  14th  St.  NW,  Wash¬ 
ington,  DC  20045;  (202)  662-8744;  Fax:  (202)  662- 
7512;  Web  Site:  npc.press.org.  DEADLINE:  April  1, 
2005. 

Let's  Do  It  Better!  Workshop  on  Journalism, 
Race  and  Ethnicity.  Each  fall,  the  Columbia  Gradu¬ 
ate  School  of  Journalism  sponsors  a  competition  for 
outstanding  newspaper  and  broadcast  work  on  the 
coven^e  of  race  and  ethnicity.  Honorees  are  invited  to 
present  case  studies  on  their  contributions  during  a 
worlcshop  for  news  media  managers  and  executives 
each  June.  The  program,  sponsored  by  the  Ford  Foun¬ 
dation  since  1999,  has  honored  almost  100  stories 
judged  as  advancing  the  conversation  on  how  race  and 
ethnic  issues  are  lived  in  America.  The  project  is 
designed  to  illustrate  that  whatever  a  news  organiza¬ 
tion’s  size,  quality  journalism  can  be  achieved  through 
stories  that  puncture  stereotypes  and  stir  fresh  dis- 
cusssions.  Travel  expenses,  including  most  meals  and 
hotel  accomodations,  are  included.  Newspaper  entries 
should  include  computer  printouts  accompanied  by 
tear  sheets  or  reprints.  Television  entries  should  be 
submitted  on  VHS  cassettes  accompanied  by  tran¬ 
scripts.  Work  can  cover  the  previous  two  years.  CON¬ 
TACT:  Arlene  Morgan,  Columbia  University,  2950 
Broadway,  705  Journalism,  New  York,  NY  10027; 
(212)  854-5377  or  (212)  854-4307;  Fax:  (212)  854- 
7837;  E-mail:  am494@columbia.edu;  Web  site: 
www.jm.columbia.edu/workshops.  DEADLLNE:  Comest 
entries  due  mid-November.  Editors  and  news  directors 
should  apply  for  the  June  workshop  by  April  1. 

Leukemia  &  Lymphoma  Society  Media  Awards 

recognize  original  work  in  newspaper,  print,  radio, 
television  or  new  media  that  calls  attention  to 
leukemia,  lymphoma,  Hodgkin’s  disease  and  myeloma, 
or  to  specific  patients  or  groups  of  patients.  An  original 
copy  of  the  article  must  accompany  all  m^azine  and 
newspaper  entries.  Use  a  VHS  cassette  for  television 
entries  and  an  audio  tape  for  radio.  For  work  pub¬ 
lished  or  broadcast  between  June  1  and  May  3L  CON¬ 
TACT:  Marketing  and  Communications  Department, 
Leukemia  &  Lymphoma  Society,  1311  Mamaroneck 
Ave.,  White  Plains,  NY  10605;  (914)  949-5213;  Fax: 
(914)  949-6691;  Web  Site:  ww.leukemia-lym- 
pboma.org.  DEADLLNE:  July  15,  2005. 


Livingston  Awards  are  sponsored  by  the  -Molfie 
Pamis  Livingston  Foundation.  Three  $10,000  prizes 
offered  for  best  local,  national  and  international 
reporting  by  journalists  in  U.S.  print,  online  or  broad¬ 
cast  media  who  were  34  years  old  or  younger  as  of 
Dec.  31,  2004.  Given  for  work  done  in  calendar  year. 
CO.NTACT:  Charles  R.  Eisendrath,  Executive  Director, 
Wallace  House,  620  Oxford  Rd.,  University  of  Michi¬ 
gan,  Ann  Arbor,  Ml  48104;  (734)  998-7575;  Web  Site: 
www.fivawards.org.  DEADLINE:  Feb.  1,  2005. 

Gerald  Loeh  Awards  for  Distinguished  Busi¬ 
ness  and  Financial  Journalism  recognize  jour¬ 
nalists  nationwide  who  have  made  significant  contri¬ 
butions  to  the  understanding  of  business,  finance,  and 
economic  issues.  The  competition  is  open  to  business 
reportage  from  calendar  year  2004  in  both  print  and 
broadcast  media  in  ten  categories.  48th  year.  CON¬ 
TACT:  The  Gerald  Loeb  Awards,  The  Anderson  School 
at  UCLA,  1 10  Westwood  Plz.,  Suite  B307,  Box  951481, 
Los  Angeles,  CA  90095-1481;  (310)  206-1877;  Fax: 
(310)  825-7977;  E-mail:  loeb@anderson.ucla.edu; 
Web  Site;  www.loeb.anderson.ucla.edu. 

Magazine  Pacemaker  Awards  are  given  to  the 
top  college  and  high  school  member  mt^zines  in  the 
country  by  the  Associated  Collegiate  Press  (ACP)  and 
the  National  Scholastic  Press  Association  (NSPA). 
Awards  are  presented  annually  at  the  ACP/CMA 
National  College  Media  Convention  tor  college  maga¬ 
zines,  and  the  JEA/NSPA  Spring  National  High  School 
Journalism  Convention  for  high  school  mt^iazines.  No 


The  37th  Annual 
Robert  F.  Kennedy 
Journalism  Awards 

For  Outstanding  Coverage 
'  of  the  Disadvantaged 


Entries  may  include  accounts  of  the  lifestyles, 
challenges  and  potentials  of  the  disadvantaged  in 
the  United  States  and  internationally,  including 
insights  into  the  causes,  conditions  and  remedies 
of  their  plight  and  the  critical  analyses  of  public 
policies,  programs,  anitudes  and  private  endeavors 
relevant  to  their  lives. 

Professional  prize  categories:  print,  cartoon, 
television,  radio  and  photography.  An  entry  fee  of 
$50  is  required  for  professional  entries.  Student 
prizes  awarded  in  print  and  broadcast.  Entries  must 
have  been  published  or  broadcast  in  the  United 
States  in  2004.  Entry  form.  Rules  and  Regulations 
can  be  found  at:  vvww.rflanemorial.org 
Professional  Entry  Deadline;  January  21,  2005. 

FOR  MORE  INFORMATION,  CONTACT: 
Journalism  Awards  Director 
Robert  F.  Kennedy  Memorial 
1367  Connecticut  Ave,  NW,  Suite  200 
Washington,  DC  20036 
Phone:  202-463-7575 

Awards  Committee 
Dick  Cooper,  The  Los  Ameies  Times 
Kwame  Holman,  NewsHour  with  Jim  Lehrer 
Mara  Liasson,  National  Public  Radio 
Tom  Kennedy,  The  Washinffon  Post/Newsweek  Intemctwe 
Karen  Tumulty,  TIME  Magazine 
Roberta  Baskin 
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entry  fees.  CONTACT:  Jessica  Hampton,  M^azine 
Pacemaker  Awards,  NSPA/ACP,  2221  University  Ave. 
SE,  Suite  I2I,  Minneapolis,  MN  55414;  (6I2)  625- 
8335;  Fax:  (6I2)  626-0720;  E-mail:  info@student- 
press.org;  Webg  Site:  www.snidentpress.org.  DEAD- 
UNE:  Jan.  14,  2005. 

MPA  Kelly  Awards  are  given  annually  to  the  adver¬ 
tising  i^ency  creative  team  that  produces  the  best 
print  advertising  campaign  to  run  in  U.S.  consumer 
magazines.  The  Kellys  are  judged  on  two  criteria:  cre¬ 
ativity  and  results.  Overall  creative  excellence  and 
meeting  campaign  objectives  are  scored  separately. 
The  Kelly  Awards  prize  structure  consists  of  a 
$  1 00,000  Grand  Prize  Kelly  Award,  a  Gold  Kelly  Award 
and  a  Silver  Kelly  Award  based  on  overall  scores. 
Finahsts  are  named  “America’s  25  Best  Mt^azine 
Campaigns.”  Campaigns  that  promote  mt^azines  are 
not  accepted.  CONTACT:  Kelly  Administrator,  Mj^azine 
Pubhshers  of  America,  919  3rd  Ave.,  22nd  Floor,  New 
York,  NY  10022;  (212)  872-3724;  Fax:  (212)  832- 
2671;  E-mail:  kelly@magazine.org;  Web  Site: 
www.kellyawards.org.  DEADLINE:  Early  March  2005. 

Thurgood  Marshall  Journalism  Awards  are 

sponsored  by  the  Death  Penalty  Information  Center  to 
recognize  exceptional  contributions  to  the  under¬ 
standing  of  the  problems  associated  with  capital  pun¬ 
ishment.  A  total  of  $12,000  is  awarded  in  three  cate¬ 
gories:  print  joumahsm,  audiovisual  productions  and 
a  special  award  for  a  piece  in  any  medium  which  best 
explores  the  possible  innocence  of  any  person  who 
has  been  executed  in  the  United  States.  Entries  must 
have  been  produced  in  2004.  CONTACT:  Brenda 
Bowser,  Communications  Director,  Death  Penalty 
Information  Center,  1320  18th  St.  NW,  5th  Floor, 
Washington,  DC  20036;  (202)  293-6970;  E-mail: 
dpic@deathpenaltyinfo.org;  Web  Site:  www.death- 
penaltyinfo.org.  DEADLINE:  Jan.  30,  annually. 

John  Bartlow  Martin  Award  for  Public  Inter¬ 
est  Magazine  Journalism  is  sponsored  by  Medill 
School  of  Joumahsm  at  Northwestern  University.  The 
award  recognizes  a  puhhshed  magazine  article  or 
series  which  best  illustrates  a  problem  in  American 
society,  its  causes  or  consequences.  $2,000  first-place 
award  with  certificates  of  merit  going  to  second  and 
third.  $40  entry  fee.  17th  year.  CONTACT:  David  Stan- 
dish,  Medill  School  of  Joumahsm,  1845  Sheridan  Rd., 
Evanston,  IL  60208-2101;  (847)  491-2085;  Fax: 
(847)  491-3956;  Weh  Site:  www.medih.nwu.edu/spe- 
cialprograms/martin.  DEADLINE:  January,  annuaUy. 

Media  Eclipse  Awards  are  for  coverage  of  thor¬ 
oughbred  horse  racing  through  mt^azines,  newspa¬ 
pers,  photography,  radio,  television  and  multi- 
media/intemet.  CONTACT:  Jim  Gluckson,  National 
Thoroughbred  Racing  Association,  800  3rd  Ave.,  New 
York,  NY  10022;  (212)  230-9512;  E-mah:  ntra@ 
ntra.com;  Web  Site:  www.ntra.com.  DEADLINE: 
November  2005. 

Media  Excellence  Awards  are  given  for  media 
cover^e  that  is  national  in  scope  and  that  has  a  pro¬ 
found  impact  upon  the  hves  of  people  with  cognihve, 
inteUectual  and  developmental  disabUities  and  their 
famihes.  For  work  between  June  1 , 2004,  and  May  3 1 , 


2005.  54th  year.  CONTACT:  Chris  Privett,  Communica¬ 
tions  Director,  Nahonal  Headquarters,  The  Arc,  1010 
Wayne  Ave.,  Suite  540,  Silver  Spring,  MD  20910;  E- 
mah:  privett@thearc.org;  Web  Site:  www.thearc.org. 
DEADLINE:  July  1,  annuaUy. 

Media  Excellence  Awards  are  sponsored  hy  St. 
Bonaventure  University.  The  autumn  awards  dinner 
sees  the  presentahon  of  the  Douglas  Edwards  Award 
for  exceUence  in  broadcast  joumahsm;  the  Bob  Con- 
sidine  Award  for  distinguished  service  in  the  field  of 
print  joumahsm;  the  Thomas  Mosser  Award  for  out¬ 
standing  accomphshmenLs  in  the  practice  of  pubhc 
relations,  in  memory  of  a  1965  alum  who  led  a  distin¬ 
guished  25-year  career  with  Burson-MarsteUer;  the 
Joumahsm/Mass  CommunicaUon  Alumnus  of  the  Year 
Award;  and  the  Mark  HeUinger  Award,  presented  to  a 
graduating  St.  Bonaventure  senior  for  academic  excel¬ 
lence  and  promise  in  the  field  of  joumahsm  and  mass 
communication.  45th  year.  Professional  awards  are 
non-competitive.  CONTACT:  Suzanne  W.  Enghsh,  St. 
Bonavenmre  University,  Office  of  Marketing  and  Pub¬ 
hc  Relations,  St.  Bonaventure,  NY  14778;  (716)  375- 
2376;  Fax:  (716)  375-2380;  E-mail:  senghsh@ 
sbu.edu;  Web  Site:  www.sbu.edu.  DEADLINE:  April  1, 
2005. 

Medill  Medal  for  Courage  in  Journalism  is 

given  to  the  individual  or  team  of  joumahsts,  working 
for  a  U.S.-based  media  outlet,  who  best  displayed 
moral,  ethical  or  physical  courage  in  the  pursuit  of  a 
story  or  series  of  stories.  CONTACT:  Jessica  Gadeken, 
Assoc.  Director  of  External  Relations,  MediU  School  of 
Joumahsm,  Northwestern  University,  Fisk  Hall,  1845 
Sheridan  Rd.,  Evanston,  IL  60208-2101;  (847)  491- 
4278;  Fax:  (847)  491-5565;  E-mail:  j-gadeken@ 
northwestem.edu;  Web  Site:  www.mediU.  northwest- 
em.edu/awards/medillmedal.html.  DEADLINE:  Feb.  1, 
2005. 

Mensa  Education  and  Research  Foundation 
Press  Award  is  given  annnuahy  for  the  best  report¬ 
ing,  in  a  newspaper  or  m^azine  meant  for  a  general 
audience,  on  the  topic  of  human  inteUigence,  espe- 
ciaUy  giftedness.  The  award  includes  a  $1,000  check, 
as  weh  as  a  plaque  for  the  writer  and  another  for  the 
office  of  the  pubhcation.  Articles  must  have  appeared 
during  the  2004  calendar  year.  There  is  no  form  to 
submit;  send  article  with  date  of  pubhcation  and  paper 
or  magazine  name.  CONTACT:  Phylhs  MiUer,  MERF 
Press  Award,  Mensa  Education  and  Research  Founda¬ 
tion,  1229  Corporate  Dr.  W.,  Arhngton,  TX  76006; 
(973)  655-4225;  E-mail:  miUerp@mail.montclair. 
edu;  Web  Site:  www.us.mensa.org.  DEADLINE:  March 
1,  2005. 

Michener  Award  is  given  for  pubhc  service  jour- 
nahsm  in  Canada  done  during  calendar  year.  34th 
year.  CONTACT:  Clark  W.  Davey,  Michener  Award  Foun¬ 
dation,  29  Madawaska  Dr.,  Ottawa,  ON  KIS  3G5, 
Canada;  (613)  234-7480.  DEADUNE:  Jan.  31,  2005. 

Missouri  Lifestyle  Journalism  Awards  Pro¬ 
gram  is  in  its  45th  year.  Categories  include  general 
exceUence,  regularly  scheduled  feamre  supplement, 
Paul  L.  Myhre:  single  story,  Paul  L.  Myhre:  series/spe¬ 
cial  section,  arts  and  entertainment,  consumer  affairs. 


fashion/design,  food/nutriUon,  health/fitness,  multi¬ 
cultural  and  best  short  feature.  CONTACT:  Kent  Coffins, 
Missouri  Lifestyle  Joumahsm  Awards  (MLJA),  Mis¬ 
souri  School  of  Joumahsm,  200  Neff,  Columbia,  MO 
65211;  (573)  882-7771;  E-mail:  coffinsks@mis- 
souri.edu;  Web  Site:  www.missouri.edu/~jschool/ 
hfestylejoumahsm.html.  DEADLINE:  Jan.  31,  2005. 

Mobius  Advertising  Awards  are  sponsored  by 
U.S.  Festivals  Associahon.  Founded  in  1968,  the  inter¬ 
national  competition  recognizes  outstanding  advertis¬ 
ing.  Categories  include  consumer  or  trade  pubhca- 
tions,  newspapers,  outdoor  posters,  TV/Radio  com¬ 
mercials,  package  design,  transit  or  billboard  ads, 
direct  mail,  brochures,  books,  specialty  advertising 
and  point-of-purchase  ads  produced  or  puhhshed 
within  12  months  preceding  year  of  entry.  The  Mobius 
Statuette  and  Certificates  are  presented  in  Los  Angeles 
each  Febraary.  CONTACT:  Lee  Gluckman,  Mobius 
Advertising  Awards,  713  S.  Pacific  Coast  Hwy.,  Suite  A, 
Redondo  Beach,  QA  90277-4233;  (310)  540-0959; 
Fax:  (310)  316-8905;  E-mail:  mobiusinfo@mobiu- 
sawards.com;  Web  Site:  www.mobiusawards.com. 
DEADLINE:  Oct.  1,  annually.  Late  entry  available 
through  Oct.  21  with  modest  late  fee. 

Clark  Mollenhoff  Award  for  Excellence  in 
Investigative  Reporting,  named  for  the  Pultzer 
Prize-winning  reporter,  recognizes  m^azine  or  news¬ 
paper  writers  who  conform  to  both  the  definition  of 
investigative  reporting  as  originaUy  defined  by  Inves¬ 
tigative  Reporters  and  Editors  (IRE)  and  to  the  pro¬ 
fessional  standards  articulated  by  Clark  Mohenhoff  in 
his  critiques  of  joumahsm  craft.  A  cash  prize  of 
$5,000  and  a  bronze  eagle  trophy  wiU  be  presented  in 
conjunchon  with  the  2005  Summer  Institute  on  Poht- 
ical  Journalism  in  Washington,  DC.  Entry  guidehnes:  a 
coUection  of  stories  or  opinion  pieces  presented  in  8 
1/2X11  notebook  style  and,  in  a  separate  section,  any 
additional  stories  or  back-up  material  considered 
pertinent.  Three  copies  of  each  entry  required.  Stories 
must  have  been  pubhshed  after  March  1,  2004.  Spon¬ 
sored  by  the  IPJ,  an  educational  program  sponsored 
by  the  Fund  for  American  Studies  and  operated  in 
cooperation  with  Georgetown  University.  CONTACT: 
Traci  Leonardo,  Director,  Institute  on  Pohtical  Jour- 
nahsm,  1706  New  Hampshire  Ave.  .NW,  Washington, 
DC  20009;  (202)  986-0384;  Fax:  (202)  986-0390;  E- 
mail:  tleonardo@tfas.org.  DEADLINE:  March  15, 
2005. 

Mothers  Against  Drunk  Driving  (MADD) 
Media  Awards.  The  third  annual  MADD  Media 
Awards  program  recognizes  media  professionals  and 
organizations  for  outstanding  coverage  of  issues 
related  to  MADD’s  mission  to  stop  dmnk  driving,  sup¬ 
port  the  victims  of  this  violent  crime,  and  prevent 
underage  drinking.  Onhne  entry  forms  available.  CON¬ 
TACT:  MADD  Media  Awards,  .ATTN :  Amy  George,  5 1 1 E. 
John  Carpenter  Freeway,  Suite  700,  Irving,  TX  75062; 
(469)  420-4493;  E-mail:  george@madd.org;  Web 
Site:  www.madd.org/media-awards.  DEADLINE:  March 
31,  2005. 

Frank  Luther  Mott-Kappa  Tau  Alpha  Prize 

awards  $1,000  for  a  research  book  on  joumahsm  or 
mass  communication.  CONTACT:  Dr.  Keith  Sanders, 
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The  Livingston  Awards 


For  Young  Journalists 


Three  $10,000  Prizes  are  given  each  year  by  the  Mollie  Pamis  Livingston  Foundation  for  the  best  print  or  broadcast  coverage  of 
local,  national  and  international  news  by  journalists  aged  34  and  younger  in  any  U.S.  medium.  The 
Livingstons,  whose  purpose  is  to  recognize  and  further  develop  the  abilities  of  young  journalists,  are  the  largest 
all-media,  general  reporting  prizes  in  the  country.  Miss  Pamis  established  the  awards  in  1980  through  her 
foundation,  now  chaired  by  Neal  S.  Hochman. 

Deadline  for  2004  entries:  Febmary  1,  2005 


Judging  Panel 

Jill  Abramson 

managing  editor,  The  New  York  Times 

Christiane  Amanpour 

chief  international  correspondent, 
CNN  /ntemariotuii  and  special  corre¬ 
spondent,  “60  Minutes,”  CBS  News 


Ken  Auletta 

author,  media  columnist.  The  New  Yorker 

Tom  Brokaw 

anchor  and  managing  editor, 

“Nightly  News  with  Tom  Brokaw,”  NBC 

Osborn  Elliott 

dean  emeritus,  Columbia  University 
Graduate  School  of  journalism 


Ellen  Goodman 

columnist.  The  Boston  Globe 

Clarence  Page 

columnist/editorial  board  member, 
Chicago  Tribune 

Mike  Wallace 

senior  correspondent  and  co-editor, 
“60  Minutes,”  CBS  News 


Entry  forms  can  be  obtained  from  Charles  Eisendrath,  Director,  The  Livingston  Awards,  Wallace  House,  University  of 
Michigan,  620  Oxford  Road,  Ann  Arbor,  MI  48104.  Phone:  734-998-7575.  Fax:  734-998-7979.  www.livaw ards.org 
E-mail:  LivingstonAwards@umich.edu  .  il 


KNIGHT-WALLACE 


FELLOW S  at  Michigan 


$6,875  monthly  stipend,  plus  all  tuition  &  fees 

The  Fellowship  is  designed  to  broaden  perspectives,  nurture 
intellectual  growth,  and  inspire  personal  transformation.  With 
no  deadlines,  exams,  or  papers  to  worry  about,  a  Michigan 
Fellowship  frees  you  to  explore  the  expanse  of  scholarship 
available  at  the  University  of  Michigan.  Leading  academics 
and  figures  of  major  interest  in  journalism  give  seminars  and 
discuss  issues.  Past  speakers  have  included  Mike  Wallace, 
Charles  Gibson,  Seamus  Heany,  Gloria  Steinem,  Ken 
Auletta,  Michael  Moore,  Catharine  MacKinnon,  Clarence 
Page,  Patrick  Oliphant,  Richard  Ford,  David  Halberstam, 


George  Soros,  Tom  Friedman,  Madeleine 
Albright,  Jay  Harris,  Kevin  Klose,  Peter  Osnos, 

Michael  Connelly,  jon  Entire,  Ann  Marie  Lipinski,  David 
Granger,  Nick  Lemann,  Bt)b  Mankoff  and  Paul  Tash. 

Spouses  are  an  integral  part  of  the  Fellowship  experience  and 
are  invited  to  participate  actively.  TEey  often  end  their  year 
with  a  book  in  the  works  or  a  new  career  on  the  horizon. 
Housing  is  easy  and  the  public  schools  are  very  good. 

Mike  and  Mary  Wallace  House,  our  graceful,  spacious  home, 
is  a  gift  from  the  CBS  newsman  and  his  wife.  It  serves  as 
headquarters  for  the  Knight- Wallace  Fellows. 


One  application  offers  consideration  for  any  and  all  Fellowships  available.  Full-time  journalists  in  any  media  with  five  years  expe¬ 
rience  may  apply.  Application  deadline:  February  1  postmark.  Send  inquiries  and  applications  to:  Charles  R.  Eisendrath,  Director, 
Knight-Wallace  Fellows,  Wallace  House,  620  Oxford  Road,  University  of  Michigan,  Ann  Arbor,  MI  48104.  Phone:  734-998- 
7666,  Fax:  734-998-7979.  www.kwfellows.org  E-mail:  kwfellows@umich.edu 
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Executive  Director,  School  of  Journalism,  University  of 
Missouri,  Room  3,  Neff  Hall,  Columbia,  MO  65211; 
(573)  882-7685;  Fax:  (573)  884-1720;  E-mail: 
umcjourkta@missouri.edu;  Web  Site:  www.missouri. 
edu/~ktahq. 

MDA  Broadcast  Journalism  Awards  are  given 
for  television  productions  that  foster  a  better  under¬ 
standing  of  neuromuscular  diseases  and  help  promote 
public  support  of  the  effort  to  conquer  them.  Given  for 
work  broadcast  Sept.  20,  2003,  through  Sept.  19, 
2004.  26th  year.  CONTACT:  Bob  Mackle,  Director  of 
Public  Information,  Muscular  Dystrophy  Association, 
3300  E.  Sunrise  Dr.,  Tlicson,  AZ  85718-3208;  E-mail: 
bobmackle@mdausa.org;  Web  Site:  www.mdausa.org. 
DEADLINE:  Contact  for  details. 

Al  Nakkula  Award  for  Police  Reporting  is  an 

annual  award  given  to  recognize  excellence  in  police 
reporting  done  in  the  “bulldog  spirit”  of  Al  Nakkula, 
who  died  in  1990  after  spending  46  years  covering 
cops  and  crooks  for  the  Rocky  Mountain  News.  Indi¬ 
vidual  reporters  who  regularly  cover  police  and  crime 
for  daily  U.S.  newspapers  or  news  services  are  eligible. 
An  individual's  entry  may  include  one  or  two  double 
bylined  stories.  Work  may  be  a  single  story,  series,  or 
body  of  work  not  to  exceed  six  stories  published  in 
2004.  No  application  form,  but  entries  must  be  accom¬ 
panied  by  a  letter  describing  any  special  circumstances 
affecting  the  work  and  why  the  work  is  outstanding. 
Submit  original  tearsheets  or  copies  of  tearsheets. 


s/mc 

%,/School  of  Journalism 
&  Mass  Communication 

Al  Nakkula  Award 
for  Police  Reporting 

$2,000  award 

for  the  best  reporting 
at  a  U.S.  daily  in  2004 

Feb.  1,  2005  deadline 
Eligible  are  individual  reporters 
working  at  daily  newspapers 
and  wire  services  in  the  United  States 
who  regularly  cover 
police  and  crime. 

www.colorado.edu/ 

journalism/alumni/ 

nakkula.html 


Colorado 

University  of  Colorado  at  Boulder 


$2,000  prize  and  a  trip  to  Boulder,  CO.  Sponsored  by 
the  School  of  Journalism  and  Mass  Communication  at 
the  University  of  Colorado,  the  Rocky  Mountain  News 
and  the  Denver  Press  Club.  $50  entry  fee.  CONTACT: 
Beth  Gaeddert,  University  of  Colorado  School  of  Jour¬ 
nalism  and  Mass  Communication,  478  UCB,  1511  Uni¬ 
versity  Ave.,  Boulder,  CO  80309-0478;  (303)  492- 
0460;  Fax:  (303)  392-0969;  Web  Site:  www.col- 
orado.edu^oumalism/news/nakkula.  DEADLINE:  Feb. 
1,  2005. 

George  Jean  Nathan  Award  provides  $10,000 
and  a  trophy  for  drama  criticism  which  is  written  by  a 
U.S.  citizen  and  published  in  the  United  States  between 
July  1,  2004,  and  June  30,  2005.  CONTACT:  Chairper¬ 
son,  Department  of  English,  Goldwin  Smith  Hall,  Cor¬ 
nell  University,  Ithaca,  NY  14853;  (607)  255-6800; 
Fax:  (607)  255-6661.  DEADLINE:  Sept.  30,  annually. 

NABJ  Awards  are  sponsored  by  the  National  Asso¬ 
ciation  of  Black  Journalists.  Given  for  outstanding 
reporting  on  the  lives  and  concerns  of  blacks,  the 
awards  are  open  to  photojoumalists,  print  journalists, 
online  journalists,  radio  and  television  broadcasters, 
and  television  camera  people.  CONTACT:  National 
Association  of  Black  Journalists,  8701  Adelphi  Rd., 
Adelphi,  MD  20783-1716;  (301)  445-7100;  Fax: 
(301)  445-7101;  Web  Site:  www.nabj.org.  DEADLINE: 
Check  Web  site. 

NAREE  Real  Estate  Journalism  Competition 

recognizes  excellence  and  honors  journalists  who 
have  made  substantial  contributions  toward  keeping 
the  pubhc  and  the  industry  abreast  of  the  ever-chang¬ 
ing  real  estate  industry.  $5,500  in  awards  is  offered.  A 
first  prize  of  $250  and  a  certificate  will  go  to  the  indi¬ 
vidual  or  group  submitting  the  best  entry  in  each  of  15 
categories,  plus  a  $250  prize  will  be  awarded  to  the 
Best  Young  Journalist  submitting  in  one  of  the  17  cat¬ 
egories.  Young  journalists  must  be  30  or  younger  to 
enter.  Second  prize  winners  receive  award  certificates. 
Judges  consider  content,  clarity,  originality,  depth  of 
reporting,  objectivity  and  appeal  to  readers,  listeners 
or  viewers.  Layout  and  design  are  also  considered  in 
the  Best  Real  Estate  and  Home  Section  categories.  An 
overall  individual  winner  chosen  from  one  to  nine  of 
the  categories  will  win  $1,000.  CONTACT:  Mary  Doyle 
Kimball,  Executive  Director,  National  Association  of 
Real  Estate  Editors,  1003  NW  6th  Ter.,  Boca  Raton,  R 
33486;  (561)  391-3599;  Fax:  (561)  391-0099;  E- 
mail:  madkimba@aol.com;  Web  Site:  www.naree.org. 
DEADLLNE:  Entries  must  be  postmarked  by  Feb.  5, 
2005. 

National  Awards  for  Education  Reporting  are 

sponsored  by  the  Education  Writers  Association  to 
honor  the  best  education  reporting  in  print  and  broad¬ 
cast  media.  Awards  are  given  in  20  categories,  includ¬ 
ing  small  and  large  papers,  magazines,  television  and 
radio.  The  Fred  M.  Hechinger  Grand  Prize  for  Distin¬ 
guished  Education  Reporting  is  selected  from  among 
the  first-prize  winners.  CONTACT:  Lisa  Walker,  Execu¬ 
tive  Director,  EWA,  2122  P  St.  NW,  Suite  201,  Washing¬ 
ton,  DC  20037;  (202)  452-9830;  Fax:  (202)  452- 
9837;  E-mail:  ewa@ewa.org;  Web  Site:  www.ewa.org. 
DEADLLNE:  Jan.  19,  2005. 


NIHCM  Foundation  Health  Care  Journalism 
Awards  recognize  excellence  in  health  care  reporting 
and  writing  on  the  financing  and  delivery  of  health  care 
and  the  impact  of  health  care  pohcy.  Two  award  cate¬ 
gories  are  offered:  health  care  article  or  series  from 
general  circulation  publications;  health  care  article  or 
series  from  trade  publications.  $10,000  prize  in  each 
category;  limited  to  work  pubhshed  in  2004.  Awards 
will  be  presented  at  a  dinner  in  Washington,  DC,  in  May 
2005.  CONTACT:  Nancy  Chockley,  President,  NIHCM 
Foundation,  1225  19th  St.  NW,  Suite  710,  Washington, 
DC  20036-2604;  (202)  296-4426;  Fax:  (202)  296- 
4319;  E-mail:  nihcm@nihcm.org;  Web  Site:  www. 
nihcm.org.  DEADLINE:  March  31,  2005. 

National  Headliner  Awards  confer  plaques  in 
more  than  50  categories,  including  general,  investiga¬ 
tive  and  public  service  reporting,  magazine  reporting, 
columns,  feature  writing,  editorial  writing,  photogra¬ 
phy  and  graphics  for  daily  newspapers,  magazines, 
syndicates  and  news  services.  Reporting,  pubhc  service 
and  documentary  categories  for  radio  and  television 
stations,  networks  and  syndicates.  $60  entry  fee.  Given 
for  work  done  in  calendar  year.  71st  year;  sponsored 
by  the  Press  Club  of  Atlantic  City.  CONTACT:  Michael  R. 
Schurman,  National  Headhner  Awards,  226  Mt.  Vernon 
Ave.,  P.O.  Box  239,  Northfield,  NJ  08225-0239;  E-mail: 
infoheadhners@aoLcom;  Web  Site:  www.nationalhead- 
linerawards.com.  DEADLINE:  Jan.  14,  2005. 

NLGJA  Excellence  in  HIV/AIDS  Coverage 
Award  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  HIV/AIDS  cover- 
2^e.  See  Web  site  for  details.  CONTACT:  National  Les¬ 
bian  and  Gay  Journalists  Association,  1420  K  St.  NW, 
Suite  910,  Washington,  DC  20005;  (202)  588-9888; 
Fax:  (202)  588-1818;  E-mail:  info@nlgja.org;  Web 
Site:  www.nlgja.org.  DEADLINE:  Postmarked  by  June 
30,  2005. 

NLGJA  Excellence  in  New  Media  Award 

bestows  one  $500  and  two  non-cash  awards  to  recog¬ 
nize  and  reward  excellence  in  new  media  joumahsm 
for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender  communities.  See  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  Joumafists  Associ¬ 
ation,  1420  K  St.  NW,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2005. 

NLGJA  Excellence  in  Photojournalism  Award 

bestows  one  $500  and  two  non-cash  awards  to  recog¬ 
nize  and  reward  excellence  in  photojoumafism  for 
issue's  related  to  the  gay,  lesbian,  bisexual  and  trans¬ 
gender  communities.  See  Web  site  for  details.  CON¬ 
TACT:  National  Lesbian  &  Gay  Joumafists  Association, 
1420  K  St.  NW,  Suite  910,  Washington,  DC  20005; 
(202)  588-9888;  Fax:  (202)  588-1818;  E-mail: 
info@nlgja.org;  Web  Site:  www.nlgja.org.  DEADLINE: 
Postmarked  by  June  30,  2005. 

NLGJA  Excellence  in  Writing  Award  for 
News/Features  bestows  one  $500  and  two  non-cash 
awards  to  recognize  and  reward  excellence  in  print 
journalism  for  issues  related  to  the  gay,  lesbian,  bisex¬ 
ual  and  transgender  communities.  Check  Web  site  for 
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additional  details.  CONTACT:  National  Lesbian  and  Gay 
Journalists  Association,  1420  K  St.  NW,  Suite  910, 
Washington,  DC  20005;  (202)  588-9888;  Fax:  (202) 
588-1818;  E-mail:  info@nlgja.org;  Web  Site: 
www.nlgja.org.  DEADLINE:  Postmarked  by  June  30, 
2005. 

NLGJA  Journalist  of  the  Year  Award  bestows 
one  $500  and  two  non-cash  awards  to  LGBT  journal¬ 
ists  whose  exceptional  abilities,  integrity  and  distinctive 
work  brought  honor  to  the  profession  within  the  past 
year.  See  Web  site  for  details.  CONTACT:  National  Les¬ 
bian  and  Gay  Joumabsts  Association,  1420  K  St.  NW, 
Suite  910,  Washington,  DC  20005;  (202)  588-9888; 
Fax:  (202)  588-1818;  E-mail:  info@njgja.org;  Web 
Site:  www.nlgja.org.  DEADLINE:  Postmarked  by  June 
30,  2005. 

NLGJA/Seigenthaler  Excellence  in  Audio 
Award  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  audio  joumahsm 
for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender  communities.  See  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  Journalists  Associ¬ 
ation,  1420  K  St.  NW,  Suke  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2005. 

National  Magazine  Awards  are  sponsored  by  the 
American  Society  of  Mt^azine  Editors  in  association 
with  Columbia  University  Graduate  School  of  journal¬ 
ism.  The  awards  honor  imagination  and  vigor  in  layout 
and  design,  editorial  excellence,  innovative  editorial 
techniques  and  journalistic  enterprise.  TWenty  awards 
in  15  categories,  including  design,  essays,  reviews  and 
criticism,  feature  writing,  fiction,  general  excellence  in 
six  circulation  groups,  general  excellence  online,  per¬ 
sonal  service,  photography,  profiles,  public  interest, 
reporting,  leisure  interests,  profile  writing,  and 
columns  and  commentary.  39th  year.  CONTACT:  ASME, 
919  3rd  Ave.,  New  York,  NY  10022;  (212)  872-3737; 
Fax:  (212)  906-0128;  E-mail:  asme@magazine.org; 
Web  Site:  asme.magazine.org.  DEADLINE:  See  Web 
Site. 

National  Newspaper  Association  Better 
Newspaper  Contest  recognizes  the  very  best  in 
community  newspapers.  Winners  are  chosen  in  38  cat¬ 
egories  for  daily  and  weekly  newspapers,  ranging  from 
general  excellence  to  best  original  cartoon.  Works 
submitted  must  be  from  2004  calendar  year.  Only 
entries  from  NNA  members  are  eligible.  CONTACT: 
NNA,  P.O.  Box  7540,  Columbia,  MO  65205-7540; 
(800)  842-4662;  Fax:  (573)  884-5490;  E-mail: 
info@nna.org;  Web  Site:  www.nna.org.  DEADLINE: 
March  31,  annually. 

National  Newspaper  Awards  provide  $40,000 
for  staffers  and  freelancers  of  Canadian  dailies  and 
news  j^encies.  Awards  given  in  20  categories  for  work 
done  in  calendar  year.  56th  year.  CONTACT:  Bryan 
Cantley,  National  Newspaper  Awards,  c/o  Canadian 
Newspaper  Association,  890  Yonge  St.,  Suite  200, 
Toronto,  ON  M4W  3P4,  Canada;  (4l6)  923-3567;  E- 
mail:  bcantley@cna-acj.ca;  Web  Site:  www.cna  acj.ca. 
DEADUNE:Jan.  11,2005. 


National  Press  Club  Consumer  Journalism 
Award  acknowledges  excellence  in  reporting  on  con¬ 
sumer  topics.  Four  $500  prizes  will  be  awarded  in 
newspaper,  periodical,  radio  and  television  categories. 
32nd  year.  CONTACT:  National  Press  Qub,  General 
Manager  s  Office,  529  14th  St.  NW,  Washington,  DC 
20045;  (202)  662-8744;  Web  Site:  npc.press.org. 
DEADUNE:  April  1,  2005. 

National  Press  Club  Edwin  M.  Hood  Award  for 
Diplomatic  Correspondence  recognizes  excel¬ 
lence  in  reporting  on  diplomatic  and  foreign  policy 
issues.  A  $500  award  will  be  given  in  print  and  broad¬ 
cast  categories.  25th  year.  CONTACT:  National  Press 
Gub,  General  Manager's  Office,  529  14th  St.  NW, 
Washington,  DC  20045;  (202)  662-8744;  Web  Site: 
npc.press.org.  DEADLINE:  April  1,  2005. 


National  Press  Club  Newsletter  Journalism 
Award  acknowledges  excellence  in  newsletter  jour¬ 
nalism.  One  award  will  be  presented  for  the  best  ana¬ 
lytical  or  interpretive  reporting  and  one  for  the  best 
exclusive  story.  $2,000  prize  will  be  given  to  the  winner 
of  each  category.  17th  year.  CONTACT:  National  Press 
Qub,  General  Mant^er’s  Office,  529  14th  St.  NW, 
Washington,  DC  20045;  (202)  662-8744;  Web  Site: 
npc.press.org.  DEADLINE:  April  1,  2005. 

National  Press  Club  Washington  Correspon¬ 
dence  Award  gives  a  $1,000  award  for  print  report¬ 
ing  to  honor  the  work  of  reporters  who  cover  Wash¬ 
ington,  DC,  for  the  benefit  of  the  hometown  audience. 
Entries  must  consist  of  a  single  article  or  a  series  of 
related  articles.  27th  year.  CONTACT:  National  Press 


71st  NATIONAL  HEADLINER 
I  AWARDS 


Deadline  for  Entry 
Jan.  14,  2005 


Now  Accepting  Nominations  for  2005 

Writing  -  Reporting  -  TV  &  Radio 
Photography  -  Graphics 

The  National  Headliner  Awards  is  one  of  the  oldest 
and  largest  annual  contests  recogn’-ing  journalistic 
merit  in  the  communications  industry. 

Our  71st  annual  competition,  to  be  judged  by  a 
distinguished  panel  of  professional  journalists  and 
broadcasters,  is  open  to  all  material  published  or 
broadcast  between  January  1,  2004  and 
December  31,  2004. 

Deadline  for  entry  is  January  14,  2005. 

Nomination  forms  and  category 
descriptions  may  be  obtained  from: 

Michael  R.  Schurman 
National  Headliner  Awards 
226  Mt.  Vernon  Avenue 
Post  Office  Box  239 
Northfield,  New  Jersey  08225-0239 
phone:  609-646-8896  •  fax:  609-646-8826 

email:  infoheadliners@aol.com 
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Club,  General  Mani^er's  Office,  529  14th  St.  NW, 
Washington,  DC  20045;  (202)  662-7500;  Web  Site: 
npc.press.org.  DE\DLINE:  April  1,  2005. 

NSPA/Robeit  F.  Kennedy  High  School  Jour¬ 
nalism  Awards  honors  outstanding  coverage  of  the 
problems  of  the  disadvanu^ed  in  high  school  print 
and  broadcast  joumahsm.  The  award  is  co-sponsored 
by  NSPA  and  the  Robert  F.  Kennedy  Memorial.  The 
winner  will  receive  $  1 ,000  for  his/her  joumahsm  pro¬ 
gram  in  addition  to  being  Down  to  Washington,  DC,  to 
be  honored  at  an  awards  ceremony.  There  are  no 
entry  fees,  and  the  apphcation  may  be  downloaded 
from  the  Web  site  at  www.studentpress.org/nspa.  CON¬ 
TACT:  NSPA/RFK  High  School  Joumahsm  Awards, 
National  Scholastic  Press  Association,  2221  University 
Ave.  SE,  Suite  121,  Minneapohs,  MN  55414;  (612) 
625-4337;  E-mail:  info@studentpress.org;  Web  Site: 
www.studentpress.org/nspa.  DEADLINE:  Feb.  11, 
2005. 

National  Society  of  Newspaper  Columnists 
Contest  awards  cash  prizes  ($300,  $200  and  $100) 
to  first,  second  and  third  place  winners  in  each  of  the 
following  categories:  general  interest  (circulation  over 
and  under  100,000)  and  humor  (over  and  under 
100,000).  The  cash  awards  for  first,  second  and  third 
place  winners  in  the  notes/items  category  are  $200, 
$100  and  $50  respectively.  The  onhne  category,  for  a 
site  sponsored  by  a  North  American  daily  or  weekly 
newspaper,  offers  a  cash  award  of  $300,  $200,  and 
$100  respectively.  Entry  requires  three  columns  pub- 
hshed  in  2004.  Syndicated  or  self-syndicated  newspa¬ 
per  columnists  whose  work  appears  on  a  regular  basis 
in  a  newspaper  are  ehgible.  Entry  fees:  $40  for  non¬ 
members;  $20  for  members.  Entry  forms  available  in 
the  NSNC  newsletter  and  on  Web  site.  CO.NTACT: 
Luenna  Kim,  Executive  Director,  NSNC,  1410  Steiner 
St.,  Suite  709,  San  Francisco,  CA  94115;  (415)  722- 
7030;  Fax:  (415)  563-5403;  Web  Site:  www.colum- 
nists.com.  DEADLINE:  Mar.  15,  2005. 

National  Society  of  Newspaper  Columnists 
Will  Rogers  Humanitarian  Award  is  presented  to 
a  columnist  whose  sustained  work  in  civic  joumahsm 
has  positively  affected  readers’  lives  and  produced 
tangible  benefits  for  the  community.  The  award  is  a 


statuette  of  the  American  cowboy  philosopher- 
humorist,  newspaper  columnist  and  humanitarian.  It 
includes  a  $500  travel  stipend.  Any  salaried,  staff,  syn¬ 
dicated  or  regularly  pubfished  newspaper  columnist  is 
ehgible.  Columns  must  have  appeared  in  a  daily  or 
weekly  newspaper  in  the  United  States  or  Canada  dur¬ 
ing  calendar  year  2004.  CONTACT:  Robert  Haught,  P.O. 
Box  489,  Madison,  VA  22727;  (540)  547-3503;  E- 
mail:  secretary@columnists.com;  Web  Site: 
www.columnists.com.  DEADLINE:  Mar.  15,  2005. 

Jesse  H.  Neal  National  Business  Journalism 
Awards  are  given  for  editorial  excellence  in  an  ABM- 
member  speciahzed  business  publication  printed 
between  Dec.  1,  2004,  and  Nov.  30,  2005.  52nd  year. 
CO.NTACT:  American  Business  Media,  675  3rd  Ave., 
Suite  415,  .New  York,  NY  10017;  (212)  661-6.360;  Fax: 
(212)  370-0736;  Web  Site:  www.americanbusiness- 
media.com.  DEADLINE:  Nov.  30,  2005. 

New  York  Festivals  Awards  are  open  to  any  cre¬ 
ative  person,  producer,  station  or  company  involved  in 
the  production  of  documentary  films  and  programs 
for  radio  or  television.  An  award  for  interactive  onhne 
communications  has  also  been  introduced.  Awards 
include  gold,  silver  and  bronze  World  Medals,  certifi¬ 
cates  of  recognition  to  finahsts,  and  the  highest  honor, 
the  Grand  Award  Trophy,  awarded  to  the  best  of  the 
gold  medahsLs.  CONTACT:  Anne  White,  New  York  Fes¬ 
tivals,  West  36th  St.,  I4th  Floor,  New  York,  NY 
10018;  (212)  64.3-4800;  Fax:  (212)  64.3-0170;  E- 
mail:  info@newyorkfestivals.com;  Web  Site: 
www.newyorkfestivals.com.  DEADLINE:  Radio:  March 
2005;  Television  and  Interactive.  September  2005. 

New  York  Public  Library  Helen  Bernstein 
Book  Award  for  Excellence  in  Journalism  is 

awarded  for  an  outstanding  book  resulting  from  jour¬ 
nalism  that  makes  an  impact  on  pubhc  consciousness 
or  pohcy.  Nominations  are  solicited  from  editors  and 
pubhshers  at  book  pubhshing  houses,  magazines  and 
newspapers,  nationwide.  $15,000  first  prize;  $1,000 
awarded  to  four  other  top  finahsts.  CONTACT:  Karen 
Van  Westering,  Pubhcations  Office,  New  York  Pubhc 
Library,  5th  Ave.  and  42nd  St.,  New  York,  NY  10018; 
(212)  512-0202;  Fax:  (212)  704-8620;  Web  Site: 
www.nypl.org/admin/pro/awardspage.html.  DEAD¬ 
LINE:  Sept.  30,  2005. 
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The  National  Institute  for  Health  Care  Management  Research  and  Educational 
Foundation  (NIHCM  Foundation)  would  like  to  invite  you  to  submit  an  entry  for  our 
Eleventh  Annual  Health  Care  Journalism  Award.  The  award,  which  includes  a 
$10,000  prize  in  two  categories,  (general  circulation  and  trade  circulation)  focuses  on 
reporting  and  writing  on  health  care  policy,  financing  and  delivery  during  2004.  The 
deadline  for  entries  is  March  31, 2005.  Entry  forms  can  be  found  at  www.nihcm.org 
or  for  more  information,  email  Nancy  Chockley  at  nchockley@nihcm.org 


NEPF  Journalism  Awards  recognize  editorial 
exceUence  in  subscription  newsletter  and  speciafized- 
information  joumahsm.  Given  in  seven  categories  for 
work  done  in  calendar  year.  Open  only  to  Newsletter 
&  Electronic  Pubhshers  Association  members.  26th 
year.  Entry  fee  $85.  Each  first  place  winner  receives 
$500  David  Swit  Joumahsm  Prize.  CONTACT:  Barbara 
Lancaster,  Newsletter  &  Electronic  Pubhshers  Founda¬ 
tion,  1501  Wilson  Blvd.,  Suite  509,  Arhngton,  VA 
22209;  (703)  527-2333;  Fax:  (703)  841-0629;  E- 
mail:  nepa@newsletters.org;  Web  Site:  www.newslet- 
ters.org.  DEADUNE:  April  1,  2005. 

Newsletter  on  Newsletters  Awards  Competi¬ 
tions  recognize  excellence  in  print  and  online 
newsletters  and  Web  sites  and  their  promotion.  CON¬ 
TACT:  Paul  Swift,  Newsletter  on  Newsletters,  20  W. 
Chestnut  St.,  P.O.  Box  348,  Rhinebeck,  NY  12572; 
(845)  876-5222;  Fax:  (845)  876-4943.  DEADUNE: 
Nov.  30,  2005. 

NAA  Advertising,  Circulation  and  Marketing 
Excellence  (ACME)  Awards  competition  recog¬ 
nizes  ouLstanding  newspaper  marketing  efforts  in  a 
variety  of  categories.  Winners  are  announced  at  NAA 
Federation  Conferences.  Contact  NAA  for  more  details. 
CONTACT:  Mehssa  Howerton,  Federation  Manager, 
Newspaper  Association  of  America,  1921  Gallows  Rd., 
Suite  600,  Vienna,  VA  22182;  (703)  902-1777;  Fax: 
(703)  902-1773;  E-mail:  acme@naa.org;  Web  Site: 
www.naa.org. 

NAA  ATHENA  Awards  recognize  the  best  and 
most  creative  advertising  in  the  newspaper  industry.  It 
includes  three  divisions  -  general  advertising,  cla.ssi- 
fied  and  retail.  A  student  entrant  in  the  general  adver¬ 
tising  division  wiU  receive  a  $5,000  prize.  Oth^r  win¬ 
ning  ads  will  be  recognized  with  gold,  silver  and 
bronze  awards  in  26  categories  within  the  three  divi¬ 
sions.  Entries  must  be  pubhshed  in  a  U.S.  newspaper 
for  the  first  time  in  calendar  year  2004  and  may  be 
submitted  by  agencies,  chents,  printing  companies 
and/or  newspapers.  Ah  awards  will  be  announced  at 
the  ATHENA  Awards  presentation  in  September  in  New 
York.  CONTACT:  Paula  Pagano,  Newspaper  Association 
of  America,  1921  Gallows  Rd.,  Vienna,  VA  22182; 
(703)  902-1656;  Fax:  (703)  902-1935;  E-mail: 
info@naa.org.  DEADUNE:  April  1,  2005. 

Newspaper  Pacemaker  Awards  recognize 
excellence  in  overall  newspaper  quahty  and  are 
awarded  to  the  best  of  the  best  of  the  NSPA  high  school 
newspapers.  Co-sponsored  by  the  Newspaper  Associa¬ 
tion  of  America,  the  contest  recognizes  its  finalists  and 
winners  at  the  NSPA/JEA  Fall  Joumahsm  Convention  in 
November.  No  entry  fees.  See  Web  Site  for  apphcation. 
CONTACT:  Chad  Rummel,  Contest  Coordinator, 
NSPVACP,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapohs,  MN  55414;  (612)  625-4337;  Fax:  (6l2) 
626-0720;  E-mail:  info@studentpress.org;  Web  Site: 
www.studentpress.org/nspa.  DEADLINE:  June  15, 
2005. 

John  B.  Oakes  Award  for  Distinguished  Envi¬ 
ronmental  Journalism  is  given  annuahy  to  the 
author  of  a  single  newspaper  or  magazine  series  that 
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makes  an  exceptional  contribution  to  public  under¬ 
standing  of  contemporary  environmental  issues.  The 
judges  place  particular  emphasis  on  original  report¬ 
ing.  Entries  must  be  initially  pubhshed  in  the  United 
States  between  Oct.  1,  2004,  and  Sept.  30,  2005.  The 
award  and  $5,000  prize  will  be  presented  at  a  lun¬ 
cheon  of  the  judges  in  New  York  Qty  in  December 
2005.  CONTACT:  Oakes  Award  Committee,  40  W.  20th 
St.,  11th  FI.,  New  York,  NY  10011;  (212)  727-4518;  E- 
mail:  info@oakesaward.org;  Web  Site:  www.oake- 
saward.org.  DEADLINE:  Oct.  6,  2005. 

Online  Pacemaker  Awards  are  given  to  the  top 

high  school  member  newspaper/mt^azine  online  edi¬ 
tions  by  the  National  Scholastic  Press  Association 
(NSPA).  No  entry  fees;  see  Web  site  for  details.  CON¬ 
TACT:  OnUne  Pacemaker  Award,  National  Scholastic 
Press  Association,  2221  University  Ave.  SE,  Suite  121, 
Minneapohs,  MN  55414;  (612)  625-8335;  E-mail: 
info@studentpress.org;  Web  Site:  www.student 
press.org/nspa.  DEADLINE:  Jan.  14,  2005. 

Overseas  Press  Club  of  America  Awards  honor 
21  classes  of  international  affairs  reporting  with  cer¬ 
tificates  and  $1,000  awards.  Categories  include  busi¬ 
ness,  environmental  and  human  rights  issues,  books, 
cartoons,  photography,  reporting  in  daily  newspapers, 
magazines,  wire  services,  radio  and  television  broad¬ 
casts  ard  onhne  journalism.  Given  for  work  done  in 
2004  ci  Jendar  year.  CONTACT:  Sonya  K.  Fry,  Overseas 
Press  Cli  b  of  America,  40  W.  45th  St.,  New  York,  NY 
10036;  (212)  626-9220;  Fax:  (212)  626-9210;  Web 
Site:  www.opcofamerica.org.  DEADLINE:  Jan.  27, 
2005. 

PATA  Gold  Awards,  Travel  Journalism 
Awards  Category,  are  open  to  individual  travel 
writers  and  photographers  covering  destinations  and 
,  the  travel  year.  Six  categories  are:  destination  article  in 
a  newspaper,  destination  article  in  a  magazine,  busi¬ 
ness  industry  article  in  a  consumer  magazine,  busi¬ 
ness  industry  article  in  a  trade  magazine,  travel  pho¬ 
tographs  and  travel  guidebook.  $20  fee  per  article; 
$50  fee  for  three  articles  or  guidebook  entry.  CON¬ 
TACT:  Pacific  Asia  Travel  Association  Headquarters, 
Unit  Bl,  28th  Fl.,  Siam  Tower,  989  Rama  1  Rd., 
Pathumwan,  Bangkok  10330,  Thailand;  (66  2)  658- 
2000  ext.  116;  Fax:  (66  2)  658-2010;  E-mail: 
pavt-ena@pata.th.com;  Web  Site:  www.pata.org. 
DEADLINE:  Dec.  1,  annually. 

PNNA  Print  Quality  Awards  are  given  to  the  win¬ 
ner  of  a  national  competition  for  daily  newspapers 
offered  by  the  Pacific  Northwest  Newspaper  Associa¬ 
tion.  Awards  are  made  in  two  circulation  categories: 
25,000  and  below;  and  25,001  and  above.  First  and 
second  place  awards  are  given  in  each  category.  CON¬ 
TACT:  Pacific  Northwest  Newspaper  Association,  1434 
Elhot  Ave.  W,  Third  Floor,  Seattle,  WA  98119;  (206) 
632-7913;  Fax:  (206)  634-3842;  E-mail:  mwal- 
dron@pnna.com;  Web  Site:  www.pnna.com.  DEAD¬ 
LINE:  Contact  PNNA  in  April  for  det^s. 

Gordon  Parks  Photography  Competition  gives  a 
total  of  $1,750  ($1,000  first  prize,  $500  second  prize, 
$250  third  prize)  to  those  photographers  who  best 
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exemplify  the  important  themes  of  Gordon  Parks’  life 
and  work — upholding  family  values,  addressing  social 
injustice  and  preventing  the  suffering  of  others.  Compe¬ 
tition  is  open  to  both  professionals  and  amateurs.  Each 
photo  entry  is  $15.00;  up  to  four  photos  may  be 
entered.  CONTACT:  Kari  West  or  Jill  Waiford,  Fort  Scott 
Community  College,  2108  S.  Horton,  Fort  Scott,  KS 
66701;  (620)  223-2700;  E-mail:  photocontest@ 
fortscott.edu;  Web  Site:  www.fortscott.edu  or  www.gor- 
donparkscenter.org.  DEADLINE:  Aug.  5,  annually. 

Payne  Awards  for  Ethics  in  Journalism  are 

given  to  a  working  media  professional,  a  college/uni¬ 
versity  media  outlet  and  a  media  organization  for  hav¬ 
ing  exhibited  the  highest  ethical  standards  in  journal¬ 
ism.  $1,000  is  awarded  to  the  winning  media  profes¬ 
sional  and  college/university  outlet.  The  2005  awards 
will  be  given  for  material  published  or  decisions  made 
in  2004.  See  Web  site  for  information  or  entry.  CON¬ 
TACT:  Marilyn  Milne,  2005  Payne  Awards,  School  of 
Journalism  and  Communication  1275  University  of 
Oregon,  Eugene,  OR  97403-1275;  (888)  644-7989; 
E-mail:  payneawards@jcomm.uoregon.edu;  Web  Site: 
jcomm.uoregcn.edu/alum/payneawards.  DEADLINE: 
Feb.  25,  2005 

George  Foster  Peabody  Awards  confer  a  bronze 
statuette  in  such  categories  as  news,  documentary, 
pubhc  service,  education,  children’s  programs,  enter¬ 
tainment  and  individual/institution.  64th  year.  CON¬ 
TACT:  Grady  College  of  Journalism  and  Mass  Commu¬ 
nication,  University  of  Georgia,  Sanford  Drive  at  Bald¬ 
win  St.,  Athens,  GA  30602-3018;  (706)  542-3787; 
Fax:  (706)  542-9273;  E-mail:  peabody@uga.edu; 
Web  Site:  www.peabody.uga.edu.  DEADLINE:  Jan.  14, 
2005. 

David  Perlman  Award  for  Excellence  in  Sci¬ 
ence  Journalism-News  is  sponsored  by  the  Amer¬ 
ican  Geophysical  Union.  The  award  goes  to  a  single 
report  or  up  to  three  reports  on  a  continuing  event, 
produced  under  deadfine  pressure  of  one  week  or 
less,  prepared  by  a  full-time  professional  or  freelance 
journalist  for  any  medium  accessible  to  the  general 
public,  except  books.  CONTACT:  Harvey  Leifert,  AGU, 
2000  Florida  Ave.  NW,  Washington,  DC  20009;  (202) 
777-7507;  Fax:  (202)  328-0566;  Web  Site: 
www.^.org.  DEADLINE:  Contact  for  2005  deadline. 

Sarah  Pettit  Memorial  Award  for  Exellence  in 
LGBT  Media  bestows  one  $500  and  two  non-cash 
awards  to  recognize  and  reward  excellence  in  lesbian, 
gay,  bisexual  and  transgender  media.  See  Web  site  for 
details.  CONTACT:  National  Lesbian  &  Gay  Journalists 
Association,  1420  K  St.  NW,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2005. 

Picture  of  the  Year/Photo  Excellence  Awards 

are  given  to  photographers  of  member  pubfications  by 
the  National  Scholastic  Press  Association  (NSPA)  and 
the  Associated  Colegiate  Press  (ACP)  for  e.xcellence  in 
photography.  The  competition  is  cosponsored  by  the 
National  Press  Photographers  of  America  (NPPA). 
Visit  Web  site  for  details.  CONTACT:  Contest  Coordina- 
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tor,  NSPA/ACP,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapolis,  MN  55414;  (612)  625-8335;  E-mail: 
info@studentpress.org;  Web  Site:  www.student 
press.org.  DEADLINE:  June  2005. 

Annual  Pictures  of  the  Year  International  Com¬ 
petition  is  .sponsored  by  the  University  of  Missouri 
School  of  Journalism.  More  than  $21,000  in  cash,  pho¬ 
tographic  products  and  trophies.  62nd  year.  CONTACT: 
David  Rees,  Pictures  of  the  Year  International  Competi¬ 
tion,  109  Lee  Hills  Hall,  Missouri  School  of  Journalism, 
Columbia,  MO  65211;  (573)  882-4882;  Fax:  (573) 
884-4999;  E-mail:  info@poyi.  org;  Web  Site: 
www.poyi.org.  DEADLLNE:  Jan.  10, 2005. 

Planned  Parenthood  Federation  of  America 
Maggie  Awards  Program  is  an  annual  competi¬ 
tion  that  recognizes  exceptional  achievement  by  the 
media  and  arts  and  entertainment  industries  in  pre¬ 
sentation  and  cover^e  of  reproductive  rights  and 
health  care  issues,  including  contraception,  teen  preg¬ 
nancy,  sexuality  education,  abortion  and  international 
family  planning.  Preference  given  to  materials  broad¬ 
cast  or  published  during  2004  calendar  year.  No  entry 
fee  See  Web  site  for  more  information.  CONTACT: 
Planned  Parenthood  Federation  of  America,  Attn: 
Maggie  Awards  Progim,  434  W.  33rd  St.,  New  York, 
NY  10001;  Web  Site:  www.platmedparenthood.org. 
For  journalism  awards  contact  Gustavo  Suarez;  (212) 
261-4339;  E-mail:  gustavo.suarez@ppfa.org.  For  arts 
and  entertainment  awards  contact  Caren  Spruch; 
(212)  261-4631;  E-mail:  caren.spruch@ppfa.org. 
DEADUNE:Jan.  15,  2005. 

Edgar  A.  Poe  Award  honors  excellence  in  news 
coverage  of  national  or  regional  importance  to  the 
American  people.  $2,50*1  prize  funded  by  the  .New 
Orleans  Times-Picayime  and  Newhouse  Newspapers  in 
honor  of  their  distinguished  correspondent,  Edgar  A. 
Poe.  Given  for  materia*  published  in  2004.  Call  for 
entry  form  or  see  Web  site.  CONTACT:  Edgar  A.  Poe 
Award,  White  House  Correspondents’  Association, 
1920  N  St.  N'W,  Suite  300,  Washington,  DC  20045; 
(202)  452-4836;  E-mail:  whca@starpower.net;  Web 
Site:  www.whca.net  DEADLINE:  March  3,  2005. 

George  Polk  Awards  are  given  for  courage  and 
resourcefulness  in  gathering  information  and  skill  in 
relating  a  story.  Commentary  and  photography  are 
included.  Work  must  be  done  in  calendar  year.  56th 
year.  CONTACT:  Robert  Spector,  Long  Island  University, 
1  University  Plz.,  Brooklyn,  NY  11201;  (718)  488- 
1115;  Fax:  (718)  246-6302.  DEADLLNE:  Jan.  7, 2005. 

Population  Institute  Global  Media  Awards  rec¬ 
ognize  excellence  in  conveying  awareness  of  popula¬ 
tion  problems  and  their  relationship  to  culture  and  the 
environment.  Awards  in  15  categories  include  all 
media.  Individuals  and  institutions  may  apply.  26th 
year.  Write  for  more  information.  CONTACT:  Media 
Awards  Coordinator,  Population  Institute,  107  2nd  St. 
NE,  Washington,  DC  20002;  (202)  544-3300;  Fax: 
(202)  544-0068;  E-mail:  web@populationinstitute. 
org;  Web  Site:  www.populationinstimte.org.  DEAD¬ 
LINE:  Sept.  1,  annually. 
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Premier  Print  Awards  are  given  in  90  categories. 
Entrants  compete  for  the  coveted  “Benny"  —  a 
bronze  statuette  of  printer  Benjamin  Franklin.  Compe¬ 
tition  recognizes  excellence  in  printing,  graphic 
design  and  the  use  of  computer  technology  in  the  pro¬ 
duction  of  printed  materials.  Check  Web  site  for 
details.  CONTACT  PIA/GATF,  200  Deer  Run  Rd., 
Sewicklej',  PA  15143;  (412)  741-6860;  Fax:  (412) 
7^11-2311;  E-mail:  ncampobello@piagatf.org;  Web 
Site:  www.gain.net.  DEADLINE:  End  of  May,  2005. 

Pro  Football  Hall  of  Fame  Photo  Contest  is 

sponsored  by  Canon  U.S.A.  Open  to  magazine,  news¬ 
paper  and  television  photographers  $8,000  awarded 
for  picmres  of  activity  on  or  off  the  playing  field  dur¬ 
ing  a  National  Football  League  game,  including  the 
Super  Bowl.  Publication  is  not  necessary.  37th  year. 
CONTACT:  Saleem  Choudhry,  Pro  Football  Hall  of 
Fame,  2121  George  Halas  Dr.  N'W,  Canton,  OH  44708; 
(330)  456-8207;  Web  Site:  www.profootballhof.com. 
DEADUNE:  April  12,  2005. 

Project  Censored  Awards  honor  the  authors  and 
publishers  of  the  Ten  Best  Censored  Stories  of  the  year. 
Enter  pubhshed  articles  that  were  censored,  over¬ 
looked  or  undercovered  by  the  major  news  media. 
Entries  should  be  of  current,  national  significance. 
CONTACT:  Dr.  Peter  PhiUips,  Director,  Project  Cen¬ 
sored,  Sonoma  State  University,  1801  E.  Cotati  Ave., 
Rohnert  Park,  CA  94928;  (707)  664-2500;  Fax:  (707) 
664-2108;  E-mail:  censored@sonoma.edu;  Web  Site: 
www.projectcensored.org.  DEADLINE:  March  15, 
2005. 

Pulitzer  Prizes  are  now  in  their  89th  year.  Gold 
medal  awarded  to  a  newspaper  for  pubhc  service  and 
$10,000  prizes  in  the  following  13  categories:  feature 
writing,  beat  reporting,  commentary,  criticism,  editor¬ 
ial  cartooning,  editorial  writing,  explanatory  report¬ 
ing,  feature  photography,  international  reporting, 
investigative  reporting,  national  reporting,  breaking 
news  photography  and  breaking  news  reporting. 
Given  to  daily  and  weekly  newspapers  for  work  done 
during  calendar  year.  14  prizes  in  joumafism.  Awards 
also  given  for  books,  drama  and  music.  CONTACT: 
Columbia  University.  709  Joumafism  Bldg.,  New  York, 
NY  10027;  (212)  854-3841;  Fax:  (212)  854-3342;  E- 
mail:  pulitzer@www.pulitzer.org;  Web  Site: 
www.pufitzer.org.  DEADLINE:  Feb.  1,  2005. 

Eugene  S.  Pulliam  National  Journalism  Writ¬ 
ing  Award  is  sponsored  by  the  Pulliam  family,  and 
coordinated  by  Ball  State  University.  $1,500  prize  for 
writing  in  newspapers  or  nu^azines.  Submit  single 
entries  (no  series)  published  in  2004  calendar  year. 
Single  author  only  Entry  must  include  cover  letter  and 
mounted  article  no  larger  than  8  1/2”  x  11”.  Send 
SASE  for  rules  or  see  Web  site.  CONTACT:  Assoc.  Prof. 
Mark  Masse,  Department  of  Joumafism,  Ball  State 
University,  Muncie,  IN  47306-0485;  (765)  285-8222; 
E-mail:  mhmasse@bsu.edu;  Web  Site:  www.bsu. 
edu/joumafism,/  DEADL1.NE:  Postmarked  bvjan.  21, 
2005. 

RTNDA  Edward  R.  Murrow  Awards  are  given  in 
the  following  13  categories:  overall  excellence,  news- 
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cast,  spot  news  coverage,  continuing  coverage,  inves¬ 
tigative  reporting,  feature  reporting,  sports  reporting, 
news  series,  news  documentary,  videography,  best  use 
of  sound,  writing  and  Web  site  (in  radio/television  and 
non-broadcast  affiliated  site  sub-categories).  Three 
divisions  in  radio  and  television  are  small  market, 
large  market  and  network/syndication  service/pro¬ 
gram  service.  Web  site  contest  divisions  are  small,  for 
sites  with  less  dian  200,000  unique  users,  and  large, 
for  sites  with  more  than  200,000  unique  users.  Win¬ 
ners  of  the  regional  awards  are  automatically  entered 
into  competition  for  the  national  RTNDA  Edward  R. 
Murrow  Awards.  Forms  can  be  downloaded  from  Web 
site.  CONTACT:  Edward  R.  Murrow  Awards,  Radio- 
Television  News  Directors  Association,  1600  K  St.  NW, 
Suite  700,  Wa.shington,  DC  20006-2838;  (800)  807- 
8632;  Fax:  (202)  223-4007;  E-mail:  awards@rtnda. 
org;  Web  Site:  www.rtnda.org.  DEADLINE:  Jan.  31, 
2005. 

RTNDA/Unity  Awards  honor  news  organizations 
that  show  an  ongoing  commitment  to  covering  the  cul¬ 
tural  diversity  of  the  communities  they  serve.  CON¬ 
TACT:  RTNDA/Unity  Awards,  Radio-Television  News 
Directors  Association,  1600  K  St.  NW,  Suite  700,  Wash¬ 
ington,  DC  20006;  (800)  807-8632;  E-mail: 
awards@rmda.org;  Web  Site:  www.rtnda.org.  DEAD¬ 
LINE:  Jan.  31,  2005. 

Religion  Newswriters  Cassels  Award  for 
Small  Papers  is  sponsored  by  the  Religion 
Newswriters  Association.  $500  awarded  to  the  Reli¬ 
gion  Writer  of  the  Year.  Submit  exactly  five  articles  on 
religion  written  in  2004.  Limited  to  reporters  at  U.S. 
or  Canadian  secular  newspapers  and  non-national 
news  magazines  with  a  weekday  circulation  of  50,000 
or  less.  $25  ;  ntry  fee.  Entry  forms  available  on  Web 
site.  See  ent.v-form  rules  for  eligibility  guidelines. 
Forms  cannot  be  faxed.  CONTACT:  Debra  L.  Mason, 
Executive  Director,  RNA,  P.O.  Box  2037,  Westerville, 
OH  43086-2037;  (6l4)  891-9001;  Fax:  (6l4)  891- 
9774;  E-mail:  info@refigionwriters.com;  Web  Site: 
www.refigionwriters.com.  DEADLINE:  Feb.  1,  2005. 

Religion  Newswriters  Cornell  Award  for  Reli¬ 
gion  Writer  of  the  Year  at  Mid-sized  Papers 

offers  $500  and  a  citation  for  five  articles  on  religion 
written  in  the  2004  calendar  year.  No  multiple  bylines. 
Limited  to  reporters  at  U.S.  or  Canadian  secular  news¬ 
papers  or  news  magazines  widi  a  weekday  circulation 
between  50,001  and  150,000.  $25  entry  fee.  Entry 
forms  available  on  Web  site.  Forms  cannot  be  faxed. 
See  entry-form  rules  for  eligibility'  guidelines.  CON¬ 
TACT:  Debra  L.  Mason,  Executive  Director,  RNA,  PO 
Box  2037,  Westerville,  OH  43086;  (6l4)  891-9001; 
Fax:  (6l4)  891-9744;  E-mail:  info@refigionwriters. 
com;  Web  Site:  www.refigionwriters.com.  DEADLINE: 
Feb.  1,  2005. 

Religion  Newswriters  Schachern  Awards  for 
Best  Religion  Sections  or  Pages  are  sponsored 
by  the  Religion  Newswriters  Association.  Awarded  for 
excellence  in  religion  pages  or  sections  in  the  secular 
press.  Awards  are  given  to  news  magazines  and  news¬ 
papers  in  three  circulation  categories:  large  newspa¬ 
pers  with  150,001  circulation  or  more;  mid-sized 
newspapers  with  circulation  from  50,001  to  150,000; 


and  small  newspapers  with  50,000  circulation  or  less. 
See  entry-form  rules  for  eligibility  guidelines.  Given 
for  work  done  in  the  2004  calendar  year.  $50  entry 
fee.  Entry  forms  available  on  Web  site.  Forms  cannot 
be  faxed.  CONTACT:  Debra  L.  Mason,  Executive  Direc¬ 
tor,  RNA,  P.O.  Box  2037,  Westerville,  OH  43086-2037; 
(614)  891-9001;  Fax:  (6l4)  891-9774;  E-mail: 
info@refigionwriters.com;  Web  Site:  www.religion- 
writers.com.  DEADLINE:  Feb.  1,  2005. 

Religion  Newswriters  Supple  Award  for  Reli¬ 
gion  Writer  of  the  Year  is  sponsored  by  Religion 
Newswriters  Association.  $1,000  awarded  to  the  Reli¬ 
gion  Writer  of  the  Year  with  emphasis  on  writing  skill 
and  grasp  of  issues  on  the  religion  beat.  Given  for 
work  done  in  2004  calendar  year.  $50  entry  fee.  Entry 
forms  available  on  Web  site.  Forms  cannot  be  faxed. 
See  entry-form  rules  for  eligibility  guidelines.  CON¬ 
TACT:  Debra  L.  Mason,  Executive  Director,  P.O.  Box 
2037,  WesterviUe,  OH  43086-2037;  (6l4)  891-9001; 
Fax:  (6l4)  891-9774;  E-mail:  info@refigionwriters. 
com;  Web  Site:  www.refigionwriters.com.  DEADLINE: 
Feb.  1,  2005. 

Reuben  Awards  are  offered  by  the  National  Car¬ 
toonists  Society.  Categories  include  the  Reuben  Award 
for  overall  Cartoonist  of  the  Year,  and  the  outstanding 
cartoonist  of  the  year  in  die  following  divisions:  Adver¬ 
tising  &  lllustradon;  Book;  Comic  Book;  Editorial  Car¬ 
toon;  Feahire  Animadon:  Gag  Cartoon;  Greedng  Card; 
Magazine;  New  Media;  Newspaper  Comic  Strip;  News¬ 
paper  lllustradon;  Newspaper  Panel;  Television  Ani¬ 
madon.  Prizes  include  the  Reuben  Award  (a  stadiette 
designed  by  Rube  Goldberg)  and  division  plaques. 
Professional  cartoonists  are  eligible  for  work  pub¬ 
lished  during  the  2004  calendar  year.  CONTACT:  Steve 
McGarry,  President,  Nadonal  Cartoonists  Society,  1133 
W.  Morse  Blvd.,  Suite  201,  Winter  Park,  FL  32789; 
(407)  647-8839;  Fax:  (407)  629-2502;  E-mail: 
soup2nutz@home.com;  Web  Site:  www.reuben.org. 
DEADUNE:  January  2005. 

Bart  Richards  Award  for  Media  Criticism  hon¬ 
ors  construedve  joumafism  cridcism  published  in 
2004  —  articles,  books,  broadcasts,  academic 
research  and  reports.  Intended  to  recognize  work  of 
joumafism  reviews,  journalists,  media  ombudsmen, 
media  watchdog  groups,  press  councils  and  others. 
$1,000  prize  is  open  to  all  U.S.  media.  CONTACT:  Bart 
Richards  Award,  College  of  Communicadons,  Pennsyl¬ 
vania  State  University,  302  James  Bldg.,  University 
Park,  PA  16801-3867;  (814)  865-8801;  Fax:  (814) 
863-6134;  E-mail:  swsl02@psu.edu;  Web  Site: 
www.comm.psu.edu^art.  DEADUNE:  Jan.  31,  2005. 

Selden  Ring  Award  for  Investigative  Report¬ 
ing  is  one  of  the  largest  cash  awards  in  joumafism 
($35,000).  The  award  is  given  annually  to  the  inves- 
dgadve  jounafist  or  journalists  whose  coun^e,  inge¬ 
nuity  and  tenacity  resulted  in  publicadon  of  ardcles 
which  helped  readers  and  insdtudons  come  to  grips 
with  major  problems  facing  society.  Nominees  are 
writers,  reporters  or  wire  service  journalists  for  Amer¬ 
ican  general  circuladon  newspapers  or  mt^azines. 
Reporting  Teams  are  eligible.  Work  must  be  published 
during  the  2004  calendar  year.  I6th  year.  CONTACT: 
Michael  Parks,  Selden  Ring  Award,  School  of  Joumal- 


www.editorandpublisher.com 


December  2004 


I  MVKKNjn 
MX  tMKKN 


2005  yW/AHUS  I 

National  and  International  Journalism  Competitions 


ism,  Annenberg  School  for  Communication,  University 
of  Southern  C^omia,  Los  Angeles,  CA  90089-0281; 
(213)  740-3914;  Fax;  (213)  740-8624;  E-mail: 
mparks@usc.edu;  Web  Site:  www.annenberg.usc.edu. 
DEADUNE:  Feb.  1,  2005. 

Rolling  Stone  College  Journalism  Competition 

is  in  its  29th  year.  Entries  are  accepted  in  three  cate¬ 
gories:  entertainment  reporting  (reporting  on  popular 
music,  film  and  television);  feature  writing  (narratives 
and  profiles);  and  essays  and  criticism  (commentary, 
including  humor).  A  $2,500  prize  is  awarded  in  each 
category.  Entries  must  be  published  in  a  college  news¬ 
paper  or  magazine  between  July  1, 2004,  and  June  30, 
2005.  Each  entrant  must  be  a  full-  or  part-time  student 
at  an  accredited  college  or  university  during  the  year 
the  entry  was  published.  CONTACT:  Eric  Bates,  RoUing 
Stone,  1290  Avenue  of  the  Americas,  New  York,  NY 
10104;  (212)  484-1616.  DEADUNE:  Nov.  1,  2005. 

Kurt  Schork  Awards  in  International  Journal¬ 
ism  give  two  $5,000  prizes  each  year  for  print  jour¬ 
nalism,  one  to  a  freelance  joumafist  covering  interna¬ 
tional  news  and  the  other  to  a  local  reporter  in  a  devel¬ 
oping  country  or  nation  in  transition.  The  stories  can 
focus  on  conflict,  human  rights  concerns,  cross-bor¬ 
der  issues,  or  any  other  issue  of  controversy  in  a  par¬ 
ticular  country  or  region.  The  awards  were  created  to 
honor  Kurt  Schork,  the  American  freelance  joumafist 


killed  in  2000  while  on  assignment  for  Reuters  in 
Sierra  Leone.  Underwritten  by  Reuters  and  the  Kurt 
Schork  Memorial  Fund,  the  prizes  are  administered  by 
the  Columbia  University  Graduate  School  of  Journal¬ 
ism.  See  Web  site  for  entry  form.  CONTACT:  Irena  Choi 
Stem,  Administrator,  Kurt  Schork  Awards  in  Interna¬ 
tional  Journalism,  Graduate  School  of  Journalism. 
Columbia  University,  2950  Broadway,  MC  3800,  New 
York,  NY  10027;  (212)  854-8653;  E-mail: 
schorkawards@jm.columbia.edu;  Web  Site:  www.jm. 
columbia.edu/events/schork.  DEADLINE:  May  1, 2005. 

Science-in-Society  Journalism  Awards  provide 
$1,000  each  for  radio,  television,  Web,  book,  m^- 
zine  and  newspaper  categories  for  critical  writing  and 
investigative  reporting  about  science  and  its  impact  on 
the  quality  of  fife.  Given  for  work  done  in  year  begin¬ 
ning  June  1,  2004.  31st  year.  CONTACT:  Diane  McGur- 
gan.  National  Association  of  Science  Writers,  P.O.  Box 
910,  Hedgesville,  WV  25427;  (304)  754-5077;  E-mail: 
diane@nasw.org;  Web  Site:  www.nasw.org.  DEADLINE: 
Postmarked  by  July  1,  2005. 

Scripps  Howard  Foundation  Charles  M.  Schulz 
Award  honors  outstanding  editorial  or  strip  cartoon¬ 
ist  at  a  college  m^azine  or  newspaper.  No  entry  fee. 
Prize  is  $10,000  and  a  trophy.  See  Web  site  for  rules 
and  entry  form.  CONTACT:  Patty  Cottingham,  Executive 
Director,  Scripps  Howard  Foundation,  PO.  Box  5380, 


Cincinnati,  OH  45201;  (800)  888-3000;  Web  Site: 
www.scripps.com^oundation.  DEADLINE:  Jan.  7, 2005. 

Scripps  Howard  Foundation  Commentary 
Award  honors  outstanding  commentary  by  a  colum¬ 
nist  whose  signed  work  appears  regularly  in  a  daily 
newspaper.  $50  entry  fee.  Prize  is  $10,000  and  a  tro¬ 
phy.  See  Web  site  for  rules  and  entry  form.  CONTACT: 
Patty  Cottingham,  Executive  Director,  Scripps  Howard 
Foundation,  PO.  Box  5380,  ancinnati,  OH  45201; 
(800)  888-3000;  Web  Site;  www.scripps.comAounda- 
tion.  DEADLLNE:  Jan.  31, 2005. 

Scripps  Howard  Foundation  Editorial  Cartoon¬ 
ing  Award  honors  excellence  in  editorial  cartooning 
in  a  daily  newspaper  by  any  newspaper,  syndicate  or 
wire  service  cartoonist.  $50  entry  fee.  Prize  is  $10,000 
and  a  trophy.  See  Web  site  for  mles  and  entry  form. 
CONTACT;  Patty  Cottingham,  Exec.  Director,  Scripps 
Howard  Foundation,  P.O.  Box  5380,  Cincinnad,  OH 
45201;  (800)  888-3000;  Web  Site:  www.scripps. 
comAoundation.  DEADLINE:  Jan.  31,  2005. 

Scripps  Howard  Foundation  Edward  J.  Mee- 
man  Award  honors  outstanding  environmental 
reporting  by  a  daily  newspaper  or  wire  service  jour¬ 
nalist.  $50  entry  fee.  Prize  is  $  10,000  and  a  trophy.  See 
Web  site  for  mles  and  entry  form.  CONTACT:  Patty  Cot¬ 
tingham,  Executive  Director,  Scripps  Howard  Founda- 


WHAT  THE  U.S.  MILITARY  D  D  NOT  WANT  YOU  TO  SEE 


If  not  for  the  courage  and  tenacity  of  investigative  reporters  and  their 
editors,  the  outrages  at  Abu  Ghraib  might  never  have  been  disclosed. 

The  SELDEN  RING  AWARD  FOR  INVESTIGATIVE  REPORTING 
recognizes  reporters  who  know  the  shameful  tmth  is  more  important 
than  saving  face.  The  $35,000  prize  honors  published  investigative 
journalism  that  gets  results.  Like  the  diligent  work  of  Gannett  New 
Jersey’s  2004  SELDEN  RING  AWARD-winning  coverage  of  legislators’ 
no-bid  contract  awards  to  employers,  friends  and  party  bosses  that  led 
to  the  unseating  of  eight  incumbent  lawmakers  and  the  Garden  State’s 
largest  nepotism  scandal  in  more  than  a  decade. 

To  apply  for  the  2005  SELDEN  RING  AWARD  FOR  INVESTIGATIVE 
REPORTING,  visit  www.atmc!nberg.u$c.edu/seldennng  or  contact 
Michael  Parks,  Director,  DSC  Annenberg's  School  of  Jowralism  at 
213.821.1226.  J 

Deadline:  Februaty  1,  2005. 
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tion,  P.O.  Box  5380,  Cincinnati,  OH  45201;  (800) 
888-3000;  Web  Site:  www.scripps.com/foundation. 
DEADU.NE:  Jan.  31,  2005. 


ing  the  craftsmanship  and  style  of  the  famed  Scripps 
Howard  reporter  by  a  newspaper  or  wire  service  jour¬ 
nalist.  $50  entry  fee.  Prize  is  $10,000  and  a  trophy. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Patty 
Cottingham,  Executive  Director,  Scripps  Howard 
Foundation,  P.O.  Box  5380,  Cincinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda- 
tion.  DEADLINE:  Jan.  31,  2005. 


Foundation,  P.O.  Box  5380,  ancinnati,  OH  45201; 
(800)  888-3000;  Web  Site:  www.scripps.com/founda- 
tion.  DEADUNE:  Jan.  31,2005. 


Scripps  Howard  Foundation  Journalism 
Adminstrator  of  the  Year  honors  a  distinguished 
career  or  exceptional  leadership  in  a  specific  assign¬ 
ment  by  an  administrator  of  a  school  or  department  of 
journalism  or  mass  communication.  .No  entry  fee.  Prize 
is  $  10,000  and  a  trophy  to  the  winner,  and  $5,000  to  the 
winner’s  school.  See  Web  site  for  rules  and  entry  form. 
CONTACT:  Patty  Cottingham,  Executive  Director,  Scripps 
Howard  Foundation,  P.O.  Box  5380,  Cincinnati,  OH 
45201;  (800)  888-3000;  Web  Stie:  www.scripps.com/ 
foundation.  DEADLINE:  Jan.  31,  2005. 


Scripps  Howard  Foundation  Edward  Willis 
Scripps  Award  honors  an  individual  or  organization 
for  distinguished  service  to  the  cause  of  the  First  Amend¬ 
ment  guarantee  of  a  fiee  press.  No  entry  fee.  Prize  is 
$10,000  and  a  trophy.  See  Web  site  for  rules  and  entry 
form.  CONTACT:  Patty  Cottingham,  Executive  Director, 
Scripps  Howard  Foundation.  P.O.  Box  5.380,  Cincinnati, 
OH  45201;  (800)  888-3000;  Web  Site:  www.scripps. 
com/foundation.  DEADLLNE:  Jan.  31, 2005. 


Scripps  Howard  Foundation  Jack  R.  Howard 
Awards  honor  the  best  investigative  or  in-depth 
reporting  of  events  covered  by  television  and  radio  sta¬ 
tions  or  cable  systems.  $50  entry  fee.  Prize  of  $  10,000 
and  a  trophy  are  awarded  in  each  of  two  categories. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Patty 
Cottingham,  Executive  Director,  Scripps  Howard 


Scripps  Howard  Foundation  Ernie  Pyle  Award 

honors  outstanding  human  interest  writing  exemplily- 


Scripps  Howard  Foundation  Journalism 
Teacher  of  the  Year  honors  an  outstanding  jour¬ 
nalism  teacher  for  joumaUsm  teaching  excellence  at 
bachelor’s  degree-granting  colleges  and  universities. 
No  entry  fee.  Prize  is  $  10,000  and  a  trophy  to  the  win¬ 
ner,  and  $5,000  to  the  winner’s  school.  See  Web  site 
for  rules  and  entry  form.  CONTACT:  Patty  Cottingham, 
Executive  Director,  Scripps  Howard  Foundation,  P.O. 
Box  5380,  Cincinnati,  OH  45201;  (800)  888-3000; 
Web  Site:  www.scripps.com/foundation.  DEADLINE: 
Jan.  31,  2005. 


National  h 


Scripps  Howard  Foundation  National  Journal¬ 
ism  Awards  include  competition  in  categories  of 
broadca.st  joumafism,  college  cartooning,  editorial 
writing,  editorial  cartooning,  Web  reporting,  public 
service  reporting,  environmental  journalism,  human 
interest  writing,  business/economic  reporting,  photo- 
joumahsm,  commentary,  distinguished  service  to  the 
First  Amendment,  joumafism  administration,  journal¬ 
ism  teaching,  investigative  reporting  and  Washington, 
DC  reporting.  Total  cash  prizes  of  $195,000.  Awards 
will  be  presented  at  an  awards  dinner  on  April  15, 
2005,  at  the  National  Press  Club  in  Washington,  DC. 
CONTACT:  Patty  Cottingham,  Executive  Director, 
Scripps  Howard  Foundation,  P.O.  Box  5380,  Cincin¬ 
nati,  OH  45201;  (800)  888-3000;  E-mail:  cotting- 
ham@scripps.com;  Web  Site:  www.scripps.com/foun- 
dation.  DEADLINE:  Postmarked  by  Jan.  31,  2005;  col¬ 
lege  cartoonist  by  Jan.  7,  2005. 


Since  1953  the  Scripps  Howard  Foundation  has  recognized  the 
best  work  in  journalism  through  the  National  Journalism  Awards. 
The  awards  recognize  excellence  in  the  following  categories: 


Editorial  Writing 
Human  Interest  Writing 
Environmental  Reporting 
Public  Service  Reporting 
Business/Economics  Reporting 
Commentary 
Editorial  Cartooning 
Photojournalism 
College  Cartoonist 

Distinguished  Service  to  the  First  Amendment 
Excellence  in  Electronic  Media 
Web  Reporting 

Journalism  Teacher  of  the  Year 
Journalism  Administrator  of  the  Year 
Washington  Reporting 
Investigative  Reporting 


Scripps  Howard  Foundation  Photojournalism 
Award  honors  outstanding  photojournalism  by  a 
newspaper  or  wire  service  photojoumafist.  $50  entry 
fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site  for 
mles  and  entry  form.  CONTACT:  Patty  Cottingham, 
Executive  Director,  Scripps  Howard  Foundation,  P.O. 
Box  5380,  Cincinnati,  OH  45201;  (800)  888-3000; 
Web  Site:  www.scripps.com/foundation.  DEADLINE: 
Jan.  31,  2005. 


Deadline  is  postmark  January  31, 2005 

College  Cartoonist  category  deadline  is  January  7, 2005 
Cash  awards  totaling  $195,000  will  be  presented  to  the  winners  at  an  awards 
dinner  on  April  1 5, 2005  at  the  National  Press  Club  in  Washington,  D.C. 

Official  rules  and  entry  forms  available  at  www.scrlpps.com/foundation 
For  information,  please  call  1-800-888-3000  ext.  3847 
or  e-mall  cottlngham@scripps.com 


Scripps  Howard  Foundation  Raymond  Clapper 
Memorial  Award  honors  a  Washington-based  daily 
newspaper  reporter  or  reporters  for  a  story  or  stories 
on  any  subject  in  the  spirit  of  Raymond  Clapper,  who 
was  known  for  investigations  of  political  corruption 
and  wrote  extensively  on  international  issues.  $50 
entry  fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site 
for  rules  and  entry  form.  CONTACT:  Patty  Cottingham, 
Executive  Director,  Scripps  Howard  Foundation,  P.O. 
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Box  5380,  Cincinnati,  OH  45201;  (800)  888-3000; 
Web  Site:  www.scripps.com/foundation.  DEADLINE: 
Jan.  31,  2005. 

Scripps  Howard  Foundation  Roy  W.  Howard 
Public  Service  Award  honors  outstanding  investiga¬ 
tive  reporting  or  public  service  by  a  daily  newspaper  or 
wire  service  journalist.  $50  entry  fee.  Prize  is  $10,000 
and  a  trophy.  See  Web  site  for  rules  and  entry  form.  CON¬ 
TACT:  Patty  Cottingham,  Executive  Director,  Scripps 
Howard  Foundation,  P.O.  Box  5380,  Cincinnati.  OH 
45201;  (800)  888-3000;  Web  Site:  www.scripps. 
com/foundation.  DEADLINE:  Jan.  31,  2005. 

Scripps  Howard  Foundation  Walker  Stone 
Award  honors  outstanding  achievement  in  editorial 
writing  by  a  newspaper  or  wire  service  journalist.  $50 
entry  fee.  Prize  is  $10,000  and  a  trophy.  See  Web  site 
for  rules  and  entry  form.  CONTACT:  Patty  Cottingham, 
Executive  Director,  Scripps  Howard  Foundation,  P.O. 
Box  5380,  Cincinnati,  OH  45201;  (800)  888-3000; 
Web  Site:  www.scripps.com/foundation.  DEADLINE: 
Jan.  31,  2005. 

Scripps  Howard  Foundation  Web  Reporting 
Award  honors  the  news  organization  that  demon¬ 
strates  the  best  use  of  new  media  technologies  and 
innovative  techniques  to  report  on  a  news  story  or 
event  while  maintaining  the  highest  journalistic  stan¬ 
dards.  $50  entry  fee.  Prize  is  $  10,000  and  a  trophy.  See 
Web  site  for  rules  and  entry  form.  CONTACT:  Patty  Cot¬ 
tingham,  Executive  Director,  Scripps  Howard  Founda¬ 
tion,  P.O.  Box  5380,  Cincinnati,  OH  45201;  (800)  888- 
3000;  Web  Site:  www.scripps.com/foundation.  DEAD- 
UNE:Jan.  31,2005. 

Scripps  Howard  Foundation  William  Brewster 
Styles  Award  honors  outstanding  business  and/or 
economics  reporting  by  a  newspaper  or  wire  service 
joumahst.  $50  entry  fee.  Prize  is  $  10,000  and  a  trophy. 
See  Web  site  for  rules  and  entry  form.  CONTACT:  Patty 
Cottingham,  Executive  Director,  Scripps  Howard  Foun 
dation,  P.O.  Box  5380,  Cincinnati,  OH  45201;  (800) 
888-3000;  Web  Site:  www.scripps.com/foundation. 
DEADU.NE:  Jan.  31,  2005. 

Seigenthaler/NLGJA  Excellence  in  Television 
Award  bestows  one  $500  and  two  non-cash  awards  to 
recognize  and  reward  excellence  in  video  journalism 
for  issues  related  to  the  gay,  lesbian,  bisexual  and 
transgender'  communities.  See  Web  site  for  details. 
CONTACT:  National  Lesbian  and  Gay  JoumahsLs  Associ¬ 
ation,  142q  K  St.  NW,  Suite  910,  Washington,  DC 
20005;  (202)  588-9888;  Fax:  (202)  588-1818;  E- 
mail:  info@nlgja.org;  Web  Site:  www.nlgja.org.  DEAD¬ 
LINE:  Postmarked  by  June  30,  2005. 

Silver  Gavel  Awards,  presented  annually  since 
1958  by  the  American  Bar  Association,  recognize 
products  and  programs  in  media  and  the  arts  that  have 
been  exemplary  in  fostering  public  understanding  of 
the  law  and  the  American  legal  system.  Books,  news¬ 
paper  articles,  magazine  articles,  new  media,  radio 
programs,  film/video  productions,  theatrical  produc¬ 
tions  and  television  programs  are  eligible.  Newspaper 
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and  m^azine  entries  may  include  news  or  feature  arti¬ 
cles  (individual  or  series),  editorials  or  columns  Only 
works  originally  published  or  produced  in  the  2004 
calendar  year  will  be  considered.  Awards  are  silver 
gavels  presented  at  the  ABA  annual  meeting.  $75  entry 
fee  ($125  for  television  and  new  media;  fee  waived  for 
theatrical  productions).  Entry  form  and  guidelines 
available  on  Web  site.  CONTACT:  Gavel  Awards  Pro¬ 
gram,  American  Bar  Association,  Division  for  Public 
Education,  321  N.  dark  St.,  Chic^o,  IL  60610;  (312) 
988-5729;  Fax:  (312)  988-5494;  E-mail: 

moisantj@staff.abanet.org;  Web  Site:  www.abanet. 
oi^pubhced/gavel.  DEADLINE:  Jan.  10,  2005. 

Merriman  Smith  Memorial  Fund  Award  was 

conceived  to  perpetuate  the  late  Merriman  Smith’s 
standard  of  excellence  under  deadline  pressure.  Win¬ 
ners  selected  for  a  single  story  broadcast,  dictated  or 
written  under  deadline  during  2004.  Story  must  cover 
the  U.S.  presidency  on  any  variety  of  news  topics.  Open 
to  nominees  based  in  the  Washington,  DC,  area.  Selec¬ 
tion  criteria  are  accuracy,  initiative,  objectivity  and 
speed.  $1,000  prize  each  in  broadcast  (radio  or  TV) 
and  print  (magazine,  newspaper  or  wire  service)  cate¬ 
gories.  Call  for  entry  form.  CONTACT:  Merriman  Smith 
Memorial  Fund,  White  House  Correspondents’  Associ¬ 
ation,  1920  N  St.  NW,  Suite  300,  Washington,  DC 
20045;  (202)  737-2934;  Fax:  (202)  783-0841;  E- 
mail:  whca@starpower.net;  Web  Site:  www.whca.net. 
DEADLINE:  March  3,  2005. 

SABEW  Best  in  Business  News  Contest  will 
honor  the  best  business  news  stories  pubUshed  by  daily 
newspapers,  weekly  business  journals  and  real-time 
news  providers  such  as  Web  sites  and  wire  services. 
Three  categories:  breaking  news,  enterprise  and  pro¬ 
jects.  Contact  for  rules,  entry  forms  or  questions.  CON¬ 
TACT:  Carrie  Paden,  Executive  Director,  SABEW,  Mis¬ 
souri  School  of  Journalism,  134  A  Neff  Annex,  Colum¬ 
bia,  MO  65211;  (573)  882-7862;  Fax:  (573)  884- 
1372;  E-mail:  sabew@missouri.edu;  Web  Site: 
www.sabew.org.  DEADLINE:  Feb.  1,  2005. 

SABEW  Best  in  Business  Overall  Excellence 
Contest  will  honor  the  best  daily  newspaper  business 
sections  and  business  weekUes.  1 1th  year.  Contact  for 
rules,  entry  forms  or  questions.  CONTACT:  Greg 
■McCune,  Contest  Committee  Co-Chair,  The  Society  of 
American  Business  Editors  and  Writers  Inc.,  Missouri 


School  of  Journalism,  134  Neff  Annex,  rz)lumbia,  MO 
65211-1200;  (573)  882-7862;  Fax:  (573)  884-1372; 
E-mail:  sabew@missouri.edu;  Web  Site:  www.sabew. 
ot^.  DEADLINE:  Feb.  1,  2005. 

SABEW  Best  in  Business  Television  News  Con¬ 
test  will  honor  the  best  in  television  business  news 
broadcasts.  Contact  for  rules,  entry  forms  or  questions. 
CONTACT:  Greg  McCune,  Contest  Committee  Co-Chair, 
SABEW,  Mis,souri  School  of  Joumahsm,  134  .Neff  Annex, 
Columbia,  MO  65211-1200;  (573)  882-7862;  Fax: 
(573)  884-1374;  E-mail:  sabew@ntissouri.edu;  Web 
Site:  www.sabew.org.  DEADLLNE:  Feb.  1, 2005. 

SATW  Foundation  Lowell  Thomas  Travel  Jour¬ 
nalism  Competition  is  sponsored  by  the  Society  of 
American  Travel  Writers  Foundation  to  honor  out¬ 
standing  writing  in  the  field.  The  contest  is  open  to  all 
North  American  journalists  and  is  judged  by  renowned 
university  journalism  schools.  There  are  27  categories 
of  competition,  including  a  $  1,500  grand  award  for  the 
Lowell  Thomas  Travel  Journalist  of  the  Year  and 
awards  for  the  best  travel  magazine,  best  travel  cover- 
^e  in  general  ms^azines,  best  newspaper  travel  sec¬ 
tion  (in  four  circulation  divisions),  best  travel-related 
pubhcation  on  the  Web,  best  travel  book  and  best 
guidebook.  Nineteen  writing,  photography  and  elec¬ 
tronic  categories  each  carry  a  $500  award  for  the  top 
winners.  Categories  include  newspaper  and  mi^azine 
articles  on  l].S./Canadian  travel  and  on  foreign  travel; 
columns,  essays,  humor  pieces  on  travel  topics;  news¬ 
paper  and  magazine  photo  illustration;  self-illustrated 
articles;  land,  marine  and  advenmre  travel  articles; 
investigative  and  service-oriented  consumer  articles; 
environmental  tourism  and  cultural  tourism  articles; 
travel  articles  on  the  Web.  CONTACT:  Mary  Lu  Abbott, 
SATW  Foundation;  (713)  532-6461;  Email:  maryluab- 
bott@aol.com;  Web  Site:  www.satw.org.  DEADL1,\E: 
Contact  for  deadfine. 

SEJ  Awards  for  Reporting  on  the  Environment 

offer  $  1 ,000  prizes  in  nine  categories,  in  recognition  of 
outstanding  journalism  on  environmental  topics  in 
print,  television,  radio  and  online  media.  Categories 
include  beat  reporting,  in-depth  coverage,  and  small- 
market  cover^e.  Submitted  work  must  have  been  pub¬ 
lished  or  aired  between  March  1,  2004,  and  Feb.  28, 


Travel  Journalism  Awards 
$1,500  Grand  Award 
$500  Category  Awards 
Total  prize  money  $19,850 

21st  Annual  Lowell  Thomas 
Travel  Journalism  Competition 


•  Open  to  all  North  American  Journalists  and 
photographers  for  work  in  travel  April  1 , 2004-March 
31,2005  in  newspapers,  magazines,  the  Internet  and 
2003-2005  books. 

•  Judging  by  faculty  at  the  University  of  Missouri  School 
of  Journalism. 

•  DEADLINE  FOR  ENTRIES:  April  20,  2005  (postmarked) 

Sponsored  by  the 

Society  of  American  Travel  Writers  Foundation 


For  rules  and  entry  form: 
V'isit  us  on  the  web  at  www. 
satw.org  or  write  to: 

SATW  Foundation 
%  Mary  Lu  Abbott 
2222  Westerland  Dr.  #121 
Houston,  TX  77063 
713-532-6461  or  E-mail: 
martluabbo  tt@aol.com 
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2005.  4th  year.  CONTACT:  Society  of  Environmental 
Journalists,  P.O.  Box  2492,  Jenkintown,  PA  19046; 
(215)  884-8174;  Web  Site:  www.sej.org.  DEADLINE: 
April  1,  2005. 

SNAP  EXCEL  Awards  recognize  excellence  in  the 
field  of  association  publishing.  The  contest  is  open  to 
any  publication  that  is  published,  owned  or  controlled 
by  an  association  or  society.  CONTACT:  Marilee  Peter¬ 
son,  Society  of  National  .Association  Publications  EXCEL 
.Awards,  8405  Greensboro  Dr.,  Suite  800,  McLean,  VA 
22102;  (703)  506-3285;  Fax:  (703)  506-3266;  Web 
Site:  www.snaponline.org.  DEADLLNE:  March  1,  2005. 

Society  of  Professional  Journalists  Mark  of 
Excellence  Awards  honor  the  best  in  collegiate 
journalism.  Jutted  at  the  regional  and  national  level, 
the  awards  offer  45  categories  in  newspapers,  maga¬ 
zines,  photography,  radio,  television  and  online  jour¬ 
nalism.  The  competition  is  open  to  anyone  enrolled  in 
a  college  or  university  and  studying  for  an  academic 
degree  in  2004.  The  applicant  need  not  be  an  SPJ  mem¬ 
ber.  Work  published  or  broadca.st  while  working  as  a 
smdent  intern  is  acceptable.  Regional  award  winners 
are  honored  at  SPJ  s  spring  regional  conferences  and 
national  winners  are  honored  at  the  SPJ  National  Con¬ 
vention.  CONTACT:  MOE  Awards,  Society  of  Professional 
Joumahsts,  3909  N.  Meridian  St.,  Indianapolis,  LN 
46208;  (317)  927-8000;  Fax:  (317)  920-4789;  E-mail: 
awards@.spj.org;  Web  Site:  www.spj.org.  DEADLINE: 
Postmarked  by  Jan.  25,  2005. 

Society  of  Professional  Journalists  Sigma 
Delta  Chi  Awards  honor  the  country's  best  in  print 
and  broadcast  journalism.  The  awards  offer  49  cate¬ 
gories  for  newspapers/wire  services,  magazines, 
arl/graphics,  photography,  radio,  television,  research, 
newsletter  and  onfine  journalism.  Entries  must  have 
been  published  or  broadcast  in  2004.  Entrants  need  not 
be  SPJ  members.  Winners  are  announced  in  April  and 
recognized  with  a  fiamed  bronze  medallion  and  plaque 
at  the  Sigma  Delta  Chi  awards  banquet  in  Washington. 
DC.  Winning  entries  are  displayed  online.  CO.NTACT: 
Sigma  Delta  Chi  Awards,  Society  of  Profes.sional  Jour¬ 
nalists,  3909  N.  Meridian  St.,  Indianapolis,  LN  46208; 
(317)  927-8000;  Fax:  (317)  920-4789;  E-mail: 
awards@spj.org;  Web  Site:  www.spj.org.  DEADLLNE: 
Postmarkexl  by  Feb.  7,  2005. 

SAJA  Journalism  Awards,  sponsored  by  the  South 
Asian  Journalists  Association,  are  annual  awards  that 
recognize  excellence  in  reporting  about  South  Asia,  as 
well  as  outstanding  reporting  by  South  Asian  journalists 
and  students  in  the  United  States  and  Canada.  Awards 
given  in  1 1  categories  including  print,  broadcast,  new 
media,  photography,  commentary  and  smdent  work. 
CONTACT:  Prof.  Sreenath  Sreenivasan,  Columbia  Jour- 
nahsm  School,  2950  Broadway,  New  York,  NY  10027; 
(212)  854-5979;  E-mail:  saja@  columbia.edu;  Web 
Site:  www.saja.org. 

Sovereign  Awards  are  given  for  outstanding  broad¬ 
cast/film,  feamre  writing,  newspaper  writing  and  pho¬ 
tography  about  Canadian  thoroughbred  racing.  CON¬ 
TACT:  Bridget  Bimm,  Executive  Director,  Jockey  Club  of 
Canada,  P.O.  Box  66,  Station  B,  Etobicoke,  ON  M9W 
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5K9,  Canada;  (4l6)  675-7756;  Fax:  (4l6)  675-6378; 
E-mail:  jockeyclub@bellnet.ca;  Web  Site:  www.jockey- 
clubcanada.com.  DEADLINE:  Oct.  31,  annually 

Thomas  L.  Stokes  Award  is  sponsored  by  the 
National  Press  Foundation.  $1,000  and  citation 
awarded  for  best  analysis,  commentary  or  reporting 
on  the  subject  of  energy  in  any  form  —  coal,  gas, 
nuclear,  oil,  solar,  hydroelectric,  etc.  Work  must  be 
published  in  a  U.S.  daily  newspaper  during  calendar 
year.  Limit  of  three  submissions  per  person.  Each 
application  must  contain  three  identical  sets  of  mater¬ 
ial.  44th  year.  CONTACT:  Stokes  Award,  National  Press 
Foundation,  1211  Connecticut  Ave.  NW,  Suite  310, 
Washington,  DC  20036;  (202)  663-7280;  Fax:  (202) 
530-2855;  E-mail:  npf@nationalpress.org;  Web  Site: 
www.nationalpress.org.  DEADLINE:  Jan.  31,  2005. 

Story  of  the  Year  Awards  are  offered  by  the 
National  Scholastic  Press  Association  (NSPA)  and  the 
Associated  Collegiate  Press  (ACP)  to  smdenLs  at  mem¬ 
ber  publications  for  excellent  writing  and  reporting  in 
five  categories  (news,  sports,  editorials,  feamres  and 
multiculturalism/diversity)  as  judged  by  the  Los  /\nge- 
les  Times.  There  is  a  limit  of  one  entry  per  category  for 
each  publication.  No  entry  fees.  Entries  in  individual 
categories  may  be  from  the  same  writer(s).  See  Web 
site  for  details.  CONTACT:  Contest  Coordinator, 
NSPA/ACP,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapolis,  MN  55414;  (612)  625-8335;  info@student- 
press.org;  Web  Site:  www.studentpress.org.  DEAD- 
UNE:June  7,  2004. 

Norm  Strung/OWAA  Youth  Writing  Contest 

encoun^es  students  in  grades  6-12  to  sharpen  their 
abihty  to  communicate  the  outdoor  experience.  Prizes 
total  $1,000.  All  articles  must  be  published  before 
entering  contest.  CONTACT:  Executive  Director,  OWAA, 
121  Hickory  St.,  Suite  1,  Missoula,  MT  59801;  (406) 
728-7434.  DEADLINE:  Feb.  28,  2005. 

Stuttering  Foundation  of  America  Reporting 
Excellence  on  Stuttering  Award  will  be  given  to 
journalists  in  two  categories:  print  and  electronic 
media.  The  13  th  annual  awards  will  recognize  news 
stories  that  have  been  pubUshed  or  aired  between  Jan. 
1,  2004,  and  Apr.  1,  2005.  News  stories  must  either 
advance  the  public's  understanding  of  stuttering  or 
introduce  information  on  stuttering  to  a  significant 
new  audience.  Print  and  electronic  journalists  are 
invited  to  submit  copies  or  videocassettes  of  their 
news  items.  In  addition  to  a  pubfic  announcement  of 
the  SFA  Award  recipients,  each  honoree  receives  a 
cash  award  of  $250.  CONTACT:  Jane  Fraser,  Stuttering 
Foundation  of  America,  P.O.  Box  11749,  Memphis,  TN 
38111-0749;  (901)  452-7.343  or  (800)  992-9392; 
Fax:  (901)  452-3931;  E-mail:  smttersfa@aol.com; 
Web  Site:  www.smtteringhelp.org.  DEADLINE:  April  1, 
annually. 

SNA  Advertising  and  Promotions  Contest  rec¬ 
ognizes  outstanding  achievements  in  suburban  news¬ 
papers  related  to  advertising.  Twenty-seven  categories 
are  jutted  in  four  non-daily  circulation  classes  and 
two  daily.  Also  acknowledged  are  the  suburban  news¬ 
paper  Retail  Advertising  Director  of  the  Year  and  Gas- 
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sifieds  Director  of  the  Year.  Write  for  fee  and  deadline 
information.  CONTACT:  Suburban  Newspapers  of 
America,  1 16  Ca.ss  St.,  Traverse  City,  Ml  49^5;  (888) 
486-2466;  Fax:  (231)  932-2985;  Web  Site:  www.sub- 
urban-news.org.  DEADLINE:  Early  May. 

SNA  Editorial  Contest  recognizes  outstanding 
achieveme^its  in  suburban  newspapers  related  to  edi¬ 
torial  excellence.  Thirty-three  individual  categories 
are  judged  in  six  circulation  classes.  Awards  include 
Suburban  Journalist  of  the  Year.  Write  for  fee  and 
deadline  information.  CONTACT:  Suburban  Newspa¬ 
pers  of  America,  1 16  Cass  St.,  Traverse  City,  Ml  49685; 
(888)  486-2466;  Fax:  (231)  932-2985;  Web  Site: 
www.suburban-news.org. 

SNA  General  Excellence  Contest  recognizes 
outstanding  achievements  in  suburban  newspapers 
related  to  general  excellence  in  publishing.  Judging  is 
based  on  a  set  of  criteria  for  advertising,  editorial  and 
typography  in  four  circulation  classes.  Non-SNA  mem¬ 
bers  may  compete  in  the  contest  as  long  as  they  meet 
SNA’s  criteria  to  be  considered  a  suburban  newspaper. 
Write  for  fee  and  deadline  information.  CONTACT: 
Suburban  Newspapers  of  America,  1 16  Cass  St.,  Tra¬ 
verse  City,  Ml  49685;  (888)486-2466;  Fax:  (231) 
932-2985;  Web  Site:  www..suburban-news.org. 

Walter  Sullivan  Award  for  Excellence  in  Sci¬ 
ence  Journalism-Features  is  sponsored  by  the 
American  Geophysical  Union.  The  award  goes  to  a  sin¬ 
gle  report,  or  a  series  of  up  to  three  parts,  produced 
with  lead  time  of  more  than  one  week,  and  prepared 
by  a  full-time  professional  or  freelance  joumafist  for 
any  medium  accessible  to  the  general  public,  except 
books.  CONTACT:  Harvey  Leifert,  AGU,  2000  Florid 
Ave.  NW,  Washington,  DC  20009;  (202)  777-7507; 
Fax:  (202)  328-0566;  Web  Site:  www.agu.org.  DEAD¬ 
LINE:  Contact  for  2005  deadline. 

Taylor  Family  Award  for  Fairness  in  Newspa¬ 
pers  recognizes  outstanding  examples  of  fairness  in 
news  coverage  by  daily  newspapers  in  the  United 
States.  The  winner  receives  a  prize  of  $10,000.  CON¬ 
TACT:  Taylor  Family  Award,  Nieman  Foundation,  Har¬ 
vard  University,  One  Francis  Ave.,  Cambridge,  MA 
02138;  E-mail:  giles@fas.harvard.edu;  Web  Site: 
www.nieman.harvard.edu.  DEADLLNE:  Jan.  12,  2005. 

Television  News  Photography  Competition  is 

sponsored  annually  by  tbe  National  Press  Photogra¬ 
phers  Association.  NPPA  members  and  non-members 
compete  in  different  categories  for  national  honors, 
including  Television  Photographer  of  the  Year  and  Tele¬ 
vision  Photography  Station  of  the  Year.  CONTACT:  Kevin 
Strehle,  Contest  Director,  The  Poynter  Instimte,  801  3rd 
St.  S.,  St.  Petersburg,  FL  33701;  (727)  577-8582;  Fax: 
(727)  576-6924;  E-mail:  info@nppa.org;  Web  Site: 
www.nppa.org.  DEADLLNE:  .March  1,  annually. 

Templeton  Religion  Reporter  of  the  Year 
Award  is  sponsored  by  the  Rehgion  Newswriters 
Association.  $3,500  and  a  citation  given  for  excellence 
in  enterprise  reporting  and  versatihty  in  the  field  of 
religion  in  the  secular  press.  Open  to  any  reporter 
employed  by  a  U.S.  or  Canadian  secular  newspaper, 
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news  magazine  or  news  service.  See  entry-form  rules 
for  eligibility  guideUnes.  Given  for  work  in  2004  calen¬ 
dar  year.  $75  entry  fee.  Entry  form  available  on  Web 
site.  Forms  cannot  be  faxed.  CONTACT:  Debra  L. 
Mason,  Executive  Director,  P.O.  Box  2037,  Westerville, 
OH  43086-2037;  (6l4)  891-9001;  Fax:  (6l4)  891- 
9774;  E-mail:  info@reUgionwriters.com;  Web  Site: 
www.rebgionwriters.com.  DEADLINE:  Feb.  1,  2005. 

Templeton  Religion  Story  of  the  Year  Award 

gives  $3,500  to  the  single  best  reUgion  story  or  serial¬ 
ized  story  ofthe  year.  Open  to  secular  print  media, 
including  newspapers,  onbne  news  providers  and  mag¬ 
azines.  Multiple  byUnes  and  multiple  entries  allowed. 
See  entry  form  for  eUgibiUty  guidelines,  available  on 
Web  site.  For  work  pubbshed  in  2004.  $100  entry  fee 
per  story.  Forms  cannot  be  faxed.  CONTACT:  Debra  L. 
Mason,  Executive  Director,  PO  Box  2037,  WesterviUe, 
OH  43086;  (6l4)  891-9001;  Fax:  (6l4)  891-9774;  E- 
mail:  info@rebgionwriters.com;  Web  Site:  www.reU- 
gionwriters.com.  DEADLINE:  Feb.  1,  2005. 

James  Thurber  Newsroom  Journalist-in-Resi- 
dence  works  as  a  writing  coach  with  a  select  group  of 
general  newsroom  and  city  desk  reporters  at  The 
Columbus  Dispatch  twenty  hours  a  week  for  four 
weeks  (shorter  residencies  can  be  negotiated).  Candi¬ 
dates  who  work  or  have  worked  at  a  significant  daily 
newspaper  are  invited  to  bring  their  newsroom  experi¬ 
ence  and  understanding  of  a  daily's  environment  to  this 
special  assignment  at  the  newspaper  where  James 
Thurber  began  his  own  joumabsm  career.  $5,000 
stipend.  Send  letter  of  interest  and  curriculum  vitae. 
$15  appbcation  fee.  CONTACT:  Trish  Houston,  Thurber 
House,  77  Jefferson  Ave.,  Columbus,  OH  43215;  (6l4) 
464-1032;  Fax:  (614)  280-3645;  Web  Site: 
www.thurberhouse.org.  DEADLINE:  Nov.  15,  annuaUy. 

United  Nations  Correspondents  Assocation 
Ranan  Lurie  Political  Cartoon  Award  bestows 
$  10,000  to  the  best  political  cartoon  related  to  the  U.N. 
organization.  A  $5,000  second  prize  and  a  $3,000 
third  prize  wiU  also  be  given,  as  well  as  10  honorable- 
mention  plaques.  CONTACT:  LINCA  Awards  Committee, 
375  Park  Ave.,  Suite  1301,  New  York,  .NY  10152;  (212) 
963-7117;  Fax:  (212)  980-1664;  E-mail:  cartoons® 
luriecartoon.com;  Web  Site:  www.lurieunaward.com. 
DEADU.NE:  July  31,  2005. 

United  Nations  Correspondents  Association 
Elizabeth  Neuffer  Award  for  U.N.  Coverage  is 

presented  for  best  coverage  of  the  U.N.  and  its  agen¬ 
cies.  The  competition  is  open  to  any  media  worldwide, 
but  translations  must  be  made  into  U.N.-official  lan- 
gut^es.  For  work  appearing  in  the  12  months  before 
the  deadbne.  CONTACT:  UNCA  Awards  Committee, 
United  Nations  Correspondents  Association,  United 
■Nations,  Suite  486,  New  York,  N-Y  10017;  (212)  963- 
7117;  Fax:  (212)  686-8885;  E-mail:  uswarreport 
©igc.org.  DEADUNE:  July  31,  2005. 

Unity  Awards  in  Media  recognize  media  contribu¬ 
tions  that  reflect  issues  afi^ecting  the  rights  and  web- 
being  of  the  handicapped  or  minorities.  Competition 
open  to  general-audience  and  minority-audience  print, 
and  radio  and  television  broadcasting.  Entries  may  be 
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a  single  story  or  a  series.  Broadcast  categories  are  set 
by  time  limits.  Categories  include  the  reporting  of  eco¬ 
nomics,  editorial  ^writing,  education,  investigative 
reporting,  pofitics  and  pubfic  affairs/social  issues. 
Winners  honored  at  the  annual  awards  banquet  in 
March  at  the  Capital  Plaza  Hotel  in  Jefferson  Qty,  MO. 
52nd  year.  CONTACT:  Don  Govang,  Department  of 
Communications,  Lincoln  University  of  Missouri,  820 
Chesmut  St.,  Jefferson  Qty,  MO  65102;  (573)  681- 
3040;  Fax:  (573)  681-5438;  Web  Site: 

www.hncolnu.edu/~unity.  DEADLINE:  Jan.  11,  2005. 

WOA  Coldset  Print  Award  Competition  is  given 
for  coldset/non-heatset  web  offset  printers.  Sponsored 
by  several  industry  suppfiers,  prize  consists  of  comph- 
mentary  meeting,  registration,  plaques  and  trophies. 
Contest  year  from  Jan.  1, 2004,  to  Dec.  31, 2005.  Meet¬ 
ing  to  be  held  in  May  2005  at  the  Opryland  in 
Grapevine,  TX.  CONTACT:  Ricardo  Vila-Roger,  Printing 
Industries  of  America,  200  Deer  Run  Rd.,  Sewickley,  PA 
15143;  (412)  259-1804;  Fax:  (412)  259-1800;  E- 
mail:  rvilaroger@piagatf.org;  Web  Site:  www.gain.net. 
DEADUNE:  See  Web  .site. 

Ida  B.  Wells  Award  is  named  for  Ida  B.  Webs,  tbe 
early-20th-century  Memphis  editor.  Presented  to  indi¬ 
viduals  who  have  provided  exemplary  leadership  in 
opening  doors  of  employment  opportunity  for  minori¬ 
ties  in  American  joumabsm.  Sponsored  by  the  National 
Association  of  Black  Joumafists,  the  National  Confer¬ 
ence  of  Editorial  Writers  and  the  Medib  School  of  Jour- 
nahsm  at  Northwestern  University.  Award  consists  of  a 
sculpture  of  Webs  and  up  to  $10,000  in  scholarships 
for  minorities  in  joumabsm.  Send  nonunation  letters 
•and  supporting  data.  CONTACT:  Ava  Greenweb,  Medib 
School  of  Joumabsm,  Northwestern  University,  1870 
Campus  Drive,  Evanston,  IL  60208;  (847)  467-2579; 
Fax:  (847)  491-2370;  Web  site:  www.medib.north- 
westem.edu.  DEADUNE:  April,  annually. 

Wilbur  Awards  are  sponsored  by  the  Rebgion  Com¬ 
municators  Council.  Ba.sic  criteria  (content,  creativity, 
execution  and  results)  apply  in  evaluating  each  entry, 
but  the  ultimate  criterion  is  excebence  in  communicat¬ 
ing  religious  issues,  themes  and  values.  Categories  for 
ab  media,  including  books,  editorial  cartoons,  film, 
mt^azines,  newspapers,  photography,  radio  and  televi¬ 
sion.  Given  for  work  in  calendar  year.  CONTACT:  The 
Rev.  Eric  C.  Shafer,  Wilbur  Chairperson,  Rebgion  Com¬ 
municators  CouncU,  8765  West  Higgins  Rd.,  Chicago, 
IL  60631-4178;  (773)  380-2960;  Fax:  (773)  380- 
2406.  DEADUNE:  Feb.  1,  2005. 

Wistar  Institute  Science  Journalism  Award 

aims  to  honor  the  most  insightful  and  enterprising 
reporting  on  basic  biomedical  sciences  in  print  or 
broadcast  joumabsm  during  the  award  year.  An  inde¬ 
pendent  committee  of  accompbshed  science  and  med¬ 
ical  joumabsts  wib  judge  the  entries.  Up  to  five  stories 
from  an  individual  joumafist  or  team  may  be  submit¬ 
ted.  These  may  be  selections  from  a  series  or  a  cobec- 
tion  of  stories  representative  of  the  entrants’  cover^e 
of  the  biomedical  sciences.  Books  are  not  ebgible.  The 
work  must  have  been  pubbshed  or  broadcast  in  Eng- 
bsh  in  the  United  States  between  Jan.  1  and  Dec.  31, 
2004.  Please  provide  seven  copies  of  each  entry.  A  cer¬ 


tificate  and  cash  prize  of  $5,000  wbl  be  presented  to 
the  winner  at  an  award  ceremony  at  The  Wistar  Insti- 
mte  in  Phbadelphia.  Travel  expenses  wib  be  covered. 
CONTACT:  Frankbn  Hoke,  Director  of  Pubbc  Relations, 
The  Wistar  Institute,  3601  Spmce  St.,  Phbadelphia,  PA 
19104;  (215)  898-3716;  Fax:  (215)  573-2456;  E- 
mab:  hoke@wistar.upenn.edu;  Web  Site:  ww'v.wistar. 
upenn.edu/news_info/award.html.  DEADUNE:  Feb. 
28,  2005. 

WAN  Golden  Pen  of  Freedom  is  awarded  annuaby 
by  the  World  Association  of  Newspapers  in  recognition 
of  the  outstanding  action  of  an  individual,  group  or 
institution  in  the  cause  of  press  freedom.  CONTACT: 
World  Association  of  Newspapers,  25  me  d’Astorg, 
75008,  Paris,  France;  (33-1)  47-42-85-00;  Fax:  (33- 
1)  47-42-49-48;  Web  Site:  www.wan-press.org.  DEAD¬ 
UNE:  Late  July,  annuaby. 

World  Press  Photo  of  the  Year  Award  bestows 
EURO  10,000  and  an  expense-paid  trip  to  an  awards 
ceremony  in  Amsterdam  at  the  end  of  April  2005. 
Golden  Eye  Award  for  the  photographer  of  the  best  sin¬ 
gle  picture  and  the  best  picture  story/portfobo  in  each 
category  is  EURO  1,500  plus  an  invitation  to  Amster¬ 
dam  (including  one  return  flight  ticket  and  hotel  acco¬ 
modation.)  Winners  of  second  and  third  prizes  and 
honorable  mentions  wib  receive  the  foundation’s 
Golden  Eye  Award  and  a  diploma.  Picture  stories  and 
pictures  by  profes.sional  photographers  must  be  taken, 
completed  or  first  pubbshed  in  2004.  48th  year.  CON¬ 
TACT:  Micha  Bruinvels,  World  Press  Photo,  Jacob 
Obrechtstraat  26,  1071  KM,  Amsterdam,  The  Nether¬ 
lands;  (31-20)  676-6096;  Fax:  (31-20)  676-4471;  E- 
mail:  office@worldpressphoto.nl;  Web  Site: 
www.worldpresspboto.nl.  DEADLINE:  Jan.  13,  2005. 

Yearbook  Pacemaker  Awards  are  given  to  the  top 

cobege  and  high  school  member  yearbooks  in  the 
country  by  the  Associated  Cobegiate  Press  (ACP)  and 
the  National  Scholastic  Press  Association  (NSPA). 
Awards  are  presented  .nnually  at  the  ACP/CMA 
National  Cobege  Media  Convention  for  cobege  year¬ 
books,  and  the  JEA/NSPA  Spring  National  High  School 
Joumabsm  Convention  for  high  school  yearbooks.  No 
entry  fees.  CONTACT:  Jessica  Hampton,  iNSPA/ACP,  222 1 
University  Ave.  SE,  Suite  121,  Minneapolis.  MN  55414; 
(612)  625-8335;  Fax:  (612)  626-0720;  E-mail: 
info@studentpress.org;  Web  Site:  www.studentpress. 
org.  DEADUNE:  Jan.  14,  2005. 

Youth  Editorial  Alliance  Content  Awards  recog¬ 
nize  the  best  youth-oriented  and  youth-generated  con¬ 
tent  in  mainstream  newspapers.  The  contest  includes 
honors  for  best  individual  writing,  photography  and 
graphic  design  by  children  and  teens  in  several  areas, 
including  news,  features  and  sports.  Design  awards,  a 
Web  site  award  and  sweepstakes  awards  for  different 
circulation  sizes  are  also  offered.  Winners  receive  a 
trophy  or  certificate  at  the  association’s  annual  confer¬ 
ence.  The  Youth  Editorial  Abiance  is  a  program  of  the 
Newspaper  Association  of  America  Foundation.  CON¬ 
TACT:  Sandy  Woodcock,  NAA  Foundation,  1921  Gal¬ 
lows  Rd.,  Suite  600,  Vienna,  VA  22182;  (703)  902- 
1732;  E-mab:  woods@naa.org;  Web  Site:  www.naa. 
org/foundation/yea/.  DEADUNE:  May  20,  2005. 
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Advertising  Club  of  Westchester  "Big  W” 
Awards  are  divided  into  the  following  categories: 
newspapers,  consumer  magazines,  trade  magazines, 
radio,  television,  video,  corporate  and  promotional 
design,  public  relations,  public  service,  photography, 
illustration,  interactive  media,  and  self-promotion. 
Any  company  or  individual  in  business  or  affiliated 
with  the  business  of  advertising,  promotion  or  mar¬ 
keting  of  a  product  or  service  is  eligible.  The  company, 
individual  or  chent  must  be  located  in  the  tri-state 
region  (NY,  Nj,  CT  [Fairfield  County]).  Students  must 
be  enrolled  in  a  college  or  university  in  the  region. 
Gold,  silver  and  bronze  awards  are  presented  at  the 
annual  award  ceremony  in  June.  CONTACT:  Advertis¬ 
ing  Club  of  Westchester,  980  Broadway,  Suite  550, 
Thomwood,  .NT  10594;  (914)  769-9400;  Fax:  (914) 
769-9430;  E-mail:  adclubw@aol.com;  Web  Site: 
www.acw.org.  DEADLINE:  Late  March  2005. 

Atkinson  Fellowship  in  Public  Policy  is  spon¬ 
sored  by  the  Atkinson  Charitable  Foundation,  the 
Toronto  Star  and  the  Beland  Honderich  family.  The  fel¬ 
lowship  is  designed  to  further  the  tradition  of  liberal 
joumahsm  and  commitment  to  social  and  economic 
justice  fostered  by  Joseph  E.  Atkinson,  early  publisher 
of  the  Toronto  Star.  Winner  pursues  a  year-long 
research  project  on  a  topical  pubbe  poUcy  issue  and 
publishes  the  results  in  a  series  of  articles.  Open  to 
full-time  Canadian  journalists  in  broadcast  or  print 
media.  CONTACT:  Elizabeth  Chan,  Coordinator,  Atkin¬ 
son  Fellowship  Committee,  1  Yonge  St.,  15th  Floor, 
Toronto,  ON  M5E  1E5,  Canada;  (4l6)  .568-5152  or 
(416)  869-4034;  Fax:  (4l6)  865-3619;  Web  Site: 
atkinsonfoundation.ca.  DEADLINE:  March  14,  2005. 

Atlantic  Journalism  Awards  are  open  to  any 
joumahst  living  in  Atlantic  Canada  whose  entry  was 
published  or  broadca.st  in  the  region  during  2004. 
Entries  are  judged  for  balance,  clarity,  depth,  original¬ 
ity  and  style.  Categories  include  commentary;  editorial 
cartooning;  enterprise  reporting;  features;  continuing 
coverj^e;  photojoumahsm  stills,  spot  and  feature; 
photojournalism  camera  work,  spot  and  feature;  and 
New  joumahst  (reporters  with  less  than  three  years 
experience).  Winners  in  individual  categories  receive 
a  framed  certificate.  Citation  of  Merit  plaques  awarded 
to  runners-up.  Honorable  Mention  certificates  also 
awarded.  CONTACT:  Atlantic  Joumahsm  Awards,  46 
Swanton  Dr.,  Dartmouth,  NS  B2W  2C5,  Canada;  (902) 
425-2727;  Web  Site:  ajas.ca. 

Awards  for  Excellence  in  Cardiovascular 
Communications  are  offered  in  the  foUowing  cate¬ 
gories:  newspapers,  magazines,  television  (broadcast 
and  cable),  radio  and  overall  best  of  show.  Awards 
recognize  excellence  in  accuracy,  creativity  and  sig¬ 
nificance  of  information  supporting  knowledge  of 
heart  disease  and  strokes.  Non-Enghsh  entries  wel¬ 
come.  Entries  first  published  or  broadcast  in 
Florida/Puerto  Rico  between  Mar.  1,  2004,  and  Feb. 
28,  2005,  are  ehgible.  No  entry  fee.  CONTACT:  Chris 
Vivian,  Marketing  Director,  American  Heart  Associa¬ 
tion,  Florida/P.R.  Affihate,  9900  Dr.  Martin  Luther  King 
St.  N.,  St.  Petersburg,  FL  33716-.3801;  (727)  570- 
8809;  Web  Site:  www.americanheart.org.  DEADLINE: 
March  3,  2005. 


Mike  Berger  Awards  are  given  for  human  interest 
newspaper  reporting  about  daily  life  in  New  York  in 
the  tradition  of  the  late  Meyer  “Mike”  Berger,  reporter 
for  The  New  York  Times.  A  $  1 ,000  honorarium  is  pre¬ 
sented  on  Joumahsm  Day  at  the  Columbia  University 
Graduate  School  of  Joumahsm.  CONTACT:  Jane  Folpe, 
Graduate  School  of  Joumahsm,  Columbia  University, 
2950  Broadway,  MC  3809,  New  York,  NY  10027-7004; 
(212)  854-5974;  Fax:  (212)  854-3800;  E-mail: 
berger@jm.columbia.edu;  Web  Site:  www.jm.colum- 
bia.edu.  DEADLINE:  March  1,  annually. 

Best  of  the  West  contest  rewards  joumahstic  excel¬ 
lence  and  promotes  freedom  of  information  in  the 
West.  Open  to  joumaUsts  from  newspapers  and  televi¬ 
sion  stations  in  Alaska,  Arizona,  California,  Colorado, 
Hawaii,  Idaho,  Montana,  Nevada,  New  Mexico,  Ore¬ 
gon,  Utah,  Washington  and  Wyoming.  A  medallion  is 
the  top  prize  in  each  category.  $  10  entry  fee.  CONTACT: 
Best  of  the  West,  P.O.  Box  13367,  Phoenix,  AZ  85002; 
John  Leach  at  (602)  444-8746  or  Mary  Jo  Pitzl  at 
(602)  444-8963;  Web  Site:  bestofthewestcontest.org. 
DEADUNE:  Feb.  15,  2005. 

Big  Apple  Awards  were  estabhshed  in  1987  by  the 
New  York  Chapter  of  the  Pubhc  Relations  Society  of 
America.  The  Big  Apple  Awards  competition  serves  as 
a  means  of  recognizing  New  York  area  communica¬ 
tions  professionals  who  have  achieved  high  standards 
of  excellence.  All  New  York,  New  Jersey,  and  Connecti¬ 
cut  pubhc  relations  professionals  who  have  created 
and  implemented  programs  during  2004  are  ehgible. 
Entry  forms  available  in  January  at  the  PRSA  New  York 
office.  CONTACT:  Carol  Davis  Grossman,  Pubhc  Rela¬ 
tions  Society  of  America,  New  York  Chapter,  41  Madi¬ 
son  Ave.,  5th  Floor,  New  York,  NT  10011;  (212)  228- 
7228;  Fax:  (973)  575-1445;  E-mail:  info@prsany.org; 
Web  Site:  www.prsany.org.  DEADLINE:  Early  March 
2005. 

C.B.  Blethen  Memorial  Awards  are  sponsored  by 
The  Seattle  Times  and  administered  by  the  Pacific 
Northwest  Newspaper  Foundation.  Given  for  distin¬ 
guished  newspaper  reporting.  Open  only  to  Pacific 
Northwest  Newspaper  Association  newspapers.  Cate¬ 
gories  include:  deadhne,  diversity,  enterprise,  inves¬ 
tigative  reporting,  and  feature  writing  within  two  cir¬ 
culation  categories  —  above  and  below  50,000.  CON¬ 
TACT:  Mae  Waldron,  Pacific  Northwest  Newspaper 
Association,  1434  Ehiot  Ave.  W.,  Third  Floor,  Seattle, 
WA  98119;  (206)  632-7913;  Web  Site:  www.pnna. 
com.  DEADLINE:  May  6,  2005. 

Bright  Idea  Awards  are  presented  annually  by  the 
Texas  Daily  Newspaper  Association  to  member  papers 
in  separate  circulation  categories  for  the  best  newspa¬ 
per  self-promotions  of  the  calendar  year.  Entries  pro¬ 
mote  any  department  or  the  enUre  newspaper.  Plaques 
are  awarded  at  the  TDN’A  annual  meeting.  CONTACT: 
Bright  Idea  Awards,  TDNA,  718  W.  Fifth  St.,  Suite  200, 
Austin,  TX  78746-5574;  (512)  476-4351;  E-mail: 
info@tdna.org;  Web  Site:  www.tdna.org.  DEADLINE: 
Jan.  15,  annuaUy. 

CNPA's  Annual  Better  Newspapers  Contest 

has  27  categories  for  paid  and  free  circulation  week- 
hes  and  daihes,  plus  one  for  coUege  newspapers. 


Among  the  categories  are:  front  pi^e,  feature  story, 
special  issue,  spot  news  photo,  columns,  general 
excehence,  best  Web  site  and  more.  This  contest  is 
open  to  CNPA-member  newspapers  only.  CONTACT: 
(Mfomia  Newspaper  Pubhshers  Association,  1225 
8th  St.,  Suite  260,  Sacramento,  CA  95814;  (916)  288- 
6009;  E-mail:  bryan@cnpa.com;  Web  Site: 
www.cnpa.com.  DEADLINE:  Feb.  2,  2005. 

Dallas-Fort  Worth  Association  of  Black  Com¬ 
municators  offers  several  scholarships  that  range  in 
value  from  $500  to  $2,000  to  high  school  seniors  and 
college  students.  Applicants  must  be  from  the  Dallas- 
Fort  Worth  area  only  and  intend  to  pursue  a  career  in 
print,  broadcast,  photojournalism,  graphic  arts  or 
public  relations.  CONTAfTT:  Ira  J.  Hadnot,  Pres., 
DFW/ABC,  Lock  Box  1 1,  Communications  Center,  A.H. 
Belo  Building,  Dallas,  TX  75265;  Web  site: 
www.dfwabc.org.  DEADLINE:  Feb.  1,  annually. 

Deadline  Club  Awards  are  sponsored  by  New  York 
Qty’s  chapter  of  the  Society  of  Professional  Journalists. 
Categories  include  newspapers,  magazines,  radio  and 
television,  as  well  as  minority  and  public  service 
issues.  Awards  include  the  James  Wright  Brown  Public 
Service  Award,  named  for  the  former  chairman  of  Edi¬ 
tor  &  Publisher  Co.  Awards  are  open  to  all  media  in 
the  New  York  metro  area.  CONTACT:  Deadhne  Club 
Awards,  15  Gramercy  Park  S.,  New  York,  NY  10003; 
(212)  353-9598. 

G.  Richard  Dew  Award  for  Journalistic  Ser¬ 
vice  recognizes  an  individual  or  organization  for  out¬ 
standing  contributions  to  the  community  or  to  jour- 
nahsm  through  a  joumahstic  pubhc  service  job  of  any 
nature.  Work  should  exemplify’  one  or  more  of  the  fol¬ 
lowing:  enhancement  of  pubhc  understanding  of  the 
news  media’s  role,  improvement  in  the  quahty  of  com¬ 
munity  hfe  or  joumahstic  responsiveness  to  matters  of 
public  interest.  Open  only  to  members  of  the  Pennsyl¬ 
vania  Newspaper  Association.  CONTACT:  Foundation 
Director,  Pennsylvania  Newspaper  .Assocation  Founda¬ 
tion,  3899  N.  Front  St.,  Harrisburg,  PA  17110;  (717) 
703-3000;  Fax:  (717)  703-3008;  Web  Site:  www.pa- 
newspaper.org.  DEADLINE:  Contact  for  details. 

Ben  East  Prize  has  cited  excellence  in  conservation 
joumahsm  since  1977.  Awarded  to  two  recipients,  one 
in  print,  the  other  in  broadcasting.  While  the  subject 
matter  must  deal  with  Michigan,  the  prize  is  open  to 
national  pubheations.  CONTACT:  Amanda  Hathaway, 
Michigan  United  Conservation  Club,  P.O.  Box  30235, 
Lansing,  Ml  48909;  (517)  371-1041;  Web  Site: 
www.mucc.org.  DEADLINE:  March  15,  2005. 

Engineering/Land  Surveying  Communications 
Awards  are  sponsored  by  the  Consulting  Engineers 
and  Land  Surveyors  Communication  Foundation,  an 
affihate  of  the  Consulting  Engineers  and  Land  Survey¬ 
ors  of  Cahfomia.  Awarded  annually  to  Cahfomian 
reporters,  editors  or  writers  who  contribute  to  under¬ 
standing  of  consulting  engineering.  Top  award  con¬ 
sists  of  $1,500,  a  plaque  and  an  expense-paid  trip  to 
the  Association's  annual  meeting.  A  $1,000  cash 
award  is  also  offered.  CONTACT:  Jennifer  Azevedo, 
Communications  Director,  CELSOC,  1303  J  St.,  Suite 
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450,  Sacramento,  CA  95814;  (916)  44I-799I;  Fax: 
(916)  44I-63I2;  E-mail:  jazevedo@celsoc.org;  Web 
Site:  www.celsoc.org.  DEADLINE:  March  1,  2005. 

H.M.  Fentress  Memorial  intern  Award  is  pre¬ 
sented  annually  by  Cox  Newspapers  and  the  Texas 
Daily  Newspaper  Association  to  the  outstanding  fea¬ 
ture  writing  or  reporting  intern  from  the  TDNA  Student 
Intern  Summer  Program.  First-place  award  consists  of 
a  plaque  and  $250,  with  a  plaque  and  $100  going  to 
the  runner-up.  CONTACT:  Fentress  Award,  TDNA,  718 
W.  Fifth  St.,  Suite  200,  AusUn,  H  78701-2796;  (512) 
476-4351;  E-mail:  info@tdna.org;  Web  Site: 
www.tdna.org.  DEADLINE:  Sept.  15,  annually. 

Florida  Press  Association  2004  Better  Weekly 
Newspaper  Contest  includes  three  circulation 
classes  and  31  categories.  FPA  also  holds  a  classified 
and  a  display  advertising  contest.  All  three  are  open  to 
FPA  members  only.  CONTACT:  Stephanie  Thomas,  FPA, 
2636  Mitcham  Dr,  Tallahassee,  FL  32308;  (850)  521- 
1164;  Fax:  (850)  224-6012;  E-mail:  sthomas® 
flpress.com;  Web  Site:  www.flpress.com.  DEADLINE: 
Feb.  11,2005. 

Front  Page  Awards  are  for  women  journalists  who 
live  and  work  within  a  75  mile  radius  of  the  metropoli¬ 
tan  New  York  area  or  women  whose  publications  have 
their  main  circulation  point  in  the  metropolitan  New 
York  area.  Categories  include  print  journalism  (news¬ 
papers,  syndicates,  wire  services  and  magazines), 
broadcast  (television  and  radio),  Internet  news,  and 
photography.  CONTACT:  Newswomen’s  Gub  of  New 
York,  Front  Page  Awards  Chair,  15  Gramercy  Park  S., 
New  York,  NY  10003;  (212)  777-1610;  Web  Site: 
www.news^omensclub.com.  DEADLINE:  Aug.  1,  2005. 

Barbara  L  Frye  Scholarship  awards  $2,000  to  a 
graduating  senior  from  a  Florida  high  school,  or  to  a 
college  freshman,  sophomore  or  junior  at  a  Florida 
college  or  university.  CONTACT:  Linda  Kleindienst, 
Capital  Press  Club,  336  E  College  Ave.,  Suite  303,  Tal¬ 
lahassee,  FL32301;  (850)  224-6214;  Fax:  (850)  561- 
0387;  E-mail:  lkleindienst@sun-sentinel.com.  DEAD¬ 
LINE:  June  15,  annually. 

Gold  Typewriter  Award  is  the  top  prize  in  the  New 
York  Press  Gub’s  competition.  Selection  is  based  on 
outstanding  pubUc  service,  enterprise  or  investigative 
reporting.  The  intention  is  to  award  a  reporter  or 
news  team  for  digging  up  a  story  that  otherwise  would 
not  be  told.  Open  to  all  metropohtan  New  York  media 
with  a  story  or  series  broadcast  or  published  in  calen¬ 
dar  year  2004.  CONTACT:  New  York  Press  Gub,  330  W. 
42nd  St.,  9th  Floor,  New  York,  NY  10036-6209;  (212) 
563-2130;  Fax:  (212)  563-2487.  DEADUNE:  Late 
March,  annually. 

Horace  Greeley  Award  is  presented  annually  by 
the  New  England  Press  Association  to  a  newspaper  or 
individual  performing  outstanding  service  to  the  gen¬ 
eral  public.  Nominees  must  be,  or  have  been, 
employed  by  the  NEPA-member  newspaper  of  general 
circulation  for  which  his/her  work  is  being  recog¬ 
nized.  CONTACT:  Brenda  Reed,  Horace  Greeley  Award, 
c/o  New  England  Press  Association,  360  Huntington 
Ave.,  428  CP,  Boston,  MA  02115;  (617)  373-5610;  E- 
mail:  b.reed@nepa.org;  Web  Site:  www.nepa.org. 
DEADLINE:  November,  annually. 


Fred  Hartman  Excellence  in  Sportswriting 
Award  is  presented  annually  by  the  Texas  Daily  News¬ 
paper  Association  to  an  outstanding  sportswriter  or 
sports  editor  on  a  TDNA-member  paper.  The  award 
goes  to  papers  over  100,000  circulation  for  work 
done  in  odd  years,  and  to  papers  under  100,000  cir¬ 
culation  for  work  done  in  even  years.  Winner  is 
announced  and  presented  with  a  plaque  and  award  of 
$1,000  at  the  TDNA  annual  meeting.  CONTACT:  Fred 
Hartman  Award,  TDNA,  718  W.  Fifth  Ave.,  Suite  200, 
Austin,  TX  78701-2796;  (512)  476-4351;  E-mail: 
info@tdna.org;  Web  Site:  www.tdna.org.  DEADLINE: 
Jan.  15,  annually. 

Iowa  Master  Editor-Publisher  citations  are  made 
by  tbe  Iowa  Newspaper  Association.  CONTACT:  Bill 
Monroe,  INA,  319  E.  5th  St.,  Des  Moines,  lA  50509; 
(515)  244-2145;  Fax:  (515)  244-4855;  E-mail: 
bmonroe@inanews.com;  Web  Site:  www.inanews. 
com.  DEADLINE:  Selection  made  in  September,  annu¬ 
ally. 

Anson  Jones,  M.D.,  Award  is  sponsored  by  the 
Texas  Medical  As,sociation  for  general-interest  excel¬ 
lence  in  communicating  health  information  to  the 
pubbc.  Specialty  publications  are  not  eligible.  TMA’s 
goal  is  to  improve  the  health  of  all  Texans.  Winners 
receive  $1,000  and  a  plaque.  Citation  of  merit  wins 
$250  and  a  certificate.  Given  for  work  done  in  calen¬ 
dar  year  2004.  Applicants  may  submit  up  to  three 
entries.  See  Web  site  for  rules  and  entry  form.  48th 
year.  CONTACT:  Media  Relations  Department,  TX  Med¬ 
ical  Association,  401  W.  15th  St.,  Austin,  TX  78701- 
I68O;  (512)  370-1381;  E-mail:  brent.annear@ 
texmed.org.  Web  Site:  www.texmed.org.  DEADLINE: 
Jan.  15,  annually. 

Connie  Kaiser  Achievement  Award  is  presented 
annually  to  an  undergraduate  or  graduate  student 
attending  a  college  in  Westchester,  NY,  who  plans  to 
enter  a  communications  field.  $1,000  award  is  given 
for  outstanding  achievement  in  communications,  lead¬ 
ership,  scholarship  and  campus/community  involve¬ 
ment.  It  honors  the  memory  of  the  1985-86  President 
of  the  Advertising  Gub  of  Westchester.  CONTACT: 
Advertising  Club  of  Westchester,  980  Broadway,  Suite 
550,  Thomwood,  NY  10594;  (914)  769-9400;  Fax: 
(914)  769-9430;  E-mail:  adclubw@aol.com;  Web 
Site:  www.acw.org.  DEADLINE:  Mid-January  2005. 

Kentucky  Journalism  Hall  of  Fame  was  estab¬ 
lished  in  1980  to  recognize  persons  who  have  made 
significant  contributions  to  journalism.  The  University 
of  Kentucky  Journalism  Alumni  Association  soficits 
nominations  for  the  annual  induction  of  outstanding 
journalists  into  the  Hall  of  Fame.  Selection  is  made 
from  individuals,  living  or  dead,  who  are  Kentucky 
natives  or  have  spent  a  substantial  part  of  their  jour¬ 
nalism  careers  in  Kentucky.  CO.NTACT:  Beth  E.  Barnes, 
Director,  School  of  Journalism  and  Telecommunica¬ 
tions,  University  of  Kentucky,  Lexington,  KY  40506- 
0042;  (859)  257-4360;  E-mail:  bbames@uky.edu. 
DEADUNE:  Jan.  10,  2005. 

Keystone  Press  Awards  are  open  only  to  staff  of 
Pennsylvania  Newspaper  Association  newspapers.  Co¬ 
sponsored  by  the  Pennsylvania  Society  of  Newspaper 
Editors.  Entries  are  divided  into  eight  circulation 
groups.  Winners  in  21  categories  are  honored  at  PNA’s 


Annual  Press  Conference.  CONTACT:  Foundation 
Director,  PNA,  3899  N.  Front  St.,  Harrisburg,  PA 
17110;  (717)  703-3000;  Fax:  (717)  703-3008;  Web 
Site:  www.pa-newspaper.org.  DEADUNE:  Contact  for 
details. 

Peter  Lisagor  Awards  for  Exemplary  Chicago 
Journalism  are  sponsored  by  the  Chici^o  chapter  of 
the  Society  of  Professional  Journalists.  Awards  are 
given  for  outstanding  journalism  in  more  than  50  cat¬ 
egories,  including  business,  editorial  cartoons,  edito¬ 
rial  columns,  features,  photography,  science,  arts, 
public  service,  sports  and  spot  news.  Entries  must  be 
the  original  work  of  journalists  based  in  the  Chict^o 
area  or  who  work  for  Chic2^o-area  news  media.  CON¬ 
TACT:  Peter  Lisagor  Awards,  Chicago  Headline  Gub, 
333  N.  Michigan  Ave.,  Suite  2032,  Chici^o,  IL  6O6OI; 
Web  Site:  www.headlineclub.org.  DEADLINE:  Jan.  14, 
2005. 

Debby  Lowman  Award  for  Distinguished 
Reporting  of  Consumer  Affairs  is  pan  of  the  CB 

Blethen  Memorial  Awards  and  is  a  tribute  to  Debby 
Lowman  and  the  standards  she  set  for  reporting  on 
consumer  affairs.  Open  to  Pacific  Northwest  Newspa¬ 
per  Association  member  newspapers.  Awards  are  for 
an  article  or  series  of  particular  interest  to  consumers, 
written  by  a  member  of  the  newspaper's  staff.  CON¬ 
TACT:  Pacific  Northwest  Newspaper  Association,  1434 
Elliot  Ave.  W,  Third  Floor,  Seattle,  WA  98119;  (206) 
632-7913;  Web  Site:  www.pima.com.  DEADUNE:  May 
6,  2005. 

Morton  Margolin  Prize  is  sponsored  by  the 
Daniels  College  of  Business  and  the  School  of  Com¬ 
munication  at  the  University  of  Denver.  The  $1,000 
award  is  given  for  reporting  with  a  Colorado  angle  on 
the  state’s  business,  economy,  firms,  investments,  peo¬ 
ple  or  trends,  as  well  as  for  accuracy,  clarity,  imt^na- 
tion,  thoroughness,  timeliness  and  skillful  research. 
Work  must  be  published  in  Colorado.  26th  year.  CON¬ 
TACT:  Asst.  De^-CoUege  Relations,  Daniels  College  of 
Business,  University  of  Denver,  2101  S.  University, 
Denver,  CO  80208;  (303)  871-2470;  Web  Site: 
www.daniels.du.edu. 

Burton  W.  Marvin  Prize  is  awarded  for  enterprise 
shown  by  a  Kansas  newsperson  in  developing  and 
writing  significant  news  stories.  CONTACT:  Ann  Brill, 
Director,  William  Allen  White  Foundation,  University  of 
Kansas,  School  of  Journalism,  Lawrence,  KS  66045; 
(785)  864-4755;  Web  Site:  www,ku.edu/-jschool. 
DEADUNE:  Jan.  6,  2005. 

Master  Editor  Golden  Em  Award  is  presented  to 
a  Southern  Illinois  editor  at  a  high-quafity  newspaper 
who  has  accumulated  20  or  more  years  of  experience. 
Selection  by  a  faculty  committee.  No  entries  requested. 
CONTACT:  &hool  of  Journalism,  Southern  lUinois  Uni¬ 
versity,  Mail  Code  6601,  Carbondale,  IL  62901;  (6I8) 
536-3361;  Fax:  (6I8)  453-5200.  DEADUN-E:  Spring, 
annually. 

Mayborn  Award  for  Community  Leadership  is 

presented  in  memory  of  Frank  W.  Mayborn  by  the 
Texas  Daily  Newspaper  Association  to  a  member  pub- 
Usher  or  newspaper  executive  who  has  provided  sig¬ 
nificant  community  leadership  during  the  year.  Winner 
receives  a  plaque  at  the  TDNA  annual  meeting  and 
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chooses  a  Texas  college  or  university  to  receive  a 
$3,000  scholarship;  school  officials  then  select  an 
outstanding  joumahsm  senior  to  receive  it.  CONTACT: 
Maybom  Award,  TDNA,  718  W.  Fifth  St.,  Suite  200, 
Austin,  TX  78701-2796;  (512)  476-4351;  E-mail: 
info@tdna.org;  Web  Site:  www.tdna.org.  DEADLINE: 
Jan.  15,  annually. 

Michigan  Journalism  Hall  of  Fame  Award  is 

given  to  appUcants  based  on  contributions  made  to 
Michigan  journalism.  CONTACT:  Jane  Briggs-Bunting, 
Michigan  Journalism  Hall  of  Fame  Committee,  School 
of  Journalism,  Michigan  State  University,  East  Lansing, 
Ml  48824-1212;  (517)  355-1520;  Fax:  (517)  355- 
7710;  E-mail:  jbb@msu.edu;  Web  Site:  www.jm. 
msu.edu.  DEADUNE:  Jon.  5,  2005. 

John  Murphy  Award  for  Excellence  in  Copy 
Editing  is  awarded  annually  by  the  Texas  Daily  News¬ 
paper  Association  to  an  outstanding  copy  editor  at  a 
member  paper.  The  award  goes  to  papers  over 
100,000  circulation  for  work  done  in  odd  years,  and 
to  papers  under  100,000  circulation  for  work  done  in 
even  years.  Winner  is  announced  and  presented  with  a 
plaque  and  award  of  $  1,000  at  the  TDNA  annual  meet¬ 
ing.  CONTACT:  John  Murphy  Award,  TDNA,  718  W. 
Fifth  St.,  Suite  200,  Austin,  TX  78701-2796;  (512) 
476-4351;  E-mail:  info@tdna.org;  Web  Site: 
www.tdna.org.  DEADLINE:  Jan.  15,  annually. 

New  California  Media  (NCM)  Journalism 
Awards  are  the  only  statewide,  ethnic  media  awards 
of  their  kind.  Categories  include:  commentary;  fea¬ 
ture;  outstanding  young  journalist;  international 
reporting;  photojournalism;  investigative  reporting; 
editorial  writing;  arts  and  culture  reporting;  civil  lib¬ 
erties  reporting.  CONTACT:  Sandip  Roy,  Awards  Com- 
mitee,  New  Cahfomia  Media,  275  Ninth  St.,  San  Fran¬ 
cisco,  CA  94103;  (415)  503-4170;  Fax:  (415)  503- 
0970;  E-mail:  sandip@pacificnews.org;  Web  Site: 
www.ncmonline.com. 

New  England  Newspaper  Association  has 

established  an  annual  Newspaper  of  the  Year  citation 
for  membership  competition.  New  England  publishers 
and  editors  are  invited  to  submit  entries.  Winners  in 
11  categories  will  be  honored  at  the  annual  NENA 
Spring  Convention  in  March.  Entry  fee  varies  by  cate¬ 
gory.  CONTACT:  New  England  Newspaper  Association, 
70  Washington  St.,  Salem,  MA  01970;  (978)  744- 
8940.  DEADLI.\E:  December,  annually. 

New  York  Newspaper  Publishers  Association 
Awards  for  Excellence  in  Journalism  are  spon¬ 
sored  by  the  New  York  Newspaper  Publishers  Associ¬ 
ation.  All  member  newsp^rs  are  eligible.  Contest 
benefits  the  public  relations  of  newspapers,  encour- 
^es  excellence  in  newspaper  service  and  suitably 
rewards  excellence  in  various  categories  of  editorial, 
news  and  photographic  presentation.  First  place 
awarded  in  each  of  15  categories  (breaking  news  cov¬ 
erage,  investigative  reporting,  business  reporting, 
community  service,  state  government  cover^e,  sports 
coverage,  page  design/presentation,  news  photogra¬ 
phy,  feamre  photography,  sports  photography  and  edi¬ 
torial,  column,  feature,  headline  and  sports  writing), 
under  five  circulation  classes  (under  10,000;  10,000 
to  24,999;  25,000  to  49,999;  50,000  to  175,000;  and 
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over  175,000).  CONTACT:  Danielle  Gill,  Special  Pro¬ 
jects  Coordinator,  NYNPA,  120  Washington  Ave., 
Albany,  NY  12210;  (518)  449-1667;  Fax:  (518)  449- 
5053;  Web  Site:  www.nynpa.com. 

NYNAME  Advertising  Competition/Creative 
Awards  are  open  to  all  member  newspapers.  Seven 
categories  in  both  over  and  under  30,000  circulation 
classes  (newspaper  self-promotion,  black  and  white 
ad,  locally  prepared  color,  ad  campaign,  newspaper 
supplement,  specialty  supplement,  promotional  litera- 
mre,  community  service).  CONTACT:  Danielle  Gill, 
Special  Projects  Coordinator,  New  York  Newspapers 
Advertising/Marketing  Executives,  120  Washington 
Ave.,  Albany,  NY  12210;  (518)  449-1667;  Fax:  (518) 
449-5053;  Web  Site:  www.nynpa.com.  DEADLINE: 
March  18,  2005. 

New  York  Press  Club  Awards  are  given  for  out¬ 
standing  journalism  in  daily  newspapers,  large  week¬ 
lies,  magazines,  wire  services  and  electronic  media  in 
the  New  York  City  metro  area.  The  Crystal  Gavel  .Award, 
presented  in  conjunction  with  the  State  Bar  Associa¬ 
tion,  recognizes  outstanding  reporting  of  the  delivery 
of  justice  within  the  legal  profession  and  courts,  and 
includes  a  $500  donation  to  a  journalism  school 
selected  by  the  winner  in  each  medium.  Feamre 
Awards  for  story  or  series  representing  excellent  treat¬ 
ment  of  a  human  interest  theme.  Father  Mychal  Judge 
Heart  of  New  York  Awards  for  best  story,  series  or  pre¬ 
sentation  that  is  most  complimentary  to  New  York. 
Spot  News  Award  for  best  coverage  of  a  breaking  story. 
Feamre  Video  Award  for  best  videography  represent¬ 
ing  excellent  treatment  of  a  human  interest  theme  by 
an  individual  or  television  crew.  Spot  News  Video 
Photo  Award  for  a  breaking  story  by  an  individual  or 
television  crew.  Award  for  Excellence  in  a  story  or 
series  covering  business,  management  or  consumer 
news.  The  Best  Continuing  News  Coverage  Award  and 
the  Business  Award  are  offered  for  all  media.  The  Best 
Regularly  Scheduled  Local  News  Program  award  is 
offered  for  a  single  television  newscast.  Entries  must 
have  appeared  in  calendar  year  2004.  CONTACT:  New 
York  Press  Club,  330  W.  42nd  St.,  9th  FI.,  New  York, 
NY  10036-6209;  (212)  563-2130;  Fax:  (212)  563- 
2487.  DEADLINE:  Late  March,  annually. 

New  York  Press  Club  E-News  Awards  include 
the  Outstanding  Web  Coverage  Award  and  the  Best 
Web  News  or  Feamre  Story  Award.  The  Outstanding 
Web  Covert^e  Award  recognizes  outstanding  overall 
coverage  of  a  news  or  feamre  story  in  the  tri-state 
area,  on  a  single  Web  site  on  any  one  day  in  the  year 
for  which  the  award  is  offered.  Entries  should  include 
the  lead  stories,  sidebars,  archive  material,  hyper¬ 
links,  photos,  video,  graphics,  audio  or  other  ele¬ 
ments  which  were  available  to  site  visitors  on  that  day. 
Submissions  should  include  names  of  the  producers, 
editors,  reporters  and  other  key  personnel  involved. 
The  Best  Web  News  or  Feamre  Story  Award  recognizes 
outstanding  reporting  or  writing  in  a  story  pubhshed 
on  the  Web  and  located  in  the  tri-state  area  or  one 
with  a  local  angle  on  a  national  or  international  story. 
Preference  given  to  stories  pubhshed  originally  on, 
and  for,  the  Web.  CONTACT:  New  York  Press  Club,  330 
W.  42nd  St.,  9th  Fl.,  New  York,  NY  10036-6209;  (212) 
563-2130;  Fax:  (212)  563-2487.  DEADU.NE:  Late 
March,  annually. 


Ohio  News  Photographers  Association  holds 
annual  contests  to  offer  Best  Picmre  of  the  Year  for 
general  excellence  in  photography;  Best  Picmre  Usage 
Award  for  best  daily  newspaper  design;  Ohio  Under¬ 
standing  Award  for  picmre  stories;  and  Photographer 
of  the  Year  for  winner  of  the  portfofio  category.  Best 
Picmre  of  the  Year  is  offered  in  various  categories, 
including  food,  general  news,  spot  news,  illustration, 
news  picmre  stories,  feamres,  feamre  picmre  stories, 
portrait,  sports  action,  sports  feamre  and  team-pic- 
mre  story.  A  Staff  of  the  Year  designation  is  determined 
by  accumulated  points  of  winners  from  individual  cat¬ 
egories.  At  least  half  the  staff  must  have  entered  to  be 
ehgible  for  this  recognition.  Limited  to  photojoumal- 
ists  working  in  Ohio.  Submit  slides  only.  CONTACT: 
Bob  DeMay,  Chairman,  O.NPA  Contest,  44  E.  Exchange 
St.,  Akron,  OH  44328;  (330)  996-3880.  DEADUNE: 
Jan.  31,  annually.  ■ 

PEN  Center  USA  Literary  Awards  contest  is  a 
unique  regional  fiterary  awards  competition  which 
recognizes  outstanding  works  published  or  produced 
by  writers  who  live  west  of  the  Mississippi  River.  Win¬ 
ners  are  selected  in  10  categories,  fi’om  fiction  to 
poetry,  drama  to  journalism,  screenplay  to  nonfiction, 
celebrating  the  written  word  in  all  forms.  Winners  are 
chosen  by  panels  of  judges  comprised  of  writers,  edi¬ 
tors,  critics  and  booksellers.  In  the  literary  awardc 
category  in  Journalism,  long  feamre  articles  or  a 
series  of  articles  published  in  newspapers  or  maga¬ 
zines  during  2004  are  eligible.  $1,000  cash  prize  for 
each  category  winner.  CONTACT:  Awai  Js  Coordinator, 
PEN,  672  S.  Lafayette  Park  PL,  Suite  42,  Los  Angeles, 
CA  90057;  (213)  365-8500;  Fax:  (213)  365-9616; 
Web  Site:  www.penusa.org.  DEADLINE:  Dec.  31, 2004; 
Jan.  31,  2005. 

Pennsylvania  Newspaper  of  the  Year  Contest 

recognizes  outstanding  newspaper  work  with  empha¬ 
sis  on  overall  excellence.  Open  only  to  staff  of  Penn¬ 
sylvania  Newspapers  Association  newspapers.  Entries 
are  divided  into  six  circulation  groups.  Winners  in  10 
categories  are  honored  at  PNA’s  annual  convention. 
CONTACT:  Foundation  Director,  PNA  Foundation,  3899 
N.  Front  St.,  Harrisburg,  PA  17110;  (717)  703-3000; 
Fax:  (717)  703-3008;  Web  Site:  www.pa  newspaper. 
org.  DEADLINE:  Contact  for  details. 

PHAME  Awards  give  $200  in  prizes  for  coverage  of 
public  health  activities  in  Texas.  Entries  must  be  pub¬ 
lished  in  the  previous  calendar  year.  CONTACT:  Awards 
Committee,  Texas  Public  Health  Association,  P.O.  Box 
201540,  Austin,  TX  78720-1540;  (512)  336-2520;  E- 
mail:  txpha@aol.com;  Web  Site:  www.texaspha.org. 
DEADUNE:  Feb.  1,  2005. 

Publick  Occurrences  Awards  were  established 
in  1990  to  recognize  individual  and  team  merit  and  to 
mark  the  300th  anniversary  of  the  founding  of  Publick 
Occurrences,  the  first  newspaper  published  in  Amer¬ 
ica.  Editors  are  invited  to  submit  the  best  work  of  their 
newspapers:  individual  or  team  story,  series,  spot 
news  cover^e,  photograph,  column,  profile,  etc.  One 
entry  per  newspaper.  Judges  may  select  up  to  10 
awards.  Open  to  New  England  Newspaper  Association 
members  only.  $25  entry  fee.  CONTACT:  New  England 
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Newspaper  Association,  70  Washington  St.,  Salem,  MA 
01970;  (978)  744-8940;  Web  Site:  www.nenews.org. 
DEADLINE:  Dec.  2,  annually. 

Robert  Puglisi  Merit  Award  is  for  undergraduate 
students  in  advertising,  marketing  or  communications 
who  reside  in,  and  are  registered  at,  an  accredited 
college  in  Westchester  County,  NY.  In  honor  of  Robert 
Puglisi,  a  member  of  the  Advertising  Club  of  Westch¬ 
ester  (ACW)  who  died  in  1978.  $750  award  is  given  to 
a  student  who  shows  positive  initiative  and  a  work 
ethic  based  on  activities  beyond  routine  classwork. 
Awarded  to  pay  for  course  work  in  a  subject  related  to 
advertising,  to  be  taken  the  following  semester.  CON¬ 
TACT:  Advertising  Club  of  Westchester,  980  Broadway, 
Suite  550,  Thomwood,  NY  10594;  (914)  769-9400; 
Fax:  (914)  769-9430;  E-mail:  adclubw@aol.com; 
Web  Site:  www.acw.org.  DEADLINE:  April  2005. 

Polly  Robinson  Feature  Story  Contest  gives  cash 
prizes  to  reporters  with  Illinois  m^azines,  newsletters 
and  newspapers  with  less  than  100,000  circulation. 
CONTACT:  School  of  Journalism,  Southern  Illinois  Uni¬ 
versity,  Mail  Code  6601,  Carbondale,  IL  62901-6601; 
(618)  5.36-3361;  Web  Site:  www.siu.edu.  DEADLI.\E: 
March  1,  annually. 

Allan  B.  Rogers  Editorial  Award  honors  the  late 
editor  of  the  Lawrence  (MA)  Eagle-Tribune  who  died 
in  1964  at  the  t^e  of  31-  The  New  England  Newspaper 
A.ssociation  offers  a  special  award  for  the  best  editor¬ 
ial  on  a  local  subject,  printed  in  a  NEN,\-member 
newspaper.  CONTACT:  New  England  Newspaper  Asso¬ 
ciation,  70  Washington  St.,  Salem,  MA  01970;  (978) 
744-8940.  DEADUNE:  Dec.  15,  annually. 

Ruben  Salazar  Journalism  Awards  are  awarded 
annually  by  the  California  Chicano  News  Media  Asso¬ 
ciation  in  four  categories  (print,  TV,  radio  and  still 
photography)  for  stories  and  photos  published  or 
broadcast  in  Cahfomia  between  July  1, 2004,  and  June 
30,  2005,  that  demonstrate  journalism  excellence 
while  contributing  to  a  better  understanding  of  Latinos 
in  the  United  States  through  fair  and  accurate  repre¬ 
sentations.  CONTACT:  CCNMA,  USC  Annenberg  School 
of  Jocmalism,  300  S.  Grand  Ave.,  Suite  3950,  Los 
Angele*,  CA  90071-8110;  (213)  437-4408;  E-mail: 
ccnmainfo@ccnma.org;  Web  Site:  www.ccnma.org. 

Science  in  Society  Journalism  Awards  are 

sponsored  by  the  Canadian  Science  Writers’  Associa¬ 
tion.  Awards  honor  outstanding  contributions  to  jour¬ 
nalism  in  Canadian  newspapers,  magazines,  trade 
publications,  books,  radio  and  television.  Over 
$  1 5,000  is  offered,  with  each  award  carrying  a  $  1 ,000 
value.  Awards  are  presented  for  original  material  in 
French  or  English  print  or  broadcast  media  during 
calendar  year  2004.  The  material  must  appear  in  a 
Canadian  pubhcation  or  be  aired  on  a  cable  or  broad¬ 
cast  system  licensed  in  Canada.  Competitors  must  be 
Canadian  citizens  or  residents.  CONTACT:  Executive 
Director,  CSWA,  P.O.  Box  75,  Sta.  A,  Toronto,  ON  M5W 
1A2,  Canada;  (613)  548-8500;  Fax:  (613)  548-8577; 
E-mail:  awards@sciencewriters.ca;  Web  Site: 
www.sciencewriters.ca.  DEADLINE:  Feb.  1,  2005. 

E.H.  Shaffer  Awards  are  open  to  members  of  the 
New  Mexico  Press  Association.  Award  categories  are 
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general  excellence,  public  service,  advertising,  editor¬ 
ial  and  design.  CONTACT:  Shelley  Ratner,  Executive 
Director,  E.H.  Shaffer  Awards,  New  Mexico  Press  As.so- 
ciation,  2531  Wyoming  NE,  Albuquerque,  NM  87112; 
Web  Site:  Avww.nmpress.org.  DEADLINE:  June  30, 
annually. 

Silver  Em  Award,  University  of  Mississippi 
Department  of  Journalism.  Established  in  1958. 
Recognizes  journalists,  living  or  dead,  who  have  made 
outstanding  contributions  to  the  profes.sion.  Must  be  a 
native  of,  or  someone  who  spent  a  significant  part  of 
his  or  her  career  in  Mississippi.  Nominations  accepted 
from  anyone.  Nominating  letter  should  include  nomi¬ 
nee's  resume.  The  University  of  Mississippi  appoints  a 
panel  to  select  one  winner  each  year.  CONTACT:  Dr. 
Samir  Husni,  331  Farley  Hall,  Department  of  Journal¬ 
ism,  University  of  Mississippi,  University,  MS  38677; 
(662)  915-7146;  Fax:  (662)  915-7765. 

SPJ  Dateline  Awards  for  Excellence  in  Local 
Journalism  are  open  to  joumahsts  working  in  the 
Washington,  DC,  metro  area.  News  must  be  of  local 
interest  (except  in  correspondent  and  newsletter  cat¬ 
egories),  but  nominees  need  not  be  SPJ  members. 
Award  types  include:  Newsletter  —  Washington 
Reporting;  Correspondent  Award;  $500  Robert  D.G. 
Lewis  Watchdog  Award;  and  Distinguished  Service  in 
Local  Journalism.  Awards  are  given  in  local  media 
divisions  for  daily  newspapers,  weekly  newspapers, 
magazines,  television,  radio  and  Web  sites.  The  fol- 
loAving  award  categories  are  offered:  Spot  News;  Gen¬ 
eral  News;  Investigative  Reporting;  Features;  Sports; 
Editorial,  Columns,  Commentary;  Business/Financial 
Reporting;  Arts  Criticism;  Photojournalism;  Best  Local 
News  Story  Online;  and  Best  Cover^e  of  a  Washing¬ 
ton-Based  Story  Online.  $30  fee  per  entry,  except  for  a 
Distinguished  Service  Award  nomination,  for  which 
there  is  no  charge.  CONTACT:  Roger  Friedman,  4625 
Valerie  Ct.,  Annandale,  VA  22003;  (202)  784-0009;  E- 
mail:  rogerf; iedman@mcihispeed.com.  For  Broad- 
cast/Distingui' bed  Service:  Bill  McCloskey,  4709  Over¬ 
brook  Rd.,  Bethesda,  MD  20816;  E-mail:  bmcc- 
los325@aol.com.  DEADLLNE:  Postmarked  by  April  1, 
2005. 

Society  of  Professional  Journalists  New  Jer¬ 
sey  Chapter  honors  joumahstic  enterprise  and 
excellence  on  any  subject  by  Jersey  publications,  radio 
and  TV  stations,  or  Jersey  subjects  by  out-of-state  pub- 
fications  and  stations.  First,  second  and  third  prize 
certificates  offered  in  59  categories  for  work  on  cable, 
radio  and  television  stations,  and  in  daily  and  weekly 
newspapers,  newsletters,  magazines  and  Internet  pub¬ 
lications.  CONTACT:  Joe  Bakes,  SPJ  Contest,  3  Center 
PL,  Somerville,  NJ  08876;  (908)  725-4246;  E-mail: 
josbak@copydesk.org;  Web  Site:  www.njspj.org. 
DEADUNE:  Feb.  15,  2005. 

Sunshine  State  Awards  are  sponsored  by  the 
South  Florida  Chapter  of  the  Society  of  Professional 
Journalists.  Awards  acknowledge  journalistic  excel¬ 
lence  in  print,  broadcast  and  online  media.  More  than 
40  categories  include  public  service,  news  reporting, 
commentary,  photography  and  design.  Program  fea¬ 
tures  the  James  Batten  Award  for  Outstanding  Public 
Service.  Awarded  for  work  by  Florida  journalists  aired 
or  published  in  calendar  year  2004.  CONTACT: 
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William  F.  Hirschman,  c/o  9th  Floor,  200  E.  Las  Olas 
Blvd.,  Fort  Lauderdale,  FL  33301;  (954)  356-4513;  E- 
mail:  muckrayk@aol.com;  Web  Site:  www.spj.net. 
DEADUNE:  Contact  for  details. 

John  Swett  Awards  are  conferred  for  outstanding 
coven^e  of  public  education  issues  by  broadcast  sta¬ 
tions,  individual  journalists,  journals  and  newspapers 
in  California.  CONTACT:  Bonnie  L.  Goodwin,  Commu¬ 
nications,  California  Teachers  Association,  P.O.  Box 
921,  Burlingame,  CA  94011-0921;  (650)  697-1400; 
Fax:  (650)  552-5002;  E-mail:  bgoodwin@cta.org; 
Web  Site:  www.cta.org. 

Pat  Taggart  Award  for  Texas  Newspaper 
Leader  of  the  Year  is  presented  annually  by  the 
Texas  Daily  Newspaper  Association  to  a  member  exec¬ 
utive  or  publisher  who  has  provided  exceptional  ser¬ 
vice  to  his  or  her  newspaper,  the  newspaper  business 
and  the  community.  Winner  is  awarded  a  plaque  at  the 
TDNA  annual  meeting.  CONTACT:  Taggart  Award, 
TDNA,  718  West  Fifth  St.,  Suite  200,  Austin,  TX  78701- 
2796;  (512)  476-4351;  E-mail:  info@tdna.org;  Web 
Site:  www.tdna.org.  DEADUNE:  Jan.  15,  annually. 

Texas  Gavel  Awards  recognize  magazines,  news¬ 
papers,  and  radio  and  television  .stations  that  foster 
public  understanding  of  the  values  of  the  Texas  judi¬ 
cial  and  legal  system.  Judging  is  ba.sed  on  creativity, 
educational  merit,  informational  value,  impact,  repor- 
torial  skills  and  thoroughness.  Given  for  work  broad¬ 
cast,  produced  or  pubhshed  in  Texas  during  calendar 
year  2004.  CONTACT:  Kelley  Jones  King,  Public  Infor¬ 
mation  Office,  State  Bar  of  Texas,  1414  Colorado,  Suite 
204,  Austin,  TX  78701;  (800)  204-2222  ext.  6001;  E- 
mail:  kking@texasbar.com;  Web  Site:  www.texasbar. 
com.  DEADLINE:  Contact  for  2005  deadline. 

Virginia  Press  Association  Contests  give  three 
types  of  prizes.  Annual  Writing  Awards  for  community 
service  and  joumahstic  integrity  honor  the  effective 
use  of  commentary  and  news  cover^e  to  help  soKe 
community  problems.  Categories  are  in  business, 
financial  reporting,  columns,  editorials,  features,  gen¬ 
eral  news,  investigative  reporting,  sports  and  spot 
news.  .Annual  Better  Newspaper  Contest  awards 
appearance,  coverage,  design  and  layout  in  various 
categories:  editorial,  front  p^e,  fifestyles,  special  edi¬ 
tions  and  sports.  Annual  Old  Dominion  .Advertising 
Contest  gives  awards  in  apparel,  automotive,  food,  fur¬ 
niture,  newspaper  promotion  and  pofitical  advertis¬ 
ing.  Open  to  members  and  associate  members.  CON¬ 
TACT:  Ginger  Stanley,  Virginia  Press  Association  Con¬ 
test,  11529  .Nuckols  Rd.,  Glen  Allen,  VA  23059;  (804) 
521-7570;  E-mail:  gingervpa@aol.com;  Web  Site: 
www.vpa.net.  DEADLINE:  Annual  Old  Dominion  .Adver¬ 
tising  Contest:  Jan.  28,  annually.  Annual  Writing 
Awards  and  Better  Newspaper  Contests:  Jan.  14,  annu¬ 
ally. 

Yankee  Quill  Award  for  distinguished  careers  is 
conferred  by  the  New  England  Chapter  of  the  Society 
of  Professional  Joumahsts  and  the  New  England  Soci¬ 
ety  of  Newspaper  Editors.  CONTACT:  New  England 
Society  of  Newspaper  Editors,  70  Washington  St., 
Salem',  MA  01970;  (978)  744-8940;  Fax:  (978)  744- 
0333;  E-mail:  mlp@nenews.org;  Web  Site: 
www.nenews.org.  DEADLINE:  June,  annually. 
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American  Association  of  Petroleum  Geolo¬ 
gists  Journalism  Award  is  given  in  recognition  of 
notable  journalistic  achievement  in  any  medium. 
A.\PG  is  the  world’s  largest  geoscience  association, 
with  over  30,000  members  in  107  countries.  Entries 
contribute  to  public  understanding  and  gas  explo¬ 
ration.  Granting  of  this  award  in  any  year  is  discre¬ 
tionary.  The  award  includes  a  plaque  and  recognition 
at  the  AAPG  Annual  Meeting,  as  well  as  in  various  AAPG 
publications.  Past  joumahsm  award  winners  include 
Richard  Attenborough,  John  McPhee,  James  Michener 
and  Daniel  Yergin.  CONTACT:  Regina  Gill,  AAPG,  P.O. 
Box  979,  Tblsa,  OK  74101;  (918)  560-2672;  Fax: 
(918)  5^-2626;  E-mail:  rgill@aapg.org.  DEADLINE: 
June  1,  annually. 

American  Horizon  Award  recognizes  leadership 
in  promoting  the  vitality  and  independence  of  Ameri¬ 
can  media  and  communications.  CONTACT:  Richard  T. 
Kaplar,  Vice  President,  Media  Institute,  1800  N.  Kent 
St.,  Suite  1 130,  Arlington,  VA  22209;  (703)  243-5060; 
Fax:  (703)  243-2453;  E-mail:  info@mediainstitute. 
org;  Web  Site:  www.mediainstimte.org. 

American  Professional  Society  on  the  Abuse 
of  Children  recognizes  a  reporter  or  team  of 
reporters  working  in  print  or  electronic  media  whose 
cover^e  of  child  maltreatment  in  the  previous  calen¬ 
dar  year  shows  exceptional  knowledge,  insight  and 
sensitivity.  CONTACT  APSAC,  P.O.  Box  26901,  CHO  3B- 
3406,  Oklahoma  City,  OK,  73190;  (405)  271-8202; 
Fax:  (405)  271-2931;  E-mail:  tricia-williams@ 
ouhsc.edu,  Web  Site:  www.apsac.org.  DEADLINE: 
March  1,  2005. 

Arkansas  Journalist  of  the  Year  is  an  honor 
bestowed  by  the  School  of  Mass  Communication  at  the 
University  of  Arkansas  at  Litde  Rock.  CONTACT:  Dr. 
Jamie  Byrne,  School  of  Mass  Communication,  Univer¬ 
sity  of  Arkansas  at  little  Rock,  2801  S.  University  Ave., 
Uttle  Rock,  AK  72204-1000;  (501)  569-3250-  Web 
Site:  www.ualr.edu.  DEADL1.NE:  Feb.  10,  2005. 

Best  in  Media  Awards  are  given  by  Children's 
RighLs  Council  for  best  coven^e  benefitting  the  two- 
parent  and  extended  family.  All  media  published  or 
broadcast  from  Oct.  1,  2004,  to  Sept.  1,  2005,  are  eli¬ 
gible.  Awards  given  at  CRC  national  conference  in 
Washington,  DC.  Submit  one  copy  of  the  article,  tape 
or  video.  18th  year.  CONTACT:  David  Levy,  President, 
Children’s  Rights  Council,  6200  Editors  Park  Dr.,  Suite 
103,  Hyattsville,  MD  20782;  (301)  559-3120;  Fax: 
(301)  559-3124;  E-mail:  crcdc@erols.com;  Web 
Sites:  www.gocrc.com, www.info4parents.com, 
www.info4padres.com.  DEADLINE:  Sept.  30,  annually. 

William  J.  Brennan  Jr.  Award  is  presented  by  the 
Thomas  Jefferson  Center  for  the  Protection  of  Free 
Expression  and  is  awarded  to  an  individual  or  group 
whose  exceptional  commitment  to  free  expression  is 
consistent  with  Justice  Brennan’s  own  abiding  devo¬ 
tion.  Such  commitment  might  be  shown  by  a  single  act 
or  through  a  lifetime  of  activity'  to  enhance  the  liber¬ 
ties  of  speech  and  press.  The  honoree  receives  $5,000 
at  an  awards  dinner  in  Washington,  DC.  Nominees 
from  all  fields,  professions  and  backgrounds  are  con¬ 
sidered.  CONTACT:  Thomas  Jefferson  Center  for  the 
Protection  of  Free  Expression,  400  Peter  Jefferson  PL, 


Charlottesville,  VA  22911;  (434)  295-4784;  Fax: 
(434)  296-3621;  E-mail:  jjw@tjcenter.org;  Web  Site: 
www.tjcenter.org. 

By-Line  Award  is  conferred  on  the  alumni  of  Mar¬ 
quette  University’s  College  of  Communication  in 
recognition  of  journalistic  excellence  over  a  period  of 
years  and  fulfillment  of  professional  responsibiUties  in 
the  following  fields:  advertising,  broadcast,  film,  news¬ 
papers  and  public  relations.  CONTACT:  Bill  Elfiot,  Col¬ 
lege  of  Communication,  Marquette  University,  John¬ 
ston  Hall,  P.O.  Box  1881,  Milwaukee,  W1 53201-1881; 
(414)  288-3588;  Fax:  (414)  288-3956.  DEADLINE: 
June  15,  2005. 

Maria  Moors  Cabot  Prizes  are  given  for  advance¬ 
ment  of  press  freedom  and  distinguished  contribu¬ 
tions  to  inter-American  understanding.  Awarded  to 
professional  joumahsts  for  their  body  of  work.  The 
Graduate  School  of  Joumahsm  administers  the  prize 
and  the  Tmstees  of  Columbia  University  confer  it.  The 
Cabot  medal,  a  $5,000  honorarium,  and  travel 
expenses  to  the  ceremony  at  Columbia  are  awarded  to 
each  winner  in  the  fall.  Nomination  forms  available  in 
late  fall.  CONTACT:  Cabot  Prizes,  Attn.:  Jane  Folpe,  Pro¬ 
gram  Coord.,  Graduate  School  of  Joumahsm,  Colum¬ 
bia  University,  2950  Broadway,  MC  3809,  -New  York, 
NY  10027-7004;  (212)  854-5974;  Fax:  (212)  854- 
3800;  E-mail:  cabot@jm.columbia.edu;  Web  Site: 
www.jm.columbia.edu.  DEADLINE:  Feb.  15,  annually. 

Casey  Medals  for  Meritorious  Journalism 

honor  dishnguished  coverage  of  disadvantaged  chil¬ 
dren  and  famihes,  and  the  inshtuhons  charged  with 
serving  them.  First-place  winners  receive  $1,000. 
Award  categories  include  newspapers,  magazines, 
television,  radio,  onhne  and  photojoumahsm.  Casey 
Joumahsm  Center  is  a  program  of  the  Phihp  Merrill 
College  of  Joumahsm  at  the  University  of  Maryland. 
Awards  are  funded  by  the  Annie  E.  Casey  Foundahon. 
CONTACT:  Beth  Frerking,  Casey  Journalism  Center  on 
Children  and  Famihes,  432 1  Hartwick  Rd.,  Suite  320, 
CoUege  Park,  MD  20740;  (301)  699-5133;  Fax:  (301) 
699-9755;  E-mail:  info@casey.umd.edu;  Web  Site: 
www.casey.umd.edu.  DEADLINE:  March  1,  2005. 

Ralph  D.  Casey  Award  is  presented  to  an  editor, 
senior  staff  member  or  publisher  with  a  strong  record 
of  leadership  and  service  in  the  newspaper  industry  as 
a  whole  and  at  his  or  her  own  newspaper,  who  main¬ 
tains  high  joumahshc  standards  and  integrity  in  the 
local  joumahshc  community.  Conferred  by  the  Inland 
Press  Associahon  and  the  University  of  Minnesota 
School  of  Joumahsm  and  Mass  Communicahon,  Nom¬ 
inees  must  be  Inland  members  or  have  had  hes  with 
an  Inland  newspaper.  CONTACT:  Albert  R.  Tims,  Direc¬ 
tor,  University  of  Minnesota  School  of  Joumahsm  and 
Mass  Communicahon,  1 1 1  Murphy  Hah,  206  Church 
St.  SE,  Minneapohs,  MN  55455;  (612)  625-0020;  Fax: 
(6l2)  626-8251;  E-mail:  timsx001@tc.umn.edu. 
DEADUNE:  May  31,  2005 

Catholic  Press  Association  St.  Francis  de 
Sales  Award  is  given  to  an  individual  for  exceUent 
Cathohc  joumahsm  in  the  preceding  year  or  through¬ 
out  a  career  while  on  staff  or  as  a  contributor  to  a 
periodical  or  pubhsher  that  is  a  member  of  the 
Cathohc  Press  Associahon.  Work  must  contribute  to 
raising  the  performance  of  Cathohc  joumahsts  or  to 


the  development  of  new  and  more  effechve  prachces 
within  the  sphere  of  Cathohc  joumahsm.  CONTACT: 
Rose  Palazzolo,  CPA,  3555  Veterans  Memorial  Hwy., 
Unit  0,  Ronkonkoma,  NY  11779;  (6.31)  471-4730; 
Fax:  (631)  471-4804;  E-mail:  rosep@cathohc 
press.org;  Web  Site:  www.cathohcpress.org.  DEAD¬ 
UNE:  March  2005. 

Eugene  Cervi  Award  is  presented  by  the  Intema- 
honal  Society  of  Weekly  Newspaper  Editors,  not  for  a 
single  brave  accomphshment,  but  for  a  career  of  out¬ 
standing  pubhc  service  tlirough  community  journal¬ 
ism  and  for  adhering  to  the  highest  standards  of  the 
craft  with  a  deep  reverence  for  the  Enghsh  language. 
The  award  also  recognizes  consistently  aggressive 
reporting  of  government  at  the  grassroots  level  and 
interpretahon  of  local  affairs.  CONTACT:  Dr.  Chad 
Stebbins,  ISWT'IE,  Missouri  Southern  State  University, 
3950  E.  Newman  Rd.,  Jophn,  MO  64801-1595;  (417) 
625-97.36;  Fax:  (417)  659-4445;  E-mail:  stebbins- 
c@mssu.edu;  Vleb  Site:  www.iswne.org.  DEADUNE: 
Feb.  1,  2005. 

Circulation  Federation  Lifetime  Achievement 
Award  is  sponsored  by  Editor  &  Pubhsher  and  the 
Newspaper  Associahon  of  America  Qrculahon  Feder- 
ahon.  Awarded  for  dedicahon,  service  and  outstanding 
contribuhons  to  the  circulahon  disciphne  and  the 
newspaper  industry.  The  winner  will  be  announced 
during  the  annual  NAA  Markehng  Conference.  CON¬ 
TACT:  Newspaper  Associahon  of  America,  1921  Gal¬ 
lows  Rd.,  Suite  6OO,  Vienna,  VA  22182-3900;  (703) 
902-1743;  E-mail:  acme@naa.org.  DEADUNE:  Call 
for  details. 

Rosa  Cisneros  Memorial  Information  Award 

was  estabhshed  in  1981  by  the  Intemahonal  Planned 
Parenthood  Federahon,  Western  Hemisphere  Region, 
to  promote  media  coverage  and  awareness  of  issues 
related  to  sexual  and  reproduchve  health.  Two  prizes 
are  granted  each  year:  one  to  an  individual  joumahst 
or  media  organizahon  that  has  worked  to  bring  sexual 
and  reproduchve  health  issues  to  the  forefront  of  pub¬ 
hc  dialogue,  and  the  other  to  an  IPPF/WHR  affihate 
that  has  mounted  an  effechve  media  or  informahonal 
campaign  to  raise  awareness  about  these  issues.  CON¬ 
TACT:  Megin  Jimenez,  Communicahons  Associate, 
Intemahonal  Planned  Parenthood  Federahon,  West¬ 
ern  Hemisphere  Region,  120  Wall  St.,  9th  Fl.,  New 
York,  NY  10005-3299;  (212)  248-6400;  Fax:  (212) 
248-4221;  E-mail:  info@ippfwhr.org;  Web  Site: 
www.ippfwhr.org.  DEADUNE:  Spring  2005. 

College  Media  Adviser  Awards  include  the  Hall 
of  Fame  Award,  the  Noel  Ross  Strader  Award,  the  Reid 
H.  Montgomery  Dishnguished  Service  Award,  the 
Louis  E.  Ingelhart  First  .Amendment  Award,  the  Dishn¬ 
guished  Adviser  Award  and  the  Honor  RoU  Adviser 
Award.  Judges  wih  be  members  of  the  CMA  Awards 
Committee.  Ah  nominees  must  be  CMA  members. 
CONTACT:  Ron  Spielberger,  CoUege  Media  Advisers, 
Department  of  Joumahsm,  University  of  Memphis, 
Memphis,  TN  38152;  (901)  678-2403;  Fax:  (901) 
678-4798;  E-mail:  rsplbrgr@cc.memphis.edu;  Web 
Site:  www.collegemedia.com.  DEADLINE:  Feb.  5, 
2005. 

Collier  Forest  History  Journalism  Award  is  pre¬ 
sented  by  the  Forest  History  Society  (FHS)  to  recog- 
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nize  journalism  on  forest  and  conservation  history. 
Award  named  in  honor  of  the  late  John  M.  Collier  of 
New  Orleans,  who  served  on  the  Society’s  Board  of 
Directors.  A  life-long  journalist,  Collier  represented 
the  best  of  the  profession  —  thorough  research,  solid 
interpretation  and  clear  writing.  The  award  includes  a 
fellowship  to  an  Institute  for  Journalism  in  Natural 
Resources  (IJNR)  expedition  and  an  expenses-paid 
visit  to  the  FHS  Libary  and  Archives  in  Durham,  NC. 
One  award  provided  annually.  CONTACT:  Forest  His¬ 
tory  Society,  701  William  Vickers  Ave.,  Durham,  NC 
27701;  (919)  682-9319;  Fax:  (919)  682-2349;  Web 
Site:  www.foresthistory.org/awards.hunl.  Or  contact 
Frank  Allen,  IJNR,  P.O.  Box  1996,  Missoula,  MT 
59806;  (406)  273-4626;  Web  Site:  www.ijnr.org. 
DEADLINE:  Open  conUnuously  between  July  and  June. 

Courage  in  Student  Journalism  Awards  are 

presented  by  Newseum,  the  interactive  museum  of 
news.  The  Awards,  now  in  their  8th  year,  will  be  given 
to  school  officials  and  student  journalists.  Student 
winners  will  be  journalists  who  have  shown  determi¬ 
nation,  despite  difficulty  and  resistance,  in  exercising 
their  First  Amendment  rights.  School  administrators 
will  be  selected  on  the  basis  of  demonstrated  support, 
under  difficult  circumstances,  for  the  First  Amend¬ 
ment  press  rights  of  their  schools’  student  media. 
CO.NTACT:  Barbara  McCormack,  Newseum,  1101  Wil¬ 
son  Blvd.,  Arlington,  VA  22209;  (703)  284-3775;  Fax: 
(703)  284-3535;  E-mail:  bmcconnack@freedomfo- 
rum.org;  Web  Site:  www.newseum.org.  DE.ADL1NE: 
July  1,  2005. 

Walter  Cronkiie  Award  for  Excellence  in 
Journalism  and  Mass  Communication  is  given 
by  the  Cronkite  Endowment  for  Journalism  and  Mass 
Communication  at  Arizona  State  University  for  a 
record  of  contribution  to  the  broadcast  or  print  indus¬ 
try.  Entrants  must  exhibit  excellence  and  have  a  career 
devoted  to  the  media.  Decision/nomination  is  made  by 
the  Endowment  Executive  Committee.  CONTACT: 
Stephen  Doig,  Director,  Walter  Cronkite  School  of 
Journalism  and  Mass  Communication,  Arizona  State 
University,  Tempe,  AZ  85287-1305;  (480)  965-5011; 
Fax:  (480)  965-7041;  Web  Site:  www.cronkite.asu. 
edu.  DEADLINE:  April  30,  2005. 

EMMAS  are  sponsored  by  the  National  Women’s 
Political  Caucus.  Presented  to  journalists  in  recogni¬ 
tion  of  excellence  in  coverage  of  issues  impacting  the 
lives  of  women.  Judges  will  base  their  decisions  on  the 
content  of  the  material  and  the  effectiveness  of  its  pre¬ 
sentation.  Awards  will  be  given  in  the  following  cate¬ 
gories:  Newspapers  and  Magazines  (news  stories,  fea¬ 
tures,  investigative  reporting  and  editorial/news  analy¬ 
sis),  and  Television  and  Radio  (news  stories,  feature 
segments,  investigative  reporting  and  documentaries). 
$100  entry  fee.  Write  for  entry  form  and  information. 
CONTACT:  EMMAs,  .National  Women’s  Political  Caucus, 
1634  Eye  St.  NW,  Suite  310,  Washington,  DC  20006; 
(202)  785-1100;  E-mail:  info@nwpc.org;  Web  Site: 
www.nwpc.org.  DEADL1,NE:  February  2005. 

Freedom  of  Speech  Award  reco^zes  individuals 
who  share  the  institute’s  belief  in  the  First  Amendment 
and  who  have  made  important  contributions  to  the  pro¬ 
tection  and  advancement  of  free  speech.  CONTACT: 
Richard  T.  Kaplar,  Vice  President,  Meffia  lastitute,  1800 
N.  Kent  St.,  Suite  1 130,  Arlington,  VA  22209;  (703)  243- 
5060;  Fax:  (703)  243-2453;  E-mail:  info@mediainsti- 
tute.org;  Web  Site:  www.mediainstinite.org. 


IFPA  Ben  Hammack  Award  recognizes  a  member 
of  the  Independent  Free  Papers  of  America  who  best 
exemplifies  the  IFPA  spirit  of  volunteerism  and  the 
willingness  to  serve  the  organization  without  concern 
for  personal  reward.  CONTACT:  Gary  Rudy,  Exec. 
Director,  IFPA,  107  Hemlock  Dr.,  uio  Grande,  NJ 
08242;  (609)  408-8000;  Fax:  (609)  889-8359;  E- 
mail:  gary@ilpa.com;  Web  Site:  www.ifpa.com.  DEAD¬ 
LINE:  September,  annually. 

IFPA  Distinguished  Service  Award  recognizes  a 
member  of  the  Independent  Free  Papers  of  America 
for  his  or  her  commitment  to  the  principles  and  spirit 
of  IFPA  and  outstanding  service  in  furthering  these 
objectives.  CONTACT:  Gary  Rudy,  Exec.  Director,  IFPA, 
107  Hemlock  Dr.,  Rio  Grande,  NJ  08242;  (609)  408- 
8000;  Fax:  (609)  889-8359;  E-mail:  gary@ifpa.com; 
Web  Site:  www.ifpa.com.  DEADLINE:  September,  annu¬ 
ally. 

International  Editor  of  the  Year  is  given  by  World 
Press  Review  magazine  to  the  editor  of  a  publication 
outside  the  United  States.  It  is  presented  annually  to 
honor  enterprise,  courage  and  leadership  in  advanc¬ 
ing  press  freedom  and  responsibility,  in  enhancing 
human  rights  and  in  fostering  excellence  in  journal¬ 
ism.  CONTACT:  Alice  Chasan,  WPR,  700  Broadway,  3rd 
Floor,  New  York,  .NY  10003;  (212)  982-8880;'  Fax: 
(212)  982-6968;  E-mail:  achasan@worldpress.org. 
DEADUNE:  June  30,  2005. 

INMA  Silver  Shovel  Award  is  given  for  significant 
and  continuing  contributions  to  the  International 
Newspaper  Marketing  Association  and  the  newspaper 
business.  Awarded  annually  in  conjunction  with  the 
Association’s  World  Congress.  Candidate  is  selected  by 
a  committee  consisting  of  the  last  three  winners.  CON¬ 
TACT:  INMA,  10300  N.  Central  Pkwy.,  Suite  467,  Dal¬ 
las,  n  75231;  (214)  373-9111;  Fax:  (214)  373- 
9112;  E-mail.  inma@inma.oi^;  Web  Site:  www.inma. 
org.  DEADUNE:  March  1,  2005. 

International  Press  Freedom  Awards  have  been 
given  annually  since  1991  to  journalists  around  the 
world  who  have  courageously  provided  independent 
news  cover^e  and  viewpoints  under  difficult  and 
often  dangerous  conditions.  To  defend  press  freedom, 
award  winners  have  risked  arrest,  imprisonment,  vio¬ 
lence  against  themselves  and  their  families,  and  even 
death.  Selection  is  made  by  the  CPJ  board  of  directors. 
Burton  Benjamin  Memorial  Award  is  also  given  by  CPJ 
for  distinguished  achievement  in  the  cause  of  press 
freedom.  Established  in  1991,  it  honors  the  late  CBS 
News  senior  producer  and  former  CPJ  chairman  who 
died  in  1988.  CONTACT:  Wacuka  Mungai,  Communi¬ 
cations  Coordinator,  Committee  to  Protect  Journalists, 
330  Seventh  Ave.,  11th  Floor,  New  York,  .NY  10001; 
(212)  465-1004  ext.  105;  Fax:  (212)  465-9568;  E- 
mail:  info@cpj.org;  Web  Site:  www.cpj.oig. 

Journalism  Awards  of  Excellence  for  Cover¬ 
age  of  Emergency  Medicine  Issues  are  open  to 
all  credentialed  journalists.  Candidates  can  self-nomi- 
nate  or  be  nominated  by  someone  else  for  work  done 
during  2004.  Awards  are  given  for  newspaper,  maga¬ 
zine,  radio,  national  television,  local  television,  and 
online  publication  news  stories  about  emergency 
medicine  issues  that  provide  outstanding  covers^e,  in- 
depth  analysis  or  investigation,  and  significant  impact 
that  motivates  positive  change  or  breaks  a  story.  Win¬ 


ners  receive  a  plaque  and  recognition  at  ACEP’s  Lead¬ 
ership  &  Legislative  Issues  Conference  in  Washington, 
DC.  No  entry  fees.  CONTACT:  Laura  Gore,  Public  Rela¬ 
tions  Director,  American  College  of  Emergency  Physi¬ 
cians,  2121  K  St.  N^,  Suite  325,  Washington,  DC 
20037;  (202)  728-0610  ext.  3006;  E-mail: 
pr@acep.org;  Web  Site:  www.acep.org.  DEADLINE: 
Jan.  31,  2005. 

Los  Angeles  Times  Book  Prizes  are  open  to  all 
authors  (except  Times  or  any  other  Tribune  company 
employees,  current  judges  of  the  Book  prizes,  or 
immediate  family  members  of  either  group)  of  hard¬ 
cover  or  paperback  books  published  in  the  United 
States.  $1,000  prizes  in  nine  categories.  Authors  and 
publishers  may  not  submit  books;  nominations  are 
made  by  appointed  committees.  CONTACT:  Tom 
Crouch,  Administrator,  Book  Prizes,  Los  Angeles 
Times,  202  W.  First  St.,  Los  Angeles,  CA  90012;  (213) 
237-5775;  E-mail:  tom.crouch@latimes.com;  Web 
Site:  wxvw.latimes.com/bookprizes.  DEADLINE: 
December  31,  annually. 


Elijah  Parish  Lovejoy  Award  honors  a  member  of 
the  newspaper  profession  who  continues  the  Lovejoy 
heritage  of  fearlessness  and  freedom.  Sponsored  by 
Colby  College.  Entries  are  judged  on  character, 
court^e,  craftsmanship,  integrity  and  intelligence. 
CONTACT:  Stephen  Collins,  Selection  Committee,  Elijah 
Parish  Lovejoy  Awards,  Colby  College,  4 1 90  Mayflower 
Hill,  Waterville,  ME  04901;‘(207)  872-3276;  E-mail: 
lovejoy@colby.edu;  Web  Site:  www.colby.edu/lovejoy. 
DEADUNE:  March  1,  annually. 


The  Medill  School  of  Journalism 
at  Northwestern  University 
announces 


.  The  2005  Mongerson  Prize 
for  Investigative  Reporting 
1:  on  the  News 

1  first  prize:  $10, 000 

j  Awards  of  distinction:  $1,000 

y  Since  2002,  the  Mongerson  Prize  has  honored 
y  journalists  who  uncover  and  correct  incomplete, 
1;  inaccurate  or  misleading  news  stories. 

I  Past  winners  include  Washington  Post  media 
writer  Howard  Kurtz,  “20/20”  co-anchor  John 
Stossel  and  Baltimore  Sun  reporter  David 
Folkenflik. 

Submissions  for  the  2005  award  must  be  pro¬ 
duced  between  Jan.  1  and  Dec.  3 1 ,  2004. 

Deadline  for  submissions:  March  1,  2005. 

j  For  more  information,  call  202-661-0141  or  see 

I  our  Web  site:  www.mongersonprize.org. 

IV  /f  1  *  1 1  1 325  G  St.  NW,  Suite  730 
IViCQlJJ.  Washington,  DC  20005 


December  2004 


www.editorandpublisher.com 


Editor  &  Pi  busher  55J 


Ill  2005 


/W?\ROS 


Honorary  Awards  and  Citations 


Matrix  Awards  are  given  annually  by  the  New  York 
Women  in  Communications  Inc.  for  excellence  in 
advertising,  books,  broadcasting,  ms^azines,  newspa¬ 
pers,  pubbc  relations,  new  me^a,  and  arts  &  enter¬ 
tainment.  Winners  awarded  each  May  at  the  annual 
meeting.  CONTACT;  Holly  Munter  Koenig,  Executive 
Director,  Matrix  Awards,  NYWICI,  355  Lexington  Ave., 
17th  Floor,  New  York,  NY  10017-6603;  (212)  297- 
2133;  Fax;  (212)  370-9047;  E-mail;  info@nywici.org; 
Web  Site;  www.nywici.org.  DEADLINE;  November, 
annually. 

Maxwell  Media  Awards  are  presented  by  the 
National  Cable  Television  Center  and  Museum  and  the 
School  of  Communication  at  the  University  of  Denver. 
Categories  include  Reportorial  Enterprise  and  Feature 
Writing/Presentation  for  Print,  Television/Video  and 
the  Internet.  Winners  receive  an  honorarium  of 
$  1 ,000,  and  an  inscribed  plaque  as  well  as  airfare  and 
lo(^ng  for  the  Cable  Center’s  Academic  Seminar 
Award  Banquet  in  San  Francisco  on  April  2,  2005. 
Trade  publications  not  eligible.  CONTACT;  The  Cable 
Center,  2000  Buchtel  Blvd.,  Denver,  CO  80210;  (303) 
871-4885;  Fax;  (303)  871-4514;  E-mail;  info@cable- 
center.ot^;  Web  Site;  www.cablecenter.org.  DEAD- 
UNT;  Feb.  15,  2005. 

The  Mongerson  Prize  for  Investigative  Report¬ 
ing  on  the  News  honors  journalists  who  uncover 
and  correct  incomplete,  inaccurate  or  misleading 
news  stories.  Goals  include;  improving  press  credibil¬ 
ity  by  encouraging  reporting  on  media  mistakes;  hon¬ 
oring  journalists  who  set  the  record  straight  on  news 
stories;  and  promoting  standards  of  reliabihty  and 
accuracy.  First  prize  is  $  10,000;  $  1 ,000  awards  of  dis¬ 
tinction  are  also  offered.  Open  to  U.S. -based  news 
media  for  work  produced  in  2004.  CONTACT;  Michelle 
Pendleton,  Prize  Coordinator,  Medill  School  of  Jour- 
nahsm,  1325  G  St.  NW,  Suite  730,  Wa.shington,  DC 
20005;  (202)  661-0141;  Fax;  (202)  662-1847;  E- 
mail;  m-pendleton@northwestern.edu;  Web  Site; 
www.mongersonprize.org.  DEADLINE;  March  1, 2005. 

NAGC  Government  Communicator  of  the  Year 

is  given  to  communicators  who  have  distinguished 
themselves  by  conducting  or  managing  major  infor¬ 
mation  activities  about  government  programs  and  vital 
issues  at  the  local,  regional,  national  or  international 
level.  CONTACT;  National  Association  of  Government 
Communicators,  10366  Democracy  Ln.,  Suite  B,  Fair¬ 
fax,  VA  22030;  (703)  691-0377;  Web  Site; 
www.ns^c.com.  DEADUNT;  Early  December,  annually. 

National  Awards  are  presented  for  an  ongoing 
series  of  at  least  four  pubhcations  of  editorials,  mt^a- 
zine  and  newspaper  articles  that  promote  a  better 
understa:iding  of  the  principles  of  a  free  democratic 
society,  responsible  citizenship  and  the  free  enterprise 
system  in  America.  CONTACT;  Carolyn  Hallman,  Direc¬ 
tor  of  Awards,  Freedoms  Foundation  at  Valley  Forge, 
1601  Valley  Forge  Rd.,  P.O.  Box  706,  Valley  Forge,  PA 
19482-0706;  (610)  933-8825  ext.  234;  E-mail;  chall- 
man@fivf.org;  Web  Site;  www.Freedoms  Foundation, 
com.  DEADUNE;  June  1,  2005. 

National  Council  on  Crime  and  Deliquency 
PASS  Awards  are  the  only  form  of  national  recog¬ 
nition  for  print  and  broadcast  journalists,  TV  news  and 
feature  reporters,  producers  and  writers,  and  those  in 
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hterature  who  try  to  focus  America’s  attention  on  our 
criminal  and  juvenile  justice  systems  in  a  thoughtful 
manner.  Award  categories  include  Advertising,  Educa¬ 
tion,  Film,  Literature,  Print,  Radio,  Video  and  Music. 
CO.NTACT;  Susan  Marchionna,  NCCD,  1970  Broadway, 
Suite  500,  Oakland,  CA  94612;  (510)  208-0500  ext. 
346;  Fax;  (510)  208-0511;  E-mail;  smarchionna@ 
sf.nccd-crc.org;  Web  Site;  www.nccd-crc.org.  DEAD¬ 
LINE;  Dec.  31,  annually. 

National  Newspaper  Association  Amos  & 
McKinney  Awards  honor  service  by  a  non-metro¬ 
politan  newspaperman  or  woman  who  has  exhibited 
distinguished  service  to  the  community  press  and  their 
community.  CONTACT;  National  Newspaper  Associa¬ 
tion,  P.O.  Box  7540,  Columbia,  MO  65205-7540; 
(573)  882-5800;  Fax;  (573)  884-5490;  E-mail;  con- 
test@nna.org.  DEADLINE;  May  31,  2005. 

National  Sportscasters  and  Sportswriters 
Association  Awards.  National  and  state  winners  of 
citations  for  sportscasting  and  sportswriting  are 
elected  from  lists  of  state  nominations  and  Hall  of 
Fame  winners  inducted  eich  year.  CONTACT;  National 
Sportscasters  and  Sportswriters  Association,  322  E. 
Innes  St.,  Salisbury,  NC  28144;  (704)  633-4275. 
DEADLINE;  Nominations  are  entered  in  October. 

NAA  Foundation  Program  Excellence  Compe¬ 
tition  recognizes  outstanding  efforts  by  newspapers 
in  the  areas  of  NIE  literacy,  youth  content  and  smdent 
newspaper  partnerships.  Winners  are  chosen  from 
nine  categories;  original  curriculum  materials;  direct 
mail/marketing;  literacy;  collaborative  efforts;  new 
media;  state  or  regional  NIE  organizations;  special 
projects;  youth  content;  and  student  newspaper  part¬ 
nerships.  The  competition  also  includes  awards  for 
general  excellence,  special  recognition  awards  and 
new  program  awards.  Entries  are  separated  according 
to  circulation  size  for  non-daily  and  community  news¬ 
papers.  International  entries  are  encour^ed.  $25 
entry  fee  per  category.  CONTACT;  Newspaper  Associa¬ 
tion  of  America,  1921  Gallows  Rd.,  Suite  600,  Vienna, 
VA  22182;  (703)  902-1600;  E-mail;  abboj@naa.org; 
Web  Site;  www.naa.org.  DEADLINE;  April  1,  2005. 

Joseph  M.  Sklenar  Award  is  presented  annually 
for  the  best  editorial  on  a  subject  of  local  community 
interest  which  best  exemplifies  the  strong  and  fearless 
expression  of  opinion  exhibited  by  the  late  Joe  Skle¬ 
nar,  publisher  of  an  independent  free  paper  in 
Audubon,  lA.  CONTACT;  Gary  Rudy,  Exec.  Director, 
IFPA,  107  Hemlock  Dr.,  Rio  Grande,  NJ  08242;  (609) 
408-8000;  Fax;  (609)  889-8359;  E-mail; 

gary@ifpa.com;  Web  Site;  www.ifpa.com.  DEADLINE; 
September,  annually. 

Red  Smith  Award  for  major  contributions  to  sports 
journalism  is  conferred  by  the  Associated  Press  Sports 
Editors  Association.  CONTACT;  Red  Smith  .Award  Com¬ 
mittee,  Dallas  Morning  News,  Communications  Center, 
508  Young  St,  Dallas,  TX  75202;  (214)  977-8260; 
Fax  (214)  651-8387.  DEADUNE;  February/March, 
annually. 

Society  of  the  Silurians  Excellence  in  Jour¬ 
nalism  Awards  are  presented  annually  to  outstand¬ 
ing  journalists  based  in  the  metropoUtan  New  York 
area  who  have  excelled  in  one  or  more  kinds  of  edi¬ 


torial  or  news  activities.  Awards  are  given  in  various 
categories  and  presented  in  May  at  the  Society’s  spring 
dinner.  CONTACT;  Society  of  the  Silurians;  (212)  532- 
0887;  E-mail;  silurians@aol.com.  DEADUNE;  Submis¬ 
sions  in  by  mid-February,  annually. 

Society  of  the  Silurians  Lifetime  Achievement 
Award  is  presented  annually  to  an  outstanding  jour¬ 
nalist  based  in  the  metropofitan  New  York  area  who 
has  excelled  for  at  least  25  years  in  one  or  more  kinds 
of  editorial  or  news  activities.  This  award  is  given  at 
the  fall  dinner.  CONTACT;  Society  of  the  Silurians; 
(212)  369-5236;  E-mail;  silurians@aol.coTn. 

J.G.  Taylor  Spink  Award  in  Cooperstown,  NY, 
honors  contributions  to  the  game  of  baseball  by  mem¬ 
bers  of  the  print  media.  CONTACT;  Jeff  Idelson,  J.G. 
Taylor  Spink  Award,  National  Baseball  Hall  of  Fame  & 
Museum,  25  Main  St.,  P.O.  Box  590,  Cooperstown,  NY 
13326-0590;  (607)  547-7200;  Fax;  (607)  547-2044; 
E-mail;  info@baseballhalloffame.org;  Web  Site; 
www.baseballhalloffame.org.  DEADUNE;  Rolling. 

VFW  News  Media  Award  presents  a  Gold  Medal 
and  citation  to  an  individual  or  organization  for  out¬ 
standing  contributions  to  a  better  understanding  of  the 
American  way  of  life,  its  institutions  and  interests 
through  forthright  and  honest  reporting.  VFW  does  not 
accept  nominations  or  review  specific  articles,  photos, 
or  productions,  etc.  Rather,  the  VFW  Award  is  given  for 
a  body  of  work  which  has  come  to  the  attention  of  the 
organization  over  time.  Granting  of  the  award  in  any 
year  is  discretionary.  CONTACT;  Jerry  Newberry,  VFW 
News  Media  Award,  VFW,  406  W.  34th  St.,  Kansas  City, 
MO  641 1 1;  (816)  756-3390;  Fax;  (816)  968-1149;  E- 
mail;  info@vfw.org;  Web  Site;  www.vfw.org. 

Amos  E.  Voorhies  Award  is  sponsored  by  the  Ore¬ 
gon  Newspaper  Publishers  Association  to  honor  the 
highest  journalistic  achievement  for  the  public  welfare 
and  in  honor  of  the  profession.  CONTACT;  LeRoy  Yor- 
gason.  Exec.  Director,  ONPA,  7150  SW  Hampton  St., 
Suite  111,  Portland,  OR  97223;  (503)  624-6397;  E- 
mail;  onpa@orenews.com;  Web  Site;  www.orenews. 
com.  DE.ADUNE;  April,  annually. 

Washington  Monthly  Annual  Political  Book 
Award  is  sponsored  by  Washington  Monthly  The 
award,  now  in  its  35th  year,  is  given  for  pohtical  books 
published  in  2004.  CONTACT;  Washington  Monthly, 
733  15th  St.  NM',  Suite  520,  Washington,  DC  20005; 
(202)  393-5155;  Fax;  (202)  393-2444;  E-mail;  edi- 
tors@washingtonmonthly.com;  Web  Site;  www.wash- 
ingtonmonthly.com.  DEADUNE;  Jan.  1,  annually. 

Zenger  Award,  Honoring  John  Peter  and  Anna 
Catherine  Zenger,  is  conferred  by  the  University  of 
Arizona  Department  of  Journalism.  A  trophy  is 
awarded  to  an  individual  nominated  by  previous  win¬ 
ners  and  a  count  of  ballots  from  400  newsperiple. 
Nominations  based  on  past  contributions  to  the  cause 
of  press  freedom  and  the  people’s  right  to  know.  53rd 
year.  CONTACT;  University  of  Arizona,  Department  of 
Journalism,  Tfrcson,  AZ  85721;  (520)  621-7556;  Fax; 
(520)  621-7557;  E-mail;  joumal@email.arizona.edu; 
Web  Site;  joumalism.arizona.edu.  DEADUNE;  Twice  a 
year,  as  determined  by  steering  committee. 
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Advertising  Club  of  Western  Massachusetts 
Scholarships  are  for  high  school  seniors  and  col¬ 
lege  freshmen  from  western  Massachusetts  who  are 
planning  to  major  in  marketing  communications 
Awards  total  approximately  $1,000.  CONTACT:  Jamie 
Topor,  Advertising  Qub  of  Western  Massachusetts,  P.O. 
Box  2823,  Springfield,  MA  01101;  (413)  736-2582; 
Web  Site:  www.adclubwm.org.  DEADLINE:  April  2005. 

2005  Age  Boom  Academy  is  an  invitation-only 
weeklong  program  for  joumafists  funded  by  The  New 
York  Times  Company  Foundation  and  organized  by  the 
International  Longevity  Center-USA.  It  is  designed  to 
provide  an  in-depth  knowledge  of  issues  related  to 
global  population  t^ng.  The  program  covers  trans¬ 
portation  and  accommodations,  lunches  and  one  din¬ 
ner.  Apphcants  should  send  a  letter  of  interest,  a 
resume  and  up  to  five  work  samples  that  include  any 
j^ng  issues  coverage  previously  done.  CONTACT:  .Age 
Boom  Academy  Selection  Committee,  International 
Longevity  Center-USA;  60  E.  86th  St.,  New  York,  NY 
10028;  Fax:  (212)  288-3132;  E-mail;  ageboomacad- 
emy@ilcusa.org.  DEADLINE:  July  22,  2005. 

AAS  Research  Fellowships  are  available  for 
study  and/or  work  in  American  culwre  and  history 
through  1876.  The  American  Antiquarian  Society 
hbrary  holds  a  preeminent  collection  of  18th  and  19th 
century  American  newspapers.  Residence  at  AAS  is 
required.  COi’JTACT:  James  David  Moran,  Director  of 
Outreach,  American  Antiquarian  Society,  185  Sahs- 
bury  St.,  Worcester,  MA  01609-1634;  (508)  471- 
2131;  Fax:  (508)  754-9069;  E-mail: 

imoran@mwa.org.  DEADLINE:  Oct.  5,  annually. 

AAAA  Multicultural  Advertising  Intern  Pro- 
gram-MAlP  sponsors  50-70  students  in  paid  sum¬ 
mer  jobs  with  advertising  ^encies  throughout  the 
country.  AppUcations  posted  ordine.  CONTACT:  Tiffany 
R.  Warren,  Manager  of  Diversity  Programs,  Multicul¬ 
tural  Advertising  Intern  Program,  c/o  American  Asso¬ 
ciation  of  Advertising  Agencies,  405  Lexington  Axe., 
18th  Floor,  New  York,  NY  10174-1801;  (800)  676- 
9333;  Fax:  (212)  682-2028;  E-mail:  maip@aaaa.org; 
Web  Site:  www.aaaa.org.  DEADLINE:  Jan.  30,  2005. 

Edmund  G.  Arnold  Fellowship  honors  the  distin¬ 
guished  newspaper-design  consultant  who  led  more 
than  220  API  seminar  discussions,  and  received  a  Life¬ 
time  Achievement  Award  ft'om  the  Instimte  in  1999- 
The  fellowship  provides  tuition,  hotel  and  meals  for 
the  2005  Design  for  Tomorrow’s  Readers  seminar. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Instimte,  11690  Sunrise  Valley  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  Fax:  (703)  620-5814;  E-mail:  Ikep- 
ner@americanpressinstitute.org;  Web  Site: 
www.americanpressinstitute.org.  DEADLINE:  Mid- 
November,  annually. 

AAJA  Fellowship  Program  is  designed  to  enable 
Asian  American  Journalists  Association  members  to 
attend  short-term  training  programs.  Applicants  must 
be  full  or  associate  members  of  AAJA  with  at  least 
three  years  of  professional  experience.  Grants  must  be 
used  within  12  months.  CONTACT:  Asian  American 
Journalists  Association,  1182  Market  St.,  Suite  320, 
San  Francisco,  CA  94102;  (415)  346-2051;  Web  Site: 
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www.aaja.org.  DEADLINE:  Appfications  accepted  on  a 
case  by  case  basis. 

AAJA  Scholarship  Awards  offer  a  variety  of 
national  and  local  awards  for  graduating  high  school 
seniors,  undergraduate  and  graduate  smdents  smdy- 
ing  print,  broadcast  or  photo  journalism.  Write  for 
details.  CONTACT:  Asian  American  Journalists  Associa¬ 
tion,  1182  Market  St.,  Suite  320,  San  Francisco,  CA 
94102;  (415)  346-2051;  E-mail:  programs@aaja.org; 
Web  Site:  www.aaja.org.  DEADLINE:  April  1,  annually 

Ian  Axford  Fellowships  in  Public  Policy  give 
outstanding  American  professionals  the  oppodunity  to 
smdy,  travel,  and  gain  experience  in  public  pohcy  in 
New  Zealand,  including  first-hand  knowledge  of  eco¬ 
nomic,  social  and  political  reforms,  and  management 
of  the  government  sector.  Up  to  two  fellowships 
awarded  for  six  months,  starting  in  January.  Each  fel¬ 
lowship  includes  roundtrip  airfare  for  the  Fellow  and 
a  dependent  partner  and/or  children  up  to  age  18,  a 
monthly  stipend,  a  family  supplement  and  a  travel 
allowance.  Apphcants  must  be  U.S.  citizens,  with  at 
least  five  years’  experience  in  their  professions.  CON¬ 
TACT:  Phuong  Trang  Huynh,  The  Commonwealth 
Fund,  One  E.  75th  St.,  New  York,  NY  10021-2692; 
(212)  606-3851;  Fax:  (212)  606-3875;  E-mail: 
pth@cmwf.org;  Web  Site:  www.cmwf.org.  DEADLINE: 
See  Web  site. 

Barach  Teaching  Fellowship  in  Non-Fiction, 

offered  by  the  Wesleyan  Writers  Conference,  June  20- 
25,  goes  to  a  non-fiction  writer  whose  work  shows 
unusual  promise.  The  Fellow  teaches  at  the  Confer¬ 
ence  and  works  with  its  faculty  of  internationally- 
known  writers.  TUition,  room,  board  and  an  honorar¬ 
ium  are  included.  Apphcants  should  send  a  letter 
describing  their  experience,  a  pubhcations  hst,  and  a 


work  sample.  CONTACT:  Anne  Greene,  Director,  Wes¬ 
leyan  Writers  Conference,  Wesleyan  University,  279 
Court  St.,  Middletown,  CT  06459;  (860)  685-3604; 
Fax:  (860)  685-2441;  E-mail:  2^eene@wesleyan. 
edu;  Web  Site:  www.wesleyan.edu/writers.  DEADLINE: 
April  11,  2005. 

Batten  Media  Fellowships  assist  selected  candi¬ 
dates  engt^ed  in  careers  in  newspapers,  in  broadcast¬ 
ing,  or  with  other  news  organizations  in  earning  an 
MBA  degree  at  the  University  of  Virginia’s  Darden 
Graduate  School  of  Business  Administration,  encour- 
^ng  them  to  smdy  the  practice  of  management.  Fel¬ 
lowships  include  tuition  and  fees  plus  a  partial  stipend 
for  the  two-year  MBA  program.  Candidates  must  be 
full-time  employees  for  newspapers  or  other  news 
organizations  with  intention  of  remming  to  the  media; 
have  at  least  three  years  of  experience  in  the  news 
media;  be  U.S.  citizens;  and  qualify-  for  regular  admis¬ 
sion  to  the  Darden  School.  CONTACT:  Director  of 
Financial  Aid,  Darden  School,  University  of  Virginia, 
P.O.  Box  6550,  Charlottesville,  VA  22906-6550;  (434) 
924-7739;  E-mail:  muellerl@darden.virginia.edu; 
Web  Site:  www.darden.virginia.edu.  DEADLINE:  With 
apphcation  for  Darden;  Jan.  12  and  March  1,  2005. 

James  Gordon  Bennett  Memorial  Scholarship 

offers  up  to  $4,000  per  year  to  children  of  persons 
who  have  worked  for  New  York  Qty  newspapers  for  10 
years  or  more.  Recipients  selected  on  basis  of  finan¬ 
cial  need.  CONTACT:  Scholarship  Program  Office, 
James  Gordon  Bennett  Memorial  Corporation,  P.O. 
Box  307,  East  Rutherford,  NJ  07073;  (201)  438-1405. 
DEADLLNE:  March  1,  2005. 

James  Bennett  Scholarship  provides  money 
toward  travel  costs,  hotel  costs  and  registration  fees  to 
attend  the  Annual  IRE  Conference.  Applicants  must  be 


FRANK  BATTEN  FELLOWSHIPS 

Darden  Graduate  School  of  Business  Administration 

UNIVERSITY  OF  VIRGINIA 

• 

For  full-time  news  media  employees  seeking  to  earn  an 
MBA  in  a  full-time,  two-year  program. 

Applicants  must  have  three  years  experience,  'oe  U.S.  citizens,  meet 
all  admissions  requirements  of  an  entering  MBA  student  including 
completion  of  the  Graduate  Management  Admissions  Test  (GMAT), 
and  intend  to  pursue  a  career  in  media  and/or  communications. 
An  additional  application  and  interview  are  required. 

Three  Batten  Fellowships  may  be  awarded  annually,  providing 
tuition,  fees,  and  a  stipend  for  living  expenses. 

FOR  MORE  INFORMATION.  CONTACT: 

Director  of  Financial  Aid 
Frank  Batten  Fellowship 
The  Darden  School 
University  of  Virginia 
PO  Box  6550 

Charlottesville,  VA  22906-6550 


Admissions:  (800)  UVA-MBA-1 
or  Financial  Aid:  (434)  924-7739 


darden@virginia.edu 

www.darden.virginia.edu 
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college  students  in  Arkansas,  Oklahoma,  Louisiana  or 
Mississippi.  CONTACT:  John  W,  Green,  James  Bennett 
Scholarship,  Investigative  Reporters  and  Editors,  138 
Neff  Annex,  Missouri  School  of  Journalism,  Columbia, 
MO  65211-1200;  (573)  882-2772;  Fax:  (573)  882- 
5431;  E-mail:  jgreen@ire.org;  Web  Site:  www.ire.org. 
DEADLINE:  60  days  before  the  event. 

Robert  Bosch  Foundation  Fellowship  aims  to 
maintain  and  strengthen  ties  of  friendship  and  under¬ 
standing  between  the  United  States  and  Germany  by 
giving  young  American  professionals  the  opportunity 
to  work  in  high-level  internships  in  Germany  for  nine 
months.  Open  to  20  professionals,  ages  23  to  34,  witli 
leadership  potential  and  a  strong  interest  in  Germany 
and  Europe.  Advanced  degree  or  equivalent  work 
experience,  academic  merit  and  community  affairs 
participation  required.  German  langu^e  training  pro¬ 
vided  if  needed.  Candidates  come  from  the  fields  of 
business  administration,  economics,  law,  joumal- 
ism/mass  communication,  public  policy,  and  pofi- 
tics/intemational  relations.  CONTACT:  Jeanne  Fahey, 
CDS  International  Inc.,  871  United  Nations  Plaza,  15th 
Floor,  New  York,  NY  10017-1814;  (212)  497-3518; 
Fax:  (212)  497-3535;  E-mail:  bosch@cdsint).org; 
Web  Site:  www.cdsintl.org/rbfpintro.btml.  DEADLINE: 
Oct.  15,  annually. 

Marion  B.  Brechner  Citizen  Access  Project 
Assistantships  offer  one  or  more  $8,000-12,000 
awards  and  run  for  a  period  of  nine  to  12  months. 
Graduate  smdents  specializing  in  mass  media  law  are 
eligible.  The  Assistantship  requires  10  hours  of  work 
per  week  for  the  Marion  Brechner  Qtizen  Access  Pro¬ 
ject  at  the  College  of  Journalism  and  Mass  Communica¬ 
tion,  University  of  Florida.  Preference  will  be  given  to 
doctoral  and  master's  students  with  legal  or  quantitative 
research  expertise  or  specialized  Web  design  skills. 
CONTACT:  Marion  Brechner  Qtizen  Access  Project,  P.O. 
Box  1 18400, 2060  Weimer  Hall,  Gainesville,  FL  3261 1- 
8400;  (352)  392-2273.  DEADLINE:  Feb.  1,  2005. 


Bob  Brown  Memorial  Scholarship  for  Jour¬ 
nalists  encourages  meritorious  full-time  San  Fran¬ 
cisco  State  University  undergraduate  majors  in  broad¬ 
cast  communication  arts  or  journalism.  Scholarship 
estabhshed  by  the  National  Broadcasting  Co.  in  honor 
of  Bob  Brown,  a  television  photojoumalist  killed  on 
assignment  in  Guyana  in  1978.  Award  is  disbursed 
each  semester.  CONTACT:  Journalism  Department,  San 
Francisco  State  University,  1600  Holloway  Ave.,  San 
Francisco,  CA  94132;  (415)  338-3560;  Fax:  (415) 
338-2084;  E-mail:  ednalee@sfsu.edu;  Web  Site: 
www.journalism.sfsu.edu.  DEADLINE:  Application 
notice  available  mid-March  2005  for  the  academic 
year  2005-06. 

Carol  Burnett  Fund  for  Responsible  Journal¬ 
ism  is  endowed  with  $  100,000  to  sponsor  workshops 
and  assist  students  in  the  Journalism  program  at  the 
University  of  Hawaii  at  Manoa.  CONTACT:  Gerald  Y. 
Kato,  University  of  Hawaii  at  Manoa,  School  of  Com¬ 
munications,  2550  Campus  Rd.,  Honolulu,  HI  96822; 
(808)  956-8881;  Fax:  (808)  956-5396;  E-mail: 
jour@hawaii.edu;  Web  Site:  www.hawaii.edu/~jour. 
DEADLINE:  April  1,  annually. 

Arthur  F.  Burns  Fellowship  offers  a  two-month 
(August  and  September)  working  exchange  for  young 
German  and  American  print  and  broadcast  journal¬ 
ists.  Ten  participants  from  each  country  work  at  coun¬ 
terpart  news  organizations.  A  stipend  is  provided. 
Funded  by  private-sector  grants.  Applicants  should  be 
working  journalists  in  news  media  between  the  ^es  of 
21  and  33  and  must  have  demonstrated  talent  and  a 
strong  interest  in  U.S. -European  affairs.  Established 
1990.  CONTACT:  International  Center  for  Joumafists, 
I6l6  H  St.  NW,  3rd  Floor,  Washington,  DC  20006; 
(202)  737-3700;  Fax:  (202)  737-0530;  E-mail: 
bums@icf].org;  Web  Site:  www.ic^.org.  DEADLINE: 
Mar.  1,  annually. 

BPEF  Student  Intern  Program  places  faculty-rec¬ 
ommended  journalism  majors  in  paid,  full-time,  10- 


THE  ROBERT  BOSCH  FOUNDATION  FELLOWSHIP 

Offering  Excellent  International  Experience  for  American  Journalists 

As  the  countries  of  the  world  become  more  interdependent,  the  Robert  Bosch  Foundation  offers 
an  excellent  opportunity  to  gain  in-depth  knowledge  of  a  different  political,  economic,  and 
cultural  environment.  Each  year,  the  Robert  Bosch  Foundation  in  Stuttgart,  Germany  gives 
20  American  professionals  between  the  ages  of  23  and  34  the  chance  to  spend  nine  months  in 
Germany.  Five  of  the  competitively  chosen  Robert  Bosch  Foundation  Fellows  are  from  the  field 
of  Joumalism/Mass  Communications.  During  the  two  work  phases  of  the  program,  Bosch 
Fellows  gain  practical  experience  in  newspapers  such  as  Berliner  Zeitung  (Berlin),  Der 
Tagesspiegel  (Berlin),  Die  Zeit  (Hamburg),  and  TV  stations  such  as  n-tv  and  ZDF. 

Through  their  professional  experience,  trips,  lectures  and  related  seminars  in  Germany  and 
other  European  countries,  the  fellows  gain  an  in-depth  understanding  of  issues  facing  the 
European  Union  and  Germany  today.  Fellows  receive  a  generous  monthly  stipend  and,  if 
needed,  intensive  German  language  training  prior  to  the  start  of  the  program. 

Applications  must  be  received  by  no  later  than  October  15,  2005  for  the  program  beginning  in 
September  2006.  Application  forms  and  instructions  are  available  for  download  at 
www.cdsintl.org/fromusa/bosch.htm 

FOR  MORE  INFORMATION  CONTACT: 

CDS  International,  Inc. 

The  Robert  Bosch  Foundation  Fellowship  Program 
871  United  Nations  Plaza,  15th  Floor 
New  York,  NY  10017 


Tel:  (212)  497-3500 
Fax:  (212)  497-3535 
bosch@cdsintLorg 
www.cdsintl.org 


12  week  summer  internships  natonwide  with  editor¬ 
ial,  production,  circulation,  marketing  and  Web 
design  departments  of  business  magazines.  Business 
pubbshers  and  editors  are  invited  to  sign  up,  and  busi¬ 
ness  and  journalism  majors  should  ask  their  faculty 
for  apphcations  in  November/December.  Preferred: 
minimum  GPA  of  3.0;  published  cUps.  CONTACT:  Peter 
Loibl,  BPEF  Student  Intern  Program,  675  Third  Ave., 
7th  FL,  New  York,  NY  10017;  (212)  66I-636O,  ext. 
3322;  E-mail:  p.loibl@abmmail.com;  Web  Site:  www. 
americanbusinessmedia.com.  DEADLINE:  Jan.  14, 
2005. 

Rosalynn  Carter  Fellowships  for  Mental 
Health  Journalism  piovide  grants  for  journalists  to 
study  a  selected  topic  regarding  mental  health  or  ill¬ 
ness.  Six  Fellows  are  awarded  $  10,000  each  to  pursue 
a  project  of  their  design.  In  addition,  fellows  will  make 
two  expense-paid  visits  to  The  Carter  Center  in  Atlanta. 
Applicants  must  have  at  least  two  years  experience  in 
print  or  broadcast  journalism,  submit  an  appfication 
packet,  and  attend  orientation  and  presentation  meet¬ 
ings  in  September  at  the  beginning  and  end  of  the  fel¬ 
lowship  year.  CONTACT:  Rebecca  G.  Palpant,  M.S., 
Asst.  Program  Coord.,  Mental  Health  Program,  The 
Carter  Center,  One  Copenhill,  453  Freedom  Pkwy., 
Adanta,  GA  30307;  (404)  420-5165;  Fax:  (404)  420- 
5158;  E-mail:  ccmhp@emory.edu;  Web  Site: 
www.cartercenter.org.  DEADLINE:  Apr.  25,  2005. 

Casey  Journalism  Center  Conference  Fellow¬ 
ships.  Professional  journalists  compete  to  attend 
intensive  conferences  on  major  themes  in  child  and 
family  reporting,  such  as  adolescent  development, 
juvemlc  justice  and-  children's  health.  A  weeklong 
national  conference  is  held  outside  of  Wa.shington, 
DC,  and  two-day  regional  conferences  occur  through¬ 
out  the  year.  Conferences  bmited  to  30  journalists; 
each  receives  instruction,  lodging,  meals,  resource 
materials  and  a  limited  travel  subsidy.  The  next 
national  conference  is  March  13-17,  2005.  See  Web 
site  for  application.  Casey  Joumafism  Center  is  a  pro¬ 
gram  of  the  Philip  Merrill  College  of  Journalism, 
funded  by  the  Annie  E.  Casey  Foundation  and  the 
David  and  Lucile  Packard  Foundation.  CONTACT-  Beth 
Frerking,  Casey  Journalism  Center  on  Children  and 
FamiUes,  4321  Hartwick  Rd.,  Suite  320  College  Park, 
MD  20740;  (301)  699-5133;  Fax:  (301)  699-9755;  E- 
mail:  info@casey.umd.edu;  Web  Site:  www.casey.umd. 
edu.  DEADUNE:Jan.  18,  2005. 

Howard  Chapnick  Grant  for  the  advancement  of 
photojournalism  was  established  in  1996  by  the  W. 
Eugene  Smith  Memorial  Fund  to  encourage  and  sup¬ 
port  leadership  in  fields  ancillary  to  photojournalism, 
such  as  editing  research,  education  and  management. 
The  annual  $5,000  grant  may  be  used  to  finance  qual¬ 
ified  undertakings,  including  further  education  or 
reseach.  Recipients  will  be  selected  by  the  Board  of 
Trustees  of  the  W.  Eugene  Smith  Memorial  Fund  in 
Humanistic  Photography.  CONTACT:  Yukiko  Launois, 
Howard  Chapnick  Grant,  W.  Eugene  Smith  Fund,  Inter¬ 
national  Center  of  Photography,  1133  Ave.  of  the 
Americas,  New  York,  NY  10036;  (212)  876-8390 
(phone  and  fax);  E-mail:  yukikol25@aol.com. 
DEADUNE:  July  15,  annually. 

Columbia  Journalism  Review  Internship  Pro¬ 
gram  offers  full-  and  part-time  paid  internships  at  the 
premier  ms^azine  of  press  criticism.  Interns  work 
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with  editors  on  production,  research,  and  writing  pro¬ 
jects.  Interns  may  be  undergraduates  or  recent  college 
graduates.  Applicants  should  send  a  letter  explaining 
their  interests,  a  resume,  three  references  and  writing 
samples  (clips  preferred).  CONTACT:  Tom  O’Neill, 
Copy  Mant^er,  CJR,  Journalism  Bldg.,  2950  Broadway, 
Columbia  University,  New  York,  NY  10027;  (212)  854- 
9768;  Fax:  (212)  854-8580;  E-mail:  tso2@colum- 
bia.edu.  DEADLINE:  Rolling. 

Communications  Council  Fellowships  are  open 
to  financial  editors  and  reporters  with  a  minimum  of 
three  years  experience  for  a  week  of  study  in  June  at 
the  American  Bankers  Association  Stonier  Graduate 
School  of  Banking,  at  Georgetown  University,  in  Wash¬ 
ington,  DC.  CONTACT:  Heather  McElrath,  Asst.  Public 
Relations  Mant^er,  American  Bankers  Association, 
1120  Connecticut  Ave.  NW,  8th  Floor,  Washington,  DC 
20036;  (202)  663-5469;  Web  Site:  www.aba.com. 
DEADUNE:  Feb.  22,  2005. 

Congressional  Fellowship  Program  provides  a 
$38,000  stipend  to  spend  9  months  working  in  con¬ 
gressional  offices  on  Capitol  Hill.  A  bachelor’s  degree 
and  two  to  10  years  of  full-time  professional  experi¬ 
ence  in  newspaper,  magazine,  radio  or  television 
reporting  are  required.  Appficants  who  do  not  reside 
in  the  United  States  must  fund  their  transportation  to 
Washington,  DC,  to  be  interviewed  should  they  be 
selected  as  finalists.  Special  fellowships  available  for 
journalists  with  telecommunications  expertise.  CON¬ 
TACT:  Jeffrey  Biggs,  Director,  Congressional  Fellow¬ 
ship  Program,  American  Political  Science  Association, 
1527  New  Hampshire  Ave.  NW,  Washington,  DC 
20036;  (202)  483-2512;  Fax:  (202)  483-2657;  E- 
mail:  cfp@apsanet.org;  Web  Site:  www.cfpnet.org. 
DEADUNE:  Nov.  1,  annually. 

Coro  Fellows  Program  in  Public  Affairs.  Each 
year,  64  Coro  Fellows  from  across  the  country  are 
chosen  to  participate  at  Coro  Centers  in  St.  Louis,  New 
York,  Pittsburgh,  Los  .Angeles  and  San  Francisco.  This 
nine-month  program  offers  hands-on  education  for 
motivated  individuals  who  want  to  pursue  civic  inter¬ 
ests  and  develop  marketable  skills  for  effective  leader¬ 
ship.  Fellows  learn  from  field  assignments,  interviews 
and  projects  with  diverse  organizations.  The  program 
includes  exposure  to  non-profits,  labor  unions,  local 
and  state  government,  political  campaigns,  business 
and  media.  Apply  online.  CONTACT:  Regina  Robinson, 
Fellows  Recruitment  Mgr.,  Coro  Fellows  Program  in 
Public  Affairs,  911  Washington,  Suite  510,  St.  Louis, 
MO  63101;  (314)  516-4900;  Fax:  (314)  621-1874;  E- 
mail:  rrobinson@coro.org;  Web  Site:  www.coro.org. 
DEADUNE:  Jan.  7,  2005. 

CASE  Media  Fellowships  offer  journalists  more 
than  20  fellowships  hosted  by  colleges  and  universities 
around  the  world.  The  Council  for  Advancement  and 
Support  of  Education  fellowships  include  programs  in 
education,  environmental  concerns,  family  and  social 
issues,  international  affairs,  literature,  national  affairs, 
science  and  technology.  Journalists  at  newspapers  and 
mt^azines  with  circulations  of  more  than  200,000  or 
radio  and  television  stations  in  major  media  markets 
are  eligible.  Fellowships  run  three  to  five  days  and  are 
offered  in  Spring  2005.  The  host  instimtion  provides 
room  and  board.  The  journalist’s  news  organization 
pays  travel  expenses  and  salary.  CONTACT:  Cheryl  Wes- 
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ley,  CASE,  1307  New  York  Ave.  NW,  Suite  1000,  Wash¬ 


ington  DC  20005;  (202)  478-5680;  Fax:  (202)  387- 
4973;  E-mail:  wesley@case.org;  Web  Site: 
www.case.org.  DEADUNE:  Contact  for  2005  deadfines. 

Dart  Fellowships  for  Journalism  and  Trauma 

provide  six  or  more  journalists  (editors,  reporters 
and  photographers)  full  expenses  for  a  two-day  semi¬ 
nar  on  emotional  trauma  and  its  effects  in  news  work. 
Fellows  also  receive  full  access  to  the  annual  confer¬ 
ence  of  the  International  Society  for  Traumatic  Stress 
Smdies,  a  leading  scholarly  and  research  forum.  CON¬ 
TACT;  Roger  Simpson,  Dart  Center  for  Journalism  and 
Trauma,  University  of  Washington,  102  Communica¬ 
tion  Bldg.,  P.O.  Box  353740,  Seattle,  WA  98195-3740; 
(206)  543-0405;  Fax:  (206)  543-9285;  E-mail:  news- 
boy@u.washington.edu;  Web  Site:  www.dartcenter. 
org.  DEADUNE;  July  15,  2005. 

Davidoff  Scholarships  for  Journalists  are  given 
by  The  Wesleyan  Writers  Conference  and  offer  full  and 
partial  scholarships  to  the  Conference  for  journalists 
of  unusual  promise.  The  Conference  draws  an  inter¬ 
national  group  of  journalists  and  award-winning  fac¬ 
ulty.  The  seminars  and  workshops  in  fiction,  non-fic¬ 
tion,  film,  poetry  and  journalism,  help  journalists 
develop  the  style  and  structure  of  their  writing.  Appfi- 
cants  should  submit  a  sample  of  their  work  in  one 
genre  (feamre  or  news  writing,  longer  non-fiction  or 
magazine  articles)  and  a  letter  explaining  their  back¬ 
ground.  CONTACT:  Anne  Greene,  Director,  Wesleyan 
Writers  Conference,  Wesleyan  University,  279  Court 
St.,  .Middletown,  Q  06459;  (860)  685-3604;  Fax: 


(860)  685-2441;  E-mail;  s^eene@wesleyan.edu; 
Web  Site:  ww.wesleyan.eduAvriters.  DEADUNE;  April 
11,2005. 

Nelson  A.  Demers  Scholarships  consist  of  three 
$2,000  scholarships  open  to  high  school  seniors,  col¬ 
lege  or  graduate  students  who  have  an  immediate  family 
member  that  works  for  a  member  of  the  New  England 
Newspaper  Advertising  Executives  Association.  CON¬ 
TACT:  New  England  Newspaper  Advertising  Executives 
Association,  70  Washington  St,  Suite  214,  Salem,  MA 
01970;  (978)  744-8940.  DEADLINE:  June  15,  annually. 

Dow  Jones  Newspaper  Fund  Minority  Busi¬ 
ness  Reporting  Intern  Program  awards  up  to  12 
paid  internships  at  daily  newspapers.  The  attached 
$1,000  scholarships  are  awarded  for  use  during  the 
winners’  junior  or  senior  year  in  college.  Applicants 
must  be  currently  enrolled  minority  college  sopho¬ 
mores  or  juniors,  and  U.S.  citizens.  Applications  avail¬ 
able  from  July  15  to  Nov.  1,  annually.  CONTACT:  Dow 
Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton,  NJ 
08543-0300;  (609)  452-2820;  Web  Site:  djnewspa- 
perfund.dowjones.com.  DEADUNE:  Nov.  1,  annually. 

Dow  Jones  Newspaper  Fund  Minority  High 
School  Journalism  Workshop  provides  grants  to 
colleges,  minority  organizations  and  universities  to 
operate  journalism  workshops  for  minority  high 
school  students.  Workshop  directors  recruit  and 
select  participants;  sites  vary  from  year  to  year.  Write 
for  fist  of  workshops  or  check  Web  site.  CO.NTACT: 
Dow  Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton, 


The  Rosalynn  Carter  Fellowships 
FOR  Mental  Health  Journalism 


The  Mental  Health  Program  of  The  Carter  Center  in  Atlanta,  Ga., 
announces  six  one-year  journalism  fellowships.  Designed  to  enhance 
public  understanding  of  mental  health  issues  and  combat  stigma  and  discrimination 
against  people  with  mental  illnesses,  the  fellowships  begin  in  September  2005. 


The  program  is  open  to  print 
and  electronic  journalists  with 
a  minimum  of  two  years  of 
professional  experience. 


“This  program  is  an  exciting  component  of  our  efforts 
to  reduce  stigma  and  discrimination  against  those 
with  mental  illnesses.  I  look  forward  to  working  with 
each  of  our  fellows  to  promote  awareness  of  these 


•  Each  fellow  will  be  awarded  a 
$10,000  grant  and  two  expense- 
paid  trips  to  The  Carter  Center 
to  meet  with  program  staff 
and  advisers. 


important  issues.” 


— Rosalynn  Carter 


The  application  deadline  is  April  25, 
2005.  To  apply,  write  or  e-mail: 


•  Projects  will  be  tailored  to  the 
experience  and  interests  of  the 
fellows,  who  will  consult  with 
the  program’s  distinguished 
advisory  board. 

•  Fellows  will  not  be  required  to 
leave  their  current  employment. 


Rebecca  G.  Palpant,  M.S. 

The  Carter  Center  THE 

Mental  Health  Program  CARTER  CENTER 
One  Copenhill 
453  Freedom  Parkway 
Atlanta,  GA  30307 
ccmhp@emory.edu 
www.cartercenter.org 
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NJ  08543-0300;  (609)  452-2820;  Web  Site:  djnews- 
paperftind.dowjones.com.  DEADLINE:  List  of  sites 
available  in  February;  annually. 

Dow  Jones  Newspaper  Fund  Newspaper  Edit¬ 
ing  Intern  Program  is  open  to  ail  currently  enrolled 
college  juniors,  seniors  and  graduate  students.  Intern¬ 
ships  are  at  copy  desks  of  daily  newspapers  during 
sununer.  .AppUcants  must  be  U.S.  citizens.  Interns 
receive  regular  wages  —  minimum  $350  per  week.  A 
$1,000  scholarship  is  awarded  to  tliose  returning  to 
full-time  studies  following  the  internship.  Applications 
on  Web  site  from  July  15  to  Nov.  1,  annually.  CONTACT: 
Dow  Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton, 
-NJ  08543-0300;  (609)  452-2820;  Web  Site:  djnewspa- 
petfund.dowjones.com.  DEADLLNE:  Nov.  1,  annually. 

Dow  Jones  Newspaper  Fund  Sports  Copy 
Editing  Internship  Program  is  open  to  enrolled 
college  juniors,  seniors  and  graduate  students.  Up  to 
12  paid  internships  on  sports  desks  at  daily  newspa¬ 
pers  are  awarded.  Interns  attend  two  weeks  of  training 
with  professional  sports  editors  at  the  University  of 
Nebraska  at  Lincoln.  A  $1,000  scholarship  is  awarded 
to  those  returning  to  full-time  studies  following  the 
internships.  Apphcations  available  on  campuses  and 
on  Web  site  from  August  to  Nov.  1.  CONTACT:  Dow 
Jones  Newspaper  Fund,  P.O.  Box  300,  Princeton,  NJ 
08543-0300;  (609)  452-2820;  Web  Site:  djnewspa- 
perfund.dowjones.com.  DFADLINE:  Nov.  1,  annually. 

Dow  Jones  Scholarsh'p  Program  underwrites  a 
$2,000  four-year  program  of  financial  aid  to  high 
school  students  who  are  children  of  employees  of  Dow 
Jones  &  Co.  or  its  subsidiaries.  National  Merit  Schol¬ 
arship  Corp.  conducts  the  competition  among  high 
school  juniors.  CONTACT:  Mary  Ann  Soressi,  Dow 
Jones  &  Co.,  P.O.  Box  300,  Princeton,  NJ  08540;  (609) 
520-7399;  Fax:  (609)  452-3496;  E-mail:  maryann. 
soressi@dowjones.com.  DEADLINE:  Dec.  31,  annually. 

Duke  Divinity  School  Media  Fellows  is  a  pro¬ 
gram  offered  by  Duke  University's  Divinity  School  and 
the  DeWitt  Wallace  Center  for  Comunications  and 
Joumabsm  of  the  Terry  Sanford  Institute  of  Public  Pol¬ 
icy.  Fellows  concentrate  on  enhancing  their  skills  in 
covering  rebgion.  Open  to  all  levels  of  reporters,  edi¬ 
tors,  and  management  executives  at  news  media  cov¬ 
ering  rehgion.  The  total  cost  value  is  $8,000,  and  cov¬ 
ers  program  fees,  one  month’s  housing  (furnished), 
and  local  transportation.  .Apphcations  on  Web  site. 
CONTACT:  Laurie  Bley,  Fellows  Program  Director, 
DeWitt  Wallace  Center  for  Communications  and  Jour- 
nahsm,  Duke  University,  Box  90241,  Durham,  NC 
27708-0241;  (919)  613-7344;  Fax:  (919)  684-4270; 
E-mail:  bley@pps.duke.edu;  Web  Site:  www.media. 
duke.edu/dewitt/fellows.  DEADLINE:  Rolhng. 

Bob  East  Scholarship  awards  $2,000  each  year 
from  the  interest  of  an  endowment  estabUshed  by  the 
Miami  Herald  in  memory  of  Bob  East  Sr,  whose  con¬ 
tributions  to  photojoumahsm  spanned  45  years.  Stu¬ 
dent  must  be  enrolled  in  a  recognized  college  or  uni¬ 
versity  having  courses  in  photojoumahsm,  or  have 
been  accepted  into  a  postgraduate  program.  Portfoho 
required.  Write  for  apphcations.  CONTACT:  Chuck 
Fadeley,  Miami  Herald  Photo  Dept.,  1  Herald  Plz., 
Miami',  FL  33132;  (305)  376-2015;  Web  Site: 
www.nppa.org.  DEADLINE:  March  1,  2005. 


Walter  Everett  Fellowship  honors  a  former  exec¬ 
utive  director  of  the  American  Press  Institute  and  pro¬ 
vides  tuition,  room,  and  meals  for  a  city  editor  to 
attend  an  API  seminar.  A  travel  stipend  may  he  pro¬ 
vided.  CONTACT:  Linda  Kepner,  Registrar,  American 
Press  Institute,  11690  Sunrise  Valley  Dr.,  Reston,  VA 
20191;  (703)  715-3320;  E-mail:  lkepner@american- 
pressinstitute.org;  Web  Site:  www.americanpressinsti- 
tute.org.  DEADLINE:  Mid-November,  annually 

Heather  Fleischman  Memorial  Award  is  pre¬ 
sented  to  a  junior  woman  at  Syracuse  University's  S.I. 
Newhouse  School  of  Pubhc  Communications,  who  has 
demonstrated  outstanding  potential  in  joumahsm. 
CONTACT:  Dean’s  Office,  S.I.  Newhouse  School  of  Pub¬ 
hc  Communications,  215  University  PL,  Syracuse  Uni¬ 
versity,  Syracuse,  NY  13244-2100;  (315)  443-1908. 
DEADLLNE:  March,  annually. 

Florida  A&M  University  School  of  Journalism 
and  Graphic  Communication  offers  awards  and 
scholarships  from  various  sources  to  quahfied  stu¬ 
dents.  Renewable  scholarships,  ranging  from  $1,000 
to  $3,000  per  year,  are  awarded.  Sources  include  the 
Reeves  and  Knight  Endowments;  Florida  Association  of 
Broadcasters;  Professional  Golfers  of  America;  the 
Joumahsm  and  Graphic  Communication  Scholarship 
Endowment;  the  St.  Petersburg  Times;  Fort  Lauderdale 
Sun-Sentinel  and  WCTV-6.  Quahfied  students  must 
score  a  minimum  3  4  GPA  and  minimum  1,100  SAT  or 
26  ACT.  Awards  are  given  during  the  week  of  spring 
commencement.  Graduate  assistantships  also  avail¬ 
able  for  M.S.  students.  CONTACT:  Dean’s  Office,  School 
of  Joumahsm  and  Graphic  Communication,  Florida 
A&M  University,  Tallahassee,  FI  32307-4800;  (850) 
599-3379;  Web  Site:  www.sjgc.net.  DEADLINE:  Apr. 
15,  annually. 

Florida  Times-Union  Scholarship,  is  provided  by 
Florida  Pubhshing  Co.  of  JacksonviUe  and  consists  of 
one  $3,000  award  for  a  minority  .student.  Apphcants 
should  be  joumahsm  or  advertising  majors  who 
intend  to  pursue  careers  in  print  joumahsm  or  news¬ 
paper  advertising,  and  who  come  from  northern 
Florida  or  southern  Georgia.  CONTACT:  Charles  J.  Har¬ 
ris,  Knight  Division  for  Scholarships,  Career  Services 
and  Multicultural  Affairs,  1080  Weimer  Hall,  P.O.  Box 
118400,  Gainesville,  FL  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail:  charris@ 
jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/knight.  DEAD¬ 
LINE:  Feb.  1,  2005. 

Foundation  for  American  Communications 
Mid-career  Educational  Programs  are  spon¬ 
sored  by  such  media  organizations  and  foundations  as 
Times-Mirror,  Chict^o  ’Tribune,  Ford  Foundation,  and 
W.K.  Kellogg  Foundation.  FACS  is  an  independent,  non¬ 
profit  organization  that  gives  joumahsLs  the  knowl¬ 
edge  and  resources  they  need  to  cover  important  pub¬ 
hc  issues.  Funding  pays  most  of  the  cost  for  joumahsts 
accepted  into  FACS  programs.  Programs  may  include 
the  Economics  and  Environmental  Conferences,  three- 
day  conferences  held  10  times  a  year  in  different 
cities,  or  the  Institute  on  Economics  for  Joumahsts,  an 
annual  week-long  event  educating  joumahsts  about 
analytical  economic  thinking  in  news  coverage.  CON¬ 
TACT:  Jeff  Cowart,  Pres.,  FACS,  85  S.  Grand  Ave., 
Pasadena,  CA  91150;  (626)  584-0010;  Fax:  (626) 
584-0627;  E-mail:  input@facs.us;  Web  Site:  www.facs.us. 


Fourth  Estate  &  The  Third  Sector;  Fellowship 
Program  for  Professional  Journalists.  This 
week-long,  all-expenses-paid  training  program, 
funded  by  the  John  S.  and  James  L.  Knight  Foundation, 
wiU  give  reporters,  freelancers,  editors  and  producers 
an  insider’s  understanding  of  how  to  cover  tax-exempt 
organizations.  Hands-on  training  will  include  under¬ 
standing  financial  audits,  communicating  effectively 
with  nonprofit  groups  and  reporting  on  philanthropy. 
Twenty  fellows  will  be  selected  to  come  to  the  Oxford, 
MS,  campus  for  summer  programs  sponsored  by  the 
University  of  Mississippi  Department  of  Joumahsm 
through  a  partnership  with  Independent  Sector. 
Room,  board  and  travel  are  covered  by  the  grant.  Send 
apphcation  letter,  resume  and,  if  apphcable,  letter  of 
support  from  employer.  CONTACT:  Bumis  Morris,  Uni¬ 
versity  of  Mississippi  Joumahsm  Department,  P.O.  Box 
1848,’  University,  MS  38677-1848;  (662)  915-5396; 
E-mail:  brmonis@olemiss.edu;  Web  Site:  www.jour. 
olemiss.edu.  DEADUNE:  Feb.  1,  2(M)5. 

Freedom  Forum  Scholarship  is  provided  by  the 
Freedom  Forum  for  students  majoring  in  journalism 
or  specializing  in  broadca,st  journalism.  Number  and 
amount  of  awards  vary.  Apphcants  must  demonstrate 
academic  merit;  the  ability  to  overcome  educational, 
social  or  family  disadvantages;  and/or  leadership 
potential.  CONTACT:  Charles  J.  Harris,  Knight  Divi¬ 
sion  for  Scholarships,  Career  Services  and  Multicul¬ 
tural  Affairs,  1080  Weimer  Hall,  P.O.  Box  118u00, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 
2005. 

Freedom  Forum  Scholarships  are  awarded  to 
minority  high  school  seniors  and  undergraduate  stu¬ 
dents  selected  nationwide.  Renewable  scholarships 
range  from  $500  to  $2,000  annually.  Apphcants  must 
have  at  lea,st  an  18  ACT  score  (or  equivalent  SAT)  or  B 
average  in  Enghsh,  have  worked  on  a  high  .school 
newspaper  or  expressed  a  profound  interest  in  jour- 
nahsm,  and  demonstrated  above-average  writing  abil¬ 
ity.  CONTACT:  Dr.  Samir  Husni,  333  Farley  Hall, 
Department  of  Joumahsm,  University  of  Mississippi, 
University,  .MS  38677. 

Freedom  House  American  Volunteers  for  Inter¬ 
national  Development  Program.  The  AVID  Pro¬ 
gram  is  a  training  initiative  designed  to  provide  Ameri¬ 
can  experts  in  media,  non-profit  and  pubhc  adminis¬ 
tration  to  selected  host  organizations  in  emerging 
democracies,  currendy  in  Central  and  Ea,stem  Europe 
and  the  Newly  Independent  States.  Print  and  broadca,st 
joumahsLs  or  media  managers  are  ehgible.  Freedom 
House  seeks  volunteers  with  experience  in  these  key 
areas:  non-profit  man^ement  and  development,  advo¬ 
cacy,  fundraising,  grants  man^ement,  volunteer  train¬ 
ing,  pubhc  relations,  pohtical  communication,  legisla¬ 
tive  process,  pubhc  administration,  and  budgeting  & 
finance.  Volunteers  receive  ba,sic  hving  expenses, 
roundtrip  air  transportahon,  to  their  assignment,  and 
medical  evacuation  insurance.  Volunteers  must  com¬ 
mit  to  a  minimum  of  three  months  in  the  host  country. 
CONTACT:  Freedom  House,  AVID  Program,  1319  18th 
St.  m,  Washington,  DC  20036;  (202)  296-2861  ext. 
204;  Fax:  (202)  296-3980;  E-mail:  fh@freedom- 
house.org;  Web  Site:  www.freedomhouse.org.  DEAD¬ 
LINE:  Rolhng  apphcations. 
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Alfred  Friendly  Press  Fellowships  are  practical 
training  fellowships  for  non-U.S.  print  journalists  from 
developing  countries  and  emerging  democracies.  Fel¬ 
lows  are  placed  at  U.S.  newspapers  for  five  months  as 
general  assignment  reporters.  The  program  begins  in 
March  with  a  two-week  seminar  in  Washington,  DC, 
designed  to  prepare  the  Fellows  for  the  challenges  of 
living  and  working  in  the  U.S.  In  the  middle  of  the  pro¬ 
gram,  Fellows  and  staff  meet  at  The  Poynter  Instimte  in 
St.  Petersburg,  R,  for  seminars  focused  on  writing, 
editing,  and  coaching.  A  final  seminar  in  Washington 
reunites  the  Fellows  so  they  may  compare  their  expe¬ 
riences  and  discuss  their  impressions  of  the  American 
media.  Applicants  must  have  excellent  written  and 
spoken  English  skills  and  at  least  three  years  profes¬ 
sional  print  journalism  experience.  A  typical  Fellow  is 
29,  and  has  six  years  of  professional,  full-time  experi¬ 
ence.  CONTACT:  Susan  M.  Albrecht,  AFPF,  I6l6  H  St. 
.NW,  3rd  Floor,  Washington,  DC  20006;  (202)  737- 
4414;  Fax:  (202)  737-4416;  E-mail:  info@pressfel- 
lowships.org;  Web  site:  www.pressfellowships.org. 
DEADLINE:  Sept.  1,  annually. 

Fulbiight  Scholar  Program  offers  opportunities 
for  communications  and  journalism  faculty  and  pro¬ 
fessionals  with  U.S.  citizenship  to  lecUire  and  pursue 
research  abroad.  Approximately  25-30  grants  are 
awarded  annually  and  vary  from  two  to  nine  months. 
Almost  800  awards  are  offered.  Benefits  vary  by  coun¬ 
try,  but  generally  include  book  and  baggage 
allowances;  round-trip  travel  expenses  for  tbe  grantee 
and  a  dependent;  a  stipend  in  U.S.  or  local  currency; 
and  a  tuition  allowance  for  children.  Brief  descrip¬ 
tions  of  selected  programs  follow.  The  German  Ful- 
bright  Commission  offers  the  Beginning  Professional 
Journalist  grant  program  for  beginning  American 
journalists,  combining  research  with  a  professional 
internship.  Up  to  five  awards  will  be  offered.  Fellows 
receive  a  monthly  stipend,  international  transporta¬ 
tion,  health  insurance  and  incidental  allowances. 
Grants  are  10  months  long  and  run  late  September 
2005  through  July  2006.  Proficiency  in  German  is 
required,  but  summer  language  training  will  be 
offered.  Five  Journalism  Research  awards  are  offered 
for  journalists  to  become  more  informed  about  Japan. 
Applicants  must  have  at  least  three  years  experience  in 
print,  broadcast  or  digital  media.  Japanese  language 
proficiency  is  desirable  but  not  required.  The  grant  is 
offered  for  three  to  nine  months  and  should  be  used 
to  research  a  tangible  product,  appropriate  to  the 
journalist’s  field.  CONTACT:  Dr.  Richard  Pettit,  Council 
for  International  Exchange  of  Scholars,  3007  Tdden 
St.  N’W,  Suite  5L,  Washington,  DC  20008-3009;  (202) 
686-6240;  Web  Site:  www.cies.org.  For  information 
about  the  Journalism  Research  awards,  contact  Dr. 
David  B.J.  Adams,  (202)  686-4021;  E-mail:  dadams@ 
cies.iie  org.  DEADLINE:  Aug.  1,  2005.  The  Beginning 
Professional  Journalist  program  has  an  open  dead¬ 
line. 

Joel  Garcia  Memorial  Scholarship  is  awarded 
by  the  California  Chicano  News  Media  Association  to 
20  to  30  Latino  college  studenLs  majoring  in  any  field, 
but  who  have  a  sincere  interest  in  a  journalism  career. 
Scholarships  are  awarded  based  on  financial  need, 
community  awareness,  scholastic  achievement  and 
career  commitment.  CONTACT:  CCNMA,  Annenberg 
School  of  Journalism,  University  of  Southern  Califor¬ 
nia,  300  S.  Grand  Ave.,  Los  Angeles,  CA  90071-8110; 
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(213)  437-4408;  E-mail:  ccnmainfo@ccnma.org; 
Web  Site:  www.ccnma.org.  DEADLINE:  First  Friday  in 
April,  annually. 

Mary  A.  Gardner  News-Editorial  Scholarship 

is  offered  by  the  Association  for  Education  in  Journal¬ 
ism  and  Mass  Communication.  A  $300  scholarship 
will  be  awarded  to  a  full-time  incoming  junior  or 
senior  at  a  U.S.  college  news-editorial  program.  Appli¬ 
cants  must  have  a  minimum  3  0  GPA  and  an  interest  in 
pursuing  a  reporting/editing  career.  Applicants  should 
send  a  statement  of  qualifications  and  career  objec¬ 
tives,  a  brief  autobiography,  a  letter  of  endorsement 
from  a  professor,  two  letters  from  the  work  environ¬ 
ment  and  clippings.  CONTACT:  Jennifer  H.  McGill, 
AEJMC,  234  Oudet  Pointe  Blvd.,  Suite  A,  Columbia,  SC 
29210;  (803)  798-0271;  E-mail:  aejmchq@aol.com. 
DEADUNE:  April  1,  2005. 

Georgia  Press  Educational  Foundation  provides 
grants  and  scholarships  to  study  newspaper  journal¬ 
ism  for  Georgia  residents  attending  Georgia  colleges 
and  universities.  Scholarships  awarded  includi' 
William  C.  Rogers  Scholarship,  Kirk  Sutlive  Scholar 
ship,  Morris  Newspaper  Corp.  Scholarship  and  Dur- 
wood  McAlister  Scholarship.  All  scholarships  are  a 
minimum  of  $1,000.  The  Foundation  also  offers 
$2,500  internships  with  Georgia  newspapers  to  Geor¬ 
gia  journalism  students  for  10-week  summer  quar¬ 
ters.  CONTACT:  Jennifer  Farmer,  Scholarship  Coordi¬ 
nator,  GPEF,  3066  Mercer  University  Dr.,  Suite  200, 
Atlanta,  GA  30341-4137;  (770)  454-6776;  Fax:  (770) 
454-6778;  E-mail:  jfarmer@gapress.org;  Web  Site: 
www.gapress.org.  DEADLINE:  Feb.  1,  2005;  March  1, 
2005,  for  internships. 

German  Marshall  Fund  Journalism  Fellow¬ 
ship  Program  offers  grants  to  enable  American  jour- 
nahsts  to  investigate  and  report  on  European  and 
transadantic  issues  they  would  not  otherwise  have 
been  able  to  cover.  Grants  range  from  $2,000  for  a 
feamre-length  article  to  $25,000  for  a  book  project 
and  include  funds  for  European  travel  as  appropriate. 
Funds  are  available  for  writing  projects  for  newspa¬ 
pers,  magazines,  radio  and  television  programs. 
AppUcanLs  may  include  journalists  with  experience  of 
European  reporting  and  newcomers  to  the  field.  CON¬ 
TACT:  Ursula  Soyez,  German  Marshall  Fund  of  the  U.S., 
1744  R  St.  N’W,  Washington,  DC  20009;  (202)  745- 
6686;  Fax:  (202)  265-1662;  E-mail:  usoyez@gmfus. 
org;  Web  Site:  www.gmlus.oi^.  DEADLINE:  Rolling 
deadline. 

Graduate  Newspaper  Fellowship  and  Appren¬ 
ticeship  for  Minorities  offers  fi-ee  tuition  for  mas¬ 
ter’s  level  study  in  Newspaper  Journalism  at  Syracuse 
University’s  S.l.  Newhouse  School  of  Pubfic  Communi¬ 
cations,  a  part-time  reporting  and  editing  internship  at 
the  Syracuse  Post-Sumdard  during  graduate  school,  a 
$1,100  monthly  stipend,  health  insurance  coverage, 
moving  expenses  to  Syracuse  (up  to  $1,500),  travel 
expenses  to  professional  conferences  (up  to  $800), 
academic  expenses  (up  to  $1,000),  and  a  full-time 
paid  apprenticeship  after  graduation  for  one  year  as  a 
Newhouse  newspaper  reporter.  Must  be  a  U.S.  citizen 
and  a  member  of  an  under-represented  group:  African 
American,  Asian,  Native  American,  or  Hispanic/Latino. 
Must  have  an  undergraduate  degree  from  an  accred¬ 
ited  college  or  university  in  a  field  other  than  joumal- 
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ism  and  an  undergraduate  GPA  of  B  or  better.  Inter¬ 
ested  parties  must  apply  to  the  master’s  program  in 
Magazine,  Newspaper  and  Online  Journalism  at  the 
Newhouse  School,  Syracuse  University.  CONTACT: 
Graduate  Records  Office,  S.L  Newhouse  School  of 
Public  Communications,  Syracuse  University,  215  Uni¬ 
versity  PL,  Syracuse,  N'T  13244-2100;  (315)  443- 
4039;  Fax:  (315)  44.3-3946;  E-mail:  pcgrad@syr.edu. 
DEADLINE:  Feb.  1,  2005.  Earlier  submissions  pre¬ 
ferred. 

Graduate  Tuition  Awards  for  African-Ameri¬ 
cans,  Citizens  of  Latin  American  or  Caribbean 
Basin  Countries,  and  Citizens  of  Under-Repre¬ 
sented  Countries  provide  complete  graduate  mition 
waivers,  renewable  for  up  to  two  years,  for  qualified 
smdents  at' Louisiana  State  University.  Must  be  nomi¬ 
nated  by  graduate  advisor  for  admitting  program. 
CONTACT:  Associate  Dean  for  Graduate  Studies  and 
Research,  Manship  School  of  Mass  Communication, 
LSU,  220  Johnston  Hall,  Baton  Rouge,  LA  70803-7202; 
(225)  578-0334;  Fax:  (225)  578-2125;  E-mail: 
izard@lsu.edu;  Web  Site:  www.jour.lsu.edu/manship. 
DEADUN'E:Jan.  25,  2005. 

Philip  L  Graham  Scholarship  is  provided  by  the 
Philip  L.  Graham  Fund,  WJXT-TV  4  of  Jacksonville,  and 
WPLG-TV  10  of  Miami.  Number  and  amount  of  awards 
vary.  For  students  fi’om  the  Jacksonville,  Miami  or 
Orlando  areas  majoring  in  telecommunications. 
Recipients  must  demonstt^te  academic  merit;  ability 
to  overcome  educational,  social  or  family  disadvan¬ 
tages;  and/or  leadership  potential.  CONTACT:  Charies 
J.  Harris,  Knight  Division  for  Scholarships,  Career  Ser¬ 
vices  and  MulticulUiral  Affairs,  1080  Weimer  Hall,  P.O. 
Box  118400,  Gainesville,  R  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail:  charris® 
jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/knight.  DEAD¬ 
UNE:  Feb.  1,  2005. 

Greater  Buffalo  SPJ/SOX  Scholarships,  with  a 
value  of  up  to  $2,500,  are  awarded  to  professional 
journalists  or  students  in  accredited  journalism 
courses  who  live  in  western  .New  York,  northern  Penn¬ 
sylvania  or  southern  Ontario.  CONTACT:  Annemarie 
Franczyk,  Greater  Buffalo  SPJ/SDX  Scholarships,  Busi¬ 
ness  First  of  Buffalo,  465  Main  St.,  Suite  100,  Buffalo, 
N'T  14203;  (7l6)  854-5822;  E-mail:  afranczyk@ 
bizjoumals.com.  DFADU.NE:  April  30,  annually. 

Hears!  Journalism  Awards  are  now  in  their  45th 
year.  Designed  to  encour^e  excellence  in  journalism 
education,  the  Hearst  Journalism  Awards  conduct 
monthly  contests  in  broadcast  news,  photojournalism 
-and  writing  for  undergraduate  smdents  at  accredited 
schools  of  journalism.  Scholarships  totalling 
$400,000  per  year  are  awarded  to  outstanding  appli¬ 
cants.  Medallions  given  to  recognize  e.xceptional 
merit.  CONTACT:  Journalism  Department  Chair  or  Jan 
C.  Watten,  Program  Director,  90  New  Montgomery  St., 
Suite  1212,  San  Francisco,  CA  94105;  (415)  543- 
6033;  E-mail:  jwatten@hearstfdn.org.  DEADLINE: 
Varies  monthly  from  October  to  June. 

Hechinger  Seminars  on  Education  for  Jour¬ 
nalists  are  sponsored  by  the  Hechinger  Instimte  on 
Education  and  the  Media  at  Columbia  University 
Teachers  College.  Seminars  are  offered  on  educational 
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Hispanic  Journalism  Foundation  offers  a  full- 
year  fellowship,  with  a  $20,800  stipend,  for  develop¬ 
ing  journalists  of  Hispanic  heritage  for  work  with 
mainstream  print  media.  Recipients  work  in  Washing¬ 
ton,  DC,  with  Hispanic  'ink  News  Service  covering 
capital  and  national  issues  of  special  concern  to  U.S. 
Hispanics.  Hispanic  Link  produces  a  national  English- 
langu^e  newsweekly  and  syndicates  op/ed  columns 
in  English  and  Spanish  through  the  Los  Angeles  Times 
Syndicate.  Applicants  are  judged  on  basic  commit¬ 
ment  to  pursue  journalism  as  a  career,  journalistic 
potential  and  writing  skills  (particularly  m  Enghsh). 
CONTACT:  Hector  Ericksen-Mendoza,  Executive  Direc¬ 
tor,  Hispanic  Link  Journalism  Foundation,  1420  N  St. 
NW,  Washington,  DC  20005;  (202)  238-0705;  Fax: 
(202)  238-0706;  Web  Site:  www.hispanichnk.org. 


topics  for  working  journalists  from  print  and  broad¬ 
cast  news  organizations  from  around  the  country. 
Selected  candidates  are  provided  with  lodging,  meals 
and  a  travel  grant  up  to  $200.  CONTACT:  Hechinger 
Institute  on  Education  and  the  Media,  Teachers  Col¬ 
lege,  Columbia  University,  Interchurch  Center,  475 
Riverside  Dr,  Suite  650,  New  York,  NY  10115;  (212) 
870-1072;  Fax:  (212)  870-1074;  Web  Site: 
www.teacherscoUege.edu/hechinger.  DEADLINE:  See 
VSeb  site  for  seminar  hst  and  deadhnes. 


high  school  news  pubhcations  during  calendar  year 
2004.  CONTACT:  Lisa  Lopez,  Ernest  Hemingway  Writ¬ 
ing  Awards,  Kansas  City  Star,  1729  Grand  Ave,,  Kansas 
aty,  MO  64108;  (816)  234-4907;  Fax:  (816)  234- 
4876;  E-mail:  llopez@kcstar.com.  DEADLINE:  Post¬ 
marked  by  Jan.  15,  annually. 


John  E.  Heselden  Fellowship  honors  the  retired 
deputy  chairman  of  the  Gannett  Co.  Inc.  by  providing 
seminar  tuition  for  a  newspaper  executive  interested 
in  general  or  marketing  mant^ement.  Ihition,  room, 
and  meals  provided.  Travel  subsidy  may  be  provided. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Instimte,  1 1690  Sunrise  VaUey  Dr.,  Reston,  VA  20191; 
(703)  715-3320;  Fax:  (703)  620-5814;  E-mail:  Ikep- 
ner@americanpressinstitute.org;  Web  Site:  www. 
americanpressinstitute.org.  DEADLINE:  Mid-Novem¬ 
ber,  annually. 


Ernest  Hemingway  Writing  Awards  for  High 
School  Journalists,  sponsored  by  the  Kansas  Gty 
Star,  recognize  the  best  high  school  joumaUsm  in 
America.  $2,500  scholarships  awarded  in  each  of  four 
areas:  features,  news,  sports  and  commentar>'.  Win¬ 
ners  will  be  flown  to  Kansas  Gty,  MO,  in  spring  2005 
for  an  awards  banquet.  Entries  must  be  pubhshed  in 


Houston  Chronicle  Journalism  Scholarships 

are  awarded  to  qualifying  Houston-area  high  school 
smdents  upon  completion  of  a  four-week  summer 
joumaUsm  workshop  sponsored  by  the  Houston 
Chronicle  and  the  University  of  Houston.  $1,000 
scholarships  apply  towards  studies  at  any  coUege  and 
are  renewable  each  year.  CONTACT:  Jim  Newkirk, 
Houston  Chronicle,  801  Texas  Ave.,  Houston,  TX 
77002;  (713)  220-6319.  DEADUNE:  April  15,  annu- 
aUy. 


Jack  R.  Howard  Science  Reporting  Institute  at 
Caltech  Fellowships.  The  Foundation  for  Ameri¬ 
can  Communications  (FACS)  awards  25  feUowships 
annuaUy  for  joumaUsts  to  attend  the  Howard  Science 
Reporting  InsUtute  at  Caltech.  Programs,  accomoda¬ 
tions  and  meals  are  covered.  The  joumaUsts  Uve  on 
campus  for  the  weeklong  programs  held  in  June  in 
Pasadena.  CONTACT:  Paul  Davis,  FACS,  85  S.  Grand 
Ave.,  Pasadena,  CA  91105;  (626)  584-0010;  E-mail: 
input@facs.us;  Web  Site:  ww  w.facsnet.org.  DEADLINE: 
Early  May,  annuaUy 


Turn  kid  stuff 
into  strong  stories 


IRP  Fellowships  in  International  Journalism 

are  awarded  annuaUy  io  at  least  16  early-  and  mid¬ 
career  U.S.  joumaUsts  to  smdy  international  issues  in 
Washington,  DC,  for  two  months,  then  travel  anywhere 
in  the  world  for  up  to  six  weeks  to  report  on  a  signif¬ 
icant  news  story.  Two  groups  of  FeUows  are  selected 
each  year,  one  group  in  faU  and  one  in  spring.  FeUows 
receive  stipends  of  $2,000  a  month  at  the  Johns  Hop¬ 
kins  University’s  School  of  Advanced  International 
Affairs  (SAIS),  then  a  $4,000  travel  aUowance  and  a 
paid  international  air  ticket  to  one  destination.  Open 
to  journalists  from  all  media.  CONTACT:  John 
Schidlovsky,  Director,  IRP,  1619  Massachusetts  Ave. 
NW,  Washington,  DC  20036;  (202)  663-7761;  Fax: 
(202)  663-7762;  E-mail:  irp@jhu.edu;  Web  Site: 
www.joumaUsmfeUowships.org.  DEADLINE:  April  1 
and  Oct.  1,  annuaUy. 


Get  deeper  into  the  social  issues 
and  programs  that  affect  young 
lives.  Our  fellowships  can  enrich 
your  understanding  and  coverage  of 
education,  health,  immigration  and 
more.  ■  All-expenses-paid  confer¬ 
ences  in  or  near  Washington,  D.C., 
combine  briefings,  site  visits  and 
advanced  journalism  training.  ■ 

Competitive  fellowships  provide 
stipends  of  $500;  select  fellows 
receive  $7,500  to  support  projects. 

APPLY  BY  MARCH  5.  For  details  about  our  program,  based  at 
the  University  of  Maryland,  5eevyww.child-family.umd.edu 


Jouriulism  Fellowships  in 


IFamilyj 


International  Journalism  Exchange  was  estab- 
Ushed  in  1984.  Ten  top  international  newspaper  edi¬ 
tors  are  invited  to  the  United  States  for  a  five-week 
program,  with  four  weeks  spent  at  a  host  daily  news¬ 
paper.  Visiting  editors  observe  aU  aspects  of  produc¬ 
tion  and  exchange  ideas  and  information  with  host 
newsroom  staff.  The  purpose  of  the  program  is  to 
strengthen  the  independent  press  overseas  and  to 
enhance  American  understanding  of  cultures  and 
joumaUsm  around  the  world.  Writing  and  reporting 
are  not  program  objectives.  CONTACT:  International 
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Center  for  Journalists,  l6l6  H  St.  NW,  3rd  Floor, 
Washington,  DC  20006;  (202)  737-3700;  Fax:  (202) 
737-0530;  E-mail:  ije@icfj.org.  Web  Sites:  www.icfj. 
org  or  www.ijnet.org.  DEADLINE:  June  1,  2005. 

International  Newspaper  Group  Scholarships 

are  open  to  students  pursuing  a  course  in  newspaper 
production  management.  INC  annually  selects  col¬ 
leges  or  universities  which  offer  coursework  in  news¬ 
paper  production  and  graphics  communications; 
department  heads  from  these  designated  schools  then 
detennine  scholarship  candidates.  Final  selection  of 
recipients  determined  by  ING.  Scholarships  are  gener¬ 
ally  awarded  to  full-time  sophomores  and  juniors. 
CONTACT:  Schools  must  be  contacted  individually  to 
determine  if  their  mass  communication  departments 
are  eligible  for  the  ING  program.  Web  Site:  ing.a2cen- 
tral.com. 

Jefferson  Fellowships  are  offered  by  the  East-West 
Center  (EWC)  in  Honolulu  to  12  experienced  broad¬ 
cast  and  print  journalists.  The  28-day  travel  and  dia¬ 
logue  programs  are  held  twice  yearly,  in  spring  and 
fall,  and  focus  on  pohtical,  economic,  security,  social 
and  culmral  issues  of  the  Asia-Pacific-U.S.  region.  Fel¬ 
lowships  are  awarded  to  six  American  journalists  and 
six  journalists  from  Asia-Pacific  countries.  The  first 
week  takes  place  at  the  Center,  where  each  fellow 
leads  a  session  dealing  with  the  program  theme  from 
his/her  country's  point  of  view.  Fellows  also  partici¬ 
pate  in  lecmre-discussions  with  EWC  and  University  of 
Hawaii  scholars  and  other  experts.  Fellows  spend  the 
next  l6  days  travefing,  with  the  Americans  visiting  Asia 
and  the  Asian-Pacific  fellows  traveling  to  the  U.S. 
mainland.  They  then  return  to  Honolulu  for  two  days 
of  intensive  discussion.  Stipends  cover  program  travel 
and  most  living  expenses.  Priority  given  to  gatekeepers 
such  as  senior  desk  editors  and  broadcast  producers. 
CONTACT:  Ann  Hartman,  Coordinator,  East-West  Cen¬ 
ter  Jefferson  Fellowships,  1601  East-West  Rd.,  Hon¬ 
olulu,  HI  96848-1601;  (808)  944-7111  or  (808) 
944-7384;  Fax:  (808)  944-7600;  E-mail:  semi- 
nars@eastwestcenter.org;  Web  Sites:  www.eastwest- 
center.org  or  www.mediaforesight.org/MPpage.html. 
DEADLINE:  Jan.  24,  2005,  for  spring  session;  June  17, 
2005,  for  fall  session. 

Johns  Hopkins  University  Writing  Seminars, 
Programs  in  Science  Writing,  are  offered  by  the 
graduate  science  writing  degree  programs.  Workshop 
environment  allows  writers  to  pursue  in-depth  or 
book-length  projects  as  part  of  a  graduate  thesis. 
Applicants  will  be  considered  for  full  tuiton  and  teach¬ 
ing  fellowships,  and  should  have  a  clear  idea  of  a  pro- 
jea  and  an  interest  in  working  with  fellow  writers  in 
an  academic  environment.  GRE  test  scores,  college 
transcripts,  writing  samples,  and  three  letters  of  rec¬ 
ommendation  are  required.  CONTACT:  Gina  Woloszyn, 
Writing  Seminars,  135  Gilman  Hall,  Johns  Hopkins 
University,  3400  N.  Charles  St.,  Baltimore,  MD  21218; 
(410)  516-7563;  Web  Site:  www.jhu.edu/~writsem/ 
admissions02.html.  DEADLINE:  Jan.  15, 2005. 

Journalism  Fellowships  in  Child  and  Family 
Policy  help  working  joumafists  deepen  their  under¬ 
standing  of  social  issues  and  policies  affecting  young 
lives.  The  program  offers  competitive,  all-expense- 
paid  fellowships  from  one  week  to  two  months,  with 
stipends  of  up  to  $7,500.  Intensive,  weeklong  confer- 
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enct's  in  or  near  Washington,  DC,  provide  briefings 
and  advanced  training.  Fellowships  focus  on  child 
well-being,  with  special  emphasis  on  early  education 
and  children  of  immigrants.  Supported  by  the  Foun¬ 
dation  for  Child  Development  and  the  David  and  Lucile 
Packard  Foundation,  the  fellowships  are  open  to  print, 
broadcast  and  online  journalists  with  at  least  three 
years  of  professional  experience.  CONTACT:  Carol 
Guensburg,'  Director,  Journalism  Fellowships  in  Child 
and  Family  Policy,  University  of  Maryland,  1117  Jour¬ 
nalism  Bldg.,  College  Park,  MD  20742-7111;  (301) 
405-7200;  E-mail:  cguensburg@jmail.umd.edu;  Web 
Site:  www.child-family.umd.edu. 

Journalism  Institute  for  Minorities  Scholar¬ 
ship  honors  students  who  plan  to  major  in  Journal¬ 
ism  with  four-year,  full-tuition  scholarships  to  Wayne 
State  University.  Selection  criteria  include  great  poten¬ 


tial,  a  minimum  3  0  GPA  and  quality  writing  samples. 
Ten  to  fifteen  smdents  chosen  each  year.  C0OT.ACT:  Ali¬ 
cia  Nails,  Director,  191  Manoogian  Hall,  Wayne  State 
University,  Detroit,  Ml  48201;  (313)  577-6304;  E- 
mail:  anails@wayne.edu;  Web  Site:  www.comm. 
wayne.edu/JlM.htiri.  DEADLINE:  March  2005  for  fall 
term. 

Kaiser  Media  Internships  in  Urban  Health 
Reporting  offer  up  to  eleven  print  and  three  televi¬ 
sion  summer  internships  to  young  minority  journalists 
interested  in  specializing  in  health  reporting.  Interns 
are  typically  graduating  from  college  and/or  journal¬ 
ism  school  with  considerable  newsroom  experience, 
including  previous  internships.  The  12-week  program 
(June  through  August  2005)  begins  with  a  week-long 
briefing  on  urban  pubhc  health  issues  and  reporting 
in  Washington,  DC.  Interns  are  then  based  for  ten 
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Columbia  University  is  now  accepting 
applications  for  the  Knight-Bagehot 
Fellowship  in  Economics  and  Business 
Journalism. 

Administered  by  the  Columbia  Graduate  School  of  Journalism,  the 
Knight-Bagehot  program  offers  expterienced  Journalists  a  full  acade¬ 
mic  year  of  study  at  Columbia  University  in  New  York  City.  It  includes 
courses  at  the  Columbia  Business  School  and  other  University 
departments,  plus  seminars  and  informal  meetings  with  prominent 
guests. 

The  nine-month  fellowship  is  open  to  journalists  with  at  least 
four  years  of  experience.  Applicants  need  not  be  business  specialists, 
but  they  should  be  able  to  demonstrate  that  greater  knowledge  of 
economics,  business  and  finance  could  add  depth  and  understand¬ 
ing  to  their  reporting. 

The  ten  Fellows  selected  for  the  2005-2006  academic  year  will 
receive  free  tuition  and  a  living-expiense  stipend  of  $45,000. 

Qualified  Knight-Bagehot  Fellows  may  be  eligible  for  a  Master  of 
Science  in  Journalism  upon  completion  of  this  rigorous  program. 

Deadline  for  the  2005-2006  academic  year  is  March  1,  2005. 

FOR  APPLICATIONS,  CONTACT: 

Ms.  Terri  Thompson,  Director,  Knight-Bagehot  Fellowship 
Columbia  University  Graduate  School  of  Journalism 
2950  Broadway  (Mail  Code  3850),  New  York,  NY  10027 
Phone:  212-854-6840  Fax:  212-854-3900 
E-mail:  tat5@columbia.edu 
www.jrn.columbia.edu/knight-bagehot 

Too  busy  to  take  off  nine  months  to  study? 
Then  buy  the  book! 

Writing  About  Business:  The  New  Columbia  Knight-Bagehot  Guide  to 
Economics  and  Business  Journalism,  edited  by  Terri  Thompson  (480 
pp.;  $27.50  in  paper;  ISBN  0-231-1 1835-X).  Available  from  online 
and  regular  bookstores,  or  from  Columbia  University  Press: 
www.columbia.edu/cu/cup  or  1-800-944-8648. 


Columbia  University  is  an  affirmative  action/equal  opportunity  institution. 
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Fellowships,  Grants  and  Scholarships 


International 
Center  for 
Journalists 


Celebrating  20  years 
of  building  Strong, 
independent 
media  worldwide 


Fellowships  for  journalists 
in  the  US  and  abroad 

Journalism  training  programs 
worldwide  in  topics  such  as 
investigative  reporting, 
ethics  and  freedom  of  speech 

Media  assistance  resources, 
including  the  International 
Journalists’  Network 
(www.ijnet.org)  and  training 
publications  in  more  than 
20  languages 


weeks  at  a  newspaper/TV  station  where  they  report  on 
health  issues.  The  program  ends  with  a  3-day  meeting 
in  Boston.  TVpically  newspapers  review  applications 
from  late  October  through  December  and  select  their 
interns  in  January;  TV  stations  start  reviewing  apphca- 
tions  from  January  onwards  and  make  their  selections 
in  Spring  2005.  Travel,  training,  accomodations  and 
interns’  stipends  (min.  $500  per  week,  matching 
news’  organizations  weekly  rate  if  higher)  are  paid  for 
by  the  Kaiser  Foundation.  CONTACT:  Penny  Duckham, 
Executive  Director,  Kaiser  Media  Fellowships  Pro¬ 
gram,  The  Henry  J.  Kaiser  Family  Foundation,  2400 
Sand  Hill  Rd.,  Menlo  Park,  CA  94025;  (650)  854- 
9400;  E-mail:  pduckham@kff.org;  Web  Site: 
www.kff.org.  DEADLINE:  Dec.  3, 2004  for  print  intern¬ 
ship  apphcations;  Jan.  7,  2005  for  broadcast  intern¬ 
ship  apphcations. 

Kiplinger  Program  in  Public  Affairs  Journal¬ 
ism,  at  Ohio  State  University,  is  open  to  mid-career 
broadcast  and  print  journalists  interested  in  spending 
six  months  on  a  public  affairs  project.  FuU  tuition 
(with  approval)  and  $20,000  stipend  offered.  The 
program  will  run  January  through  June,  2005.  CON¬ 
TACT:  Debra  E.  Jasper,  Director,  Kiplinger  Program, 
Ohio  State  University,  400  Stillman  Hall,  1947  College 
Rd.,  Columbus,  OH  43210;  (6l4)  247-6686;  E-mail: 
jasperl@osu.edu.  DEADLINE:  Contact  for  deadhne. 

Knight-Bagehot  Fellowship  Program  in  Eco¬ 
nomics  and  Business  Journalism  provides 
stipend  and  mition  for  up  to  10  broadcast  and  print 
joumahsts  who  wish  to  deepen  their  understanding  of 
business  and  economics.  Open  to  journalists  with  at 
least  four  years  of  experience.  Fellows  spend  nine 
months  at  Columbia  University’s  Graduate  Schools  of 
Journalism,  Business,  International  Affairs  and  Law. 
Quahfied  Fellows  may  be  ehgible  for  a  master’s  degree 
in  Journalism  upon  completion  of  the  program.  CON¬ 
TACT:  Terri  Thompson,  Director,  Graduate  School  of 
Joumahsm,  Columbia  University,  2950  Broadway,  Mail 
Code  3850,  New  York,  NY  10027;  (212)  854-6840; 
Fax:  (212)  854-.3900;  E-mail:  tat5@columbia.edu; 
Web  Site:  www.jrn.columbia.edu/knight-bagehot. 
DEADLINE:  March  1,  2005. 

Knight  Center  for  Specialized  Journalism: 
Seminar  Fellowships  for  Journalists  are  offered 
to  print,  broadcast  and  onhne  reporters,  editors  and 
editorial  writers.  Fellows  receive  in-depth  training  in 
subjects  related  to  their  coverage.  Seminars  for  2005: 
"The  Business  of  Sports,”  Feb.  15-18,  apphcation 
deadhne  -  Jan.  7;  “Law  &  the  Courts,”  April  17-22, 
application  deadhne  -  March  9;  “Rural  America,  Com¬ 
munity  Issues,”  June  12-17,  application  deadline  - 
May  4;  “U.S.  Jobs,  Global  Economy,”  Sept.  6-9,  apph¬ 
cation  deadhne  -  July  27;  “Homeland  Security,  Close  to 
Home,”  Oct.  18-21,  apphcation  deadline  -  Sept.  9; 
Editorial  Writers  Seminar,  topic  to  be  announced,  Nov. 
30-Dec.  2,  apphcation  deadline  -  Oct.  21.  CONTACT: 
Knight  Center  for  Speciahzed  Joumahsm,  University  of 
Maryland,  1117  Cole  Field  House,  College  Park,  MD 
20742-1024;  (301)  405-4817;  E-mail:  knight@umd. 
edu;  Web  Site:  www.knightcenter.umd.  edu.  DEAD¬ 
LINE:  2005  deadhnes  hsted  above. 

Knight  International  Press  Fellowships  are 

sponsored  by  the  John  S.  and  James  L.  Knight  Founda¬ 
tion  in  Miami.  This  annual  program  awards  approxi- 

www.editorandpublisher.com 


mately  20  U.S.  joumahsts  and  news  executives  with 
overseas  fellowships  lasting  from  two  to  nine  months. 
Fellows  assume  various  teaching,  training,  consulting 
and  assistance  roles  and  work  in  conjunction  with  a 
local  paitner  organization,  such  as  a  media  institute, 
university  or  joumahsts’  association.  The  program 
covers  ah  expenses  and  provides  a  modest  honorar¬ 
ium.  CONTACT:  Andrew  Cohen,  International  Center 
for  Joumahsts,  I6l6  H  St.  NW,  3rd  Floor,  Washington, 
DC  20006;  (202)  737-3700;  Fax:  (202)  737-0530;  E- 
mail:  knight@icfj.org;  Web  Site:  www.knight-intema- 
tional.org.  DEADLINE:  Feb.  15  and  Aug.  15,  annually. 

John  S.  Knight  Fellowships  for  Professional 
Journalists  aim  to  broaden  and  deepen  understand¬ 
ing  of  economic,  historical,  philosophical  and  social 
trends  shaping  the  nation  and  the  world.  FeUowships 
are  awarded  annually  to  12  U.S.  and  up  to  eight  inter¬ 
national  editors,  reporters,  photographers,  and  radio 
and  television  broadcasters.  A  $55,000  stipend,  health 
insurance  and  supplements  for  books,  childcare  and 
housing  are  given  to  outstanding  joumahsts  for  an 
academic  year  at  Stanford.  U.S.  applicants  must  have 
seven  years’  experience;  international  joumahsts  must 
have  five.  CONTACT:  Dawn  E.  Garcia,  Deputy  Director, 
Knight  Fellowships,  Bldg.  120,  Room  424,  Stanford 
University,  Stanford,  CA  94305-2050;  (650)  723- 
4937;  Fax:  (650)  725-6154;  E-mail:  knight- 
info@hsts.stanford.edu;  Web  Site:  knight.stanford. 
edu.  DEADLINE:  Posunarked  Feb.  1  for  U.S.  apph- 
cants;  postmarked  Mar.  1  for  international  apphcants. 

John  S.  and  James  L.  Knight  Foundation 
Scholarships,  seek  to  recmit  and  graduate  students 
in  joumahsm  education  and  prepare  them  for  news 
media  careers.  Up  to  twenty  $3,000  awards  are  given 
to  smdents  who  demonstrate  one  or  more  of  the  fol¬ 
lowing  factors:  commitment  to  making  meaningful 
contributions  to  a  plurahsiic  community  and  the  con¬ 
tinuation  of  a  free  press;  sensitivity  to  racial/ethnic 
issues  in  joumahsm  and  society;  abihty  to  learn  to 
communicate  better  aero;  s  social  fault  hnes  of  gender, 
race,  generation,  geography  and  class;  abihty  to  over¬ 
come  educational,  social  or  family  disadvantages;  aca¬ 
demic  merit  and  leadership  potential.  CONTACT: 
Charles  J.  Harris,  Knight  Division  for  Scholarships, 
Career  Services  and  Multicultural  Affairs,  1080 
Weimer  Hall,  P.O.  Box  1 18400,  Gainesville,  FL  32611- 
8400;  (352)  392-0289;  Fax:  (352)  846-2484;  E-mail: 
charris@jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/ 
knight.  DEADHNE:  Feb.  1,  2005. 

Knight  Science  Journalism  Fellowships  select 
ten  broadcast  and  print  joumahsts  with  a  minimuni  of 
three  years  experience  in  reporting  science,  medicine, 
environment  or  technology,  for  an  academic  year  of 
study  at  Massachusetts  Institute  of  Technology. 
$55,000  stipend  included.  CONTACT:  Boyce  Rens- 
berger.  Director,  E32-311,  Massachusetts  Institute  of 
Technology,  77  Massachusetts  Ave.,  Cambridge,  MA 
02139;  (617)  258-8249;  E-mail:  boyce@mit.edu; 
Web  Site:  web.mil.edu/knight-science.  DEADLINE: 
March  1,  2005. 

Knight-Wallace  Fellows  at  Michigan  invite  par¬ 
ticipation  by  full-time  broadcast,  film,  photo  and  print 
joumahsts  with  at  least  five  years  of  experience.  FuU 
tuition,  travel  aUowance,  plus  $6,875  monthly  stipend 
to  pursue  research  of  the  FeUow’s  design,  enhanced  by 
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Reporters  and'editors  and  anchors 

w  photographers  and  producers  and 
news  directors 

editorial  cartoonists  and  web-site 
gurus  -  and  more 


We  want  people  who*have  already  accomplished  a 
lot  and  are  ambitious  b  do  more.  Candidates  must 


have  seven  years’  professional  experience.  \ 
Fellows  receive  a  stipend  of  $55,000,  plus  tuition,  * 


“The  year  at  Stanford  was  a  wonder- 
ful  experience  in  mind  expansion  and 
agility.l  left  with  a  greater  enjoyment 
of  ambiguity,  fluidity  and  uncertainty 
—which,  while  somewhat  unsettling 
at  the  time,  made  it  easier,  20  years 
later,  to  cope  with  the  rapid  change 
and  vagaries  of  the  new  media  world. 
The  fellowship  provided  a  pivot  for  career  change  and 
personal  growth,  the  weather  was  terrific  and  I  made 
some  close  friends.” 

—Jack  Davis 

President,  publisher  and  CEO, 
Hartford  Courant 
Knight  Fellow  1978 


“Twenty-plus  years  of  high-intensity 
journalism  had  dulled  my  senses.  At 
Stanford,  my  passion  and  creativity 
were  reawakened,  I  began  to  ponder 
what’s  really  important  and  meaning¬ 
ful.  I  found  answers.  Along  the  way,  I 
made  friendships  I’ll  treasure  and  I 
learned  from  brilliant  minds.  My  focus 
in  the  classroom  was  on  rights,  cultural  citizenship  and 
the  Chicano  experience.  But  I  learned  so  much  more, 
about  the  world  and  about  myself.” 

—Juan  Castillo 

Race  and  Immigration  Reporter 
Austin  American-Statesman 
Knight  Fellow  2003 


health  insurance  and  an  allowance  for ‘books, 
housing  and.  child  care.  All  benefits  and  activities  ,  < 
of  the  program  are' open  to  spouses  and  partners 
of  Fellows.  .  1 

■  ■  ■  ' 

TWELVE  U.S.  journalists  win  Knight  Fellow¬ 
ships  at  Stanford  each  year. 

WHAT  DO, THEY  GET? 


NINE  months  of  study,  intellectual  growth,  and 
'  personal  change  at  * 

ONE  of  the  world’s  great  universities— in  classes, 
in  independent  studies,  and  in  special  seminars 
with  guest  speakers.^  At  the  end  of  the  year  they 
return  to  their  news  organizations,  better  prepared 
for  the  rapidly  changing  world  of  journalism. 


“The  year  at  Stanford  has  given  me 
the  time  and  space  in  the  midst  of  a 
widening  international  crisis  to  evalu¬ 
ate  news  events  more  critically, 
absent  deadline  pressures.  It  has  rein¬ 
forced  my  belief  in  myself,  and  the 
essential  function  of  journalists  to 
keep  those  in  authority  accountable  to 
the  public.” 

—Bonnie  V.  Winston 

General  Assignment  Editor 
Norfolk  Virginian-Pilot 
Knight  Fellow  2004 


The  application  deadline  for  next  year  is 
February  1,  2005.  For  a  brochure  and 
application  form,  please  visit  our  website: 

http://knight.stanford.edu 

John  S.  Knight  Fellowships 
Building  120,  Room  424 
Stanford,  CA  94305-2050 
Phone:  (650)  723-4937 
Fax;  (650)  725-6154 
e-mail:  knight-info@lists.stanford.edu 
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Some  reporters  cover  city  hall. 
Science  journalists  cover 

Bioterrorism 

Misuse  of  science  in  public  policy 

Biotechnology  and  tissue  engineering 

Brain  and  cognitive  sciences 

Privacy  in  the  computer  age 

Stem  cells  and  cloning 

Weapons  of  mass  destruction 

Nanotechnology 

Space  exploration 

AIDS 

Dubious  practices  in  drug  marketing 

Global  warming 

Toxic  waste 

Pollution  and  poverty 

Addiction 

Cancer 

Obesity 

Race  and  health  care 

To  get  a  grasp  on  these  and  other  crucial  areas  of  science,  technology, 
medicine  or  the  environment,  consider  spending  nine  months  as  a  Knight 
Fellow  at  MIT.  You’ll  take  classes  from  leading  professors  at  MIT  and 
Harvard.  You’ll  be  among  other  accomplished  journalists  who  share  your 
passion  for  understanding  things  at  a  deeper  level  and  your  desire  to  be 
an  even  better  journalist.  Knight  Fellows  receive  a  stipend  of  $55,000 
plus  tuition  and  fees  for  the  academic  year. 

Knight 

Science  Journalism 

Fellowships  at  MIT 


For  more  information  or  application  materials,  contact  us  at; 
,  ,  http://web.mit.edu/knight-sclence/’ 

Boyce  Rensberger,  Director:  boyce@mjt.edu  617-253-J 
Application  D^dline:  March  1 


“The  Fellowship  is  maximal  stimulation  and  minimal  stress.  If  you 
love  learning  about  science  and  find  yourself  increasingly  hating 
deadlines,  the  Knight  Fellowships  is  a  year  of  heaven  on  Earth.” 

-  Carey  Goldberg,  The  Boston  Globe 


seminars  given  by  leading  academics  and  journalists, 
are  offered  for  the  academic  year.  General  fellowships 
and  specialty  positions  available.  CONTACT;  Charles  R. 
Eisendrath,  Wallace  House,  620  Oxford  Rd.,  Ann 
Arbor,  MI  48104-2635;  (734)  998-7666;  Fax:  (734) 
998-7979;  E-mail:  wpalms@umich.edu;  Web  Site: 
www.kwfellows.org.  DEADLINE:  Postmarked  by  Feb. 
1,  2005. 

Landmark  Scholars  Program  is  open  to  minority 
college  sophomores  who  are  reporters,  photogra¬ 
phers,  graphic  artists,  sports  writers,  copy  editors  and 
ps^e  designers.  Two  scholarships,  two  paid  summer 
internships,  and  a  full-time  paid  internship  for  at  least 
one  year  after  graduation  are  granted.  Internships 
take  place  at;  Greensboro  (NC)  News  &  Record;  Nor¬ 
folk  (VA)  Virginian-Klot;  or  The  Roanoke  (VA)  Times. 
They  occur  during  the  summers  between  sophomore 
and  jimior  years,  and  between  junior  and  senior  years. 
A  $5,000  scholarship  is  awarded  at  the  end  of  each 
summer.  After  graduation,  recipients  are  ehgible  for  a 
one-year  internship  with  full  benefits  and  possible 
continued  emploiment.  Preference  will  be  given  to 
applicants  with  ties  to  the  mid-Atlantic/southem 
region.  Apphcants  must  be  minority  sophomore  stu¬ 
dents  and  U.S.  residents  or  have  permanent  residency 
status.  CONTACT:  Ann  Morris,  Managing  Editor,  News 
&  Record,  PO  Box  20848,  Greensboro,  NC,  27420- 
0848;  (336)  373-7040;  E-mail:  amorris@news- 
record.com.  DEADLI.NE:  Jan.  15,  2005. 

Lincoln  Fellows  Program  is  open  to  up  to  10 

recipients.  Fellows  serve  two-year  terms,  commencing 
in  August  with  a  one-week  seminar  in  constitutional 
theory  and  practice  led  by  eminent  scholars.  Fellows 
also  receive  a  stipend  of  $1,500  and  all  expenses 
related  to  seminars  and  other  programs.  CONTACT: 
The  Claremont  Institute,  The  Lincoln  Fellows,  937  W. 
Foothill  Blvd.,  Suite  E,  Claremont,  CA  91711;  (909) 
621-6825;  Fax:  (909)  626-8724;  E-mail:  info@clare- 
mont.org;  Web  Site:  www.claremont.org.  DEADLINE: 
Late  spring  2005. 

Colonel  William  J.  Lookadoo  Photojournalism 
Scholarship  is  funded  by  NPPF  Booster  Club  mem¬ 
bers.  A  gift  of  $  1,000  is  given  to  the  College  Photogra¬ 
pher  of  the  Year,  selected  on  the  basis  of  a  photojour¬ 
nalism  portfoho,  scholastic  standing,  professional 
aspirations  and  financial  need.  The  runner-up  to  the 
College  Photographer  of  the  Year  receives  the  $500 
Milton  E.  Freier  award.  Lookadoo  was  a  U.S.  Air  Force 
pubhc  relations  officer  who  was  instrumental  in 
improving  relations  between  the  mifitary  services  and 
the  press.  CONTACT:  Angel  Anderson,  School  of  Jour- 
nahsm.  University  of  Missouri,  109  Lee  Hills  Hall, 
Columbia,  MO  65211-1370;  (573)  882-4882;  E-mail: 
info@cpoy.oi^.  DEADLINE:  See  Web  site. 

Louisiana  State  University  Manship  School  of 
Mass  Con^munication  Graduate  Assistant- 
ships  consijj  of  awards  of  up  to  $10,500  per  year,  or 
up  to  $24,000  for  Ph.D  candidates,  plus  a  waiver  of 
non-residentkl  fees.  Apphcants  admitted  to  the  Grad¬ 
uate  School  may  be  considered  for  assistanLships. 
Depending  on  their  stipend  amount,  assistants  are 
expected  to  devote  20  hours  per  week  to  school-des¬ 
ignated  duties.  Recipients  generally  work  with  gradu¬ 
ate  faculty  in  classes  and  labs  and  on  research  pro¬ 
jects.  Neither  professional  experience  nor  an  under- 


2005  m'm:s  IV 

Fellowships,  Grants  and  Scholarships 


graduate  degree  in  mass  communication  or  journal¬ 
ism  is  required  for  an  assistantship.  CONTACT:  Associ¬ 
ate  Dean  for  Graduate  Studies  and  Research,  Manship 
School  of  Mass  Communication,  LSU,  220  Johnston 
Hall,  Baton  Rouge,  LA  70803-7202;  (225)  578-0334; 
Fax:  (225)  578-2125;  E-mail:  izard@lsu.edu;  Web  Site: 
www.jour.lsu.edu/manship.  DEADLINE:  Jan.  25,  2005. 

Louisiana  State  University  Manship  School  of 
Mass  Communication  Manship  Fellowships 

are  awards  of  up  to  $10,500  to  cover  tuition  and  other 
expenses  for  a  12-month  period  (three  semesters, 
including  summer).  Recipients  must  qualify  for  grad¬ 
uate  admission  and  normally  complete  a  Master  of 
Mass  Communications  (M.M.C.)  degree  in  one  calen¬ 
dar  year.  The  fellowship  also  provides  a  waiver  of  non- 
residential  fees.  Priority  given  to  applicants  with  pro¬ 
fessional  experience.  CONTACT:  Associate  Dean  for 
Graduate  Snidies  and  Research,  Manship  School  of 
Mass  Communication,  LSU,  220  Johnston  Hall,  Baton 
Rouge,  U  70803-7202;  (225)  578-0334;  Fax:  (225) 
578-2125;  E-mail:  izard@lsu.edu;  Web  Site: 
www.jour.lsu.edu/manship.  DEADLINE:  March  1, 
2005. 

Luce  Scholars  Program  is  sponsored  by  the  Henry 
Luce  Fouitdation  to  create  an  awareness  of  Asia  among 
funire  leaders  of  American  society  with  no  prior  expe¬ 
rience  of  Asia.  Open  to  American  citizens  no  more 
than  29  years  old  upon  entry  and  of  the  highest  intel¬ 
lectual  and  professional  promise  in  various  fields. 
Nominations  by  approximately  65  participating  uni¬ 
versities.  Applications  may  not  be  submitted  direcdy  to 
the  foundation.  CONTACT:  Henry  Luce  Foundation, 
111  W.  50th  St.,  New  York,  NY  10020;  (212)  489- 
7700;  Fax:  (212)  581-9541;  Web  Site:  www.hluce.org. 
DEADLINE:  First  Monday  in  December,  annually. 

MacArthur  Fellowship  provides  unique,  unre¬ 
stricted  fellowships  in  any  field  to  exceptionally 
promising  and  talented  individuals  who  have  demon¬ 
strated  capacity  for  self-direction,  creative  pursuit  and 
originality.  No  entries  solicited.  Nominators  select 
those  individuals  expected  to  make  significant  contri¬ 
butions  to  society.  Fellows  receive  $100,000  annually 
in  quarterly  installments  for  five  years.  CONTACT: 
MacArthur  Foundation,  Fellows  Program,  140  S. 
Dearborn  St.,  Suite  1200,  Chicago,  IL  60603-5285; 
Web  Site:  www.macfound.org. 

Malcolm  F.  MalleHe  Fellowship  honors  a  for¬ 
mer  executive  director  of  the  American  Press  Institute. 
It  enables  a  news  editor  or  man^ng  editor  of  a  news¬ 
paper  with  a  daily  circulation  below  50,000  to  attend 
one  of  three  seminars:  News  Editors  and  Copy  Desk 
Chiefs,  Critical  Management  Skills,  or  Managing  and 
Executive  Editors:  Developing  Newsroom  Leaders. 
Thition  provided.  Travel  allowance  added  if  funds  per¬ 
mit.  CONTACT:  Linda  Kepner,  Registrar,  American 
Press  Institute,  11690  Sunrise  Valley  Dr,  Reston,  VA 
20191-1498;  (703)  715-3320;  Fax:  (703)  620-5814; 
E-mail:  lkepner@americanpressinstititte.org;  Web 
Site:  www.americanpressinstitute.org.  DEADLINE: 
Mid-November,  annually. 

MBL  Science  Journalism  Program  aims  to 
improve  public  understanding  of  science  by  giving 
journalists  an  opportunity  to  observe  the  scientific 
process,  learn  the  principles  of  research  and  work 


closely  with  investigators  and  smdents  without  the 
obligation  to  report  results.  The  goal  is  also  to 
enhance  relations  between  journalists  and  scientists, 
promoting  understanding  in  the  scientific  community 
of  the  influences  and  constraints  that  determine  the 
way  science  is  reported  to  the  public.  Broadcast  or 
print  journalists  and  editors  are  eligible.  A  basic 
knowledge  of  biological  principles  is  advant^eous, 
but  applicants  with  advanced  degrees  in  biology  or 
extensive  laboratory  training  are  not  encour^ed. 
One-,  four-  and  eight-week  fellowships  available.  CON¬ 
TACT:  Pamela  Clapp  Hinkle,  Marine  Biological  Labo¬ 
ratory,  7  M.B.L.  St.,  Woods  Hole,  MA  02543;  (508) 
289-7423;  Web  Site:  www.mbl.edu/sjp.  DEADLINE: 
March  1,  2005. 

John  J.  McCloy  Fellowships  sponsored  by  the 
American  Council  on  Germany,  these  fellowships  pro¬ 
vide  airfare  and  a  sbpend  to  research  and  report  for 
four  weeks  in  Germany.  Four  fellowships  will  be 
awarded  sometime  in  spring  for  use  within  a  year. 
Open  to  college  graduates  who  have  worked  full-time 
in  the  field  for  several  years.  American  fellows  must  be 
living  in  the  United  States  at  the  onset  of  the  program. 
Apphcants  must  submit  the  following:  a  cover  letter 
outlining  what  they  hope  to  gain  professionally  and 
personally  from  the  experience;  a  project  proposal  of 
two  to  five  pt^es;  a  curriculum  vitae;  and  two  letters  of 
recommendation.  CO.NTACT:  Eryn  Curfinan,  Columbia 
Graduate  School  of  Journalism,  2950  Broadway, 
Room  701,  New  York,  NY  10027;  (212)  854-4307; 
Email:  jf680@columbia.edu.  DEADLLNE:  April  15, 
2005. 


Anne  O'Hare  McCormick  Memorial  Fund  spon¬ 
sors  scholarships  for  women  in  financial  need  already 
accepted  for  the  master's  degree  program  at  Columbia 
University’s  Graduate  School  of  Journalism.  Apphcants 
must  be  U.S.  citizens.  Application  on  Web  site  or  send 
a  SASE.  Submissions  should  include  an  application,  an 
autobiographical  essay  and  a  statement  of  financial 
need.  CONTACT:  Anne  O’Hare  McCormick  Memorial 
Fund,  1 5  Gramercy  Park  S.,  New  York,  .NY  10003;  Web 
Site:  www.newswomensclubnewyork.com.  DEADUN'E: 
May  31,  2005. 

McGee  Journalism  Fellowship  in  Southern 
Africa.  Each  year,  a  U.S.  journalist  will  be  posted  to 
southern  Africa  for  three  to  four  months.  The  McGee 
fellow  shares  his  or  her  expertise  with  colleagues  by 
consulting  in  newsrooms,  leading  workshops  or 
teaching  at  a  university.  On  returning,  the  fellow  will 
share  his  or  her  experiences  through  lectures,  semi¬ 
nars  and  published  articles.  Open  to  print  or  broad¬ 
cast  professionals,  or  journalism  educators.  Fellow¬ 
ship  covers  expenses  while  on  assignment  and  pro¬ 
vides  an  honorarium.  CONTACT:  McGee  Journalism 
Fellowship  in  Southern  Africa,  International  Center  for 
Journalists,  I6l6  H  St.  N’W,  3rd  Floor,  Washington,  DC 
20006;  (202)  737-3700;  Fax:  (202)  737-0530;  E- 
mail:  mcgee@ic^.org;  Web  Site:  www.icfj.org. 

Rollan  D.  Melton  Fellowship  honors  the  late 
Reno  Gazette-Journal  columnist,  president  of  Speidel 
Newspapers  and  API  Board  member.  It  is  open  to  col¬ 
lege-level  journalism  educators  who  are  members  of  a 
recognized  minority  group,  and  covers  tuition,  hotel 


June  16-20,  2005 


L  Esterp  The  Third  5fector 


Specialized  Training 
on  Covering  Nonprofits 


The  University  of  Mississippi  Department  of  Journalism,  in  cooperation  with 
Independent  Sector,  is  offering  20  journalists  —  reporters,  editors,  producers, 
free-lancers  —  a  unique  training  program  on  how  to  cover  philanthropy 
and  nonprofit  organizations  such  as  charities.  Journalists  and  experts  on  tax-exempt 
organizations  will  lead  discussions  and  offer  hands-on  training  on  such  topics 
as  understanding  nonprofits'  tax  returns  and  financial  audits  and  identifying 
critical  issues  affecting  nonprofits.  A  grant  from  the  John  S.  and  James  L. 
Knight  Foundation  covers  all  expenses  -  including  roundtrip  travel, 
room  and  board.  Applicants  should  send  a  letter  of  interest, 
documentation  of  support  from  their  editor  or  news 
director  and  a  resume.  Deadline:  February  1,  2005. 
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and  meals.  CONTACT:  Linda  Kepner,  Registrar,  Ameri¬ 
can  Press  Instimte,  11690  Sunrise  Valley  Dr,  Reston, 
VA  20191;  (703)  715-3320;  Fax:  (703)  620-5814;  E- 
mail:  lkepner@americanpressinstitute.org;  Web  Site: 
www.americanpressinstitute.org.  DEADLINE:  Mid- 
November,  annually. 

Metcalf  Institute  Seventh  Annual  Workshop 
for  Journalists.  During  this  intensive,  five-day, 
hands-on  workshop,  journalists  work  with  scientists 
in  the  lab  and  field  to  learn  how  scientists  conduct  sci¬ 
entific  inquiry,  learn  about  the  principles  and  ethics 
that  guide  research,  work  online,  and  talk  informally. 
The  workshop  emphasizes  the  integration  of  science 
into  public  policy  and  the  local  community.  Fellows 
will  attend  lecnires,  debates,  and  panel  sessions  given 
by  leading  writers,  scientists,  and  policy  experts.  Open 
to  print,  broadca.st  and  online  journalists  who  are 
beginning  to  specialize  in  environmental  and  marine 
reporting.  Prize  includes  tuition,  room  and  board; 
transportation  not  included.  CONTACT:  Metcalf  Insti¬ 
mte  for  Marine  and  Environmental  Reporting,  Jack- 
leen  de  La  Harpe,  Executive  Director,  URl  Graduate 
School  of  Oceanography,  Narragansett  Bay  Campus, 
Narragansett,  RI  02882;’(401)  874-6211;  Fax:  (401) 
874-6486;  E-mail:  jack@gso.uri.edu;  Web  Site: 
www.gso.uri.edu/metcalf.  DEADLINE:  March  4,  2005. 

Miami  Herald  South  Florida  Scholarship  is 

offered  to  smdents  from  the  South  Florida  area  in  the 
region  from  South  Broward  County  to  Key  West, 
majoring  in  journalism  and  advertising  and  planning 
to  pursue  newspaper  careers.  Awards  vary.  CONTACT: 
Charles  J.  Harris,  Knight  Division  for  Scholarships, 
Career  Services  and  Multicultural  Affairs,  1080 
Weimer  Hall,  P.O.  Box  1 18400,  Gainesville,  FL  32611- 
8400;  (352)  392-0289;  Fax:  (352)  846-2484;  E-mail: 
charris@jou.ufl.edu;  Web  Site:  www.jou.ufl.edu/ 
knight.  DEADUNE:  Feb.  1,  2005. 

Michener  Awards  Foundation  Fellowship  pro¬ 
vides  $22,500  and  four-month  smdy  leaves  for  rnamre 
Canadian  journalists  working  on  public  service  pro¬ 
jects.  $25  registration  fee.  CONTACT:  Michener  Awards 
Foundation,  130  Albert  St.,  Suite  1620,  Ottawa,  ON 
KIP  5G4,  Canada;  E-mail:  info@micbenerawards.ca; 
Web  Site:  www.michenerawards.ca.  DEADLINE:  Feb. 
18,  2005. 

Paul  Miller  Washington  Reporting  Fellow¬ 
ships.  Expenses-paid  seminars  are  designed  to  help 
Washington-based  print,  broadcast  and  online 
regional  joumafists  develop  better  stories  for  their 
home  audiences.  Fifteen  Fellows  are  competitively 
selected  each  year  to  spend  one  day  a  month,  Septem¬ 
ber  through  May,  meeting  with  experts  in  all  areas  of 
Wa.shington,  visiting  ^encies  and  gaining  practical 
knowledge.  Journalists  currently  or  about  to  be 
assigned  to  cover  Washington  on  a  regional  basis 
should  apply.  Editor  or  supervisor  must  agree  to  allow 
journalist  to  attend  all  sessions.  CONTACT:  The 
National  Press  Foundation,  1211  Connecticut  Ave.  M, 
Suite  310,  Washington,  DC  20036;  (202)  721-7280; 
Fax:  (202)  5.30-2855;  E-mail:  nolan@nationalpress. 
org;  Web  Site:  www.nationalpress.org.  DEADLINE: 
Applications  accepted  in  spring,  annually. 

Minority  Editorial  Training  Program  screens 
college  graduates  and  other  journalises  who  want  to 
enter  daily  newspaper  journalism  through  an  intensive 
two-year  program  at  the  Los  Angeles  Times  (report- 
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ing),  Newsday  (copy  editing)  and  other  Tribune  Co. 
newspapers,  including  the  Allentown  (PA)  Morning 
Call,  Baltimore  Sun,  Chic^o  Tribune,  Ft.  Lauderdale 
(FL)  Sun-Sentinel,  Greenwich  (CT)  Time,  Hartford 
(CT)  Courant,  Newport  News  (VA)  Daily  Press, 
Orlando  (FL)  Sentinel  and  Stamford  (CT)  Advocate. 
No  experience  required.  Programs  start  in  summer 
2005.  Candidates  must  be  willing  to  relocate  in  second 
year  of  training.  CONTACT:  Director,  METPRO/Report- 
ing,  Los  Angeles  Times,  202  W.  First  St.,  los  Angeles, 
CA  90053;  (800)  LATIMES  ext.  77.366;  or 
METPRO/Editing,  Newsday,  235  Pinelawn  Rd., 
MelviUe,  NY  11747;  (631)  843-2637.  DEADLINE:  Jan. 
1,  2005. 

Minority  Journalism  Educators  Fellowship  is 

open  only  to  college-level  journalism  educators  who 
are  members  of  a  recognized  minority.  Provides 
tuition,  room  and  meals  to  attend  an  API  seminar. 
Travel  subsidy  provided  if  funds  permit.  CONTACT: 
Linda  Kepner,  Registrar,  American  Press  Institute, 
11690  Sunrise  Valley  Dr.,  Reston,  VA  20191;  (703) 
715-3320;  E-mail:  lkepner@americanpressinstitute. 
org;  Web  Site:  www.americanpressinstitute.org.  DEAD¬ 
LINE:  Mid-November,  annually. 

William  D.  Morgan  Political  Scholarship, 

sponsored  by  the  Louisiana  State  University  Manship 
School  of  Mass  Communication,  aids  graduate  stu¬ 
dents  seeking  careers  in  political  consulting  and  pub¬ 
lic  affairs.  Honors  the  alumnus  William  D.  Morgan 
who  was  a  nationally-known  election  consultant.  CON¬ 
TACT:  Associate  Dean  for  Graduate  Studies  and 
Research,  Manship  School  of  Mass  Communication, 
LSU,  220  Johnston  Hall,  Baton  Rouge,  LA  70803-7202; 
(225)  578-0334;  Fax:  (225)  578-2125;  E-mail: 
deDeur@lsu.edu;  Web  Site:  www.jour.lsu.edu/man- 
ship.  DEADUNE:  March  10,  2005. 

Baskett  Mosse  Award  for  Faculty  Develop¬ 
ment  is  sponsored  joindy  by  tbe  Association  for  Edu¬ 
cation  in  Journalism  and  Mass  Communication  and 
the  Accrediting  Council  on  Education  in  Journalism 
and  Ma.ss  Communication.  Cash  stipend  pays  one 
young  or  mid-career  joumalism/communications 
teacher’s  expenses  for  an  enrichment  activity  in  public 
service,  research  or  teaching.  CONTACT:  .AEJMC,  234 
Outlet  Pointe  Blvd.,  Suite  A,  Columbia,  SC  29210; 
(803)  798-0271;  Fax:  (803)  772-3509;  E-mail:  aejm- 
chq@aol.com;  Web  Site:  www.aejmc.org.  DEADLINE: 
April  1,  2005. 

Edward  R.  Murrow  Fellowship  is  open  to  jour¬ 
nalists  who  write  for  primarily  Enghsh-speaking  audi¬ 
ences  for  broadca.st  or  print  media.  Includes  nine 
months  at  the  Council  on  Foreign  Relations  in  New 
York,  access  to  Council  program  members,  research 
faciUty  fees  for  university  courses  and  a  stipend  equiv¬ 
alent  to  prorated  salary.  CONTACT:  Elise  Carlson  Lewis, 
Vice  Pres.-Membership/Fellowship,  Edward  R.  Mur¬ 
row  Fellowship  Program,  Council  on  Foreign  Rela¬ 
tions,  58  E.  68th  St.,  New  York,  NY  10021;  (212)  434- 
9489;  Fax:  (212)  434-9801;  E-mail:  fellowships@cfr. 
org;  Web  Site:  www.cfr.org.  DEADLINE:  February 
2005,  for  nominations  and  appfications. 

National  Arts  Journalism  Program  Fellow¬ 
ships  award  half  year  feUowships  to  mid-career  and 
senior  journalists  to  pursue  research,  publications 
and  conference  projects  under  the  auspices  of  the 
National  Arts  Journalism  Program.  Fellows,  supported 


by  stipends  of  $22,500,  spend  a  semester  at  Columbia 
engj^ed  in  a  blend  of  smdy  and  work  with  arts  and 
cultural  organizations.  The  successful  appheant  is  a 
working  critic,  reporter  or  editor,  with  at  least  five 
years  of  experience  and  demonstrated  dedication  to 
arts  and  cultural  journalism.  CONTACT:  NAJP  Fellow¬ 
ships,  Columbia  University,  2950  Broadway,  Mail  Code 
7200,  New  York,  NY  10027;  (212)  854-1912;  E-mail: 
najp@columbia.edu;  Web  Site:  www.najp.org.  DEAD¬ 
LINE:  Spring  2005. 

National  Association  of  Black  Journalists 
Ethel  Payne  Fellowships  offer  two  monetary  fel¬ 
lowships,  in  honor  of  Ethel  Payne,  to  fuU-time  jour¬ 
nalists  or  freelancers  who  are  NABJ  members,  with 
five  years  of  experience.  This  enables  members  to 
obtain  reporting  experience  in  Africa.  Seven  scholar¬ 
ships  are  offered  to  black  sophomores,  juniors  and 
seniors  in  college  majoring  in  print  journalism,  pho¬ 
tography,  radio  or  television,  who  are  members  of 
NABJ.  Three  scholarships  are  awarded  to  high  school 
seniors  planning  on  attending  a  four-year  coUege  to 
prepare  for  a  career  in  one  of  the  fields  listed  above. 
CONTACT:  National  Association  of  Black  Journalists, 
8701  Adelphi  Rd.,  Adelphi,  MD  20783-1716;  (301) 
445-7100  ext.  108;  Fax:  (310)  445-7101;  Web  Site: 
www.nabj.org.  DEADLINE:  Check  Web  site. 

NAREE  Bivins  Fellowship  Award  offers  a  $3,500 
stipend  to  the  best  applicant.  Open  to  working  jour¬ 
nalists  who  are  NAREE  members;  $75  membership 
fee.  CONTACT:  Mary  Doyle-Kimball,  Exec.  Director, 
National  Association  of  Real  Estate  Editors,  1003  N.W. 
6th  Terr.,  Boca  Raton,  FL  33486;  (561)  391-3599; 
Fax:  (561)  391-0099;  E-mail:  madkimba@aol.com; 
Web  Site:  www.naree.org.  DEADLINE:  Sept.  15,  2005. 

National  Endowment  for  the  Humanities  Fel¬ 
lowships  are  intended  both  for  individuals  affiliated 
with  academic  institutions  and  for  scholars  and  writ¬ 
ers  working  independendy  who  have  made  significant 
contributions  to  the  humanities,  as  well  as  those  who 
stand  at  the  beginning  of  their  careers.  CONTACT:  NEH 
Fellowships,  1100  Pennsylvania  Ave.  NW,  Room  318, 
Washington,  DC  20506;  (202)  606-8467;  E-mail:  fel- 
lowships@neh.gov;  Web  Site:  www.neh.gov.  DEAD¬ 
UNE:  May  1,  2005. 

National  Endowment  for  the  Humanities  Sum¬ 
mer  Stipends  Program  supports  advanced  study 
and  research  in  the  humanities  by:  senior  scholars, 
junior  scholars,  writers  and  scholars  working  in  the 
humanities  either  independently  or  at  non-academic 
institutions,  faculty  at  institutions  with  Ph.D.  programs 
in  the  humanities,  and  faculty  at  hvo-,  four-,  and  five- 
year  coUeges  and  universities.  $5,000  grant  enables 
recipients  to  devote  two  summer  months  of  fuU-time 
research  and  study  to  their  projects.  Applicant’s  pro¬ 
ject  may  be  one  that  can  be  completed  during  the 
Stipend  period,  or  may  be  part  of  a  long-range 
endeavor.  CONTACT:  National  Endowment  for  the 
Humanities,  Division  of  Research,  1 100  Pennsylvania 
Ave.  NW,  Room  318,  Washington,  DC  20506;  (202) 
606-8200;  E-mail:  stipends@neh.gov;  Web  Site: 
www.neh.gov/grants/guidelines/stipends.html.  DEAD¬ 
UNE:  Oct  1,  2005. 

National  Italian  American  Foundation  Schol¬ 
arship  awards  of  $2,000  to  $5,000  are  available 
annually  to  undergraduate  journalism  or  communica- 
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tions  majors  of  Italian-American  descent.  Applicants 
must  submit  a  transcript  and  ofBcial  application. 
Applications  must  be  submitted  online.  CONTACT:  Web 
Site:  www.niaf.org.  DEADLINE:  April  30,  2005. 

National  Press  Foundation  Washington  Finan¬ 
cial  Seminar  selects  U.S.  journalists  to  attend  a  three- 
day  seminar  in  Washington,  DC,  devoted  to  issues  cover¬ 
ing  federal  and  private  financial  instimtions.  Fellowships 
include  housing  and  transportation.  CONTACT:  Washing¬ 
ton  Financial  Seminar,  National  Press  Foundation,  1211 
Connecticut  Ave.  .NW,  Suite  310,  Washington,  DC  20036; 
(202)  663-7280;  Fax:  (202)  530-2855;  E-mail: 
npf@nationalpress.org;  Web  Site:  www.nadonalpress. 
org.  DEADLLN’E:  September  2005. 

National  Press  Foundation  Wharton  Fellow¬ 
ships  offer  two  fellowships  to  working  print  and 
broadcast  joumahsts  to  the  annual  Wharton  Seminars 
for  Business  Journalists  at  the  Wharton  School  of  the 
University  of  Pennsylvania  in  Philadelphia.  Full  tuition, 
housing,  most  meals  and  round-trip  transportation 
are  included.  CONTACT:  National  Press  Foundation, 
1211  Connecticut  Ave.  NW,  Suite  310,  Washington,  DC 
20045;  (202)  663-7285;  Fax:  (202)  530-2855;  E- 
mail:  npf@nationalpress.org;  Web  Site:  www.national- 
press.org.  DEADLINE:  September  2005. 

NPPA  TV  Workshop  Award  offers  $1,000  annu¬ 
ally  to  assist  working  television  photojoumahsts  who 
wish  to  attend  the  NPPA  TV  Newsvideo  Workshop.  The 
award  is  available  through  the  generosity  of  Life  Mem¬ 


ber  and  Sprt^e  Award  winner  Gordon  Yoder.  The 
applicant  must  have  at  least  one  year  of  full-time 
employment  experience  as  a  photojoumalist  at  a  tele¬ 
vision  station,  network  or  cable  news  operation.  A 
brief  statement  of  goals,  financial  need  and  commit¬ 
ment  must  accompany  the  apphcation,  along  with  a 
work  sample  on  VHS  cassette,  not  to  exceed  three 
video  stories.  One  award  will  be  granted  per  year. 
CONTACT:  Dave  Hamer,  NPPF  TV  Chair,  3702  N.  53rd 
St.,  Omaha,  NE  68104.  DEADLINE:  Dec.  31,  2004. 

NPPF  Still  Scholarship  is  administered  by  the 
National  Press  Photographers  Foundation.  A  $2,000 
award  honors  photojournalism  in  general  and  the 
members  of  the  National  Press  Photographers  Associ¬ 
ation  in  particular.  Open  to  any  student  who  has  com¬ 
pleted  one  year  at  a  recognized  four-year  college  or 
university  having  courses  in  photojournalism.  Portfo- 
Uo,  letters  of  recommendation,  and  a  self  addressed 
stamped  business  envelope  required  with  each  apph¬ 
cation.  CONTACT:  Bill  Sanders,  640  NW  100  Way,  Coral 
Springs,  FL  33071;  (954)  341-9718;  E-mail: 
bsand@worldnet.att.net;  Web  Site:  www.nppa.org. 
DEADLINE:  March  1,  annually. 

NPPF  Television  News  Scholarship  is  adminis¬ 
tered  by  the  National  Press  Photographers  Founda¬ 
tion.  A  $2,000  award  is  aimed  at  shidents  with  televi¬ 
sion  news  photojournalism  potential,  but  with  little 
opportunity  and  great  need.  Open  to  juniors  and 
seniors  enrolled  at  a  recognized  four-year  college  or 
university  having  courses  in  television  news  photo- 


joumahsm.  AppUcants  must  submit  a  videotape  con¬ 
taining  examples  of  their  work  and  a  letter  from  an 
advisor.  CONTACT:  Dave  Hamer,  3702  N.  53rd  St., 
Omaha,  NE  68104.  DEADLINE:  March  1,  2005. 

NSPA  H.L.  Hall  Fellowship  for  Yearbook 
Advisers  is  open  to  National  Scholastic  Press  Associ¬ 
ation  (NSPA)  yearbook  member  pubhcation  advisers 
who  do  not  have  a  college  degree  or  minor  concen¬ 
tration  in  joumahsm  and  will  advise  a  yearbook  dur¬ 
ing  the  2005-2006  academic  year.  The  $500  fellow¬ 
ship  will  be  given  to  a  qualifying  teacher  for  a  credit¬ 
bearing,  university  or  college-based  summer  course 
in  advising  school  media,  or  in  a  news-editorial  pro¬ 
gram.  CONTACT:  NSPA  H.L.  Hall  Fellowship,  National 
Scholastic  Press  Association,  2221  University  Ave.  SE, 
Suite  121,  MinneapoUs,  MN  55414;  (612)  625-8335; 
E-mail:  info@studentpress.org;  Web  Site:  www.stu- 
dentpress.org/nspa.  DEADLINE:  April  15,  2005. 

NSPA  Journalism  Honor  Roll  is  open  to  .National 
Scholastic  Press  .Association  member  pubhcations  stu¬ 
dent  staff  with  cumulative  GPA  minimums  of  3  75.  GPA 
verification  and  letter  of  recommendation  from  the 
pubhcation  adviser  must  accompany  the  entry  form. 
Seniors  majoring  in  journalism  (n  fall  2005  may  com¬ 
pete  for  a  $  1 ,000  scholarship  by  submitting  the  above 
and  additional  information,  including  an  essay.  Schol¬ 
arship  winner  announced  at  the  JEA/NSPA  Spring 
National  High  School  Joumahsm  Convention.  CON¬ 
TACT:  NSPA  Joumahsm  Honor  RoU,  National  Scholas¬ 
tic  Press  Association,  2221  University  Ave.  SE,  Suite 


Nieman  Fellowships  for  Journalists 
at  Harvard  University 


The 

Nieman  Foundation 
is  now  inviting 
applications 
for  its 
2005-2006 
fellowship 
program. 

In  this  critical  time  for  journalism,  the  mission  of  the 

Nieman  Fellowships  has  never  been  more  important. 

The  fulfillment  of  its  mandate  to  “promote  and  elevate  the 
standards  of  journalism  and  educate  persons  deemed  specially 
qualified  each  year  with  the  selection  of  12  working 

journalists  from  the  United  States  and  12  from  other 
countries. 

The  application 
deadline  for 

U.S.  journalists  is 

January  31, 2005. 

Information  and  application  forms  may  be  obtained  from: 

Program  Officer  Tel:  617-495-2238 

Nieman  Foundation  Fax:  617-495-8976 

One  Francis  Avenue  E-mail:  nieman@harvard.edu 

Cambridge,  MA  02138  Web  site:  www.nieman.harvard.edu 
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121,  Minneapolis,  MN  55414;  (612)  625-8335;  E- 
mail:  info@studentpress.org;  Web  Site:  wwTv.student- 
press.org/nspa.  DEADL1.\E:  Feb.  15,  2005. 

NSPA  Summer  Journalism  Workshop  Schol¬ 
arship  is  awarded  to  high  school  journalism  students 
for  excellence  in  academic  journalism.  The  scholar¬ 
ship  pays  for  the  student  to  attend  the  NSPA  Summer 
Workshop  in  Minneapolis,  including  tuition  and  room 
and  board  (travel  not  included).  Application  available 
on  Web  site.  CO.NTACT:  Summer  Workshop  Director, 
NSPA,  2221  University  Ave.  SE,  Suite  121,  Minneapolis, 
MN  55414;  (612)  62*5-4337;  Fax:  (612)  626-0720;  E- 
mail:  info@studentpress.org;  Web  Site:  www.student- 
press.org/nspa.  DEADLINE:  June  1,  2005. 

National  Society  of  Newspaper  Columnists 
Journalism  Scholarship  is  bestowed  on  an  out¬ 
standing  undergraduate  columnist  from  a  college  news¬ 
paper.  Scholarsliip  awarded  based  on  clips  sent  in  by 
appbcanLs.  with  an  emphasis  on  general  interest 
columns.  Recipients  also  attend  the  NSNC  convention 
and  mingle  with  columnisLs  from  all  over  the  country. 
CO.NTACT:  Russell  Frank,  College  of  Communications, 
Carnegie  Blt^.,  Penn  State  L'niv.,  University  Park,  PA, 
16802;  (814)  863-6415;  E-mail:  rbfs@psu.edu;  Web 
Site:  www.columnisLs.com.  DEADL1.NE:  March  1,  2005. 

New  England  Press  Association  Internships 

are  conferred  annually  by  the  NEPA  to  studenLs 
enrolled  in  accredited  programs  at  New  England  col¬ 
leges  and  universities.  CONTACT:  New  England  Press 
Association,  360  Huntington  Ave.,  428  CP,  Boston,  MA 
02115;  (617)  373-5610;  Fax:  (6l7)  373-5615;  E- 
mail:  b.reed@nepa.org;  Web  Site:  www.nepa.org. 
DEADLINE:  April,  annually. 

NAA  Minority  Fellowship  Program  is  designed 
to  widen  opportunities  for  racial  and  ethnic  minorit\' 
professionals  to  enter  or  advance  in  newspaper  man- 
^ement.  Awarded  in  fall  and  spring  rounds,  the  pro¬ 
gram  gives  more  than  $100,000  a  year.  Fellows  attend 
expense-paid  seminars  offered  by  the  Newspaper 
-Association  of  America,  NAA  Foundation,  Poynter 
Instimte  for  Media  Studies,  .American  Press  Institute 
and  other  organizations.  25th  year.  CONTACT:  Michelle 
Duke.  Newspaper  Association  of  America,  1921  Cal¬ 
lows  Rd.,  Suite  600,  Vienna,  VA  22182;  (703)  902- 
1727;  Fax:  (703)  902-1735;  E-mail:  dukem@naa.org; 
Web  Site:  www.naa.org/diversity.  DEADLINE:  April  for 
spring  and  October  for  fall. 

NPMA  Richard  N.  Miller  Scholarship  Award  is 

sponsored  by  the  Newspaper  Purchasing  Management 
Association  Inc.  A  $1,000  scholarship  is  awarded  to  a 
high  school  senior  who  will  enroll  in  an  accredited 
college  or  university  within  16  months  of  graduation; 
$500  to  the  runner-up.  Appbeant  must  be  a  child, 
step-child  or  legally  adopted  child  of  a  full-time 
employee  of  an  NPMA  organization.  CONTACT:  Bill 
Peet,  Ventura  County  Star,  P.O.  Box  6711,  Ventura,  CA 
93006;  (805)  655-1766;  Email:  bpeet@venturacoun- 
tystar.com.  DEADL1.NE:  Feb.  15,  2005. 

Nicholas  School  Environmental  Fellows  is  a 

program  offered  by  Duke  University  s  Nicholas  School 
of  the  Environment  and  the  DeWitt  Wallace  Center  for 
Communications  and  Journalism  of  the  Terry  Sanford 
Institute  of  Public  Policy.  Fellows  concentrate  on 


enhancing  their  skills  in  covering  environmental 
issues  on  an  international  scale.  Open  to  all  levels  of 
reporters,  editors,  and  management  executives  at 
news  media  covenng  business.  The  total  cost  value  is 
$8,000,  and  covets  program  fees,  one  month's  hous¬ 
ing  (furnished)  and  local  transportation.  Applications 
on  Web  site.  CONTACT:  Laurie  Bley,  Fellows  Program 
Director,  DeWitt  Wallace  Center  for  Communications 
and  Journalism,  Duke  University,  Box  90241,  Durham, 
NC  27708-0241;  (919)  613-7344;  Fax:  (919)  684- 
4270;  E-mail:  bley@pps.duke.edu;  Web  Site:  www. 
media.duke.edu/dewitt/fellows.  DEADLINE:  Rolling. 

Nieman  Fellowships  enable  12  joumaUsts  from 
the  United  States  and  12  journalists  from  other  coun¬ 
tries  to  pursue  courses  at  Harvard  University  for  an 
academic  year.  No  course  credits  or  degrees  are 
granted.  Full-time  staff  or  freelance  joumabsts  work¬ 
ing  for  the  news  or  editorial  departments  of  newspa¬ 
pers,  news  services,  radio,  television  or  magazines  of 
general  public  interest  are  ebgible.  Applicants  must 
have  at  least  five  years  of  experience  and  obtain  their 
employer’s  consent  for  a  leave  of  absence.  Hiition  plus 
a  stipend  of  $55,000  for  U.S.  Fellows;  funing 
arrangements  vary  for  International  Fellows.  Housing 
allow  ance  and  childcare  support  also  offered.  FeUows 
design  a  course  of  study  and  participate  in  Nieman 
seminars.  CONTACT:  Program  OflBcer,  -Nieman  Foun¬ 
dation,  Harvard  University,  1  Francis  Ave-,  Cambridge, 
MA  021.38;  (617)  495-2237;  Fax:  (617)  495-8976;  E- 
mail:  sgoldstein@harvard.edu;  Web  Site:  www.nieman. 
harvard.edu.  DEADLINE:  Jan.  31,  2005,  for  U.S.  jour¬ 
nalists;  March  1,  2005,  for  international  journalists. 

Omaha  World-Herald  Internship  Program  gives 
paid  summer  jobs  and  $1,000  tuition  stipends  to  six 
smdents.  Applicants  must  have  at  least  one  semester  of 
cla-sswork  remaining  after  completion  of  the  intern¬ 
ship.  Acceptable  GPA  and  demonstrated  interest  in 
journalism  are  required.  CONTACT:  Jeff  Gauger/ 
Joanne  Stewart,  Omaha  World-Herald,  1334  Dodge 
St,  Omaha,  NE  68102-1122;  (402)  444-1000.  DEAD¬ 
LINE:  Nov.  1,  annually. 

James  H.  Ottaway  Jr.  International  Fellow¬ 
ship  honor  the  late  chairman  of  Ottaway  Newspapers, 
Inc.  and  member  of  the  American  Pr“«s  Instimte 
Board  of  Directors.  Fellowship  provides  tuition,  room 
and  meals  for  one  college-level  journalism  educator 
to  participate  in  a  five-day  seminar  of  individual 
choice  at  the  API.  A  travel  subsidy  may  be  provided. 
CONTACT:  Patricia  DeFrancesco,  Fellowship  Program 
Coordinator,  American  Press  Instimte,  1 1690  Sunrise 
Valley  Dr,  Reston,  VA  20191;  (703)  620-3611;  Fax: 
(703)  620-5814;  E-mail:  api@americanpressinsti- 
mte.org;  Web  Site:  www.americanpres.sinstimte.org. 
DEADLINE:  Mid-November,  annually. 

Overseas  Press  Club  Foundation  Scholarships 

of  $2,000  each  are  awarded  to  12  smdents  interested 
in  careers  as  foreign  correspondents.  Graduate  or 
undergraduate  smdents  may  apply.  Winners  chosen  on 
the  basis  of  an  essay  of  approximately  500  words 
about  an  area  of  the  world  or  international  topic  they 
want  to  cover,  a  brief  autobiographical  letter,  and 
resume.  CONTACT:  William  J.  Holstein,  President,  OPC 
Foundation,  40  W.  45th  St.,  New  York,  NY  10036; 
(212)  626-9220;  Fax:  (212)  626-9210;  E-mail:  foun- 
dation@opcofamerica.org;  Web  Site:  www.opco- 
famerica.org.  DEADLINE:  Dec.  1,  annually. 


Palm  Beach  Post/Cox  Foundation  Scholarship 

offers  up  to  five  $1,500-3,000  awards  for  journalism 
or  advertising  majors.  Preference  is  given  to  appli-  i 
cants  from  the  West  Palm  Beach  area.  Applicants  must  | 
demonstrate  ability  to  overcome  educational,  social  or  i 
family  disadvantages;  academic  merit;  and/or  leader-  ] 
ship  potential.  CONTACT:  Charles  J.  Harris,  Knight  . 
Division  for  Scholarships,  Career  Services  and  Multi- 
culmral  Affairs,  1080  Weimer  Hall,  P.O.  Box  1 18400, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 

(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 2005  - 

Alicia  Patterson  Foundation  Fellowships  grant 
$35,000  for  a  twelve-month  fellowship  and  $17,500 
for  a  six-month  fellowship  to  U.S.  citizens  with  at  lea,st 
five  years  of  professional  experience  in  print  journal¬ 
ism  to  pursue  independent  projects  of  significant 
interest.  Recent  Fellows  include:  George  Anthan,  Jack 
Coffman,  and  Benoit  Denizet-Lewis  (freelance  writ¬ 
ers);  Builder  Levy  (freelance  photographer); 
Stephanie  Mencimer  (Washington  Monthly);  John 
Pomfret  and  Lois  Raimondo  (The  Washington  Post); 

David  Whitman  (U.S.  News  and  World  Report).  CON¬ 
TACT:  Margaret  Engel,  Director,  Alicia  Patterson  Foun¬ 
dation,  1730  Pennsylvania  Ave.  NW,  Suite  850,  Wash¬ 
ington,  DC  20006;  (202)  393-5995;  Fax:  (.301)  951- 
8512;  E-mail:  director@aliciapatterson.org;  Web  Site: 
www.aliciapatterson.org.  DEADLINE:  Postmarked  by 
Oct.  1,  annually. 

Cissy  Patterson  Fellowship  is  a  memorial  to  the 
owner  of  the  Washington  (DC)  Times-Herald,  now 
closed.  The  Fellow.ship  is  awarded  to  a  female  edi¬ 
tor/reporter  from  a  newspaper  with  under  25,000  cir¬ 
culation  for  attendance  at  an  American  Press  Institute 
seminar  of  her  choice.  TUition,  room  and  meals  are 
provided.  A  travel  allowance  is  added  if  funds  permit. 
CONTACT:  Linda  Kepner,  Registrar,  American  Press 
Institute,  1 1690  Sunrise  Valley  Dr.,  Reston,  VA  20191; 

(703)  715-3320;  E-mail:  lkepner@'americanpressin- 
stitute.org;  Web  Site:  www.americanpressinstitute.org. 
DEADLINE:  Mid-November,  annually. 

Leonard  M.  Perryman  Communications  Schol¬ 
arship  for  Ethnic  Minority  Students  is  sponsored 
by  United  Methodist  Communications.  Award  of 
$2,500  offered  in  recognition  of  Mr.  Perryman,  a  jour¬ 
nalist  for  the  United  Methodist  Church  for  nearly  30 
years.  Scholarship  aids  U.S.  ethnic-minority  under¬ 
graduates  who  intend  to  pursue  careers  in  religious 
communication  and  are  enrolled  in  their  junior  or 
senior  year  of  college.  CONTACT:  Perryman  Scholar¬ 
ship  Committee,  United  Methodist  Communications, 

P.O.  Box  320,  Nashville,  TN  37202;  (888)  278-4862; 

Fax:  (6l5)  742-5485;  E-mail:  scholarships@umcom. 
org;  Web  Site:  www.umcom.org.  DEADLINE:  Post¬ 
marked  by  March  15,  2005. 

Ellen  Masin  Persina  Scholarship  is  sponsored  by 
National  Press  Club  and  Friends  of  the  National  Jour¬ 
nalism  Library.  Given  in  memory  of  Washington-based 
reporter,  Ellen  Masin  Persina.  Open  to  all  minority 
high  school  smdents  planning  to  major  in  journalism 
in  college.  A  $5,000  award  is  given  and  renewed  annu¬ 
ally  over  four  years  if  satisfactory  grade  averse  is 
maintained.  CONTACT:  General  Manager’s  Office, 
National  Press  Oub,  529  I4th  St.  NW,  Washington,  DC 
20045;  (202)  662-7599;  Web  Site:  npc.press.org. 
DEADLINE:  Postmarked  by  March  1,  2005. 
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Phillips  Foundation  Journalism  Fellowships 

are  being  offered  by  the  Phillips  Foi.ndation,  a  non¬ 
profit  organization  founded  in  1990  to  advance  the 
cause  of  objective  joumahsm.  Full-time  $50,000  and 
part-time  $25,000  fellowships  are  given  to  complete  a 
one-year  project  of  the  applicant’s  choosing.  The  pro¬ 
ject  should  be  original,  supportive  of  American  cul- 
mre  and  a  free  society,  and  be  deliverable  in  four 
installments  with  the  potential  to  be  pubfished  in  a 
periodical  or  together  as  a  book.  Working  American 
print  journalists  with  less  than  five  yean!  experience 
are  eligible.  Winners  will  be  announced  May  2005  at 
an  awards  dinner  in  Washington,  DC.  The  fellowship 
starts  Sept.  1,  2005.  CONTACT:  John  Farley,  Philhps 
Foundation,  7811  Montrose  Rd.,  Suite  100,  Potomac, 
MD  20854;  (301)  340-2100;  E-mail:  jfarley@phiUips. 
com;  Web  Site:  www.thephiUipsfoundation.org.  DEAD¬ 
LINE:  March  1,  2005. 

Politics  and  Journalism  Semester  Internships 

are  offered  in  two  semesters  annually  with  a  $3,000 
stipend  given  to  13  selected  students.  Open  to  student 
joumaUsLs,  including  undergraduates  in  at  least  the 
second  term  of  their  junior  years,  graduate  students 
and  recent  graduates.  Interns  selected  from  nominees 
submitted  by  52  participating  journalism  schools  and 
from  direct  applications  submitted  by  candidates  from 
other  schools.  Applicant’s  career  goal  must  be  politi¬ 
cal  reporting.  CONTACT:  Terry  Michael,  Executive 
Director,  P.O.  Box  15201,  Washington,  DC  20003; 
(202)  296-8455;  Fax:  (800)  858-8365;  E-mail:ter- 
rymichael@wcpj.org;  Web  Site:  www.wcpj.org.  DEAD¬ 
LINE:  First  Friday  in  November  for  die  winter/spring 
class;  first  Friday  in  April  for  the  fall  class. 

Poynter  Fellowships,  programs  and  seminars  are 
available  at  the  Poynter  Institute  and  are  open  to  jour¬ 
nalism  educators.  Thition  waivers  available.  CONTACT: 
Poynter  Institute  for  Media  Studies,  801  3rd  St.  S.,  St. 
Petersburg,  FL  33701;  (727)  821-9494  or  (888)  769- 
6837;  Web  Site:  www.poynter.org. 

PICA  Foundation  Endowment  Awards  are  avail¬ 
able  to  students  studying  graphic  arts  at  Appalachian 
State  University  and  Chowan  College.  The  schools 
choose  the  scholarship  recipients.  CONTACT:  Jeff 
Stoudt,  Printing  Industry  of  the  Carofinas,  P.O.  Box 
19889,  Charlotte,  NC  28219;  (704)  357-1150;  Fax: 
(704)  357-1154;  E-mail:  jstoudt@picanetorg;  Web 
Site:  www.picanet.org.  DEADLINE:  Determined  by 
schools. 

PICA/Weese  Scholarships  are  available  to  sm- 
dents  studying  graphic  arts  at  community  colleges  and 
technical  schools  in  North  and  South  Carohna.  The 
schools  choose  the  recipients.  CO.NTACT:  Printing 
Industry  of  the  Carolinas,  P.O.  Box  19889,  Charlotte, 
NC  28219;  (704)  357-1150;  Fax:  (704)  357-1154;  E- 
mail:  jstoudt@picanet.org;  Web  Site:  www.picanet. 
org.  DEADU.\E:  Jan.  31,  2005. 

Publius  Fellows  Program  is  sponsored  by  the 
Claremont  Institute.  Winners  attend  an  intensive  series 
of  seminars  on  poUtical  philosophy  and  the  American 
political  tradition,  on  contemporary  political  issues, 
and  on  rhetoric  and  writing  mechanics.  A  stipend  of 
$1,500,  travel  expenses  up  to  $500,  lodging  and  some 
meals  included.  Program  runs  from  mid-June  to  early 
July  2005.  26th  year.  CONTACT:  Publius  Fellows  Pro- 
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gram.  The  Claremont  Institute,  937  W.  Foothill  Blvd., 
Suite  E,  Claremont,  CA  91711;  (909)  621-6835;  Fax: 
(909)  626-8724;  E-mail:  info@claremont.org;  Web 
Site:  www.claremont.otg.  DEADLINE:  March  2005. 

Eugene  C.  Pulliam  Fellowship  for  editorial  writ¬ 
ers  provides  $75,000  for  travel  and  study,  to  help 
broaden  their  journalistic  horizons  and  knowledge  of 
the  world.  Appheants  must  have  at  least  three  years  of 
full-time  editorial  writing  experience.  Visit  Web  site  for 
details.  CONTACT:  Pulliam  Editorial  Fellowship, 
Eugene  S.  Pulliam  National  Joumahsm  Center,  3909  N. 
Meridian  St.,  IndianapoUs,  IN  46208;  (317)  927- 
8000;  E-mail:  sdx@spj.org;  Web  Site:  www.spj.org. 
DEADUNE:  Postmarked  by  July  1,  2005. 

Pulliam  Journalism  Fellowship  provid?s  $6,500 
and  a  10-week  work-smdy  program  during  summer 
2005  in  Indianapohs  or  Phoenix  for  20  individuals 
serious  about  pursuing  a  career  in  newspaper  jour- 
naUsm.  Appheations  are  invited  from  college  students 
(or  recent  grads)  who  are  newspaper  joumahsm 
majors  or  liberal  arts  majors  with  part-time  or  sum¬ 
mer  newspaper  experience.  Visit  Web  site  or  e-mail 
for  appheation  packet.  CONTACT:  Russell  B.  Pulliam, 
The  Pulham  Joumahsm  Fellowship,  P.O.  Box  145, 
Indianapohs,  LN  46206-0145;  (317)  444-6001;  E- 
mail:  mssell.pulham@indystar.com;  Web  Site: 
wwAv.indystar.com/pjf.  DEADUNE:  Early  admissions 
deadhne  was  Nov.  15,  2004.  .All  entries  must  be  post¬ 
marked  by  March  1,  2005,  and  will  be  considered 
with  the  remaining  early-admission  appheants. 

Pulliam  Kilgore  FOI  Internships  are  sponsored 
by  the  Sigma  Delta  Chi  Foundation  and  the  Society  of 
Professional  Jouraahsts.  The  ten-week  internship 
enables  two  students  to  research  and  write  about  free¬ 
dom  of  information  issues  while  assisting  the  First 
Amendment  Council  and  the  Society’s  Freedom  of 
Information  Committee  in  preparing  the  annual  FOI 
Reports.  Candidates  are  incoming  seniors,  graduate 
smdents  in  joumahsm  or  law  smdents  with  joumahsm 
backgrounds.  Each  intern  receives  a  $400  weekly 
stipend  and  works  in  Washington,  DC,  or  Indianapo¬ 
hs,  IN,  during  a  mutually  ^reeable  period  in  summer 
or  early  fall.  CONTACT:  Kilgore  Internship  Director, 
Eugene  S.  Pulham  National  Joumahsm  Center,  3909  N. 
Meridian  St.,  Indianapohs,  IN  46208;  (317)  927- 
8000;  Fax:  (317)  920-4789.  DEADUNE:  Postmarked 
by  Mar.  1,2005. 

Quill  and  Scroll  International  Writing  and 
Photo  Contest  invites  currendy-enrolled  high  school 
students  to  enter  each  of  the  foUowing  12  divisions: 
advertising,  editorial,  editorial  cartoon,  feature  story, 
in-depth  individual  reporting,  in-depth  team  reporting, 
news  story,  review,  general  column,  photography/news 
feature,  photography/sports  and  sports  story.  Each  entry 
must  be  pubhshed  in  a  high  school  or  professional 
newspaper  between  Feb.  1,  2004,  and  Feb.  1,  2005,  by 
one  student  only  (except  in  the  in-depth  team  reporting 
division.)  Each  school  is  hmited  to  four  entries  per  divi¬ 
sion.  Each  winner  receives  a  National  Award  Gold  Key 
Charm  from  Quill  and  Scroll.  Winning  seniors  are  ehgi- 
ble  to  apply  for  one  of  the  $500  Edward  J.  Nell  Memo¬ 
rial  Scholarships.  CO.NTACT:  Quill  and  Scroll,  School  of 
Joumahsm,  University  of  Iowa,  Iowa  City,  lA  52242; 
(319)  335-5795;  E-mail:  quill-scroll@uiowa.edu. 
DEADUNE:  Feb.  5,  2005. 
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Chips  Quinn  Scholars  Fellowships  are  open  to 
alumni  of  the  Freedom  Fomm’s  Chips  Quinn  Scholars 
Program  and  grant  annual  fellowships  of  up  to  $2,500 
each  for  mition  and  travel  to  attend  a  professional- 
development  session  chosen  by  the  aluitmus^alumna 
and  his/her  top  editor  and  approved  by  the  Freedom 
Fomm.  Appheants  must  be  working  in  a  newspaper 
newsroom  and  have  at  least  three  years  of  newspaper 
newsroom  experience  and  the  endorsement  of  their 
newspaper’s  top  editor.  Candidates  may  check  the  Web 
site  for  available  opportunities  or  suggest  others.  CON¬ 
TACT:  Karen  Catone,  Chips  Quinn  Scholars  Program 
Director,  The  Freedom  Fomm,  1101  Wilson  Blvd., 
.Arhngton,  VA  22209;  (703)  528-0800;  E-mail:  kca- 
tone@freedomfomm,org;  Web  Site:  www.chip- 
squinn.org. 

Chips  Quinn  Scholars  Program  provides  training, 
10-12  week  paid  newspaper  newsroom  internships 
and  $1,500  in  scholarships  and  stipends  to  college 
students  and  recent  graduates  of  color  who  are  pur¬ 
suing  careers  in  newspaper  joumahsm.  Prospective 
appheants  can  be  nominated  by  their  joumahsm 
school  faculty,  media  advisors,  newspaper  editors  or 
the  leadership  of  the  minority  joumahsm  associations. 
The  program’s  goal  is  to  develop  a  network  of  talent 
that  wiU  increase  newsroom  diversity  and  provide 
joumahsLs  of  color  with  support  throughout  their 
careers.  CONTACT:  Karen  Catone.  Chips  Quinn  Schol¬ 
ars  Program  Director,  The  Freedom  Forum,  1 101  Wil¬ 
son  Blvd.,  .Arhngton,  VA  22209;(703)  528-0800;  E- 
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Applications  are  being  accepted  from  print 
journalists  and  photojoumalists  with  at  least 
five  years  of  professional  experience.  One- 
year  grants  of  $35,000  and  six-month 
grants  of  $17,500  are  awarded  to  pursue 
vital  independent  projects. 

DEADUNE:  Dct  1,  20D5 
Fellows  must  be  U.S.  citizens 
WRITE,  CAUDRE-UAIL: 

The  Alicra  Patterson  Foundation 
1730  Pennsylvania  Ave.  NW  Suite  850 
Washington,  DC  20006 
(202)  393-5995 

E-mail:  info@aliciapatterson.org 
www.aliciapatterson.org 
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mail:  kcatone@freedomforum.org;  Web  Site: 
www.chipsquinn.org.  DEADU.NE:  See  Web  site. 

RTNDF  Fellowships  are  sponsored  by  the  Radio- 
Television  News  Directors  Foundation,  awarding 
$1,000  to  $10,000.  Cash  awards  are  offered  to  eight 
joumahsts  with  4  years  or  less  experience  in  radio  or 
television.  N.S.  Bienstock  Fellowship  recognizes 
promising  minorities  in  radio  or  TV  news  with  a 
$2,500  award.  Michele  Clark  Fellowship,  named  for  a 
pioneer  of  women  in  TV  assignment,  is  given  to  a 
promising  minority  journalist.  Jacque  Minnotte  Health 
Reporting  Fellowship,  honoring  the  former  news 
director  and  Medstar  executive,  recognizes  excellence 
in  health  or  medical  broadcast  reporting.  Vada  and 
Barney  Oldfield  National  Security  Reporting  Fellow¬ 
ship  recognizes  broadca.st  reporters  or  producers 
covering  national  defense  and  security.  CONTACT: 
Karen  Jackson-BuUitt,  RT.NDF,  1600  K  St.  NW,  Suite 
700,  Washington,  DC  20006;  (202)  467-5218;  Fax: 
(202)  223-4007;  E-mail:  karenb@rtndf.org;  Web  Site: 
www.rtndf.org.  DEADLINE:  Postmarked  by  May  9, 
2005. 

RTNDF  Scholarships  are  given  by  the  Radio-Televi¬ 
sion  News  Directors  Foundation  to  full-time  students 
whose  career  objectives  are  in  electronic  journalism. 
Preference  is  given  to  a  minority  undergraduate  for 
the  $10,000  Ed  Bradley  Scholarship  and  $2,000  Car¬ 
ole  Simpson  Scholarship.  The  Abe  Scbechter  $1,000 
Graduate  Scholarship  is  given  to  an  incoming  or  con¬ 
tinuing  full-time  graduate  student.  The  Ken  Kashiwa- 
hara  Scholarship  offers  a  $2,500  annual  award  for 
aspiring  minority  journalists.  The  Mike  Reynolds 
$1,000  scholarship  is  given  by  preference  to  an 
undergraduate  demonstrating  need  for  financial  assis¬ 
tance.  The  Lou  &  Carole  Prato  Sports  Reporting 
$1,000  scholarship  is  also  offered.  Applicants  must  be 
at  least  sophomores,  have  at  least  one  full  year  of  col¬ 
lege  remaining,  and  may  only  apply  in  one  scholarship 
category.  CONTACT:  Karen  Jackson-Bullitt,  RTNDF, 
1600  K  St.  N’W,  Suite  700,  Washington,  DC  20006; 
(202)  467-5218;  Fax:  (202)  223-4007;  Web  Site: 
www'.rtndf.org.  DEADLLNE:  Postmarked  May  9,  2005. 

RTNDF/RIAS  Berlin  German/American 
Awards  recognize  excellence  in  radio,  television  and 
new  media  reporting  on  German-American  relations 
in  the  fields  of  pohtics,  economics,  social  issues,  cul¬ 
tural  developments  or  current  events.  Awards  total 
$30,000  spht  among  winners,  plus  travel  expenses  to 
spring  awards  ceremony  in  Berhn.  German-American 
Journalist  Production  Grants  also  offered,  supporting 
radio  and  television  productions  addressing  German- 
American  relations.  Granus  range  from  $5,000  to 
$25,000;  entries  accepted  on  an  ongoing  basis.  CON- 
TAQ:  Margaret  Ershler,  1600  K  St.  NTV,  Suite  700, 
Washington,  DC  20006;  (202)  467-5215;  Fax:  (202) 
223-4007;  E-mail:  margarete@ilndf.org;  Web  Site: 
www.rtndf.org.  DEADLINE:  Jan.  15,  annually. 

Reporter  of  the  Year  Award  is  open  to  student 
journalists  of  Associated  Collegiate  Press  (ACP)  mem¬ 
ber  newspapers.  Winners  are  announced  annually  at 
the  ACP/CMA  National  College  Media  Convention  and 
selected  based  on  excellence  in  writing  and  investiga¬ 
tive  reporting  firom  three  pubhshed  sample  articles. 
No  entry  fee;  one  entry  per  ACP  member  newspaper. 
Prizes  of  $1,000,  $500  and  $250  given  for  first,  sec- 
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ond  and  third  place  in  categories  for  four-year  and 
two-year  college/university  journalists.  CONTACT: 
Reporter  of  the  Year  Competition,  Associated  Colle¬ 
giate  Press,  2221  University  Ave.  SE,  Suite  121,  Min¬ 
neapolis,  MN  55414;  (612)  625-8335;  E-mail: 
info@studentpress.org;  Web  Site:  www.studentpress. 
org/acp.  DEADLINE:  June  2005. 

Reuters  Foundation  Fellowships  are  awarded 
annually  to  mid-career  joumahsts  and  joumahsts 
from  developing  countries.  One-  to  three-term  feUow- 
ships  are  offered  for  broadcast  and  print  joumahsts  to 
smdy  at  Oxford  University.  FuUy-fimded  Oxford  feUow- 
ships  are  usuahy  reserved  for  joumahsts  from  devel¬ 
oping  countries.  CONTACT:  Reuters  Foundation,  85 
Fleet  St.,  London,  England  EC4P  4AJ;  44  20  7542- 
7015;  Fax:  44  20  7542-8599;  E-mail:  foundation@ 
reuters.com;  Web  Site:  www.foundahon.reuters.com. 
DEADUNE:  Dec.  31,  annuahy. 

Greg  Robinson  Memorial  Photojournalism 
Scholarship  is  sponsored  by  San  Francisco  State 
University’s  Joumahsm  Department.  Open  to  anyone 
who  expects  to  be  a  S.F.  State  photojoumahsm  student 
in  fall  2005.  Undergraduate  apphcants  must  provide 
evidence  of  a  3-0  GPA  during  their  last  24  units  of 
coursework.  A  $4,000  scholarship  is  awarded  for  first 
place,  and  a  scholarship  for  second  place.  E-mail  for 
apphcahon  informahon.  Apphcahons  available  in  mid- 
March.  CONTACT:  Joumahsm  Department,  San  Fran¬ 
cisco  State  University,  1600  HoUoway  Ave.,  San  Fran¬ 
cisco,  CA  94132;  (415)  3.38-3560;  E-mail:  ednalee@ 
sfsu.edu;  Web  Site:  www.joumahsm.sfsu.  edu.  DEAD¬ 
U.NE:  April  29,  2005. 

Rochester  Institute  of  Technology  Scholar¬ 
ships  offer  a  total  of  eight  newspaper  scholarships  at 
the  School  of  Print  Media.  The  awards  are:  Dow  Jones 
Scholarship,  Jack  Jenkins  Scholarship,  Phihp  L.  Gra¬ 
ham  Awards,  Ronald  and  JoAnn  While  Scholarship 
Fund,  Scripps  Graphic  Arts  Grants,  Times  Mirror 
Foundation  Scholarships  and  Walter  C.  Creighton 
Newspaper  Scholarship.  Open  to  full-time  students  at 
RIT  School  of  Print  Media  only.  CONTACT:  Rochester 
Institute  of  Technology,  School  of  Print  Media,  69 
Lomb  Memorial  Dr.,  Rochester,  NY  14623-5603; 
(716)  475-4354.  DEADUNE:  Spring,  annually. 

Rotary  Foundation  Academic-Year  Ambas¬ 
sadorial  Scholarships  provide  funding  for  an  acad¬ 
emic  study-year  abroad  at  an  institution  assigned  by  the 
Rotary  Foundation  Tmstees.  Tbition  fees,  round-trip 
transportation,  room,  board  and  books,  not  to  exceed 
a  maximum  of  $26,000,  are  covered.  The  primary  pur¬ 
pose  is  to  further  fnendly  international  relations  and 
understanding.  Apphcants  must  be  proficient  in  the  host 
country’s  language,  be  citizens  of  a  cou|itry  in  which 
there  is  a  Rotary  Club,  and  have  completed  at  least  two 
years  of  university  coursework  or  professional  work 
when  the  scholarship  begins.  The  Foundation  may 
assign  one  month  of  intensive  language  training.  Schol¬ 
ars  are  expected  to  make  appearances  at  Rotary  flubs, 
schools,  civic  organizations  and  other  fomms  in  both 
the  host  country  and  at  home.  Contact  a  local  Rotary 
Club  to  apply.  CONTACT:  Rotary  Foundation  of  Rotary 
International,  1  Rotary  Center,  1560  Sherman  Ave., 
Evanston,  IL  60201;  (847)  86(v3000;  Web  Site: 
www.rotary.org.  DEADLINE:  Set  by  individual  Rotary 
flubs  between  March  and  July,  annually. 
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Rotary  Foundation  Cultural  Ambassadorial 
Scholarships  award  round-trip  transportation, 
tuition,  room  and  board  not  to  exceed  $12,000  (three 
months)  or  $19,000  (six  months)  for  culttiral  immer¬ 
sion  and  intensive  language  study  in  a  foreign  country. 
Scholars  will  reside  with  host  famifies  whenever  pos¬ 
sible.  Applications  will  be  accepted  for  studies  in  Ara¬ 
bic,  English,  French,  German,  Italian,  Japanese, 
Korean,  Mandarin  Chinese,  Pofish,  Portuguese,  Russ¬ 
ian,  Spanish,  SwahiU  and  Swedish.  Applicants  must  be 
citizens  of  a  country  in  which  there  is  a  Rotary  Club, 
and  have  completed  at  least  two  years  of  university 
coursework  when  the  scholarship  begins.  At  least  one 
year  of  college-level  course  work  in  the  language  to  be 
studied  is  also  required.  Scholars  are  expected  to 
make  appearances  at  Rotary  Clubs,  schools,  civic 
organizations  and  other  forums  in  both  the  host  coun¬ 
try  and  at  home.  Contact  a  local  Rotary  Club  to  apply. 
CONTACT:  Rotary  Foundation  of  Rotary  International, 
1  Rotary  Center,  1560  Sherman  Ave.,  Evanston,  IL 
60201;  (847)  866-3000;  Web  Site:  www.rotary.org. 
DEADLINE:  Set  by  individual  Rotary  Clubs  between 
March  and  July  2005,  for  2006-2007  awards. 

Rotary  Foundation  Multi-Year  Ambassadorial 
Scholarships  are  awarded  for  two  years  of  degree- 
oriented  study  abroad  at  an  institution  assigned  by 
Rotary  Foundation  Trustees.  The  primary  purpose  is  to 
further  friendly  international  relations  and  under¬ 
standing.  Applicants  should  be  proficient  in  the  host 
country’s  language,  be  citizens  of  a  country  in  which 
there  is  a  Rotary  Club,  and  have  completed  at  least  two 
years  of  university  coursework  when  the  scholarship 
begins.  Rotary  Foundation  provides  $13,000  each 
year.  Scholars  are  expected  to  make  appearances  at 
Rotary  Clubs,  schools,  civic  organizations  and  other 
forums  in  both  the  host  country  and  at  home.  Contact 
a  local  Rotary  Club  to  apply.  CONTACT:  Rotary  Foun¬ 
dation  of  Rotary  International,  1  Rotary  Center,  1560 
Sherman  Ave.,  Evanston,  IL  60201;  (847)  866-3000; 
Web  Site:  www.rotary'.org.  'DEADLINE:  Set  by  individual 
Rotary  Clubs  between  March  and  July  2005,  for  2006- 
2007  awards. 

Fred  Russell-Grantland  Rice  Scholarship  is 

given  for  four  years  at  Vanderbilt  University.  Scholar¬ 
ship  open  to  sportswriters  among  high  school  stu¬ 
dents  ready  to  enter  college.  CONTACT:  Undergraduate 
Admissions,  Vanderbilt  University,  2305  W.  End  Ave., 
NashviUe,  TN  3720.3-1700;  (615)  322-2561;  E-mail: 
admissions@vanderbilt.edu;  Web  Site:  www.vander- 
bilt.edu/Admissions.  DEADLINE:  Jan.  3,  2005. 

St.  Petersburg  Times  Fund,  Inc.,  provides  schol¬ 
arship  money  for  college  smdenLs  interested  in  jour¬ 
nalism  careers.  Undergraduate  scholarships  worth 
$2,500  annually  are  Umited  to  students  from  the 
Tampa  Bay  area.  Interns  employed  by  the  paper  may 
apply  for  one  time  scholarships  ($3,500  for  under¬ 
graduates;  $1,500  for  graduate  students).  CONTACT: 
Nancy  Waclawek,  Director  of  Corporate  Giving,  St. 
Petersburg  Times,  P.O.  Box  1121,  St.  Petersburg,  FL 
33731;  (727)  893-8780;  Fax;  (72'')  892-2257;  E- 
mail:  waclawek@sptimes.com;  Web  Site:  www.spti- 
mes.com/intemship. 

St.  Petersburg  Times  Scholarship  is  offered  to 
students  who  plan  to  pursue  careers  in  journalism  or 
joumahsm-related  advertising.  Some  or  all  of  the  fol- 
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lowing  factors  are  considered  in  awarding  scholar¬ 
ships:  preference  to  smdents  from  the  circulation  area 
of  the  St.  Petersburg  Times;  demonstrated  ability  to 
overcome  educational,  social  or  family  disadvant^es; 
demonstrated  academic  merit;  and  leadership  poten¬ 
tial.  CONTACT:  Charles  J.  Harris,  Knight  Division  for 
Scholarships,  Career  Services  and  Multicultural 
Affairs,  1080  Weimer  Hall,  P.O.  Box  118400, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 2005. 

Shanuck  Fellowship  Program  provides  paid 
summer  internships  for  students  pursuing  careers  in 
magazine  editing.  Interns  develop  professional  skills 
and  gain  broad  exposure  to  the  pubUshing  industry 
while  working  for  one  of  Fancy  Publications’  national 
consumer  and  trade  magazines.  Apphcants  must  com¬ 
plete  their  junior  year  by  June  2005.  Send  a  resume, 
writing  samples,  a  non-official  transcript  and  at  least 
one  faculty  letter  of  recommendation.  CONTACT:  Ehsa 
Jordan,  Shattuck  Fellowship  Program,  Fancy  Pubhca- 
tions  Inc.,  P.O.  Box  6050,  Mission  Viejo,  CA  92690; 
(949)  855-8822;  Fax:  (949)  855-3045;  E-mail:  ejor- 
dan@fancypubs.com;  Web  Site:  www.animalnet- 
work.com.  DEADLINE:  Feb.  1,  2005. 

Joan  Shorenstein  Center  on  the  Press,  Poli¬ 
tics  and  Public  Policy  Fellowship  is  a  one- 
semester  resident  program  during  which  each  Fellow 
researches  and  writes  a  research  paper  on  a 
press/pohtics  topic  and  participates  in  weekly  lectures 


and  roundtable  seminars.  The  program  offers  a 
stipend  of  $17,500;  travel  and  living  expenses  are  not 
covered.  Office  space,  a  computer  and  printer  are 
provided.  Estabhshed  journalists  and  scholars  are 
invited  to  apply.  CONTACT:  The  Fellows  Program,  Edith 
Holway,  Joan  Shorenstein  Center,  Kennedy  School  of 
Government,  Harvard  University,  79  JFK  St.,  Cam¬ 
bridge,  MA  02 138;  (617)  495-8269;  Fax:  (617)  495- 
8696;  Email:  edith_bolway@harvard.edu,  Web  Site: 
www.shorensteincenter.oi^.  DEADLIN'E:  Feb.  1,  2005. 

W.  Eugene  Smith  Grant  has  $35,000  available  for 
photographers  to  carry  out  documentary  photojour- 
nahsm  projects  in  humanistic  photography.  Funded  by 
Nikon  Inc.,  the  primary  grant  is  $30,000  with  the 
remaining  $5,000  being  distributed  at  the  jury’s  dis¬ 
cretion.  For  an  application,  send  a  SASE  with  $.60 
postage,  beginning  in  January.  CONTACT:  Anna 
Winand,  International  Center  of  Photography,  1133 
Ave.  of  the  Americas  at  43rd  St.,  New  York,  NY  10036; 
(212)  857-0038.  DEADUNE:  July  15,  annually. 

Society  for  Technical  Communication  Schol¬ 
arship  Program  offers  awards  of  $1,000  each  to  two 
undergraduate  and  two  graduate  smdenis  studying  in 
the  field  of  technical  communication  and  attending 
accredited  colleges.  Applicants  must  be  full-time  stu¬ 
dents  and  have  completed  at  least  one  year  of  college 
and  one  year  of  post-secondary  education.  CONTACT: 
Society  for  Technical  Communication,  901  N.  Stuart 
St.,  Suite  904,  Arhngton,  VA  22203-1822;  (703)  522- 
4114;  E-mail:  stc@stc.org;  Web  Site:  www.stc.org. 
DEADLINE:  Feb.  15,  2005. 


Stoody-West  Fellowship  for  graduate  study  in 
rehgious  journalism  provides  $6,000  to  assist  one 
United  Metliodist  snident  in  their  post-graduate  study 
at  an  accredited  U.S.  college  or  university  who  intends 
to  pursue  a  career  in  refigious  joumaUsm.  CONTACT: 
Fellowship  Committee,  United  Methodist  Communica¬ 
tions,  P.O.  Box  320,  Nashville,  TN  37202;  (888)  278- 
4862;  Fax:  (6l5)  742-5485;  E-mail:  scholarships@ 
umcom.org;  Web  Site:  www.umcom.org.  DEADUNE: 
Postmarked  by  March  15,  2005. 

Bart  Swanson  Sports  Journalism  Memorial 
Scholarship,  sponsored  by  the  Louisiana  State  Uni¬ 
versity  Manship  School  of  Mass  Communication,  hon¬ 
ors  the  late  Bart  Swanson,  a  ma.ster’s  graduate  of  the 
School  and  former  sports  joumahst.  Awarded  annu¬ 
ally  to  an  undergraduate  or  graduate  student  planning 
to  be  a  sports  joumahst.  CO.NTACT:  Associate  Dean  for 
Graduate  Studies  and  Research,  Manship  School  of 
Mass  Communication,  LSU,  Baton  Rouge,  LA  70803- 
7202;  (225)  578-0334;  Fax:  (225)  578-2125;  E-mail: 
defleur@lsu.edu:  Web  Site:  www.jour.isu.edu/man- 
ship.  DEADUNE:  March  10,  2005. 

Rennie  Taylor/Alton  Blakeslee  Fellowships 

are  given  by  the  Council  for  the  Advancement  of  Sci¬ 
ence  Writing.  Grants  of  up  to  $2,000  given  to  journal¬ 
ists  with  two  years  of  experience  and  to  journalism 
graduate  smdents  who  wish  to  speciafize  in  science 
writing.  CONTACT:  Diane  McGurgan,  Admin.  Sec., 
CASW,  P.O.  Box  910,  Hedgesville,  WV  25427;  (304) 
754-5077;  E-mail:  diane@nasw.org;  Web  Site: 
www.casw.org.  DEADU.NE:  July  1,  2005. 


Templeton-Cambridge 
Journaiism  Fellowships  in 
Science  &?  Religion 


website  at  www.templeton-cambridge.org  or 


email  kittybarne$@templeton-cambridge.org 
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Teacher  of  the  Year  Award  is  sponsored  by  Dow 
Jones  Newspaper  Fund.  National  High  School  journal¬ 
ism  Teacher  of  the  Year  and  four  Distinguished  Advis¬ 
ers  selected.  Applicants  must  be  currendy  employed 
as  high  school  newspaper  advisers/joumalism  teach¬ 
ers.  Information  and  nomination  forms  are  available 
March  1  to  June  30,  annually.  The  award  includes 
journalism  scholarships  to  students  of  the  Teacher  of 
the  Year  and  four  Distinguished  Advisers,  and  a  laptop 
computer.  The  Teacher  of  the  Year  is  also  reimbursed 
for  travel  and  expenses  to  attend  professional  confer¬ 
ences  specified  by  DJNT.  CONTACT:  Dow  Jones  Newpa- 
per  Fund,  P.O.  Box  300,  Princeton,  NJ  08543-0300; 
(609)  452-2820;  Web  Site:  djnewspaperfund. 
dowjones.com.  DEADLINE:  July  1,  annually. 

Templeton-Camhridge  Journalism  Fellow¬ 
ships  in  Science  and  Religion  enable  ten  print, 
broadcast  or  online  journalists  annually  to  pursue  an 
intensive  two-month  course  of  study  in  issues  of  sci¬ 
ence  and  religion.  The  fellowship  seeks  to  promote  a 
deeper  understanding  of  the  creative  interface  of  sci¬ 
ence  and  religion.  The  fellowship  includes  three 
weeks  of  seminars  at  the  University  of  Cambridge  in 
the  U.K.  featuring  eminent  authorities  in  the  field.  Fel¬ 
lows  will  be  paid  a  $15,000  stipend  in  addition  to  a 
book  allowance  and  travel  expenses.  Tbe  term  of  the 
fellowship  is  June  through  July  and  includes  time  for 
independent,  private  study.  Awards  are  open  to  jour¬ 
nalises,  writers,  editors  and  freelancers  with  at  least 
three  years  experience;  priority  will  be  given  to  mid¬ 
career  and  senior  journalists.  CONTACT:  Kitty  Barnes, 
Compass  Communications,  315  Bleecker  St,,  Suite 
252,  New  York,  NY  10014;  E-mail:  kittybames@tem- 
pleton-cambridge.org;  Web  Site:  www.templeton-cam- 
bridge.org.  DEADUNE:  Jan.  10,  2005. 

James  Thurber  Writer-in-Residence  Fellow¬ 
ship  winners  will  teach  a  two-week,  graduate-level 
intensive  workshop/seminar  m  the  Creative  Writing 
Program  at  Ohio  State  University;  participate  in  a  writ¬ 
ing  residency  with  a  community  agency;  and  offer  a 
public  reading.  Candidates  should  have  national  visi¬ 
bility  in  poetry,  fiction,  or  creative  nonfiction,  substan¬ 
tial  book  publications,  and  teaching  experience. 
$6,000  stipend  per  quarter.  Send  letter  of  interest  and 
curriculum  vitae.  $15  application  fee.  CONTACT:  Emily 
Swartzlander,  Thurber  House,  77  Jefferson  Ave., 
Columbus,  OH  43215;  (6l4)  464-1032;  Fax:  (6l4) 
280-3645;  Web  Site:  www.thurberhouse.org.  DEAD¬ 
LINE:  Nov.  15,  annually. 

U.S.-Japan  Foundation  Media  Fellowships  are 

sponsored  by  the  Japan  Society  in  collaboration  with  the 
International  House  of  Japan.  Tokyo,  and  the  Foreign 
Press  Center,  Tokyo.  Four  American  Fellows  are  selected 
annually  from  print,  electronic  and  photo  journalists; 
editors;  television  and  radio  commentators;  columnists; 
and  freelance  writers.  Applicants  must  be  between  the 
ages  of  30  and  45,  with  little  or  no  prior  experience  in 
Japan.  Program  aims  to  develop  experience  and  con¬ 
tacts  in  Japan  to  enable  Fellows  to  maintain  and  better 
understand  U.S.-Japanese  relations.  Round-trip  airfare, 
travel  expenses,  a  stipend,  interpreters  and  administra¬ 
tive  assistance  are  provided.  CONTACT:  Betty  Borden, 
Japan  Society,  333  E.  47th  St.,  New  York,  NY  10017; 
(212)  832-1155  or  (212)  715-1214;  Fax:  (212)  755- 
6752;  E-mail:  fellowship@japansociety.org;  Web  Site: 
www.japansociety.org. 
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University  of  Florida  College  of  Journalism 
Brechner  Report  Editorial  Assistantship 

awards  a  graduate  student  $12,000  to  pursue  studies 
in  communication  law  or  freedom  of  information. 
Student  works  13  hours  a  week  in  the  Brechner  Cen¬ 
ter  for  Freedom  of  Information.  CONTACT:  Center  for 
Freedom  of  Information,  3208  Weimer  Hall,  P.O.  Box 
118400,  Gainesville,  FL  32611-8400;  (352)  392- 
2273. 

University  of  Florida  College  of  Journalism 
Buddy  Davis  Scholarship  was  established  in 
honor  of  H.G.  “Buddy"  Davis,  distinguished  service 
professor  emeritus  of  journalism,  and  a  1948  (B.S.), 
1952  (M.A.)  alumnus.  Consists  of  one  $3,500  award 
or  two  $2,500  awards,  given  on  the  basis  of  character, 
scholarship  and  professional  promise.  Financial  need 
is  a  lesser  criterion.  For  seniors  majoring  in  newspa¬ 
per  reporting  or  editing.  CONTACT:  Charles  J.  Harris, 
Knight  Division  for  Scholarship,  Career  Services  and 
Multicultural  Affairs,  1080  Weimer  Hall,  P.O.  Box 
118400,  Gainesville,  H  32611-8400;  (352)  392- 
0289;  Fax:  (352)  846-2484;  E-mail:  charris@jou. 
ufl.edu;  Web  Site:  www.jou.ufl.edu/knight.  DEADLINE: 
Feb.  1,  2005. 

University  of  Florida  College  of  Journalism 
and  Communications  Graduate  Assistantships 

offer  awards  of  up  to  $20,000  for  the  academic  year, 
usually  beginning  in  the  fall  term.  Half  the  listed  sum 
is  given  each  semester.  Program  requires  a  3.0  GPA. 
Some  awards  require  specific  duties.  Awards  are 
renewable.  One  appfication  form  qualifies  a  student 
for  consideration  in  all  college  awards.  CONTACT: 
Debbie  Treise,  Assoc.  Dean,  Division  of  Graduate  Stud¬ 
ies  &  Research,  College  of  Journalism  and  Communi¬ 
cations,  University  of  Florida,  P.O.  Box  118400,  2012 
Weimer  Hall,  Gainesville,  H  32611-8400;  (352)  392- 
6557;  E-mail:  dnuri@jou.ufl.edu;  Web  Site: 
ww'.v.jou.ufi.edu.  DEADLINE:  Jan.  15,  annually. 

University  of  Florida  College  of  Journalism 
Joseph  Brechner  Research  Assistantship  is 

awarded  to  a  graduate  student  speciafizing  in  mass 
media  law  for  the  purpose  of  researching  freedom  of 
information  issues.  Preference  is  given  to  doctoral  stu¬ 
dents  and  master's  students  with  appropriate  training. 
$8,000  granted  for  two  semesters.  CONTACT:  Brech¬ 
ner  Center  for  Freedom  of  Information,  3208  Weimer 
Hall,  P.O.  Box  118400,  GainesviUe,  FL  32611-8400; 
(352)  392-2273. 

University  of  Florida  College  of  Journalism 
New  York  Times  Scholarships  are  provided  by 
the  New  York  Times  Co.  Foundation  for  journalism 
and  advertising  majors  who  plan  to  pursue  careers  at 
newspapers.  Number  and  amounts  of  awards  vary. 
Preference  is  given  to  applicants  from  circulation 
areas  of  the  New  York  Times  Regional  Newspaper 
Group  newspapers  in  Florida.  Applicants  must 
demonstrate  ability  to  overcome  educational,  social  or 
family  disadvantages;  academic  merit;  and/or  leader¬ 
ship  potential.  CONTACT:  Charles  J.  Harris,  Knight 
Division  for  Scholarships,  Career  Services  and  Multi¬ 
cultural  Affairs,  1080  Weimer  Hall,  P.O.  Box  118400, 
Gainesville,  FL  32611-8400;  (352)  392-0289;  Fax: 
(352)  846-2484;  E-mail:  charris@jou.ufl.edu;  Web 
Site:  www.jou.ufl.edu/knight.  DEADLINE:  Feb.  1, 2005. 
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University  of  North  Carolina  at  Chapel  Hill 
School  of  Journalism  and  Mass  Communica¬ 
tion  Park  Fellowships  provide  nine  Ph.D.  fellow¬ 
ships  ($18,500  annually)  and  14  master’s  fellowships 
($10,000  annually).  Tbition,  fees,  health  insurance 
and  travel  expenses  are  also  paid.  CONTACT:  Associate 
Dean  of  Graduate  Studies,  School  of  Journalism  and 
Mass  Communication,  University  of  North  Carolina  at 
Chapel  Hill,  Campus  Box  3365,  Chapel  Hill,  NC  27599- 
3365;  (919)  962-3372;  Fax:  (919)  962-0620;  Web 
Site:  www.jomc.unc.edu.  DEADLINE:  Jan.  1,  2005. 

University  of  North  Carolina  at  Chapel  Hill 
School  of  Journalism  and  Mass  Communica¬ 
tion  Scholarships  annually  award  more  than 
$100,000  to  L^NC-Chapel  Hill  juniors  and  seniors, 
including  the  $7,250  James  F.  Hurley  Scholarship,  the 
$7,000  Robert  Pittman  Scholarship  and  the  $5,500 
Victoria  Gardner  Scholarship.  CONTACT:  Sr.  Associate 
Dean,  School  of  Joumahsm  and  Mass  Communica¬ 
tion,  University  of  North  Carolina  at  Chapel  Hill,  Cam¬ 
pus  Box  3365,  Chapel  Hill,  NC  27599-3365;  (919) 
962-4373;  Fax:  (919)  962-0620;  E-mail:  jomc@ 
unc.edu;  Weh  Site:  www.jomc.unc.edu.  DEADLINE: 
Jan.  15,  annuafiy. 

USF  St.  Petersburg  JMS  Graduate  Fellowship 

for  fall  2005  provides  up  to  a  $10,000  annual  stipend 
and  a  tuition  waiver  for  up  to  nine  academic  credit 
hours  for  appficanLs  with  professional  and/or  acade¬ 
mic  records  to  excel  in  graduate  study.  Fellows  serve 
in  assigned  service-learning  positions  (including  the 
Science  Journalism  program,  the  Neighborhood  News 
Bureau  and  ethics  programs)  and  are  eligible  for  a 
second  year  of  support.  Other  assignments  in  the  uni¬ 
versity  or  community  are  possible.  Fellows  can  com¬ 
plete  a  thesis  or  project  in  the  36-hour  masters  pro¬ 
gram  and,  if  selected,  earn  credits  by  attending  a  sem¬ 
inar  at  the  Poynter  Instimte.  CONTACT:  Dr.  Deni  Elliott, 
Coordinator  of  Graduate  Studies,  Dept,  of  Journalism 
&  Media  Studies,  USF  St.  Petersburg,  140  Seventh  Ave. 
S.,  FCT  204,  St.  Petersburg,  FL  33701-5016;  (727) 
553-4857;  E-mail:  elliott@stpt.usf.edu;  Web  Site: 
www.stpt.usf.edu/journalism.  DEADLINE:  April  1, 
2005,  for  fullest  consideration. 

Judith  L  Weidman  Racial  Ethnic  Minority  Fel¬ 
lowship  is  a  one-year  fellowship.  Candidate  must  be 
a  United  Methodist  of  racial  ethnic  minority  heriu^e; 
a  recent  college  or  seminary  graduate  with  communi¬ 
cations  and  public  relations  training;  considering  pur¬ 
suing  communications  for  The  United  Methodist 
Church  as  a  career;  able  to  understand  and  speak 
English  proficiently;  and  able  to  relocate  for  one  year. 
The  next  fellowship  term  is  July  1,  2005  through  June 
30,  2006.  Salary  is  $30,000  plus  benefits  and  moving 
expenses.  CONTACT;  REM  Fellowship  Committee,  c/o 
UMCom/Communications  Resourcing  Team,  P.O.  Box 
320,  Nashville,  TN  37202-0320;  (888)  278-4862;  E- 
mail:  rem@umcom.org;  Web  Site:  crt.umc.org/rem. 
DEADUNE:  March  15,  2005. 

Philip  S.  Weld  Sr.  Fellowship  honors  the  late 
owner  of  Essex  County  newspapers  in  Massachusetts. 
It  is  open  to  any  college-level  journalism  educator  and 
it  provides  mition,  room  and  meals  for  an  API  semi¬ 
nar.  A  travel  allowance  may  he  provided.  CONTACT: 
Linda  Kepner,  Registrar,  American  Press  Institute, 
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11690  Sunrise  Valley  Dr.,  Reston,  VA  20191-1498; 
(703)  715-3320;  Fax';  (703)  620-5814;  E-mail:  Ikep- 
ner@americanpressinstitute.org;  Web  Site:  www.amer- 
icanpressinstitute.org.  DEADLINE:  Mid-November, 
annually. 

Western  Knight  Center  for  Specialized  Jour¬ 
nalism  Fellowships.  The  Western  Knight  Center  for 
SpeciaUzed  Journalism  (WKC)  offers  two  to  five-day 
seminars  on  critical  topics  that  meet  the  unique  needs 
of  journalists  serving  audiences  in  communities 
throughout  the  western  states  and  beyond.  The  WKC 
awards  fellowships  to  up  to  30  joumahsts,  covering 
lodging,  meals,  instruction  and  a  partial  travel  subsidy. 
See  Web  site  for  upcoming  seminars.  The  WKC  is  a 
partnership  of  the  University  of  Southern  California 
Annenberg  School  for  Communication  in  Los  Angeles 
and  the  University  of  Cafifomia  Graduate  School  of 
Journalism  at  Berkeley,  and  is  funded  by  the  John  S. 
and  James  L.  Knight  foundation.  CONTACT;  Vikki 
Porter,  Director,  Western  Knight  Center  for  Specialized 
Journalism,  USC  Annenbei^  School  for  Communica¬ 
tion,  One  Cafifomia  Plaza,  300  S.  Grand  Ave.,  Suite 
3950,  Los  Angeles,  CA  90071;  (213)  437-4417;  E- 
mail:  vporter@usc.edu;  Web  Site:  www.wkconfine.  oig. 
DEADLINE:  Six  weeks  before  seminar. 

White  House  Fellowships  choose  between  11  and 
19  individuals  each  year  to  work  direcdy  with  senior 
White  House  officials  and  Cabinet  secretaries.  The  fel¬ 
lowships  aim  to  provide  gifted  and  highly-motivated 
Americans  with  first-hand  experience  in  the  governing 
process  and  a  sense  of  personal  involvement  in  the 
leadership  of  society.  Fellows  also  participate  in  an 
education  program  that  includes  domestic  and  inter¬ 
national  travel.  Applicants  must  be  U.S.  citizens;  federal 
employees  may  not  apply  unless  they  are  uniformed 
military  personnel.  Applicants  should  be  out  of  school 
and  working  in  their  chosen  profession.  The  average 
^e  of  Fellows  is  33  years.  Fellowship  period  is  Sept.  1, 
2005,  to  Aug.  31,  2006.  CONTACT:  President’s  Com¬ 
mission  on  White  House  Fellowships,  712  Jackson  Pi. 
NW,  Washington,  DC  20503;  (202)  395-4522;  Web 
Site:  www.whitehousefellows.gov.  DEADLINE:  Feb.  1, 
annually. 

Wikoff  Scholarship  for  Editorial  Leadership  is 

open  to  National  Scholastic  Press  Association  (NSPA) 
member  newspaper/news  magazine  writers  with  a 
cumulative  GPA  minimum  of  3-5  on  a  4.0  scale.  GPA 
verification,  letter  of  recommendation  from  the  publi¬ 
cation  adviser,  and  three  published  editorials  must 
accompany  the  entry  form.  The  scholarship  winner  is 
announced  at  the  JEA/NSPA  Spring  National  High 
School  Journalism  convention.  CONTACT:  Wikoff 
Scholarship  for  Editorial  Leadership,  National  Scholas¬ 
tic  Press  Association,  2221  University  Ave.  SE,  Suite 
121,  Minneapolis,  MN  55414;  (6l2)  625-8335;  E- 
mail;  info@studentpress.org;  Web  Site:  www.sUident- 
press.org/nspa.  DEADLINE:  Feb.  15,  2005. 

Woodrow  Wilson  International  Center  for 
Scholars  Fellowships  award  20-25  academic  year 
residential  fellowships  to  scholars  and  practitioners 
with  outstanding  project  proposals  in  the  social  sci¬ 
ences  and  humanities  on  national  and/or  international 
issues.  Topics  should  intersect  with  questions  of  public 
policy  or  provide  the  historical  and/or  culmral  frame¬ 
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work  to  illumine  issues  of  contemporary  importance. 
Fellows  work  from  the  Wilson  Center  offices,  where 
they  interact  with  policymakers  and  with  staff  working 
on  similar  issues.  Residence  is  for  the  academic  year; 
occasionally  fellowships  are  awarded  for  shorter  peri¬ 
ods,  four  months  minimum.  Academic  applicants  are 
limited  to  the  postdoctoral  level,  normally  with  publi¬ 
cations  beyond  their  Ph.D.  dissertation.  For  other 
applicants,  an  equivalent  level  of  professional  achieve¬ 
ment  is  expected.  International  applications  are  wel¬ 
come.  The  Center  tries  to  ensure  the  Fellows’  stipends, 
with  other  funding,  approximate  their  regular  salary. 
Fellows  are  provided  private  offices,  access  to  the 
Library  of  Congress,  personal  computers,  and  part- 
time  research  assistants.  Travel  expenses  for  Fellows, 
spouses,  and  dependents  provided.  CONTACT:  Scholar 
Selection  and  Services  Office,  Woodrow  Wilson  Inter¬ 
national  Center  for  Scholars  One  Woodrow  Wilson 
Plz.,  1300  Pennsylvania  Ave.  NW,  Washington,  DC 
20004-3027;  (202)  691-4170;  Fax;  (202)  691-4001; 
E-mail:  fellowships@wwic.si.edu;  Web  Site:  www.wilson 
center.org.  DEADLINE:  Oct.  1,  annually. 

World  Affairs  Journalism  Fellowships  are  aimed 
at  news  manners,  editors,  commentary  writers  and 
other  “gatekeepers  ”  firom  U.S.  community-based  dailies. 
Ten  to  12  journalists  travel  overseas  for  one  to  three 
weeks  on  reporting  assignments.  While  overseas,  fellows 
will  research  issues  that  are  significant  to  their  audiences 
back  home  and  write  stories  for  publication  in  their 
newspapers.  CONTACT:  International  Center  for  Journal¬ 
ists,  I6l6  H  St.  N.W.,  Third  Floor,  Washington,  DC  20006; 


(202)  737-3700;  Fax:  (202)  737-0530;  E-mail; 
wajf@idj.org;  Web  Site:  wvvw.icfj.org/fabroad.html. 

World  Press  Institute  Fellowships  are  awarded 
annually  to  10  intematior  il  journalists,  who  spend 
four  months  experiencing  and  studying  U.S.  business, 
communications,  culture,  government,  politics  and 
social  issues  through  the  lens  of  the  First  Amendment. 
Fellows  should  have  five  years  of  full-time  journalism 
experience  and  be  fluent  in  English.  CONTACT:  John 
Ulfinann,  Executive  Director,  World  Press  Institute, 
1576  Summit  Ave.,  St.  Paul,  MN  55105;  (651)  696- 
6360;  E-mail:  wpi@macalester.edu;  Web  Site: 
www.worldpressinstitute.org.  DEADLINE;  Dec.  31, 
annually. 

Yearbook  Excellence  Contest  is  sponsored  by  a 
national  yearbook  publisher  (rotated  each  year)  and 
Quill  and  Scroll.  Open  to  high  school  students  who 
contribute  to  or  are  staff  members  of  a  smdent  year¬ 
book  at  any  parochial,  private  or  public  school  that  is 
a  charter  member  of  Quill  and  Scroll  Society.  Awards 
made  in  twelve  divisions:  academic  photo,  academics, 
advertising,  clubs  or  organizations,  feature  photos, 
graphics,  index,  people,  sports,  sports  action  photo, 
student  fife  and  theme  development.  Winners  receive 
Quill  and  Scroll’s  National  Gold  Key  and,  if  seniors,  are 
eligible  to  apply  for  a  Edward  J.  Nell  Memorial  Schol¬ 
arship  in  Journalism,  with  award  amounts  ranging 
from  $500  to  $1,500.  CONTACT:  Quill  and  Scroll, 
School  of  Journalism,  University  of  Iowa,  Iowa  City,  lA 
52242;  (319)  335-5795;  Web  Site:  www.uiowa.Mlu/ 
-quill-sc.  DEADLINE:  Nov.  1,  annually. 


“I've  attended  or  moderated  dozens  of  seminars  and  this 
was  one  of  the  best.  A  rich  collection  of  speakers  and 
diverse  collection  of  participants. " 

Michael  Young  -  LA  Times 


Western  Knight  Center 
for  Specialized  Journalism 


NEW  MEDIA 
NATIVE  AMERICANS 
LOCAL  GOVERNMENT 
DEMOGRAPHICS 
ENTERT^NMENT 
HOUSING 


The  Western  Knight  Center  offers  competitive 
fellowships  to  mid-career  journalists  to  attend 
intense  two-  to  five-day  seminars  on  topics 
critical  to  the  Western  States  and  beyond. 
Print,  broadcast  and  online  reporters  and 
editors  are  encouraged  to  apply. 


For  more  information  about  upcoming  WKC  seminars, 
visit  vvww.WKConline.org  or  contact  Vikki  Porter,  director. 
Western  Knight  Center  at  213-437-4417  or  vporter@usc.edu. 


The  WKC  is  funded  by  the  John  S.  and  James  L.  Knight  Foundation  and  is  a 
joint  project  of  the  USC  ANNENBERG  SCHOOL  FOR  COMMUNICATION 
and  the  University  of  California,  Berkeley  Graduate  School  of  Journalism. 
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NEW  2005  EDITION  WITH  GLBT! 


MUinCUlTURAL  ARKEDH 

IN  AMERICA  THE  ONLY  COMPLETE  DIRECTORY 


Hispanic/Latino  •  African  American  •  Asian  American  •  GLBT 


COMPLETE  LISTINGS 

•  Advertising  Agencies 

•  PR  Firms 

•  Media  Buying  Services 

•  Multicultural  Media  -  Radio^  Television, 

Cable  Networks,  Magazines, 
Daily/Weekly  Newspapers 

•  Brand  Marketers  with  Multicultural 

Marketing  Programs 
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New  Opportunities 

Multicultural  marketing  is  the  fastest  growing  category 
in  consumer  marketing  today.  National  advertisers  are 
now  specifically  targeting  the  multicultural  marketplace. 
Hiring  specialized  agencies  for  the  purpose  —  creating 
native  language  ads,  buying  ethnic  oriented  media  and 
generating  separate  creative  for  each  multicultural 
community. 

Contacts 

With  this  directory  everyone  tailoring  messages  to 
multicultural  audiences  can  find  the  contacts  they 
need.  Agencies  will  find  potential  clients.  Clients 
will  shop  effectively  for  agencies.  Media  sales  people 
and  media  buyers  will  find  each  other.  Service 
providers  will  quickly  identify  their  best  prospects. 

Organized  by  Multicultural  Community 

Community  specific  organization  allows  for  ease  of  use 
and  quick  targeting  of  the  type  of  organization  needed. 

Cross  Referenced 

Indices  at  the  end  of  the  directory  will  cross-reference 
all  listings  by  geography  (city  and  state),  community 
focus  (Hispanic/Latino,  African  American,  Asian 
American,  GLBT)  and  company  type. 

ORDER  NOW  -  Only  $299* 

To  order  your  copies  of  ADWEEK's  Multicultural 
Marketing  Directory,  just  call  800-562-2706. 
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‘Plus  $15  shipping/handling  and  appropriate  sales  tax  in  NY,  CA,  TN,  MA,  IL,  NJ,  PA,  OH,  VA  and  DC. 
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Foundation 


In  addition  to  receiving  a  cash  award  of  $25,000,  the  journalist(s)  receiving 
the  prize  will  be  invited  to  serve  as  a  visiting  professional(s)  in  the  College 
of  Communication  and  to  hold  a  public  lecture  to  discuss  the  prize-winning 
project. 


OHIO 

UNIVER.SITY 


Purpose: 

To  encourage  print  media  to  pursue  investigative  reporting  projects.  The 
prize  is  designed  to  rew'ard  major  substantive  print  reporting  that  covers 
stories  intelligently  and  completely. 


Applications  and  entry  fee  requirements  can  be  found 
online  at  www.ohio.edu/farfelprize. 


Criteria; 

Any  reporter,  team  of  reporters,  or  freelance  journalist(s)  working  for  a 
United  States  newspaper,  magazine,  or  wire  service  is  eligible. 

The  story  or  series  must  be  major  substantive  reporting  that  covers  a  story 
completely  and  raises  public  consciousness  and/or  awareness  about 
the  topic. 

The  story  or  series  must  have  been  written  as  a  result  of  extra  effort  on 
the  part  of  the  reporter,  team,  or  freelance  journalist(s)  to  pursue  an  issue 
in  depth. 

The  story  or  series  must  have  been  published  within  calendar  year  2004. 
The  deadline  for  applications  or  nominations  is  March  15,  2005. 

The  2004  award  will  be  announced  in  April  2005  in  conjunction  with 
the  Scripps  How^ard  Foundation’s  National  Journalism  Awards. 


The  Ursula  and  Gilbert  Farfel  Prize  for 
Excellence  in  Investigative  Reporting 


The  Farfel  Prize  is  awarded  by  the  College  of  Communication  s  E.  W. 


Scripps  School  of  Journalism  at  Ohio  University.  This  national  mvesti- 
gative  journalism  prize  was  made  possible  by  a  $500,000  endowment 
established  by  Ursula  and  Dr.  Gilbert  Farfel  within  the  Ohio  University 
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8.2  Megapixel  5  Frames  Per  Second  9  Point  Wide-Area  AF  D«G!C  11  Image  Hi-Speed  USB  2.0 

CMOS  Sensor  *  •  Processor  Data  Transfer 


0.2  Second 
Start-up  Time 


Compatible  With  50-f 
EF  &  EF-S  Lenses 
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All  the  features  the  pros  require. 
And  you  really,  really  want. 


Introducing  the  Canon  EOS  20D. 

A  camera  with  enough  sophisticated  features 
to  satisfy  even  the  most  demanding 
professional  photographer. 


Yet  its  most  remarkable  attribute  just  might  be 
that  all  this  creative  control  is  available  in  a 
camera  designed  for  the  serious  amateur. 

Just  look  at  what  the  EOS  20D  offers. 
It  reads  like  a  professional  wish  list:  8.2 
Megapixels,  5  frames  per  second,  the  DiGlC  II 
chip,  magnesium  alloy  body,  extended  battery 
life,  compatible  with  over  50  EF  lenses.  Not  to 
mention  9-point  wide-area  AF,  loads  of 
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customizable  settings  and  a  pop-up  flash.  Imagine 
getting  all  this  creative  control  in  a  rugged, 
comfortably  designed,  easy-to-use  camera. 

In  fact,  with  this  level  of  control 
and  creativity,  perhaps  there’s  one  more 
thing  we  should  include  with  the  EOS 
20D  -  “Working  Press”  credentials. 


Canon 


KNOW  HOW' 


digital  REVOLUTIONIZED  photography  ■  we  REVOLUTIONIZED  digital' 


02004  Canon  U.SA,  inc.  Canon.  EOS.  and  Canon  Know  How  are  registered  trademarks  and  digits  REVOLUTIONtZED  photography  *  we  REVOLUTIONIZED  digital  and  [)iG!C*are  trademarks  of  Canon  Inc. 
in  the  United  States  and  may  also  be  registered  trademarks  or  trademarks  in  other  countries.  Visit  us  at  www.canoneo$.com  or  call  1-OOO^-CANON. 
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Seth  Cook  gets  a  goodbye  kiss  from  his  friend,  nine-year-old  Michaela  McAvoy  of  England,  on  the  last  night  of  the  Sunshine  Foundation's  annual  progeria  reunion. 


Hearst  Newspapers 


They  talked  to  classmates  who  learned  from 
Seth  and  to  doctors  seeking  a  cure  for  the 
disease.  This  special  20-page  section  also 
revealed  the  touching  story  of  a  non-profit 
organization,  the  Sunshine  Foundation,  which 
brings  together  progeria  victims  from  around 
the  world  once  a  year.  The  coverage  gained 
a  new  dimension  on  the  P-l  Web  site,  where 
visitors  could  get  to  know  Seth  better  through 
video  and  audio  presentations.  It’s  worth  a 
visit  to  seattlepi.com/specials/seth  to  hear  Seth 
tell  his  story  in  his  own  words. 

Readers  responded  to  "A  Time  to  Live"  in  record 
numbers.  By  bringing  important  local  stories  to 
the  community,  Hearst  Newspapers  deliver 
excellence  every  day. 


At  1 1  years  of  age,  Seth  Cook  is  wise  beyond  his 
years.  Due  to  a  rare  illness  called  progeria, 
he  is  aging  rapidly  and  facing  death  at  an  early 
age.  Seattle  Post-Intelligencer  reporter  Carol 
Smith  knew  the  inspirational  story  of  this  local  boy 
and  his  family  would  connect  with  readers. 

Over  the  course  of  a  year  spent  with  Seth  and 
his  family.  Smith  and  photographer  Dan  DeLong 
developed  "A  Time  to  Live,"  which  shows  the 
Cook  family’s  courage  as  they  face  the  tragic 
progression  of  progeria.  The  journalists  let  readers 
get  an  inside  look  at  what  life  is  like  for  a  young 
boy  with  an  old  man’s  health  problems. 


How  one  boy’s  battle  for  life 
captured  Seattle’s  heart. 


Reporter 

Carol  Smith 


Photographer 

Dan  DeLong 


